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Changes ahead with industry confidence
Welcome to our new look industry magazine which 
will provide focused, up-to-date information on trends, 
developments and issues affecting Australia’s turf industry 
and its markets. 

The new look magazine is one of the outcomes from the recent Communications Audit that 
reviewed the relevance of all the industry’s communication tools (see story page 3).

The magazine is published by AgriHort Communications with direction from the Turf Australia, 
and will be a bi-monthly magazine to service growers, researchers, industry consultants and 
government bodies. Katie Fisher is our Managing Editor, and along with myself, would welcome 
feedback on stories as well as ideas and news occurring in your region

Looking ahead, our industry is preparing for some challenges which it 
is more than able to meet head-on with our re-elected board (see story 
page 18). We also welcome our new Business & Industry Development 
manager, Richard Stephens (right) who has worked tiresomely in the 
horticulture sector for many years and comes well qualified after 
spending about seven years as Horticulture Australia Limited’s Industry 
Development Portfolio manager.

I also urge all growers to read a key story on page 4, which clearly 
explains the turf industry’s new Strategic Investment Plan. This is a 
new plan to guide the turf industry’s Research and Development Levy funds and activities over 
the next five years. Preparation of the Plan is the responsibility of the Turf Industry Advisory 
Committee who, in developing the plan, sought industry-wide consultation. 

And don’t forget to put May 2 to 3, 2013 in your diary – this is the date for Turf Australia’s 
Annual Conference to be held at the Mantra Legends Hotel on the Gold Coast in Queensland. 
Keep reading our magazine and visiting our new look website to find out more details and key 
speakers.

Finally, a big thank you to outgoing chair Adrian Pitsikas for his endless dedication and 
commitment to the board over the past few years. Adrian remains on the board and I welcome 
his future input as we head towards 2013.

Turf Australia Industry Magazine is 
produced by Turf Australia which 
trades as Turf Producers Australia P/L.

Office details:

Postal:  PO Box 1529
 Cleveland QLD 4163
Street:  26-40 Delancey St
 Cleveland QLD 4163

E: admin@turfaustralia.com.au
T: (07) 3286 6601
F: (07) 3286 5020

Staff Contacts:

Administration: Christine Hughes
 M: 0402 500 616
Business & Industry  
Development Manager: Richard Stephens
 T: (02) 4588 2120

M: 0404 817 903
E:  bidm@turfaustralia.com.au

This newsletter is provided for 
informational purposes only. The reader 
assumes entire risk as to the accuracy 
and for the use of any information 
contained within. Feel free to pass this 
newsletter on to others you feel may 
benefit from its content.
To subscribe or unsubscribe please call 
Turf Australia on:  T: (07) 3286 6601 

E: comms@turfaustralia.com.au
This newsletter is  
funded by HAL 
using the turf levy 
and matched funds 
from the Australian 
Government.

Turf Australia is 
published on behalf 
of Turf Producers Pty Ltd by: 

AgriHort Communications P/L 
(ABN 53 869 534 356)

PO Box 192, Park Orchards VIC 3114 
P: (03) 9812 2209    F: (03) 9812 2209 

www.agrihortcommunications.com.au

Managing Editor:  Katie Fisher
 P: (03) 9812 2209    M: 0402 444 878  
 E: katiefisher@agrihortcommunications.com.au

Advertising Manager: Amanda McMahon
 AgriHort Communications
 P: (03) 9812 2209    F: (03) 9812 2209 
E: advertisingturf@agrihortcommunications.com.au

Design & Production:  Grant Nelson
DISCLAIMER: Turf Producers Australia Ltd (TPA) 
acknowledges contributions made by private enterprise 
through placement of advertisements in this publication. 
Acceptance of these contributions does not endorse or 
imply endorsement by TPA of any product or service 
advertised by contributors. Any advice provided in 
articles contained in Turf Australia is intended as a 
source of information only. Always read the label before 
using any of the products mentioned. TPA and its 
officers do not guarantee that the publication is without 
flaw of any kind or is wholly appropriate for your practical 
purposes and, therefore, disclaim all liability for any 
error, loss or any other consequence that may arise 
from you relying on the information in this publication. 
All articles and other material published in this journal is 
TPA copyright (unless otherwise stated) and may not be 
reproduced in part or full without the written permission 
of the authors and publisher.
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Identifying key communication tools to reach the industry

Turf Australia’s newsletter, conferences 
and field days all are highly valued sources 
of information about production and key 
industry issues. 

That’s according to the Turf industry’s 
recent independent Communications 
Audit, which also identified that the 
above communication tools were a strong 
foundation on which to further build the 
industry’s communication with growers and 
stakeholders. Katie fisher explains.

The Audit reports that: “Aligned with this is a significant amount of 
good will for the organisation from growers and stakeholders.”

The purpose of the Audit was to assess Turf Australia’s 
communication products and services with the aim of identifying:

1. How well they support the general strategy and mission of 
the organisation.

2. The degree to which they present a unified brand and 
consistent messages. 

3. How well they represent the association and serve the 
industry. 

Based on the Audit’s findings, there are a number of 
recommendations Turf Australia can implement to significantly 
improve communication with growers and key stakeholder groups, 
including: 

•	 Continuing publishing the upgraded newsletter (now an industry 
magazine) and conducting a reader survey in 12 to 18 months.

•	 Continuing to provide conferences and field days and capture 
the information presented for presentation in a variety of formats, 
for example in the industry magazine, in factsheets and on the 
website.

•	 Refocusing the Turf Australia website to provide information and 
service to mainly growers and key industry stakeholders.

•	 Providing the magazine on Turf Australia’s website in page view 
format. 

•	 Uploading relevant presentations, papers and videos to the Turf 
Australia website including links to and from other sites.

•	 Developing the Turf Australia Facebook page and a social media 
strategy.

•	 Identifying strategic interests with other, related associations, 
and building shared communications and communications 
messages based on these interests. 

Preparation of the Audit
The audit comprised of 32 growers and five stakeholder surveys 

across Australia and an assessment of Turf Australia’s key 
communication products, which included the industry magazine, 
website and consumer brochures.

The products were assessed using a questionnaire which looked at 
elements such as audience, content, style, design, branding and ease 
of use of the communication products. 

The five stakeholder groups contacted were: 

•	 Turfcraft – Alistair Dowie.

•	 Australian Turfgrass Management – Brett Robinson. 

•	 Landscapers Association – Victorian Branch.

•	 University of Western Australia – Louise Barton.

•	 Parks and Leisure Australia – Mark Band.

All recommendations will now form part of a future communications 
plan which will have clear aims and actions defined that are 
consistent with the resources available to Turf Australia.

The Audit also explained how:

1. Developing the technical content of the Turf Australia website 
could open up an option of sharing information with both the 
Queensland and Western Australia websites (and costs of 
development) which could be an advantage to all. 

2. Three key issues to be raised in relation to the newsletter 
were developing original content (as opposed to taking media 
releases and other published information and republishing it), 
reproduction quality and a design that promotes readability. It 
was acknowledged that the upgrading of the newsletter to a 
magazine format would eliminate these issues of original content, 
reproduction quality and readability and greatly improve its look. 

Turf Australia’s new Business & Industry Development manager, 
Richard Stephens welcomed the Audit’s findings and said he 
looked forward to using the outcomes to form a comprehensive 
Communications Plan.
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Growers urged to know their 
future R&D plan
A new plan to guide the turf industry’s research and 
development levy funds and activities over the next five 
years has been rolled-out. Katie fisher explores the key 
areas all growers should know.

Titled A plan to drive the growth and sustainability of the Australian 
Turf Industry, the new Strategic Investment Plan (SIP) will build on the 
achievements of the first six years of the Turf Levy program which 
kicked-off in 2006. 

In the same year, the Australian Turf industry introduced a national 
levy to fund industry research, development and extension projects, 
as well as marketing activities.

The R&D component of the Turf levy (and matching Australian 
Government investment) has funded a wide range of projects that 
have helped turf growers improve their production techniques, 
respond to pest and diseases, compile reliable information about the 
environmental benefits of turf, and increase the profitability of their 
businesses. 

The levy also has enabled a number of important industry 
communication and capacity building projects to be established 
that have fostered increased professionalism across and networking 
throughout the Australian Turf industry.

The development of the plan, which is the responsibility of the Turf 
Industry Advisory Committee, was a five-stage process incorporating 
input from a Strategic Planning Workshop group, levy payers and 
the wider industry, including related sectors such as the golf course, 
sports field and racecourse maintenance.

Following the initial consultation, a planning team comprising the 
IAC, plus other industry leaders, met for two-days to compile a draft 
with feedback then obtained from levy payers.

Barry Underhill, IAC Independent chairman explained that: “We 
don’t have a large budget, compared to many other industries so it 
is vital to concentrate on those areas of greatest benefit to our levy 
payers.”

“I am confident we have done so, and that we have in place a good 
process to measure the return on that investment,” he added.

The plan focuses on six key areas with objectives, strategies and 
measures determined for each. They include:

1. Grower business capability.

2. Communications and extension.

3. Environmental sustainability.

4. Market knowledge and market development.

5. Industry capacity, resources and data.

6. Biosecurity.
The industry consultation process was undertaken by independent 

consultant, Richard de Vos from de Vos Consulting. In completing the 
SIP, Richard identified a number of key issues which arose and had, 
to varying degrees, influenced the structure and content of the plan. 

He explained some of them…
Of the 40-plus horticulture industries working with Horticulture 

Australia Limited (the peak body managing all industry levies), Turf 
was found to be truly unique.  

Vital industry information missing
In preparing the SIP it was clear that some important and basic 

information was not known on the turf industry and market. The 
missing information is vital for good planning over time and the ability 
to measure industry structure and performance-change. 

For example: There is no thorough volume data or trend on the 

final destination of sold turf – whether it goes to domestic, to playing 
fields, or the commercial parks and gardens sectors.

Without this information the industry will find it difficult to track 
trends or realise the greatest value of potential market segments.

Similarly, there is no industry-wide data on turf varieties grown and 
sold or information on the value of turf sold (for example, accurate 
Gross Value Production (GVP)) and how this trends over time. 

Data is also missing on the average cost-of-production for a 
business with the actual number and location of turf growers still 
unclear. 

Information such as this also is vital for Turf Australia(TA) in its 
representation of the industry and collection of levy funds.

Also, growers large and small were seen to know how to 
successfully grow turf. And, pests and disease management was not 
identified as a key issue with acknowledgement that consultants were 
readily accessible if advice was needed.

A need to build levy-payer support and confidence
It is clear that there is a degree of levy-payer resistance and lack 

of appreciation of the benefits the levy may deliver. The extent and 
degree of this concern is not known, however, some claim that it is 
widespread and relatively strong in certain growing regions.

Addressing the problem should be a high priority for both the levy 
program and Turf Australia, as a lack of faith in the program can 
undermine both the levy system and the peak industry body. 

It was acknowledged that a concerted and planned approach 
would be required to change the minds of certain growers. Therefore 
where a project or activity is levy-funded it should, be clearly 
‘badged’ and promoted and have strong and ongoing communication 
about its value and what it delivers.

The recent Communications Audit and Plan (see story page 3) must 
therefore ensure this area of levy-payer engagement and support is 
covered and appropriate strategies (and measurements) are included.

The levy – is it enough and is the split right?
The Strategic Planning Workshop Group also raised the issue of the 

adequacy of the levy within the context of the priorities and activities. 
This was discussed along with the concern expressed about potential 
un-collected levies. 

In addition, some apprehension was expressed that the current 
levy split (for example, 20 per cent marketing and 80 per cent  R&D) 
was no longer right and that a greater proportion should be allocated 
to the marketing program.

It was noted that addressing any change in the rate or split in the 
levy was a matter for Turf Australia. However, in light of some current 
resistance to the levy, caution should be exercised in the timing of any 
consultation with industry regarding these matters.

Possible uncollected levies
The industry ‘Situation Analysis’ discussed at the Strategic 

Planning Workshop highlighted discrepancies in levy collection costs 
versus the number of growers / levy payers. 

This led to a view that levy leakage was apparent in the industry. 
The concern is that the levy may not be being equitably applied 
and that some growers are benefiting from the outcomes of levy 
expenditure while not contributing.

Again, it was agreed that the issue had to be addressed by Turf 
Australia.

This Strategic Investment Plan guides investment, thorough 
Horticulture Australia Limited, of the Turf industry’s R&D Levy funds 
and matching Australian Government contribution. 

It also provides background to assist the Board of the industry’s 
peak body, Turf Australia, in its own corporate planning and activities 

Copies of the full plan and a summary version are available for 
download from the Turf Australia website www.turfaustralia.com.au 
and at the HAL website www.horticulture.com.au/industries/Turf/.
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thought that this may be the case, nationally, but that there certainly 
had been greater variation in the different growing regions to 
another. Value (Gross Value Production – for example, ‘farm gate’).

ABS data reported the industry’s GVP in 2001 as $106.2 million in 
1997; and $147.7 million in 2001. The 2006 industry study estimated 
the total turf under production in that year (4918 ha) was valued at 
$235.7 million (It is not clear how that figure was calculated). 

If we take the total leviable production for 2010/11 (3769 ha) and 
apply an average value (sale price) of $6 per sq/m, we arrive at a 
total production value of $188.4 million. $6 per sq/m figure was a 
figure given by turf growers at the Strategic Planning Workshop. A 
2011 Queensland Government report put the “Gross Turnover” of 
the State’s turf production at $159.7 million.

It is clear that the industry does not have a reasonable estimate of 
Turf’s GVP. While this information is not critical in developing the SIP, 
it is important for TA in its advocacy presentation of the value and 
importance of the industry, and also for monitoring the success of 
the SIP and other industry planning documents over time.

Grower/Levy Payers

Location
Production is concentrated in the peri-urban fringe of major 

urban centres (for example, major turf markets) and usually 
in proximity to an available water resource. Levy collection 
information shows the number of levy payers (for example, turf 
production businesses) in 2010/11, by state, as shown in Table 2.

State Levy
Payers

% of
producers

NSW 81 34

Vic 11 5

Qld 102 43

SA 12 5

WA 30 13

TAS 2 1

NT 2 1

TOTAL 240 100

Table 2: Levy payers by State. Note: This data does not include 
farms producing less than 20,000 sq/m (2ha) per year.

In 2004, Queensland Turf Producers Association estimated the 
number of farms at 150.

The Strategic Planning Workshop Group took some time 
discussing the levy collection data and strongly formed the view 
that the number of eligible levy payers is understated for NSW, 
Victoria and Queensland.

Maturity and Structure
Overall, the Turf production sector is considered to be mature, with 

many growing enterprises having been in business for a long period.
2010/11 levy collection information highlights the size and 

contribution of larger farms to the overall turf levy and sales:

32 (15%) of 222 growers represent 51% of levy and sales.

92 (41%) of 222 growers represent 9% of levy and sales. 

Table 3: Levy payers and levies collected by farm size.

Markets
No verifiable national data is available on the markets to which 

Turf is sold. Nor is there any information on past trends by market 
segment or any informed forecast on future market shares and 
segmentation. 

 Industry at a glance...
Volume under production

In 2001, Australian Bureau of Statistics (ABS) reported total area 
of production as 5443 ha. In 2006, an industry study estimated 
4918 ha under production of which 3374 ha was harvested.

No other ABS study has been undertaken since 2001 and therefore 
the available ABS information is old and its accuracy questioned. So 
there is no more recent or accurate information (than that sourced 
from the 2006 industry study) which TA and the industry can use.

Volume harvested
The Turf Levy is collected on every square metre of turf sold 

by the Turf production sector. Based on levy collection data for 
2010/11, total national sales of 3789ha are estimated. Note that this 
does not include:

•	 All	farms	producing	less	than	2ha	(20,000	sq.m).

•	 ‘Leakage’	from	the	levy	collection	mechanism	which	some	
estimate may be more than 10 per cent.

Trend
Little or no total industry sales trend information is available. 

However, levy collections (which are based on volume sales and 
therefore levy collected in a financial year), can be surmised:

Year Levy 
Collection Equiv ha % Change 

previous yr

2006/7 (year 1) $254,913 1699

2007/2008 $541,484 3610

2008/2009 $558,785 3725 +3

2009/10 $558,352 3722 0

2010/11 $565,320 3769 +1

Table 1 – Levy collection 2006/7 to 2010/11.

This suggests the total industry has seen little change in sales 
over the past four years. The Strategic Planning Workshop Group 



 schools to benefit from  
‘Perfect Patch of Green’ Campaign
By Kerrie Lush 

The ‘perfect patch of green Campaign’ saw 
schools from across the country apply for 
a grant by nominating how a natural turf 
makeover would enhance their school or 
recreation area.

Turf Australia partnered with landcare 
Australia for the ‘Campaign as part of the 
2011/12 marketing levy program.

M
atthew Holmes, Turf Australia’s former general 
manager, said schools or youth group organisations 
were encouraged to specify what variety of turf they 
wanted, where they wanted the area to be and what it 
would mean to them.

“We wanted to improve the exposure of turf to young people and to 
project a healthy image,” he explained.

“We want to encourage children to get off their PlayStations and 
get out and about and run around on some turf.”

The Perfect Patch of Green Campaign was promoted via Junior 
Landcare, the youth focused ‘brand’ of Landcare Australia. It’s aim 
was to, encourage young people to play an active role in the future 
of their environment, encourage young people to develop a sense 
of responsibility to their surrounds and to broaden the Australian 
landscape.

The campaign was extremely successful with 281 applications 
received from schools nationally, and about $100,000 worth of media 
coverage generated as of August 2012.

Horticulture Australia Limited’s Turf Industry’s marketing manager, 
Alena Swinburne said it was a great way for children to learn about 
the value of turf to their environment.

“The application process was quite detailed, the schools and 
groups were required to assess their land and then research the most 
appropriate turf for the proposed area,” Alena explained.

“Landcare Australia developed co-branded information sheets 
that teachers and parents could download and learn more about turf 
types, maintenance and also how to measure the area that they were 
nominating in their application form,” she said.

From entries receive, more than 643,600 square metres of turf were 
requested.

There now has been 15 schools shortlisted from all those that 
applied. They include: Isabella Plains Early Childhood School in the 
Australian Capital Territory; in Queensland, Edge Hill State School; in 
Cairns, St Stephens School; and the Pacific Paradise State School in 
Algester. 

Those that made the shortlist from Western Australia include: 
Canning Vale College, Lynwood Senior High School and Swan 
Christian College. 

In Victoria, the successful schools were Quarry Hill Primary School 
in the Bendigo region, Gordon Primary School and Hillsmead Primary 
School. 

In South Australia, Community Kids Mount Gambier Early Ed and 
Brompton Primary School will receive new turf areas as will the 1st 
Ourimbah Scout Groups, Jasper Road Public School, and Cardiff 
North Public School in New South Wales.

At the time of going to print, Turf Australia was approaching 
appropriate growers to supply turf to these schools. 

Alena said the ‘Perfect Patch of Green Campaign was an ongoing 
activity with another instalment to be run during the 2012/13 
marketing program. 

THE cAMpAIGN wAS ExTREMELY 
SUccESSfUL wITH 281 
AppLIcATIONS REcEIvED fROM 
ScHOOLS NATIONALLY, AND 
AbOUT $100,000 wORTH Of MEDIA 
cOvERAGE GENERATED ...
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With 91 per cent of Australians claiming 
publicly accessible grassed areas in cities 
and towns create a better quality of life, Turf 
Australia is calling on councils, nationally, to 
guarantee a minimum of 40 square meters 
of green space per resident.

“A
ll councils work to set local environment plan 
guidelines for development, including the minimum 
size of house and units,” Richard Stephens, Turf 
Australia’s Business & Industry Development 
manager explained.

“We’re calling all councils to formalise the minimum green space 
requirement that they will provide to their residents,” he added.

“Forty square metres is about the size of a large living room and 
many councils, including those in the inner city,  provide much more 
than this for their communities.

“On average, a turfed backyard was found to add $75,000 to the 
value of a home.”

Turf Australia has nationally singled-out for praise 20 councils that 
are committed to sustainability, creating community green spaces 
and forward-thinking urban planning. 

Last Summer, Warringah Council in New South Wales, announced 
a $2 million program to maintain turfed open space, including 127 

‘Turfing’ Australia’s urban community
By Katie Fisher sports fields which will be aerated, fertilized and returfed. The Council 

has estimated it mowed its grassed areas 100 times per year. 
In Victoria, the City of Greater Geelong Council has committed 

$120,000 over three years to turfing and maintaining Steampacket 
Gardens, its most highly prized and largest public area situated on 
the Geelong Waterfront. And the Adelaide City Council lays 6400 
m2 of new kikuyu turf each year in Rundle Park, to ensure the park 
remains useable all year round for the million plus visitors it receives.

Turf Australia’s 2010 Consumer Research into community health 
found that people living in very green neighbourhoods were more likely 
to have better mental health than those who lived in concrete jungles.

“There is a growing awareness that urban planning, which includes 
natural outdoor spaces, will prompt healthy and active lifestyles, as 
well as ensuring environmental sustainability for future generations,” 
Richard said. 

Celebrity landscaper, Jody Rigby agreed. Jody works with 
councils, schools and other community organisations to landscape 
and plan grassed public space. 

“As well as being hardy and water-wise, turf acts as a natural 
form of pollution control by reducing carbon dioxide, minimising soil 
erosion, providing a cooling effect and contributing to the local eco-
system,” Jody explained. 

ON AvERAGE, A TURfED bAckYARD 
wAS fOUND TO ADD $75,000 TO 
THE vALUE Of A HOME.
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s
uccession planning isn’t just about what happens 
when Mum and Dad die Marty Carne from KMN 
Services explained, “…it can actually be very 
rewarding for parents to be able to help their children 
come into the family business and help it shift to a new 
generation”.

“It can be about the family business being able to 
help set-up children for them to achieve their goals and 

it can also heal fractures in family relationships.”
Marty added that it wasn’t a quick process and should not be done 

in an ad hoc approach around the kitchen table with only some family 
members. 

He said there were a number of key things farming families needed 
to keep in mind when they began thinking about succession planning.

“The important thing is to start early, don’t leave it until Mum and 
Dad are ready to retire,” he said.

“Simply raising the topic and setting a date to begin discussions is 
a start. But all family members have to agree to begin talking about 
the situation and the challenges.

“All hidden agendas must be exposed, and grudges must be 
ironed-out and personality issues between family members must 
also be shared, and ways to remove or work around these problems 
agreed upon.”  

The key to success is having all family members participate in the 
process.

“This extends to children who are not on the farm or who don’t 
wish to operate the farm. If all family members are not involved, 
then any disagreements or lingering friction will be unresolved and 
the resulting succession plan may not achieve its purposes,” he 
explained.

Another key ingredient is having a facilitator from outside the 
family.

Marty stressed that “…the facilitator could possibly be a 
professional succession planning facilitator, an accountant, lawyer 
or financial planner  who can ask the right questions, help generate 
ideas, moderate conflict and generally keep the communication 
process open and flowing”.

“Importantly, whoever it is, they must have experience with farm 
succession planning, they must be unbiased and be seen to be 
unbiased, and they need to be trusted by all family members.”

The succession planning process can take up to 18-months or 
more, and Marty stressed that “families should be prepared for a long 
journey, and not expect it to be ‘smooth sailing’ at every meeting”.

8 turfaustralia

planning  
family succession

INDUSTRY

succession planning can be like the elephant 
in the corner for many farming families – the 
process that everyone needs to know has 
to happen, but just seems too hard to deal 
with. 

liz Mecham speaks to some key industry 
financial advisors and discovers that, while 
the process can be long, emotionally 
draining and sometimes very confronting, 
it can also be a cathartic and an ultimately 
rewarding experience both financially and in 
terms of family business succession. 
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He emphasised that during the process numerous family meetings 
should be held and family members needed to be prepared to defend 
their own positions and expectations. 

“Indeed, the succession planning process can be very cathartic 
for those involved. Grudges and irritations that have troubled family 
relationships for years can be exposed and dealt with and hopefully 
the family will be a tighter unit for what should be a very open 
communication process.”

David Harland, from Brisbane-based FINH concurred adding that 
agricultural operations typically run into issues when emotions are high.

He stressed that the process should be about the success of the 
family and the next generation and some times that meant certain 
parties becoming a smaller part of the overall business portfolio.

He said the turf industry had “classic primary industry issues” 
when it came to succession planning such as dealing with patriarchal 
characters, family members, and basic estate planning issues 
involving a business and property.

“The structure of the businesses must first be considered in order 
to make the transition, and that included the basic estate planning 
issues of the business, its leadership and living arrangements,” David 
explained.

“There is a lot of emotion tied-up with agricultural businesses as 
often one generation is living on the farm where the wealth is created.

“But particularly with turf farming, where there are small acreages 
and those acreages are often being imposed upon by urban sprawl 
and, subsequently, are valuable land assets.”

David suggested that “…some businesses need to look and see 
if the most successful option for the current and future generations, 
such as the land asset, is the best use of the family wealth”.

“They need to look at the differences between the business and the 
lifestyle and fully recognise the true cost of the lifestyle.

“They need to look at how they see themselves – are they land 
developers? Land developers to sell off the land or land developers 
because they develop the land to grow turf on. 

“Maybe some people need to look at the next generation with 
strategic eyes – would selling those valuable parcels of land actually 
generate the income to set-up the next generation with other 
businesses to be even more successful?”

David also stressed that families often needed to decide what 
‘family member’ means – is it just blood family members or those who 
have married into the family?

“There are so many more issues families must deal with today, and 
some are as simple as people living longer … some businesses have 
three generations involved - that was unheard of even a generation 
ago,” he said.

“And there are issues like the high divorce rate in Australia and girls 
in families … families need to realise that gender no longer defines 
who operates or leads the business.”

Marty Carne added that the whole process could occur in stages. 
“The older generation could step aside from the day-to-day 

operations of the business, physically in the first instance, and then 
hand-over the directorship and then the wealth … it doesn’t have to 
be everything at once,” he said.

Once concluded, Marty suggested legal advice be sought to 
ensure all final outcomes and agreements were documented. 

“And you need to review your succession plan,” he stressed.
“Children’s desire (to be on the farm or not), marriage, maturity 

levels and experience can all change over the years. Sometimes 
children die or become incapacitated and this can drastically affect 
all the best laid previous plans.  

“To address the changes that occur in everyone’s lives, the 
succession plan (just like your Will) should be checked regularly (at 
least every five years) and these regular checks should include the 
facilitator or an expert, from time to time.”  

This information is general in nature only. If you want to embark on 
a succession plan process you should consult an expert.

Next edition – a first-hand look at how one turf family has 
successfully completed a succession plan. 

Succession planning  should be about the 
success of the family and the next generation.

The demonstrations can be tailored to suit different stakeholders with 
water flows down six erosion bays (measuring 3 metre x 10 metre).

Keys to planning success:

1. Start early 
- the longer you leave it the harder some issues are to 
resolve.

2. Get everyone on board 
– simply start the process by getting all family 
members agreeing to talk about the situation and 
challenges.

3. Obtain the services of a facilitator 
– having a moderator helps resolve conflict, keeps 
communication flowing and helps generate ideas.

4. It’s all about communication 
– all family members need to say what they want for 
their future, from family assets and the family farming 
business.

5. Be prepared for a long journey 
– succession planning can take up to 18-months or 
more and include numerous family meetings.

6. Be prepared for conflict 
– the process can be emotional and sometimes 
confronting but open communication and a facilitator 
can assist this.

7. Keep it formal 
– all succession planning meetings should be formally 
recorded.

8. Obtain expert assistance 
– be prepared to get expert advice in conjunction with 
the facilitator for legal and accountancy issues.

9. It’s about more than Mum and Dad 
– succession planning is not just about the death of 
parents. 

10. Document all final outcomes and agreements 
11. Review your succession plan 
– the plan should be reviewed at least every five years.

This information is general in nature only. If you want to embark 
on a succession plan process you should consult an expert.

SUccESSION pLANNING ISN’T jUST 
AbOUT wHAT HAppENS wHEN MUM 
AND DAD DIE.
KMn services, Marty Carne.



Beating traffic jams, looking forward to 
the impulsive buyer market and ensuring 
everyone gets to feel the grass under their 
feet for years to come are just some of the 
goals for Queensland-based Australian 
lawn Concepts. 

liz Mecham speaks to the man behind the 
business who has just been voted in as 
chair of Turf Australia at the recent Annual 
general Meeting.
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J
ohn Keleher (above), managing director of Australian Lawn 
Concepts and now Turf Australia chair, bought his first turf 
farm in 2004 at Ipswich in south east QLD. It was a 120 
hectare property which had been developed as a turf farm 
in 1991 and had 40ha under turf production with a dam in 
the middle.

Now, Australian Lawn Concepts provides a dedicated whole of 
lawn-life service. From growing the lawn, to preparing for installation, 
as well as lawn installation to making sure there’s someone at the end 
of a phone line providing customer service to help the lawn stay green.

An agronomist by trade, John said his foray into the turf industry 
had been one of trying to develop not only a good product, but a 
business which supported the longevity of the industry as a whole.

“We provide the whole package,” he said, “the lawn, a full 
installation service, a consultant line … but it’s all about the longevity 
of lawn.”

“Lawn is an integral part of the Australian lifestyle, getting the kids 
outside, having a barbecue … and with house blocks getting smaller, 
people are finding it harder to keep lawn, but there is evidence that 
having green space is good for mental health.

“Not to mention we have a magnificent product, and in Australia we 
need to market that more.”

Since John bought that first turf farm eight years ago, 
redevelopments have seen it turn into one of Australia’s larger turf 
properties with 100ha now under year-round production.

And having battled servicing the Brisbane region - both north and 
south - via one bridge and congested traffic, the original Australian 
Lawn Concepts business now has been complemented with a 
property on the northern side of the Brisbane River at the Sunshine 
Coast with 20ha under production. 

“We just found our trucks were basically sitting in a traffic jam 
trying to get over the Brisbane River so we decided we needed a 
base on the northern side of the river to service northern Brisbane 
and the Sunshine Coast to help with efficiencies for the business,” 
John explained.

The whole package 
...Queensland-based company  
takes the long term view
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THE ‘bIG bOx STORE’ MARkET cOULD bE bENEfIcIAL TO 
THE OvERALL TURf INDUSTRY AccORDING TO AUSTRALIAN 
LAwN cONcEpTS, bY pROMpTING cONSUMERS TO 
cONSIDER TURf fOR THEIR DO-IT-YOURSELf RENOvATION 
RATHER THAN pAvERS OR OTHER MATERIAL.

While Australian Lawn Concepts grows 120ha of its own warm 
season grasses – split 60 per cent Buffalo and Zoysia varieties and 40 
per cent Couch varieties – it trades even more turf to supply orders 
from wholesale growers.

John said he believed up to 75 per cent of the QLD market was the 
Couch varieties – but, he chose to target the higher value markets as 
that’s where he sees his business situated.

That means targeting, not just new home owners tempting them to 
install lawn in their properties, but the renovator market to make the 
most of those higher value varieties.

“We are looking at developing our business to the renovator market 
– mum and dad who are looking at improving their nest, and doing a 
quality job with quality turf,” he said.

Australian Lawn Concepts services all the major markets for turf 
in Australia and has recently begun a foray into the ‘big box store’ 
arena. The company soon will provide lawn to a major hardware chain 
store and capture the lucrative impulse buyer market. 

While still in its infancy, John said the market could be beneficial to 
the overall turf industry by prompting consumers to consider turf for 
their do-it-yourself renovation when they entered stores, rather than 
another type of landscaping material. 

“The idea is to get people to consider lawn rather than pavers or 
concrete,” he explained.

“But this area is a learning curve - it has been an 18-month exercise 
to get it happening here in Australia, and there is still some way to go.

“We investigated how it works in the United States and there is 
certainly the opportunity here in Australia, but there is the issue of 
trying to develop a relationship with buyers.”

John said investing in lawn was a long-term prospect for 
consumers and as a company they aimed to provide a whole-of-life 
product service.

“The issue with the impulse market is that it’s not just about the 
lawn, it’s about the foundation and having a good base to ensure its 

longevity, and so forming that relationship with consumers at these 
types of stores is doable, but we need to market ourselves (turf 
producers in general) to get more of that relationship happening.”

John also said that pulling the industry forward after the last few 
years of difficult market conditions, due to the global financial crisis, 
was a key criteria moving ahead for his business.

“As a whole the industry probably didn’t feel the impact of the GFC 
until much later because we are the last people into a building site, 
and as such we are still feeling that lag,” he added.

John said within his business, he’s also dealing with QLD’s 
excessive rainfall of the last two years.

“We can harvest pretty much year round, but if it’s too wet we can’t 
do much and the last couple of years have certainly been very wet 
here.”

Australian Lawn Concepts and its 18 full-time employees are about 
to embark on their peak harvest and instalment period, with the lead-
up to Christmas being the busiest time.

“From September right up until Christmas Eve we’ll be our busiest,” 
John explained, “everyone wants a lawn for Christmas.”

In that time, Australian Lawn Concepts could do as much as 50 
per cent of its annual business, and post-Christmas the business will 
service its more regular markets including municipal green space and 
large land developments. 

...INvESTING IN LAwN wAS A  
LONG-TERM pROSpEcT fOR 
cONSUMERS AND AS A cOMpANY 
(wE) AIMED TO pROvIDE A wHOLE-
Of-LIfE pRODUcT SERvIcE.



A large-scale soil demonstration project is 
well on the way to proving to the industry’s 
main stakeholders that installing turf is 
something which should be seriously 
considered when looking to reduce erosion. 

Kerrie lush explains.

T
he project, which kicked-off last year, is based at the 
Erosion and Sediment Control Demonstration Facility 
at the Redlands Research Station near Cleveland in 
Queensland, and was established in partnership with the 
Australian turf industry and Dr Rob Loch from LandLoch 
Consulting. 

At the Facility, the project’s site was built with a large scale erosion 
control demonstration area which is capable of demonstrating, or 
simulating, ‘erosion in action’.

Today the site has become a key training and demonstration hub, 
where the building and construction sector, local government, and 
mining and landscape industries can see how natural turf performs to 
prevent soil erosion in comparison to other applications such as coir 
logs, hydro mulch and no control at all (bare earth). 

Fuelling the project was research identifying soil erosion prevention 
as a potentially new large market to increase future sales. Therefore, 
one of the project’s main aims is to increase turf sales nationally by 
about 2 per cent or $10 million within five years of it’s completion.

Independent research also has indicated that when turf is planted 
to resist erosion, it only requires a maximum of seven days to bond to 
the underlying soil. This research also suggested that establishment 
time varies slightly with season, but it is important to note the 
distinction between initial establishment and long-term function.

Leading the Project is researchers from the QLD’s Department of 
Agriculture Fisheries and Forestry (QLD DAFF) with assistance from 
Turf Australia who will help engage the target stakeholders.

Project Leader, Shane Holborn from QLD’s DAFF said, so far, the 
results of the trials had demonstrated that turf grass was extremely 
effective in reducing erosion because it protects the ground from the 
impact of rainfall.

“It also reduces the power of the water by slowing overland flows 
and acts as a filter by trapping larger sediment,” Shane explained.

“Turf is an effective measure as little as seven days after being 
planted - continually improving as the plants become fully rooted in 
the soil. 

12 turfaustralia

Industry project simulates benefits 
of turf in averting soil erosion 

RESEARcH
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“On construction sites, it can be useful on steep and erosion-prone 
banks and also is used to stabilise areas of concentrated flow such as 
channels and drains.

“And, as long as a hill slope is not too steep, it is very effective at 
trapping sediment.”

Studies, to date, have looked at where and when to use natural 
turf grass in its different applications. For erosion control, it can be 
planted on batter slopes with a gradient of up to 33.3 per cent. 

Demonstrations at the facility show water running down an 8° slope 
simulating varying flow rates of run-off that would be expected from a 
major rainfall event. 

The water flows down six erosion bays (measuring 3 metre x 10 
metre) allowing the demonstration of up to six treatment options. 
These can be tailored to suit each stakeholder audience, but will often 
include commonly used measures such as silt fencing, coir logs, ‘eco 
matting’ and ‘hydro mulching’ options and then compare that against 
bare earth, partial turf (turf strips) and a fully turfed area.

“We also run a higher flow rate down a 100m channel to 
demonstrate more severe channel erosion and the mitigation 
measures currently available and compare the performance of those 
to turf,” Shane added.

“This will simulate the type of erosion that could be expected in 
building sites and stormwater drainage areas alongside roadways.”

However, there are specific issues to consider when using turf for 
sediment control on hill slopes. 

These include:
•	 Placement	-	turf	strips	should	be	installed	on	the	contour	on	

the top of slope which have the potential to erode to reduce 
sediment loads in run-off. 

•	 Strip	width	-	this	should	be	at	least	2m,	preferably	3m,	in	areas	
which produce higher run-off rates such as Sydney, Brisbane and 
Townsville. Widths of 1m-2m are required in areas of winter rainfall.

THE pURpOSE Of THE TURf 
INDUSTRY STRATEGIc INvESTMENT 
pLAN, IS TO ASSESS AND pRIORITISE, 
wITH INDUSTRY fEEDbAck, 

… ONE Of THE pROjEcT’S MAIN 
AIMS IS TO INcREASE TURf SALES 
NATIONALLY bY AbOUT TwO pER 
cENT OR $10 MILLION wITHIN fIvE  
YEARS Of THE pROjEcT’S 
cOMpLETION.

Left: Growers at the Queensland project site watching an erosion bay 
in operation – disturbed bared earth bay.

Right: The sites simulate the type of erosion that could be expected at 
building sites and stormwater drainage areas alongside roadways.

•	 Species	selection	-	the	efficiency	of	sediment	trapping	will	depend	
on the surface’s roughness, which increases with grass height.   

Stakeholder workshops are now in full swing and held on the last 
Thursday of each month with additional workshops hosted on request.  

Shane explained that the Facility also had been designed so that it 
could be used for future trial and research work. 

“A number of supporting educational materials are being developed 
including factsheets, articles and a best practice guide. It is expected 
that training videos for use by trainees and for national distribution will 
be made available over the course of the project,” he added.

To date, all workshops have been fully booked up until December, 
and Shane is looking to add a few more into the schedule to ensure 
that those wanting to attend have the opportunity to do so without 
waiting too long.  

“It’s critical we engage the key stakeholders from all states and 
territories so that all levy payers see the benefits from this project at 
their local level,” he said.

“I would like to invite all producers to contact me with names of 
local people they deal with or think should be targeted to attend a 
future workshop event.” 

The project is scheduled to run until February 2014.  
Project TU10025. For more information contact:
Shane Holborn, DAFF Qld
T: 07 3824 9565, E: shane.holborn@daff.qld.gov.au

This project has been funded by Horticulture Australia Limited using 
the Turf Levy and matched funds from the Australian Government. An 
in kind contribution was also made by the Queensland Government 
who was the Service Provider on this project. 

The demonstrations can be tailored to suit different stakeholders with 
water flows down six erosion bays (measuring 3 metre x 10 metre).



Emissions Trading Scheme and will not be required to buy or sell 
emissions permits. 

However, the costs of many essential farm inputs will increase as 
suppliers pass on their carbon price liabilities.

Calculating the increase in costs needs to be done on a business-
by business basis but, broadly speaking, it is expected that 
agricultural businesses will bear the following costs in freight (an 
increase of about 1.1 per cent from 2014); fertiliser (an increase of 
about 0.54 per cent), chemicals (an increase of about 0.54 per cent) 
and electricity (an increase of about 9.8 per cent).

The Federal Government has a number of websites dedicated to 
trying to help small businesses, individuals and industries understand 
the tax and gain an understanding of support measures (see page 15 
– Useful websites).

What are the incentives?
Industry-wise, there are support schemes for the manufacturing, 

steal and coal industries and programs aimed at supporting jobs and 
rural and regional areas from cost increases.

Any financial support for agricultural businesses will fall under the 
programs for small business and regional support.

This includes increasing the instant asset write-off for any new 
asset that is worth up to $6500 for businesses that upgrade their 
equipment. 

The biggest benefit to growers may come through generating 
an income via the future carbon market with the Carbon Farming 
Initiative (CFI).

Under the CFI, by reducing emissions or storing carbon, growers 
can generate credits which can be sold on the carbon market (which 
will be established in the future as part of the Emissions Trading 
Scheme).

Credits may be earned from a range of activities but, for the turf 
industry, the most relevant include: reforestation and revegetation; 
reduced emissions from fertilisers; manure management and reduced 
emissions from, or increased carbon storage in soils.

Australia’s Clean energy future policy may 
well be one of the most confusing pieces 
of legislation for agricultural industries to 
understand, but the bottom line is – costs 
of production will rise. liz Mecham explores 
the many complicated definitions of the new 
policy and explains what the ‘carbon tax’ 
means to growers.

r
olled-out on July 1, 2012 by the Federal Government, the 
Policy introduces a carbon price and Emissions Trading 
Scheme - colloquially known as the ‘carbon tax’ - and 
is aimed at taxing carbon emissions and encouraging 
reductions in those emissions across all Australian 
industries.

While agriculture as an overall industry is exempt from paying the 
tax, it cannot escape the cost increases that will be associated with 
the price placed on carbon.

What is the carbon price?
The Clean Energy Future Policy has four main elements: 
•	The	carbon	price	mechanism
•	Renewable	energy
•	Energy	efficiency
•	Carbon	farming.
The key component is the carbon price that will be implemented in 

the form of an Emissions Trading Scheme. 
The legislation uses a starting carbon price of $23 per tonne of 

CO2, which will increase at 5 per cent (which includes a 2.5 per cent 
price increase and 2.5 per cent increase in inflation) each year from 
2015 until 2020. 

Agriculture and its industries are exempt from paying the carbon 
price and it will instead be borne with the cost offset from high 
emission industries such as the mining, coal and steel industries.

What are the costs?
While agricultural and small businesses will not be forced to pay 

the carbon price, due to price increases for input costs, the new 
Policy could potentially impact horticultural industries’ bottom line.

These impacts could be sizeable for some agricultural businesses, 
particularly those with high electricity, fuel, water and fertiliser use.

Businesses within the agriculture sector will not be involved in the 
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Farming and the carbon tax  
– what’s in store? 

ADvIcE

wHILE AGRIcULTURE IS ExEMpT 
fROM pAYING THE ‘cARbON TAx’, 
IT wON’T EScApE cOST INcREASES 
ASSOcIATED wITH THE pRIcE 
pLAcED ON cARbON, SUcH AS fUEL. 
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funding and assistance:
under the Clean energy legislation the federal government 
has set-up a number of funds, schemes and programs to 
bring the carbon pricing into effect, distribute funds via 
assistance packages and provide energy efficiency initiatives. 
some of these relevant to agricultural industries include:
Biodiversity Fund: The Biodiversity Fund will assist growers to store 

carbon, enhance biodiversity and build greater environmental 
resilience across the Australian landscape. 

Carbon Farming Futures: The Carbon Farming Futures Program 
will ensure that advances in emissions reduction technologies and 
techniques will continue the evolution of management practices 
in the land sector towards emissions reduction and improved 
productivity.

Carbon Farming Initiative (non-Kyoto Fund): The Carbon Farming 
Initiative allows growers and land managers to earn carbon credits by 
storing carbon or reducing greenhouse gas emissions on the land.

Carbon Farming Skills: The Carbon Farming Skills initiative will 
ensure that landholders have access to credible, high quality 
advice and carbon services.

Carbon Price Implementation Program (including Clean Energy 
Regulator): The Clean Energy Regulator will administer the carbon 
pricing mechanism, National Greenhouse and Energy Reporting 
Scheme, the Renewable Energy Target and the Carbon Farming 
Initiative.

Energy Savings Initiative: The Energy Savings Initiative will support 
economy-wide improvements in energy efficiency by placing 
obligations on energy retailers to find and implement energy 
savings in households and businesses, and help consumers to 
save money by encouraging the identification and take-up of 
energy efficient technologies.

Household Assistance Package: The Household Assistance 
Package will help low and middle income households take action 
on climate change without unduly bearing any costs.

Jobs and Competitiveness Program: The Jobs and 
Competitiveness Program will support local jobs and production, 
and encourage industry to invest in cleaner technologies.

Regional Natural Resource Management Planning: The Regional 
Natural Resources Management Planning for Climate Change 
Fund will help to guide where biosequestration projects should be 
located in the landscape to maximise the benefits for biodiversity, 
water and agricultural production.

Regional Structural Adjustment: Regional Structural Adjustment 
assistance will support workers, regions and communities that 
remain strongly affected by carbon pricing after other forms of 
assistance have been provided.

Small Business Instant Asset Write-off Increase: The Small 
Business Instant Asset Write-off Threshold (to $6500) will boost 
cash flow and help small businesses to grow and invest in assets, 
which may be more energy efficient.  

useful websites:
Clean Energy Future 
www.cleanenergyfuture.gov.au

Institute of Chartered Accountants
www.charteredaccountants.com.au/Industry-Topics/Sustainability

Department of Sustainability, Environment, Water, Population 
and Communities
www.environment.gov.au/cleanenergyfuture

Horticulture Australia
www.horticulture.com.au

Department of Agriculture, Fisheries and Forestry
www.daff.gov.au/climatechange/carbonfarmingfutures

Department of Climate Change and Energy Efficiency
www.climatechange.gov.au/cfi

Department of Regional Development
www.regional.gov.au/regional/funding

At a glance – carbon price impacts on 
farm inputs
To determine the likely impacts of the carbon price 
on farm input costs, the following cost items were 
assessed with the listed assumptions:

•  Fuel cost increases for non-agricultural sectors and will 
flow through to other farm inputs. At a price of $23/ tonne 
for CO2-e, the price of fuel will increase by 5.4 per cent and 
rises to 7.3 per cent at a carbon price of $30.82/t in 2020.

•  Freight cost, for goods to and from the farm, consists 
on average of a 20 per cent rise in fuel costs. Therefore, the 
impact of the carbon price will affect 20 per cent of the freight 
cost via the increase in fuel costs. However, an increase in 
the cost of heavy road freight will be delayed until July 2014. 
From 2014, the cost of road freight is expected to increase by 
1.1 per cent at a carbon price of $23/t and, in 2020, by 1.5 per 
cent at a carbon price of $30.82/t.

•  Fertiliser prices are heavily influenced by World prices. 
As a result, the carbon price will not affect the actual fertiliser 
price, but will affect the transport costs involved. On average, 
transport costs make-up 10 per cent of fertiliser costs; 
therefore, the fuel price increase is applied to 10 per cent of 
the expenditure on fertiliser. The increase in fertiliser cost is 
expected to be 0.54 per cent at a carbon price of $23/t and, 
in 2020, by 0.73 per cent at a carbon price of $30.82.

•  Chemical costs are also determined by World prices and 
therefore only will be affected by the transport costs which 
contribute on average to rise 10 per cent compared to the 
cost of chemicals. Chemical costs are expected to increase 
by 0.54 per cent at a carbon price of $23/t and by 0.73 per 
cent at a carbon price of $30.82/t in 2020.

•  Electricity cost increases are determined by a function 
of the price of electricity, the electricity usage, the carbon 
released, and the carbon price. Electricity costs will 
increase by 9.8 per cent at a carbon price of $23/t and by 
13.1 per cent at a carbon price of $30.82/t in 2020.

• Packaging cost increases will be affected by transport 
(10 per cent of cost) and electricity (10 per cent of cost). As 
a result, packaging costs will increase by 1.5 per cent at a 
carbon price of $23/t and by 2.0 per cent at a carbon price of 
$30.82/t in 2020. The percentage cost increases were applied 
to the assessed business’s costs of production to determine 
total input cost increases and impacts on profitability.

Source: Horticulture Australia Limited Report: ‘The impacts of the 
proposed carbon price mechanism on Australian horticulture’.
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Turf Australia’s successful future leader 
program is coming into its fourth year with 
this year’s winners been erin Quinlan from 
Australian lawn Concepts and Michael 
newton from Bay Turf gladstone, both 
based in Queensland.

T
he successful program is a joint initiative of Turf Australia 
and Horticulture Australia to foster leadership skills and 
better equip young people already working in the industry. 
It offers winning candidates the opportunity to travel to 
international destinations thus ensuring research and 
networking developments are maintained.

Again, this year’s applicants proved outstanding with John Keleher, 
chair of Turf Australia, adding that “… the high standard made coming 
to a decision an extremely challenging task”.

This year’s successful candidates both play a large role in their 
respective businesses and also are keen and eager to eventually play 
a role in the industry.

 “The future of the Australian turf industry is in good hands if the 
calibre of applicants for the program is anything to go by,” John added.

“The quality and enthusiasm of the candidates was extremely high 
again this year and we had a great deal of trouble separating the final 
candidates.”

Erin Quinlan has been working in the Turf industry for five and a 
half years and commenced her employment with Australian Lawn 
Concepts as a sales assistant. Through her commitment to further 
her career the role transitioned from that of sales and marketing to 

Turf leaders lifting the 
bar on excellence

Turf Australia’s Next Generation Future 
Leaders for 2012 – (from left) Erin Quinlan 

from Australian Lawn Concepts and 
Michael Newton from Bay Turf Gladstone, 

both based in Queensland, with Adrian 
Pitsikas, former chair of Turf Australia.

logistics and in 2010 she was made general manager.
Michael Newton was raised in the turf production industry and 

therefore has a good insight into the importance of what he and 
other turf producers are trying to achieve. After only a few years of 
completing his senior schooling, Michael undertook part of a joint 
venture with his family’s business, Bay Turf Gladstone, and today 
runs the property.

Turf has experienced multiple challenges in recent years with 
drought, floods and stagnant housing growth stifling the industry.

“The economy is on the way again now and we’re looking to 
develop our industry through sustainable, eco-friendly practices and 
further highlight the unique benefits that turf grasses provide our 
environment,” John explained.

“These young people bring to their businesses a lot to help with 
these future endeavours, but can also provide great benefit to the 
industry as a whole.

Over the next few editions, Turf Australia will talk to both Erin and 
Michael about their work in the industry and their plans for the future.  

THIS YEAR’S SUccESSfUL 
cANDIDATES bOTH pLAY A 
LARGE ROLE IN THEIR RESpEcTIvE 
bUSINESSES AND ALSO ARE kEEN 
AND EAGER TO EvENTUALLY pLAY 
A ROLE IN THE INDUSTRY.



Why join               ?

Becoming a member is more important now than ever before. The turf industry 
is at a turning point as it sets its direction for the future. now is a perfect time to 
get on board and express your views on our rapidly changing industry.

our industry is constantly challenged on issues such as water, herbicides, 
substitution products and more. your business cannot afford to be left in the dark.

JOIN NOW so you are kept up to speed with issues that will affect your future 
and the next generation of growers.

5 Good Reasons why you should join the TA...
Information – you’ll be kept up to date with all information you need to 
run your business effectively, from new legislation to innovative practices

Influence – you get the opportunity to have your say on issues affecting 
your business and industry

Community – you become part of the turf “family” where you can share 
information and experiences

Opportunity – increasingly, TA is identifying new opportunities and 
services that are offered exclusively to members

Investment – you will be making an investment in the future of your 
industry

To apply to join TA go to:  
www.turfaustralia.com.au or email: admin@turfaustralia.com.au 

T: (07) 3286 6601   F: (07) 3286 5020
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new directions for elected board
stepping-up to take the turf industry in  
a new direction is Turf Australia’s 
recently elected board –who were voted 
in at Turf Australia’s Annual general 
Meeting last month.

Queensland grower, John Keleher from 
Australian Lawn Concepts was elected as 
chairman and replaces Adrian Pitsikas who 
remains on the board along with Anthony  
Muscat, Brad Shearer, Rob Davey and Andy 
Middleton. Tony Cross, manager at Caboolture 
Turf also has joined the team for the first time. 

 
(From left) Richard Stephens, new Business 
& Industry Development manager, and board 
members, Tony Cross, John Keleher, Andy 
Middleton, Anthony Muscat, Brad Shearer and 
Adrian Pitsikas. (Absent: Rob Davey.)

Turf Australia welcomes on board richard 
stephens as the new Business & industry 
development manager. richard comes 
to the industry highly qualified having 
previously worked at horticulture Australia 
limited where he managed the industry 
development portfolio. 

prior to HAL, Richard was the Industry Development manager 
for the Nursery and Garden Industry from 2000 to 2004.

He has experience in developing and managing national 
capacity building programs within the rural sector as well as 

coordinating and implementing industry development programs at 
a state and regional level. Richard’s formal qualifications include a 
Master of Applied Science in Agriculture and Rural Development.

Richard replaces Matthew Holmes who has taken-up a sales 
and technical role with Syngenta in their turf division, based at 
Queensland. In wishing Matthew the best for the future, Turf Australia 
chair, John Keleher “…thanked Matthew for his dedication, effort and 
achievements over the past 22 months, and wished Matthew the best 
for the future”.

John explained that Matthew started with Turf Australia in 
November 2010 initially as Industry Development manager, and in 
October 2011 took on the additional role of general manager.  

“Aside from industry development, Matthew has been instrumental 
in organising the 2011 Conference, undertaking marketing activities, 
providing valuable advice on the Industry Advisory Committee, 
interacting with researchers and state grower associations, and 
advising the Turf Australia board as well as Horticulture Australia 
Limited,” he added. 
Richard Stephens will be based at an office in Richmond, west of 
Sydney’s CBD, with the NSW Department of Primary Industries. He 
will work closely with Turf Australia’s Christine Hughes who remains 
at the Turf Australia office in Cleveland, Queensland. 

At this year’s Turf Australia Annual General Meeting Richard was 
introduced to board members, and other the next few months, plans 

new industry leader to help 
move Turf Australia ahead

to meet growers and gain an understanding of the key challenges 
facing the industry. 

Richard’s contact details are - M: 0404 817 903  T: (02) 4588 2120 
and E: bidm@turfaustralia.com.au.
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BY KERRIE LUSH

A thermal blanket which protects against frost is 
helping turf growers sell a green product all year round.

Sydney turf grower, Anthony Muscat, from Greenerlawn 
trialled the Polymet InsulnetTM thermal blanket this season.

He covered 1000 square metres of his 60.7 hectare growing 
area and said the results were “looking very promising”.

He was prompted to trial the product after consulting with a 
fellow grower from Canberra.

While he said his growing area, an hour west of Sydney, didn’t 
get the extreme frosts like other regions, temperatures still 
dropped as low as -1° C.

Anthony said anything below 3° C was cold enough to affect 
the turf and turn it brown. 

This year, the Polymet product, was used on a patch of Soft 
Leaf Bulffalo and “it made a huge difference”.

While he believed it would be difficult to recover the cost of 
using the product at about $1.30/sqm (not including labour), it 
did give him a marketing edge as he had green lawn to sell to his 
customers, while many other growers did not at that time of the 
year.

Next year, he hopes to cover about 10,000m2 with thermal 
blankets, which he hopes will enable him to sell more area of 
turf over the traditionally quieter winter months.

“Because there are a lot of new homes going up and people 
want to have green lawns to make the properties more attractive 
to potential buyers, it did give us an edge over our competitors,” 
he said.

“Next year we’ll push it harder.”
Anthony said the thermal blankets were very user friendly as 

they could be rolled-out at the end of May and could be left on 
until the end of the winter season.

He expected the product to last about eight to 10 seasons.
Linton Ritchie, director of Polymet, the distributors of the 

thermal blanket product, said it had a range of applications.
“While the turf production industry is set to become one of 

the most obvious benefactors of the technology, there is also 
scope for it to be used in the sporting arena for laying over the 
centre square at the end of the football season to speed up the 
recovery of the area for the following cricket season,” he said.

“Often this gap is only a few weeks so any assistance with 
ryegrass germination or shortening the dormancy period of 
warm season species is well worth having.

“It could also be used on an environmental level, particularly 
in areas following flooding where levee banks have been 
damaged or destroyed.”

Linton said there had been a lot of interest from local councils 
who have been concerned about rebuilding levee banks to 
stabilise and prevent soil erosion 

Aside from protecting against frost, the Thermal Blanket also 
protects plants and grass from heavy rain, hail and pests.

Getting down to business, the product is a knitted fabric 
which allows air and moisture through it at a reduced rate. 

The permeable textile allows the plant to breathe while also 
reducing intense heat and humidity beneath the blanket’s 
canopy microclimate. 

Because it is a tough knitted textile, it can be rolled up and 
stored away, year after year. 

Linton said while the product costs about $1.30/m2, it worked 
out quite economically over its life time.

“If the blanket lasts for eight to 10 years, then each year its 
cost per annum reduces,” he said.  

“So if you start at $1.30 and write it down over 10 years, it has 
actually cost the buyer annually about $0.13/m2.

“Surely anybody selling a high value soft leaf buffalo can 
absorb or recover that cost in the retail price especially if you 
have turf for sale when others do not.”

The product is also UV stabilised with a five-year ultra violet 
warranty (conditions apply).

Rolls of Insulnet are 200m2 and available in two sizes. The 4m 
rolls are available in 50m lengths, while the 2m comes in a 100m 
length.

Linton issued one proviso in using the Insulnet. It must be 
fixed securely to the ground with pegs (not bricks or rocks) at 
least every 10 metres.  

For more details contact linton@polymet.com.au, 
T: (02) 9412 1277 or go to www.polymet.com.au

THE LATEST fROM THE INDUSTRYwhat’s new?

4WD Ford New Holland TN65 
Kesmac 2100  
Auto Steer. Approx 4430hrs. 
Chassis #001266221  
Eng #8035.05R*540-834220
Serial #KSH-21-1885-203

$33,500 + GST

Contact Bob 0403 464 020

Blanket coverage keeping turf greener

Polymet’s thermal blanket, 
protects an area of 
grower, Anthony Muscat’s 
Greenerlawn operation 
near Sydney.

2003 KESMAC TURF HARVESTER

FOR SALE

ADveRTISe heRe in the turf industry’s 
most read magazine and be seen! 
Trade directory advertising is available on this 
page for the following economical rates:

size Width height rate

< 1 unit 89.5mm 61.5mm $120 plus gsT

2 unit 89.5mm 127mm $230 plus gsT

4 unit 184mm 127mm $360 plus gsT

for more information contact Advertising Manager – 
Amanda McMahon on T: (03) 9812 2209 M: 0402 444 878  
or e: advertisingturf@agrihortcommunications.com.au
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Robomax™ JD Turf Harvester
•  Increased production up to 1600 sq. yds (1340 m3) R/HR
•  In 16” (406 mm), 23” (584 mm), 24” (610 mm) rolls
•  Utilises a standard tractor without modifcation for less depreciation
•  Short wheelbase, compact turning
•   Extra large fat lug radial flotation tyres, ideal for on turf and  

soft conditions
•   Very easy to operate and maintain, with all main functions at  

your fingertip
•   Has a quiet, roomy and most comfortable cab that offers  

excellent visibility and full view of all operations.

New Robo arm is a strong and rugged design on a unique large 
bearing base with a smoother and faster stacking system.The Robotic 
stacking system, gently transfers rolls to a pallet, special tines allow it 
to stack weak and poor sod. Patented gripper has a lateral tightening 

of rolls, as it stacks each layer; this creates a firm and stable pallet.
Stacks rolls on a variety of pallet sizes, with different quantities and 
multiple stacking patterns.

Exclusive automatic flap control makes consistent neatly stacked 
pallets effortless.

On the go sod roll ejection improves production.
•   Floating cutter head has down pressure to obtain a uniform  

quality turf
•  Fully automatic pallet drop and pallet injection
•   Automatic open and close rear door enables it to cut and  

stack 1m2 rolls of turf on any undulating farm
•  Hydraulic cut off with quick sod length adjustment
•   Small sod harvester manoeuvrability, back out your full  

pallets if desired
•  New hydraulics allow for less HP and low operating RPM.

Tractor Specifcations John Deere 6230
John Deere ................. 6230
Power ......................... 94 
HP EngineCab ............. ComfortGard premium
Front Tyres .................. 400/55-255 Flotation
Rear Tyres ................... 650/55-R26.5 Flotation Radial
Transmission ............... Auto Quad Plus 24F, 24R

Options
Double Face Pallet Injection
Brush Kit
Spare Parts Kit

ROBOMAX™ JD
TURF HARVESTER

NOW AVAILABLE FROM EVERGREEN TURF

“We have raised the bar with the All New Robomax John Deere”

03 5945 2100 www.evergreen.com.au
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Turf Growers often ask: “What is Turf Australia (TA) doing 
for our industry?” The answer is, “many different things, 
most of which are behind the scenes and not easily visible”.  

Benefits and outcomes from industry research, development and marketing programs are not 
instantaneous and, therefore, sometimes it can be hard for levy payers to see results from the 
turf levy investments or even TA membership. 

So here is a thumb nail sketch of what TA has been doing over the past three months.
In November we submitted six industry project proposals to Horticulture Australia Limited 

(HAL) requesting funding to:
•	 Carry	out	Industry	Capacity	Building	to	June	2017.
•	 Carry	out	Industry	Communications	to	June	2017.
•	 Enable	employment	of	a	part	time	NSW	Turf	Industry	Development	Officer	to	June	2015.
•	 Roll	out	nationally	the	Cost	of	Production	Calculator	to	June	2014.
•	 Sponsor	the	Next	Generation	Leadership	(NXGen)	Development	Forums	to	June	2015.
•	 Enable	national	workshops	on	employment,	HR	and	IR	Operational	Systems	Compliance	to	
July	2014.

In addition, TA had input into five other HAL funding applications, the:
•	 University	of	Western	Australia’s	Turf	Research	Seminar.
•	 European	Turf	Study	Tour.
•	 Turf	Grass	Quality	on	Reduced	Irrigation.
•	 Review	of	Turf	Environmental	Issues.
•	 Review	of	current	and	past	R&D	Projects.

TA	also	has	worked	with	Turf	Queensland	to	help	submit	a	project	proposal	under	the	
Federal	Government’s	Energy	Efficiency	Information	Grants	Program	for	‘Efficient	Energy	use	in	
Australian	Turf	Production	(reducing	energy	costs	of	production)’.

All of these project proposals are aimed at gaining government funding to provide lasting and 
practical benefits to the Australian turf industry.   

In addition to writing and submitting project proposals, TA has successfully launched this new 
Industry Magazine – Turf Australia, updated and refreshed the TA website, www.turfaustralia.
com.au,	began	production	of	the	Turf	E-newsletters	(let	Christine	Hughes	at	Turf	Australia	know	
if	you	are	not	receiving	your	E-news	via	email)	and	met	with	various	industry	sectors,	such	as	the	
Australian	Golf	Course	Superintendents	Association,	to	develop	partnerships	and	collaboration.				
The	industry’s	marketing	program,	despite	having	a	limited	budget,	also	has	been	kicking	

goals. The aim of the program is to increase the overall size of the turf market by gaining 
widespread	media	coverage	of	the	benefits	and	value	of	turf.	(See story page 21.)
The	Perfect	Patch	of	Green	(PPoG)	campaign,	a	partnership	between	Landcare	Australia	and	

Turf	Australia,	has	already	received	$269,000	equivalent	advertising	value	since	its	initial	launch,	
and	the	majority	of	schools	involved	haven’t	even	got	their	turf	yet!		(See story page 3.)
The	Public	Relations	program	for	turf,	undertaken	by	Impact	Communications,	comprises	of	several	

components,	including:	A	Turf	Ambassador,	Meredith	Kirton;	Promoting	the	Relevance	of	Turf	in	
Urban	Areas;	Use	of	Lifestyle	‘Bloggers’;	Advocating	the	Value	of	Turf;	and	the	Council	Kudos	program.		

TA also is in the process of finalising a recommendation to HAL on the membership of the 
Industry	Advisory	Committee	(IAC).	Membership	is	based	on	skills	and	expertise	that	are	relevant	
to	the	industry’s	Strategic	Investment	Plan.	The	IAC	has	21	project	applications	to	assess	for	the	
coming	2013/14	financial	year.		
Also	on	the	agenda	is	the	much	anticipated	2013	Industry	Conference,	being	held	at	Surfers	

Paradise	from	May	1-3	(see our two-page feature on page 6).
And	finally,	TA	is	hosting	the	2013	NXGen	from	January	20	to	22.	Simon	Adermann,	Hugo	

Struss	and	Christine	Hughes	have	done	such	a	fantastic	job	raising	sponsorship	for	this	event	that	
the	all-inclusive	price	is	significantly	cheaper	than	last	year,	even	though	the	program	is	bigger	
and more extensive. 
While	this	is	not	a	complete	list	of	TA	activities,	it	gives	you	an	idea	of	the	work	we	have	been	doing.	

Please	contact	myself,	Christine	or	Business	&	Industry	Development	manager,	Richard	Stephens	if	
you	have	any	comments	and/or	would	like	to	suggest	some	other	activities	for	TA	to	consider.

John	Keleher
Chairman,	Turf	Australia			

Turf Australia Industry Magazine is 
produced by Turf Australia which 
trades as Turf Producers Australia P/L.

Office details:

Postal:  PO Box 1529
 Cleveland QLD 4163
Street:  26-40 Delancey St
 Cleveland QLD 4163

E: admin@turfaustralia.com.au
T: (07) 3286 6601
F: (07) 3286 5020

Staff Contacts:

Administration: Christine Hughes
 M: 0402 500 616
Business & Industry  
Development Manager: Richard Stephens
 T: (02) 4588 2120

M: 0404 817 903
E:  bidm@turfaustralia.com.au

This magazine is provided for 
informational purposes only. The reader 
assumes entire risk as to the accuracy 
and for the use of any information 
contained within. Feel free to pass this 
newsletter on to others you feel may 
benefit from its content.
To subscribe or unsubscribe please call 
Turf Australia on:  T: (07) 3286 6601 

E: admin@turfaustralia.com.au
This magazine is  
funded by HAL 
using the turf levy 
and matched funds 
from the Australian 
Government.

Turf Australia is 
published on behalf 
of Turf Producers Pty Ltd by: 

AgriHort Communications P/L 
(ABN 53 869 534 356)

PO Box 192, Park Orchards VIC 3114 
P: (03) 9812 2209    F: (03) 9812 2209 

www.agrihortcommunications.com.au

Managing Editor:  Katie Fisher
 P: (03) 9812 2209    M: 0402 444 878  
 E: katiefisher@agrihortcommunications.com.au

Advertising Manager: Amanda McMahon
 AgriHort Communications
 P: (03) 9812 2209    F: (03) 9812 2209 
E: advertisingturf@agrihortcommunications.com.au

Design & Production:  Grant Nelson
DISCLAIMER: Turf Producers Australia Ltd (TPA) 
acknowledges contributions made by private enterprise 
through placement of advertisements in this publication. 
Acceptance of these contributions does not endorse or 
imply endorsement by TPA of any product or service 
advertised by contributors. Any advice provided in 
articles contained in Turf Australia is intended as a 
source of information only. Always read the label before 
using any of the products mentioned. TPA and its 
officers do not guarantee that the publication is without 
flaw of any kind or is wholly appropriate for your practical 
purposes and, therefore, disclaim all liability for any 
error, loss or any other consequence that may arise 
from you relying on the information in this publication. 
All articles and other material published in this journal is 
TPA copyright (unless otherwise stated) and may not be 
reproduced in part or full without the written permission 
of the authors and publisher.

EDITORIAL
John Keleher

Cover photo: ‘Living Library’ field plots at Redlands Research Station in QLD on display during a field day in December hosted by Turf Queensland.
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INSIDE THE NEWS 

•	 Strathayr,	Richmond	TAS	

•	 West	Coast	Turf,	South	Yunderup	WA	

•	 Greenacres	Turf,	Serpentine	WA

•	 Anco	Seed	&	Turf,	Cranbourne	West	VIC	

•	 Blue	Lake	Turf	Supplies,	Mt	Gambia	SA	

•	 Marne	Valley	Turf,	Oakbank	SA	

•	 Greener	Lawn,	Freemans	Reach	NSW

•	 Greenway	Turf	Supplies,	Freemans	Reach,	NSW

•	 Green	Life	Turf,	Windsor	NSW	

•	 Qualturf,	Freemans	Reach	NSW

•	 Buchanan	Turf,	Bolwarra	NSW	

•	 Millers	Turf	Supplies,	Windsor	NSW

Please note: The final list of successful recipients has been 
updated from those that were shortlisted and published in 
the last edition of Turf Australia Industry Magazine. 

The successful recipients are:

•	 Isabella	Plains	Early	Childhood	School,	Isabella	Plains	
ACT

•	 Edge	Hill	State	School,	Cairns	QLD

•	 Pacific	Paradise	State	School,	Sunshine	Coast	QLD

•	 Park	Ridge	State	High	School,	Park	Ridge	QLD

•	 Our	Lady	of	the	Angels	School,		Wavell	Heights	QLD

•	 St	Stephens	Schools,	Algester	QLD

•	 Latrobe	High	School,	Latrobe	TAS

•	 Swan	Christian	College,	Midland	WA

•	 Canning	Vale	College,	Canning	Vale	WA

•	 Gordon	Primary	School,	Gordon	VIC

•	 Community	Kids	Mt	Gambia	Early	Education	Centre,	
Mount	Gambia	SA

•	 Nuriootpa	Community	Children’s	Centre,	Nuriootpa	SA

•	 St	Patrick’s	Primary	School,	Wallsend	NSW

•	 Jasper	Road	Public	School,	Baulkham	Hills	NSW

•	 Cardiff	North	Public	School,	Cardiff	North	NSW

•	 Ourimbah	Scout	Group,	Ourimbah	NSW

Next edition: Turf Australia talks to some of the School’s 
who received the grant as well as growers who kindly 
donated the turf.  

Turf benefits from ‘Perfect 
Patch of Green’ Campaign 
Extensive media coverage to the value of $269,860 
(in advertising dollars) has promoted Australia’s turf 
industry and elevated turf to the forefront of many 
young students’ minds.
Called the ‘Perfect Patch of Green’, the Campaign 
involved offering a grant in the form of turf to a school 
or education community that competently explained 
how a natural turf makeover would enhance their school 
or recreation area.

Launched in April 2012, the Campaign promoted the ability of turf 
to improve school and community environments and within three 
months received media coverage worth an estimated $269,860. 

The Campaign, a partnership between Turf Australia and 
Landcare	Australia,	is	part	of	the	turf	industry’s	2011/12	Marketing	
Levy Program.
Turf	Australia’s	Business	&	Industry	Development	manager,	

Richard	Stephens	said:	“The	National	Campaign	was	an	open	
expression of interest process that provided individual grants of 
up to 6800m² of turf.”

Richard explained that “…the grants program was open to 
schools,	youth	groups,	day‐care	centres,	kindergartens,	OOSH	
centres, Landcare and Coastcare groups that work with youth in 
their communities”. 

“Two hundred and eighty one applications were received, 
requesting more than 640,000m2 of turf.”
Media	coverage	for	the	‘Perfect	Patch	of	Green’	was	across	a	

diverse range of communication mediums, including:

•	 55	print	items.

•	 17	E-newsletter	items.

•	 19	website	items.

•	 29	social	media	items.

•	 2	broadcast	items.

The Campaign also enabled the inclusion of Turf Australia in the 
Goat	Island	Rescue	Video	and	acknowledgement	as	a	sponsor	(in-
kind)	of	the	event	(View	the	video	on	Landcare	Australia’s	YouTube	
channel: http://www.youtube.com/LandcareEducation).

Richard stressed that media coverage was expected to 
significantly increase in 2013 with the publishing of a national 
media	release	in	the	first	Junior	Landcare	E-newsletter	as	well	as	
the	regular	Landcare	E-newsletter.	
Local	media	releases	will	follow	in	mid-February	2013,	

allowing	time	for	a	majority	of	schools	to	have	their	‘turf	projects’	
completed. Information about all turf growers who kindly donated 
turf to the grants program also will be included in the media 
releases.

Thank you to the following turf growers who together have 
donated a total of more than 13,000 m2 of turf to the ‘Perfect Patch 
of	Green’	Campaign.

•	 Canturf,	Fyshwick	ACT

•	 Tropical	Lawns,	Gordon	Vale	QLD

•	 Australian	Lawn	Concepts,	Canungra	QLD

•	 Rosemount	Turf,	Rosemount	QLD

•	 Glenview	Turf,	Glenview	QLD

•	 Oztuff	Turf,	Childers	QLD

•	 Top	Line	Turf,	Forest	Hill	QLD	

•	 Caboolture	Turf,	Caboolture	QLD	

•	 Jimboomba	Turf,	Allenview	QLD
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Key industry research projects 
saved following QLD budget cuts
While Research Service Providers for the ornamental 
sector, including turf, are in a state of turmoil following the 
Queensland (QLD) Government’s decision to slash funding 
in lifestyle horticulture, two of the industry’s key research 
projects have been given a respite for the short to medium 
term at the Redlands Research Station Site in Cleveland. 
The	Erosion	and	Sediment	Control	Demonstration	Facility	Project	

and	the	‘Living	Library’	are	thought	to	be	two	of	the	turf	industry’s	
most important projects enabling vital research, active full scale 
demonstrations and the largest genetic repository of turf grass in the 
southern hemisphere. 
Plans	are	for	both	Horticulture	Australia	Limited	(HAL)	projects	

to be managed by private service providers, with the Erosion and 
Sediment	Control	Demonstration	Facility	Project	by	Shane	Holborn	
from	BioScience	Australia	Pty	Ltd	and	the	‘Living	Library’,	for	at	
least 12 months, by Matt Roche a director of Australian Sports Turf 
Consultants (ASTC).
Both	men	are	respected	industry	figures	and	formerly	from	the	

QLD	Department	of	Agriculture	Forestry	and	Fisheries	(DAFF),	but	
were also part of the 20 job cuts to occur at the Redlands Research 
Station, where they were based.
While	the	Research	Station	will	not	close	immediately,	the	

Government	will	start	winding-down	the	Lifestyle	Horticulture	
Research, Development and Extension Program, which services the 
turf, nursery and floraculture industries.

“It is thanks to these two key industry figures that these pivotal 
research can continue in the short term,” Richard Stephens, Turf 
Australia’s	Business	&	Industry	Development	manager	said.
“We	initially	were	concerned	the	two	projects	would	stop	operating	

by	the	end	of	the	2012	/	13	financial	year.”
By	dis-investing	in	lifestyle	horticulture,	the	QLD	Government	

aims	to	save	at	least	$1	million.	The	QLD	Minister	for	Agriculture,	

Fisheries	and	Forestry,	John	McVeigh	(right)	
said it was “disappointing” to have to end 
the program, but analysis showed lifestyle 
horticulture did not return enough benefit for 
the funding it required.

“Industry is expected to contribute to 
research and development costs to achieve 
at	least	50/50	funding,	but	this	industry	has	
a long history of being unable to come close 
to	meeting	this	requirement,”	Mr	McVeigh	
said.

The Erosion and Sediment Control 
Demonstration	Facility	project	will	continue,	
until early 2014, to demonstrate the use of turf as an erosion control 
measure and educate key decision makers in order to increase turf 
sales into the erosion control market.  

“It is anticipated that as a direct result of the project an increase in 
turf sales of 2 per cent (or around $10 million) is expected within five 
years	of	the	project’s	completion,”	Richard	explained.

“The	transfer	of	the	project	to	BioScience	Australia	until	early	2014	
will enable the development of a more comprehensive extension 
and communication plan, the calculation and communication of the 
long-term	cost	benefit	of	using	turf	as	an	erosion	control	measure	in	
comparison to other options and the development of a specifications 
guide for decision makers.”

australia
INSIDE THE NEWS 

IT IS THANkS TO THESE TWO kEY 
INDUSTRY fIGURES THAT THESE 
pIvOTAL RESEARcH cAN cONTINUE 
IN THE SHORT TERM.
Turf Australia’s Business & Industry Development 
manager, Richard Stephens.

THE ‘LIvING LIbRARY’ AT REDLANDS RESEARcH STATION 
HOUSES 178 vARIETIES Of WARM-SEASON TURfGRASS  - 
THE LARGEST Of ITS kIND IN THE SOUTHERN HEMISpHERE.



Summer 2013 5

The	‘Living	Library’	at	Redlands	Research	Station	houses	178	
varieties	of	warm-season	turfgrass,	the	largest	of	its	kind	in	the	
Southern	Hemisphere.	

“Discussions continue with representatives from Turf Australia, 
ASTC	and	DAFF	to	modify	a	recently	submitted	project	application	
for	HAL-funding	to	preserve	and	maintain	the	warm-season	reference	
collection,” Richard said.
The	Library’s	collection	includes	Genetic	Resource	Centre	(GRC)	

material	for	more	than	30	cultivars	registered	for	Plant	Breeder’s	
Rights	(PBR).	

Richard said concern was raised by members of the turf industry 
that	if	PBR	material	located	within	the	collection	was	not	looked	after	
breeders/owners	pose	the	risk	of	losing	PBR	on	their	variety.		

“Agreement has been reached to ensure the reference collection is 
maintained in its present location at Redlands for a period of at least 
12 months or until the collection is relocated,” he added.
“The	collection	currently	consists	of	about	178	varieties	being	

grown in 40 litre tubs while nearly 138 of these varieties are also 
grown	in-ground	in	3m	x	2.5m	plots.” 

For more information on these or any other turf industry projects, 
please contact Richard Stephens, Business & Industry Development 
Manager E: bidm@turfaustralia.com.au or T: (02) 4588 2120.         

INSIDE THE NEWS 

australiaturf
...a new-look magazine that talks directly to the industry. 
To make a booking, arrange artwork or for advice on how to maximise 
your value from advertising in Turf Australia, or to tailor a package 
specific to your particular needs, contact:

Amanda McMahon  AgriHort Communications T: (03) 9812 2209   
M: 0417 559 608   E: advertisingturf@agrihortcommunications.com.au

ADvERTISING OppORTUNITY

Facebook offers updates on Erosion 
and Sediment Control Project
The	turf	industry	has	adopted	the	fast-paced	social	media	

avenue	and	now	offers	growers,	through	Facebook,	the	ability	
to	keep	up	to	date	on	the	latest	happenings	at	the	‘ever-
popular’	Erosion	and	Sediment	Control	Project.
The	site	based	at	Queensland’s	Redlands	Research	Station	

Site	in	Cleveland,	is	managed	by	Shane	Holborn	from	BioScience	
Australia	Pty	Ltd.	Shane,	a	former	QLD	Department	of	Primary	
Industries	employee,	was	one	of	Redlands	Research	Station’s	
many	staff	casualties	following	the	State	Government’s	efforts	
to	make	savings	of	up	to	$1	million.	
But	industry	is	rejoicing	with	the	news	that	Shane	will	now	

continue	as	a	private	service	provider	and	manage	the	Erosion	
and	Sediment	Control	Project.	
Videos,	photos,	erosion	related	articles	and	other	items	of	

interest will be updated and added on a regular basis to the 
Facebook	site.
With	the	project	having	passed	its	target	milestones,	many	

impressive anecdotal stories are evolving through suggestions 
that the message is “…finally reaching specifiers and developers 
who acknowledge turf as effective erosion control measure”. 
Please	support	this	Facebook	page	and	keep	abreast	of	where	

some of your levy dollars are being spent.
www.facebook.com/pages/Erosion-and-Sediment-

Control/250427301723607

Shane Holborn, from BioScience Australia, explains the importance of 
maintaining the outdoor turf varietal plots, the largest of its kind in the 
Southern Hemisphere, which form part of the Living Library project. 

The soil and sediment control demonstration facility is 
attracting considerable interest from property developers, 
road construction companies and the mining sector.
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cONfERENcE

When turf growers attend the 2013 
annual conference at Queensland (QLD) 
in January, it won’t be all about sitting 
and listening. Liz Mecham explains.

Playing	host	to	the	2013	Conference	Field	Day	at	his	
Canungra-based	property	is	John	Keleher	from	Australian	
Lawn	Concepts	(ALC).	John	a	staunch	industry	supporter	
is also the chair of Turf Australia.

The	field	trip	to	the	ALC	will	showcase	the	property’s	
operation which has over 100 hectares of warm season grasses 
–	split	60	per	cent	Buffalo	and	Zoysia	varieties	and	40	per	cent	
Cooch varieties. Also on show will be new mechanical technology, 
grass varietal and other industry advances that have occurred 
since the last industry conference almost two years ago.
“Obviously	we’ll	be	taking	a	tour	around	the	operations,	but	

the	Field	Trip	isn’t	all	about	what	we’re	doing	here,”	John	said.
While	the	detail	of	field	trip	activities	are	still	being	finalised,	

John	said	he	was	hoping	it	would	be	an	activity	day	for	growers	
to “…get out of the Conference venue and talk to each other”.
“We’ll	be	out	in	the	paddock,	talking	about	what	we	are	doing	

here and often that fosters good discussion among growers 
about what they are doing.
“We	are	right	in	the	centre	of	the	biggest	turf	growing	region	

in the country and as such, there are plenty of local suppliers 
who will be showcasing what they have to offer to the industry.”
And	for	those	who	want	a	bird’s	eye	view	of	the	farm	and	

neighbouring	district,	as	John	has	a	pilot	license	he	will	be	
auctioning a sightseeing flight at the conference dinner on the 
night	before	the	Field	Day.
John	said	he	would	expect	the	Field	Trip	to	show	how	much	

improvement there has been in the industry from a number of 
aspects.

After a year’s respite the Turf industry 
welcomes back its annual conference to 
be held at Surfers Paradise, Queensland 
from May 1 to 3. The packed program 
at the Mantra Legends Hotel has three 
distinct sections, starting on the Wednesday 
afternoon with golf and various partners 
program options as well as a welcome 
reception.

The conference session hosts a plethora of speakers who 
explain how to market turf effectively and efficiently. As many 
industry experts say, “for many growers it is about getting 
the best price possible in terms of sales, this often means the 

marketing approach is completely forgotten”.

Program Highlights include...

Business and with Family
Jackie	Furey,	director	of	Bedrooms	to	Boardrooms,	specialises	in	

what makes family and staff members tick, how to work well together 
and how to respond rather than react to challenges in family run 
businesses. 

Strategic Planning for your Family and your Business
David	Harland,	managing	director	of	FINH,	will	cover	succession	

planning and ensuring your business moves onwards and upwards 
with	the	next	generation.	Most	turf	production	businesses	are	family-
run, and inevitably children will one day wish to have input or even 
take	over	business	decisions	from	the	current	owners.	With	such	
difficult decisions this session will provide real life examples of how to 
successfully transition your business.

How to Manage Difficult Staff and Poor Performance
Rob	Littlewood,	Workwise	Advisory	Services,	on	the	topic	of	

managing difficult staff and poor performance. In the age of litigation, 
the employer is often painted as the bad guy, and it is very easy to 
find yourself in such as position if you take the wrong approach. This 
session will provide pointers on how to pull errant staff back into line 
or manage them out of the business.

Business Software Innovations 
This interactive case study demonstration will show how a clever 

software program has helped a business become more efficient 
without costly mistakes when it comes to harvesting for jobs, 
invoicing and delivery.

The	2013	Conference	will	be	hosted	by	MC,	Harry	Domann,	
otherwise	known	as	‘Nigel’,	a	highly	regarded	business	facilitator	who	
will provide witty, insightful and practical business improvement tips, 
as well as ensuring the three days are entertaining and run smoothly. 
Also	special	guest	from	the	United	States,	Eric	Brouwer,	general	
manager	of	Kesmac/Brouwer,	will	cover	innovations	in	turf	harvesting.

The Conference registration brochure will be finalised in early 2013, 
but please mark the dates in your calendar now.

For further information and/or a registration form, please 
contact Turf Australia’s Christine Hughes M: 0402 500 616 or 
E:admin@turfaustralia.co.au 

2013 ‘Surf and Turf’ 
Annual Conference 

Field day of varieties, machines and networking
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“It’s	been	almost	two	years	since	the	last	national	conference	
for the industry and in that time there has certainly been some 
progression with technology, particularly in the mechanical 
harvesting side of the industry,” he added.

“There also will be information on a couple of new varieties.”
John	said	he	was	expecting	the	industry’s	biggest	product	and	

equipment	suppliers	–	namely	Nufarm	and	Engrow	–	to	showcase	
their wares.

“There are certainly some new machines on the market now, 
that	weren’t	around	when	we	had	the	last	conference	that	we’ll	
have here for people to have a look at, as well as other products 
and equipment,” he concluded.

In addition to new technology and management practices, 
participants will be able to understand how ALC appeals to 
customers by not just growing lawn, but also offering “a dedicated 
whole	of	lawn-life	service”.
From	growing	the	lawn,	to	preparing	for	installation,	and	lawn	

installation	to	making	sure	there’s	someone	at	the	end	of	a	phone	
line	providing	customer	service	to	help	the	lawns	stay	green.	It’s	
John’s	passion	for	lawn	being	on	the	ground	of	every	Australian	
house that has seen him rise from agronomist to lawn industry 
leader in a little more than 20 years. 

THERE ARE cERTAINLY SOME NEW 
MAcHINES ON THE MARkET NOW, 
THAT WEREN’T AROUND WHEN 
WE HAD THE LAST cONfERENcE 
THAT WE’LL HAvE HERE fOR pEOpLE 
TO HAvE A LOOk AT, AS WELL AS 
OTHER pRODUcTS AND EqUIpMENT.
Australian Lawn Concepts, John Keleher.

Field day of varieties, machines and networking
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Growers should come to the NXGen Forum with an idea 
of what they want their business to achieve. They will 
then be able to look at their business, analyse what their 
costs are per metre, and determine what strategies they 
can put in place to achieve a higher average, per revenue 
unit, thus improving their margins. 

These are some of the pre-forum words of advice 
speakers presenting at the 2013 NXGen Forum, from 
January 20 – 22, are offering delegates.

But as Kerrie Lush finds out, the future of Australia’s 
turf production is in great hands if the attitudes of the 
industry’s Next Generation (NXGen) group is anything to 
go by. This year’s NXGen Forum at the Gold Coast will 
once again bring together inspiring young growers.

B
rad and Suzie Shearer from 
Coolabah Turf were instrumental 
in	facilitating	the	first	NXGen	
forum	at	Echuca,	Victoria	in	2012.

They had both been to 
many industry conferences 
over the years, but noticed the 
distinct lack of young people in 

attendance	-	most	were	home	working	on	the	
properties while other family members attended 
the Conferences and industry events.

An industry sponsored trip to the United 
States (US) returned the couple home 
invigorated and focused on promoting the next 
generation of the industry.
And	that’s	where	the	idea	for	the	NXGen	group	

was borne. The 2012 event was held at Echuca, 
and received great success.  The event included 
guest speakers on a range of topics with the 
main focus been succession planning. 

Attendance at the event far exceeded initial 
expectations with about 33 participants under 
the	age	of	35	taking	part.
One	of	the	NXGen	members	and	Queensland	

(QLD)	grower,	Hugo	Struss	said	this	year’s	forum	
would have a strong business focus.
He	said	it	became	apparent	at	the	2012	event	

that a lot of the younger people involved in the 
turf industry were very knowledgeable about the 
day	to	day	running	of	their	properties	and	the	on-
farm work but few had a strong concept about 
their general business. 

Usually because their parents were in charge 
of that side of things, he added.
It’s	something	Hugo	and	the	other	organisers	

of the 2013 event wanted to focus on and have 
attracted a range of speakers to foster business 
knowledge.

Inspiring the 
next generation 
of turf growers
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The demonstrations can be tailored to suit different stakeholders with 
water flows down six erosion bays (measuring 3 metre x 10 metre).

It is hoped the event will assist young producers or employees 
of turf production businesses to gain further knowledge, foster 
leadership, motivate and inspire young members of the industry.

Guest	speakers	include:

•	 Suzie	Shearer	from	Coolabah	Turf	-	Setting	objectives.

•	 Lynn	Davidson	from	Jimboomba	Turf	-	Planning	business	
growth.

•	 Greg	Lindore	-	Experience	in	taking	business	to	the	next	level.

•	 Gavin	Rogers	from	Sir	Walter	-	Marketing	and	planning	for	your	
business growth.

•	 Hugo	Struss	from	Tinamba	Turf	-	Telling	his	company’s	story	and	
strategies for success.

•	 Ashley	Nuendorf	-	Selling	on	features	&	benefits	and	what	it	
takes to succeed.

•	 John	Keleher	-	Improving	turf	profitability	by	looking	at	costs.	

Young	QLD	grower,	Michael	Newton	will	give	an	overview	on	
last	year’s	Future	Leaders’	US	tour	and	Shane	Holborn,	director	
of	BioScience	Australia	Ltd,	will	speak	about	using	turf	for	erosion	
control, a major levy funded project. 

There also will be plenty of opportunities for discussion and a bus 
tour to Towri Cheesery and Tinamba Turf. 
The	2013	event	will	be	held	at	the	Gold	Coast	(at	the	Cedar	Creek	

Lodges,	Tamborine	Mountain)	from	January	20	to	22	as	a	prelude	to	
Turf	Australia’s	National	Conference	in	May.		

Registrations opened on December 12 and can be submitted until 
January	18,	2013.	But	be	quick	as	spaces	are	limited.
It	will	cost	$300	for	Turf	Australia	members	and	$350	for	non-

members	-	this	includes	two	nights’	accommodation,	all	meals	and	
activities and airport transfers. 

NXGen Forum Series 2013 - Enquiries: Turf Australia, Christine 
Hughes M: 0402 500 616 E: admin@turfaustralia.com.au Or QLD 
grower, Hugo Struss M: 0439 367 760.

NXGen fORUM

(Above and below) Young growers appear eager to attend a forum 
solely focus on fostering ideas and offering solutions to help them 
improve their bottom dollar and better market their turf.
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The whole package 
...Queensland-based company  
takes the long term view

Q
ueensland-based	Tinamba	Turf	was	established	
by	Hugo’s	parents	Stephen	and	Jane	in	1988	when	
they started converting a former dairy farm into a 
turf property, preparing paddocks and investing in 
machinery.
Hugo	works	alongside	his	parents	in	the	

business that now incorporates three different 
companies, Tinamba Turf, Rochedale Turf and Clifton Park Turf 
across	two	properties	with	a	centrally	located	office	at	Beaudesert.	
About 243 hectares is under irrigation on the farms.

Tinamba Turf commercially produces the largest range of turf 
varieties	in	Australia	(13),	according	to	Hugo.	
Varieties	grown	include	AussiBlue™,	C1,	CT2,	Minmow,	OZtuff,	

Palmetto®,	Queensland	Blue	Couch,	Queensland	Green	Couch,	
Shadetuff™,	Sweet	Smother,	Wintergreen,	Grand	Prix	and	Empire	
Zoysia®.

Installations range from small backyards to large sporting fields. 
The	Struss	family	also	integrate	turf	farming	with	a	250,000	head	

boiler chicken production business and all birds are contracted to 
Ingham’s.	Hugo	said	the	business	had	been	a	stable	income	earner	
over recent years. As part of the integration, the chicken manure is 
used on the turf farm as fertiliser. 
The	business	employs	up	to	35	full-time	staff	which	work	on	the	

turf and chicken farm plus additional staff on the road to maintain 
good face to face client relationships. 
“Having	the	integrated	business	has	meant	that	we	are	able	to	

employ	full-time	tradespeople	including	carpenters,	diesel	mechanics	
and	electricians,”	Hugo	said.	

Hugo Struss has implemented a number 
of changes since he returned to the family 
business two years ago. Kerrie Lush explains 
how Hugo has not only embedded himself 
successfully into the family business but also 
has taken a keen role in helping the young 
generation of turf growers through his key 
role in the Next Generation Forum.

A family affair at Tinamba Turf
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Machinery is also shared between the two industries. 
The business is responsible for the whole supply chain – from 

growing the turf, cutting it, transporting and installation. 
The	Struss’	also	have	seven	trucks	on	the	road,	delivering	the	turf.	
One	of	the	major	things	Hugo	said	he	had	improved	in	the	

two years after returning to the business was the marketing and 
promotion of their product.

He	has	done	away	with	some	of	the	more	traditional	marketing	
options	including	advertising	in	the	White/Yellow	pages	and	
instead	focused	on	improving	the	company’s	online	presence.

A new logo was developed and the website modernised while 
social	media	sites	such	as	Facebook	and	Twitter	also	have	
created attention.
“Brand	awareness	is	number	one,”	Hugo	said.

To further promote the business, for many years, the company has 
had	a	number	of	‘curtain-sided’	trucks	in	the	fleet	bearing	the	logo.	

“It means we have 12 metre billboards driving around the state,” he 
said.
Hugo	added	that	he	was	prompted	to	return	to	the	business	a	

couple	of	years	ago	because	he	could	see	a	“long-term	future	at	
Tinamba”.

“I enjoy the work I do,” he said.
“I get a lot of variety of work in my position and it has a lot of 

flexibility to go in a direction that I believe will keep Tinamba a leader 
in the industry.” 

bRAND AWARENESS IS NUMbER ONE.
Tinamba Turf, Hugo Struss.

One of the major areas Hugo Struss has improved at his property in 
the two years since returning to the business is the marketing and 
promotion of the Tinamba Turf brand.

From transportation to harvesting, quality turf production requires a 
lot of specialised machinery. Photos courtesy of Tinamba Turf.

NXGen fORUM
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Cedar Creek Lodges, Cnr of Cedar Creek Falls Road,
Tamborine Mountain Qld 4272

Monday, January 21  and Tuesday January 22, 2013
(Fly in Sunday 20 for bus pick-up at 3pm from airport)

TPA Members - $300.00
Non Members - $350.00

Focus your future in the turf industry . . .
Here's your chance to get together with leaders and other young turf producers from 
throughout the country.

Following on from last year’s successful event, Turf Australia is organising our 2013 Next 
Generation event to assist young producers or employees of turf production businesses to 
gain further knowledge, foster leadership, motivate and inspire young members of our 
industry.

We've attracted a terrific role-up of participants to help encourage more productive, 
sustainable and competitive turf businesses in the face of challenges such as drought, flood 
and an increasingly competitive market.

If you or younger members of your organisation could benefit from a couple of days 
intensive exposure to the latest our industry has to offer - as well as some fun team-
building exercises to finish things off - then don't miss out on this exciting opportunity.

For further information see the program below or please contact event conveners Hugo 
Struss at Tinamba Turf or Christine Hughes at Turf Australia - details below.

NX Gen Forum Series 2013 - Enquiries:   Christine Hughes email: admin@turfaustralia.com.au   Mobile:  0402 500 616  Hugo Struss Mobile: 0439 367 760

Monday January 21, 2013

7.00am  Breakfast

8.00am  Suzie Shearer - Coolabah Turf - Conference Opening – Setting objectives

8.30am  Lynn Davidson - Jimboomba Turf - Planning business growth - drilling down to get results

9.30am  Greg Lindore - Experience in taking business to the next level

10.15am  Break Morning Tea

10.40am  Gavin Rogers - Green Propeller - Marketing - Planning for your business growth

11.20am  Hugo Struss - Tinamba Turf - The Tinamba Turf Story and strategies for success

12.00pm  Open forum discuss Point of discussion from the floor

12.15pm  Suzie Shearer Day 1 - Wrap up

12.45pm  Lunch

2.00pm  Team building “Skirmish”

3.30pm 3.30 – 5.30pm Free Time Enjoy the Cedar Creek Lodge adventure park

5.30pm  Pre-Dinner Drinks

7.00pm  Conference dinner John Keleher /Suzie Shearer/Erin Quinlin – Future Leader.

Tuesday January 22, 2013

}
includes 2 nights accommodation
Sun night 20 & Mon night 21+ all meals,
activities and bus transfers to airport.

7.00am  Breakfast

8.00am  Suzie Shearer Day 1 overview – points of interest!

8.30am  Ashley Neuendorf Selling on Features – Benefits - what it takes to succeed

9.30am  John Keleher Improving turf profitability - take a hard look at your costs and what you can do 

10.15am  Break Morning Tea

10.40am  Michael Newton Future Leaders Presentation - overview of last year’s Future Leaders’ US tour 

11.20am  Shane Holborn - Erosion Control Project and latest status.

12.00pm  Open forum discuss Point of discussion from the floor

12.15pm  Suzie Shearer Day 2 - Wrap up

12.45pm  Lunch

1.15pm  Bus Towri Cheesery / Tinamba Turf Tour - get an insight into the local area

4.00pm  Networking/Machinery displays/On-farm BBQ - see the latest gear at this state-of-the-art farm 

6.00pm  Bus to airport (arrive airport approx 7.30pm)    Please note: Program may be subject to change
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Young turf growers need to look at how 
they can grow their business, rather than 
just focussing on how to grow grass, says 
Queensland grower and guest speaker at 
the 2013 NXGen Forum, Lynn Davidson. 

Not discounting the need to grow good turf, the former Turf 
Producers	Australia	chairman	said	growers	at	the	NXGen	
Forum	should	be	looking	at	strong	and	strategic	business	
growth as part of their turf growing ideals.

Hosting	a	discussion	session	on	planning	business	growth	at	the	
NXGen	conference,	Lynn,	from	Jimboomba	Turf,	said,	for	too	long,	
growers and the industry as a whole had focussed on the agronomic 
side of turf growing, rather than the profitability side of operations.

“The industry must have a commercial agenda,” he said.
“The general flavour of industry meetings and conferences has 

centred around matters of agronomy.
“While	this	is	important,	it	is	not	the	main	game.”

Lynn said while there were “truckloads of experts who can answer 
an agronomy issue in a flash” finding someone to help improve a 
dollar	return	per	square	metre	of	turf	produced	wasn’t	so	easy.

“In 30 odd years of being in this industry, I have yet to have a phone 
number that I can ring today that will solve a profitability problem, 
average price per square metre problem, cost of trucking , and so on 
… the commercial list goes on of what we as producers need to know 
but struggle to find out.”

To turn this around, Lynn will be talking to the young generation of turf 
growers and trying to get them to look at the industry from a new angle.

And with that might come a quirky new name for the young 
farmers.

“The grey hairs of the industry have recognized that we need to 
condition the younger ones to swing their focus and turn them into 
YCATs	-	Young	Commercially	Attuned	Turfies,”	he	added.

“These guys are good growers, but generally have a limited 
understanding	of	their	businesses	KPI’s	(Key	Performance	
Indicators). 

“It is not a criticism, but merely a result of past industry focus.
“I could not count the of numbers hours I have sat around at 

conferences listening to someone talking grubs, bugs, weeds, 
chemicals … which, while important to the industry, had next to no 
benefit to my bottom line.

“This is a purely commercial issue and as an industry we need 
these	YCATs	to	look	at	their	businesses	from	a	different	angle.”

Lynn said he wanted growers to come to the session of planning 
business	growth	with	the	idea	that	grass	wasn’t	just	the	only	thing	
that mattered in a turf growing business.

“I want these young growers to have a look at their books before 
coming and have a clear idea of what their businesses are doing 
now.” 

YCATs (Young Commercially 
Attuned Turfies) tackle 
business from another angle

“IN 30 ODD YEARS Of bEING IN 
THIS INDUSTRY, I HAvE YET TO 
HAvE A pHONE NUMbER THAT 
I cAN RING TODAY THAT WILL 
SOLvE A pROfITAbILITY pRObLEM, 
AvERAGE pRIcE pER SqUARE METRE 
pRObLEM, cOST Of TRUckING , 
AND SO ON … THE cOMMERcIAL 
LIST GOES ON Of WHAT WE AS 
pRODUcERS NEED TO kNOW bUT 
STRUGGLE TO fIND OUT.

LYNN…WANTS GROWERS TO cOME 
TO THE SESSION Of pLANNING 
bUSINESS GROWTH WITH THE IDEA 
THAT GRASS WASN’T jUST THE 
ONLY THING THAT MATTERED IN A 
TURf GROWING bUSINESS.
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NXGen fORUM

An industry-wide adoption of a production 
costs model is set to help growers ensure 
their businesses remain sustainable.  
Liz Mecham reports.

Turf	Australia	chair	and	Queensland	(QLD)grower	John	Keleher	
will be addressing the broad idea of improving turf profitability 
at	the	NX	Gen	conference,	but	he’s	hoping	it	will	be	useful	for	
growers, rather than eye glazing.

“The	topic	might	sound	a	bit	broad	and	mundane,	but	there’s	some	
things	I’ll	be	talking	about	that	hopefully	will	be	making	sure	these	
growers are ensuring the sustainability of their businesses,” he said.
“Because	at	the	end	of	the	day,	that’s	what	it’s	all	about.”
High	on	his	discussion	agenda	is	to	address	the	industry-wide	

adoption of the Acquired Turf Cost of Production model (see story 
page 23)	from	QLD.

“It will be rolled out across the industry during the next 12 months 
but	we’ll	be	letting	the	younger	growers	see	what	it’s	all	about	at	the	
NXGen	conference	-		give	them	a	taste	of	what’s	to	come.”
John	said	the	model	would	be	useful	to	growers	looking	into	their	

business costs of production and assess it on a number of business 
levels, rather than purely on an agronomic level which has previously 
been the focus of the industry.

“The model can be used to look at the hard to see costs of production, 
to	see	the	‘what	ifs’	of	changing	volumes	or	varieties	to	a	business	…	it’s	
an assessment model that is useful at all levels of business.

“The industry has focussed on the actual grass for some time and 
it really needs to look at ensuring there are successful businesses 
behind it all.
“It’s	all	well	and	good	to	grow	good	grass	but	if	you’re	not	making	

money	out	of	it,	it’s	not	really	worth	it.
“This is a tool that can help growers really assess if they are making 

money from what they are doing and what changes might improve 
that profit.
John	said	his	session	at	the	forum	would	also	give	growers	an	

insight into the opportunities that could be available to businesses via 
Turf	Australia’s	research	and	project	implementation.

Success is not just 
about growing 
more grass

He	said	the	project	could	“increase	the	slice	of	business	pie”	
growers have in the marketplace.
“We’ll	look	at	what	growers’	levies	are	being	used	for	and	highlight	

what opportunities there might be for businesses to increase their 
volumes in the marketplace.”
And	while	increasing	business	will	be	handy	for	many,	John	said	

his third main topic to cover would be the overall sustainability of 
turf businesses and how they can “weatherproof” themselves while 
chasing business.
“It’s	all	well	and	good	to	look	at	what	Turf	Australia	is	doing	and	

thinking	“yep,	I’ll	chase	that	new	market	by	increasing	volume”	but	
if	you	haven’t	got	a	good	business	structure	to	protect	yourself	from	
a	weather-based	risk	issue,	or	if	you	haven’t	identified	KPIs	(Key	
Performance Indicators) for the business and just go in gung ho, then 
it can all come unstuck,” he said.

“There	are	two	types	of	models	of	business	–	the	Volume/Price	
model	versus	the	Value/Margin	model	and	growers	need	to	look	at	
their businesses and see what is appropriate to them.
“It’s	not	all	about	how	much	grass	you	can	grow	cheaply,	it’s	about	

developing	healthy	businesses	…	and	we’ll	look	at	what	growers	
should be looking at when they are assessing where they should take 
their business.
“Whether	that	be	through	generational	change	or	through	

increased capacity … whatever it is, the industry needs sustainable 
businesses within it.”
John	said	he	was	hoping	the	next	generation	of	growers	would	be	

looking keenly at their businesses and how they can be improved, not 
just from a turf growing sense.
“Sometimes	success	isn’t	growing	more	grass,”	he	said. 

IT’S ALL WELL AND GOOD TO 
GROW GOOD GRASS bUT If YOU’RE 
NOT MAkING MONEY OUT Of IT, 
IT’S NOT REALLY WORTH IT.
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australia

Sunday 20 January (arrive evening) to Tuesday 22 January, 2013

DON’T MISS THIS OPPORTUNITY!

This is a great opportunity to look at your business and analyse what your costs are per 
metre, and what strategies you can put in place to achieve a higher average, per revenue 
unit, thus improving your margin. 

BOOK NOW! ...PROGRAM DETAILS & REGISTRATION FORM ON PAGES 12 & 13

Proudly supported by...

Inspiring the next 
generation of turf growers
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Why join               ?

Becoming a member is more important now than ever before. The turf industry 
is at a turning point as it sets its direction for the future. Now is a perfect time to 
get on board and express YOuR views on our rapidly changing industry.

Our industry is constantly challenged on issues such as water, herbicides, 
substitution products and more. Your business cannot afford to be left in the dark.

JOIN NOW so you are kept up to speed with issues that will affect YOuR future 
and the next generation of growers.

5 Good Reasons why you should join the TA...
Information – you’ll be kept up to date with all information you need to 
run your business effectively, from new legislation to innovative practices

Influence – you get the opportunity to have your say on issues affecting 
your business and industry

Community – you become part of the turf “family” where you can share 
information and experiences

Opportunity – increasingly, TA is identifying new opportunities and 
services that are offered exclusively to members

Investment – you will be making an investment in the future of your 
industry

To apply to join TA go to:  
www.turfaustralia.com.au or email: admin@turfaustralia.com.au 

T: (07) 3286 6601   F: (07) 3286 5020

1

2

3

4

5
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For a turf producer to make any business 
decision it is vital they first know their 
income, costs and profit. Ian Isley from 
Ward and Isley Partners explains that 
whatever the decision; increasing operation, 
size, price or cutting costs, producers need 
to know what creates income and what 
costs are involved.

bUSINESS MANAGEMENT

Understand your business to  
avoid undercutting profit

F
or many producers, to avoid going out of business 
they	look	to	increase	income	(volume	–	and/or	price)	
and reduce production costs. In Australia and also the 
United States (US), the trend has been for growers to 
seek	efficiencies	or	niche	market/higher	value	turf	types	
or	suffer	cost-price	squeezes.
However,	larger	farms	have	the	advantage	of	lower	

costs per unit and higher returns per hectare than 
smaller	properties.	For	example,	10	years	ago	a	self-employed	
Australian turf farmer could make a living off 2 hectares. Today, the 
area must be about 8ha but the price received in some instances has 
fallen	from	about	$5	per	m2	at	farm	gate	to	$3/m2.

Consequently this makes it difficult for smaller producers to enter 
the market unless they have guaranteed established clients.

The economies of scale gained by larger farms is significant and 
can make a difference in cost of production between large (>40ha), 
medium	(>20ha)	and	small	(<8ha)	producers	in	the	order	of	15	to	20	
per cent a hectare. This obviously varies depending on the type of 
turf grown.

Investment costs
A	look	at	investment	costs	illustrates	the	economies-of-scale	

advantages large producers have over small.
Start-up	capital	investment	averages	for	a	small	farm	can	be	40	to	

50	per	cent	higher	per	hectare	compared	with	a	large	farm.
Annual operating costs can be on average 20 to 30 per cent 

less per hectare for a large farm. Assuming all new equipment is 
purchased, it will take a small producer twice as long, compared to a 
larger farmer, to realise a profit.
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Capital costs – these costs are where the benefit will last for a 
number of years. The actual cost, such as tractor, does not appear in 
the profit calculation, depreciation does.

So, the best way to calculate farm profit is to use 
management accounts.

Management accounts are very similar to tax accounts but there 
are important differences. In management accounts costs are 
analysed into variable expenses to calculate gross margins.

Management accounts use depreciation based on the life and 
value of the asset and distributes these costs among the farm 
enterprises (varieties).

Management accounting also recognises the expense of the owner 
operator. These differences give a clearer picture of actual costs and 
are therefore preferred when calculating profits.

Calculating the Gross Profit Margin
A business that boasts a higher gross profit margin than its 

competitors	and	industry	is	more	efficient.	For	illustration	purposes,	
we	can	calculate	the	gross	profit	margin	of	Greenwich	Turf	Supplies	
(a fictional company) using its income statement (See Table 1).

Table 1: Greenwich Turf Supplies Consolidated Statement of 
Earnings – Excerpt.

Fiscal year ended June 30, 2009($) June 30, 2008 ($)

Total revenue 405,209 315,000

Cost of goods sold 243,125 189,000

Gross profit 162,084 126,000 

PROFIT

Understanding costs
The price of turf is a direct result of the cost incurred and the profit 

margin target. The profit made needs to be related to the assets or 
investment in the business.

This information is vital in supporting all management decisions, 
such as obtaining finance, assessing returns compared with other 
business opportunities and compared with industry benchmarks.

Some turf producers may be surprised at the little profit they make 
and the poor return on investment they receive after considering all 
their costs when calculating profit.

A case in point is with a group of US producers who analysed their 
costs and were surprised to find that their selling price was not much 
more than their production costs.
Businesses	were	proceeding	year	after	year	with	the	vague	idea	

they	were	making	more	money	than	they	really	were.	But	this	analysis	
highlighted how complete accounting of all costs is necessary.
By	accurately	calculating	profit,	producers	can	monitor	and	control	

costs throughout the year. Reducing operating costs through cost 
control	will	help	producers’	supply	consistent	pricing	to	customers	
even in uncertain market conditions.

Producers who cut prices without knowing their real cost of 
production face the risk of cutting their prices too much. To make any 
business decision it is important to know income, costs and profits.

Discounting can have a dramatic effect on the business bottom 
line. A 10 per cent price cut requires a 40 per cent increase in sales in 
order to make the same gross margin.
What	some	growers	don’t	understand	is	that	fixed	and	variable	

costs do not go down with price. A continual price cutting war will 
send many growers to the wall.

Determining your profit
Profit is determined by preparing a profit and loss (P and L) statement.
In order to prepare and interpret the P and L, it is necessary to 

classify costs into several categories. These are:
Overheads – costs which do not vary directly with production, 

these are sometimes referred to as fixed costs, such as telephone, 
electricity, rent or land value, rates and farm insurance.

Costs of sales – the cost of goods sold includes the costs actually 
incurred	in	producing	the	turf	and/or	services.	It	does	not	include	the	
indirect costs, which may be things like administration and marketing 
costs. These costs vary directly with production – if you were to 
double the turf area then you would need to double the amount of 
fertiliser, seed, labour and sprays.

The main overheads ThaT impacT The farm business Tend 
To be labour, energy (elecTriciTy, fuel) and machinery.

continued...

bY AccURATELY cALcULATING 
pROfIT, pRODUcERS cAN 
MONITOR AND cONTROL cOSTS 
THROUGHOUT THE YEAR.
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Assume the average turf supply company has a gross margin of 30 
per cent (there is no known industry benchmark for turf producers, 
this figure is for a similar type of farming operation).
Take	the	numbers	from	Greenwich	Turf	Supplies’	income	statement	

and plug them into the following formula for gross profit percentage:

$162,084 (gross profit)       
x  100                                           

$405,209 (total revenue)
The	answer,	40	per	cent,	tells	us	that	Greenwich	is	much	more	

efficient in the production and distribution of its product than most of 
its competitors.

The gross margin tends to remain stable over time. The only thing 
that affects the margin is the costs associated with the production of 
the turf.

If the cost of production relative to sales increases then the gross 
profit	margin	decreases.	Producers	can	use	the	GP%	to	determine	
what percentage of sales is available to fund the overhead expenses 
and	the	owner’s	drawings	from	the	business.
Calculating	a	separate	GP%	for	any	varieties	of	turf	grown	means	

the	GP%	can	also	be	used	to	determine	what	variety	of	turf	will	be	the	
most profitable to grow.

Break-even analysis
After	determining	the	GP%	on	total	sales,	you	can	then	calculate	

the	total	gross	sales	to	break-even.	This	calculation	requires	only	
two	financial	figures	–	total	overhead	costs	and	the	GP%.	Taking	the	
Greenwich	costs,	assume	overhead	costs	are	$150,000.

$150,000 (overhead costs)       
x  100                                               

40 GP%  (0.40)

The	answer	is	$375,000,	which	means	total	sales	will	need	to	be	
more	than	$375,000	before	making	any	money.

Keeping the Overheads down
One	of	the	most	important	ways	a	business	can	improve	its	

profitability is to maintain low overhead costs.
This is particularly important in Australia where it has been well 

proven that producers with low overhead cost structures can produce 
a higher net farm income with the same gross margin than producers 
with higher overheads.
With	most	farms,	there	is	a	minimum	level	of	overhead	costs	

required to sustain the business and a minimum of personal costs 

needed for living. Consequently, these costs must be met irrespective 
of the level of output.
For	instance,	the	same	accounting	fees,	advertising	and	

administration costs are incurred whether the farm is 8ha of 20ha.
There are a number of ways the existing overhead cost structure 

can be spread over a greater level of enterprise.

The main overheads that impact on the farm business tend to be 
labour, energy (electricity, fuel) and machinery costs. It is essential 
the level of plant and equipment is kept to a minimum and labour is 
used effectively.

An optimum level of investment in labour and machinery is critical. 
Often	the	strategic	use	of	casual	labour	and/or	contractors	can	save	
on overheads.

Some ways to maintain low overheads include:
•	 Increase	turf	production	per	hectare	by	increasing	the	number	of	

harvests per year.

•	 Increase	farm	size	by	buying,	leasing	or	share	farming	more	land.

•	 Reduce	machinery	overheads.

•	 Minimise	labour	input	by	using	casual	labour,	finding	part-time	
work off farm.

•	 Design	the	farm	for	ease	of	management.

Keeping records
Monitoring	costs	requires	an	accurate	recording	system.	But	it	

is essential to first determine the annual and monthly income and 
expense targets in line with business objectives and use budgets to 
monitor and manage expense and income.
Talk	with	an	accountant	about	the	best	way	to	set-up	a	financial	

recording system that will account for all costs and enable monthly 
reports on income and costs. 

understand your business to  
avoid undercutting profit (continued)

bUSINESS MANAGEMENT

A bUSINESS THAT bOASTS A 
HIGHER GROSS pROfIT MARGIN 
THAN ITS cOMpETITORS AND 
INDUSTRY IS MORE EffIcIENT.

PROFIT



Summer 2013 21

MARkETING

A raised awareness of the benefits of turf in 
both the private and government sector is in 
part thanks to the creative work coming from 
Turf Australia’s marketing levy. 
At just 0.3 cents/metre, Turf Australia and 
the Industry Advisory Committee are making 
sure every cent of the marketing levy counts 
and have identified various opportunities 
where turf can improve its profile.

Moving into 2013, the industry once again will partner with 
Landcare	Australia	and	roll-out	a	revised	Perfect Patch of Green 
Campaign (see story page 3) which, in its second year, will be sure to 
improve	turf’s	profile	in	the	school	and	environmental	sectors.
Another	marketing	project	recently	saw	Meredith	Kirton,	

horticulturalist,	appointed	as	the	Industry’s	Ambassador.
Meredith’s	experience	has	spanned	two	decades,	in	which	time	

she has become a household name through her work with television 
shows such as Groundforce, Burke’s Backyard, Home and most 
recently as a presenter on Gardening Australia. 

She also has written several books including Dig, Plot, An hour in 
the garden and Harvest;	which	was	recently	awarded	the	Horticultural	
Media	Association’s	Silver	Laurel	award	for	Best	Gardening	Book.

As a mother of two, Meredith believes strongly in teaching children 
to behave responsibly with the environment. She also lives that ethos, 
having set up gardening clubs at three primary schools. 
“I’m	so	excited	to	be	on	board	as	the	Ambassador	for	Turf.	My	

commitment	to	Horticulture	allows	me	to	be	an	influential	voice	within	
the media, to educate the public on the importance of turf in homes 
and public spaces,” she said.
Turf	is	also	being	promoted	as	an	“ideal’	facelift	option	for	ovals	

across	the	country,	with	the	North	Ipswich	Reserve	Oval	recently	
having its entire field surface replaced with new turf. The Ipswich 
Council’s	aim	being	to	attract	national	events,	increase	tourism	and	
encourage outdoor community initiatives. 
The	15,000m2	field	will	feature	the	high-standard	turf	variety,	Oztuff.	

A-level	sporting	teams	are	already	accustomed	to	this	variety,	making	
for a more attractive, and a better quality venue. 
However,	creating	a	high	quality	stadium	surface	is	not	just	about	

laying new grass, according to director of Australian Lawn Concepts, 
John	Keleher.

“The Reserve Project has been six months in the making, with 
extensive research and testing undertaken to determine the ideal 
foundation for the space. 

“Ipswich Council has been clever in its approach to the project; 
understanding the importance and long term benefits of a good 
foundation.

“Although the variety of grass needs to suit its intended purpose 
and climate, preparing the foundation will ensure the longevity of the 
space and minimise ongoing maintenance,” he added. 

Ipswich Council employed the help of researchers, engineers 
and landscapers to transform the space that attracts up to 40,000 
spectators each year. The Council not only intends to use the space 
to house national sporting events, but also hopes to encourage local 
sporting and fitness initiatives to keep the community active. 

“As our backyards get smaller, the need for quality public spaces 
has	become	far	greater,”	John	said.
“With	the	right	elements	in	place,	the	new	North	Ipswich	Reserve	

Oval	will	hugely	benefit	the	local	sporting	teams	and	the	whole	
community for many years to come.” 
The	Reserve	Project	was	completed	in	November	2012,	and	

already has 24 scheduled events in the next 12 months. 

Marketing levy raises turf’s profile

Breakout

Agricultural statistic watchdog releases latest figures
The Australian Bureau of Statistics has recently released the value of agricultural commodities for regions in Australia 
covering the 2010/11 year. The figures show the total area of cultivated turf in Australia was 17,320 Ha which had a 
gross value of $239.1 million. The break-up on a state by state basis is shown in the table below.

Table 1: Total turf area cultivated in Australia and gross value.

 Australia NSW Victoria Queensland South 
Australia

Western 
Australia Tasmania Northern 

Territory
Australian 

Capital 
Territory

Area of  
Cultivated 
Turf  (Ha)

17,320 4,529 5,172 4,343 974 1717 477 72 38

Gross Value 
($m) 239.1 81.7 32.6 89.7 Not  

provided 24.8 Not  
provided 0.3 Na

I’M SO EXcITED TO 
bE ON bOARD AS THE 
AMbASSADOR fOR TURf. 
MY cOMMITMENT TO 
HORTIcULTURE ALLOWS 
ME TO bE AN INfLUENTIAL 
vOIcE WITHIN THE MEDIA, 
TO EDUcATE THE pUbLIc 
ON THE IMpORTANcE 
Of TURf IN HOMES AND 
pUbLIc SpAcES.
Horticulturalist and Turf Industry 
Ambassador, Meredith Kirton.
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Close grower collaboration will 
drive Industry Development

bUSINESS & INDUSTRY DEvELOpMENT MANAGER’S REpORT
Richard Stephens

Turf is an attractive, useful and 
environmentally friendly product. And by 
and large, the turf industry is professional 
with advanced growing and harvesting 
techniques along with a streamlined value 
chain that incorporates modern marketing 
ideas. 
It	goes	without	saying	that	the	industry’s	peak	body,	Turf	Australia,	

has a vested interest in developing and increasing the overall size and 
value	of	Australia’s	turf	market.	
However,	as	Turf	Australia’s	Business	&	Industry	Development	

manager,	Richard	Stephens	explains	this	‘idea’	can	only	effectively	be	
achieved by working together rather than as individuals working alone 
or with sector groups operating in isolation.

An industry that is incorporating modern marketing ideas into its value 
chain	is	the	Nursery	&	Garden	Industry.	This	idea	is	a	key	focus	in	their	
Strategic	Investment	Plan	and	includes	growing	the	market	for	plants	
and greenlife in the urban environment and communicating the benefit 
of plants to all industry sectors such as government and consumers.  

An aim of increasing the area of green space per person in urban 
environments	is	something	the	turf	and	the	Nursery	&	Garden	industry	
can work on together.

This opens a number of opportunities between the two industries for 
collaborative	research	&	development	as	well	as	marketing	initiatives.
Similarly,	if	the	marketing	of	turf	effectively	promotes	the	value	of	

the product to the end user, this will reduce the need for growers to 
undercut the price of turf in the market place in order to secure sales.  

Also, by working cooperatively with the turf maintenance sector, 
the industry can share resources in regard to education and training 
and provide a united front to government on occupational, health and 
safety	and/or	environmental	issues.	
With	these	ideas,	a	new	industry	development	project,	recently	

submitted to Horticultural Australia Limited (HAL) has encapsulated 
these ideas into seven strategies: 

Engagement between the Turf and Ornamental Sectors
Turf	Australia	will	work	with	State	Turf	Associations	to	improve	their	

input	into	the	National	R&D	Program	and	ensure	they	are	actively	
engaged in its implementation. This will be achieved via regular 
communication and collaboration. 
Opportunities	to	improve	relationships	with	the	Turf	Maintenance	

Sector,	such	as	sports	turf,	golf	course,	race	course,	park	and	gardens,	
landscape contractors associations, etc… will be developed with the 
aim to deliver mutually beneficial outcomes.
The	Nursery	&	Garden	Industry	is	already	embarking	on	a	‘Greening	

the	Urban	Environment’	strategy	with	the	aim	to	increase	the	plant	life	
(green) footprint in urban landscapes.
Engagement of key research service providers
With	the	Queensland	Government	disinvesting	in	lifestyle	

horticulture, much change is occurring within the ornamental sector for 

research service providers. Negotiations with alternative government 
and private research service providers is being undertaken to secure 
short, medium and long term resources (human and infrastructure) for 
the turf industry. These investigations may be collaborative involving 
the	Cut	Flower	and	Nursery	&	Garden	industries.	

Coordinating Industry R&D and Marketing Programs
In	conjunction	with	HAL	and	the	Industry	Advisory	Committee,	

coordination	of	the	Industry	Research	&	Development	and	Marketing	
Programs	is	required	to	ensure	industry	engagement	and	relevance.	
The unique nature of the turf industry requires close grower 
collaboration with marketing initiatives. 

Developing and Managing Industry Training Programs
Several	R&D	projects	have	already	been	identified	as	a	high	priority	

for	national	training	and	awareness,	such	as	the	Turf	Cost	of	Production	
Calculator	and	the	Turf	Erosion	Control	Programs.	In	addition,	an	
allocation	of	funds	has	been	made	in	2014/15	for	an	investigation	into	
at least one new business improvement program that will assist grower 
profitability.

Managing Industry Communications
A detailed industry communication plan has been developed that 

will ensure the industry has access to a broad range of professionally 
produced publications, including the Turf Australia website, 
Enewsletters,	the	new	Turf Australia industry magazine along with 
annual conferences and regular workshops and events.

Developing and Managing an Industry Leadership 
Development Program  
Turf	Australia	will	review	the	industry’s	leadership	capabilities	and	

subsequently develop a national industry leadership development 
plan. This will occur in conjunction with the recent HAL Across Industry 
Funded	Leadership	Development	Programs	and	include	strategies	to	
identify, foster and train new industry leaders.

Implementing Other Components of the Strategic Investment 
Plan
The	Turf	Industry’s	2012	-	2017	Strategic	Investment	Plan	(SIP)	details	

several	key	objectives,	associated	strategies	and	actions.	Elements	
of	the	SIP	that	are	not	mentioned	above	include:	a	review	of	all	the	
industry’s	environmental	information	and	data,	and	a	review	of	the	
industry’s	ability	to	respond	to	a	specific	pest	and	disease	outbreak.	

For more information, or if you have ideas on how the Strategic 
Investment Plan can be achieved, please contact Richard Stephens 
via E:bidm@turfaustralia.com.au or T: (02) 4588 2120.  

IT GOES WITHOUT SAYING THAT 
THE INDUSTRY’S pEAk bODY, TURf 
AUSTRALIA HAS A vESTED INTEREST 
IN DEvELOpING AND INcREASING 
THE OvERALL SIZE AND vALUE Of 
AUSTRALIA’S TURf MARkET.”
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Turf producers across the country will soon have 
access to a user friendly Turf Cost Calculator that 
enables individual turf farmers to accurately assess 
their costs at the farm gate.
Today’s	turf	producers	are	facing	more	and	more	pressure	

from industry experts who stress the need to know and 
understand	their	‘real’	cost	of	production	(see story page 18).
Originally	developed	by	Turf	Queensland,	in	conjunction	with	

the	Queensland	Department	of	Primary	Industries,	the	“Turf	
Cost Calculator” provides a detailed whole farm economic 
model of turf production systems. 
The	Calculator	is	a	computer-based	program	specifically	

designed for turf production farms that allow individual 
producers to apply their particular inputs on a number of 
different varieties. It also enables a complete understanding of a 
grower’s	entire	costs	as	well	as	overall	enterprise	profitability.
Cost-benefit	analysis	is	used	as	the	conceptual	framework	for	

the economic evaluation. 
Turf Australia has recently acquired joint copywrite of the 

model	and	has	submitted	a	proposal	to	Horticulture	Australia	
Limited	to	test	and	roll-out	the	model	nationally.	
The	project,	to	begin	mid-2013,	will	provide	a	national	

management	tool	to	guide	on-farm	decision	making	through	
informed  farm planning and accurate budgeting.

 The three main benefits include:

•	 Growers	being	able	to	reduce	risk	by	estimating	more	
accurately	the	cost/benefit	of	production	management	
decisions and investments.

•	 Environmental	and	natural	resources	costs	incorporated	
into farm budgeting and planning.

•	 All	growers	(especially	new	industry	entrants)	will	gain	a	clear	
idea of the value of their products based on actual costs.

For more information contact Turf Australia’s BIDM,  
Richard Stephens T: (02) 4588 2120.

...a new-look magazine that talks directly 
to the industry. 
To make a booking, arrange artwork or for advice 
on how to maximise your value from advertising 
in Turf Australia, or to tailor a package specific to 
your particular needs.

Trade Directory advertising is available on this 
page for the following economical rates:

Size Width Height Rate

< 1 unit 89.5mm 61.5mm $120 plus GST

2 unit 89.5mm 127mm $230 plus GST

4 unit 184mm 127mm $360 plus GST

For more information contact Advertising Manager – 
Amanda McMahon on T: (03) 9812 2209 M: 0402 444 878  

australiaturf
ADvERTISING OppORTUNITY

THE LATEST fROM THE INDUSTRYwhat’s new?
Turf Cost Calculator – helping you 
understand your cost of production 

THE cALcULATOR IS A 
cOMpUTER-bASED pROGRAM 
SpEcIfIcALLY DESIGNED fOR 
TURf pRODUcTION fARMS THAT 
ALLOW INDIvIDUAL pRODUcERS 
TO AppLY THEIR pARTIcULAR 
INpUTS ON A NUMbER Of 
DIffERENT vARIETIES.
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Robomax™ JD Turf Harvester
•  Increased production up to 1600 sq. yds (1340 m3) R/HR
•  In 16” (406 mm), 23” (584 mm), 24” (610 mm) rolls
•  Utilises a standard tractor without modifcation for less depreciation
•  Short wheelbase, compact turning
•   Extra large fat lug radial flotation tyres, ideal for on turf and  

soft conditions
•   Very easy to operate and maintain, with all main functions at  

your fingertip
•   Has a quiet, roomy and most comfortable cab that offers  

excellent visibility and full view of all operations.

New Robo arm is a strong and rugged design on a unique large 
bearing base with a smoother and faster stacking system.The Robotic 
stacking system, gently transfers rolls to a pallet, special tines allow it 
to stack weak and poor sod. Patented gripper has a lateral tightening 

of rolls, as it stacks each layer; this creates a firm and stable pallet.
Stacks rolls on a variety of pallet sizes, with different quantities and 
multiple stacking patterns.

Exclusive automatic flap control makes consistent neatly stacked 
pallets effortless.

On the go sod roll ejection improves production.
•   Floating cutter head has down pressure to obtain a uniform  

quality turf
•  Fully automatic pallet drop and pallet injection
•   Automatic open and close rear door enables it to cut and  

stack 1m2 rolls of turf on any undulating farm
•  Hydraulic cut off with quick sod length adjustment
•   Small sod harvester manoeuvrability, back out your full  

pallets if desired
•  New hydraulics allow for less HP and low operating RPM.

Tractor Specifcations John Deere 6230
John Deere ................. 6230
Power ......................... 94 
HP EngineCab ............. ComfortGard premium
Front Tyres .................. 400/55-255 Flotation
Rear Tyres ................... 650/55-R26.5 Flotation Radial
Transmission ............... Auto Quad Plus 24F, 24R

Options
Double Face Pallet Injection
Brush Kit
Spare Parts Kit

ROBOMAX™ JD
TURF HARVESTER

NOW AVAILABLE FROM EVERGREEN TURF

“We have raised the bar with the All New Robomax John Deere”

03 5945 2100 www.evergreen.com.au
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Turf producers worldwide face similar issues 
Recently I attended the Turf Producer’s International (TPI) midwinter conference at San 

Antonio, Texas in the United States. My reason for attending was, firstly, to maintain/develop the 
linkages and networks between Turf Australia (TA) and TPI and, secondly, to help determine the 
best mechanisms for benchmarking key production data for turf producers. 

The main issues facing turf producers in many countries represented at the midwinter conference 
were very similar, so much so that many presentations by the various speakers from the United 
Kingdom and the US reiterated the same challenges that we are confronted with here in Australia. 

Four common themes emerged:
•	 A	negative	perception	of	Turf	in	the	market	place,	particularly	in	relation	to	water	use.
•	 Sustainability	of	the	turf	producer	as	a	consequence	of	low	profitability	in	recent	years.
•	 Marketplace	competition,	mostly	from	Artificial	Turf.
•	 Producer	Accreditation,	to	create	a	platform	of	professionalism.
These themes were covered in many of the presentations and also were highlighted as the 

most important issues in the producer roundtable forum sessions. 
The good news is that, worldwide, these issues are relevant to all turf producers, and 

subsequently we don’t have to deal with these challenges alone or ‘reinvent the wheel’. 
The not-so-good news is there doesn’t seem to be a ‘silver bullet’ out there to solve these issues.
Turf Australia will continue to develop its relationship with TPI and ensure the exchange of 

relevant information is communicated to Australian turf producers. As an example, there is 
international interest in the Turf Cost of Production Calculator and the Turf Accreditation Process, 
both of which were developed here in Australia by Turf Queensland and the Department of 
Agriculture, Forestry and Fisheries, Queensland. Consequently, the opportunity now exists for 
us to gain direct access to international information, resources and/or processes in exchange for 
sharing our own world class knowledge and innovations. 

Finally, congratulations to Rob Davey from Evergreen, also a TA Board Member, who as 
an invited Conference speaker gave an insightful presentation on his business growth and 
associated successes within the industry (see the insightful case study on page 19).

2013 Future Leaders Program 
Another Australian innovation that enjoys strong international support is our Future Leaders 

Program. Since its inception five years ago, TPI has supported the initiative and applications are 
now being sought from motivated turf producers wanting to participate in the 2013 Program. 
Industry funding is now available to reward up to two successful candidates with an international 
study tour to the 2013 TPI’s Summer Convention & Field Days at Chicago, Illinois in the US.

The Future Leaders Program enables recipients to, learn from and, interact with international 
leaders and innovators within the local and international turf industry. Recipients will be 
expected to write a report on the study tour, present their learnings at the TA Annual General 
Meeting in August/September 2013 and provide story material for the Turf Australia Magazine.

The Future Leaders Program is a joint initiative of TA and Horticulture Australia Ltd and aims 
to foster leadership skills and better equip young people already working in the industry to 
become future drivers of the Australian turf industry. Applications will be received until 5.00pm 
(EST) Monday 15 April, 2013.

For more information, including the eligibility and selection criteria, and an application form, 
please go to the TA website www.turfaustralia.com.au or contact Christine Hughes on T: (07) 
3286 6601 or E: admin@turfaustralia.com.au

John Keleher
Chairman, Turf Australia   

Turf Australia Industry Magazine is 
produced by Turf Australia which 
trades as Turf Producers Australia P/L.
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acknowledges	contributions	made	by	private	enterprise	
through	placement	of	advertisements	in	this	publication.	
Acceptance	of	 these	contributions	does	not	endorse	or	
imply	 endorsement	 by	 TPA	 of	 any	 product	 or	 service	
advertised	 by	 contributors.	 Any	 advice	 provided	 in	
articles	contained	in	Turf	Australia	is	intended	as	a	source	
of	 information	 only.	 Always	 read	 the	 label	 before	 using	
any	of	 the	products	mentioned.	TPA	and	 its	officers	do	
not	guarantee	that	the	publication	is	without	flaw	of	any	
kind	or	is	wholly	appropriate	for	your	practical	purposes	
and,	 therefore,	disclaim	all	 liability	 for	 any	error,	 loss	or	
any	other	consequence	 that	may	arise	 from	you	 relying	
on	 the	 information	 in	 this	 publication.	 All	 articles	 and	
other	material	published	 in	 this	 journal	 is	TPA	copyright	
(unless	otherwise	stated)	and	may	not	be	reproduced	in	
part	or	full	without	the	written	permission	of	the	authors	
and	publisher.

EDITORIAL
John Keleher

INDUSTRY fUNDING IS NOw AvAILAbLE TO REwARD Up TO TwO 
SUccESSfUL cANDIDATES wITh AN INTERNATIONAL STUDY 
TOUR TO ThE 2013 TpI’S SUMMER cONvENTION & fIELD DAYS AT 
chIcAGO, ILLINOIS IN ThE US.

Cover Photo: Location of the 2013 Turf Conference Field Day, Australian Lawn Concepts, Cunungra, Queensland.
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South	Wales,	was	commissioned	to	assist	with	creating	a	more	
comfortable	and	attractive	event	space.	
“Many	elements	of	the	grounds	were	in	need	of	some	heavy	

repairs	due	to	the	Park	being	used	so	frequently,”	Grant	Thomas,	
operations	manager	of	Cobbitty	Turf,	said.
“The	Park	was	suffering	from	soil	erosion	damage	due	to	a	lack	

of	natural	grass.	As	well	as	environmental	repercussions	of	poor	
ground	surface,	the	space	was	also	suffering	aesthetically;	with	
dirt	spilling	onto	pathways	and	potholes	forming	after	heavy	spells	
of	rain.”
The	Koshigaya	Park	project	took	just	a	few	weeks	and	a	team	of	

around	15	landscapers	to	complete,	with	Kikuyu	turf	used	to	finish	
the	transformation.
And	in	Queensland,	the	revamping	of	the	North	Ipswich	Reserve	

Oval	has	set	it	up	for	a	full	season	of	sport	and	activities	following	
an	entire	resurfacing	of	its	field	with	specialised	sport’s	turf,	Oztuff.
It	is	hoped	the	15,000m2	resurfacing	will	attract	national	events,	

increase	tourism	and	encourage	outdoor	community	initiatives.	
“The	Reserve	Project	has	been	six	months	in	the	making,	with	

extensive	research	and	testing	undertaken	to	determine	the	ideal	
foundation,	or	ground	preparation,	for	the	space,”	John	Keleher,	
managing	director	of	the	turf	supplier,	Australian	Lawn	Concepts,	
said.	
“Ipswich	Council	has	been	clever	in	its	approach	to	the	project;	

understanding	the	importance	and	long-term	benefits	of	a	good	
foundation.
“Although	the	variety	of	grass	needs	to	suit	its	intended	purpose	

and	climate,	preparing	the	foundation	will	ensure	the	longevity	of	
the	space	and	minimise	ongoing	maintenance.”	
Ipswich	Council	employed	the	help	of	researchers,	engineers	

and	landscapers	to	transform	the	space	that	was	expected	to	
attract	up	to	40,000	spectators	in	2012.	The	Council	now	not	only	
intends	to	use	the	space	to	house	national	sporting	events,	but	
also	hopes	to	encourage	local	sporting	and	fitness	initiatives	to	
keep	the	community	active.	
“As	our	backyards	get	smaller,	the	need	for	quality	public	

spaces	has	become	far	greater.	With	the	right	elements	in	place,	
the	new	North	Ipswich	Reserve	Oval	will	hugely	benefit	the	local	
sporting	teams	and	the	whole	community	for	many	years	to	
come,”	John	added.
The	North	Ipswich	Reserve	Oval	Project	was	completed	in	

November	2012,	and	has	already	scheduled	24	home	games	
during	the	next	12	months.	

Local government areas around Australia are getting 
greener by the month as shires put in more turfed areas 
for their residents to enjoy. Liz Mecham explains how 
the turf marketing levy is supporting shires to satisfy the 
91 per cent of residents who have said the quality of life 
in cities is improved by public green spaces. 

T
urf Australia and Horticulture Australia have 
partnered with	local	government	to	promote	the	
benefits	of	turfed	areas	and	has	begun	rolling	out	the	
“Council	Kudos”	Campaign.	
Through	the	newsletters,	turf	is	being	promoted	as	

offering:	“More	than	aesthetic	appeal	to	properties	and	
public	areas.	So	it	is	the	most	natural,	sustainable	and	effective	
solution	to	prevent	soil	erosion,	control	sediment	and	prevent	
pollutants	such	as	pesticides	and	excess	fertilisers	from	entering	
our	streams	and	waterways.”
Richard	Stephens,	Turf	Australia’s	business	industry	

development	manager	explained	that	“…many	councils	are	now	
recognising	the	importance	of	turf	in	communities	to	provide	
the	most	natural	and	sustainable	solution	to	protecting	our	
environment,	while	offering	an	open	space	to	encourage	social	
and	physical	wellbeing	in	communities”.
“Turf	Australia	advocates	councils	Australia-wide	to	plan	for	a	

minimum	of	40	square	metres	of	turfed	green	space	per	resident	-	
about	the	size	of	an	average	living	room,”	he	said.
“Many	councils	already	have	committed	to	the	initiative	by	

turfing	public	spaces	and	improving	the	social	and	environmental	
quality	of	the	community.”

Two	case	studies	most	recently	included	in	local	government	
newsletters	included	the	Sydney-based	Campbelltown	City	
Council	and	Queensland’s	Ipswich	Reserve	oval.	
Campbelltown	City	Council	gave	its	ever-popular	public	area	

Koshigaya	Park	a	landscape	makeover;	transforming	the	run	down,	
high	traffic	space	with	natural	turf	from	supplier,	Cobbitty	Turf.
Having	been	the	hub	for	festivals	and	family	events	in	Sydney’s	

south-west	since	the	mid-1980s,	Campbelltown	City	Council’s	
Koshigaya	Park	has	continued	to	welcome	each	week	hundreds	of	
locals	and	visitors	to	the	community	space’s	many	attractions.	
However,	due	to	the	popularity	of	the	space	and	a	full	calendar	

of	events	for	the	Christmas	and	New	Year	period,	Campbelltown	
City	Council	recognised	the	need	to	re-design,	and	replace	
parts	of	the	area.		Cobbitty	Turf,	based	at	Theresa	Park	in	New	

…MANY cOUNcILS ARE NOw 
REcOGNISING ThE IMpORTANcE 
Of TURf IN cOMMUNITIES TO 
pROvIDE ThE MOST NATURAL 
AND SUSTAINAbLE SOLUTION TO 
pROTEcTING OUR ENvIRONMENT, 
whILE OffERING AN OpEN 
SpAcE TO ENcOURAGE SOcIAL 
AND phYSIcAL wELLbEING IN 
cOMMUNITIES.
Turf Australia, Richard Stephens.

Turf producers and local government recognise that as backyards get 
smaller the need for quality space becomes far greater – with greater 
focus now occurring on improving sporting and recreation facilities.

YOUR LEvY AT wORK

Building a strong  
turf alliance with local councils

MARKETING
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T
he	Perfect Patch of Green,	a	co-operative	campaign	
between	Turf	Australia	and	Junior	Landcare,	has	
wound-up	a	whirlwind	first	year	of	applications,	ground	
preparation	and	donated	turf	laying,	with	almost	12,000m2	
of	turf	laid	and	more	than	$270,000	of	media	coverage	
generated	for	the	industry	and	its	growers.

Facilitated	by	Hort	Aust	Limited	and	supported	by	the	turf	
marketing	levy,	the	program	came	from	the	desire	to	increase	green	
space	in	education	centres,	promote	the	environmental	benefits	of	
turf,	and	promote	Landcare	Australia’s	Junior	Landcare	program.
And	while	first-year	teething	problems	can	only	be	expected,	the	

inaugural	year	has	finished	with	overwhelming	support	from	turf	growers	
and	the	wider	community	wanting	to	plant	more	turf	for	kids	to	enjoy.
“It	has	been	a	great	success,”	Turf	Australia’s	Business	&	Industry	

Development	manager,	Richard	Stephens	said.
“It	was	the	first	year	and	there	were	a	few	issues	with	the	process	

and	the	understanding	of	what	recipients	had	to	provide	to	get	
the	turf	laid.	But,	the	support	from	growers	to	donate	turf	to	these	
worthwhile	recipients	from	around	Australia	was	extraordinary.
“We	look	forward	to	the	2013	program	being	even	more	successful	

for	the	industry,	its	growers	and	the	schools	and	centres	who	receive	
the	turf.”
A	total	of	15	new	turfed	areas	across	Australia	now	have	either	

been	or	are	in	the	process	of	being	installed,	using	generously	
donated	turf	from	growers	totalling	almost	12,000m2.

Top accolades for turf growers 
who “greened” up Australia’s  
education centres

The inaugural Perfect Patch of Green 
campaign has been hailed a triumphant 
success after it achieved its key focus 
of getting “green” into schools and 
community centres. 

Liz Mecham reports its accomplishments 
just as the final rolls of turf are being 
laid on ovals, child care play areas and at 
community centres across the Country.

Students at Pacific Paradise School in Queensland are thoroughly enjoying 
their new 6600m2 of new turf donated by Australian Lawn Concepts and 

Glenview Turf as part of the Perfect	Patch	of	Green program.
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All	applicants	had	to	write	why	they	wanted	new	turf	in	their	
playgrounds,	sporting	fields	or	activity	centres.
Richard	said	some	of	the	responses	were	appealing	and	some	

stood	out	as	stating	the	obvious.
“For	instance,	one	child	care	attendee	said	they	needed	new	turf	

because,	‘I	like	playing	and	rolling	on	the	grass.	We	need	more	grass	
cos	the	other	one	is	dead	and	hard’.”
Successful	applicants	came	from	around	Australia	and	represented	

a	huge	range	of	ages,	from	child	care	centres	to	primary	schools,	to	
secondary	schools	and	scout	groups.
“The	wide	range	of	education,	care	and	extracurricular	activity	

groups	who	have	received	new	turf	is	a	great	reflection	of	the	
widespread	exposure	of	the	program,”	Richard	explained.
“It	all	bodes	well	that	in	2013,	we	can	get	more	turf	into	more	

places	through	this	great	program	and	all	the	while,	continue	to	raise	
the	profile	of	turf	with	young	children,	students	and	their	families.”
The	success	of	the	first	year	has	been	widely	lauded	by	Landcare	

Australia,	which	helped	promote	the	Program,	but	also	the	
environmental	and	health	benefits	of	turf	to	its	young	audience.
“Through	the	Turf	Australia	Perfect Patch of Green	program,	we	

can	encourage	kids	to	spend	time	outdoors	by	improving	their	school	
or	group	recreation	areas,”	Partnerships	manager	for	Landcare	
Australia,	Odessa	O’Brien	said.	
“It	will	be	great	to	see	these	15	outdoor	spaces	across	the	country	

transformed	into	fresh,	green	environments	where	kids	can	get	
excited	about	playing	and	learning,	we	look	forward	to	working	with	
Turf	Australia	in	2013	as	the	program	has	been	so	popular.”
On	the	eve	of	the	launch	of	the	2013	Turf	Australia	Perfect Patch of 

Green	program	–	to	occur	at	Turf	Australia’s	annual	conference	on	the	
Gold	Coast	in	May	–	the	results	of	the	first	year	of	the	program	have	
been	inspiring.
“Despite	it	being	a	new	program	for	applicants	to	be	part	of,	281	

applicants	were	received,	applying	for	more	than	643,000m2	of	turf,”	
Richard	added.
“And	during	the	application	process,	the	program	received	the	

advertising	equivalent	of	more	than	$269,800	worth	of	media	coverage	
through	print,	radio,	social	media,	video	and	online	articles	and	items.	
“This	figure	will	continue	to	increase	as	the	donated	turf	gets	

rolled-out.”	

For	all	the	completed	projects,	the	feedback	to	Turf	Australia	and	
its	growers	and	Landcare	has	been	glowing.
“The	Junior	Landcare	and	Turf	Australia	grant	has	enabled	us	to	

reinvigorate	some	of	our	outdoor	spaces.	Through	this,	our	educators	
can	support	children	with	their	exploration,	engagement	and	respect	
for	the	natural	environment,”	according	to	Catherine	Hill,	the	Nurioopta	
Community	Children’s	Centre	assistant	director	in	South	Australia.

For	Isabella	Plains	Early	Childhood	School	(IPECS)	in	Canberra,	the	
new	turf	has	given	a	previously	non-grassed	area	a	new	lease	of	life.
“The	school	has	been	truly	grateful	for	the	grant	provided	by	Junior	

Landcare	and	Turf	Australia	to	help	transform	a	once	huge	dirt	patch	into	
a	soft	and	safe	outdoor	environment	for	our	preschool	children	to	learn	
and	play,”	Sandra	Dunkley,	member	of	the	IPECS	Green	Team,	said.	
“The	turf	has	not	only	brightened	the	outdoor	environment	with	

lush	green	grass,	but	brightened	school	staff,	parents	and	kids	hearts	
as	they	take	the	opportunity	every	day	to	utilise	a	now	beautiful	area	
of	the	preschool	area.”	
At	St	Stephens	School,	Algester	in	Queensland,	the	new	turf	has	

completed	an	on-going	project	on	the	school	oval	and	brought	new	
play	areas	into	commission.

Turf Australia applauds those growers who 
donated their turf and time for the successful 
Perfect Patch of Green program. They were:
•	 Canturf,	Fyshwick	ACT
•	 Tropical	Lawns	,	Gordon	Vale	Qld
•	 Aust	Lawn	Concepts,	Canungra	Qld	
•	 Glenview	Turf,	Glenview	Qld	
•	 Top	Line	Turf,	Forest	Hill	Qld	
•	 Jimboomba	turf,	Allenview	Qld
•	 Strathayr,	Richmond	Tas	
•	 West	Coast	Turf,	South	Yunderup	WA	
•	 Greenacres	Turf	,	Serpentine	WA
•	 Anco	Seed	&	Turf,	Cranbourne	West	Vic	
•	 Blue	Lake	Turf	Supplies,	Mt	Gambia	SA	
•	 Marne	Valley	Turf,	Oakbank	SA	
•	 Greener	Lawn,	Freemans	Reach	NSW	
•	 Qualturf,	Freemans	Reach	NSW
•	 Buchanan	Turf,	Bolwarra	NSW	
•	 Greenway	Turf	Supplies,	Freemans	Reach	NSW
•	 Green	Life	Turf,	Windsor	NSW
•	 Millers	Turf	Supplies,	Windsor	NSW
•	 Lilydale	Instant	Lawn,	Yarra	Glen	VicNSW Turf Growers - Qualturf, Greener Lawn, Greenway Turf and 

Green Life Turf - donated over 1200m2 to Jasper Road Public School.

IT ALL bODES wELL ThAT IN 2013, 
wE cAN GET MORE TURf INTO 
MORE pLAcES ThROUGh ThIS GREAT 
pROGRAM AND ALL ThE whILE, 
cONTINUE TO RAISE ThE pROfILE 
Of TURf wITh YOUNG chILDREN, 
STUDENTS AND ThEIR fAMILIES. 
Turf Australia, Richard Stephens.

Continued...

YOUR LEvY AT wORKMARKETING
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“We	are	very	grateful	to	Turf	Australia	and	the	local	turf	grower	for	
their	generous	in-kind	support,	which	has	enabled	us	to	re-turf	the	final	
section	of	our	oval.	It’s	wonderful	to	see	the	beautiful	green	turf	across	
the	entire	oval,”	Steve	Taylor,	principal	at	St	Stephens	School	said.
“The	children	now	enjoy	playing	in	this	new	area	that	was	once	

out-of-bounds!”
	Similarly	at	Swan	Christian	College	in	Western	Australia,	a	

previously	un-playable	oval	now	has	new	turf	on	which	students	are	
happily	enjoying.

“The	re-turfing	of	the	denuded	oval	has	brought	a	new	lease	of	life	
to	the	area	which	has	not	only	completely	beautified	the	College’s	
middle	school,	but	provided	a	much	needed	space	for	students	to	
play	and	enjoy	the	outdoors,”	Frank	Bowyer,	Swan	Christian	College’s	
Business	and	Development	manager	explained.
“Many	thanks	to	Turf	Australia	and	Junior	Landcare	for	making	

this	all	possible	and	helping	to	enrich	the	school’s	experience	for	our	
students,	staff,	parents	and	community.”	

ThE SchOOL hAS bEEN TRULY 
GRATEfUL fOR ThE GRANT  
pROvIDED bY JUNIOR LANDcARE 
AND TURf AUSTRALIA TO hELp 
TRANSfORM A ONcE hUGE DIRT 
pATch INTO A SOfT AND SAfE 
OUTDOOR ENvIRONMENT fOR OUR 
pRESchOOL chILDREN TO LEARN 
AND pLAY. 
Isabella Plains Early Childhood School,  
Sandra Dunkley.

Top accolades for turf growers who “greened” up Australia’s education centres  (continued)

Adding	to	the	Perfect Patch of Green	program	was	Turf	Australia’s	
involvement	in	the	Sydney-based	Landcare	project	the	‘Goat	Island	
Rescue	Corporate	Volunteer	Challenge’.
The	‘rescue	challenge’	of	the	environmentally	degraded	and	

generally	unloved	Goat	Island	on	Sydney	Harbour	was	established	
by	Landcare.	The	project	challenged	its	corporate	partners	to	donate	
their	staff	for	one	day	to	help	clean	up,	weed,	dig,	mulch,	plant	and	
generally	improve	the	Native	Parks	and	Wildlife	Service	area	of	Goat	
Island.
While	Turf	Australia	assisted	with	the	physical	jobs,	growers	again	

donated	turf,	and	were	given	a	significant	period	of	airplay	in	the	
post-works	promotional	video	which	was	broadcast	on	Landcare	
Australia’s	YouTube	channel	(www.youtube.com/LandcareEducation	
search	for	‘Goat	Island’).	

ThROUGh ThE TURf 
AUSTRALIA pERfEcT pATch 
Of GREEN pROGRAM, 
wE cAN ENcOURAGE 
KIDS TO SpEND TIME 
OUTDOORS bY IMpROvING 
ThEIR SchOOL OR GROUp 
REcREATION AREAS.
Landcare Australia, Odessa O’Brien. 

Pacific Paradise School in Queensland.

Alfred Gafa along with Nick and Tim Muscat laying 
donated turf at Jasper Road Public School.

MARKETINGYOUR LEvY AT wORK
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A young reflection on why we should cover our earth with turf...
What started as a school project for 12 year-old MacKenzie Thompson from Cowra Turf Farm in New 
South Wales, evolved into a fresh, insightful speech that described how a young girl viewed her life in 
the country. With her family, Mackenzie has lived at Cowra Turf Farm for seven years where her father 
plays a key managerial role in the property’s business.

From the words below, it is obvious that MacKenzie writes from the heart and she is a true  
inspiration to those producers who need to be reminded why they are in the 
“turf game”.

“I look out my front door, lush and green… I look out my back door, lush and green.

I live at Cowra Turf Farm and boy does time change everything. The lush and green hasn’t changed but 

the way they operate to get that lush and green to our yards certainly has.

Over the past seven years since I’ve lived at Cowra turf, things have changed… and my dad would say 

definitely for the best.

Seven years ago, my dad or Les (the owner), would sit on a little turf cutter that would cut the turf and 

it would roll it out the back, leaving it on the ground for someone to manually shift or load it onto the 

back of the truck. 

Can you imagine bending over and lifting hundreds of turf rolls and loading it onto a truck!!! Hard 

work and back breaking – I’d say!

Back in those days… 120 rolls of turf was a HUGE day.

My dad can now cut, load and lay 600 rolls of turf in a day. And how is this possible now you ask… Tech-

nology and Equipment.

They now have a tractor that steers itself, cuts the turf into equal metres of square rolls, rolls it up perfectly 

and travels up a conveyor belt for the man on the back to load onto the pallet that is beside him on the 

back of the tractor. There is no more loading of a truck by hand... NO WAY!!

Forklifts are used to take each pallet full of turf for loading on the truck. The forklift travels on the back 

of a truck to be used at each job… meaning no more wheelbarrows.

My dad says it’s a bad day when they get to a job and they can’t use the forklift and have to get out the 

wheelbarrows again.

I can’t blame him…. A bad day to me is when the beetroot 

falls out of my sandwich onto my school dress!!!

Advertising for Cowra Turf used to be a little sign stuck in 

the ground at each job telling everyone that drove past 

where they can get lush and green from. NOW we have a 

wonderful thing called the Internet and a beautiful truck 

that has lovely bright signage on it that my dad drives for 

all to see.

In just seven years, I can see that so much has changed at 

Cowra Turf… I wonder what will be different in another 

seven years.

If you would like lush and green like I have at my house… 

COVER YOUR EARTH WITH TURF!!!

By MacKenzie Thompson

INSIDE ThE NEwS 
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“C
ertainly	the	first	event	at	Echuca	in	2011	
was	a	success	and	this	event	in	January	
built	on	that,”	Turf	Australia’s	Business	&	
Industry	Development	manager,	Richard	
Stephens	said.
“It	received	great	feedback	from	the	

young	growers	who	attended	and	we	had	
some	excellent	interaction,	networking	

and	engagement	between	them	and	the	speakers.”
While	the	timing	of	the	event	may	have	contributed	to	only	27	

delegates	attending	(Richard	said	the	forum	aimed	for	about	30),	the	
slightly	smaller	group	resulted	in	increased	opportunities	for	discussion	
with	forum	speakers	and	interaction	between	the	young	growers.
The	key	focus	of	the	NXGen	Forum	was	to	give	young	growers	

an	insight	into	business	development	from	a	number	of	different	
avenues.
Speakers	were	chosen	to	discuss	their	own	business	

developments,	learning	curves	and	any	pitfalls	they	had	encountered.
Turf	Queensland’s	chief	executive	officer,	Jim	Vaughan	summarised	

the	event	as	one	he	would	be	encouraging	more	younger	growers	to	
attend.
Jim	said:	“With	the	speakers	covering	such	a	range	of	business-

improving	topics,	from	marketing	to	simple	life	lessons	like	dealing	
with	customers	face-to-face	and	understanding	the	generational	
differences	which	might	impair	business	development.”
“Lynn	Davidson	from	Jimboomba	Turf	basically	spoke	about	

managing	numbers	and	real-time	data,”	he	added.
“He	explained	the	benefits	of	the	Turf	Cost	Calculator,	which	is	now	

available	to	all	Queensland	members	and	within	about	six	months	the	
rest	of	Australia	will	have	it	available.”		
Lynn’s	presentation	highlighted	the	development	of	his	own	

business,	Jimboomba	Turf,	which	had	seen	a	major	restructure	in	
recent	time.	
“He	(Lynn)	recently	undertook	considerable	restructuring	and	is	

now	doing	30	per	cent	less	volume	and	making	50	per	cent	more	

Turf mentors  
say future is in good hands

Following the success of the second  
NXGen 13 forum for growers aged under 
35, the industry can now rest assured that 
the future of Australia’s turf production is 
in great hands. Some of the key messages 
echoed by all speakers were that profit 
equalled sanity and face-to-face contact in 
business is a must.

Held at Tambourine Mountain in 
Queensland during January, Liz Mecham 
spoke to many of the young growers 
who attended from New South Wales, 
Queensland and Victoria.
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money	by	picking	the	right	grasses	and	understanding	the	finances,”	
Jim	continued.
“This	basically	meant	monitoring	his	enquiries	on	a	daily	basis	and	

working	out	the	trends	of	what	turf	was	available	in	the	long	term	and	
what	can	he	do	to	meet	monthly	budgets.	
“His	message	to	the	younger	growers	was	to	be	flexible	in	their	

businesses.
“He	also	highlighted	the	rapid	expansion	in	the	turf	industry	and	

technology	and	that	the	industry	needed	to	keep	up	with	trends	
(customers	no	longer	looking	the	Yellow	Pages	for	suppliers	
but	Googling	them	instead)	to	make	the	most	of	marketing	and	
administration	advantages	they	could	provide.”
Jim	said	Lynn	was	the	first	speaker	to	raise	forum	delegates’	

awareness	that	face-to-face	interaction	should	not	be	dismissed	in	
the	quest	to	be	up-to-date	technologically	–	a	message	reiterated	by	
every	speaker.
“He	agreed	that	the	older	generation	required	that	face-to-face	and	

hardcopy	proof	rather	than	electronic	only	because	they	did	not	know	
how	to	use	it	properly	and	it	was	what	they	were	used	to.	It	is	hard	to	
replace	“Face-to-Face”	negotiations,”	Jim	explained.
Greg	Lindores	from	Allenview	in	Queensland	spoke	to	delegates	

about	work	ethics	and	the	necessity	to	“identify	your	weaknesses	and	
work	on	improving	these”.
Greg	added	that	“…in	turn	identifying	your	weaknesses	will	make	

you	a	better	person	and,	also,	ensure	you	have	a	strong	mentor	at	an	
early	age”.
Jim	said	Greg’s	other	main	message	was	ensuring	business	

development	wasn’t	being	left	behind	because	growers	wanted	to	be	
outside	looking	at	the	turf	growing.
Greg	told	the	NXGen	growers	to	“work	on	your	business,	not	in	it	

as	much	as	you	probably	are”.	
“I	made	this	mistake	as	a	‘doer’	and	learnt	later	in	life	how	it	was	

important	to	work	on	the	business	or	it	gets	out	of	control,”	he	
stressed.
Gavin	Rogers	from	Sir	Walter	focused	on	marketing.	Gavin	believes	

there	are	two	worlds	at	work	in	the	marketing	fields	–	one	physical	
and	the	other	online	–	and	he	promoted	some	simple	tips,	including:

NXGen fORUM

1.	Building	a	customer	database	which	would	provide	a	quick,	
easy,	effective	and	economical	means	of	communication	to	
customers.	

2.	The	need	to	keep	up	with	the	trend	of	marketing	and	
communicating	online	and	via	smart	phones.

3.	That	a	strong	brand	is	no	longer	enough	to	ensure	business	
success	because	customers	were	undertaking	market	research	
online	via	Google.

Gavin	also	reiterated	the	face-to-face	element	of	business	
development	–	regardless	of	business	size.
He	told	delegates	that	with	the	internet	and	web	sites,	a	small	

company	can	look	the	same	as	a	large	company	online.		

NXGen Forum presentation and discussion.

hE TOLD GROwERS IT wAS cRITIcAL 
TO bUILD RELATIONS AND MEET 
YOUR cUSTOMERS fAcE-TO-fAcE – 
pARTIcULARLY IN ThIS DIGITAL AGE – 
bEcAUSE ThAT cOULD pROvIDE ThE 
cOMpETITIvE ADvANTAGE TO ThEIR 
bUSINESSES.
Nuturf, Ashley Neuendorf.

Continued...

NXGen turf slab harvesting 
demonstration at Tinamba Turf.



10 turfaustralia

“It	is	this	reason	that	you	need	to	still	apply	face-to-face	
communications	and	shake	hands	with	your	potential	clients.	Face-
to-face	contact	is	now	more	important	than	ever	as	fewer	people	
are	doing	it	(providing	you	with	a	competitive	advantage)	and	
you	are	seen	in	a	positive	light	when	meeting	customers,”	Gavin	
reiterated.
Hugo	Struss	from	Tinamba	Turf	in	Queensland	discussed	his	

family’s	large	scale	and	vertically	integrated	operations	which	
now	incorporates	three	difference	businesses	–	Tinamba	Turf,	
Rochedale	Turf	and	Clifton	Park	Turf.	
The	operation	includes	a	broiler	chicken	business	that	employs	

60	people	(plus	casuals)	and	provides	the	242	hectare	turf	farm	
with	free	chicken	manure.	
Hugo	discussed	“…investing	in	experts	and	what	they	call	

the	‘A	Team’	of	managers	covering	business,	production,	sales,	
maintenance”.
Meanwhile	John	Keleher	managing	director	of	Australian	Lawn	

Concepts	spoke	on	improving	turf	profitability	but	recounted	to	the	
young	growers	that	“profit”	was	not	a	dirty	word,	using	the	simple	
catch	phrase	“profit	equals	sanity,	revenue	equals	vanity”.
John’s	focus	was	to	get	younger	growers	in	the	mindset	that	they	

needed	to	chase	productivity	and	efficiencies	in	their	production.

Turf mentors say future is in good hands 
(continued)

“TURf QUEENSLAND’S chIEf 
EXEcUTIvE OffIcER, JIM vAUGhAN 
SUMMARISED ThE EvENT AS ONE hE 
wOULD bE ENcOURAGING MORE 
YOUNGER GROwERS TO ATTEND.

He	emphasised	the	need	of	knowing	your	costs	and	developing	
appropriate	and	timely	sales	and	marketing	strategies,	and	encouraging	
the	NXGen	growers	to	take	advantage	of	the	tools	which	have	been	
developed	to	help	them	–	namely	the	Turf	Cost	Calculator,	Eco	Turf	
Benchmarking	and	the	Turf	Accreditation	Program.
Another	engaging	session	was	Ashley	Neuendorf	from	Nuturf	

speaking	on	‘Selling	on	Features	and	Benefits’.	Ashley	echoed	Gavin	
Rogers’	words	on	the	need	to	focus	on	face-to-face	customer	relations.
He	told	growers	it	was	critical	to	build	relations	and	meet	your	

customers	face-to-face	–	particularly	in	this	digital	age	–	because	that	
could	provide	the	competitive	advantage	to	their	businesses.
Ashley	also	used	catchphrases	to	drive	home	his	main	points	and	

these	included:	
•	 “If	you	say	it,	do	it!”
•	 “Try	thinking	from	a	customer’s	point	of	view.”
•	 “You	have	two	ears	and	one	mouth;	use	them	in	proportion,	listen	
more	than	talk.”

•	 “Look	forward	not	back	-	what	has	happened	is	in	the	past	and	
you	cannot	change	it.”

wITh ThE SpEAKERS cOvERING SUch 
A RANGE Of bUSINESS-IMpROvING 
TOpIcS, fROM MARKETING TO 
SIMpLE LIfE LESSONS LIKE DEALING 
wITh cUSTOMERS fAcE-TO-
fAcE AND UNDERSTANDING ThE 
GENERATIONAL DIffERENcES 
whIch MIGhT IMpAIR bUSINESS 
DEvELOpMENT.
Turf Queensland’s, Jim Vaughan.

Key organisers of the 2014 NXGen Forum. From the left, Daniel 
Saliba then Tim, Nick, Ben, Joshua, Pat, Joe and Troy Muscat.
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“We are all in the same boat – young, 
going through generational change within 
a turf business - and we need to get 
educated about the business side of the 
turf industry. Learning this together at the 
NXGen forums are a great opportunity!” 
These inspiring words are what will see the 
2014 NXGen forum be a draw card for the 
industry’s young growers.

W
estern	Sydney	in	New	South	Wales	will	play	host	
to	the	2014	NXGen	Forum.	The	area	is	known	to	
be	one	of	the	most	highly	competitive	turf	growing	
areas	in	Australia.
And	after	supporting	the	first	two	NXGen	forums,	

a	group	of	cousins	from	the	Muscat	family,	are	keen	to	host	the	
event	and	show	off	their	operations,	and	the	competitive	edge	
they	are	all	searching	for	with	so	many	growers	literally	on	their	
doorstep.
Cousins	Patrick,	Joey	and	Ben	Muscat	are	all	part	of	family-run	turf	

farming	operations	–	but	are	separate	businesses.
Their	three	operations	–	Greenway	Turf,	Greenlife	Turf	and	Green	

Lawn	Supplies	–	all	evolved	from	one	single	business	–	Greenline	Turf	
–	which	was	operated	by	three	brothers	(their	fathers)	and	separated	
as	generational	changes	took	place	a	number	of	years	ago.
While	they	create	competition	for	one	another,	they	are	keenly	

aware	of	the	benefit	of	working	together	as	young	growers	for	
the	betterment	of	the	entire	industry	which	is	why	they	are	avid	
supporters	of	the	NXGen	event.
At	the	2013	event,	they	all	entered	the	NXGen	forum	with	open	

minds,	eager	to	meet	other	young	growers	but	also	to	learn.
Each	took	something	different	away	from	the	conference	

speakers.
“I	went	to	NXGen	2013	to	get	new	ideas	and	learn.	I	also	went	

to	build	a	relationship	with	younger	turf	producers	that	we	will	be	
working	with	in	the	future,”	20-year-old	Ben	Muscat	from	Greenway	
Turf	in	North	Richmond	said.

Ben	came	home	intrigued	by	the	operations	of	the	bigger	turf	
growers,	but	with	a	greater	level	of	understanding	that	“bigger	isn’t	
always	better”.
He	said	hearing	from	older	growers	that	downsizing	or	

rationalising	their	operations	improved	their	business	was	very	
refreshing.
Ben	added	that	marketing	ideas	from	other	businesses	and	how	

to	develop	new	techniques	to	get	the	products	to	customers	were	
big	drawcards	as	his	own	business	was	undertaking	in-house	
marketing	with	assistance	from	his	sister,	Allison.
“I	always	get	a	lot	out	of	what	Gavin	Rogers	has	to	say	about	

marketing.	I	take	a	lot	of	notes	on	how	to	improve	my	website	and	
what	the	best	method	of	advertising	is,”	he	said.
“I	also	enjoyed	listening	to	John	Keleher	and	Lynn	Davidson	talk	

about	how	bigger	is	not	always	better,	you	just	have	to	maintain	a	
good	level	of	profit	and	how	downsizing	can	help	improve	profits.	
“I’m	looking	forward	to	the	Turf	Cost	Calculator	Program	that	will	

soon	be	available	in	New	South	Wales.	I	think	this	is	a	really	good	
thing	to	get	all	growers	understanding	how	much	it	really	costs	to	
grow	their	turf.”	
Socially,	Ben	said	the	forum	provided	great	opportunities	for	

young	growers.
“It’s	good	chatting	to	other	growers	(mainly	with	the	same	size	

operation	as	I	run)	about	the	same	challenges	we’re	facing	or	going	
to	face.	I	compared	the	way	they	solved	their	issues	to	the	way	I	
would	solve	mine	and	make	changes	to	anywhere	I	feel	necessary,”	
he	reflected.

Looking into 2014 ...
NXGen fORUM

Continued...

ThE OppORTUNITY TO hEAR hOw 
TO TAKE ThE bUSINESS fORwARD AS 
wELL AS NEw IDEAS ON MARKETING 
… I JUST cAME AwAY wITh pLENTY 
Of IDEAS AND MORE EXcITEMENT 
fOR OUR bUSINESS.
Greenlife Turf, Patrick Muscat.

Dean Skullion from Equipment Solutions demonstrates the latest machinery imports to the NXGen participants.
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“One	of	my	main	focuses	is	quality	control,	we	are	in	a	very	
competitive	market	in	Sydney	and	I	feel	having	top	quality	turf		
will	help	me	get	the	edge	over	my	competitors.	
“I	don’t	like	the	idea	of	getting	too	big.	I’m	quite	happy	with	

the	way	we’re	going	I	just	want	to	maintain	a	good	level	of	
professionalism	which	I	think	the	NXGen	Conference	has	helped	
me	achieve.”
It	was	a	similar	take	home	message	for	21-year-old	Patrick	

Muscat,	Greenlife	Turf	at	Windsor.
“It	was	great	to	listen	to	speakers	from	turf	and	other	industries	

to	see	what	they	had	learned	along	the	way	and	look	at	how	I	can	
implement	some	of	those	skills	into	our	business	going	forward,”	
Patrick	explained.
“The	opportunity	to	hear	how	to	take	the	business	forward	as	

well	as	new	ideas	on	marketing	…	I	just	came	away	with	plenty	of	
ideas	and	more	excitement	for	our	business.”
For	Patrick,	seeing	how	other	young	growers	were	moving	

forward	with	generational	change,	the	issues	they	were	dealing	
with	and	problems	they	were	overcoming,	was	also	eye	opening.
“We	all	are	in	the	same	boat	–	young,	coming	through	

generational	change	in	a	turf	business	and	we	need	to	get	
educated	about	the	turf	industry	and	the	business	and	doing	it	
together	is	a	great	opportunity,”	he	stressed.
“You	can	get	locked	in	your	own	box	a	bit,	only	seeing	what	you	

and	the	growers	around	you	are	doing.
He	continued:	“At	NXGen	we	are	talking	to	growers	from	other	

areas	and	listening	to	how	they	are	developing	their	businesses,	
seeing	how	they	are	problem	solving.”
“Often	you	think	you	have	big	problems	to	overcome	in	your	

own	business	and	then	you	hear	about	what	other	people	are	
dealing	with	and	that	gives	you	a	bit	of	an	insight	into	how	you	
might	be	able	to	deal	with	your	own	better	–	or	see	that	your	
problems	aren’t	that	big	in	the	scheme	of	things.”
Patrick	stressed	that	“…now	we’ve	all	met	together	and	talked	

about	what	we’re	all	doing,	there’s	that	network	created	so	that	
if	–	down	the	track	–	I	come	across	a	problem	in	my	business	
like	dealing	with	a	new	pest	or	trying	to	work	out	how	to	apply	a	
chemical,	I	can	ring	these	guys	and	talk	about	how	they	dealt	with	
the	same	thing”.
Patrick,	who	along	with	his	parents	and	two	brothers,	is	part	of	

the	Greenlife	Turf	operation,	was	most	impressed	with	the	Forum’s	
focus	on	developing	strong	businesses.
“At	the	end	of	the	day	I	love	farming,	but	there’s	no	point	doing	

it	if	you’re	not	making	money	out	of	it,”	he	said.

“And	the	focus	on	looking	to	the	future	and	developing	the	
business	–	that	was	a	great	part	of	the	forum.”
For	Greenlife	Turf,	plenty	of	development	has	already	occurred	

with	it	moving	from	a	vegetable	farming	operation	to	turf.
“People	around	here	have	seen	what	we’ve	done	and	are	now	

catching	up,	so	the	Forum	was	a	great	opportunity	to	see	how	
we	might	take	that	next	step	forward	and	be	ahead	of	the	game	
again,”	Patrick	said.
“Learning	from	the	experiences	of	other	growers	is	a	great	way	

to	do	that,	hearing	about	the	growth	experiences	at	places	like	
Jimboomba	was	inspiring.”
Similarly,	Patrick’s	cousin	Joey	Muscat	also	21	and	from	

Greener	Lawn	Supplies	at	Freemans	Reach	said	the		opportunity	
to	hear	from	other	growers	and	their	experiences	was	a	big	
drawcard	to	attend	the	2014	NxGen	forum.
“The	speakers	were	really	good	and	I	came	away	listening	to	

a	couple	of	them	–	namely	Greg	Lindores	(Allenview)	and	John	
Keleher’s	(Australian	Lawn	Concepts)	talks	and	thinking	‘I	really	
want	to	take	that	and	get	that	going	in	my	business’,”	Joey	said.
“Just	meeting	with	growers	from	other	areas,	young	growers	like	

us	who	are	facing	similar	problems	and	some	totally	different	ones	
…	NxGen	was	just	a	great	networking	opportunity.”
For	the	2014	conference,	the	Muscat	cousins	(seven	of	who	

attended	this	year’s	NxGen	forum)	are	keen	to	show	off	their	
patch.
“It	will	be	good	for	the	other	growers	to	see	how	much	

competition	we	have,”	Joey	added.
“I	think	they	will	be	surprised	driving	up	our	road	and	seeing	

every	200	metres	a	different	company	sign	…	hopefully	they	take	
a	lot	home	with	them.”	

Looking into 2014... (continued) 

JUST MEETING wITh GROwERS fROM 
OThER AREAS, YOUNG GROwERS 
LIKE US whO ARE fAcING SIMILAR 
pRObLEMS AND SOME TOTALLY 
DIffERENT ONES … NXGEN wAS 
JUST A GREAT NETwORKING 
OppORTUNITY.
Greener Lawn Supplies, Joey Muscat.
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Membership Benefits:
Information – you’ll be kept up to date with relevant information on business 
management, turf production, research & development, marketing and industry news.

Influence - you’ll get the opportunity to have a say on issues affecting your business and 
the industry.

Community - you become part of the turf “family”, including State Turf Industry 
Association Membership, where you can share information and experiences.

Opportunity - Turf Australia continues to identify new opportunities and services that 
are offered exclusively to members, such as the discounted eftpos merchant fees.

Investment  
- you will be making an investment in the future of your industry.

1

2

3

4

5

Turf Australia is the Peak Industry 
Body for the Australian turf industry.

In conjunction with the State Turf Industry Associations, Turf Australia’s role is to ensure 
the professional development of the Australian Turf industry by providing relevant business 
information services as well as representing the interests of members and the wider industry.

Turf Australia communication services include a quarterly industry magazine, regular E 
newsletters, a constantly updated website, workshops, seminars and annual conferences.  
These services ensure members are kept up to date with relevant information for their business.

Working with Horticulture Australia Limited, Turf Australia ensures the strategic development 
and delivery of industry outcomes from the levy funded Marketing and Research & 
Development programs.

Turf Australia also promotes a sustainable and profitable turf industry through advocacy with 
government and liaison with industry partners and service providers. In addition, Turf Australia 
educates the community of the unique benefits that turf grass brings to our environment.

For more information about Turf Australia and becoming a member,  
please call the office on (07) 3286 6601, go to 

 www.turfaustralia.com.au or contact your State Turf Industry Association.  
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After almost two years, turf growers 
should look to this year’s conference 
as being the perfect opportunity to 
network and learn the latest in industry 
R&D and marketing.

H
eld	at	Queensland’s	Gold	Coast,	the	2013	Turf	
Australia	Conference	program	offers	everything	
from	social	networking	events,	business	
development	and	learning	opportunities,	as	well	as	
actually	getting	out	doors.
Business	and	Industry	Development	manager	

for	Turf	Australia,	Richard	Stephens	said	the	broad	
nature	of	the	conference	program,	together	with	the	

extended	period	between	the	last	conference,	meant	this	conference	
was	a	great	opportunity	to	get	together	as	an	industry.
“We	have	a	great	range	of	speakers	who	should	give	growers	

something	to	take	home	and	think	about	how	they	can	develop	and	
grow	their	own	businesses,”	he	said.
“We	also	have	plenty	of	networking	opportunity	–	with	trade	

exhibitors	at	the	field	day	and	at	the	conference	venue,	and	socially	
with	growers	from	around	Australia.
“Added	to	that,	we	have	opportunities	for	partners	to	be	involved	in	

various	activities	during	the	conference.	Being	on	the	Gold	Coast,	it	is	the	
perfect	opportunity	to	combine	a	family	holiday	with	an	industry	event.”
Richard	said	with	the	diverse	range	of	issues	impacting	the	

industry,	it	was	a	great	opportunity	to	get	together	and	discuss	
moving	forward.
“It’s	been	nearly	two	years	since	the	last	conference	–	and	while	

there	have	been	some	big	environmental	issues	in	different	parts	
of	the	country	that	growers	have	been	dealing	with,	there	also	have	
been	some	great	advances	in	industry-wide	issues,	developments	
and	planning	which	can	be	heard	about	at	the	conference.

“The	program	of	speakers	is	excellent,	and	the	opportunities	really	
are	there	to	not	only	learn	and	network,	but	also	to	have	a	bit	of	fun.”
The	conference	facilitator,	Kerry	Dorman,	is	expected	to	not	only	keep	

the	program	flowing	with	a	bit	of	injected	humour	but	will	also	ensure	the	
conference	dinner’s	activities	have	plenty	of	audience	participation.
“There’ll	be	the	opportunity	for	growers	to	bid	on	some	fantastic	

items	as	part	of	the	Turf	Australia	Member	Benefit	Fund,	but	also	a	bit	
of	a	trivia	quiz	for	delegates	to	participate	in	…	the	dinner	should	be	a	
great	night,”	Richard	added	enthusiastically.
Richard	said	the	ever-popular	field	day	had	a	full	range	of	trade	

exhibitors	and	was	a	great	chance	for	growers	to	see	how	Australian	
Lawn	Concepts	were	running	their	Canungra	operations.

wE wANT TO ENcOURAGE AS MANY 
MEMbERS fROM AS MANY pARTS Of 
OUR wIDE AND vARIED GROwING 
AREAS TO cOME TOGEThER AND 
REALLY ENJOY ThE cONfERENcE, 
LEARN SOMEThING AND TAKE 
MANY pOSITIvE MESSAGES AwAY.
Turf Australia, Richard Stephens.

the 2013 Conference is a MUST 
From Business Management to the Latest Technology,



the 2013 Conference is a MUST 
While	the	program	already	has	plenty	on	offer,	

Richard	stressed	that	there	was	still	an	opportunity	for	
businesses	or	individuals	to	participate	in	the	field	day	as	
an	exhibitor,	or	to	donate	an	item	to	the	Member	Benefit	
Fund	Auction.
Another	vital	point	Richard	wanted	to	highlight	was	

how	Turf	Australia	had	worked	hard	to	ensure	industry	
members	could	attend	the	conference	without	excessive	
registration	fees.

“We	lowered	the	early	bird	conference	registration	to	
less	than	$500	(available	until	April	12)	and	we	are	keenly	
aware	that	while	growers	want	to	attend,	cost	might	be	
an	issue,	so	we	have	kept	it	as	low	as	possible	for	as	
long	as	possible,”	he	said.
“The	early	bird	prices	are	a	great	opportunity	to	book	

early	and	plan	a	trip	to	the	Gold	Coast	for	a	registration	
price	lower	than	has	been	offered	at	previous	conferences.
“We	want	to	encourage	industry	members	from	all	

over	Australia	to	come	together	and	really	enjoy	the	
conference,	learn	something	new	and	take	away	many	
beneficial	ideas	for	their	businesses.”

From Business Management to the Latest Technology,
cONfERENcE

…wITh ThE DIvERSE 
RANGE Of ISSUES 
IMpAcTING ThE 
INDUSTRY, IT wAS A 
GREAT OppORTUNITY 
TO GET TOGEThER 
AND DIScUSS 
MOvING fORwARD.
Turf Australia,  
Richard Stephens.

Continued...

This year, Turf Australia’s conference speakers 
will address key topics that impact our industry – 
both in the office and on the turf.

From	dealing	with	staff	to	marketing	your	business	and	most	
importantly	learning	how	the	industry	is	faring,	the	full	day	of	speakers	
will	offer	a	wide	range	of	relevant	issues.

The	key	international	guest	from	Canada	is	widely	respected	turf	
industry	machinery	chief,	Eric	Brouwer	who	is	the	general	manager	of	
Kesmac	Inc	and	part	of	the	management	team	for	the	Brouwer	Group	of	
Companies.	
Eric	was	raised	on	the	family	sod	farm	in	Keswick,	Ontario	and	actively	

became	involved	with	the	operation	at	a	young	age.	
He	attended	the	Manufacturing	Technology	Program	at	Seneca	College	

of	Applied	Arts	and	Technology	before	joining	Magna	International	for	four	
years	as	a	Quality	Inspector	and	subsequently	Quality	Assurance	manager	
and	Assistant	general	manager.		
Eric	eventually	moved	on	to	open	a	Landscaping	Company	in	

conjunction	with	Brouwer	Sod	Farms	before	joining	his	father	Gerry	in	
1995	as	general	manager	of	Kesmac	Inc.		Eric	also	has	joined	his	father	
and	brother	as	part	of	the	Management	team	for	the	Brouwer	Group	of	
Companies.
At	this	year’s	conference,	Eric	will	discuss	“The	Evolution	of	Sod	

Harvesting”.	
Growers	will	gain	an	insight	into	the	early	development	of	Brouwer	

Sod	Harvesters,	see	some	of	the	machines	and	apparatus	used	to	lift	
turf	during	the	past	50	years	and	learn	how	technology	has	fuelled	the	
development	of	the	Sod	industry.
Stepping	away	from	the	practicalities	of	turf	growing,	Rob	Littlewood	

manager	of	the	Western	Australian-based	industrial	relations	risk	
management	specialist	company,	Workwise	Advisory	Services,	will	raise	
awareness	on	how	best	to	deal	with	“problem	workers”.	
Rob	has	expertise	in	meeting,	training	and	seminar	presentations,	

business	facilitation,	strategic	planning,	operational	policy	and	procedure	
formulation	as	well	as	contract	and	agreement	formulation.
He	said	the	issue	of	‘poor	performance’	and	how	you	manage	it	was	a	

perennial	problem,	and	not	restricted	to	the	turf	industry.

A look at what our  
speakers will say...

GROwERS wILL GAIN AN 
INSIGhT INTO ThE EARLY 
DEvELOpMENT Of bROUwER 
SOD hARvESTERS, SEE SOME 
Of ThE MAchINES AND 
AppARATUS USED TO LIfT 
TURf DURING ThE pAST 50 
YEARS AND LEARN hOw 
TEchNOLOGY hAS fUELLED 
ThE DEvELOpMENT Of ThE 
SOD INDUSTRY.
Kesmac Inc., Eric Brouwer.
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Key international guest 
from Canada and widely 
respected turf industry 
machinery chief, Eric 
Brouwer.

Taking a look at the potential 
role social media could play 
for business development 
is Matthew Bywater a 
marketing and advertising 
professional.

“Our	experience	shows	us	that	many	small	to	medium	
businesses	don’t	handle	this	well	and	either	ignore	a	
small	problem	until	it’s	too	big	to	manage	or	manage	it	
inappropriately	resulting	in	workers	compensation	claims	and	
sick	leave	applications,”	he	explained.
Rob	said	the	current	increasing	trend	to	accuse	employers	

and	mangers	of	bullying	and	harassment	was	testament	to	
this.
“I	am	going	to	provide	examples	in	current	case	law	which	

illustrate	how	the	Courts	are	judging	a	number	of	these	areas	
including	the	growing	influence	of	social	media	and	the	
workplace,	drug	and	alcohol	testing,	and	employee	activities	
after	hours	impacting	on	the	business	as	well	as	look	at	
the	how	and	why	of	establishing	some	basic	management	
principles	and	documentation	that	all	businesses	ought	to	
have	in	place	to	manage	these	matters	as	they	arise.”
Taking	a	look	at	the	potential	role	social	media	could	play	for	

business	development	is	Matthew	Bywater	a	marketing	and	
advertising	professional.
As	seen	on	Channel	7’s	Sunrise	and	Morning Show	

programs,	Matthew	will	discuss	social	media	and	how	it	might	
or	might	not	fit	into	a	grower’s	businesses.
With	the	topic,	“Turning	social	media	into	business”	

Matthew	said	he	would	generally	explain	what	social	media	
was	and	how	it	worked	with	in	today’s	society,	but	also	how	it	
could	be	used	to	impact	a	business.
“I’ll	be	talking	about	what	impact	social	media	can	have	on	

a	business,	but	also	if	growers	should	be	using	it,”	Matthew	
explained.
“Social	media	can	be	a	valuable	advertising	medium	for	

businesses	and	I	want	to	highlight	how	growers	need	to	ask	
themselves	that	question,	because	it	isn’t	necessarily	the	be	
all	and	end	all.
“You	have	to	look	and	see	if	putting	your	business	into	the	

social	media	spotlight	will	actually	mean	more	business.
“It’s	great	to	say	you’ve	run	a	digital	campaign	with	social	

media,	but	if	it	doesn’t	translate	into	sales,	is	it	worth	it?”
Matthew	said	he	wasn’t	out	to	sell	social	media	to	growers,	

but	instead	highlight	what	it	was	all	about	and	then	if	growers	
were	interested,	“point	them	towards	a	pool	of	people	or	a	
company	that	can	help	them	develop	that”.

A look at what our speakers have to say... 
(continued) 

For years conference field days have proven 
themselves to be an excellent draw card 
where growers can learn and see first-hand 
new developments in farm equipment and 
technology.

T
his	year’s	conference	field	day	will	be	no	different,	with	
growers	provided	with	more	than	just	a	guided	tour	of	the	
host	farm,	Australian	Lawn	Concepts.
Owned	by	Turf	Australia’s	chair,	John	Keleher	Australian	

Lawn	Concepts	is	located	on	the	Sunshine	Coast	Hinterland.	
John	stressed	that	the	day	would	be	“…for	people	to	see	

what	our	farm	is	doing,	but	also	to	view	a	full	range	of	turf	harvesters	
available	in	Australia	and	network	with	conference	exhibitors”.
“It	will	be	more	than	just	standing	around	and	watching	grass	

grow,”	he	added.
The	field	day	will	be	held	on	the	last	day	of	the	conference,	Friday	

3rd	May	with	delegates	bussed	to	Australian	Lawn	Concepts	where	
John	and	his	team	will	show	how	the	operation	is	managed.
“While	there	are	a	few	growers	in	southeast	Queensland	who	have	

been	here	before,	a	lot	of	growers	haven’t	and	it	will	be	an	opportunity	
to	show	them	what	we	do,”	John	said.
Australian	Lawn	Concepts	runs	two	farming	operations	on	either	

side	of	the	Brisbane	River,	a	smaller	operation	on	the	Sunshine	Coast	
with	around	20	hectares	under	production	and	a	bigger	venture	on	
the	southern	side	at	Conungra,	which	has	100ha	of	grass	production.

A	highlight	of	the	day	will	be	the	first-time	demonstration	of	the	
computer	program	for	growers	to	calculate	their	cost	of	production.
While	the	program	only	accounts	for	Queensland	costs	at	this	

stage,	it	will	be	rolled	out	to	New	South	Wales	in	the	next	six	months.
Queensland	Department	of	Primary	Industries’,	Bill	Johnson	will	

present	the	program	and	showcase	what	should	be	a	progressive	tool	
for	growers	to	move	their	businesses	forward.
“Bill	will	be	there	showing	the	cost	of	production	computer	

program,	which	will	give	growers	a	look	at	what	they	can	now	
have	at	their	fingertips	in	terms	of	calculating	their	onfarm	costs	of	
production,”	John	explained.
“And	while	he	will	be	doing	a	speaking	demonstration,	he	will	also	

be	running	through	hypothetical	farming	situations	to	give	growers	an	
insight	into	the	program.”
Conference	delegates	also	should	be	prepared	for	some	

extracurricular	activities	at	the	field	day,	with	John	offering	joy	flights	
around	the	Gold	Coast	region	in	his	plane,	while	other	activities	on	
the	ground	will	have	participation	elements.

I’M LOOKING fORwARD TO 
hAvING A pADDOcK fULL Of 
TRADE EXhIbITORS ShOwING Off 
MAchINERY AND TALKING TO 
DELEGATES AbOUT OUR INDUSTRY 
AND SEEING pEOpLE REALLY GET 
SOME bENEfITS OUT Of cOMING  
TO ThE cONfERENcE AND ThE  
fIELD DAY.
Australian Lawn Concepts, John Keleher.

Field day offers a paddock full of ideas
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Field day offers a paddock full of ideas

“The	field	day	is	about	getting	out	and	seeing	what	now	is	available	
and	really	doing	a	bit	of	networking	while	having	a	look	around,”	John	
stressed.
“I’m	looking	forward	to	having	a	paddock	full	of	trade	exhibitors	

showing	off	machinery	and	talking	to	delegates	about	aspects	of	our	
industry	and	seeing	people	really	get	some	benefits	out	of	coming	to	
the	conference	and	the	field	day,”	John	said.
Business	&	Industry	Development	manager	for	Turf	Australia,	

Richard	Stephens	said	the	opportunity	for	businesses	to	be	involved	
as	exhibitors	was	still	available.
“The	field	day	is	a	great	opportunity	for	businesses	working	with	

turf	growers	to	participate,	and	we	are	encouraging	a	wide	range	of	
businesses	who	service	our	industry	to	be	involved	in	the	field	day,”	
Richard	said.
“And	the	day	is	a	fantastic	opportunity	for	growers	to	really	spend	

time	looking	at	what	is	happening	within	the	industry,	along	with	the	
products,	services,	machinery	and	tools	which	can	only	improve	their	
management	practices.”	

Host of the 2013 Conference’s field day,  
John Keleher from Australian Lawn Concepts.

(Above) View from the Shed at Australian Lawn Concepts and 
(below)  Aerial view of Australian Lawn Concepts.

2013 Turf Conference Field Day site.
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For more information contact 

Simon Adermann on 0412 737 795

Ashley Neuendorf on 0438 418 202

www.nuturf.com.au or 1800 631 008

PLANT PROTECTION

PLANT NUTRITION

TURFGRASS SEED

TECHNICAL SERVICES

WETTING AGENTS

International
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Turf Australia would like to 
thank its key sponsors of the 

2013 Conference...

(See the back cover for Evergreen Turf details)
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INDUSTRY DEvELOpMENT

Like many Australian agricultural industries, 
new ideas and concepts for production 
practices can originate from overseas. 
So, when a group of Australian turf 
growers attended the 2012 Turf Producers 
International Summer Convention and 
travelled the United States (US) looking at 
various farms the take home messages were 
significant and thought provoking. 

“T
he	study	tour	certainly	opened	my	eyes	to	
the	vastness	of	the	turf	industry	in	America,	
especially	compared	to	Australia.	What	was	
particularly	beneficial	about	the	tour	was	being	
able	to	communicate	with	other	turf	producers	
facing	similar	problems,	regardless	of	the	

different	climate	and	greater	financial	instability	in	America.”	
These	were	the	words	of	turf	producer,	Michael	Newton	from	Bay	Turf	

in	Gladstone,	Queensland	but,	his	sentiments	were	strongly	echoed	by	
the	group	of	eight	growers	that	attended	the	2012	Turf	Producers	Study	
Tour	and	Turf	Producers	International	(TPI)	Summer	Convention.
For	Erin	Quinlan	of	Australian	Lawn	Concepts:	“It	was	a	terrific	

experience	and	well	worth	it.	I	would…recommend	it	to	anyone	who	
wants	to	learn	more	and	be	enthused	about	the	turf	Industry.”
The	week-long	study	tour,	organised	and	led	by	Tobey	Wagner	and	

Brenda	of	Sod	Solutions,	included	visits	to	Florida,	Georgia,	South	
Carolina	and	North	Carolina	and	featured	a	combination	of	turf	and	
technology	visits	to	large	stadiums,	farms,	and	university	research	
facilities.	
Following	on	from	the	study	tour,	the	TPI	Summer	Convention	

proved	extremely	informative	and	provided	a	great	forum	for	
delegates	to	meet	many	international	turf	growers,	members	of	the	
supply	chain	as	well	as	researchers.
As	a	whole,	the	tour	highlighted	some	of	the	great	opportunities	

for	partnerships	between	the	US	and	Australia	especially	in	terms	of	
sharing	research	and	development	ideas.

US tour  
enthuses Aussie growers about industry’s future

(Above) Inspecting the Miami Marlins Retractable Dome 
Stadium, featuring Celebration Bermuda Grass. Continued...



20 turfaustralia

Tour standouts
A	highlight	at	the	start	of	the	study	tour	was	a	trip	to	the	Miami	

Marlins	baseball	game	inside	the	new	retractable	dome	stadium	
featuring	Celebration	Bermuda	grass.	
The	stadium’s	Field	Crew	director,	Chad	Mulholland	detailed	the	“…

challenging	situation	of	maintaining	a	professional	field	in	a	tropical	
region	with	a	roof	that	is	sometimes	closed	for	up	to	five	days	due	to	
events	and/or	rain”.		
But	even	though	hard	work	was	required	to	maintain	the	grounds,	

the	Miami	Marlins	have	committed	to	natural	turf	and	chose	
Celebration	Bermuda	after	in-house	evaluations.
“There	are	numerous	challenges	to	maintaining	healthy	turf	in	a	

retractable	dome	facility	in	addition	to	the	shade	brought	on	by	the	
closing	of	the	roof,”	Chad	Mulholland	explained.
“These	challenges	include	the	lowering	of	temperature	that	shocks	the	

turf,	complete	lack	of	sunlight	to	portions	of	the	field	due	to	high	walls	
and	stands,	and	last	minute	demands	on	the	field	crew	by	the	owner.”
The	trip	then	moved	onto	turf	farms,	first	visiting	King	Ranch	in	the	

Everglades	which	is	located	south	of	South	Bay,	Florida.	
Paul	Grose	from	King	Ranch	explained	the	unique	irrigation	

method	used	in	the	region	and	growers	walked	the	fields	to	see	the	
lightweight	“muck”	or	peat	soil	that	was	unique	and	valuable	to	the	
region	for	crop	production.
Paul	explained	that	although	prices	were	up	and	the	turf	market	

had	improved	from	its	low	in	2008	and	2009,	acreage	of	the	farm’s	
turf	remained	down	from	a	high	of	1416	hectares	to	now	just	over	
486ha.	Other	crops	such	as	sugar	and	rice	were	planted	during	the	
downturn	of	the	US	economy.
Also	in	Florida,	growers	visited	Babcock	Ranch	a	30,352ha	

property	with	about	324ha	of	turf	(some	being	Bahia).	The	Ranch’s	
primary	production	business	is	cattle	and	eco-tourism.
Host,	Fred	Taylor	showed	growers	the	Empire	turf	field	and	

demonstrated	the	“tile	system”	seepage	irrigation	scheme	used	on	the	
farm.

INDUSTRY DEvELOpMENT

Evergreen Turf’s Stanfield, AZ location is a secured site that 
produces exclusive turf for the University of Phoenix Stadium.

AS A whOLE, ThE TOUR hIGhLIGhTED SOME Of ThE GREAT 
OppORTUNITIES fOR pARTNERShIpS bETwEEN ThE US AND AUSTRALIA 
ESpEcIALLY IN TERMS Of ShARING RESEARch AND DEvELOpMENT IDEAS.

US tour (continued) 

(Above) Dr. Kenworthy gave a tour of the Envirotron, which is a collection 
of greenhouses used for turf research at the University of Florida. 

(Below) The University of Florida, Turf Research Centre. researches 
primarily water quality management, fertility and cultivar evaluation.

Take home messages... 
A valuable insight into the more established US industry 
was gained by all Australian delegates, especially the 
university driven R&D programs and field trial sites. 

And it was duly noted that a full comprehension of the 
sheer size of the US turf production industry and the R&D 
facilities, for example, Florida State University, was not 
possible without seeing it “…with your own eyes”. 
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One of the tour highlights was ‘Super Sod’, a 
large farm in Asheville, North Carolina. Super 
Sod runs several farms in North and South 
Carolina, Georgia and Florida. On their main 
farm they grow ‘Fescue’ and they also run a 
seed company. 
Typically	Super	Sod	supply	Home	Depot	and	Lowes,	and	the	

shear	volume	and	number	of	varieties	is	astounding.	They	have	an	
outdoor	display	area	to	give	store	owners	an	opportunity	to	inspect	
colour,	height,	appearance	and	long	term	durability.	They	also	have	
an	indoor	area	where	they	have	several	hundred	of	“new	species”	
available	for	trial.
On	another	note,	it	would	appear	that	America	does	not	have	the	

same	level	of	work	place	safety	requirements	as	in	Australia.	For	
example,	the	driver	of	a	truck	was	standing	on	the	back	of	his	trailer	
in	a	grey	shirt,	stubbies	and	crocs.	Staff	are	not	required	to	wear	
‘Hi	Vis’	vests	or	shirts	and	on	the	trip	we	met	a	turf	farmer	who	lost	
his	legs	in	a	rotary	hoe	accident,	a	man	who	had	a	mechanical	arm	
and	hook	and	a	young	fella	who	lost	the	tip	of	his	thumb	in	a	farm	
accident.	Perhaps	the	Americans	could	learn	from	Australia	with	
regards	to	work	place	health	&	safety.
One	of	the	more	notable	presentations	at	the	TPI	conference	was	

delivered	by	Jimmy	Fox	who	spoke	about	‘Levelling	the	Playing	
Field’,	a	comparison	between	Synthetic	vs	Natural	Turfgrass.	He	

gave	the	athlete’s	point	of	view	on	sports	field	playing	surfaces	
and	the	research	information	he	presented	had	some	very	useful	
findings.	Basically,	players	prefer	natural	turf	over	synthetic	grass	
because,	as	the	research	showed,	synthetic	grass	has	a	higher	
injury	rate	and	a	decreased	level	of	player	comfort.
Another	part	of	the	conference	included	a	“Town	Hall	Meeting”,	

where	they	opened	up	the	room	for	all	to	present	and/or	ask	
questions.	Australian	growers	noted	that	many	international	and	
US	delegates	had	similar	struggles	to	those	in	Australia	with	many	
different	points	of	views	expressed	for	improving	or	fixing	the	
challenges.	
Greg	Skotnicki	of	Manderlay	Turf	Products	Inc.	manages	a	farm	

owned	by	a	Corporate	Company.	He	responded	well	to	growers’	
complaints	about	turf	wars	and	undercutting	in	price.	
Greg	said	that	he	had	no	choice	but	to	achieve	a	20	per	cent	

profit	and	if	he	didn’t,	he	would	get	the	sack.	
He	clearly	pointed	out	that	“…we	as	individual	turf	farmers	have	

the	choice	to	set	our	prices.	Not	price	fix	–	but	set	our	own	prices”.	
He	added	that	growers	could	choose	to	follow	the	price	cutters	

or	be	a	leader	in	increasing	the	prices.	
“There	is	no	point	in	selling	more	for	less.	Owning	and	running	a	

business	is	all	about	making	a	profit	–	not	cutting	even	or	hoping	
next	year	will	be	better,”	he	stressed.	
Greg	actually	challenged	the	room	and	suggested	many	of	the	

growers	take	a	good	look	at	their	businesses	and	decide	if	they	
actually	want	to	or	should	be	in	business.	

Notes from the TPI Summer Convention and Turf Tour

The TPI Summer Convention Turf Tour was organised by Sod Solutions.

Huge turf production fields at King Ranch, Florida.
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When Evergreen Turf started 30 years ago 
no-one would have imagined a former dairy 
farm could be transformed and designed 
into an industry leading turf farm respected 
both locally and around the world.

But that’s exactly what happened when 
owners, Rob and Wendy Davey decided to 
walk through every door of opportunity. Liz 
Mecham speaks to Rob and learns how his 
30 years of developing the turf business has 
been one of rapid growth and change – but 
also has kept him entertained and engaged.

A formidable transition turf production to world leaders in industry innovation and 
technologyA formidable transition:  

dairy farming to world leaders in turf 
growing innovation and technology 

I
n	1982,	Rob	Davey	invested	in	a	49	hectare	dairy	farm	at	
Pakenham	in	southeast	Victoria	with	a	friend	who	already	was	in	
the	turf	industry.	But	for	Rob,	it	was	a	completely	“new	game”.
“A	friend	of	mine	was	in	the	industry	and	he	asked	me	to	invest	

in	the	business	with	him,”	Rob	reflected.
“I	had	no	idea	about	the	turf	industry.”
Prior	to	that,	the	early	school	leaver	had	tried	his	hand	at	a	

carpentry	apprenticeship	and	building	project	management.
Today,	Evergreen	Turf	has	developed	into	a	business	which	is	

receiving	world-wide	recognition	for	its	design	systems	at	high-profile	
sporting	arenas	–	namely	football	and	soccer	stadiums,	racetracks	
and	golf	courses.
“I	just	think	if	a	door	opens	for	you,	walk	through	it	and	see	what’s	

inside	…	if	it’s	not	a	good	fit,	then	close	it,	another	one	will	open,”	
Rob	said.
“We	aim	to	be	industry	leaders	and	when	we’ve	tried	something	

and	then	other	people	have	caught	up	with	us,	we	look	for	the	next	
development	to	again	put	us	at	the	head	of	the	pack.”
That	forward-thinking	business	ideal	as	well	as	thinking	outside	

the	square	has	led	Evergreen	Turf	to	move	from	being	employed	by	
contractors,	to	employing	contractors	to	undertake	an	impressive	
list	of	jobs,	such	as	AAMI	Stadium	in	Melbourne,	Soccer	World	Cup	
pitches	in	South	Africa	and	NFL	grounds	in	America.
In	fact,	turf	growing	has	moved	completely	out	of	the	picture	for	the	

business	as	it	strives	to	be	not	only	an	Australian	leader	in	industry	
innovation,	but	also	a	world	leader.
“We	actually	don’t	physically	grow	turf	any	more,	we’ve	leased	out	

the	farm	and	we	buy	turf	off	them,”	Rob	said.
It’s	a	business	development	Rob	could	never	have	foreseen	as	he	

went	about	converting	the	dairy	farm	(complete	with	cows)	to	a	turf	
operation.
While	adamant	he’d	never	make	it	as	a	dairy	farmer,	the	cows	

remained	and	were	milked	on	the	farm	for	some	months	until	their	
milk	had	dried-up,	and	other	cattle	were	agisted	on	the	property	
as	an	income	stream.	This	was	a	considered	business	decision	as	
the	Evergreen	operation	began	the	high	cost	conversion	into	an	
operational	turf	farm	from	scrappy	paddock	grasses,	well-trodden	
laneways	and	old	drainage	infrastructure.
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A formidable transition:  
dairy farming to world leaders in turf 
growing innovation and technology 

Rob	explained	how:	“We	started	with	8ha	at	the	back	of	the	farm,	
and	progressively	worked	our	way	around	until	it	was	all	converted.”
“In	the	mean	time	we	kept	some	fences,	had	stock	on	agistment	

and	baled	the	paddocks	to	get	an	income	off	the	property…it	took	
about	10	years	to	convert	it	from	a	dairy	farm	to	a	49ha	turf	farm.”
But	back	in	the	1980s,	Rob	wasn’t	just	trying	to	sell	turf,	he	was	

also	trying	to	sell	the	concept	of	turf	to	consumers	not	familiar	with	
the	product.
“At	that	time	if	people	wanted	grass	they’d	go	and	buy	seed	and	

scatter	it	around	and	grow	grass,	so	we	weren’t	just	trying	to	sell	the	
turf	we	were	growing	in	our	paddocks,	we	also	had	to	sell	the	concept	
of	instant	turf,”	he	added.
“It	was	a	tough	market;	there	wasn’t	the	knowledge	about	turf	like	

there	is	now.”
But	the	message	slowly	filtered	out,	and	Victorians	soon	embraced	

their	cool	season	grasses	as	well	as	their	green	space.
However,	as	the	market	started	to	expand	the	drought	hit	in	the	late	

1990s	and	“…turf	became	a	dirty	word”. Continued...

…fORwARD-ThINKING bUSINESS 
IDEAL AS wELL AS ThINKING 
OUTSIDE ThE SQUARE hAS LED 
EvERGREEN TURf TO MOvE fROM 
bEING EMpLOYED bY cONTRAcTORS, 
TO EMpLOYING cONTRAcTORS TO 
UNDERTAKE AN IMpRESSIvE LIST Of 
JObS, SUch AS AAMI STADIUM IN 
MELbOURNE, SOccER wORLD cUp 
pITchES IN SOUTh AfRIcA AND NfL 
GROUNDS IN AMERIcA. 

Turf industry stalwart, Rob Davey of Evergreen turf with the 
Kesmac Single Row Slabmatic Harvester in the background.
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“The	drought	brought	in	wide-reaching	water	restrictions	and	the	
average	back	lawn	and	town	park	was	the	first	to	suffer,”	he	said.
“So	the	burgeoning	turf	industry	in	Victoria	suffered	a	huge	setback	

when	the	educators,	authorities	and	government	didn’t	understand	
the	benefits	of	turf,	instead	they	looked	superficially	at	it	being	
something	that	had	a	large	water	usage.
“In	Victoria	we	love	our	green	lawns	and	we	protected	that	vigorously.
“But	it	really	was	a	difficult	time	because	there	were	kids	at	school	

being	told	how	bad	it	was	to	have	grass	because	it	used	water.”
Rob	reflected	how	the	authorities	and	governments	never	took	into	

account	the	benefits	of	turf	when	they	made	their	policies,	only	the	
negatives	in	regard	to	water	use	and	the	first	thing	they	got	rid	of	was	
grass.
“What	they	didn’t	see	was	the	climate	benefits,	the	drainage	and	

soil	benefits	and	the	mental	health	benefits,”	he	stressed.	
“I	could	go	on	for	hours	about	the	mental	health	benefits	of	grass…

there’s	a	reason	when	people	are	stressed	they	go	to	a	park	or	seek	
out	grassed	areas…none	of	that	was	taken	into	consideration.”
On	a	positive	note,	Rob	said	the	drought	also	forced	a	change	for	

Victorian	growers	to	move	from	the	traditional	cool	season	varieties	
to	the	warm	season	varieties	such	as	Kikuyu,	Cooch	and	Buffalo	
grasses,	which	were	more	traditionally	grown	and	supplied	from	
Sydney	growers	into	the	Victorian	market.
At	the	same	time	changes	also	were	occurring	at	Evergreen	with	

the	business	now	looking	outside	what	was	an	over-supplied,	highly	
competitive,	small	commercial	market.
“Through	necessity	there	had	to	be	changes	–	we	were	seeing	

the	marketplace	drop	away	and	we	(Victorian	turf	growers)	were	
all	battling	for	those	20	metre	orders	in	someone’s	backyard	and	
spending	time	on	the	phone	for	what	might	be	worth	$100,”	he	added.
“Prior	to	the	drought	there	had	been	a	reasonable	stable	price	

structure	in	Victoria	because	our	supply	met	the	demand,	but	the	

drought	forced	competition	and	pressure	on	prices,	so	we	had	to	find	
that	niche	market	and	get	out	of	the	retail	market.”
That	change	to	warm	season	varieties	(which	used	less	water	

than	cool	season	varieties)	affected	more	than	just	the	Victorian	
turf	growing	industry,	it	also	impacted	every	turf	surface	in	Victoria	
and	Rob	saw	an	opportunity	in	the	commercial	marketplace	for	his	
business	to	move	into.	
“We	started	to	look	at	how	cool	season	turf	areas	could	be	

progressively	changed	to	warm	season	varieties	and	designed	a	
line	planting	machine	that	could	plant	warm	season	varieties	into	an	
existing	turf	surface	without	sacrificing	playing	time,”	Rob	said.

“The	transition	normally	would	mean	ripping	up	a	whole	oval	or	
park,	but	we	designed	a	conversion	machine	that	would	plant	the	new	
turf	in,	and	over	time,	with	the	warm	season	varieties	becoming	the	
dominant	turf.”
While	there	were	machines	commercially	available,	the	machine	

designed	by	Rob	made	the	conversion	simpler	and	without	disruption	
to	the	surface	of	an	oval	or	a	golf	course	“…which	equated	to	no	loss	
of	playing	time”.
The	machine	was	an	enormous	turning	point	for	Evergreen	Turf	

which	saw	the	business	move	from	turf	growers	to	contractors.
“We	did	thousands	and	thousands	of	acres	of	conversions	but	as	

with	anything,	once	we	were	doing	it,	other	people	saw	what	we	were	
doing	and	other	machines	became	available	so	we	weren’t	the	only	
ones	in	that	game	anymore,”	he	explained.
“We	always	try	and	stay	ahead	of	the	pack,	our	business	is	based	

on	innovation	and	that’s	when	we	started	developing	a	StaLok®	

I JUST ThINK If A DOOR OpENS 
fOR YOU, wALK ThROUGh IT AND 
SEE whAT’S INSIDE … If IT’S NOT A 
GOOD fIT, ThEN cLOSE IT, ANOThER 
ONE wILL OpEN. 
Evergreen Turf, Rob Davey.

A formidable transition:  
dairy farming to world leaders in turf  
growing innovation and technology

(continued)

Evergreen Turf’s recognised innovation and 
ability to deliver on big projects enabled the 
turfing of the Sydney Harbour Bridge. 
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product,	a	method	of	producing	turf	in	a	reinforced	lot	which	could	be	
used	to	replace	damaged	turf.”
The	idea	behind	replacement	turf	is	providing	turf,	with	its	sandy	

drainage	and	growing	base	in	a	stabilised	form	to	be	inserted	into	
existing	turf	surfaces	–	be	it	10m2	or	an	entire	oval.
The	StaLok®	(pron.	stay-lock)	product	meant	Evergreen	could	

offer	football	grounds	or	racetracks	entire	pieces	of	replacement	turf,	
cut	at	whatever	thickness	was	required	which	would	allow	play	and	
racing	to	occur	the	next	day.
“We	went	back	to	selling	a	concept	again,	like	we	started	with,”	

Rob	said	triumphantly.
“We	could	offer	racetracks	replacement	pieces	of	turf	cut	at	100mm	

thick	or	football	field	turf	cut	at	say	50mm	thick	that	meant	the	turf	
could	be	replaced	and	for	play	or	racing	to	happen	the	next	day.

“The	idea	and	the	innovation	was	new,	but	the	concept	was	
understood	by	our	clients	and	now,	most	major	sporting	fields	use	
replacement	turf	technology.”
Again,	the	market	place	has	caught	up	with	Evergreen,	but	it	moved	

forward	by	no	longer	just	offering	the	replacement	turf,	but	the	entire	
design	concept	of	surfaces.
According	to	Rob	you	can’t	just	grow	turf	on	any	old	patch	of	dirt	

without	a	bit	of	work	on	what’s	underneath.
“Now	we	are	more	involved	with	the	non-turf	production	side	of	

things	and	the	design	of	sports	fields	and	other	high	profile	areas	
from	the	drainage,	to	the	base	to	the	turf	and	making	sure	the	entire	
turf	system	works,”	he	added.

“It	is	not	just	about	having	green	grass	on	top,	we	are	now	about	
providing	the	design	consultation	of	the	whole	system	of	turf	from	the	
base	up.”
And	as	contractors,	their	reputation	for	designing	turf	systems	is	

gaining	not	only	national	attention,	but	world	wide	praise.
Evergreen	was	involved	in	the	AAMI	Stadium	in	Melbourne	and	is	

about	to	undertake	the	redevelopment	of	the	Pakenham	racecourse.
Internationally,	it	was	involved	with	the	design	of	the	turf	system	

at	the	Cardnials	NFL	team	home	ground	in	Phoenix,	Arizona,	in	the	
United	States	(US),	and	it	designed	the	turf	systems	on	11	of	the	
Soccer	World	Cup	playing	grounds	in	South	Africa.
“We	are	now	selling	that	design	technology	around	Asia	and	into	

America,”	he	proudly	said.
“And	the	funny	thing	is,	the	US	had	this	technology	but	hadn’t	

adopted	it	–	we	are	selling	it	back	to	them	in	a	package	with	all	the	
accessories	to	ensure	a	great	turf	field…we	are	giving	them	the	pieces	
of	the	puzzle	they	already	had	and	making	sure	it	all	fits	together.”
And	as	if	the	development	of	the	business	from	turf	producers	to	

system	designers	wasn’t	enough,	Evergreen	has	also	become	the	
Australia	outlet	for	Kesmac	and	Trilo	turf	machinery.
The	30	year	development	of	the	business	has	been	one	of	rapid	

growth	and	change,	but	one	which	Rob	said	had	continually	kept	him	
entertained	and	engaged.
“I	am	really	enjoying	where	we	are	going	as	a	business,”	he	said.
“The	journey	has	been	fantastic,	and	change	is	always	good.
“As	the	direction	of	the	business	changes	you	are	continually	

seeing	new	things	and	that’s	exciting.”
And	while	not	a	turf	grower	anymore,	he’s	looking	at	the	industry	

positively.
“I	think	the	trend	of	negativity	towards	grass	is	changing	–	it	takes	

time	because	those	kids	in	school	who	were	told	grass	was	bad	are	
now	growing	up	and	learning	that	it’s	not	bad,	so	it	will	take	time.
“But	on	the	whole,	I	think	the	industry	is	starting	to	claw	its	way	

back	and	that’s	exciting	too.”	

I cOULD GO ON fOR hOURS AbOUT 
ThE MENTAL hEALTh bENEfITS Of 
GRASS … ThERE’S A REASON whEN 
pEOpLE ARE STRESSED ThEY GO TO A 
pARK OR SEEK OUT GRASSED AREAS…
Evergreen Turf, Rob Davey.

wE ALwAYS TRY AND STAY AhEAD Of ThE pAcK, 
OUR bUSINESS IS bASED ON INNOvATION…
Evergreen Turf, Rob Davey.

GROwER pROfILE

(Above) Evergreen’s forward thinking ideas have seen the business 
become one of the leading innovators in turf  big roll harvesting and 
laying at major stadiums both around Australia and the world.



26 turfaustralia

Mark it on your calendar –  
Turf Australia’s 
Conference May 1-3

bUSINESS & INDUSTRY DEvELOpMENT MANAGER’S REpORT
Richard Stephens

After reading this edition of Turf Australia it is quite clear 
that the 2013 Conference is shaping up to be an industry 
event not to be missed from May 1 - 3! 
The program combines several social and networking 
activities with a speaker program that covers business 
management, marketing and turf research & development 
(R&D) as well as a spectacular field day with more than 20 
exhibitors. 
Please read the inserted conference brochure and 
registration forms for all details but also visit our 
website at www.turfaustralia.com.au

Visit the erosion control demonstration site before 
conference 
Coinciding	with	the	conference	is	an	opportunity	for	growers	

to	visit	the	Erosion	Control	Demonstration	Facility	at	Redlands	
on	Wednesday	morning	1st	May.	Growers	will	be	able	to	see	for	
themselves	the	importance	of	funding	such	a	valuable	R&D	facility.
And,	given	that	the	erosion	control	facility	project	is	one	of	largest	

turf	levy	projects	ever	funded	through	Horticulture	Australia	Limited,	
this	will	enable	growers	to	see	the	results	of	their	investment.	
If	you	are	flying	into	the	conference	on	Wednesday	May	1st	,	you	

can	fly	into	Brisbane	airport	and	arrive	before	9.15am	as	transport	
will	be	provided	to	take	delegates	to	Redlands	Research	Station	at	
Cleveland	for	a	demonstration	between	10.00am	and	11.30am	and	
then	on	to	Surfers	Paradise	to	arrive	at	the	conference	venue	by	
1.00pm.

Erosion control project leader, Shane Holborn, and Will Pearce 
will conduct the free onsite demonstration. To register your interest 
please contact Richard Stephens at E:bidm@turfaustralia.com.au or 
T: (02) 4588 2120.

Member benefit auction 
The	regular	but	ever-popular	feature	at	the	annual	Turf	Australia	

Conference	has	always	been	the	Member	Benefit	Auction	which	is	
held	at	the	conference	dinner.	
Delegates	are	able	to	bid	on	a	range	of	donated	items	with	the	

proceeds	going	to	support	industry	educational	opportunities	and	
Turf	Australia	members.

Conference early bird rates end soon 
And	don’t	forget	to	take	advantage	of	the	discounted	early	bird	

rates	for	the	conference	which	end	on	April	12th.	Full	conference	
registration	for	Turf	Australia	members	is	only	$495	until	April	
12th	and	$545	for	non-members.	Thanks	to	the	many	sponsors	
and	exhibitors,	this	is	significantly	cheaper	than	the	Turf	11	
Conference	rates.

The	wide	range	of	auction	items	already	include:
•	 A	sight-seeing	flight	(above)over	the	Conference	Field	Day	

and	Canungra	region	on	Friday	3rd	May.	Donated	(and	
piloted	by)	by	John	Keleher,	Australian	Lawn	Concepts.

•	 A	two-day	fishing	trip	on	a	Game	Fishing	Boat	out	of	the	
Mooloolaba	Port	valued	at	$3000.	This	includes	all	gear,	
drinks,	food,	etc…	for	the	two-days	on	the	boat.	Donated	by	
Tony	Cross,	Caboolture	Turf.

•	 Twenty-four	Turf	Cutter	Blades,	16	or	18	inch,	painted	gold	
and	valued	at	almost	$1000	wholesale	or	more	than	$2000	
retail.	Donated	by	Blades	Australia.

•	 One	night’s	accommodation	and	breakfast	for	two	at	the	
Mantra	Legends	Hotel.	Donated	by	the	Mantra	Group	of	Hotels.

	Auctioneer,	Ross	Boyle	from	Rosemount	Turf	in	Queensland,	will	
ensure	a	lively	affair	and	plenty	of	enthusiastic	bidding	by	all	and	
sundry.

If you would like to support your industry and gain recognition 
by donating to the member benefit auction being held at the 2013 
Conference Dinner, please contact Christine Hughes at E:admin@
turfaustralia.com.au or T: (07) 3286 6601.

Be a sponsor or exhibitor at the 2013 Conference     
And	it	also	is	not	too	late	to	become	an	exhibitor	or	sponsor	at	

the	2013	Turf	Australia	Conference.	Again,	please	contact	Richard	
Stephens	on	T:	(02)	4588	2120	or	E:bidm@turfaustralia.com.au	if	you	
would	like	to	take	part	in	this	industry	show	case	event.		

GIvEN ThAT ThE EROSION 
cONTROL fAcILITY pROJEcT IS 
ONE Of LARGEST TURf LEvY 
pROJEcTS EvER fUNDED ThROUGh 
hORTIcULTURE AUSTRALIA LIMITED, 
ThIS wILL ENAbLE GROwERS TO 
SEE fOR ThEMSELvES ThE RESULTS 
Of ThEIR INvESTMENT.

 A regular feature at the Conference is the Member Benefit Auction which 
is held at the conference dinner. One auction item is a sight seeing flight 
over the Conference Field Day and the Canungra region, kindly donated, 
and piloted by, John Keleher from Australian Lawn Concepts.
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A look at our turf stats 
In	Turf	Australia’s	2013	summer	edition,	Turf	Australia	

reproduced	figures	from	the	2010/11	Australian	Bureau	of	Statistics	
for	the	turf	area	cultivated	and	gross	value	in	Australia.		
Some	readers	questioned	the	validity	of	these	figures,	especially	

the	total	area	claimed	to	be	cultivated	turf	across	Australia	(17,320	
hectares)	and	particularly	in	Victoria	(5172ha).	
While	these	figures	appear	to	be	grossly	inflated,	they	may	have	

included	incorrect	calculations	for	more	than	one	turf	harvest	per	
year	and/or	inaccurate	production	estimates.		
The	Turf	Industry	Advisory	Committee	recognises	the	need	for	

better	industry	statistics	and,	as	a	result,	a	new	project	covering	
the	collection	and	modelling	of	industry	statistics	is	being	
developed.	
The	proposed	approach	includes	a	national	survey	of	more	

than	1000	consumers	to	provide	a	turf	buyer	profile,	types	of	
grass	purchased,	knowledge	of	varieties,	barriers	and	triggers	to	
purchase	and	brand	awareness.

It	is	hoped	that	this	information	will	be	collected	in	April	so	
that	the	results	can	be	presented	at	the	2013	Turf	Conference.	
In	addition,	industry	members	at	the	2013	conference	will	be	
asked	for	their	views	on	how	to	best	carry	out	industry	wide	turf	
marketing.

Review of turf’s chemical needs
Recently	Turf	Australia	arranged	a	meeting	to	review	the	

chemical	needs	of	the	turf	industry.	Participants	included	Peter	dal	
Santo	from	Agaware,	Kevin	Bodnaruk	from	AKC	Consulting	and	
representatives	from	the	Industry	Advisory	Committee,	Horticulture	
Australia,	Turf	Australia	and	NSW	Turf	Producers.			
At	the	meeting,	the	2008	Turf	Industry	Strategic	AgChem	Review	

Process	(SARP)	was	revised	and	the	current	minor	use	permits	for	
the	industry	assessed.	The	meeting’s	major	outcome	was	a	plan	
to	set-up	a	screen	trial	for	a	variety	of	pre-emergent	herbicides	as	
well	as	taking	the	first	step	in	updating	the	SARP.				

For more information, or if you would like to input information 
on the chemical needs of the turf industry, please contact Richard 
Stephens E: bidm@turfaustralia.com.au or T: (02) 4588 2120.  

ThE TURf INDUSTRY ADvISORY 
cOMMITTEE REcOGNISES ThE 
NEED fOR bETTER INDUSTRY 
STATISTIcS AND, AS A RESULT, A 
NEw pROJEcT cOvERING ThE 
cOLLEcTION AND MODELLING 
Of INDUSTRY STATISTIcS IS bEING 
DEvELOpED.

Coinciding with the conference is an opportunity for growers to visit the Erosion Control Demonstration Facility 
at Redlands on Wednesday morning 1st May. Growers will be able to see for themselves the importance of the 

facility. ‘Interested? Contact Richard Stephens on T: (02) 4588 2120 or E:bidm@turfaustralia.com.au   
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Overwhelming approval for 2013 Turf Conference
On behalf of the Turf Australia Board I would like to take this opportunity to thank all of  

the people involved in the organisation and operation of the 2013 Turf Australia Conference  
and Field Day. 

We have received a significant amount of positive feedback and look forward to building  
on this momentum with the 2014 Conference to be held within the Sydney region. (See our 
special conference coverage starting on page 12.)

Appointment of permanent BIDM
In other turf news, Horticulture Australia Limited (HAL) recently used an independent 

recruitment agency to conduct a recruitment process for Turf Australia to employ a permanent 
Business Industry Development Manager (BIDM). 

This may seem a little odd to many, as we already had Richard Stephens in the role, but the 
initial appointment of Richard was temporary following the resignation of the former IDM.  

So in the interest of ensuring good governance, complying with HAL and the Department  
of Agriculture, Forestry and Fisheries protocol and being open and transparent in our decision 
making, the position was advertised. More than 30 applications were received.

The process involved shortlisting the better applications, interviewing several candidates 
and contacting referees. The end result is Richard Stephens been offered the position on a 
permanent full-time basis.

Richard has accepted the position and will continue to undertake the duties and activities  
that I am sure many have seen him performing during the preceding six-months. The Board 
would officially like to congratulate Richard following his acceptance of the offer.

The BIDM will be assigned the main role of delivering on the objectives as laid-out in the  
Turf Industry’s Strategic Investment Plan (SIP) 2012-2017. To view the SIP and all of the objectives 
and associated tasks you can go to the Turf Australia website and download the content or  
see the story on page 25.

Turf media coverage
Just a short note to finish in regards to Turf Australia’s response to the recent media 

 coverage of a Melbourne home-owner winning an appeal against his local council in not  
having to remove artificial turf from his footpath. 

While the story is covered fully in the magazine (see page 6), my comment to our members  
and levy payers is that Turf Australia was very proactive in it’s response in a timely manner 
through a number of media outlets. 

Thanks must go to Impact, HAL and, AgriHort Communications who all worked together  
to get our message out there. Communication to our consumer audience is vital when trying 
to maintain and grow our slice of the pie against our competitors, such as the synthetic grass 
manufacturers.

John Keleher
Chairman, Turf Australia

Turf Australia Industry Magazine is 
produced by Turf Producers Australia Ltd 
trading as Turf Australia.
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Postal:  PO Box 1529
 Cleveland QLD 4163
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EDITORIAL
John Keleher

“We have reCeived a signifiCant amount of positive 
feedbaCk (about the 2013 turf australia ConferenCe) and 
look forWard to building on this momentum With the 
2014 ConferenCe to be held Within the sydney region.”

Cover Photo: Turf harvesting machines operating side-by-side at the 2013 Turf Australia Field Day.
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INSIDE THE NEWS 

Horticulture Australia Limited (HAL) 
is a national research, development and 
marketing organisation that works in 
partnership with the horticulture sector 
to invest in programs that provide benefit 
to Australian horticulture industries. 

HAL is an industry owned company 
that invests more than $100 million 
annually in a wide range of areas including 
production, marketing, quality assurance, 
food safety, biotechnology, sustainability 
and industry communication.

HAL is funded by statutory levies in 
Marketing and Research & Development 
from its member industries and also 
voluntary contributions received from 
grower associations, commercial 

• Horticultural production
• Environmental management; and
• Public policy and administration
For further information about HAL, 

please visit www.horticulture.com.au

Applications addressing the relevant 
criteria above, plus a brief CV should be 
sent to the consultant assisting HAL:

Fiona Lavan, Director,  
Stanton Chase International
Tel: 02 9251 7188  
Email: f.lavan@stantonchase.com 
Information packages will be forwarded 

by Stanton Chase by email upon request.
Applications close Friday 16 August, 2013

enterprises and individuals. The Australian 
Government also contributes funds on a 
dollar for dollar basis for expenditure on 
Research & Development.

The Board is responsible for HAL’s 
strategic direction, investment framework 
and performance outcomes.

HAL is seeking expressions of interest 
from qualified candidates for three 
board positions. While previous board 
experience would be highly regarded, it 
is not essential. This year, the successful 
candidates ideally will have knowledge 
of, and experience in, the horticulture or 
broader agribusiness sectors as well as 
skills and experience in one or more of  
the following areas:

NON-EXECUTIVE DIRECTORS
your opportunity to contribute to one of the largest, and growing,  
agricultural industries in australia

29th  
International 
Horticultural 
Congress to be 
held at Brisbane 
in 2014

Known as one of the key global 
horticultural events, the 29th 
International Horticultural Congress 
is set to be held in Australia in 2014 
at Brisbane from August 17 – 22.

Held every four years, the 
world-renowned congress occurs 
at various sites around the world 
attracting more than 2000 delegates 
and covers all aspects of horticulture 
and horticultural science.

The theme of the 2014 Congress 
is ‘Horticulture – sustaining lives, 
livelihoods and landscapes’ and turf 
growers are encouraged to attend 
a first-rate program and network 
with some of the key people in both 
Australia and the world’s horticulture 
industry. 

Presentations will cover the 
research, teaching and extension of 
ornamental crops (such as turf) that 
are best managed for production and 
lifestyle, and how plant protection 
and postharvest treatments can 
influence crop quality.

Further details on the Congress 
can be found at www.ihc2014.org

Uncertain future for the  
Redlands Turf Plots
the future of the turf plots, part of the ‘living library’ 
project at redlands research station in Queensland (Qld), 
is now uncertain following the Qld government’s  
dis-investment in lifestyle horticulture. 

It was reported in Turf Australia’s summer edition, that the Australian Sports Turf 
Consultants (ASTC) would receive, in the short to medium term, funding from Horticulture 
Australia for the continuation of the Project and maintenance of the Turf Plots.

Unfortunately, however, the revised project proposal was not successful due to competing 
priorities and an overall lack of available funding. The future of the Turf Plots now is largely  
in the hands of the QLD Government and, therefore, remains uncertain and maybe destroyed 
unless alternative funding can be secured.

For more information, please contact Turf Australia’s BIDM, Richard Stephens T: (02) 4588 2120.
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and staff at Jasper Road Public School, and the many other groups 
who use our school grounds, with the perfect patch of lush green turf 
that will enable us all to have a special place to play and teach and 
also an area where students can learn about sustainability and carry 
this message home.” 

“Our Arbor group of 33 year five and six students will get the 
opportunity to learn how to care for this turf and use the worm tea 
that we produce onsite through students recycling their food waste,” 
Jennifer said.

In the second year of the program, applicants are limited 
to a request for a maximum of 600m2 of turf and it will be the 
responsibility of the Turf Australia State Committees to inspect sites 
chosen for turf installation. 

“Some things have changed in the application process this year, 
such as a maximum limit, but basically we are looking forward to 

perfect patch of green program
continues to inspire responses 
from young people

the ability to offer more green space 
for young people saw the launch of the 
2013 Perfect Patch of Green program at 
the recent turf australia Conference in 
Queensland (Qld). liz mecham explains.

after a successful inaugural year in 2012, which saw lush new 
turf laid at schools, pre-schools, and childcare centres, the 
2013 program is now searching for new young recipients.

Once again, Turf Australia and Junior Landcare have 
joined forces for the program, which has called on the support of 
growers to donate turf to the project’s winners in their local area.

Last year the recipients included: a scout group that rejuvenated 
a space for camping and orienteering, a high school that was badly 
damaged by a cyclone, and a number of primary schools that wanted 
to improve their student outdoor area for play and sports activities. 

The application process last year threw-up some fantastic reasons 
for needing turf, some as simple as a four-year-old from a child care 
centre bemoaning that the current play area grass was “brown and 
scratchy”.

And following the installation of the turf, the response from 
recipients was overwhelmingly positive and grateful.

Jasper Road Public School at Baulkham Hills in New South Wales, 
had 1751m2 of turf installed for use as an outdoor classroom space, 
as well as the more traditional uses such as a sport and playground 
games area. 

Environmental Education Co-ordinator and teacher, Jennifer Franks 
said: “Junior Landcare and Turf Australia have supplied the students 

MARKETINGYOUR LEVY AT WORK

“LAST YEAR’S pROGRAM GENERATED 
HUNDREDS Of THOUSANDS Of 
DOLLARS’ WORTH Of MEDIA 
pUbLIcITY AND pROMOTION fOR 
TURf GROWERS AND IT IS STILL 
ONGOING AS THE LAST fEW 
REcIpIENTS HAVE THEIR TURf LAID.” 
TURf AUSTRALIA’S pERfEcT pATcH 
Of GREEN cO-ORDINATOR, DAVID 
RAISON SAID.
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Thanks to the 2012 Perfect Patch of Green program, Jasper Road 
Public School’s Arbor group of 33 year five and six students now  
have the opportunity to learn how to care for turf.

JUNIOR LANDcARE AND TURf AUSTRALIA HAVE SUppLIED THE 
STUDENTS AND STAff AT JASpER ROAD pUbLIc ScHOOL … WITH THE 
pERfEcT pATcH Of LUSH GREEN TURf THAT WILL ENAbLE US ALL TO 
HAVE A SpEcIAL pLAcE TO pLAY AND TEAcH AND ALSO AN AREA 
WHERE STUDENTS cAN LEARN AbOUT SUSTAINAbILITY AND cARRY 
THIS MESSAGE HOME. 
Jasper road public school, environmental education co-ordinator and teacher, Jennifer franks.

continuing this great program and getting turf on the grounds of 
schools and other education centres,” Turf Australia’s Perfect Patch 
of Green co-ordinator, David Raison said.

“It is a fantastic program for growers to get behind and push for 
more turf out in the community as well as raise the profile of turf as  
an asset.”

David continued: “It also is a great way for growers to get in with  
a grass roots association with education centres in their local area.”

Turf Australia chairman, John Keleher said he was looking forward 
to seeing even more outdoor recreation spaces improved with natural 
turf for kids to enjoy. 

“Last year we were thrilled to see the fantastic impact that a natural 
turf makeover can have on schools and community groups,” he said. 

“We are really excited to continue working with Junior Landcare 
to give kids the chance to enjoy their outdoor spaces and appreciate 
their beautiful natural surroundings.” 

Landcare Australia’s chief executive officer, Tessa Jakszewicz  
said she was pleased to see the program providing opportunities  
for outdoor learning. 

“Landcare Australia is delighted to continue our partnership with 
Turf Australia and give children outdoor spaces which they can enjoy 
and use for outdoor learning activities,” she said. 

“This is a great way for kids to have educational experiences 
outside of the classroom, where they can learn about our environment 
in a fun and enjoyable way.” 

All schools, including preschools and kindergartens, as well as 
youth groups, scouts, girl guides and other community organisations 
that involve and support young people across Australia are eligible  
to enter the Perfect Patch of Green program. 

David encouraged growers to promote the program in their local 
area, not only to raise awareness of the program itself but, also the 
turf industry as well.

“Last year’s program generated hundreds of thousands of dollars’ 
worth of media publicity and promotion for turf growers and it is still 
ongoing as the last few recipients have their turf laid,” he said.

“It (the Perfect Patch of Green program) is a great way to promote turf 
in the community, and it promotes positive publicity for the turf industry.”

At the conclusion of the 2012 program, 281 applications had been 

received with more than 643,600 m2 of turf requested with those 
applications.

The program also attracted the equivalent in media value of about 
$300,000 which included the promotion of the Perfect Patch of 
Green program across all communication mediums – social, print, 
radio, television and online media.

Promotion also took place through an email directed to the 
Principals and Teachers Associations at national, state and territory 
level.

Expressions of interest close on July 1, 2013 with the successful 
recipients to be announced in November 2013.   

For more information on the program visit juniorlandcare.com.au
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MARKETINGYOUR LEVY AT WORK

s
ince February of this year, Channel 7’s Sunrise  
(see transcript below), Channel 9‘s Today and  
The Herald Sun have all followed the story of  
the Darebin resident (Melbourne, Victoria), Ali  
Mekawy, who successfully won a battle with his  
local council to keep synthetic turf on his nature  
strip, after the council deemed it unsafe due to  
being a “tripping hazard”.

The media positioned Ali Mekawy as a “little Aussie battler”  
who defeated the Council and was able to keep the synthetic turf 
on his nature strip. In support of Mekawy’s success, the presenters 
provided misleading information about synthetic turf due to their  
own misconceptions. This included maintenance, watering and 
council rebates. 

Turf Australia responds to 
synthetic turf press coverage

many turf growers may be aware, that there 
has been discussion in the media over the 
last week with regard to synthetic turf. 

Channel 7, Sunrise – Wednesday, 28th May 2013:v http://au. 
tv.yahoo.com/sunrise/video/watch/17367619/man-wins-turf- 
battle-with-council/ 

Sunrise interview – Synthetic War Battle segment on May 28, 2013

David Koch: A Melbourne man who had a turf war with his local 
council (Darebin) has won the fight.

Remember we introduced you to Ali and his kids a couple of 
months ago, he put synthetic grass outside his home because it  
was neat, tidy, easy to maintain. But he was told to move it because  
it was a tripping hazard. Now the Council sensibly has decided to 
update its policy on synthetic turf and will allow Ali to keep his grass.

Some councils, Blacktown and Baulkham Hills in Sydney they 
actually give you a rebate if you put synthetic grass on the nature strip 
because it saves water and maintenance and all that sort of stuff…

Melissa Doyle: And I wonder of how many of Ali’s neighbours 
will now follow suit when they see he doesn’t have to be out there 
weeding, cutting, tending…

David Koch:  … do the whole backyard… yeah it is great…

Channel 9, Today Show – Wednesday, 29th May 2013:  
http://today.ninemsn.com.au/videoindex.aspx

Leader Newspapers – Thursday, 30th May 2013: http://
www.heraldsun.com.au/leader/north/darebin-council8217s-
new-greenstreets-streetscape-strategy-removes-the-ban-
on-residents-laying-synthetic-turf-on-nature-strips/story-
fnglenug-1226652270212 

Turf Australia reacted to the issue, with a press release (see right) 
distributed to more than 5000 media outlets nation-wide, including 
television, radio and print news. 

The press release offered factual information on synthetic turf,  
as well as the benefits and importance of natural turf to ensure the 
turf industry had an opportunity to be heard on the issue and rectify 
any misleading information.

Turf Australia chairman, John Keleher was quoted in the press 
release on behalf of Turf Australia and put forward for media 
interviews, in response to the release. 

Interviews with talk-back radio were the initial focus, to provide  
a fast response to the issue. 

The reactive media campaign produced positive results for the 
turf industry with several radio stations interviewing on the positive 
attributes of natural turf versus synthetic turf. Stations included:

• 2SM (Talk Tonight With Graeme Ross)

• 2CCC (Drive program with Mike Welsh)

• ABC Radio National (AM Program)

• ABC Radio Darwin (Garden Show)

• ABC Adelaide (Afternoons with Sonya Feldhof)

• ABC Adelaide  (Evenings with Peter Goers)

• 4BC QLD (Your Home)

“THE REAcTIVE MEDIA cAMpAIGN 
pRODUcED pOSITIVE RESULTS fOR 
THE TURf INDUSTRY WITH SEVERAL 
RADIO STATIONS INTERVIEWING 
ON THE pOSITIVE ATTRIbUTES Of 
NATURAL TURf VERSUS SYNTHETIc 
TURf.”
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The following print media also expressed 
interest:

• Western Suburbs Weekly

•	 The	Australian
•	 The	Daily	Telegraph
•	 Leader	Newspapers
•	 The	Sydney	Morning	Herald
•	 AAP
• Weekend Australian
•	 Fairfax	Community	Newspapers

Initially, all Victorian media were targeted 
due to the local link with the Darebin City 
Council.

Additionally, Turf Australia developed a 
separate targeted media pitch to all major 
Sydney metro newspaper titles following 
a local Sydney story with the Marrickville 
Council - another natural turf versus 
synthetic turf issue. The Marrickville Council 
plans to spend $1 million laying synthetic  
turf at the Arlington Oval.

Turf Australia took the timely media issue 
to re-highlight its support for the local 
residents of Marrickville Council by sending 
out a targeted release. Refer to the Council 
website: http://savearlingtonreserve.com/

Turf Australia also will address the topic, 
natural grass versus synthetic grass, in the  
next edition of the Council Kudos Newsletter 
which is distributed to 501 councils 
throughout Australia.

To ensure Turf Australia is seen to have 
one clear voice all correspondence with 
media outlets or local newspapers is 
coordinated with the PR agency – Impact 
Communications.

M E D I A  R E L E A S E  
T h u r s d a y  3 0  M a y  2 0 13

TURF AUSTRALIA URGES COUNCILS NOT TO ROLL OVER  ON TURF ISSUE IN FAVOUR OF ‘TOXIC’ SYNTHETIC TURF Turf Australia, the not-for-profit body that represents Aussie turf growers,  is warning councils not to follow the example of Victorian Council, Darebin City 
Council, on the issue of potentially carcinogenic synthetic grass. This week Darebin resident, Ali Mekawy, has appeared in the media, touting  
his success in a battle with Darebin Council to use synthetic turf on his nature  
strip. According to reports, Darebin City Council initially asked the resident to  remove his synthetic nature strip for trip hazards. John Keleher, president of Turf Australia, is urging all councils to reconsider  
the use of synthetic turf in community areas as worries over toxic links escalate. “Studies have raised concerns about the dangers of long-term exposure to synthetic turf and the presence of chemical carcinogens, such as polycyclic  aromatic hydrocarbons,” says Keleher. 

“Synthetic turf has also been known to reach three times the average air temperature (93.3°C) which could cause serious burns injury among children and 
adults as they use public walkways, playgrounds and sporting fields,” he says. Keleher asks councils to think about broader community issues such as soil 
erosion and preventing polluting local waterways.  “Erosion control is essential in keeping the ground from moving during heavy 
rainfall. This occurs when bare ground is exposed, leaving nothing to prevent the 
earth from literally washing away. It’s crucial for preventing pollutants such as pesticides and excess fertilisers from entering our streams and waterways which  
will cost councils money to treat,” says Keleher.“This is an issue right across the country. Homeowners risk losing parts of their 
land to the effects of soil erosion and communities face contaminated waterways 
and streams. The building and construction industry, local government planners  
and landscape industry professionals must ensure sustainable measures are put  
in place,” he says.

“It is short-sighted to claim synthetic turf is cheap to maintain as it doesn’t  require watering. Modern varieties of turf do not require very much water to  maintain. While some types of synthetic turf actually need watering and are  made using a lot of water,” Keleher adds. 
“We know that some companies are offering a rebate to homeowners who  replace their lawns with synthetic grass, and some are even implying that they  

are aligned with local councils. It’s a marketing ploy designed to trick homeowners. 
It’s important that those with a garden realise that the long term benefits of having  
a natural lawn outweigh this discount substantially,” adds Keleher.“The aesthetic appeal of a natural lawn is important for homeowners. LG  Hooker research shows nine in 10 buyers prefer that their backyard be real grass,” 
says Keleher. 

In fact, a study of 114 real estate agents revealed that natural turf adds  18 per cent to a home’s property value, adding $75,000 to the average selling  price nationally. 
Keleher suggests councils consult their communities more broadly when determining where real turf should be used in the community. “There is a growing move to increase public green space and community  gardens across the country. Whilst single residents may be vocal, they don’t represent the public good.” 

For more information, visit www.turfaustralia.com.au

YOUR LEVY AT WORKMARKETING
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one of the australian turf industry’s gems is the redlands research station at Cleveland 
in Queensland - a state-of-the art research and development facility that provides a 
permanent large scale erosion control education and demonstration site.

managed by bioscience australia’s project leader, Shane Holborn along with Will Pearce, 
the site demonstrates the benefits of using natural turfgrass as an erosion and sediment 
control method.

W
hile many of the Research Station’s workshops 
and field days include growers, the site aims to 
draw interest from local and regional councils, 
construction companies and industry experts 
eager to find more sustainable ways to prevent 
erosion using turf.

Undoubtedly all demonstrations at the site have proven turf performs 
better than all of the other erosion control measures (see pages 9 and 10).

Shane Holborn explained how: “The functional benefits of turf are 
often overlooked by turf producers and turf users who tend to focus 
only on its aesthetic qualities.”

 “Another barrier to the wider adoption of turfgrass for erosion 
control is the expectation that the costs of establishment and then 
ongoing maintenance will be high.”

Although the value of the Australian turf industry is not well 
documented, estimates range from $188.4 million to $235.7 million, 
the Horticulture Australia Limited funded Redlands Research project 
(TU10025) aims to result in a market increase of 2 per cent nationally, 
or about $10 million within five years. 

But Shane stressed for this to be achieved “...the project focuses 
on affecting a paradigm shift whereby the natural resilience of 
turfgrass and its ability to function in ways beyond the aesthetic  
are more widely recognised.”

Central to the Station are six erosion demonstration 
bays. Each bay:

> is 12m long and 3m wide.

> allows for a 1m wide run-on of water from an outlet 
trough at the top of the bay and a 1m long catchment 
trough at the end of the bay. 

> is 100mm deep and runs lengthways down a slope 
so that, as much as possible, water flows in a sheet 
manner across the site.

> water runs at 2 litres/second – simulating a 200mm  
to 240mm/hr rainfall event - 8 per cent gradient.

> water quality once through each bay is tested on 
a ntu machine that measures its drinking quality, 
anything over 2500 ntu is undrinkable. 

> all bays are established in exactly the same way – with 
each one rotatory cultivated before a simulation occurs. 

Putting turf back onto the earth

RESEARcH & DEVELOpMENT
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< bAY 1: cOIR LOGS
three 3m coir logs have been installed, according to the 
supplier’s recommendation – costing between about $65 - 
$100/piece. the coirs are biodegradable and not buried.

Coir logs were initially designed to use in natural areas and 
stop the flow of sediment from flowing through. the coirs 
work to a certain point until the water / sediment makes 
its way under the logs and starts to cause gully erosion. 
many councils use coirs beside road sides, and while they 
look effective, up close they can be seen to have erosion 
issues.

Water flow from top of bay trough to bottom:   
4 minutes 5 seconds.

Water quality: <2500 ntu

bAY 2: TURf STRIpS >
Cost to install the 2m wide turf strips was about $3/m. 
Water is seen to move much slower through the turf strips 
when compared to coir logs. the strips capture the larger 
sediments prior to reaching the bottom trough. less 
tunnelling occurs and the turf strips assist in spreading 
the flow allowing the water to infiltrate into the ground. 

Water flow from top of bay trough to bottom:   
6 minutes 12 seconds.

Water quality: average between 170 and 200 ntu

< bAY 3: cOMpLETE TURf
When water flows across complete turf, the turf filters the 
water and shows no sign of erosion, tunnelling or any loss 
of soil. the turf is also able to slow the flow of the water 
allowing infiltration (slightly reducing flow). 

Water flow from top of bay trough to bottom:   
6 minutes 17 seconds.

Water quality: average between 4 and 6 ntu

Continued...
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bAY 4: bARE EARTH >
Water flows vigorously down the slope of the bare 
earth. sediment builds-up at the end of the bay and 
causes gully erosion.

Water flow from top of bay trough to bottom:   
2 minutes 40 seconds.

Water quality:  <2500 ntu

putting turf back into the earth (continued)

bAY 6: HYDROSpRAY GRASS >
hydrospray grass is a mix of sugar cane, paper mulch as 
well as vegetable gum (for binding) with the addition of 
both ryegrass and couch seeds (cost of up to $0.80/m). 
this type of spray grass is designed to prevent erosion 
rather than trap sediment with the flow capacity remaining  
quite fast. despite its tendency to get a little weedy it  
is predominantly used in large inhospitable areas such  
as beside railway tracks, steep slopes and on road sides.

Water flow from top of bay trough to bottom:   
2 minutes 17 seconds.

Water quality:   average between 5 and 17 ntu

< bAY 5: SILT bAGS
the cost of silt bags ranges from $5 to $7 each, with a 
variation depending on the type of bag used and its fill 
(for example fine or coarse gravel). While the bags are 
relatively cheap, they have low water permeability and 
large flows of water flow over or under.  results were 
similar to coir logs, with water eventually finding a weak 
point and seeping through, under or over the bags. 

Water flow from top of bay trough to bottom:   
2 minutes 12 seconds.

Water quality:  <2500 ntu

RESEARcH & DEVELOpMENT
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several floods over a number of years was 
the tipping point for Charlie and Pauline 
Saliba to convert from vegetable to turf 
production.

kerrie lush speaks to the family, based at 
richmond in new south Wales, and finds 
out how in the 1990s they branched out 
from a family block to build-up a holding of 
about 140 hectares under turf production 
and created Qualturf business. 

T
he first transition into turf for Charlie and Pauline Saliba 
was to kikuyu turfgrass from lettuces, cabbage and corn. 
Later expansion of the family’s cache included Sir Walter 
buffalo, Legend couch, Wintergreen couch, Windsor 
Green couch, normal and Kenda kikuyu and, most 
recently, a new variety from New Zealand, Agridark.

“I have always liked the idea of growing turf,” Charlie explained.
“We grew a small area while we were growing vegetables but after 

we had so many floods over a number of years - expanding our turf 
production became a more attractive option.

“Turf can survive floods a bit better.”
Ironically, since increasing the scale of the turf growing operation, 

the region has only been inundated once by a small flood.
But despite this, Charlie said they’ve never looked back.
The property is located on the Hawkesbury River and they draw 

their irrigation water from both the river and a large on-site dam.
In the early days, both Pauline and Charlie spent a lot of time 

working on the production side of things.
These days, much of Pauline’s day is spent in the office with  

Charlie overseeing their staff of 15.
“There were a lot of years of hard work and dedication to get  

to this stage,” Pauline explained. 

She said changing over from vegetable to turf production was a 
learning curve and they’ve gained a lot of experience along the way. 

“It takes a lot of work to keep up with trends, new varieties, machinery 
and occupational health and safety requirements,” Pauline said.

“Networking also is absolutely vital.
“And we wouldn’t be able to have the size of the operation we have, 

handle the workload and be reliable if we didn’t have the appropriate 
machinery.”

Pauline added that keeping up with new varieties for changing 
market trends was essential.

They now produce about 800,000 to 900,000 square metres of  
turf a year.

“It depends on demand but we aim to harvest each variety once  
a year,” Pauline said.

Much of their product is used on sporting fields, golf courses,  
local government sites and landscape gardening contractors around 
the Sydney metropolitan areas, Newcastle, Central Coast and South 
Coast and as far as Melbourne. 

Some of the larger or more well-known grounds which are laid with 
Qualturf lawn include Warwick Farm Racecourse and Bluetongue, 
ANZ and Parramatta Stadiums.

While it is a bit of a thrill to know their turf is used on premium 
sporting fields, Charlie lamented how he was so busy growing the 
product that he never actually had time to go to a game. 

They also supply to the housing and landscape market. 
Despite this industry having a few ups and downs in recent years, 

Charlie said it hadn’t had too much of an impact on his business due 
to orders from the sporting community.

On the ground, there have been a number of new developments 
over their years of growing turf. One of the greatest was the purchase 
of a new lateral pivot irrigation system. 

Stretching out at 400 metres in width, the machine can water a 
whole block in the space of 24 hours which Charlie said has reduced 
the labour input significantly. 

“It’s saved time and effort and ensures the best results with our 
watering,” he added.

Other important upgrades in recent years include the purchase of  
a top of the range harvesters, automatic turf stackers, maxi rollers 
and a turf washer.  

From veggies to turf 
– an ideal move in terms of 
production and innovation 

For turf grower, Charlie Saliba (2nd from left above) one of his 
greatest developments was the purchase of a new lateral pivot 
irrigation system (pictured below). Stretching out at 400m, the 
machine can water a whole block in the space of 24 hours.

WHILE IT IS A bIT Of A THRILL TO 
KNOW THEIR TURf IS USED ON 
pREMIUM SpORTING fIELDS, cHARLIE 
LAMENTED HOW HE WAS SO bUSY 
GROWING THE pRODUcT THAT HE 
NEVER AcTUALLY HAD TIME TO  
GO TO A GAME. 
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2013 Conference 
Critical business messages delivered at

There is no better testament to the success 
of a conference then seeing 110 delegates 
vigorously ask questions and take notes 
when listening to 12 inspiring speakers.

Well this is exactly what happened at the 
recent 2013 turf Conference held at surfers 
paradise in Queensland. turf australia’s katie 
fisher reports first-hand, over this 8-page 
special, how, overall, the conference and field 
day exceeded expectations and was a huge 
success. 

the conference feedback survey showed the 
speakers were a ‘great success,’ and the take 
home messages included: 

“always take a stock of the skills in a family – recognise and 
know how you can best use them in your family group. take 
the direction and be educated as to how they can take the 
next step.” 

david harland, managing director of finh. 

Delegate comments from the Conference:

“overall a good mix of speakers on a 
range of topics. We enjoyed the Welcome 
reception on Wednesday night and the 
Conference dinner was good as well.  
trivia was great.”

“a good variety of speakers. We particularly 
enjoyed Jackie furey (director of bedrooms 
to boardrooms), given that most turf 
businesses are run by families this session 
gave a good insight into how the family 
dynamics work.”  

“it was great to see the harvesters operating 
(at the field day). being on farm and 
watching the machinery demonstrations  
is always beneficial.”

“a great setting (the field day) and the 
variety of trade stands was good to see. 
everyone was very friendly and happy to 
show off their machines and products.  
Would highly recommend others to attend  
in the future!”



2013 Conference 
“regardless of how many siblings your have 
- one, two, three or even four - the family 
dynamics is always very set and established 
from a very early age. but with a lot of 
communication and openness if these siblings 
want to work altogether on the family business 
it can work.” 
Jackie furey, director bedrooms to boardrooms. 

“What do you do as a manager to boost the 
performance of your workers? you need to think 
about the team as a family and how you manage 
your children – employees from outside the 
‘family’ are not all that different. ask yourself 
‘how do i discipline and motivate people 
(including my family staff members)’ – it is vital 
to the future success of your business.” 
rob littlewood, Workwise advisory services. 

“the thing about social media is it is about now 
and being in the present. being in the moment 
is vital – if you take an interesting picture that 
shows off your business, add it immediately to 
your website.” 
matthew bywater, marketing strategist with  
4 promote.

Critical business messages delivered at
cONfERENcE

Continued...

machinery displays, topical presentations and 
an exciting turf wrapping competition combined 
to make turf australia’s Conference field day a 
resounding success. not to mention delegates 
been able to see turf harvesting machines 
operating side-by-side.

blessed with good weather which helped show-off host farm, 
Australian Lawn Concepts at its best, chair and farm owner John 
Keleher said the day was a great way to conclude the Conference.

The newest activity to be included in the Field Day, a turf wrapping relay, 
was a great spectacle, John added.

“The turf wrapping competition pitched state against state in a men’s 
competition and for the women, it was an international competition with 
overseas conference attendees taking part.

“It really was a test of skill and stamina, the pallets had to be wrapped 
to commercial standard to allow the harvested turf to still be transported 
to recipients following the Field Day.”

Within the machinery displays, many attendees took the opportunity to 
seek out company representatives, with a number of sales completed on 
the day.

Having a particularly successful field day was machinery exhibitor K-Line, 
with its Australia-wide agent Turf The Lot, selling a number of units.

“We found maintenance and structural integrity to be among the biggest 
concerns with other mowers they were currently using,” Turf The Lot 
managing director, Brett Sweeting said. 

“So, we were delighted to be able to show the ease of cleaning the 
K-line series of mowers.”

All in the one paddock
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Matthew Bywater’s motivating words  
to conference delegates made them  
sit-up and listen how social media could  
be a key tool in promoting their business. 
but his take-home message clearly  
stated that growers themselves needed 
to determine their specific benefits before 
jumping in. Katie Fisher reports.

A 
marketing and advertising professional meant 
Matthew Bywater was more than qualified to  
give such Social Media advice to delegates at  
the recent Turf Australia Conference. 

Before starting, Matthew stressed that: “You 
have to look and see if putting your business into 
the Social Media spotlight will actually mean  
more business.”

“It’s great to say you run a digital campaign with Social Media,  
but if it doesn’t translate into sales, is it worth it?”

Getting Started
For any business, getting into Social Media first requires a  

clear Strategic Goal as to what you want the medium to actually  
do, Matthew explained.

You must understand what Social Media is about – “…allowing  
you to engage your eyes with the consumer”. Today this is where 
marketing and advertising has moved – knowing your customer  
and building trust, he added.

Funnily enough, Matthew stressed that Social Media was not  
a new concept just different. “In the past we have used the television, 
the radio, the papers or Yellow Pages, but now with Generation Y and 
a fast-paced digital society it has changed to the likes of Facebook, 
Twitter, Linkedin, Blogs and You Tube,” he said.

 “It is about being in the moment, for example taking an interesting 
and relevant photo and loading it on Facebook straight away, 
alternately taking a video and putting it on You Tube.”

Using the right message
First of all, Social Media is not a popularity contest – it is 

about quality and what you report must have some 
importance to your customer, Matthew explained.

“If you are going for popularity you will  
get it but it does not mean you will get 

dollars in the bank.”
However, Matthew added that 

Social Media teaches you and  
your business to be concise. 

Today’s consumers get  
3000 advertising messages a 
day and, remember, consumers 
are time poor. “So you need  
to be concise so you can 
attract the attention of 
potential clients.”  
For example, when using  
Twitter, each letter or dash is  

vital and there needs to be as  
few as possible.
Subsequently, Twitter teaches  

you to be interactive and put your 
business in front of your customers 

enticing them to ask questions and get 
responses about what you have tweeted.

“Businesses find that being on Facebook or 
Twitter opens them up to a whole new world of customers,” 

he said.“If your customers use either of the two mediums, then they 
receive a massive amount of messages each day so Social Media 
teaches you to be niche and focus on the people who are believers  
in your product.

Social Media: 
cONfERENcE

starting a relationship with your customer

Marketing and 
advertising expert, 
Matthew Bywater



Winter 2013 17

cONfERENcE

“But remember, your message has to be spread accurately and 
often with endorsements such as testimonials.

“A strong, sharp message is more likely to be forwarded to other 
potential customers!”

Using websites
When customers use search engines such as Google or Yahoo, the 

information that comes up first on the page depends on how relevant 
it is to the actual “search”.

For instance, inside the actual workings of search engines, the IT 
people assess how relevant and valuable a website may be to their 
own “searching customers”.

“Today the biggest problem with search engine websites is that 
there are so many. In the past Yellow Pages did make your job easy  
in terms of marketing. 

“You can’t be part of all the search engines – you don’t have the 
cash or the time.”

So how do you choose the engines that are most relevant to your 
business? Matthew explained that based on your businesses’ Social 
Media Strategic Goal “… you need to look at what you want  
to communicate”.

For instance, video is becoming a more powerful tool in terms of 
promoting your business and putting it on your website.

“But those sorts of videos are  
not cheap ranging from $2500 
(which is cheap) to $5000, or as 
much as $240,000,” he said.

However Matthew said 
interested businesses could look 
offshore and still get a good but cheaper  
video production.

“The power of small business is that people want to  
know people – and that is what a good video does!”

What about photos? Matthew explained how today photos  
have a low ranking on search engines. 

Blogging
What Matthew did stress to delegates was how Blogs were 

becoming an ever-popular customer communication tool.
“Blogs are great, as you are putting material out there – you are 

baring all and people respect this,” he said.
“An easy way to start is with Frequently Asked Questions (FAQs) 

that your customers may have about your product.
“But the biggest challenge some people have in starting a Blog  

is creating content and when you first start doing content, like 
tweeting, it must be exciting, however, it doesn’t take too long to 
wonder what to write about.”

How to manage Social Media
According to Matthew, website programs such as Hootesuite 

allows businesses to have their twitter feeds lined-up in one role. 
“In the top row you can follow all your own social media platforms, 

you can write a tweet, add a link or photo and then schedule when 
you want it to be released,” he said.

“Or you can schedule a time to hit all your social mediums in one 
hit, but inside these programs there is so much more, so have a look.”

Other sites that Matthew said may help businesses manage Social 
Media are: Buffer, Crowdbooster, Argle social, Tweepi, Social Bro and 
socialFLOW

But he concluded that there were even so many more programs 
available to help businesses spread their Social Media message.

“bUT REMEMbER, YOUR MESSAGE  
HAS TO bE SpREAD AccURATELY  
AND OfTEN WITH ENDORSEMENTS 
SUcH AS TESTIMONIALS. A STRONG, 
SHARp MESSAGE IS MORE LIKELY TO 
bE fORWARDED TO OTHER pOTENTIAL 
cUSTOMERS!” MARKETING AND 
ADVERTISING ExpERT, MATTHEW 
bYWATER.

17Winter 2013
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Turf Australia would like to 
thank its key sponsors of the 

2013 Conference...

(See the back cover for Evergreen Turf details)
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(Above) Inspecting the Miami Marlins Retractable Dome 
Stadium, featuring Celebration Bermuda Grass.

there was a lot of interest in the 2013 future leaders program, and selecting an 
appropriate recipient/recipients was a difficult task for the selection panel. 

meet our 2013 future leaders

However, based on written applications 
and phone interviews, two successful 
candidates were selected with the winners 
announced at the recent 2013 Turf Australia 
Conference.

Scott Tramacchi from Queensland (pictured  
centre) and Marcus Rogers (pictured left) from  
New South Wales are the 2013 recipients of 
the Future Leaders Program. 

According to Turf Australia’s chair, John 
Keleham (pictured right) both Scott and 
Marcus were able to address and meet 
the selection criteria and demonstrate 
benefits back to the turf industry from 
its investment. 

They now receive an industry-funded 
study tour to attend the Turf Producers  
International Summer Convention at 
Chicago in July. 

Following the trip, Turf Australia will  
profile both winners and find out what  
information they gained from the Convention.

cONfERENcE
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stepping away from social media and  
the particularities of growing turf was  
Rob Littlewood’s presentation addressing 
how business managers, such as growers, 
can best deal with “problem workers”.
as manager of Workwise advisory  
services in Western australia, rob explained 
to delegates how businesses can manage 
what he calls a “perennial problem” which  
is not restricted to turf. here is what he  
had to say…

positive workplace 
cultural systems 
= happy performing employees

Creating a workplace culture
My advice is to look at the culture of your business as a third party 

and see where you think any of the underperforming issues may exist. 
Then ask what you as a manager could do to boost the performance 
of your workers.

Think about your workforce as a family and how you manage your 
children – it is not much different.

Workplace culture is influenced by many factors but all can have 
a bearing on the incidence of performance issues. These factors 
include but are not limited to:

• Personality(ies) of proprietor or senior management.
• Socio economic factors of the workforce.
• Documented systems of work.
• Experience levels and qualifications of staff.
• Industry area.

Planned business growth
A recipe for disaster for many small businesses is that a lot of 

exponential growth happens without any change to a business’s 
dynamics. If you have 15 or more staff then you are like a mini BHP 
Billiton. You need to plan for growth and consider that:

• The one man business that grows to 10 employees often 
outstrips the ability of the employer to manage staff effectively.

• The advent of highly bureaucratised industrial relations 
legislation systems, places enormous demands on employers to 
comply.

With a growing business the need for more employees may exist. 
But too often a new staff member is urgently employed without a lot 
of background work such as designing a job description and KPIs for 
the role. 

e’ve all experienced the employee 
who performs poorly. Very often the 
issue of poor performance lies not 
with the employee themselves but 
with management. In many cases 
underperforming employees are:
• Inadequately trained and mentored.
• Lack experience.
• Not properly managed, for example 

have no real understanding of the 
actual requirements of the job (Key 
Performance Indicators (KPIs)).

But whose problem is it anyway  
– yours or the employee?
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The myth of 3 warnings
One of the most commonly held beliefs amongst employers is that workers must be  

given three warnings – this is a fallacy.
It depends on the employees breech. Picture this scenario, a truck driver walks into 

reception and punches a receptionist in the nose – that is a criminal offence so he/she 
can be sacked immediately.

But aside from the above example, a well-documented system of operational policies  
will clearly define and specify those circumstances which warrant the issuing of a formal 
warning to an employee. You need to document every warning – having a chat is a waste  
of time. Once it is documented this becomes part of an employee’s performance review.

Probationary employment
The concept of a ‘probationary period’ for new employees has been embraced within 

workplace legislation for many years. A period of three-months is often poorly utilised but  
still provides one of the best opportunities an employer has for assessing and evaluating  
both the competency of the employee and their ‘cultural fit’.

But, an organisation can establish policies which allow for the extension of probationary 
periods for an additional time where performance is close to required levels.

Promotion = Failure?
All workplaces endeavour to promote competent staff. A promotion can isolate a good 

employee from the very skills that they were originally promoted for, into areas where they 
have little knowledge or aptitude. For instance, a young person may now have to manage  
a lot of older or middle aged staff so you need to offer training.

Alternately, a skilled and reliable tradesperson may be promoted into an area where  
they must manage or mentor less experienced and more junior staff. Ask what safeguards  
and support are necessary to ensure that these employees can effectively fulfil the demands 
of their new role?

Managing conflict
Whilst no normal person likes conflict, the secret is to tackle issues before they become explosive.

Rule Number 1:
The issue never goes away if it’s ignored and, generally 

speaking, employees will not improve without assistance and/or 
being mentored.

Rule Number 2: There is a fine line between effective management and 
‘bullying’; this line often exists in the mind of the employee.

All too often the ‘difficult’ employee has been tolerated by an employer for so long that 
their behaviour threatens the stability of the workplace. Their behaviour is often arrogant and 
dictatorial and dealing ineffectively with this type of employee undermines the confidence  
and often the morale of other staff.

Recruitment – the forgotten key    
How good are your recruitment processes? Firstly, management must have a clear 

understanding of a role and its job description as well as the type of person (and personality) 
required. This must be communicated very clearly to the applicant and make sure your 
measures are ‘objective’ and relatively straightforward to measure. The recruitment process 
also should involve a Structured Behavioural Interview – ideally ‘panel’ interviews with 
structured questions that may be open ended and allow the applicant to communicate  
their skills, experience and personality.

Performance review
Many organisations fail because they don’t have an annual review process or document 

major issues. If your review process is unwieldy or ineffective – change it – even an informal sit 
down with an employee over a coffee to discuss their role can deliver dividends and does not 
need to take huge amounts of time.

Formal Documentation  
The importance of having formal documentation to manage staff issues cannot be 

understated particularly when the ‘wheels fall off’. This should include: an Agenda (identified 
issues), an Action Sheet – timelines/expectations/performance goals/training or support 
mechanisms, a third-party note taker and a Performance Agreement between parties that is 
documented and signed-off.

So given the content of this presentation how would you rate your current procedures and 
practices in terms of compliance and protection?  25%?  50%? or  100%?

Only you can answer the question!

Continued...

Remember the business is only as 
successful as the people you employ. 

cONfERENcE



22 turfaustralia

t
hatch accumulation can be detrimental to turf management 
and quality as it increases susceptibility to disease and the 
turf also uses more water. 

The WA research, which was finalised in 2012, looked 
at the renovation of buffalo grass followed by a second 

experiment where mowing heights and water-use trials were 
conducted across four species - soft-leaf buffalo, couch, kikuyu and 
zoysia.

The study focussed on six complete blocks of field plots with each 
block containing 12 buffalo grass cultivars. These included: Sapphire 
(B12), King’s Pride (GP 22), Matilda, Palmetto, Sir James, Sir Walter, 
ST26, ST91, Shademaster, FF01, Velvet and WA common.

The plots were four years-old and most of the genotypes had 
considerable thatch build-up at the start of the research.

Three treatments were trialled which included a control (no 
renovation), vertical mowing and hard rotary. 

The plots received 15 kilograms per hectare of nitrogen in the form 
of Turf Special fertiliser once a month and were irrigated at 70 per 
cent of net evaporation, summed and applied three times a week.

The plots which were vertically mown were cut in one direction  
at 40 millimetre spacings to a depth of 20mm. They were then top-
dressed with 5mm of sand.

The plots receiving the hard rotary treatment were cut down 
severely but gradually to 10mm using a rotary mower.

Shoot density was measured before and immediately after the 
renovation as well as colour and turf hardness. 

Turf clippings were collected fortnightly to measure biomass 
removed, while the colour also was measured fortnightly and 
hardness documented monthly.

The study found the plots which were cut down to 10mm using  
the hard rotary mower treatment went brown for a few weeks until  
the leaves re-grew. However the resulting turfgrass surface was  
firmer than if it had not been renovated.

The vertical mowing method was effective at improving firmness 
of old-style buffalo grass but had less effect on the soft-leaf varieties 
which started with less thatch and already firmer surfaces. There was 
no browning-off using this method.

“These findings demonstrate that this species (buffalo grass) is 
robust, which should give industry practitioners confidence when 
faced with renovation decisions,” Tim explained.

The second trial conducted at the same time looked at the 
influence of mowing heights and water-use with the four species: 
soft-leaf buffalo (Sir Walter), couch (Wintergreen), kikuyu (Village 
Green) and zoysia (Empire).

In September 2009, three nine metre squared blocks were planted 
containing the four species.

Mowing height and water-use trials
find best management solutions for 
soft-leaf buffalo grasses
there comes a time in most turf 
management and quality situations when a 
renovation is required, particularly to reduce 
thatch accumulation.

but what’s the best way to do it?

kerrie lush speaks to researchers at the 
university of Western australia’s (Wa) 
school of plant biology, tim Colmer, sharyn 
burgess, tim higgott and louise barton who 
conducted a research trial on this very issue.

MOWING pRAcTIcES VARY IN 
DIffERENT REGIONS Of AUSTRALIA 
SO THERE IS AN OppORTUNITY 
TO REDUcE WATER-USE bY THE 
LOWERING Of MOWING HEIGHTS.
university of Wa, tim Colmer.

SnAPSHOT

•	 The	research	aimed	to	benefit	growers,	and	
its customers, via provision of quantitate data 
on turf responses to mowing heights (four 
species) and renovation methods (12 soft-leaf 
buffalo grass cultivars).

•	 Results	will	further	assist	in	the	development	
of best management practices for soft-leaf 
buffalo grass surfaces.

•	 Results	also	will	define	water-use	of	four	warm	
season turf species under contrasting mowing 
heights.

RESEARcH & DEVELOpMENT

Professor	Tim	Colmer,	Head	of	
the School of Plant Biology - 
University of Western Australia.
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Once established, three blocks were each mown for the first time  
in the December of 2009 at heights of 10mm, 25mm and 50mm. 

The plots, which received 15 kg/ha of nitrogen (Turf Special) 
once a month and were irrigated at 70 per cent replacement of 
net evaporation, summed and applied three times a week, each 
contained a weighing lysimeter to measure the water-use. 

Turf clippings were collected weekly to measure growth, while  
the colour was measured fortnightly. 

In early autumn, shoot density, thatch biomass, rooting depths  
and root biomass were all measured.

The trial found that water use did decrease as mowing height  
was lowered from 50mm to 10mm. 

“Mowing practices vary in different regions of Australia so there 
is an opportunity to reduce water-use by the lowering of mowing 
heights,” Tim said.

“Mowing height also was shown to influence the amount of 
clippings produced (lower height resulted in more clippings) with 
possible implications for green-waste management, although in 
 many situations the clippings are returned to the turf surface.”

The research also addressed turfgrass performance in sandy  
soil when it was only watered once a week. 

This low watering regime resulted in brown turf within a few  
weeks at the start of summer even for the warm-season species.

“However, these species were able to recover after an entire 
summer under this low watering regime when irrigation was increased 
during autumn,” Tim added.

“If a shortage of water results in the need for one-day-per-week 
watering then this will have adverse impacts on turf grass areas, 
resulting in a diminished urban environment.”  

The	project	(HAL	TU09005)	was	facilitated	by	Horticulture	Australia	
Limited	in	partnership	with	Turf	Growers	Association	of	WA.

...a new-look magazine that talks directly 
to the industry. 
to make a booking, arrange artwork or for advice 
on how to maximise your value from advertising 
in Turf Australia, or to tailor a package specific to 
your particular needs.

trade directory advertising is available on this 
page for the following economical rates:

size Width height rate

< 1 unit 89.5mm 61.5mm $120 plus gst

2 unit 89.5mm 127mm $230 plus gst

4 unit 184mm 127mm $360 plus gst

for more information contact advertising manager – 
amanda mcmahon on t: (03) 9812 2209 m: 0402 444 878  
or e: advertisingturf@agrihortcommunications.com.au

australiaturf
ADVERTISING OppORTUNITY

The six main research blocks (each containing 12 genotypes) used in the renovation trails are seen in the immediate foreground.

The blocks planted for the mowing height and water-use experiment are at the back near the travelling irrigator.

Note	-	two	blocks	appear	‘scalped’	after	the	hard	rotary	mow	treatment,	two	blocks	that	received	vertical	mowing	and	top-dressing	also	
can be seen with patches of white sand, and two blocks were not renovated (control).

MOWING HEIGHT ALSO WAS 
SHOWN TO INfLUENcE THE 
AMOUNT Of cLIppINGS pRODUcED 
(LOWER HEIGHT RESULTED IN 
MORE cLIppINGS) WITH pOSSIbLE 
IMpLIcATIONS fOR GREEN-WASTE 
MANAGEMENT…
university of Wa, tim Colmer.
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Membership Benefits:
Information – you’ll be kept up to date with relevant information on business 
management, turf production, research & development, marketing and industry news.

Influence - you’ll get the opportunity to have a say on issues affecting your business and 
the industry.

Community - you become part of the turf “family”, including State Turf Industry 
Association Membership, where you can share information and experiences.

Opportunity - Turf Australia continues to identify new opportunities and services that 
are offered exclusively to members, such as the discounted eftpos merchant fees.

Investment  
- you will be making an investment in the future of your industry.

1

2

3

4

5

turf australia is the peak industry 
body for the australian turf industry.

in conjunction with the state turf industry associations, turf australia’s role is to ensure 
the professional development of the australian turf industry by providing relevant business 
information services as well as representing the interests of members and the wider industry.

turf australia communication services include a quarterly industry magazine, regular e 
newsletters, a constantly updated website, workshops, seminars and annual conferences.  
these services ensure members are kept up to date with relevant information for their business.

Working with horticulture australia limited, turf australia ensures the strategic development 
and delivery of industry outcomes from the levy funded marketing and research & 
development programs.

turf australia also promotes a sustainable and profitable turf industry through advocacy with 
government and liaison with industry partners and service providers. in addition, turf australia 
educates the community of the unique benefits that turf grass brings to our environment.

For more information about Turf Australia and becoming a member,  
please	call	the	office	on	(07) 3286 6601, go to 

 www.turfaustralia.com.au or contact your State Turf Industry Association.  
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INSIDE TURf
Richard Stephens

the federal government requires a high level of governance and 
accountability with regard to the r&d and marketing investments made  
by horticulture australia limited (hal). 
a key part of this is ensuring each industry (such as turf) has a robust 
strategic investment plan (sip) that is approved by the hal board.
the turf sip 2012 - 2017 was presented to the hal chair and board earlier 
this year by Craig perring (hal) and John keleher (ta chairman) and was 
fully supported and endorsed. 
hal chairman, selwyn snell made the following comments:

HAL Board endorses turf 
Strategic Investment Plan 

I can advise that the HAL Board has approved the Turf Strategic Investment  

Plan and in doing so noted the following:

•	 That	the	sector	has	approximately	260	growers	that	in	most	cases	manage	

their	entire	supply	chain	to	the	end	consumer.

•	 That	the	Australian	turf	industry	has	a	strong
	international	alliance	with	Turf	

Producers	International	in	the	USA.

•	 That	the	plan	has	provided	economic	justification	against	each	strategic	

objective.
•	 That	the	plan	takes	a	short	term	‘back	to	basics’	approach	with	a	strong	

emphasis	on	extension,	capacity	building	and	indu
stry	development,	and	that	

this	has	led	to	a	bias	on	communication	activities	that	targets	growers.

In	its	deliberations,	the	Board	also	noted	that	th
e	nature	of	R&D	investment	

under	the	plan	appeared	to	have	more	emphasis	on	industry	maintenance	

rather	than	longer	range	R&D	outcomes.

Barry	[Underhill	–	Chairman	of	the	Turf	Industry	Advisory	Committee],	it	

was	extremely	encouraging	to	see	demonstrated	the	unique	and	effective	

partnership	between	the	Turf	IAC,	TPA	and	HAL
	Industry	Services	staff.

Congratulations	on	the	conclusion	of	the	Turf	S
trategic	Investment	Plan	and	 

we	look	forward	to	playing	our	role	in	its	implementation.

Yours	sincerely

Selwyn	Snell
Chairman
Horticulture	Australia	Limited

A Summary of the Turf SIP 
was published in the October/
November	2012	edition	of	the	

TA Industry Magazine.
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INSIDE TURf
Richard Stephens

It was a mammoth effort, but a team effort – the 
development of a Statement of Purpose which saw 
the	outline	of	clear	objectives,	defined	goals	and	
future practical actions for Australia’s turf industry.

the effort saw the collaboration of Key Industry Groups unite 
to help move the industry forward at a Strategic Planning 
Workshop which was facilitated by John Peacock, chief 
executive officer of the Associations Forum. 

The groups included: Turf Australia’s (TA) board members,  
all four state presidents (Ross Boyle – Queensland (QLD), 
Steve Vella – NSW, Steve Cole – Victoria and Darren Kirkwood  
– Western Australia (WA)), state association officials, Jim Vaughan 
from Turf Queensland, Dave Raison and Paul Saad from NSW 
Turf Growers as well as TA staff, Christine Hughes and Richard 
Stephens.

Helping to set the scene at the Strategic Planning Workshop 
were presentations covering the Industry Strategic Investment 
Plan, Marketing and Research & Development programs, industry 
communications and turf levies. 

A teamwork approach 
to Strategic Planning 

Maximizing	the	turf	industry’s	levy	benefits
recently, a key meeting between turf australia, the state 
turf associations and keith tolmie, regional manager - nsW 
with the department of agriculture, forestry and fisheries 
(daff) - levies, occurred to discuss how to:
•	 Minimize	levy	administration	costs.
•	 Promote	the	benefits	of	the	turf	levy	program.
•	 Ensure	widespread	compliance	with	levy	collections.

The turf levy, set at $0.015/m2, has been in place since 
2006/07 and is collected from turf businesses that harvest  
and sell more than 2 hectares of turf a year. 

Eighty per cent of the levy collected is directed towards 
Research & Development (R&D) activities while the remaining 
20% is dedicated to marketing initiatives. 

The R&D levy is matched $ for $ by the Federal Government, 
while the marketing levy is not.

On average, the Turf R&D Levy has provided $450,000 a year, 
which after being matched $ for $ by the Federal Government 
results in $900,000 per year. 

The Marketing Levy collects about $110,000 per year, which  
is not matched by the Federal Government. 

In addition, for more than a decade, the turf industry has 
received significant ‘Voluntary Contribution’ (VC) funding from 
Horticulture Australia, which enables industry funds to be matched 
$ for $ by the Federal Government for approved R&D activity. 
Unfortunately, however, the opportunity for VC funding is declining.

While the levy income collected has been significantly 
lower than what was predicted prior to the levy being struck, 
significant benefits to industry have already been realised 
through the 280 projects already funded by Horticulture Australia 
- covering Marketing, Research, Development and Extension.

The levy collection processes for the turf industry, 
unfortunately, involves a high level of administration and the 
costs associated with this are subtracted from the levy collected. 

The good news is there are ways, such as lodging returns 
online and paying via EFT, that minimise these costs and result  
in greater direct benefit to our industry.

While turf production businesses selling less than 2ha of turf/
year are not required to pay the levy, sales records are required 
to be kept and must be provided to DAFF Levies upon request. 
Failure to do so can result in legal action.

In addition, Turf Australia and the State Turf Associations are 
required to inform DAFF Levies of turf businesses that may be 
harvesting and producing more than 2ha of turf a year however 
are not listed as being a levy payer.

Turf Australia will work with DAFF Levies to help minimize levy 
collection costs, promote the benefits gained from the levy and to 
ensure all businesses who should be paying the levy are doing so.

For more information, contact Richard Stephens, Business & 
Industry Development Manager with TA E:bidm@turfaustralia.
com.au	or	Keith	Tolmie,	Regional	Manager	–	NSW,	DAFF	Levies	
E:keith.tolmie@daff.gov.au

Turf Australia’s - Statements of Purpose
description
turf producers australia ltd (tpa), trading as turf 
australia, is the representative body of the turf 
industry comprising of levy paying turf producers  
and individual members australia-wide.

objectives
turf australia’s mission is to lead the turf industry, to 
represent the members, the industry and promote 
turf to the marketplace.

goals
in order to achieve its mission, turf australia will:

1 represent turf producers at public, 
government and agency forums.

2 promote, support and develop industry best 
practices.

3 provide education and be a forum for industry 
members and allied industries.

4 encourage and direct research, development 
and extension.

5 promote the industry’s products, processes 
and professionalism.

6 foster co-operation between turf australia 
and the state turf associations.

7 ensure good governance and management.

EIGHTY pER cENT Of THE LEVY 
cOLLEcTED IS DIREcTED TOWARDS 
RESEARcH & DEVELOpMENT (R&D) 
AcTIVITIES WHILE THE REMAINING 
20 pER cENT IS DEDIcATED TO 
MARKETING INITIATIVES.
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Table of Actions for Statements of Purpose
Goal Action

1
Represent turf producers in 
public, government and agency 
forums

1.01  Report to Board on opportunities and competitive offerings

1.02  Be involved in decision making processes eg urban growth

1.03  Support State and local representation and actions

1.04  Liaise with related industries to maximise business for members

1.05  Establish “Green associations Alliance”

2 Promote, support and develop 
industry best practice

2.01  Code of Practice & Code of Ethics

2.02*  Expand accreditation nationally (Qld at present)

2.03*  Cost of Production calculator

2.04  Grower business capacity (HAL program)

3
Provide education and be a forum 
for industry members and allied 
industries

3.01  National Conference

3.02  NextGen workshop

3.03  AGM

3.04  Distribute relevant and allied industry information

3.05  Website/Social media

3.06*  Training program eg career path, safety, webinars (eg IVT; CP)

4 Encourage and direct research, 
development and extension

4.01  Economic, commercially viable & profitable outcomes

4.02  Market knowledge and market development (HAL program)

4.03  Environmental sustainability (HAL program)

4.04  Biosecurity (HAL program)

4.05*  Industry capacity, research and data (HAL program)

5 Promote the industry’s products, 
processes and professionalism

5.01  Awareness of benefits of turf in the community and Aussie lifestyle

5.02  Develop profile in eyes of consumer, specifiers & media personalities

5.03*  Communications plan (HAL program)

5.04  Export opportunities

6
Foster co-operation between 
Turf Australia and State turf 
associations

6.01  Share industry data

6.02*  Arrange meeting of TA & State Management

6.03*  Common membership categories & fees across states

6.04*  Consider best structure eg federation or single-entity

6.05*  Consider update of constitutions

6.06*  Talk to states on national programs

7 Ensure good governance and 
management

7.01*  Combined TA and state assoc governance/planning meetings

7.02  Administration & database management

7.03*  Define benefits & run membership campaign

7.04  Financial management

7.05  Respond to public queries & enquiries

7.06  Work with HAL

7.07*  Seek commercial sponsorship

7.08  Consider insurance scheme, super, buying with commission

7.09*  Roll out merchant fee discount scheme

7.10*  Seek other government funding opportunities

7.11  Hold face-to-face Board meetings: May, Aug, Nov, Feb

7.12*  Consider staffing to implement plan

NOTE: * indicates high priority.
The genuine cooperation and collaboration between all State Associations and TA is a significant step forward in the strategic development and professional 
representation of the Australian turf industry.  
Turf Australia, together with the State Associations, will refine the expected timelines and resources required to carry out these strategic goals and actions.
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Turf Australia Industry Magazine is 
produced by Turf Producers Australia Ltd 
trading as Turf Australia.
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M: 0404 817 903
E:  bidm@turfaustralia.com.au

This magazine is provided for informational 
purposes only. The reader assumes entire 
risk as to the accuracy and for the use of 
any information contained within. Feel free 
to pass this newsletter on to others you 
feel may benefit from its content.
To subscribe or unsubscribe please call 
Turf Australia on:  T: (07) 3286 6601 

E: admin@turfaustralia.com.au
This magazine is  
funded by HAL 
using the turf levy 
and matched funds 
from the Australian 
Government.

Turf Australia is 
published on behalf 
of Turf Producers 
Pty Ltd by: 

AgriHort Communications P/L 
(ABN 53 869 534 356)

PO Box 192, Park Orchards VIC 3114 
P: (03) 9812 2209    F: (03) 9812 2209 
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 P: (03) 9812 2209    M: 0402 444 878  
 E: katiefisher@agrihortcommunications.com.au
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 P: (03) 9812 2209    F: (03) 9812 2209 
E: advertisingturf@agrihortcommunications.com.au

Journalist Editorial: Liz Mecham, Kerrie Lush
Design & Production:  Grant Nelson
DISCLAIMER: Turf Producers Australia Ltd (TPA) 
acknowledges contributions made by private enterprise 
through placement of advertisements in this publication. 
Acceptance of these contributions does not endorse  
or imply endorsement by TPA of any product or service 
advertised by contributors. Any advice provided in articles  
contained in Turf Australia is intended as a source of 
information only. Always read the label before using any  
of the products mentioned. TPA and its officers do not 
guarantee that the publication is without flaw of any kind 
or is wholly appropriate for your practical purposes and, 
therefore, disclaim all liability for any error, loss or any other  
consequence that may arise from you relying on the 
information in this publication. All articles and other  
material published in this journal is TPA copyright (unless 
otherwise stated) and may not be reproduced in part or full  
without the written permission of the authors and publisher.

EDITORIAL
Anthony Muscat

Cover Photo: Delegates at recent Turf Australia AGM enjoying heat from ‘growing lights’ at ANZ Stadium in Homebush, Sydney.

Movement on the Board
As  I step into the role of president of Turf Australia there are a number of thank you’s I need to 

make.
Firstly, I would like to thank John Keleher for all his efforts over the last three years and for his 

commitment to the role of president for the past year. 
Thanks also must go to out-going board members; Rob Davey, Tony Cross and Brad Shearer. 

Being a turf grower and manager myself, I can appreciate and know how hard it is to take time 
away from your businesses to attend meetings.

Looking ahead, I would like to welcome Tony Cornwall, Paul Saad, Anthony Heilig and Ross 
Boyle as new members of the Board. I also look forward to working alongside our continuing 
board members, Adrian Pitsikas and Andy Middleton.

Our Industry Advisory Committee spends hours reviewing project submissions to advise 
Horticulture Australia Limited on what areas are important to industry and require either research 
and development or marketing work. The Committee’s efforts are applauded and I thank the 
Committee; Sarah Jane Mason, Simon Adermann, Barry Underhill, John Keleher and Dr Ian Chivers.

Projects ahead
A key project for the coming 12 months is the roll-out of the Cost of Production Calculator. This 

is a fantastic tool for all growers to get a handle on their real costs of production. 
The calculator is a business tool and this project will include face-to-face training across the 

country for all industry people. 
South Australian based company; Rural Directions along with the State Industry Development 

Officers will be leading the training with the aim being to explain how the calculator can educate 
growers on the real production costs of the turf they choose to grow – everything from the initial 
planting to delivery to the commercial site.

And everything means everything from advertising, administration and labour costs to 
fertiliser costs, depreciation on vehicles and the farming assets. 

Another project I am keen to see up and running is a chemical trial on pre- and post-emergent 
weed control in the major varieties of turf following harvest. 

This project will help develop best management practices for weedicide resistance within the 
turf industry and give us a better understanding of which chemicals assist growers. 

Looking ahead
The focus for Turf Australia during the next 12 months also will continue to be addressing 

the strategic direction of the industry. This includes putting communications to growers at the 
forefront; ensuring growers know what Turf Australia is up to, and continuing to report industry 
developments. 

This information will come to you through a number of mediums, primarily through our 
industry magazine, but as well through electronic media such as the Turf Australia website and 
the E-news bulletin which is delivered directly to your email inboxes. 

There also will be a review of the constitution of Turf Australia, along with the constitutions of 
the State Turf Industry representative bodies. Turf Australia will have an input into the current 
independent review of Horticulture Australia Limited (with the reivew due to be finalised on May 
2014) and finally we will look at ensuring levy compliance and minimising levy collection costs 
for our industry (see story page 26).

2014 Conference and NXGen Forum
Please note in your 2014 diary:
• Turf Australia’s 2014 NX Gen Forum May 2014
• Turf Australia’s 2014 Conference in August 2014
Both these events will be held in the Sydney region. Dates and programs are currently being 

finalised.

Anthony Muscat
Chairman, Turf Australia
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A turn-out of more than 30 growers from 
across the country set the scene for an 
informative and conversational Turf Australia 
Annual General Meeting (AGM) and Levy 
Payers Meeting. In attendance was Katie 
Fisher who reports on the event for the Turf 
Australia industry magazine.

H
eld in September at the scenic ANZ Stadium at 
Homebush in Sydney– the home of the 2000 Olympics 
– delegates at Turf Australia’s AGM heard key messages 
such as the need to seek-out growers not paying the 
mandatory national levy (1.5 cents per square metre), 
the growth of a strong communication program and the 

industry’s focus on seeking outside funding.
And after a year in the role of chair, Queensland grower John 

Keleher stepped-down from the board with New South Wales grower, 
Anthony Muscat taking up the Chair for the next 12 months.

In vacating the seat, John said: “It has been a privilege to serve on 
and be chairman of the Turf Australia Board. Over the past 12 months, 
Turf Australia has significantly improved its working relationship with 
Horticulture Australia Limited (HAL), undergone an annual audit which 
showed financial and bookkeeping compliance, implemented a new 
industry communications strategy and initiated strategic planning in 
collaboration with the State Turf Associations.”

John also welcomed Anthony to the Chair and said that the board 
was in “…very capable hands”.

Also leaving the board was Rob Davey from Victoria and Tony 
Cross from Queensland. Newcomers include NSW growers, Tony 
Cornwell and Paul Saad, and QLD growers, Anthony Heilig and Ross 
Boyle also eventually joining the team. Western Australian grower, 
Adrian Pitsikas, and Andy Middleton from the ACT will remain on the 
board for another 12 months.

In looking ahead, AGM delegates concurred that Turf Australia 
must focus on ensuring those growers who were not complying with 
the statutory levy collection do so. 

Growers who produce and sell more than 2 hectares of turf  
within Australia are, by law, expected to pay the national levy of  

1.5 cents/m2. Eighty per cent of this money is allocated to Research 
& Development (R&D) with the remaining 20 per cent (or 0.3 cents) 
going to the industry’s marketing initiatives. The R&D levy is matched 
dollar for dollar by the Australian Government.

The meeting heard concerned growers express their dismay at 
those not abiding by this levy collection law, and saying “…those not 
paying should be prosecuted”. 

“You only need one or two growers to be prosecuted for growers to 
think twice about not paying.”

Also of concern to growers was hearing the news at the Annual 
Levy Payers meeting, that during the past six months the fee charged 
by the Department of Agriculture Fisheries and Forestry (DAFF)  to 
collect the levy had increased $20,000, from $110,000 to $130,000.

The alarming number had growers questioning how such a high  
figure could evolve in such a short period and then asking “what was 
being done”.

Turf Australia’s Business and Industry Development manager, 
Richard Stephens acknowledged the growers’ concerns and said he 
and HAL’s Industry Development Services manager, Craig Perring 
were meeting with two National Policy Directors from DAFF Levies 
(see outcome of the meeting on page 26). 

Richard stressed to delegates that over the next 12 months one of 
his main aims was to minimise levy collection costs to the industry 
and increase levy compliance by all growers.

One question asked from the floor was whether money could be 
put aside to increase the awareness of the levy and how it works to 
assist the industry. 

Richard added that all State Turf Associations had provided a list of 
potential non-compliant levy payers but he stressed that if anyone knew 
of any growers who were not paying the levy to please let him know. 

For more information contact Turf Australia’s Business & Industry 
Development manager, Richard Stephens T: (02) 4588 2120 or  
M: 0404 817 903.

Ensuring Levy Compliance 
- key topic at Turf Australia’s AGM

AGM13

YOU ONLY NEED ONE OR TwO 
GROwERS TO bE pROSEcUTED fOR 
GROwERS TO THINk TwIcE AbOUT 
NOT pAYING. 



4 turfaustralia

The Annual Levy Payers meeting was an 
excellent forum to explain to attending 
growers just how the levy investment 
process works. Katie Fisher explains.

H
eld after Turf Australia’s Annual General Meeting (AGM) 
in September, the Annual Levy Payers meeting saw 
Horticulture Australia Limited’s (HAL) Turf Industry 
Services manager, Craig Perring clearly explain how the 
mandatory national levy of 1.5 cents per square metre 
was re-invested into industry projects.

How the levy is directed
The HAL board is ultimately responsible for the investment of turf 

levy funds. Funds allocated to research and development projects 
(R&D) are matched dollar for dollar by the Australian Government.

Under the direction of HAL, the turf industry has formed an 
Industry Advisory Committee (IAC) whose role is to advise the HAL 
board on what they think are sound investments for the turf levy 
program.

“It is important to note that the IAC does not decide what or where 
the levy funds are invested,” Craig explained.

“Instead, their key role is to make an endorsement or 
recommendation to the HAL board on what they think is a good 
investment or research project for the turf industry.”

In offering advice to the HAL board on where such levy funds 
should be directed, the IAC follows some of the basic investment 
principles that the industry has in place, including:

•	 Following	the	5	year	Strategic	Investment	Plan	(SIP)	–	the	SIP	
outlays the direction of the turf industry over the next 5 years and 
is a living, breathing document that is annually reviewed.

•	 Annual	Investment	Plan	(AIP)	–	The	AIP,	takes	direction	from	the	SIP,	
but is an annual plan that assists in guiding investment of the levy 
funds.

•	 Sitting	underneath	the	SIP	and	the	AIP	are	the	projects	within	the	
R&D and Marketing programs which are designed to focus on 
commercial outcomes for levy payers (turf growers).

Craig explained that the IAC consisted of people with different skill 
sets who are recommended by Turf Australia to the HAL board. 

The 2012/13 IAC is:

•	 Barry	Underhill	(Independent	Chairperson)

•	 Dr	Ian	Chivers

•	 Simon	Charles	Adermann

•	 John	Keleher

•	 Sarah-Jane	Mason

•	 Anthony	Muscat

•	 Richard	Stephens	(Turf	Australia’s	Business	and	Industry	
Development manager)

•	 Craig	Perring	(ex-officio	/	HAL)

How the levy is split?
The current turf levy of 1.5cents/m2 of which:
•	 1.2c	goes	into	R&D	(80%)
•	 0.3c	goes	into	marketing	(20%)
“Up until the last financial year the levy income was very 

consistent,” Craig said.

Do you understand how ‘your’ levy is invested?

Turf Australia’s 2013 board (from left) NSW growers - Tony Cornwell and 
Paul Saad,  new chair - Anthony Muscat, WA grower - Adrian Pitsikas and 
Richard Stephens - Business and Industry Development manager for Turf 
Australia (absent: Andy Middleton, Anthony Heilig and Ross Bolye).
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“However in the last financial year there has been a 12 per cent drop in income 
which we believe is due to the recent floods in Queensland.”

On average, over the past four years the turf industry has received a total of levy 
funds that have been split:

•	 R&D	funds	(unmatched)	-	$435,386

•	 Marketing	-	$108,847

•	 Combined	-	$544,233

“Excluding the last financial year, the IAC levy forecasts have had less than a 1 per cent 
variance – which is highly commendable,” Craig said.

Craig explained to delegates that the Turf Investment Program for 2012/13 saw:

•	 34	projects

•	 15	levy	funded	projects

•	 2	combined	levy	and	Voluntary	Contribution	(VC)	projects

•	 17	projects	which	were	VC	funded

At the AGM delegates expressed concerns about the high costs industry had to pay 
in order to have the levy collected (see story page 3) – an increase in the past year of 
$20,000, from $110,000 to $130,000. The topic also arose at the levy payers meeting 
but Craig stressed to growers that the levy collection process was completely separate 
from any of the operations HAL managed.

He added that levy collections were managed by the Department of Agriculture, 
Fisheries and Forestry (see story page 26).   

Do you understand how ‘your’ levy is invested?

ExcLUDING THE LAST fINANcIAL YEAR, 
THE IAc LEvY fOREcASTS HAvE HAD 
LESS THAN A 1 pER cENT vARIANcE – 
wHIcH IS HIGHLY cOMMENDAbLE.
Craig Perring, Horticulture Australia Limited.

AGM13

Social media is well and truly embedded 
within the turf industry with Turf 
Australia outlining the new look website 
and other social media mediums at the 
recent Annual General Meeting (AGM).

Turf Australia’s, Christine Hughes showed 
interested “social media” savvy delegates the 
front-end of Turf Australia’s “new look” website 
and how the complexity of the mechanics 
behind the site made it a user-friendly resource.

“The different tabs have been developed to 
assist growers and consumers as well as answer 
questions both parties may have in regards to 
turf,” Christine explained.

Christine added that the BUY YOUR TURF tab 
was an interactive map consumers could use 
to identify where their closest turf grower was 
located. 

“Consumers can find contact details and 
a website link - if the grower has one,” she 
explained.

Under the same tab, there also is a question 
section “What to ask for” which assists 
consumers when choosing the appropriate turf 
for their property.

Consumers also have access to Turf Tips 
which offers advice on how to care for turf 
and gives consumers the opportunity to ask 
questions. 

To date, Christine receives about six queries a 
week from interested, eager consumers. 

The members’ login site offers all key grower/
member details which allows for ease of 
administration at the Turf Australia end. This 
also ensures grower/members are kept up-to-
date with any key information that Turf Australia 
emails to the industry.

“Registration for conferences and training 
courses or purchasing items for sale are all 
available at this section for grower/members,” 
Christine said.

Christine stressed that the member 
information was strictly private and members 
were unable to see others details.

A range of technical pdf information brochures 
also are available for members to give to their 
clients as well as promotional photos that can be 
used on advertising material. 

Any queries contact Turf Australia’s  
Christine Hughes at T: (07) 3286 6601 or  
E: admin@turfaustralia.com.au

Turf staying ahead with 
the surge in social media

Craig Perring from Horticulture Australia presenting at the Annual Levy 
Payers meeting the financials of the turf projects for 2012/13.
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Home to many world-wide sporting events, 
Sydney’s ANZ Stadium located at Homebush 
was a fitting venue for Turf Australia’s recent 
Annual General Meeting (AGM).

O
pened in 1999, the stadium was purpose-
built for the Sydney 2000 Olympics and 
paralympics with a seating capacity of more 
than 110,000, making it the largest Olympic 
stadium in history and, at that time, the 
largest stadium in Australia.
Following	the	Games,	an	$80	million	

reconfiguration reduced the capacity to 
83,500	(or	82,500	in	oval	mode).

At Turf Australia’s AGM, ANZ Stadium curator, Graeme Logan 
hosted a comprehensive tour of the grounds for the 30 delegates and, 
in particular, gave an insight into the turf varieties used at the stadium 
and how they were managed.

Graeme explained that this year the stadium would host 50 major 
events with music concerts placing the greatest toll on the turf.
“We	have	Bon	Jovi	playing	at	the	stadium	on	December	14,	

followed two weeks later by International Cricket games.”
He said with the venue able to reconfigure from oval to rectangular 

mode in just 12 hours it makes it the only stadium in the world which 
is designed to host five professional sporting codes - rugby league, 
rugby union, Australian rules, football and cricket.
“This	is	why	we	are	so	busy	365	days	of	the	year,”	he	added.
When explaining how the turf was laid out, Graeme said there were 

different types of grasses in different parts of the field.

“The types of turf products we use are, Washed Couch, Motz 
instant turf and Transformer instant turf.”

“We over sow regularly through the winter months with Ryegrass 
for colour and play requirements and then transition it out during 
summer and work at establishing a strong Couch base.

“To establish our Couch we either stolonise or use Washed Couch, 
at the moment it is AgriDark.

“Throughout the course of our season we will replace somewhere 
between six or seven thousand square meters of our instant play turf 
products due to our heavy play schedule, using both the Motz and 
Transformer product.”

Graeme added that part of the ground’s management protocol 
involved running tynes through the grass every week, alternating 
between solid tynes one week and hollow tynes the next, this helps 
aerate the top 50cm.

“We also use large growing lights to maintain turf growth and to 
maintain the colour across the field,” he said.

“Maintaining the turf is a constant science and we are under continual 
pressure from management and sporting groups to get it right.” 

World class turf field on show at AGM

MAINTAINING THE TURf IS A 
cONSTANT ScIENcE AND wE ARE 
UNDER cONTINUAL pRESSURE fROM 
MANAGEMENT AND SpORTING 
GROUpS TO GET IT RIGHT.
Graeme Logan, ANZ Stadium curator.

Underneath the enormous growing lights at ANZ Stadium.
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SNApSHOT
ANZ Stadium, Homebush, NSW

•	 Opened	1999	–	purpose-built	for	Sydney	
2000	Olympics	and	Paralympics.

•	 In	2013	the	stadium	will	host	50	major	events	
with music concerts placing the greatest toll 
on	the	turf.

•	 The	only	stadium	in	the	world	designed	
to host five professional sporting codes: 
Rugby League, Rugby Union, Australian 
Rules,	Football	and	Cricket.

•		 Each	role	of	turf	weighs	1	tonne,	so	it	won’t	
move	when	in	place.

AGM13
World class turf field on show at AGM

ANZ Stadium’s Graeme Logan giving a run down to AGM delegates on how the ground is managed.
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AGM13
The two innovative growers selected as Turf 
Australia’s 2013 Future Leaders and have 
just arrived home from the United States 
(US) after participating in a comprehensive 
study tour. Katie Fisher offers a sample of 
their insightful trip with a full report in the 
next edition of Turf Australia.

2013 Future Leaders, Scott Tramacchi from Queensland and 
Marcus Rogers from News South Wales gave delegates at the 
recent Turf Australia Annual General Meeting a sample of what 
they learnt from the various growers and research institutes 

they visited on a recent study tour to the US. 
The tour kicked-off in Chicago where Scott and Marcus attended 

the 2013 Turf Producers International (TPI) Summer Convention and 
Field Day.

The first day of the TPI convention offered a NXGen-type forum 
which enabled Scott and Marcus to share farm experiences and 
ideas and learn from their counterparts who not only came from the 
US but various countries around the world.

Marcus explained that the TPI Field Day was similar to what 
Australia offered with lots of machinery and turf equipment. 

Whilst in the area, Marcus and Scott visited Central Sod Farms 
at Plainfield in Illinois. Here they met Chuck who explained that the 
farm grew 2500 hectares of turf – of which 95 per cent was Kentucky 
Bluegrass. 
“While	production	has	halved	since	2007,	Chuck	said	the	US	

economy was now improving and the business was also going well,” 
Scott explained.

After completing many other US farm tours, Scott explained how it 
was “mind boggling” to see the different scale of budget and staffing.

2013	Future	leaders	return from US well informed

A visit to Bethel Farms, a huge turf business located at Arcadia in 
Florida highlighted how much larger US farms were on average in size 
compared to those in Australia.

In terms of research, they learnt how large investments were 
directed to different projects such as new variety developments under 
different growing conditions.
“For	instance,	the	University	of	Florida	undergoes	large	scale	(40	

acres) turf research – such as weather and drought tolerance trials,” 
Marcus added.

“At	one	study	site,	the	University	had	about	160	grasses	which	
were replicated about three to four times as well as managed 
breeding systems which assessed water and fertiliser intake in 
relation to sustainability. 

“All research has a large focus on water usage and contamination - 
very relevant to Australia’s own growing techniques.”

Next edition, Scott and Marcus will explain why the US turf industry 
works so closely with the sporting sector to provide varieties that 
are suited to the different playing conditions and the management 
practices behind some of Florida’s largest turf farms. 

AT ONE STUDY SITE, THE UNIvERSITY 
HAD AbOUT 160 GRASSES wHIcH 
wERE REpLIcATED AbOUT THREE TO 
fOUR TIMES AS wELL AS MANAGED 
bREEDING SYSTEMS wHIcH ASSESSED 
wATER AND fERTILISER INTAkE IN 
RELATION TO SUSTAINAbILITY.
Scott Tramacchi.

 Turf Australia’s 2013 Future Leaders, Marcus Rogers from News South 
Wales and Scott Tramacchi from Queensland, on tour in the US.

During the US Future Leader tour, it became quite clear that the US 
turf industry invested heavily in different turf research projects.



Spring 2013 9

 2014 TPI MIDWINTER CONFERENCE
DISNEY’S CONTEMPORARY RESORT | ORLANDO, FLORIDA
FEBRUARY 24-28, 2014

A WORLD OF INSPIRATION AWAITS YOU

This conference is full of educational programs built to improve your business, 
social events to encourage networking with other producers, exhibitions AND an Equipment Demo Day
at Bethel Farms to bring you a full range of the newest products and services available in the industry.  

CONTACT US TODAY
to plan your itinerary and
join us at this premier event
for turfgrass professionals
from all over the world.

Schedule of Events

TUESDAY, FEBRUARY 25, 2014 

7:30 AM - 8:45 AM Conference Education Working Group
7:30 AM - 8:45 AM Past Presidents’ Breakfast
8:00 AM - 9:00 AM Women’s “Dutch” Breakfast
8:00 AM - 9:00 AM Continental Breakfast 
9:00 AM - 12:45 PM Education Session #1
12:45 PM - 2:00 PM Networking Lunch
2:00 PM  - 4:00 PM Education Session #1 (continued)
4:30 PM  - 6:00 PM Membership Working Group
4:30 PM  - 6:00 PM The Lawn Institute Fundraising Committee
4:30 PM  - 8:00 PM Exhibits & Dinner
   

WEDNESDAY, FEBRUARY 26, 2014 

8:30 AM - 1:30 PM      Field Day at Bethel Farms
1:30 PM - 2:30 PM      Manufacturing Advisory Committee 
           (MAC)
6:00 PM - 9:00 PM      The Lawn Institute Banquet 
            & Fundraiser

THURSDAY, FEBRUARY 27, 2014 

8:00 AM - 9:00 AM      Continental Breakfast 
             in Exhibit Hall
9:00 AM - 11:30 AM     Education Session #2
11:30 AM - 1:30 PM      Exhibit Lunch
1:30 PM - 3:30 PM        Education Session #2 (continued)
4:00 PM           Fun at Disney Theme Parks
              (discounted tickets available)

* Optional Activity requiring separate registration. Schedule Subject to Change. 

TurfGrassSod.org | 847-649-5555

MONDAY, FEBRUARY 24, 2014 

6:45 AM - 7:30 AM Inspirational Breakfast*
7:30 AM - 2:00 PM The Lawn Institute  
   Memorial Golf Tournament*
9:00 AM - 2:00 PM Recreational Tour*
3:00 PM - 5:00 PM The Lawn Institute Research Committee
3:00 PM - 5:00 PM PR Working Group
5:00 PM - 6:00 PM First Timers Orientation Session
5:00 PM - 6:00 PM New Generation Leaders Networking
6:00 PM - 7:30 PM Welcome Reception

NEW &

IMPROVED
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By Katie Fisher
To support the industry and increase urban 
green space, the Nursery and Gardens 
Industry Association (NGIA) has launched 
the 202020 Vision - a goal to increase green 
space by 20 per cent in urban areas by the 
year 2020. 

And, to say the NGIA is excited about the 
launch of the latest industry campaign is an 
understatement. 

“w
e know our cities need more plants and trees, 
as they’re good for our health, productivity, 
keeping cities cool and reducing pollution,” 
Robert Prince, chief executive officer for NGIA 
said.

“But in many urban areas we have been seeing the negative effects 
from lack of green spaces and greenery in general.

“Urban heat islands, poor air quality, lack of enjoyable urban 
community areas are all outcomes when green spaces aren’t 
incorporated into new developments and large scale building 
projects.”

The 202020 Vision will work with key horticulture, construction and 
development, architecture, design, sustainability and government 
leaders as advocates of the campaign to create an industry-wide 
movement to measure, inspire and encourage more green spaces.

Additionally, industry organisations, such as Turf Australia, will be 
encouraged to join as partners of the 202020 Vision to lend further 
support to the vision and raise awareness of it throughout relevant 
commercial sectors in Australia.

Robert explained that: “There would be many benefits for those 
industries involved in the Campaign such as; access to research, 
possible grant funding, online social media networks, advertising, 
integrated and targeted publicity activities and most of all, a network of 
like-minded, committed individuals trying to achieve the same goal.”

In its first year the 202020 Vision Campaign will work entirely with 
a commercial audience, but in the Campaign’s second year the focus 
will switch to a consumer message and what every day Australian’s 
can do to increase green spaces, either in their own backyard or in 
their greater community.

Robert stressed that “…the long-term aims for the campaign are 
to work with the industry, business and government to simplify and 
coordinate green space policies and targets”.

“In the end, all of the work will go towards ensuring that our urban 
areas are at least 20 per cent greener by 2020.”

Being involved in the 202020 Vision is entirely free as it is funded by 
the Australian Nursery Industry from the sales of trees and plants.

In becoming an advocate, a 12-month commitment to the project is 
expected with an agreement that your organisation can be profiled on 
the 202020 Vision website and in media, advertising and at possible 
events.

“It is exciting to be a part of a new collaboration between the 
industry, community, government and business to find, map, measure 
and reward Australia’s leading green spaces, projects and people,” 
Robert said.

Turf growers can be involved by registering to obtain an information 
pack and being aware of the program”.  

For more information, contact NGIA via www.ngia.com.au or phone 
02 8861 5100.

MARkETING

202020 vision:
‘greening-up’ Australia’s future 

IN THE cAMpAIGN’S SEcOND YEAR THE 
fOcUS wILL SwITcH TO A cONSUMER 
MESSAGE AND wHAT EvERY DAY 
AUSTRALIAN’S cAN DO TO INcREASE 
GREEN SpAcES, EITHER IN THEIR OwN 
bAckYARD OR IN THEIR cOMMUNITY.

…THE LONG-TERM AIMS fOR THE 
cAMpAIGN ARE TO wORk wITH THE 
INDUSTRY, bUSINESS AND GOvERNMENT 
TO SIMpLIfY AND cOORDINATE GREEN 
SpAcE pOLIcIES AND TARGETS.
NGIA, Robert Prince.
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PRODUCTFOR SALE Two Ford Nune Turf Harvesters TOTAL PRICE $7000 
One is in working order and 
the other is for parts only.
Inspections welcome 

(Camden, NSW).  
For more details contact:

Phone: (02) 9774 1544  
Fax: (02) 9792 1532  

Mobile: 0413 605 663 

YOUR LEvY AT wORkMARkETING

The quest to put more green in the 
playgrounds of young people has kicked-
off for 2013 with a solid response to the 
Perfect Patch of Green (PPoG) campaign. 
Liz Mecham explains.

T
he collaborative PPoG program between Turf Australia 
and Junior Landcare Australia is in its second year after 
being launched at the Turf Australia Annual Conference 
in May. Expressions of interests (EOI) from interested 
organisations have now closed with a large number of 
applicants eager to win their piece of turf.

Applicants were able to apply for the turf grant as a way to 
makeover recreational areas for children, school grounds and 
sports fields and included; schools, youth groups, day-care centres, 
kindergartens, Out Of School Hour (childcare) centres, Landcare and 
Coastcare groups that work with youth in their communities.
More	than	62,000	square	metres	of	turf	was	applied	for	through	the	

EOI process. This year, a change to the application process has limited 
the	amount	of	turf	that	any	single	organisation	can	ask	for	at	600	m2.

The 122 applicants for turf this year were all required to submit 
applications detailing why they needed the turf, which encouraged 
many wide ranging, quirky and genuine humorous reasons.

The challenge now sits with Turf Australia Representatives to 
whittle those applications down to 15 recipients of turf.

Turf Australia Representatives will begin assessing applications and 
undertaking site inspections in coming months, with the first turf for 
successful applicants expected to be laid before the end of the year.

The 2013 program already has given Turf Australia and Junior 
Landcare Australia a positive return on investment, with the program 
launch picked-up by all facets of media outlets.
“This	year’s	campaign	has	already	returned	more	than	$116,000	

media advertising equivalent, a return which is great news for Turf 
Australia members,” Landcare Australia Partnership spokesperson, 
Odessa O’Brien said.

“The program received great media coverage in the first phase 
of the campaign from regional print news media, which can be 
attributed to the fact that the program was a unique opportunity 
and was highly relevant to local community organisations such as 
schools, kindergartens, childcare centres and youth groups. 

“There also was good coverage in online parenting outlets, which 
demonstrates that there is a strong appreciation for natural turf 
amongst parents and community organisations that support and 
work with young people.”

The 2012 campaign returned in excess of $315,000 (EAV) 
equivalent advertising value in media coverage after turf growers 
embraced the concept of the project and the successful recipients 
were announced.

With the last of the 12,000m2 of donated turf from the inaugural 
program now laid, Odessa said the response from both growers 
supporting the initiative and the turf recipients had been priceless.

“Growers really got behind the inaugural year, and it’s been 
wonderful to hear some of the fantastic, positive response stories 
from growers who have laid turf for some very happy ‘customers’,” 
Odessa said. 

Perfect Patch  
of Green
grows bigger  
momentum	in	2013

Landcare Australia’s, Odessa O’Brien (right) with Richard 
Stephens from Turf Australia at May’s conference thanking 

Carmen and Daniel Muscat from Greenway Turf Supplies 
for their turf donation to the 2012 Perfect Patch of Green. 
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Consumers love turf,
        and cost is not a major barrier

...wE cAN cONcLUDE fROM THE 
RESEARcH THAT cONSUMERS 
LOvE TURf AS 84 pER cENT HAvE 
pURcHASED TURf AND, OvERALL, 
THEY RATE TURf AS THE bEST 
GROUND cOvERING fOR fRONT 
AND/OR bAck YARDS.
Richard Stephens, Turf Australia.

MARkETINGYOUR LEvY AT wORk

A recent marketing report has concluded that, 84 per cent of Australian 
consumers have purchased turf in the past, the majority recognise its 

benefits and, compared to other products, the cost of turf is not a 
major barrier. Katie Fisher explains.

G
aining a better understanding 
of consumer attitudes, drivers, 
barriers and current knowledge and 
awareness levels to turf was the key 
aim of the recent marketing project 
undertaken by Queensland-based 
company, Sprout Research.  

The marketing project surveyed 
online up to 1200 Australian 
consumers and asked about their 

past and future purchase intentions in relation to turf. 
The study covered five states using a mixture of consumers 

which included: homebuyers; home owners; people who 
recently purchased turf and people purchasing turf in the next 
12 months.

When commenting on the results, Richard Stephens, 
Business and Industry Development manager of Turf 
Australia said that “...we can conclude from the research that 
consumers	love	turf	as	84	per	cent	have	purchased	turf	and,	
overall, they rate turf as the best ground covering for front 
and/or back yards”.

“While many consumers were not aware of the attributes 
of the different types of turf, such as shade tolerance, low 
water use and wear resistance, the majority were able to able 
to identify the many benefits of turf, such as suitability for 
children, being environmentally friendly, visually appealing 
and adding value to the home (see Table 1).

“This, along with previous research, indicates that 
consumers can have an over-inflated perception of the actual 
cost of turf, especially when also considering other ground 
cover options.”

Richard stressed that the key point here was that 
consumers do value turf and, “… therefore, cost is not a major 
barrier when purchasing it”.

“The take home message here is we need not only to 
communicate the benefits of turf and the attributes of 
the various types of turf currently available, we need to 
understand that the consumer values turf highly and, 
therefore, cost is not a major barrier to its purchase.”  

See Tables 2 and 3 for information on why consumers 
purchase turf and their information sources. 
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Category Turf Garden Beds Pavers Synthetic 
Grass

Pebbles / 
Stones Concrete

Overall Opinion 63% 61% 50% 42% 30% 29%

Brings nature to the home 73% 80% 15% 10% 21% 11%

Appropriate for children 70% 25% 30% 61% 11% 18%

Environmentally friendly 65% 68% 29% 28% 39% 23%

Visual appeal 64% 66% 41% 31% 45% 13%

Suitable for my garden’s landscaping 61% 57% 36% 23% 32% 26%

Adds value to the home 60% 56% 42% 28% 31% 27%

Quality of the surface 52% 34% 41% 35% 23% 33%

Suitable for outside entertaining 47% 22% 68% 50% 16% 61%

Longevity 41% 34% 56% 53% 47% 72%

Maintenance costs 38% 43% 17% 18% 15% 20%

Durability 23% 24% 62% 54% 49% 75%

Price per square metre 22% 30% 38% 37% 22% 33%

Tolerance to drought 10% 13% 83% 83% 84% 84%

Base: Those who have purchase turf in the past or intend to purchase turf in the next 12 months (n=1224)
Question: We would now like you to rate types of ground covering for your back and/or front yard on the following aspects, using a 
scale of 0 to 10 where 0 is ‘extremely poor’ and 10 is ‘extremely high’.
Note: Green highlighting indicates the highest ratings for each statement.

Softens the look at home                                        52%

Ideal surface for a family            51%

Attractive / stylish appearance                              44%

Adds value to your home                    34%

Environmentally friendly   33%

Closer to nature    30%

Is the focus of the yard    25%

Part of the Australian dream  14%

Replacement of turfs  7%

Cheaper than alternatives    1%

Other       3%

No / Nil / None                               3%

Table 2: 

Reasons for purchasing Turf 
(amongst those intending to purchase in the next 12 months)

Base: Those who intend to purchase turf in the next 12 months 
(n= 599)
Question: Which of the following are reasons why you would 
choose to purchase turf?

Internet websites                                        31%

Landscaper            28%

Friends / Family                              26%

Turf supplier                    21%

Turf farm / grower  19%

Garden nursery  16%

Magazines 15%

Garden shows / exhibitions  13%

Hardware store 12%

Yellow pages   7%

Gardener       7%

Bogs                              3%

Table	3:	

Information sources used when deciding to buy turf 

Base: Those who have purchase turf in the past or intend to 
purchase turf in the next 12 months (n=1224)
Question: What information sources did you use / are you using 
when deciding to buy turf?

Table 1: 

Comparing Turf to alternative ground coverings 
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H
eld in Chicago last July, delegates had a great 
opportunity to see live equipment demos, visit nearly 
50 exhibitors and do what they do best – network 
with their fellow turfgrass producers.

There also was a New Generation Leaders meeting 
and a Networking Mixer where attendees were able 

to casually exchange ideas, seek solutions and get acquainted 
with other turfgrass producers.                                                                   

Richard Stephens, Business and Industry Development 
Manager for Turf Australia attended the conference and found it 
interesting to learn from local turf producers, that after five years 
of a downturn in the US turf industry following the Global Financial 
Crisis, prices were finally on the increase. 

Richard further added, that aside from the good news, the 
most important issue raised was water, particularly the lack of 
understanding by consumers on the water requirements of turfgrass 
(see article titled ‘Home Owner Perceptions of Lawn Watering’). 

The northern parts of the US traditionally grow cool season 
grasses while the southern areas warm season. However, during 
the past five years, there has been a significant expansion of what 
is known as the ‘transition zone’ with many warm season grasses 
creeping north, Richard explained.  

“Dr Bruce Branham from the University of Illinois reported 
that over the past 10 years, parts of Illinios have experienced an 
average temperature increase of 5° degrees, Fahrenheit,” he said.

“The changing climate and reduced water resources have 
resulted in a significant move northward of many warm season 
grasses, such as Bermuda Grass (known in Australia as Couch 
Grass) and Zoysia. 

“Dr Branham said that the industry needed to respond 
strategically and provide the community with information on 
effective and efficient water use for turfgarss.”

To help with improving water use efficiency in turfgrass, there is 
considerable research being undertaken in the US to identify, and 
commercialise, cold tolerant, warm season grass varieties. 

Also, it was acknowledged the need for a greater awareness 
within the industry and community about the difference 
between ‘drought tolerant’ and ‘low water use’ varieties, to avoid 
misinformation in the market place.    

Richard said that: “Some growers also were obtaining signed 
agreements from customers (landscapers and home owners) 
about the time of day they will install delivered turf and guarantees 
about the watering in process that will be used.” 

“For example, turf will be installed by a specified number of hours 
following delivery, laying and watering-in of 10 rolls maximum at a 
time.”

In terms of providing green space, Richard said Dr Branham 
claimed that turf was more water efficient than many trees with a 
deep rooted system, as turf allowed for underground aquifers to be 
recharged. There also was general agreement amongst delegates 
at the conference that more moisture sensors needed to be 
incorporated into automatic turf irrigation systems as the incidence 
of over watering by these systems, in the US, was too high. 

“Dr Branham stressed that growers and turf suppliers also 
had a role to play in educating the consumer on ensuring the 
efficient and effective use of fertilizers, particularly nitrogen and 
phosphorous.”    

The 2013 internationally acclaimed 
Turf Producers International Summer 
Convention & Field day once again 
drew a large crowd of nearly 500 
delegates, including producers from 
Australia, Canada, Chili, China, England, 
Netherlands, South Africa and throughout 
the United States (US).

RESEARcH & DEvELOpMENT

Economic conditions  
for	US	Turf	Industry	improving

…THAT AfTER fIvE YEARS Of 
A DOwNTURN IN THE US TURf 
INDUSTRY fOLLOwING THE GLObAL 
fINANcIAL cRISIS, pRIcES wERE 
fINALLY ON THE INcREASE.

Information and Idea Exchange - panel of experts. The TPI Congress 
provided access to key turf researchers from the US.
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US home owner 
perceptions of lawn 
watering
A recent United States Department of 
Agriculture (USDA) funded project has 
uncovered the current perceptions of lawn 
watering by home owners in three cities in 
Kansas. Richard Stephens, Business and Industry 
Development Manager for Turf Australia reports 
that the information is now being used to 
influence and modify US consumer behaviour in 
an attempt to improve water-use efficiency.

It is estimated that there are 50 million acres of turfgrass in 
the	US,	50	to	60	per	cent	of	which	is	comprised	of	residential	
lawns - this makes turfgrass the largest irrigated crop in the 
US.
With	up	to	70	per	cent	of	town	water	supplies	being	used	

outdoors, residential homes represent the greatest opportunity to 
reduce water use in the US. A survey was sent to 30,000 houses 
in three different Kansas cities, and a 12 per cent response rate 
was received. 

Sixty two per cent said they did not know how much water 
was required by their lawn per week. 

Of those who said they did know, 13 to 22 per cent said 
more than 2 inches (25 mm) per week was, on average, 
required. 

However, research has found that only 1 inch (12.5mm) 
per week is required and, therefore, the percentage of home 
owners	who	don’t	know	this	was	more	like	71	to	73	per	cent.
When	asked:	“How	do	you	decide	when	to	water?”	-		40	per	

cent of home owners said when the lawn looked dry, 25 per 
cent used a regular schedule and 20 per cent said when it was 
hot and dry. 

Most residents, however, were concerned about water 
conservation and wanted more information on water 
requirements and how to measure what they should apply.

Unfortunately, the study also found many automatic 
irrigation systems were not properly adjusted and were using 
twice the amount of water than what was required. 

Obviously this is not only poor water use; it also can create 
disease problems. 

In addition, the survey found that many home owners were 
not aware of the need to ensure fertilizer was not left on paths 
or cement, as it is likely to end up in rivers and/or streams. Nor 
were the consumers concerned with blowing lawn clippings 
into drains or onto the street.  

wITH Up TO 70 pER cENT Of 
TOwN wATER SUppLIES bEING 
USED OUTDOORS, RESIDENTIAL 
HOMES REpRESENT THE GREATEST 
OppORTUNITY TO REDUcE wATER 
USE IN THE US.

The TPI field day site where 300 delegates attended.

 Turf Australia’s 2013 Future Leader winner, Scott Trammachi 
with Nathan Hoegger from Summit Seeds who was 

demonstrating the tensile strength rater for sod (turf).

The new Firefly Harvester was on display at the 
field day – it is not yet available in Australia.

2013 Turf Australia Future Leader winners, Marcus Rogers 
and Scott Trammachi with Helen Tammachi standing next 

to a new Trebro Auto Stack turf harvester.
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At this year’s 12th International 
Turfgrass Research Conference 
held at Beijing in China, Turf 
Australia’s Richard Stephens found 
that, on the world stage Australia 
was widely recognised for its 
turf research and development. 
Richard also discovered that 
China’s own turf industry was 
experiencing rapid expansion in 
both the research and growing 
sectors. He further explains...

A
ustralian turf grass research 
was well represented at the 12th 
International Turfgrass Research 
Conference held in Beijing, 
China, last July. 

From a total of 123 published papers, 20 
were from Australia. Topics ranged from 
fungicides for turf disease control and 
breeding for drought tolerance to the level 
of risk different grasses posed for Anterior 
Cruciate Ligament (ACL) injuries on sporting 
fields as well as the use of sand topdressing 
for thatch control.

The conference also provided an excellent 
opportunity to gain an overview of the 
rapidly expanding, and enviable, turfgrass 
industry	in	China.	In	fact,	the	60-year-old	
Beijing Forestry University continues to play 
an important role in the development of 
turfgrass in China. 

All the Turf in China 
In 1959, the first soccer stadium was 

built in China and just 30 years ago the first 
turfgrass	company	was	established	in	1983.

At the same time, the Chinese Turfgrass 

Society (CTS) was founded. From those 
humble beginnings, the annual production of 
turfgrass in China is estimated to be worth 
about $1.5 billion RMB (approximately $250 
million AUD), and is rapidly growing.
Today	there	are	44	Chinese	Universities	

offering courses in turfgrass science and 
11,000 students already have received a 
Bachelor Degree (or higher) in Turfgrass 
Science.

About 1000 academic papers are being 
published each year in China and there are 
more than 10 turfgrass industry magazines 
or periodicals. 

The Chinese Turfgrass Society (CTS) 
boosts 500 members and holds biennial 
conferences. The Chinese Golf Course 

Association also has 500 members and runs 
a conference every four years. 
There	are	more	than	one	million	golfers,	600	

golf courses and 5000 sports fields currently 
in China. And it is estimated that within 
10 years, there will be 1000 golf courses 
servicing 3 million Chinese golfers.   

RESEARcH & DEvELOpMENT

Richard Stephens presenting a 
poster on the Turf Soil Erosion 
project at the ITRC in Beijing.

Turfgrass Research Trials, a joint venture between the ‘Clover Group’ 
and the ‘Institute of Turfgrass Research’ from Beijing Forestry University.

 

Aussie turfgrass research  
achieves international recognition

Greenman Machinery Company, Beijing, is under license from John 
Deere to import, prepare and distribute John Deere turf machinery.
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A South Australian turf farm is breaking new 
ground when it comes to turf harvesting, 
using world first blade technology. Liz 
Mecham spoke to the designer who has 
fine-tuned a ‘blade’s details’ enough to offer 
real savings for growers.

D
oug Fleet has a smile on his face when harvesting his 
turf, and that is because he is using a blade designed 
to reduce steel wastage. Doug is the director of South 
Australian-based, Marne Valley Turf and has been 
trialling the new sod cutter blades for the Australian 
developer, Blades Australia.

The release of the new blade to the Australian market has come 
after months of field trials on harvesters at Marne Valley Turf, where 
67	hectares	of	turf	is	grown.

“The trials wanted to ensure the design reduced steel wastage from 
replacing blades and subsequently reduced the cost of blades to 
growers,” Doug explained.

“We harvest every day, and the cost of blades is an ongoing expense.”
Essentially, the new blades have a replaceable insert on its highest 

wear area, meaning growers can weld in a new insert, rather than 
needing to replace the entire blade.

“We have been trialling these new sod cutter blades for a few 
months and we think it is a world first … certainly being able to 
reduce costs in buying new blades, and reducing the waste, it’s a real 
win for growers,” Doug added.

For Doug, who has been growing turf for more than 20 years, the 
new blades are attached to both a manual stacking machine and auto 
stacking machine.

“As we are harvesting every day, to provide turf to customers 12 
months of the year, the wear and tear on our cutter blades is huge.”

Marne Valley Turf grows four varieties 
- Kikuyu, two Couch varieties and a Soft 
Leaf Buffalo – and services customers 
state-wide, mostly through a large garden 
landscape company.

“I’ve been more than satisfied with 
the way they are working and to be 
able to cut down on costs – it’s a huge 
development for the industry,” Doug said.

For Noel Diemich from Blades Australia, who has been designing 
and making blades for the turf industry for as long as Doug has been 
growing it, the development of the new blade has been a process of 
researching blade-wear across the industry. 

The ‘Runner’ blade features a chrome-based spring steel bottom 
blade, while the side plates are made with boron based spring steel. 

“We are confident that we can guarantee twice the life of each 
blade with most growers getting up to three times the use of each 
blade,” Noel said.

While researching ways to improve his product, Noel found there 
was a consistent wear pattern on blades, regardless of soil type or 
location. 

“On the basis of this we designed an insert for the side plate 
that could be easily removed and replaced with a new insert,” Noel 
explained.

“They are tack welded into position and can be removed using a 
fine cut angle grinder, then the new insert can be tack welded back 
into place.

“This is much easier than sharpening and will renew the blade to new.”
And while customers won’t need to replace their blades as often, 

Noel is hoping he’ll continue to grow sales figures as more people 
become aware of the product. 

pRODUcTION & INNOvATION

NEW sod cutter blade  
is given an extra lease on life

This insert (painted in red) gives the blade 
additional life; as it is positioned at the 

wear point on the blade.

wE ARE cONfIDENT THAT wE 
cAN GUARANTEE TwIcE THE 
LIfE Of EAcH bLADE wITH MOST 
GROwERS GETTING Up TO THREE 
TIMES THE USE Of EAcH bLADE.
Noel Diemich, blades Australia.
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A research project has identified the good, 
and not-so-good, aspects of a selection 
of warm season turf grass species in a 
tropical environment. Liz Mechan speaks 
to Matt Roche from Australian Sports Turf 
Consultants (ASTC) about the outcomes.

D
ifficulties in establishing and maintaining turf grass in 
the tropical conditions of northern Australia may be 
overcome with the careful selection of certain varieties.

Matt Roche, director of ASTC conducted a two-year 
project - which concluded in May 2013 – in which the 
performances of 19 varieties, comprising of 13 species 

of new and commercial warm-season turf grasses were trialled.
The 19 varieties were selected to assess their performance against 

challenging environmental parameters (such as heat and drought) 
and resources (such as nutrition and maintenance) under council 
management regimes, Matt explained.

The challenge was to provide the turfgrasses trialled adequate 
resources whilst they were in ground, but at the same time identify 
turfgrasses that require less fertiliser and mowing, to achieve the 
same acceptable to high turf quality. 

“The selection of lower input grasses have the opportunity to save 
councils, turf managers and home owner’s significant money and 
most importantly time,” he said.

“You can then be out enjoying and using the turf, not spending 
additional time maintaining it.”

Matt said within the study, some species in particular produced 
higher thatch levels:

•	 Blue	couch	(Digitaria	didactyla)	

•	 Buffalo	grass	(Stenotaphrum	secundatum)	

•	 Zoysia	spp.	(Z.	japonica,	Z.	matrella	and	Z.	macrantha)	

Or, greater vertical growth:

•	 Broadleaf	carpet	grass	(Axonopus	compressus)

•	 Centipedegrass	(Eremochloa	ophiuroides)

•	 Paspalum	spp.	(P.	nicorae	and	P.	notatum)	

•	 Buffalo	grass	(Stenotaphrum	secundatum)

“However, some of the latter species and varieties also have a long 
list of positive features,” Matt said.

“For example: wear, shade and drought tolerance and low fertility 
requirements.” 

The two trial sites were established in mid-2011 at Mackay in 
Queensland and Darwin in the Northern Territory with the assistance 
and support from Mackay Regional Botanic Gardens and the Darwin 
City Council respectively. (See Table 1 and 2 for results.)

A third site was to be established at the Centre of Urban Greenery 
and Ecology’s (CUGE) HortPark in Singapore. 

“Their participation would have resulted in international trade and the 
introduction of new and improved Australian and American turfgrass 
varieties into Singapore. However, due to unforeseen circumstances 
CUGE withdrew as a voluntary contributor (VC) and collaborator 
from the project, which resulted in no trial site being established in 
Singapore. This was extremely disappointing,” Matt added.

 “However Singapore is very keen on utilising Australian warm-
season turfgrass varieties to help improve their parks and recreational 
areas in the future.”

Now the study has ended, ASTC will work with the respective 
councils to identify turf varieties they wish to utilise on a larger scale 
within their parks and recreational facilities. 

Discussions will then take place with the breeders of the particular 
varieties and interested local turf producers about options going forward. 

Already, turf producers are working with ourselves to provide a 
point-of-difference to their community and potential clients, Matt said. 

“The aim is to make commercially available the varieties each 
council believes will have merit in their environment. 

“This effort will not only benefit councils, but their local 
communities and the wider turf production industry through 
increases in turf production and sales.”

For detailed comments on the performance of each turf grass 
variety, visit the ASTC flickr website www.flickr.com/ASTCs

Adaptation of warm-season turf 
grasses for Tropical Australia

RESEARcH & DEvELOpMENT

The project was funded by HAL using Voluntary Contributions 
from industry and matched funds from the Australian 
Government. Financial or voluntary contributions utilising 
non-tax payer monies were provided by the Mackay Regional 
Council in Queensland, Darwin City Council in the Northern 
Territory and the Queensland Department of Agriculture, 
Fisheries and Forestry (DAFF).

Mackay Regional Botanic Gardens staff plating the trial under the 
supervision of former QLD DAFF technical staff in July of 2011.
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Table 1: Turf quality rating (1 (=worst) to 9 (=best); with 6 being considered acceptable) of the Darwin plots.

Species Common name Variety name 
Turf Quality Rating

1 Sep 11 27 Jun 12 8 May 13

Axonopus compressus Broadleaf carpet grass Broadleaf Carpet Grass 6.5 7.0 6.3

Cynodon dactylon Green couch 
OZ TUFF™ 7.5 6.0 5.2

25a-1 4.5 4.0 3.2

Digitaria didactyla Qld blue couch 
Tropika 6.5 7.5 5.0

Aussiblue 6.5 7.5 5.8

Eremochloa ophiuroides Centipedegrass Centek NYP 8.5 6.8

Panicum laxum Lax panicgrass ShadeGro™ 3.0 5.5 4.5

Paspalum nicorae Brunswick grass Blue Dawn 4.5 8.0 5.5

Paspalum notatum Bahia grass LowGro™ 1 Replaced Replaced

Paspalum vaginatum  Seashore paspalum Sea Spray 1.0 7.5 5.5

Stenotaphrum secundatum Buffalo grass Sir Walter 7.5 7.0 6.3

Zoysia hybrid Zoysia grass PristineFlora® 3.5 5.5 6.0

Zoysia japonica Zoysia grass 

Empire™ 7.5 7.0 6.7

Palisades 4.0 6.5 6.3

ZT-11 7.0 6.5 7.0

Zoysia macrantha Zoysia grass Nara™ 7.5 6.0 7.3

Zoysia matrella Zoysia grass 
Royal 3.5 6.5 7.3

Shadetuff® 7.0 6.5 7.3

LSD (P=0.05) - - 2.0

Notes: NYP, not yet planted.

Table 2: Turf quality rating (1 (=worst) to 9 (=best); with 6 being considered acceptable) of the Mackay Regional Botanic Gardens plots

Species Common name Variety name 
Turf Quality Rating

1 Sep 11 27 Jun 12 8 May 13

Axonopus compressus Broadleaf carpet grass Broadleaf Carpet Grass 5.0 5.5 5.0

Cynodon dactylon Green couch OZ TUFF™ 6.5 6.0 5.5

25a-1 4.5 5.5 5.5

Digitaria didactyla Qld blue couch Tropika 5.0 6.5 5.5

Aussiblue 7.0 6.5 5.0

Panicum laxum Lax panicgrass ShadeGro™ 1.0 4.5 4.5

Paspalum nicorae Brunswick grass Blue Dawn 4.5 6.0 6.5

Paspalum notatum Bahia grass LowGro™ 1.0 3.0 6.0

Paspalum vaginatum Seashore paspalum Sea Spray 1.0 5.0 4.5

Stenotaphrum secundatum Buffalo grass Kings Pride 6.5 6.5 7.0

Zoysia hybrid Zoysia grass PristineFlora® 2.0 6.5 8.0

Zoysia japonica Zoysia grass Empire™ 6.5 7.5 7.0

Palisades 4.5 7.0 7.0

ZT-11 6.0 8.0 7.0

Zoysia macrantha Zoysia grass Nara™ 6.5 6.0 7.5

Zoysia matrella Zoysia grass Royal 4.0 5.5 7.5

Shadetuff® 6.0 6.5 7.5

LSD (P=0.05) - - 2.0
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Infopest  
– Agvet pest solutions now available free online

bIOSEcURITY

By Katie Fisher
Australia’s premier information source 
on registered agricultural and veterinary 
chemicals has become a free online website 
service.

I
nfopest is a user-friendly easily searchable database of all 
nationally registered agricultural and veterinary (Agvet) chemical 
products, approved Australian Pesticides and Veterinary 
Medicines Authority (APVMA) off-label permits and their uses.

The website is owned and managed by agricultural peak body, 
Growcom, for the benefit of anyone interested in finding Agvet 
solutions to their pest problems. By using the powerful Infopest 
search engine users can easily locate Australian registered 

agricultural and veterinary products which:

•	 Can	be	used	on	a	particular	host	(crop,	animal	or	other)

•	 Can	be	used	to	control	a	particular	pest	(weed,	disease,	insect	
or other)

•	 Are	registered	by	a	particular	company	
(dealer)

•	 Contain	a	certain	active	constituent	

•	 Have	a	particular	product	name	(phonetic	
spellings can be used for both constituents 
or products), or

•	 Any	combination	of	the	above.

At a time when chemical reviews are a top 
priority for the APVMA, the Infopest website is 
an ideal tool for all turf growers.

Infopest was originally developed and 
distributed by the Queensland Department of 
Agriculture Fisheries and Forestry (formerly 
DEEDI) and supplied on DVD as a paid 
subscription service. This was continued 
when Growcom took over ownership of the 
product last year.

 “Over many years Infopest has been 
recognised as the go-to tried and trusted 
resource for helping Australia’s primary 
industries and other agencies achieve 
disease and pest free produce and animals,” 
Growcome chief executive officer, Alex 
Livingstone said.

“However, modern work practices and tools dictated the need 
for a more convenient format. The new free online web version is 
accessible from a wider array of devices including desktops, laptops, 
tablets and smartphones.”

 “We are committed to continuing to maintain and enhance the 
benefits of the database free online. A team of people at Growcom’s 
Brisbane office update the data every week.”

Alex expected that as the word spread, the new service would 
attract many more people interested in finding out the agricultural 
chemical products available to solve their pest problems.

Current customers include farmers, agronomists, agricultural 
consultants, chemical companies, dealers, local producer 
associations and other primary producers, state and federal 
government departments, feedlots, industry bodies, research 
and crop services, teaching institutes and libraries, nurseries, 
veterinarians, golf courses, managers of playing fields and gardens, 
local councils and associations. 

The website also will help employers to meet their requirements 
under Workplace Health and Safety regulations. Material Safety Data 
Sheets (MSDSs) are included in the Infopest resource. 

Users can register for free on the website at www.infopest.com.au 

AT A TIME wHEN 
cHEMIcAL 
REvIEwS ARE A 
TOp pRIORITY fOR 
THE ApvMA, THE 
INfOpEST wEbSITE IS AN IDEAL 
TOOL fOR ALL TURf GROwERS.



Quality and consistency 
are methods that keep this WA grower competitive

SNApSHOT
Grower:  Darren Kirkwood, West Coast Turf

Location:  Gin Gin, Western Australia

Property:  40 hectares of turf (Kikuyu, Couch, 
Winter Green and Santa Ana & small 
amount of Soft Leaf Buffalo)

Focus:  producing quality turf on a consistent 
basis

Market:  60-70% is commercial and council 
work

In the competitive West Australian turf market, providing 
good quality turf when the customer wants it is a key focus 
for Darren Kirkwood (below) from West Coast Turf at Gin 
Gin. 

Liz Mecham spoke to Darren about how tough competition in 
both the commercial and residential market meant growing 
the right variety and delivering consistent quality turf to 
remain a the ‘top of your game’.

D
arren	Kirkwood’s	family	business	grows	40	
hectares of turf from its base north of Perth 
“delivering what customers want, when they 
want it”.

“There is a fair bit of competition in 
the turf industry here so our aim is to be 
suppliers of a quality product, first and 
foremost,” Darren explained.

“Our aim is to offer a friendly service, 
and we like to provide our customers with 
prompt delivery.”

While the turf industry has seen a huge shift in the domestic 
requirements of Buffalo turf varieties, West Coast Turf has a greater 
percentage of Kikuyu growing.
Around	70	per	cent	of	the	turf	grown	is	Kikuyu	including	the	variety	

Village Green, with the balance made up of Couch varieties Plateau, 
Winter Green and Santa Ana; and a small amount of the Soft Leaf 
Buffalo	variety	known	as	ST26.

pROfILE
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	“About	60	to	70	per	cent	of	our	market	is	commercial	and	council	work,	and	that	calls	
for Kikuyu predominantly,” Darren explained.

“Residential work is almost all Couch varieties, although in the last 10 years there has 
been a real change, i.e. generally more dominated by the Soft Leaf Buffalo varieties. 
But for our market, Couch still serves its purpose because it grows well in the areas we 
service.”

Particularly for northern clients, Darren said Couch varieties were the turf of choice for 
those environmental conditions.

West Coast Turf services clients of all sizes across the western state, from as far 
north as Karratha, and Tom Price, to as far south as Albany and Esperance and east to 
Kalgoorlie, but much of its focus is on the metropolitan area around Perth.

Darren said the business undertakes a lot of commercial and local government work, 
mostly in Perth, which provides a consistent workload over the winter season, while like 
most turf operations, the peak work period is in the spring and summer months between 
September and December.

“We do a lot of council ovals repair work, particularly footy oval restoration at this time 
of the year now the footy is over and cricket is due to start.”

For Darren, his business is family based, with his mother, Kerrin and brother, Jason both 
involved with the business, which was started in 1992 by the boys’ father, Greg.

Darren became involved in August 2000, and now the operation runs with a small 
team of long-term committed staff, including Kerrin undertaking office duties, Jason the 
installations	and	bobcat	work,	18-year	veteran	of	the	business,	transport	manager	Darrall	
Rogers, and fellow delivery truck driver, John Green (12 years with the business). 

Three full-time and one part-time staff members round out the team producing and 
delivering the turf which Darren believes fits the market due to quality and consistent 
availability.

 “We aim to be suppliers of a quality product to landscapers, councils … from large lots 
and to the general public,” he said. 
For	the	West	Coast	Turf	team,	trying	to	find	that	point	of	difference	among	the	other	27	

turf producers in the State can be tricky, but for Darren and his team, providing that little 
bit of green for people to enjoy also is a key part of their focus.

“I am very happy to be providing a product that enhances our environment,” he said.
“In this modern era of electronics and new age gadgets I like the idea that a simple 

‘patch of grass’ is still appreciated and necessary.
 “I hope the turf industry as a whole can work together to minimise the use of the ‘green 

plastic’ stuff so that it is used only when there is absolutely no other option.” 

...a new-look magazine that talks directly 
to the industry. 
To make a booking, arrange artwork or for advice 
on how to maximise your value from advertising 
in Turf Australia, or to tailor a package specific to 
your particular needs.

Trade Directory advertising is available on this 
page for the following economical rates:

Size Width Height Rate

< 1 Unit 89.5mm 61.5mm $120 plus GST

2 Unit 89.5mm 127mm $230 plus GST

4 Unit 184mm 127mm $360 plus GST

For more information contact Advertising Manager – 
Amanda McMahon on T: (03) 9812 2209 M: 0402 444 878  
or E: advertisingturf@agrihortcommunications.com.au

australiaturf
ADvERTISING OppORTUNITY

I HOpE THE TURf INDUSTRY AS A wHOLE 
cAN wORk TOGETHER TO MINIMISE THE 
USE Of THE ‘GREEN pLASTIc’ STUff SO 
THAT IT IS USED ONLY wHEN THERE IS 
AbSOLUTELY NO OTHER OpTION.
Darren Kirkwood, West Coast Turf.
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A recent levy funded project commissioned 
through Horticulture Australia Limited (HAL) 
revisited all 272 previously conducted turf 
research projects to identify which ones 
should be further communicated and/or 
extended out to the industry. 

Katie Fisher reports that the review was 
undertaken to assist the turf industry 
to extract the best possible value from 
previous work and maximise the return on  
investment for the industry and the 
taxpayer for a relatively small additional cost 
of extending and communicating results 
more effectively. 

RESEARcH & DEvELOpMENT

– getting the most from R&D
Squeezing EVERY levy dollar 

A
ll turf levy funded research conducted under the HAL 
umbrella is designed to achieve specific goals, such as 
improving industry practice, increasing efficiency and 
ultimately improving profitability for the producer (the levy 
payer).  

However, some research projects that achieve the desired research 
outcome may then require further communication and/or extension in 
order for the industry to benefit from the project’s full potential.

This is particularly the case when good results are, for one reason 
or another, not easily communicated or extended to industry. 

The Australian turf industry commissioned private research 
provider BioScience Australia, led by Shane Holborne to undertake 
a	comprehensive	review	of	all	272	previous	research	activities	
undertaken in Australia since 1990 via HAL in order to identify areas 
for future extension investment.  

The previous investment has funded projects in very diverse areas 
including:
•	 Turf	production
•	 Pest	and	disease	identification	and	management
•	 Golf	course	and	lawn	bowls	design
•	 Sports	field	construction	and	maintenance
•	 The	aesthetic	and	functional	role	of	turf	in	commercial	and	

domestic settings
•	 Defining	turf’s	use	in	the	environment	and	public	open	spaces	

such as parks and gardens

The objectives in the current Turf Industry Strategic Investment 
Plan were used as the criteria for assessing which projects should 
receive further communication and/or extension (refer to Table 1).

This helped to minimise bias and ensure any recommendations 
aligned closely with the industry’s strategic direction. 

The process identified a shortlist of 35 projects which should be 
revisited and, for a relatively small further investment, some additional 
activities would help achieve a better, more commercial, result. 

The final report also provides recommendations for the industry 
to consider and incorporate into its communication plan. In some 
instances, new projects will need to be commissioned so that 
researchers/extension providers can assist the industry to realise the 
potential benefits, whereas in other cases activities can be incorporated 
into existing activities and/or be undertaken by the industry itself. 

THE pROcESS IDENTIfIED A SHORTLIST 
Of 35 pROjEcTS wHIcH SHOULD bE 
REvISITED AND, fOR A RELATIvELY 
SMALL fURTHER INvESTMENT, SOME 
ADDITIONAL AcTIvITIES wOULD 
HELp AcHIEvE A bETTER, MORE 
cOMMERcIAL, RESULT.
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Squeezing EVERY levy dollar 

Project Code Title Completion date

TU02005 Amenity grasses for salt-affected parkland in coastal Australia 31-05-06

TU02006 Evaluation of a soil moisture sensor to reduce water use and nutrient leaching in turf 30-06-03

TU06006 Establishment and Management of Salt-Tolerant Amenity Grasses to Reduce Urban Salinity Effect 17-11-10

TU06018 The Optimal Use of Turf in Minimising Soil Erosion on Construction Sites 27-08-07

TU08033 Optimising Turf Use to Minimise Soil Erosion on Construction Sites 31-12-09

TU00007 Development of nutrient management systems for the Western Australian turf industry 31-08-04

TU07006 Identifying and managing water repellency in turfgrass grown in sandy soils 31-03-11

TU09009 Screening warm-Season turfgrass for Group A herbicide Tolerance 31-01-12

TU09037 Artificial turf literature review 15-10-10

TU604 Improving the efficiency of African black beetle control in turf - a preliminary evaluation 31-05-97

TU96002 Reducing water use by turf grasses in a Mediterranean environment: evaluation of diverse species 
(cont’d TU602) 12-01-01

TU11024 Review of industry communications and developing a communications plan for Turf industry 30-11-12

TU06016 Turf Industry Strategic Research 11-12-06

TU00001 Water use studies and implications for management of subtropical C4 turfgrasses in dryland and 
irrigated urban open spac 30-11-03

TU00010 Cost effective strategies for the control of iron deficiency in turf 15-06-02

TU04013 TU04008 - Adaptation and management of Australian buffalograss cultivars for shade and water 
conservation 31-07-09

TU06004 Economic Analysis of the Australian Turfgrass Industry 31-07-07

TU07034 Literature Review and Environmental, Social, Economic and Health Benefits of the Australian Turf and 
Golf Industries 24-04-09

TU02007 Best mangement practices for sustainble and safe playing surfaces for Australian Football League fields 30-06-09

TU01003 Quantitative analysis of the effects of the use of effluent water on turf 30-07-05

TU04001 Kikuyu Turf Research Project 30-05-08

TU05001 Management guidelines for new warm-season greens grasses in Australia 28-02-10

TU06019 Best Use Modelling for Sustainable Australian Sports Field Surfaces 31-10-09

TU06T Study of the turf information system at Michigan State University 15-03-91

TU07008 Integrated Vegetation Management Program (IVMP) Project 30-12-10

TU09005 Evaluation of soft leaf buffalo cultivars: renovation, mowing heights, and water use 31-05-12

TU09033 Status Assessment of Water Use research in turf growth and maintenance 24-09-10

TU10002 Mite Damage - A Survey of four warm season turf grasses 20-05-11

TU96006 Nematode management in turf using chemical alternatives (cont’d TU606) 30-06-98

TU97002 Optimising African black beetle control in turf 30-04-98

TU99009 Tall grass & weed management in public open space 30-05-03

TU08018 Traffic Tolerance of Warm-Season Turfgrasses under Community Sportsfield Conditions 31-05-12

TU10015 Ryegrass transitioning in couch turf 30-03-12

TU209 Investigation randomly orientated interlocking mesh elements/sand rootzone system for bowling greens 31-05-93

TU96007 Low input fairway grass trials (cont’d TU607) 30-12-99

TU08007 Warm season grass evaluations for turf in cold climates 30-03-13
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Richard Stephens

What do the Turf and Wine Grape 
Industries	have	in	common?	

The Turf and Wine Grape industries are 
the only two agricultural industries (out 
of 66) that have a levy which is collected 
directly	from	the	grower.	Turf	Australia’s	
Business	and	Industry	Development	
Manager, Richard Stephens	explains.

A
s mentioned in the 2013 winter edition of the 
Industry Magazine, Turf Australia has embarked on 
a process of working together with the Department 
of Agriculture Fisheries and Forestry (DAFF) Levies 
to increase the level of compliance with levy 
payments and reducing levy collection costs.

Unfortunately for the Turf and Wine Grape industries, collecting 
levies directly from the grower usually incurs the highest level of 
levy collection costs. The reason for this is the large number of 
collection points. 

Other industries have options for collecting levies on certain 
inputs, such as ‘Spores’ for the production of Mushrooms or 
‘Runners’ for Strawberries, or at the first point of sale, which 
effectively means market agents in many industries.   

However, as turf production inputs vary and most growers will 
deal directly with consumers for some (or all) of their sales, there 
is effectively no alternative flow through point to apply the levy.

Currently the Turf Levy is set at only $0.015/m2 of turf sold from 
businesses growing and selling more than 20,000m2 of turf a year. 
This represents a minimum annual levy payment of $300.

Recently I met with the DAFF Levies team; Noel Robson, 
National Policy Director, Paul Byrne, National Compliance Director 
and Shaun Garlin, Assistant Director-Cost Recovery. 

The good news is that DAFF Levies is willing and able to 
work with Turf Australia to increase and ensure a high level of 
compliance in a cost effective way. The key points from the 
discussion included:
•	 DAFF	Levies	oversee	the	collection	and	compliance	for	66	

levies.

•	 Wine	grapes	are	the	only	other	industry	with	similar	collection	
points to turf (i.e. growers).

•	 DAFF	Levies	is	required,	by	the	Australian	National	Audit	
Office, to conduct an ongoing annual compliance program 

across	all	66	levy	programs,	which	usually	results	in	15	to	20	
turf businesses annually being levy audited.

•	 DAFF	Levies	has	recently	changed	their	reporting	and	
monitoring systems. As a result, they will be able to provide 
Turf Australia with details on our collection cost components. 

•	 If	a	region	is	nominated	for	a	strategic	compliance	program,	
DAFF will develop the strategies and actions in conjunction 
with the industry and will provide a written report on the 
outcome. 

•	 DAFF	Levies	are	willing	and	able	to	work	with	industries	on	
compliance issues in a cost effective way.

•	 DAFF	Levies	is	not	able	to	offer	an	amnesty	period	for	any	
industry. All unpaid levy must be collected unless the agent 
(grower) can convince DAFF Levies that they did not know 
about the levy (note that DAFF Levies has an extensive contact 
list that was used during the establishment of the turf levy). 

•	 There	are	three	main	drivers	of	collection	costs:

> The number of Collection Points.

> The level of compliance (behaviour) of the collection 
agents (Turf Growers).

> Complexity of the levy (Turf is considered relatively 
simple).

wHILE EfT IS THE cHEApEST wAY TO LODGE LEvY pAYMENTS, IT 
IN ITSELf IS A SMALL cOST DRIvER. pAYING ON TIME IS A MUcH 
GREATER cOST DRIvER AS EAcH fOLLOw Up OR REMINDER IS 
MORE AND MORE ExpENSIvE.

Paying on time is the best way of not incurring a late fee. In 
terms of payment methods, EFT is the cheapest way to lodge 
levy payments, even if it does incur a small fee. 

The key recommendation from the meeting was for Turf 
Australia to encourage the on-time payment of levies and 
to increase the level of awareness and understanding of the 
benefits from the Turf Levy program. This could involve Turf 
Australia sending out to all known turf growers, a carefully 
worded document detailing the benefits from the turf program 
and explaining the levy system as well as enclosing the 
2012/13 Annual Report. 

DAFF Levies is willing to help with this process. From then 
on, a regular process of compliance and cost review with Turf 
Australia will be planned and undertaken.

To register with DAFF Levies, contact Keith Tolmie, Regional 
Manager - NSW, DAFF Levies, E: keith.tolmie@daff.gov.au or  
T: 1800 625 103.

26 turfaustralia
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Review of the Turf 
Industry Strategic 
Investment Plan
The Turf Industry Advisory 
Committee is currently reviewing 
the Strategic Investment Plan (SIP). 
Overall the focus on informing 
industry of the developments in 
Research & Developments and 
Marketing remains a high priority.

Ensuring adequate resources are 
available for the implementation of the 
SIP has emerged as another high priority, 
hence the desire to work more closely with 
the Department of Agriculture Fisheries 
and Forestry (DAFF) Levies team to ensure 
a high level of compliance and reduced 
collection costs.

Developing new markets (i.e. using turf 
for erosion control around building sites, 
roads and mining sites) also remains high 
on the agenda along with the national roll 
out of the Cost of Production Calculator.

If you have any comments on 
the Turf Industry Strategic 
Investment Plan (see page 4 of the 
Oct/Nov 2012 Edition of the Turf 
Australia Industry Magazine), please 
contact me, via: 
E: bidm@turfaustrlia.com.au  
T:	(02)	4588	2120,	

or any member of the Industry 
Advisory Committee (John Keleher, 
Anthony Muscat, Sarah Mason, 
Dr Ian Chivers, Simon Aderman or 
Barry Underhill).

THE TURf LEvY IS SET AT ONLY $0.015/m2 Of TURf SOLD 
fROM bUSINESSES GROwING AND SELLING MORE 
THAN 20,000m2 Of TURf A YEAR. THIS REpRESENTS A 
MINIMUM ANNUAL LEvY pAYMENT Of $300.
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Maintaining the profitability of  
Australia’s turf industry in 2014

I’ve been involved in the Turf Industry since 1990, and before that, along with my father and 
two brothers, ran a vegetable farm at Freemans Reach in the Sydney Basin. The decision to 
begin turf farming came after many discussions and several board meetings about our future 
operations. Finally, following several wet years in the 1980s, we planted about 1 hectare of 
KIKUYU turf in 1989. At the time we had just over 45ha of vegetable crops, including cabbage, 
cauliflower, lettuce, potatoes, sweet corn, spinach and watermelons. 

Starting a turf business in 1989 with no customer base was not easy. It also was in the middle 
of the recession the then Prime Minister, Paul Keating said “we had to have”. We decided the only 
way to succeed in that economic climate was to provide a good quality product and customer 
service - and that’s exactly what we did. This meant promoting the quality of our turf and service 
without sacrificing price. It took us eight years growing both vegetables and turf before we could 
depend on turf production alone. 

By 1997, the Turf Industry began to rapidly change as PBR varieties entered the market. This 
helped the industry become more profitable - especially for those growing one of the new soft 
leaf buffalo varieties. This trend continued for the next 10 to 12 years thanks to lifestyle shows 
such as Channel 9’s Burkes Backyard, Backyard Blitz, and Channel 7’s Better Homes and Gardens 
that all promoted gardens and the laying of new turf (mostly soft leaf buffalo varieties).

In the last few years, like most growers, our business has had to cope with the rising cost of 
diesel, electricity, vehicle registrations and many other general costs that significantly impacted 
our bottom line. The price of purchasing turf now is less than it was five years ago - especially in 
Sydney, where the median house prices are the highest in Australia.  

This is a huge problem in our industry because growers can only absorb the rising cost of 
turf production for so long before they are forced off their farm. I have had several customers in 
general discussion ask me: “How come turf is the only landscape or building product that hasn’t 
changed very much in price over the last decade?” This suggests that consumers may be willing 
to pay more for turf, like they do for other building products.  

Turf Australia is addressing this problem with the roll-out of the Cost of Production Calculator 
Project. The tool will allow growers to use a computer based program that inputs each and every 
one of their costs (one-off and ongoing) to give them a better understanding of their actual costs 
of production. 

In our March 2014 edition of Turf Australia, we will explain in more detail how this program will 
be rolled-out and what training will be available to growers across the country. 

And finally, can I wish all the industry’s turf growers and their families a very happy and safe 
Festive Season and let’s all look forward to a profitable 2014.

Anthony Muscat
Chairman, Turf Australia

Turf Australia Industry Magazine is 
produced by Turf Producers Australia Ltd 
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EDITORIAL
Anthony Muscat

TURf AUSTRALIA IS ADDRESSING THIS pRObLEM 
wITH THE ROLL-OUT Of the Cost of ProduCtion 
CalCulator Program ... THE TOOL wILL GIvE 
(GROwERS) A bETTER UNDERSTANDING Of THEIR 
AcTUAL cOSTS Of pRODUcTION. 

Cover Photo: Travelling Irrigator, Glenridge Turf Farm, Freemans Reach NSW
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INSIDE THE NEwS 

Turf donations 
recharge burnt 
out pre School 

YOU ONLY NEED ONE OR TwO 
GROwERS TO bE pROSEcUTED fOR 
GROwERS TO THINk TwIcE AbOUT 
NOT pAYING. 

	  

- Easy to use and specially formulated for 
all turf varieties 
- Cost effective complete turf nutrition 
- Designed for foliar application to reduce 
nutrient runoff 
-  Take out the guess work in turf nutrition 
-Promotes root development and maintains 
deep green colour 
- Helps to increase the resistance of 
environmental factors and diseases 
- Increases wear tolerance  
- Lawn Greener with B2 OXY dual action 
liquid fertiliser 
 

For more information contact: 
Anthony Muscat – Sales   
Eddie Ayash – Technical Support 
Anthony 0415 814 075 
Eddie 0450 506 008 
 
	  

When fires ravaged the Blue 
Mountains, west of Sydney, 
in October, the blackened 
damage left behind included the 
playground and outdoor toys 
at the Rainbow Pre School in 
Winmalee.

With the community reeling from the 
damage of the fires, it banded together to 
try and rebuild the Pre School and give the 
children, as well as their families, some 
orderliness in the aftermath of the disaster.

“In an attempt to provide some normality 
to the kids who have been affected by fires, 
including eight whose homes were destroyed, 
the community was trying to get the Pre 
School up and running again as quickly as 
possible,” said community member, Warwick 
Dougherty, who helped with the rebuild.

Warwick said local residents; Michael 
and Allana Burke through the ‘The Cameron 
Burke Foundation’ co-ordinated the effort to 
re-landscape the play areas. 

Community and Landscape designer, 
Ric McConaghy, who donated his time in 

between defending his own house, also 
assisted in designing a playground for the 
Pre School which included new turf. 

The Qualturf team in Sydney answered a 
call for turf donations for the Pre School and in 
November, laid down a fabulous new play area.

“The turf was greatly welcomed by the 
staff and kids at Rainbow, we cannot thank 
Pauline, Charlie, Linda and the Qualturf team 

enough for their donation,” Warwick said.
“For the staff, it was the first bit of 

greenery to come back in a sea of black so 
it was a very special moment. For the kids, 
they were so excited to finally see some 
greenery and have a quick run around on it.”

 Warwick said the donation of the turf 
and the chance to see a little patch of green 
brought the community back to life. 

“…THE DONATION Of THE TURf AND THE cHANcE TO SEE A LITTLE 
pATcH Of GREEN bROUGHT THE cOMMUNITY bAck TO LIfE.” 

Community member, Warwick Dougherty.
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Glowing reviews continue for
Perfect Patch of Green

MARkETINGpERfEcT pATcH Of GREEN

Turf Australia / Junior Landcare Austr
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As the 2013/14 Perfect Patch of Green (PPoG) program 
enters its final phase of choosing winning entries, the positive 
feedback from the inaugural program in 2012/13 continues.

I GOT SOME ExTRA bUSINESS AS 
A RESULT AND wAS AbLE TO HELp 
MY cOMMUNITY wHIcH wAS 
AppREcIATED AND REcOGNISED.
Adam Little, Blue Lake Turf, South Australia.

The inaugural program has now finally rolled 
the last piece of turf to the winning community 
groups and the response hasn’t been limited 
to just the recipients of the turf, but also turf 

growers who donated to the program.
Wilson Street Kindergarten in Melbourne had been 

searching for a way to improve its playground area and 
had considered laying fake grass as an alternate to its 
existing turf and its ragged appearance at the end of 
the school year.

However, an application to the PPoG 2013/14 
program meant the Kindergarten’s turf needs were met 
by Lilydale Instant Lawns.

 “Wilson Street Kindergarten (WSK) embraces the 
Reggio Emilia philosophy, which is very much centred 
on sustainability, natural resources, recycling, etc...,” 
Kindergarten representative Samm Brown said.

“Each year, new committee members come on 
board and someone inevitably suggests putting down 
fake grass supposedly to save cost and time.”

 But Samm explained: “Despite the principles and 
philosophy of the Kindergarten, there was a harsh 
reality the organisation had to deal with when it came 
to a turfed play area.”

“Each year we are finding it harder and harder to 
raise funds and people power at working bees to lay 
new turf.

“But we persist as it really would not be the same 
gorgeous environment for our children without fabulous 
real green grass under our toes at playtimes.  

“We have additional needs children within our WSK 
community and the grass is so beneficial for not just 
their sensory development, but for all the children at 
WSK.”

Natural turf is a more sustainable product than 
synthetic grass as it is a natural, living product that: 
regenerates itself; improves air quality by producing 
oxygen and sequestration of carbon; reduces the ‘heat 
island’ effect; provides a naturally sanitised surface; 
improves water quality; and it costs considerably less 
to install!

While the benefits to the PPoG recipients are well 
documented, there has been a positive flow on affect 
for growers who are part of the program.

Media coverage when the turf was laid along with 
additional turf sales, was a benefit for Adam Little from 
Blue Lake Turf, Mount Gambier in South Australian. 

“The PPoG program worked really well for me,” 
Adam said, after Blue Lake donated turf for the needs 
of Community Kids, Mount Gambier Early Education 
Centre. 

“I got some extra business as a result and was able 
to help my community which was appreciated and 
recognised.” 

Successful applicants of turf in the 2013/2014 PPoG 
program will be announced shortly. 
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Turf as a worthwhile investment for 
consumers will remain the industry’s key 
promotional focus for 2014. Liz Mecham 
explains.

The 2013/14 Turf’s Promotional Campaign, funded by grower 
levies and delivered by Horticulture Australia Limited will 
continue to drive widespread promotion about the value of turf 
to both homeowners and developers.

As the country moves into the peak summer period, excellent 
media coverage kicked-off in October with stories featuring Turf 
Australia’s chairman, Anthony Muscat explaining the ‘Top 5 Summer 
Lawn Care Tips’ for maintaining a healthy lawn.

Coverage was seen in The Australian, North Shore Times and 
Western Weekender Penrith, and radio interviews with Anthony were 
broadcast on 2ST, 4CA and 947FM. 

The aim of the PR Campaign, over the summer period, is to sell 
turf to the wider community as being an aesthetically pleasing and 
environmentally sustainable product to have at your home.

This will include writing media stories with a particular focus on 
urban and suburban areas through highlighting the long-term value 
of turf, as well as encouraging home owners and developers to lay 
turf on new housing areas. The message will be backed-up with 
comparisons between garden improvements with turf compared to 

the cost of other home renovations and trying to dispute the myth that 
turf is expensive .

On-line marketing will be promoted through Turf Australia undertaking 
Facebook training to help boost the industry’s public image.

Adding to the “investment” theme is another promotional campaign 
which will focus on the need for more green spaces in built-up urban 
areas – with a strong focus on the dense city suburbs.

The campaign will draw on examples of where green space can 
reduce the impact of heat, soil erosion and water loss.

In this campaign, councils and landscapers will be targeted, 
particularly in those regions identified as most in need of green areas. 

Watch this space for more details on how our industry is reaching 
today’s environmentally conscious consumers! 

2014 turf marketing focuses on  
promoting greener space

THE AIM Of THE pR cAMpAIGN, OvER 
THE SUMMER pERIOD, IS TO SELL TURf 
TO THE wIDER cOMMUNITY AS bEING 
AN AESTHETIcALLY pLEASING AND 
ENvIRONMENTALLY SUSTAINAbLE 
pRODUcT TO HAvE AT YOUR HOME.

The 2013/14 Turf Promotion Campaign will continue to promote 
the value of turf to both homeowners and developers.

MARkETING
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Global interest for urban green spaces 
is growing, probably greater than ever, 
but long-term prospects are uncertain. 
This is according to a new report 
investigating how countries around the 
world, including Australia, view time in 
green space. 

So what can be done to continue this 
growing momentum and eventually 
increase growers’ bottom dollar. Liz 
Mecham and Katie Fisher investigated 
both the areas of concern and hope for 
the future of turf.

The research overview of the report, produced by Swedish-
based company The Husqvarna Group and titled Annual 
Global Green Space Report 2013, highlights that urban 
green spaces make cities more competitive and bring 

broad environmental and economic benefits to communities.
But as the writers of the report highlight, with these beneficial 

attributes the story of “nature and the city is both a love story 
and a battle”.

Why? Well the report explains that as cities grow and land 
values rise, green spaces become tempting prospects for 
exploitation by developers.

The report surveyed more than 3500 urban dwellers in seven 
different countries in order to learn more about their views and 
thoughts on the importance of urban green space in their daily life.

Conducted in November 2012, the report had 4676 
respondents across nine markets worldwide – about 500 from 
each market group - Australia had 526 respondents (see pages 
7&8 for a summary of the Australian findings). Overall the report 
aimed to bring together the current state of knowledge of green 
spaces, in hope of reversing any declining status.

The positive news for all turf industries is that many capitals, 
including Melbourne, Sydney and Brisbane, are experimenting 
with innovative ways of bringing urban greenery into the city.

What is widely known both in Australia and overseas, is that 
the benefits of urban green space MUST be widely emphasised 
to the general public, urban developers and local governments.

In recounting the report, president and chief executive officer 
of Husqvarna Group, Hans Linnarson explained the report’s 
scope had been broadened from its previous focus on “…green 
in our own private spheres…” to include parks and other green 
spaces within urban environments and forests.

“This year, we turn our attention to people’s relationship with 
various types of green spaces,” Hans explained. 

“How much time do we spend in green? How do we value 
these spaces? How much knowledge do we possess? What are 
our views about their importance? What is the outlook for the 
coming generations?

“The results show both areas for concern and hope for the 
future. We can see potential growing disconnect with green 
spaces, but also many indications of renewed interest and 
creative solutions of integrating more green into our future.”

The report highlighted four main trends:

> The green disconnect.

> Green time is self-multiplying.

> People want to get their hands in their soil.

> Views of global leaders on in terms of agricultural, 
social and economic.

GLOBAL 
Green SpAce repOrt 
2013
exploring our relationship to forests, parks and gardens around the globe

OvER HALf THE pARENTS 
SURvEYED wOULD LIkE THEIR 
cHILDREN TO HAvE ScHEDULED 
TIME IN GREEN SpAcES DURING 
ScHOOL HOURS...

GREEN spaceIncreasing the significance of  

GREEN space

Continued...
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AppendIX

Australia

54% 

Green spaces impact 
on quality of life

TIME

KNOW-HOW

willingness to contribute 
to public green spaces               

MONEY

the global survey was conducted by 
market research consultancy united 
minds during november 2012 and dis-
tributed to 9 markets to a general public 
over 18 and involved the participation  
of 4676 respondents (around 500  
respondents per market). 

the responses were collected by digital 
questionnaires and the sample was 
stratified according to gender, age and 
geography in each market. australia had 
526 respondents.

 = GLOBAL%

contriButes 

a lot
contriButes someWHat

no contriBution/
Don’t KnoW

contriButes a little

SURVEY RESULTS

what should be done 
to increase the amount 
of time people spend in 
green spaces?

8%
20%

32%

23%
47%

7%

FOREST

estimate your own knowledge  
of gardening/interacting with 
the forest

ADVANcED/
ExpERT

ALMOST NO 
KNOWLEDGE

GARDEN

BEGINNER

INTERMEDIATE 40% 23%

(17)

(35)

(35)

(14)

(x) = GLOBAL %

(12)

(26)

(39)

(24)

28%26

12%7

6%2

65

 x = GLOBAL % x

88%
of responDents

consiDer access 
to Green spaces 
a human right

48%

22%

16%

55

32

22

 = GLOBAL %

A cup of coffee 31(36)

Relaxing 51(55)
Taking a stroll 57(56)

Getting some fresh air 74(75) More plants at work 43(46)

A nearby park 47(46)

A pet at work 18(18)

Don’t know 8(4)

0

20

40

60

80

%

WHAT WOULD BOOST YOUR
WORK PERFORMANCE

(X) = GLOBAL

STRESS AND/OR
ANXIETY

CRIMEPOLLUTIONSOCIAL 
SEGREGATION

CONCENTRATION
PROBLEMS

GREEN AS A REMEDY 
FOR SOCIETY
% 

How effective do you think 
Green Spaces (i.e. gardens, 
parks and forests) are at 
remedying the following: 

43(46)

34(36)

20(15)

2(1)7(7)

11(13)

29(25)

41(43)

29(28)

19(18)

4(5)
13(12)

22(23)

29(28)

16(15)

17(22)

28(32)

34(26)

9(9)

10(8)

7(7)

13(14)
3(2)

24(26)

17(16)

11(12)3(3) 3(2) Very effective

Effective

Somewhat effective

Not so effective

Not effective at all

Don’t  know

 X

13(15)

20(20)

24(25)

32(31)

1(10)

5(12)

14(22)

47(39)

(X) = GLOBAL %

Several times 
a week 

Once a week

Once a month

Once during the 
last quarter or less

Never

HOW OFTEN DO PEOPLE 
VISIT PARKS/FORESTS? 
% 

Don’t  know

PARKS

FORESTS

9(7)
29(14)

3(3)
4(4)

26

20

19

16
13

5

49

33

21

16

9

%

Live further away 
from entertainment 

Increased 
commute time

Live further away 
from friends

Sacri�ce career 
opportunities

Pay higher taxes

SACRIFICES PEOPLE WILL MAKE 
TO LIVE CLOSER TO NATURE

Live further away 
from my family

AUSTRALIA GLOBAL

39

44%

39%

that children have scheduled 
time in Green spaces during 
school hours

politicians should to a larger 
extent prioritize public 
Green spaces

34%
make it possible for private 
persons to contribute to  
the Green spaces i.e. main-
tenance, set plants etc

42

50

39

 = GloBal% x
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WHAT MAKES US HAppY
– TOp 5

Family

Nature

plants and green

Money

Sex

Which of  the following aspects 
of life do you think contribute 
to a person’s happiness and 
wellbeing?  

pROFESSIONS THAT YIELD  
STATUS – TOp 5

Which of the following  
professions do you consider 
yield status?  

63 (58)

46 (49)

45 (42)

39 (38)

38 (24)

4

3

1

2

5

Medical doctor

Lawyer

pilot

Engineer

police

IMpRESSIVE GARDENS 
– TOp 5

4

3

1

2

5

Grow flowers

cultivate vegetables

Fruit trees

A well-trimmed lawn

Waterfall

Which of the following 
regarding someone’s 
garden/yard impresses you?  

PEOPLE AND THEIR IMPRESSION 
OF CHANGES IN TIME CHILDREN 
SPEND IN GREEN SPACES
%

(X) = GLOBAL

Is it your impression that 
children spend more or less 
time in Green Spaces today 
than you did when you 
were a child?

GARDENS

PARKS

FORESTS

Don’t know

Much less time

A little less time

A little more time

Much more time

The same 
amount of time

2(2) 
1(2) 

5(3) 

37(32) 
38(31) 

46(43) 

21(25) 
26(28) 

20(22) 

20(17) 
16(16) 

16(15) 

13(15) 
9(13) 

6(10) 

8(9)  
11(11) 

6(7) 

(x) = GLOBAL (x) = GLOBAL(x) = GLOBAL

60 (52)

58 (41)

58 (52)

51 (46)

50 (42)

77 (84)

54 (61)

38 (44)

26 (30)

28 (32)

HOW MUCH TIME SHOULD 
CHILDREN SPEND IN 
GREEN SPACES
%

(X) = GLOBAL

Compared with today, 
how much time would you 
like your children to spend 
in Green Spaces?

GARDENS

PARKS

FORESTS

Don’t know

Much less time

Less time

More time

Much more time

The same 
amount of time

3(3) 
1(3)

5(3) 

1(1) 
0(1) 

0(2) 

2(2) 
2(2) 

5(3) 

23(18) 
22(20) 

24(18) 

37(38) 
37(32) 

38(34) 

35(39) 
37(42) 

 28(40) 

HOW OFTEN PARENTS TAKE THEIR 
CHILDREN TO GREEN SPACES
%

(X) = GLOBAL

How often do you take 
your children to visit 
Green Spaces? 

PARKS

FORESTS

Don’t know

Once a week

Once a month

Never

Once during the last 
quarter or more seldom

Several times 
a week

6(5) 
5(4) 

2(7) 
12(15) 

5(14) 
22(23) 

15(23) 
25(23) 

42(36) 
24(26) 

30(16) 
11(9) 

AVERAGE TIME TO 
GREEN SPACES
How many minutes does it 
take you to get to the closest 
accessible Green Space of 
the following types?

Park

Forest

AUSTRALIA GLOBAL

AUSTRALIA GLOBAL

9min

33min 23min

15min

%

pROFESSIONS pEOpLE WOULD 
cHOOSE IF THEY cOULD START 
OVER – TOp 5 

If you could start over, which 
of the following professions 
would you consider choosing?

4

3

1

2

5

park Ranger

Teacher

Landscape architect 

Medical doctor

Gardener

(x) = GLOBAL

17 (10)

15 (13)

13 (21)

13 (17)

12 (14)

%%%

27%

47%

27

36

ARE NOT SATISFIED 
WITH THE AMOUNT 
OF TIME IN parks

ARE NOT SATISFIED 
WITH THE AMOUNT 
OF TIME IN forests

 = GLOBAL % X

TIME SPENT IN PARKS 
AND FORESTS COMPARED 
TO FIVE YEARS AGO
%

Much more time

More time

The same amount of time

Less time

Much less time

Don’t  know

(X) = GLOBAL

6(10)

17(19)

46(40)

22(22)

6(7)
2(2)

PARKS

5(10)
8(16)

48(36)

20(21)

15(14)

4(3)

FORESTS

Increasing the significance of  GREEN space (continued)
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In addition the report’s research involved interviews with 
experts in the field of urban planning.

The Green Disconnect
The survey showed that world-wide, an overwhelming 

majority of people consider access to green space to be 
a human right and two-thirds believe visiting green space 
contributes to a person’s overall happiness and wellbeing.

The reality, however, is that four in 10 people visit parks only 
once a quarter or less and, while those surveyed felt some 
disappointment with how much time they themselves spent in 
parks, they were more concerned with how little time children 
spend in the same place.

Over half the parents surveyed would like their children to 
have scheduled time in green spaces during school hours to 
rectify this.

Green time is self-multiplying
While people may be somewhat disconnected from green, if 

they spend time in green spaces, their desire to do so increases.
People with gardens are more likely to visit other green 

spaces and take their children to them compared to those who 
do not have gardens. Similarly, those children who spend a lot 
of time outside tend to grow into adults who value green spaces.

That self-multiplying effect may also work in reverse, however, 
and the decline in people visiting green spaces, could lead to 
people being alienated from green spaces and never visiting.

People want to get their hands in the soil
One of the most important challenges identified in the Global 

Green Space Report is finding new and imaginative ways to 
enthuse the young and involve them in green spaces.

There is a knowledge gap where green spaces are concerned 
and it is most evident in the younger age demographic. They 
want to contribute, they would love to get their hands dirty, they 
have great respect for those who work in green spaces, but 
they have little knowledge of nature. There is a danger that the 
knowledge gap will increase in future generations.

The future isn’t bleak, though. Across the globe, those 
surveyed said they would be willing to be more involved in public 
green spaces, how they were maintained and how they looked.

Interesting FACTS
In general, respondents placed nature (61 per cent) and 

plants and green (44 per cent) in the top three aspects of what 
contributed to a person’s happiness and wellbeing, only family 
(84 per cent) rated higher.

Over two-thirds of people surveyed believed visiting a green 
space contributed to a person’s quality of life and 82 per cent 
identified parks, gardens and forests as an effective or very 
effective remedy for stress and anxiety.

The age groups between 25 and 65 are convinced that green 
is beneficial for their happiness and wellbeing – the 25 to 45 
age bracket believed in the power of green to solve problems 
in society, while the 46 to 65 demographic believed in the 
individual benefit of green.

It is the younger generation (18 to 25) who is more idealistic 
about what they are prepared to do to have a closer relationship 
with green, and are not so convinced of the benefits of nature 
for happiness and wellbeing as their elders.

However, the desire and reality was significantly different 
with only; 15 per cent of those surveyed spending time taking 
their children to parks several times a week, 23 per cent took 
them once a week, 23 per cent took them once a month, and 26 
per cent took them once during the last quarter and 9 per cent 
never took their children to parks. That figure of ‘never’ rose to 
16 per cent when asked about time spent in forests, and 36 per 
cent only took children to forests once a quarter.

Globally Australians have the easiest access to green spaces, 
with parks on average only a nine minute trip, while forests are 
generally 33 minutes.

That ease of access is also reflected in the number of times 
those Australians surveyed visited parks, with more than three-
quarters visiting once a month or more, and 13 per cent going at 
least once a week.

Australian’s love of the outdoors might also contribute to 
their skills when in the garden, with 32 per cent of Australians 
surveyed identifying themselves as ‘advanced/expert’ at 
gardening work – the second highest globally.

And turf growing rated in the top three most impressive parts 
of someone’s garden with a well-trimmed lawn favoured by 46 
per cent of respondents world-wide, only out-rated by flowers 
(52 per cent) and fruit trees (52 per cent).

In terms of working in green spaces, survey respondents 
placed jobs which work in nature as two of the top five careers  
they would choose if they could ‘start over’ in their working 
profession, with landscape architect/designer ranked number 
one and gardener at number five.

If working in nature cannot realistically be considered, around 
the globe people still hold living close to nature as a desirable 
goal with almost half those surveyed (49 per cent) willing to 
forgo entertainment options to live closer to nature; 40 per cent 
of families with children would travel further to work in order to 
live closer to nature, and one third would put up with denser 
populations just to have a closer relationship with nature.

Preferences of those green spaces appear to be British 
Empire-orientated around the globe. While Russian respondents 
like to grow vegetables in their gardens and waterfalls were 
preferred by French respondents.

Reconnecting with green
The report suggests three key ways to help communities 

around the globe reconnect with green:

> Involve

> Integrate

> Educate

Generally, people want to participate and get their hands dirty 
and once involved, people will involve others. The sense that 
green time is self-multiplying applies not only in terms of time, 
but also the number of people participating.

There also is a desire for more green spaces to be integrated 
into urban environments. Integration doesn’t have to mean 
setting up offices in forests, but can be better urban planning to 
include more open green spaces, utilising former wasted spaces 
such as rooftops to provide green spaces.

But foremost, people need to be reminded of the benefits of 
green spaces and of the potential dangers of letting green time 
dwindle.

The survey showed that while many people have gardens, 
not all know what to do with them. Admiration is shown towards 
well-kept lawns, beautiful flowers, bountiful fruit trees and 
flourishing vegetable patches, but there is a lack of confidence 
and skills for many garden owners to achieve that. 

wHILE pEOpLE MAY bE 
SOMEwHAT DIScONNEcTED 
fROM GREEN, If THEY SpEND TIME 
IN GREEN SpAcES, THEIR DESIRE 
TO DO SO INcREASES.

REEN spaceGREEN spaceGREEN G



Take a new look at  
your associations...

In any industry, the road to business success is not 
easy or well signposted. 

And, over recent years, Australia’s turf industry has had 
its own challengers with widespread areas of drought 
and water restrictions, through to reoccurring floods and 
cyclone damage, changes to water legislation, reduced 
access to chemicals and increased workplace health & 
safety requirements.

In addition, turf’s competition, such as synthetic grass 
and other ground coverings, seem to be making inroads 
into what we traditionally thought was ‘our turf’.

As an industry, a lot of ‘united’ work must be done 
to promote the benefits of turf, further increase its 
value in the eyes of the community and improve grower 
profitability.

Together, the turf associations help consumers to 
better understand and appreciate the many benefits of 
turf and provide members with valuable information, 
influence and networks that improve business 
profitability.

Join now and get both state and national 
representation! 

Your turf associations lead and represent the 
Australian turf industry, promote turf to new and existing 
markets and provide valuable information and money-
saving benefits to members.

 

Tired of walking  
the path alone?

For more information about Turf Australia and becoming a member, please call 0402 500 616,  
go to www.turfaustralia.com.au or contact your State Turf Industry Association.  

As the peak body, Turf Australia focuses on national issues, such as:
•	 Ensuring	the	industry	benefits	from	the	turf	levy	through	

practical Research & Development and widespread marketing.
•	 Liaising	with	Horticulture	Australia	Limited	and	the	Federal	

Government on key industry issues.
•	 Developing	partnerships	with	the	industry’s	national	service	

providers.

The State Industry Associations provide day-to-day and 
on-ground assistance to their members, including industry 
development services, assistance with state-based legislation, 
disaster relief and regional grower networks.

Your membership automatically includes membership with Turf 
Australia and your relevant State Turf Industry Association.

The many benefits include:
• Information: regular communication through quarterly 

industry magazines (such as Turf Australia Industry Magazine), 
fortnightly E-newsletters, an updated website, workshops, 
seminars and annual conferences.

• Influence: have your say, and be heard, on issues that affect 
your business and the industry, such as profitability, turf 
production, R&D and marketing.

•	Community: be part of a professional turf industry network that 
shares information and experiences that can save you money, 
increase productivity and improve profitability.

•	Opportunity: state and national member benefit programs, 
such as discounted eftpos merchant fees and reduced car 
hire, resort and accommodation rates. 

• Investment: invest in the future of your industry, your staff and 
your business.

So join now!
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New resource to  
assist turf developments

A
ccording to New South Wales 
Department of Primary Industries, 
resource management officer, 
Melissa Kahler: “The sole purpose 
of the document is to provide 

councils and other approving bodies, and 
growers, with a broad set of requirements 
that must be met when approving the 
development of turf farming operations.” 

“It is an information resource to help the 
turf industry develop sustainably and expand 
with minimal environmental impact.

“It was designed to ensure future 
developments can happen without getting 
bogged down in the application approval 
processes that are not relevant.

“Because many councils and their 
employees, working as part of the approval 
process, haven’t had a lot to do with 
approving turf farming operations, the fact 
sheet will outline the basic areas that need to 
be assessed as part of these developments.”

Melissa said the areas included land use 
conflict, water and soil management issues, 
odour management and issues specific to 
the turf industry.

“It also explains turf operation emergency 
management plans, which may be of interest 
to existing growers to help them plan in the 
event of a flood or bushfire,” she added.

The development of Assessing Intensive 
Plant Agriculture Developments has been in 
the pipeline for many years.

“There are issues within the turf industry 
that are specific to it alone, and while there 
is an existing fact sheet for intensive plant 
agriculture operations, this is more related 
to turf industry issues that need to be 
individually addressed,” Melissa explained.

“This includes issues growers are already 
dealing with such as land use conflict in the 
peri-urban environment which occurs in 
many turf growing operations in NSW and 
across other growing regions.”  

Growers can access the fact sheet 
online via the NSW Department of Primary 
Industries website. It can be found under the 
‘Development Assessment’ tab, or by directly 
visiting   http://www.dpi.nsw.gov.au/__data/
assets/pdf_file/0009/422982/Preparing-
intensive-plant-agriculture-development-
applications.pdf

FACTSHEET

Assessing Intensive Plant 

Agriculture Developments  

Mary Kovac, Glenda Briggs, David Davis, Melissa Kahler

This Factsheet sets out the relevant agricultural 

issues for consent authorities to consider when 

assessing a proposal to develop rural land for 

intensive plant agriculture including viticulture 

and horticultural proposals. 

This factsheet is part of a series that helps 

streamline the development application (DA) 

process, by setting out the key agricultural issues, 

impacts and recommendations for consent 

authorities to consider. Preparing a Development 

Application for intensive agriculture in NSW and 

Preparing intensive plant agriculture Development 

Applications may provide further information.  

Only those proposals that might trigger integrated 

development under the Environmental Planning 

and Assessment Act 1979, the provisions of the 

Fisheries Management Act 1994, the Mining Act 

1992, or the Plantations and Reafforestation 

(Code) Regulation 2001 should still be routinely 

referred to NSW Department of Primary Industries 

(NSW DPI). 

The factsheet focuses on agricultural issues 

rather than the full range of issues that consent 

authorities must address. 

Intensive plant agriculture DAs may also require 

the applicant or Council to seek additional 

specialist advice from other government agencies 

and independent planning, agricultural and/or agri-

business consultants with relevant expertise. 

What is Intensive Plant 

Agriculture?

Intensive plant agriculture and various component 

activities are defined in the Standard Instrument - 

Local Environmental Plans (LEP) Order 20061.

Table 1 lists the types of agriculture covered by 

each term as defined in the Standard Instrument. 

                         
                          

  

1 Standard Instrument (Local Environmental Plans) Order 2006

Older LEPs have varied definitions that may not be 

in the Standard Instrument. 

Table 1 Standard Instrument Definitions  

Standard LEP 

Definitions  
Type of development 

Intensive Plant 

Agriculture  
Any of the following carried out for 

commercial purposes: 

a) cultivation of irrigated crops 

(other than pasture or fodder 

crops),

b) horticulture, 

c) turf farming, 

d) viticulture

Horticulture The cultivation of fruits, vegetables, 

mushrooms, nuts, cut flowers and 

foliage and nursery products for 

commercial purposes, but does not 

include retail sales or viticulture 

Turf farming Commercial cultivation of turf for 

sale and the removal of turf for that 

purpose 

Viticulture Cultivation of grapes for commercial 

purposes for use in the production of 

fresh or dried fruit or wine 

The Standard Instrument LEP does not specifically 

define what comprises an irrigated crop (other than 

pasture or fodder crops), but this might include any 

irrigated vegetable, flower, fruit or nut, cotton or 

rice crop grown for commercial purposes. 

This factsheet considers intensive plant 

agriculture including horticulture and viticulture. 

Turf farming will be covered by a separate 

factsheet in this series. 

December 2011, http://www.dpi.nsw.gov.au/factsheets for updates 

Primefact 1139   first edition 

Resource Planning and Development Unit 

Growers wishing to expand or develop new turf operations will have access to 
an information resource that is specific to the industry.

Titled, Assessing Intensive Plant Agriculture Developments, the fact sheet is 
aimed at both growers and local councils to ensure agricultural developments, 
such as turf farming are negotiated with the fewer issues.

RESEARcH & DEvELOpMENT

IT wAS DESIGNED TO ENSURE fUTURE 
DEvELOpMENTS cAN HAppEN wITHOUT GETTING 
bOGGED DOwN IN THE AppLIcATION AppROvAL 
pROcESSES THAT ARE NOT RELEvANT.
NSW DPI, Melissa Kahler.



12 turfaustralia

A new player has landed in Australia to 
reinvigorate turf research after having 
conquered the Northern Hemisphere’s cool 
climate grasses. Liz Mecham explains the 
philosophy behind the new state-of-the art 
sports turf research centre to be based at 
Queensland.

T
he establishment of the Sports Turf Research Institute 
(STRI) will service the global research needs of 
warm season turfgrass from Queensland’s Redlands 
Research Station.

With the head office based in the United Kingdom 
(UK), the Australian site aims to offer, or find turf R&D 
solutions, similar to those in the UK. This could include 

identifying appropriate turf varieties to grow on roadside verges, 
within sustainable drainage systems as well as effective transitional 
management.

“If an area needs to be turfed and solutions need to be found 
for hard wearing play, or stadiums with shaded areas, or just 
low maintenance turf, STRI has the international experience and 
know-how to provide effective solutions to clients across a range 
of facilities,” STRI head of consultancy services (Australia), Keith 
McAuliffe explained.

STRI conducts research into turf varieties and their suitability 
to various needs, which involve product and machinery trials and 

investment into R&D projects that support turf management. 
Predominantly, the research will focus on sports turf, but also lifestyle 
and production turf.

The Institute is the appointed consultant to FIFA (Fédération 
Internationale de Football Association), and as such is involved 
in virtually every major football (soccer) tournament in the world, 
overseeing the development and management of pitches and 
measuring and assessing the playing surface’s performance. 

“We determine the specific turf capabilities for each stadium 
and training area and then develop an individual solution to fit each 
venue,” Keith explained.

“STRI leads the upgrade and management of the pitches in 
preparation for tournaments which can involve simply sourcing 
appropriate turf through to full reconstructions.

“Our team also consult and manage projects in amenity grassland 
areas such as roadside verges where we investigate and specify 
the best varieties of grass for low maintenance and ecologically rich 
habitats.”

In fact, STRI has developed systems and strategies for large scale 
landscape restoration projects using wildflower rich instant turf. 

The Institute currently manages a range of different projects in 
Australia and the Asia region, including the design and installation of 
major stadia, local government and university pitches, in addition to 
acting as turf consultants to international venues and tournaments 
within Australia.

Turf R&D 
guaranteed a 
place in Australia

RESEARcH & DEvELOpMENT

The STRI is constantly finding turf solutions for hard wearing playing stadiums.

STRI’s work at Cape Town focused on lightshade analysis.
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“We work alongside turf managers at 
major sporting stadiums to specify, quality 
assure and manage turf installations that 
determine the requirements, quality and 
specifications of what’s needed as well 
as undertaking the measuring and quality 
control,” Keith added.

Taking on the Redlands Research Centre 
site was a natural fit for STRI, which currently 
has a team of six staff on the ground since 
it opened operations in January 2013. STRI 
will continue to invest heavily in turf research, 
staff and infrastructure at the facility providing 
a one-stop shop for all types of turf R&D.

Mark Godfrey, STRI managing director, 
said: “The Institute is now focused on 
bringing its international expertise in turf 
research to the Redlands Research Centre.”

“Establishing the business in Australia is a 
perfect fit and will allow us to work with local 
producers and turf managers to develop new 
technologies and combine their knowledge 
with the local expertise within Australia.”

Mike DeLuca, research manager, added 
that: “In years gone by there were turf 
research institutes funded by governments 
or industry levies that became unviable. STRI 
is a long-standing, sustainable commercial 
organisation committed to providing turf 
research that is not only of the highest 
standard but focused on helping the industry 
prosper.”

STRI’s research spans across 80 years 
and recently incorporated a wide range of 
different subjects, including investigations 
into sod harvesting and transportation issues, 
such as temperature logging during transport, 
researching grass varieties suited specifically 
to shaded areas or permanently covered 
stadiums and how to get turf performing at its 
best without natural sunlight.

Other areas include investigating the 
tensile of sods to make a difference to 
the performance of turf, researching and 
developing drainage system designs and 
investigating the best way for transitional 
sowing to take place.

STRI is bringing to Australia the same 
philosophy they have always worked 
towards: “To develop innovative research, 
provide advice that supports the turf industry 
and deliver quality solutions to clients.” 

By the 1950s, the UK’s STRI site had established a reputation as the leading 
company in Europe for providing advice and research on new products and 
techniques for all types of sports surfaces and amenity grass areas.

One of the original chemical 
laboratories at the UK STRI site.

13

THE ESTAbLISHMENT 
Of THE SpORTS TURf 
RESEARcH INSTITUTE 
(STRI) wILL NOw 
SERvIcE THE GLObAL 
RESEARcH NEEDS 
Of wARM SEASON 
TURfGRASS fROM 
QUEENSLAND’S 
REDLANDS 
RESEARcH STATION.

History of STRI
STRI (Sports Turf Research Institute) was established in 1929, in 
association with the United Kingdom’s Golf Unions and The Royal and 
Ancient Golf Club of St Andrews, to provide research and advisory 
services for golf clubs on their golf greens and courses.

By the 1950s, STRI had clearly established a reputation as the leading company 
in Europe for providing advice and research on new products and techniques for 
managing sports turf, not just for golf, but for all types of sports’ surfaces and amenity 
grass areas.

The success of STRI comes from the focus and expertise of the research team, 
based at the extensive research facilities in Bingley, Yorkshire, which remains the main 
headquarters to date. 

The team is dedicated to establishing new and better ways of producing high quality 
sports surfaces across the world. The knowledge base from STRI’s research, along with 
years of practical experience, is what makes its consultants and advisors the best in the 
industry.

The last two decades have seen rapid growth within STRI, currently with 75 staff, 
delivering a range of consultancy and research services across an international client 
base of around 2100 sports clubs and facilities each year.

Today, STRI is recognised as one of the world’s leading authorities for research and 
advice on sports turf design and management and is a welcome addition to Australia.
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A 
recent report compiled by Project Supervisor, Dan 
Strange from Western Australia’s Mandurah Council 
outlined the findings from a national sports field 
assessment program involving the performance testing of 
some 1000 sports fields around Australia.

Dan’s previous credentials from the Sports Turf Institute held him 
in good stead to be able to highlight how supplying quality turf for 
sports field use was not just about getting the grass pure and healthy, 
but also required consideration of the underlying turf mat and soil 
material brought in with the turf. 

When delivering turf to sports field, considering the underlying turf 
mat and soil material is vital. This issue has been made clearer to me 
following visits to several major multi-use stadia and noting a number 
of grounds that have inherited a problem through silty or clayey soil 
brought in with the sod during turf replacement.

It is a fact that the majority of our major sports stadia are built using 
a sandy or sandy loam material as the root zone.  

Sand is preferred as the root zone as it offers better drainage 
year-round than a soil-based turf.  Typically, a top level stadium would 
have an infiltration rate in excess of 100 millimetres per hour, which 
reduces the risk of the ground going under water during a storm.

It is also a fact that many of our top level stadia periodically re-turf 
– either selected patches or the entire field.  

Sometimes turf replacement is required at short notice, and 
invariably the replacement operation needs to be completed and the 
turf ready for re-use within a very short (often days) time frame.  

Turf growers interested in servicing the upper tier sports field 
market are advised to be aware of these constraints.

Sports fields require  
specialist turf replacement 

pROfILERESEARcH & DEvELOpMENT

Turf contractors supplying the sports turf 
market would be well aware of the seasonal 
nature of the business and the tight time 
frames required before returning to play.  
However what is less well-known is the fact 
that a high proportion of our sports fields 
have a sandy profile.  

In cases where a sand-based sports field 
requires re-turfing the recommendation 
is to avoid using soil-based turf.  Both the 
client (such as a sports club or councils) 
and the turf contractor should be aware 
that introducing a soil layer with the turf 
can cause significant long-term problems, 
especially with impeded drainage 
movement as well as deep root growth.  
On occasion roots can grow laterally rather 
than vertically if major layering is present. 
Keith McAuliffe, from STRI Australia 
expands on this vital observation.

THERE IS UNDOUbTEDLY AN 
OppORTUNITY fOR TURf GROwERS 
TO pROvIDE SpEcIALIST pRODUcTS 
fOR SpORT fIELD USE.

Sporting field core sample.
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Sports fields require  
specialist turf replacement 

The problem with importing turf with a silt or clay layer
As Dan Strange mentioned in his report, the drainage rate of a sand 

sports field profile can be impeded if a finer-textured soil material is 
imported as topdressing, or brought in with any re-turfing.   

Even a few millimetres of a silt or clay layer can act as a barrier to 
drainage, and it may take repeated aeration to get the drainage back 
to the desired rate. 

Turf managers, looking to replace a section of their field, are often 
left with little choice but to buy in turf grown in a finer-textured soil.  

The two key drivers of this decision are; budget and the local 
availability of suitable sand-based turf.  Washed sod may be a 
possibility, but often it proves too expensive and/or takes too long to 
establish.   

Using turf grown in a sand root zone would be an ideal solution 
if locally available. But, unfortunately there are only a handful of 
companies that are growing specialist sand-based turf.   

There is undoubtedly an opportunity for turf growers to provide 
specialist products for sport field use.  While most turf growers are 
not located on naturally free-draining sand that is compatible with 
stadium sand, they could provide sand-based turf by building-up 
a harvestable sand depth, either by laying a carpet of sand prior to 
establishing the turf, or through regular topdressing.  

Growing and harvesting turf grown in sand will undoubtedly create 
added challenges. For example, the turf is likely to take longer to knit 
and require more fertiliser. Sand-based turf, however, should be able 
to command a premium price to compensate for any added costs.

‘Instant play’ sports field turf replacement systems
There are a handful of turf growers around Australia who have 

taken the step of investing in “instant play” turf systems. 
The basis for most of these systems is to grow thick cut turf, often 

on plastic sheeting, with a synthetic turf inclusion. The inclusion helps 
with the harvesting and transport of the turf, as well as contributes to 
turf stability once laid. 

A significant investment is involved with instant play turf systems, 
not only in establishing the nursery, but getting the machinery and 
methodology to harvest and lay the turf. It is a credit to the innovative 
skills of the Australian turf industry that the instant play systems 
developed here are world-leading.

Although the cost and hassle of setting-up and operating an instant 
play turf system are high, the return can be significant. Instant play 
turf could fetch 10 or even 20 fold the cost of standard turf. 

ALTHOUGH THE cOST AND HASSLE 
Of SETTING-Up AND OpERATING 
AN INSTANT pLAY TURf SYSTEM 
ARE HIGH, THE RETURN cAN bE 
SIGNIfIcANT. INSTANT pLAY TURf 
cOULD fETcH 10 OR EvEN 20 fOLD 
THE cOST Of STANDARD TURf.

SAND-bASED TURf, HOwEvER, 
SHOULD bE AbLE TO cOMMAND A 
pREMIUM pRIcE TO cOMpENSATE fOR 
ANY ADDED cOSTS.

Root zone laying at a sport’s field that has drainage problems.
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SNApSHOT
Grower:  Terry Anderlini, Tropical 

Lawns

Location:  Gordonvale, 30 minutes 
south of Cairns

Property:  65 ha over 4 farms, 
producing 500,000 m2 per 
annum, specialising in Zoysia 
varieties for tropical climates

Focus:  Quality turf with excellent 
before and after sales service

Market:  50% domestic, with 
remaining business split over 
erosion control, sportsfields 
and golf courses

Hard work pays off in paradise
pROfILE

Some in the industry have described Cairns turf 
farm Tropical Lawns as one of the most idyllic 
locations in the country. Positioned across 65 
hectares of alluvial soils in Gordonvale, 30 minutes 
south of Cairns city, the former sugarcane farm 
rests between a mountainside, and the Mulgrave 
and Little Mulgrave Rivers. Youna Angevin-Castro 
speaks to turf grower Terry Anderlini about how 
‘hard work pays off in paradise’.

T
erry Anderlini’s family has owned the property he lives on since 
1926. Originally it was a small property upon which sugar cane 
farming eventually became unprofitable and so Terry converted 
to turf production almost 25 years ago.

“Cairns is a boom and bust town, and at the time of my 
decision to convert to turf it was booming,” Terry explained.

“There wasn’t enough turf being produced for the demand, so 
I decided to give turf growing a go to see how it went.”

Turf proved a success, leading to the purchase of two more farms, and the 
lease of a third. 

But Terry’s success hasn’t come without its challenges. Working in a boom-
and-bust economy can take its toll on small businesses during lean times and, 
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Hard work pays off in paradise
over recent years, Terry has seen the Cairns 
turf industry shrink dramatically.

“There are only five turf producers left in 
Cairns, with four businesses going bust in 
the last few years. If you compare it to nearby 
Townsville, there about 40 turf farms there, 
and Townsville just keeps growing, so the turf 
industry seems to grow with it,” he said.

Thankfully, it doesn’t look like Terry is 
going bust any time soon. 

After two and a half decades, Tropical 
Lawns appears to have established itself as 
a reputable player in the local landscape. 
Working alongside his wife Robyn, and his 
four sons – Craig, Troy, Neil and Mark – the 
business supplies turf to both the domestic 
and commercial markets in and around Cairns.

“Robyn and I run the business, Craig 
manages daily farm operations, Troy looks 
after our contract sportsfield and golf course 
work, Neil looks after sales and marketing, 
and Mark contracts to Tropical Lawns with 
turf installation and his own hydro-mulching 
business. We also employ another five staff in 
the office and on the farm,” Terry explained.

Working with family is not for everyone; 
however, Terry believes that the secret 
to success is to have clearly defined 
responsibilities. Although Terry is far from 
retirement – “I think I would get bored in 
about five minutes if I gave up work” – he 
admits to giving a lot of thought to his 
succession plan.

“I’ve told my boys that when I die, I’m 
going to leave them three things; a good 
work ethic, plenty of opportunity…and debt!” 
he laughed.

“But seriously, working out a succession 
plan is one of the difficulties with this sort of 
business, but we’re working through that.”

Operating in a tropical environment, 
climate is a significant consideration in 
Terry’s production schedule.

“We have three seasons in Cairns. We 
have the monsoon where we have cloud 
cover for four or five months, and we can 
get anywhere from two to six metres of local 
rainfall,” he explained.

“Surprisingly, we still manage to operate 90 
per cent of the time during monsoon season. 

“We have a cooler winter which is very 
pleasant, and then we have about five really 
dry months.”

Tropical Lawns specialises in grasses that 
are ideally suited to the local conditions. With 

a background in agricultural research and 
development, Terry regularly carries out his 
own selection trials to identify new varieties 
for his market. 

“Cairns is very different to the rest of 
Australia when it comes to turf production, 
which means our needs probably don’t 
fall into the typical scope for most funded 
research and development projects,” he 
said.

“Therefore, I make it a priority for my 
business to perform local trials so I know I’m 
growing the best possible product for the 
market.”

Although, in the past, Terry has exported 
his turf to Thailand, Vietnam, Fiji and 
Vanuatu, he now prefers to do business 
closer to home.

“We found exporting to be a lot of hard 
work as passing AQIS inspection was 
demanding. Everything has to be completely 
soil free and insect free, which is probably 
more trouble than it’s worth,” he added.

While 50 per cent of Terry’s market is 
focused on domestic turf, he identifies 
erosion control as one of the growing areas 
for his business.

“Due to the monsoonal conditions in 
Cairns, many of the local sports fields 
suffer damage due to erosion, and we’re 
increasingly being called upon to supply 
reinforced turf products that can withstand 
the downpours,” he said.

“We use a reinforced product that doesn’t 
contain any soil. Instead, the turf is grown 
into jute fibre matting that is reinforced with a 
UV-stabilised mesh.

“We’ve done some large scale installations 
which have been extremely successful – 
they’ve had eight inches of rain following 
installation, and nothing has moved.”

When it comes to naming his competitive 
edge in the marketplace, Terry believes that 
providing a quality product combined with 
good customer service is the only way to do 
business. 

wHEN IT cOMES TO NAMING HIS cOMpETITIvE 
EDGE IN THE MARkETpLAcE, TERRY bELIEvES THAT 
pROvIDING A QUALITY pRODUcT cOMbINED wITH 
GOOD cUSTOMER SERvIcE IS THE ONLY wAY TO 
DO bUSINESS.

(Above Left) Robyn Anderlini sits on a 4m  
long ‘turf couch’ that uses Zoysia Matrella 
(using shadetuff) as the seating and back 

rest – it just needs a light hosing each day for 
the first week to get the roots started. 

(Right) Mark, Terry, Robyn and Craig 
Anderlini from Tropical Lawns.

“OpERATING IN A TROpIcAL 
ENvIRONMENT, cLIMATE IS A 

SIGNIfIcANT cONSIDERATION IN 
TERRY’S pRODUcTION ScHEDULE.”



In the competitive West Australian turf 
market, providing good quality turf when 
the customer wants it is a key focus for 
Darren Kirkwood (below) from West Coast 
Turf at Gin Gin. 

Liz Mecham spoke to Darren about how 
tough competition in both the commercial 
and residential market meant growing 
the right variety and delivering consistent 
quality turf to remain a the ‘top of your 
game’.

pROfILE
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NSW growers offered advanced 
chemical use training

RESEARcH & DEvELOpMENT

Mackay Regional Botanic Gardens staff plating the trial under the 
supervision of former QLD DAFF technical staff in July of 2011.

New South Wales turf growers are being 
encouraged to take advantage of a new 
chemical use stewardship program now 
being rolled-out.

c
alled the Turf NSW TurfCARE (Chemical Application 
Responsible Enterprise) Program, the industry initiative 
aims to ensure growers are up-to-date with legislation 
and best practice when it comes to buying, handling and 
applying chemicals in NSW.

The Program is working in partnership with ChemCert and last 
month undertook its first grower workshop.

Turf NSW Industry Development officer, Dave Raison said the 
program was developed after the industry acknowledged the need to 
provide growers with up-to-date information on chemical use, and to 
give them the best opportunity to gain ChemCert accreditation.

Dave said: “The Turf NSW TurfCARE Program will be further 
developed over coming months to allow growers to promote their 
involvement within the program.”

“It also will provide an accredited platform that complies with the 
Turf Accreditation Program which has already been rolled-out in 
Queensland.”

The program covers all aspects of chemical use including:
•	 Environment	(including	weather).
•	 Application.
•	 Calibration.
•	 Risk	management	(particularly	as	many	turf	operations	are	in	the	

peri-urban environment).
•	 Integrated	Pest	Management.
•	 Labels.
•	 Safety	data	sheets.
•	 Formulations.
•	 Transport	and	storage.
•	 Legislation	and	record	keeping.

Program participants also will have access to the experience and 
knowledge of ChemCert Turf specialist, Frank Dempsey. 

“Frank has more than 30 years experience in turf education 
and since 2012 has been a ChemCert trainer, specialising in turf 
management and horticulture,” Dave explained.

On completion of the Program, participants will gain a five-
year accreditation status, receive a bound course manual, farm 
workbooks, a record keeping logbook as well as other practical turf-
specific chemical tools.  

An on-farm audit will be completed by Frank eight weeks after 
participants have completed the course. 

“This audit will help growers identify any key issues around their 
workplace and gain valuable advice and solutions to promote best 
management practices on their farm,” Dave said.

There also were wider industry promotion opportunities to be had 
by undertaking the course, he added.

“By completing the Turf NSW TurfCARE Program, growers are 
helping to set high standards and ensure the quality of the industry.” 

The first course held in November had favourable feedback from 
participants, and Dave encouraged growers to take advantage of the 
upcoming courses on February 5th and March 5th, 2014.

Growers can enrol themselves and up to three employees in the 
course for the one fee of $1320 (INC. GST) which also includes the 
personalised on-farm audit with Frank Dempsey. 

Growers wishing to attend should book places with Michelle at 
ChemCert on T: (02) 9380 7271. More information about ChemCert 
can be found at www.chemcert.com.au.

…THE INDUSTRY 
INITIATIvE AIMS TO 
ENSURE GROwERS 
ARE Up-TO-DATE wITH 
LEGISLATION AND 
bEST pRAcTIcE wHEN 
IT cOMES TO bUYING, 
HANDLING AND AppLYING 
cHEMIcALS IN NSw.
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 2014 TPI MIDWINTER CONFERENCE
DISNEY’S CONTEMPORARY RESORT | ORLANDO, FLORIDA
FEBRUARY 24-28, 2014

    

  

TurfGrassSod.org  | +1 847-649-5555

IF YOU EVER WANTED TO GO TO A 
TPI CONFERENCE, THIS IS THE ONE!

FuNDING SuPPoRTTurf Australia has applied for funding to support up to 35 participants to attend the 2014 TPI Midwinter Conference & Field Day. If the funding support is approved, up to $900 will be available to individual participants to subsidise their cost of attending (conditions apply).     If you are interested in applying for funding support, please email your contact details to  E: bidm@turfaustralia.com.au  by 1 January 2014.

Key Note Presentations include:
•	Nancy	Friedman	(The	Telephone	Doctor)	 

- 7 Traits to Being Successful
•	The	Cost	of	Doing	Business
•	Diversification	in	Your	Business
 
Break-out Sessions include:
•	Sustainable	Turfgrass	Production	Using	Biosolids
•	Ask	the	Experts:	The	Lawn	Institute	Research	Advisors
•	Key	Performance	Indicators	(KPI)
•	Turfgrass	Extension	Specialists
•	21	Great	Customer	Service	Tips
•	Regrowth:	Friend	or	Foe?
 
Show & Tell Presentations include:
•	Emerald	View	Turf	Farms	–	Ed	Keeven,	Jr.
•	Eagle	Lake	Turf	Farms	Ltd.	–	Eric	Heuver
•	Evergreen	Turf,	Inc.	–	Jimmy	Fox
 
The TPI Field Day will enable you to ‘kick the tires’ 
and view live equipment demonstrations including 
harvesters, mowers, tractors, forklifts, tillers, installers 
and	cultivators.	Bethel	Farms	was	founded	in	1958	and	
has grown to become one of Florida’s leading agriculture 
companies employing over 100 people on more than 
4,000 acres of farmland throughout Southeastern uSA.
 

FIRST TImERS FREE!
Australian turf growers qualify for complimentary TPI 
registration if you are a FIRST	TImE attendee and register 
before	1	January	2014	(please	confirm	with	Richard	
Stephens	at	Richard	Stephens	E:	bidm@turfaustralia.com.
au). one complimentary registration per farm.

The Post Conference Tour is being organised by Tobey 
Wagner from Sod Solutions. It provides an excellent 
opportunity for you to further extend your learning and 
networking, not to mention enjoying some spectacular 
sights and activities that Florida has to offer.  

 The Post Conference Tour includes visits to:
•	The	University	of	Florida	Research	Centre,	Gainesville
•	Kennedy	Space	Centre
•	JW	Turf	&	Ranch,	Lake	Okeechobee
•	SmR	Ranch	&	Turf	Farnm

If you are interested in the Post Conference Tour, 
please	email	your	contact	details	to	either	broberts@
sodsolutions.com	or	twagner@sodsolutions.com	and	
please	cc	to	E:	bidm@turfaustralia.com.au		

TO REGISTER for the 2014 Turf Producers International 
Midwinter Conference& Field Day, go online to:  
www.turfgrasssod.org  

The 2014 TPI Midwinter Conference & Field Day has both an 
excellent educational program and an extensive field day on one 
of the most innovative and technologically advanced turf farms 
in	the	world,	Bethel	Farms.		In	addition,	the	2014	TPI	midwinter	
Conference is being held in Florida, a warm season turfgrass 
region, making this TPI Conference one of the most relevant TPI 
conferences ever for Australian turf growers to attend!

The 2014 TPI Midwinter Conference & Field Day has both an 
excellent educational program and an extensive field day on one 
of the most innovative and technologically advanced turf farms 
in	the	world,	Bethel	Farms.		In	addition,	the	2014	TPI	midwinter	
Conference is being held in Florida, a warm season turfgrass 
region, making this TPI Conference one of the most relevant TPI 
conferences ever for Australian turf growers to attend!
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Efficient Irrigation – by Design  Anne Currey

Installing or upgrading an irrigation system 
is a major infrastructure expenditure. The 
expense, however, doesn’t end when 
you turn the system on for the first time 
as the ongoing costs of operation and 
maintenance can be significant.
This means the whole-of-life cost 
associated with the investment should be 
considered, not just the initial capital cost. 

According to Peter Brueck, a Certified Irrigation designer 
with Water Wise Consulting at Bangor near Sydney, 
investing in having a qualified designer plan a new 
system or an upgrade, can pay dividends for years. 

The Certified Designer Program is run by Irrigation Australia 
Limited, a professional association with membership from the 
irrigation industry – from irrigators through to manufacturers and 
government agencies (see box).

Peter emphasised that designing an irrigation system was a 
specialised task, and required much more than simply going 
down to the local irrigation supplier, buying a pump, pipes and 
sprinklers and laying them out.

“The key issue when designing an irrigation system is that there 
is almost always a trade-off between capital costs and running 
costs,” he said. 

The result is that growers who opt for a cheaper system that 
isn’t designed by a professional often discover that the running 
costs are significant and they have a system that needs ongoing 
maintenance and adjustment.

“With a lot of systems that are designed where a priority has 
been to minimise capital investment, the most significant ongoing 
costs are those of burning power or energy and wasting water,” 
Peter explained. 

With energy costs going only in one direction – up – and the 
pressure on irrigators, including turf growers, to improve their 
water use efficiency, the priority should be on designing systems 
that can be installed and operated efficiently over their life span.

Irrigation design – a systematic approach
Peter said that professional irrigation designers take a 

systematic approach to design and consider all the key inputs to 
ensure the system that is installed or upgraded suits existing farm 
management practices as well as applying water efficiently and 
being energy efficient.

“Knowing how the turf grower manages the whole farm is the 
starting point for an experienced irrigation designer. If the system 
doesn’t suit these practices then it will be costly and difficult to 
operate,” he said.

Key issues irrigation designers consider when designing are:

•	 Water source and allocation – how much and when. It 
is important to consider a range of issues about the water 
supply. How reliable is it? Is water extracted from a dam or a 
river that might fluctuate in height? Is there a single source of 
water or is it a mixture of, say, underground water and river 
water? Or a mixture of recycled and fresh water?

•	 Pumping arrangement – the cost of power and energy is 
most important but this will be influenced by such factors 

as the location of the water source. If water is sourced from 
a river, pumps may be needed to be lifted up and down 
according to water level. Is there a single supply source or 
a number of sources so the pump infrastructure needs to 
be mobile or more than one pump? Is the pump supplying 
a fixed system with a constant pressure demand or will the 
water pressure fluctuate as the area watered varies?

•	 Irrigation system – high labour costs e.g. hand shift which 
also tend to over water and lead to higher evaporation. The 
type of system chosen will have its own inherent strengths 
and weaknesses, e.g. moving systems can be more easily 
adapted to agronomic practices but they tend to use more 
water and energy and be less efficient, while fixed systems 
can be very efficient but restrict cultural practices.

•	 Labour input – fully automated irrigated systems are 
now commonplace and can be very efficient from a water 
and energy perspective but, once installed, there may be 
little flexibility in how the system operates. A more labour 
intensive system may be cheaper and easier to install and 
manage but may not be as efficient as the automated system 
as it relies on good management decisions for optimum 
efficiency, e.g. a manual system could be operated at night, 
which might be ideal for minimising evaporative losses but 
difficult and expensive from a labour perspective.

•	 Systems that over water can produce issues such as 
leaching of fertilisers, contamination of groundwater, poor 
water application efficiency and uniformity. Water efficiency 
is not just about applying the right amount of water for 
good turf growth; it is also about ensuring that expensive 
fertilisers, weedicides and pesticides are not wasted by 
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It is critical that the system can be scheduled to fit in with other 
agronomic activities such as harvesting. Delays can be costly from a 
yield and quality perspective..

Another issue is the time involved in systems e.g. hand shift 
compared to automatic. Manual systems take more labour.

Peter identified pump location as a crucial design issue. 
“There can be a real problem with pumps on a water source 

such as a river that have been designed to be moved when there 
is a flood,” said Peter. “This brings in issues of worker safety and 
equipment problems as a result of being moved. While the capital 
costs are higher, I much prefer to design a pump station so that it 
doesn’t have to be moved as this does away with ongoing problems.”

The bottom line
It is important to understand all the inputs that need to be 

considered when designing an irrigation system and their relationship 
to each other, e.g. understanding system hydraulics and the impact 
that this has on pump and sprinkler selection, and the importance 
of designing a system that applies water evenly and at a rate that 
doesn’t result in under or over watering.

“Just because water is coming out of your sprinklers doesn’t mean 
everything is OK,” said Peter.

The bottom line is that having an irrigation system designed by 
a qualified irrigation designer means that you have a professional 
working for you who understands your farm management needs 
and the factors that need to be considered for an efficient system. 
Developing a new irrigation system or upgrading an existing one 
is a big decision. Choosing someone like a Certified Irrigation 
Designer with recognised skills and knowledge to design it is a smart 
investment.  

IRRIGATION fEATURE

Efficient Irrigation – by Design  Anne Currey

being flushed through the root zone. Excess run-off can also be 
a problem, particularly in urban fringe zones such as Richmond 
and Windsor in Sydney.

•	 If using effluent water, consider potential issues with 
contamination e.g. through wind drift or percolation to 
groundwater. There is also an issue if effluent water is stored in a 
dam in that there is then no guarantee of the quality of that water.

These are some of the key issues that a professional designer 
would consider. It is important to understand that these issues are not 
resolved in isolation, rather each decision has an impact on the other 
decisions to be made. A professional designer will work with their 
client to come up with a solution that suits the owner and manager of 
the system for all its working life.

Costly problems
Significant costs that can creep in as a result of trying to do things 

on a shoestring, e.g. using small bore pipes because it’s cheaper but 
not considering the friction issues, which will lead to higher ongoing 
energy costs.

Certified Irrigation Designers
Irrigation Australia Ltd (IAL) represents all sectors of the 

Australian irrigation industry – from irrigators and the service 
sector, through to manufacturers and government agencies. 

A priority for the IAL since its establishment more than almost 
30 years ago has been to establish professional standards for key 
industry sectors, such as design, installation and operation of irrigation 
systems, through its certification program.

This certification program is the fundamental plank in the IAL’s professional 
development activities. With its eight certifications the IAL is working towards a future 
for irrigation in Australia where all irrigation systems are:
•	Designed	by	certified	irrigation	designers.
•	Installed	by	certified	irrigation	contractors	or	installers.
•	Run	by	certified	irrigation	operators	or	managers,	with	product	advice	from	certified		
 irrigation retailers and agronomists.
•	Newly	installed	meters	for	non-urban	water	supply	are	by	certified	meter	validators.

There are 51 certified irrigation designers around Australia with a speciality in landscape 
and turf irrigation design. This means that when you choose a certified irrigation 
professional you know that the industry has certified that their skills and knowledge in 
design for turf irrigation are recognised by the industry itself. 

As a business, when you use certified personnel you are practising sound risk 
management. And, as an additional check, certified professionals are bound by a code of 
conduct to ensure ongoing integrity, knowledge and compliance with industry standards.

You can find out more about the IAL Certification Program and look up contact  
details for all certified professionals, including designers, on the IAL website,  
www.irrigation.org.au.  

THE RESULT IS THAT GROwERS wHO 
OpT fOR A cHEApER SYSTEM THAT 
ISN’T DESIGNED bY A pROfESSIONAL 
OfTEN DIScOvER THAT THE RUNNING 
cOSTS ARE SIGNIfIcANT AND THEY 
HAvE A SYSTEM THAT NEEDS ONGOING 
MAINTENANcE AND ADjUSTMENT.

 Certified Irrigation designer, Peter Brueck believes that having an irrigation design done by a professional can pay dividends for the life of the system.
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In some cases, growers who embraced the Water Smart Farm 
Project reported labour savings of more than 60 per cent with post 
evaluation work showing water savings from 0.5 Mega Litres to 2.5 
ML per hectare.
The exact amount, however, is dependent on the infrastructure 

installed, offering future opportunities for producers to temporarily trade 
their water on the open market and giving them another income stream.

Matthew Plunkett, senior land services officer (Irrigation) from the 
Hawkesbury-Nepean Catchment Management Authority said: “More 
efficient irrigation techniques have helped growers produce a better 
quality product giving the turf what is needed to grow at optimum 
levels, rather than growers simply watering because that’s what 
they’ve always done.”

“The Water Smart Farms Project was aimed at reclaiming water for 
the environment under the Federal Government’s Water For the Future 
Project with an overall aim of reclaiming 5.9 Gega Litres of water.

“Under the river water component of the project involving turf 
producers and other industries drawing water from the Hawkesbury 
Nepean river system, at the end of the project 3.3GL was reclaimed.”

Matthew added that the “…water savings were achieved by 
providing grants to irrigators who then upgraded to more efficient 
irrigation infrastructure”. 

“In return for the grants, growers gave up 75 per cent of the 
saved water which was returned to the Hawkesbury-Nepean River 
Catchment.

“Growers who gave up their saved water received $3300 per ML of 
water (a significant premium on water prices at the time) – which was 
enough money to allow growers who decided to completely redesign 
their farm to invest with confidence.

“With increasing competition, rising input costs and tighter margins 
there had to be a bit of a mindset change within the industry to invest 
in this type of infrastructure. 

“We offered growers obligation-free irrigation assessments to build 
a business case to make changes.” 

Some of the farm changes included switching from high to low 

energy-use pumps, using pop-up sprinklers and lateral irrigators 
instead of travelling irrigators and installing shut-off valves on 
irrigators.

Growers also installed nutrient retention ponds which allowed for 
run-off capture and re-use.

“The system upgrades also meant there was a change in how and 
when growers irrigated,” Matthew said.

“We saw a move away from over-irrigating to more precise 
applications that also reduce nutrient losses through less run-off. This 
is money in the bank because fertiliser applications are staying where 
the plant can use it.”

As part of  Greater Sydney Local Land Services, Matthew will 
assist with the roll-out of the Cost of Production Calculator Project 
for turf growers to enable them to better understand where efficiency 
gains can and have been made.

“Over the next 12 to 18 months we will continue to post-evaluate 
the Water Smart Farm Project, but the roll-out of the Cost of 
Production Calculator Project within the region will certainly highlight 
where savings have been made,” Matthew said.

“At the end of the day, having a water smart farm certainly delivered 
benefits to a grower’s bottom-line in many ways. 

“Productive farms produce good turf and being water wise also can 
give growers another way to market their turf to consumers.” 

IRRIGATION fEATURE

Smart irrigation changes 
cut all-round costs

wE SAw A MOvE AwAY fROM OvER 
IRRIGATING TO MORE pREcISE 
AppLIcATIONS THAT ALSO REDUcE 
NUTRIENT LOSSES THROUGH LESS  
RUN Off.
Matthew Plunkett, Hawkesbury-Nepean Catchment 

Growers in the Greater Sydney region are saving up 
to 30 per cent in water-use and energy thanks to the 
Water Smart Farms Project which was run by the NSW 
Department of Primary Industries and the Hawkesbury-
Nepean Catchment Management Authority in 2011. 
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...a new-look magazine that talks directly 
to the industry. 
To make a booking, arrange artwork or for advice 
on how to maximise your value from advertising 
in Turf Australia, or to tailor a package specific to 
your particular needs.

Trade Directory advertising is available on this 
page for the following economical rates:

Size Width Height Rate

< 1 Unit 89.5mm 61.5mm $120 plus GST

2 Unit 89.5mm 127mm $230 plus GST

4 Unit 184mm 127mm $360 plus GST

For more information contact Advertising Manager – 
Amanda McMahon on T: (03) 9812 2209 M: 0402 444 878  
or E: advertisingturf@agrihortcommunications.com.au

australiaturf
ADvERTISING OppORTUNITY

Turf Queensland releases much awaited  
2nd edition of Turf & Irrigation Guide

THE GUIDE IS A 
vALUAbLE REfERENcE 
TOOL fOR THOSE 
OpERATING wITHIN 
THE TURf DEMAND 
cHAIN. wITHOUT A 
DOUbT IT wILL bE AN 
IDEAL DOOR OpENER 
wHEN MEETING 
wITH YOUR TOp END 
cLIENTS...

The new highly informative Turf & 
Irrigation Guide contains 145 pages 
of updated product information on 
turf species, pests and diseases, 
turf accreditation, biosecurity and 
important details on turf grass 
installation and maintenance.

Available to all turf growers nation-wide for 
$35 plus postage, the guide can be used as 
an excellent quality promotional product by 
including your name on a sticker either on the 
front or the back of the publication to promote 
your business.

The guide is a valuable reference tool for those 
operating within the turf demand chain. Without 
a doubt it will be an ideal door opener when 
meeting with your top end clients and something 
they will value and refer to.

This booklet is a collection of information 
gathered by Turf Queensland over many years 
and will provide a quick reference guide to the 
professional turf producer.

For more information and to order a copy  
T: (07) 3488 0917 or E: info@qtpa.com.au

IRRIGATION fEATURE
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Making use of waste water and decreasing 
the reliance on fertilisers are just two of the 
biggest benefits Turf growers are achieving 
by looking into alternative water sources for 
their farms.

For Wagga Wagga-based Rivturf finding an 
alternative water source to irrigate their turf 
farm came from an unexpected source. 

Liz Mecham explains.

f
or Rivturf, at Wagga Wagga in the New South Wales 
Riverina, a new development for the business has the 
potential to use nutrient rich waste water from the local 
abattoir.
Rivturf’s Tonya Longmore explained the business 
was looking to expand its operations from the two 
Murrumbidgee River floodplain properties, to include 

a block of rural land adjoining an industrial zone, and saw the 
opportunity to use the treated effluent water from the neighbouring 
Teys Cargill abattoir.

“We have had two properties on the river flats over our 18 years of 
production and they have been underwater more than once in recent 
years, so this is about getting a block on higher ground and utilising 
a by-product to benefit two businesses, as well as having some good 
environmental outcomes in terms of recycled water and reduced 
fertiliser use.”

The new block will be 100 hectares of a Soft Leaf Buffalo, Kikuyu 
and probably a sports couch which will be watered 100 per cent with 
the treated waste water.

Waste water is already stored off farm on the abattoir lands, and 
will be piped directly to pivot irrigation systems which provide for 
efficient and low drift irrigation for the entire property. 

“The proposed arrangement between us and Teys Cargill offers 
many benefits, both environmental and financial for all parties,” Tonya 
explained.

“Teys Cargill currently pays to discharge effluent water into the 
local Council treatment system which ultimately ends up in the 
Murrumbidgee River. 

Alternate waste water source 
offers nutrient rich irrigation

IRRIGATION fEATURE
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“There also are costs to the Council for treating the vast amounts of 
water which Teys Cargill discharges to its effluent system.”

“For Rivturf, the benefits include a constant supply of nutrient rich 
water which does not impact adversely on water tables, or on the 
river system.”

Rivturf’s other turf blocks can be impacted in dry years and low 
water allocations from the river system, and Tonya said this new 
development was a way of drought-proofing their business.

“The supply is not affected by season or climate (such as water 
restrictions). The nutrients (nitrogen, carbon, phosphorus and 
potassium) in the water itself also offer fertilising benefits to the 
turf, and our requirement for expensive manufactured fertlisers is 
expected to reduce significantly,” she added.

But the future development hasn’t come without its opponents, and 
Tonya said the business had embarked on a rigorous testing process 
to ensure no adverse community health issues would occur due to 
the use of the water.

“Because of the type of water we are using, we have had to go 
through a lot of checks and balances to make sure the legitimate 
concerns of community members were properly addressed and we 
hope we have alleviated them through testing and reporting,” she 
explained.

Tonya said that the “perfectly justified” objections/concerns 
Rivturf had encountered were mostly in relation to possible Q-Fever 
contamination “through the water and vaporisation following 
irrigation, mowing as well as through dust”. 

“We hopefully have been able to obtain sufficient evidence to 
negate those concerns,” she said.

“In particular, water tests showing a nil Q-Fever contamination 
in the effluent water, an occupational pathologist report as to the 
minimal additional risk to neighbouring properties and the public 
due to our operations, and various reports and approvals from the 
Department of Health and the EPA.”

Following the testing results, the application for the development 
of the block using the waste water will be addressed at the February 
2014 meeting of the Wagga Wagga City Council, at which time Tonya 
hopes it will be given the green light.

“We have to wait now until February to get a decision from 
council but once that happens we hope to immediately continue our 
development on the new block. This will enable us to increase our 
production by the end of 2014.” 

fOR RIvTURf, THE bENEfITS INcLUDE 
A cONSTANT SUppLY Of NUTRIENT 
RIcH wATER wHIcH DOES NOT 
IMpAcT ADvERSELY ON wATER 
TAbLES, OR ON THE RIvER SYSTEM.
Rivturf’s, Tonya Longmore.

RIvTURf’S OTHER TURf bLOckS cAN bE IMpAcTED IN DRY YEARS AND 
LOw wATER ALLOcATIONS fROM THE RIvER SYSTEM, …THIS NEw 
DEvELOpMENT wAS A wAY Of DROUGHT-pROOfING THEIR bUSINESS.



T
he same can be said for our own turf industry. It is for this 
reason that the Australian Turf Industry has a Strategic 
Investment Plan (SIP) that provides clear strategies and 
actions to drive growth and sustainability. 

Individual turf growers can then use the information 
and tools generated by the SIP to better compete with 
our groundcover competitors, such as concrete, paving 
and synthetic grass. They also can develop new market 

opportunities, such as turf for erosion control, keeping urban areas cool, 
improving air quality and healthier, happier communities.

The Turf 2012 - 2017 SIP was developed with extensive industry 
consultation (see page 4 of Turf Australia October/November 2012 
edition). It has a strong emphasis on industry communications that 
targets growers through extension and industry development initiatives, 
such as this magazine.   

Recently the Industry Advisory Committee (IAC) reviewed the 
performance and outcomes achieved from the first year of implementing 
the 2012 – 2017 SIP and, where required, refined the SIP strategies and 
actions. 

The IAC confirmed the need to continue with a strong emphasis on 
industry communications as well as targeting growers with a variety of 
extension and industry development initiatives.

While significant progress has been made under each of the six 
objectives, refinement of some strategies was considered where 
necessary.

INSIDE TURf
Richard Stephens

Planning the key goals and direction for 2014
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Business planning comes at a cost, and you pay for it 
whether you do it or not. When people in the same 
organisation or industry are working in different 
directions, and using potentially conflicting strategies, 
it is obviously wasteful and costly. 

INDIvIDUAL TURf GROwERS cAN 
USE THE INfORMATION AND 
TOOLS GENERATED bY THE SIp 
TO bETTER cOMpETE wITH OUR 
GROUNDcOvER cOMpETITORS, 
SUcH AS cONcRETE, pAvING 
AND SYNTHETIc GRASS, AND 
TO DEvELOp NEw MARkET 
OppORTUNITIES…

Australian Turf Industry

R&D Strategic
Investment Plan

2012 - 2017UPDATED NOVEMBER 2013

This Strategic Investment Plan guides investment,thorough Horticulture Australia Limited, of the Turfindustry's R&D Levy funds and matchingAustralian Government contribution.
It also provides background to assist the Board ofthe industry's peak body, Turf Australia, in its owncorporate planning and activities.

'A plan to drive the growth and sustainability

of the Australian Turf industry’



Summer 2013 / 2014 27

Forums (see pages 8 to 12 of Turf Australia’s Autumn 2013 edition), 
the future leader funding and supporting the operations of the State 
Turf Associations. 

The IAC recognises the difficulties in collecting reliable data on 
the size and attributes of the industry and, as a result, additional 
resources have been allocated for this to be achieved.

Ensuring equity in levy collections and ongoing adequate resources 
to implement this and future SIPs has resulted in the allocation of an 
additional strategy: Maximising the Levy Collection (see pages 26 & 
27 of Turf Australia’s Spring 2013 edition).

Another strategy that ensures the relevance of all 4 Objectives are 
met is the introduction of regular reviews which will be included within 
Objective 6. 

Objective 6 – Biosecurity and Plant Health
Originally Objective 6 solely focused on biosecurity issues. 

However, the IAC has identified the need to include plant health and 
cover issues such as best practice chemical use within the industry. 
Additional resources have been allocated for this to be achieved.

The IAC also has recognised the need to build and maintain strong 
links with Turf Research Providers and, as a result, has embarked 
on a process of regular consultation with researchers and research 
organisations.     

Objective 1 - Grower Business Capability
The Grower Business Capability objective has two strategies: 

1. The national roll-out of the Cost of Production Calculator Project.
2. The identification and development of another business 

improvement program.    

The Cost of Production Calculator Project is well underway and an 
increased level of funding has been allocated to achieve this strategy. 
Its national roll-out also will be used to help identify and develop 
another business improvement program, scheduled for 2014/15.

Objective 1 remains largely unchanged.   

Objective 2 - Communications & Extension
Objective 2 also contains two strategies:

1. Industry communications.
2. Ensuring extension from current and past R&D projects.

The industry communication project is based on a detailed 
communications plan and is currently delivering a variety of relevant 
information via printed, electronic and face-to-face mediums. 

A review of the 272 Horticulture Australia Limited (HAL) funded 
Research and Development Projects has been completed and 
35 projects identified for further extension (see pages 24 & 25 of 
Turf Australia’s Spring 2013 edition). The IAC identified 11 of these 
projects for further investigation and possible development. 

Objective 2 remains largely unchanged.   

Objective 3 - Environmental Sustainability
The Environmental Sustainability Objective sole strategy is to 

compile information regarding turf environmental credentials in such 
areas as carbon sequestration, water use, microclimate impact and 
erosion control.  

A project to achieve this objective has been completed and a final 
report submitted to HAL for approval. 

In summary, the IAC has decided to add a future action to 
Objective 3, being a detailed economic analysis of the environmental 
benefits of turf to the community.  

Objective 4 - Market Knowledge & Market Development
Objective 4 encompasses three strategies:

1. Market Research.
2. Erosion Control Market Opportunities.
3. New Market Opportunities.  

The Sprout Market Research project (see pages 12 & 13 of Turf 
Australia’s Spring 2013 edition) provided some useful baseline market 
information, while the Erosion Control Project has been delivering 
significant outcomes, albeit on a reduced budget (see pages 8 to 10 
of Turf Australia’s Winter 2013 edition).  

In summary, the IAC decided to combine the Market Research 
and New Market Opportunities into a single strategy and allocate 
additional resources to investigate and measure the current turf 
market and its opportunities. The IAC also has decided to develop an 
Australian Standard for turf erosion control measure. 

Objective 5 - Industry Capacity, Resources & Data
Originally this objective had four key strategies:

1. Industry Development Resource.
2. Leadership Capacity.
3. Industry Data.
4. Levy Resourcing.

The current Industry Development project has enabled the Turf 
Australia Business Industry & Development Manager to increase 
leadership capacity by securing three years of funding for the NxGen 

Drop in turf levy payers
The overall number of turf levy payers is now lower than in 
2010/11. However, the number of levy payers in New South 
Wales has increased, see Table 1. Turf Australia is continuing to 
liaise with the Department of Agriculture Fisheries and Forestry 
Levies Department to ensure a high level of levy compliance and 
to minimise collection costs.  

Table 1:  
The number of turf levy payers in Australia from 2010 to 2013

State 
2010/11 Nov 2013

Levy Payers % Levy Payers %

NSW 81 34 87 38

Vic 11 5 10 4

Qld 102 43 96 41

SA 12 5 12 5

WA 30 13 24 10

TAS 2 1 2 1

NT 2 1 1 0
TOTAL 240 100 232 100

And finally ...
can my loyal assistant Christine 
Hughes and I wish you all a very ... 

Merry Christmas 
& A Prosperous 
New Year. 
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Movements on the TA Board & post-Christmas price wars
As we move into Autumn it is heartening to be able to welcome a new member to the Turf 

Australia (TA) Board - Bec Sellick from the Lawn Doctor in Western Australia. At the same time, 
we owe a tremendous thanks to outgoing board member (and former chair) Adrian Pitsikas, who 
after 12 years of dedicated service has stepped-down. 

The industry has benefitted significantly from Adrian, also past Treasurer and Industry 
Advisory Committee (IAC) member, who has offered a considerable amount of his own time 
and effort to help create TA and ensure the developments of worthwhile R&D and marketing 
investments.

Ross Bolye from Rosemount Turf, Queensland is now the TA Vice President and Anthony Heilig, 
of GoTurf, also from Queensland, is the new Treasurer. Other board members include: Paul Saad 
from Southern Cross Turf in New South Wales; Tony Cornwell of Mardi Park Turf, NSW, Andy 
Middleton from Canturf in the ACT and myself as TA President. Please feel free to contact any of our 
board members should you want to have a say in what Turf Australia is doing for your industry.             

Post-Christmas turf price wars
I have been involved in the Turf Industry for 24 years and the same panic in the first quarter of 

the year has been happening for as many years.
The reason for this panic is that grass in Australia grows the quickest during these early 

months because of the high humidity occurring at this time of the year in most states.
The other issue is that most retail customers in the first couple of months of the year are still 

recovering from their spending over Christmas with a lot of their credit cards maxed-out. 
Other clients such as landscapers, builders, etc... are still in holiday mode until at least the 

beginning of February. And even when they start getting back to work, they usually don’t start 
laying turf for at least a couple of more weeks.

Many growers, especially in the Sydney region, get into panic mode and decide to have 
turf specials during these testing times. However, the problem is this; all the growers who get 
involved in these early year price wars are only damaging their own business. 

Once you start giving discounts to customers it is very difficult to increase your price when the 
market starts to pick up again – which it always does. 

The other problem with discounting your turf is that it makes the customer suspect your 
product is not good value and not worth much.

The solution, in my experience, is this; don’t over fertilise your turf paddocks in these early 
months and it won’t cost you much at all to keep the turf maintained. 

The time to start fertilising in say Sydney (again from my experience) is about mid-March 
when the nights start to cool down. This, of course, will vary around Australia depending on your 
state’s climate. 

The thing that a lot of growers do not realise is that if you start cutting turf when the weather 
cools down, it won’t be ready for harvest until several months later. Therefore, when you need 
the turf in spring, when the market picks up again, you will be out of stock. 

The most interesting thing of all is that no matter what price we sell our turf, every year there 
seems to be a shortage during spring. So my advice to all growers around Australia is: “Sell your 
turf at a higher price so you will still be in business next year!”

Anthony Muscat
Chairman, Turf Australia
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EDITORIAL
Anthony Muscat

SELL YOUR TURf AT A HIGHER pRIcE SO  
YOU wILL STILL bE IN bUSINESS NExT YEAR!

Cover Photo: The Erosion Control Demonstration Site at Redlands, Queensland, 
compares various channel and sheet erosion control options, including turf.
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School Suburb State Turf Grower Varieties

Lameroo Regional Community School Lameroo SA The Turf Farm Buffalo

Dubbo College Delroy Campus Dubbo NSW Turf the Lot Buffalo

Bundaberg East State School Bundaberg QLD Premium Turf Couch

Somerly Primary School Clarkson WA
The Lawn Doctor Kikuyu

West Coast Turf Kikuyu

Amsleigh Park Primary School Oakleigh VIC

Lilydale Instant Lawn Kikuyu

Anco Turf Kikuyu

StrathAyr Kikuyu

Mentone Park Primary School Mentone VIC Big River Instant Turf Kikuyu

Goulburn Pre School Association Inc Goulburn NSW Canturf Buffalo

Bains Road Preschool Morphett Vale SA Marne Valley Turf Kikuyu

Possums Patch Children’s Hub Mount Victoria NSW Greenacres Turf Farm Fescue

Aspley Special School Zillmere QLD Go Turf Buffalo Couch

Botany Public School Botany NSW
Collins Sports Turf Kikuyu

Southern Cross Turf Kikuyu

Nannup DHS Nannup WA
Down South Turf Kikuyu

Greenacres Turf Kikuyu

Aroona Scout Group Wall Flat SA Murrayland Turf Couch

Turramurra North Public School North Turramurra NSW
Dad & Dave’s Turf Supplies Kikuyu

Greener Lawn Supplies Buffalo

Umina Child Care Centre Umina NSW Mardi Park Turf Buffalo

More turf on the Earth
By Liz Mecham

MARKETINGpERfEcT pATcH Of GREEN

Turf Australia / Junior Landcare Austr
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Fifteen lucky schools are getting new turf for free this term as part of the 2013/14  
Perfect Patch of Green (PPoG) program between Turf Australia and Junior Landcare.  
In only its second year of offering turf, the program’s number of recipients is now at 30. 

Across the nation, a range of preschools, primary and 
high schools received the good news just before 
Christmas that they would have a fresh green area to 
replace tired, and in some cases unstable level areas. 

Projects will include the revitalisation of unattractive weed-
infested lawns, healthy green play areas making outdoors 
attractive for special needs children and makeovers for 
unstable grounds resulting from construction, fires, flooding, 
drought and water restrictions.

Prior to selecting the turf recipients, local growers undertook 
site visits to ensure the area could be successfully turfed, and 
appropriate grass types selected for the local needs. 

Landcare Australia’s chief executive officer, Tessa 
Jakszewicz said: “This partnership with Turf Australia will 
mean that 30 schools nationwide now have much-needed 
beautiful green areas – encouraging exercise, reducing erosion 
and increasing appreciation of our natural environment.”

Turf Australia chairman, Anthony Muscat said natural turf 
coverings not only increased the appreciation of the outdoors 
but also had sustainability benefits. 

“Turf has many environmental benefits, it is one of the best 
methods of soil erosion control, provides filtration for air and 
water, and has great cooling properties,” Anthony said. 

“Asphalt on a hot day can be 20C degrees above natural 
turf, and synthetic surfaces have been recorded with 
temperatures so hot they can burn feet!”

The Amsleigh Park Primary School experience
For Amsleigh Park Primary School in Victoria the new turf soccer 

pitch could not have come at a better time. 
The Amsleigh Park Primary School pitch often exceeds expectations 

for a school its size, having representatives compete in district, state 
and national competitions. 

Because of wear and tear, the current condition of the school’s 
soccer pitch has meant it is unstable for long periods of the year. This 
also has posed additional risk of injury to students as well as increased 
the pressure on other areas of the school in terms of its delivery of 
quality and diverse physical activity programs. 

The barren area also has low soil quality and loss of topsoil which 
has made the school dusty in summer and muddy in the wetter 
months.

The school estimated that more than 500 community members 
would also benefit from the upgrade, by enabling the use of this 
revamped space for community gatherings. 

The full list of Turf Australia Junior Landcare PPoG 2013 recipients 
can be found at juniorlandcare.com.au, along with other Junior 
Landcare projects. 
To find out about 2014 Junior Landcare grants as they are announced, 
people are encouraged to sign up to Landcare Australia’s monthly 
eNewsletter the Junior Landcarer, or check out www.juniorlandcare.
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bUSINESS MANAGEMENT

pIvOTAL TO THE NEw GROwER pROGRAM IS THE 
cOST Of pRODUcTION cALcULATOR wHIcH IS 
DESIGNED TO EASILY ASSIST GROwERS bUILD 
A pROfITAbLE bUSINESS bY HAvING A bETTER 
UNDERSTANDING Of pRODUcTION cOSTS. 

“Increase profit by understanding your true 
cost of production.” That is the aim of a 
new project, Staying in the Green, recently 
launched by Turf Australia, in conjunction 
with turf grower associations across 
Australia.

Pivotal to the new grower program is the Cost of Production 
Calculator which is designed to easily assist growers build a profitable 
business by having a better understanding of production costs. 

To assist growers in understanding how to use the Cost of 
Production Calculator, Turf Australia’s Business & Industry 
Development manager, Richard Stephens said the Staying in the 
Green project offered workshops, webinars and ongoing support.

Richard outlined that understanding your true cost of production 
assisted with:

1. Improving business profit, because you can set prices for the 
products and services offered by your business that include a 
profit margin.

2. Controlling your business costs. Developing a deep 
understanding of the cost drivers for your individual business, 
highlights areas where cost control can be improved.

3. Variety selection. Understand which varieties are the best for 
you to grow, based on which provide the best gross margin.

“Following these three principles can offer a result that sees a 
profitable business been able to provide for you and your family for 
the long term,” Richard explained.

Growers will also easily be able to answer questions such as: 
•	 What	price	do	I	need	to	sell	my	turf	for	so	that	I	make	a	profit?
•	 Where	can	I	reduce	my	business	costs?	
•	 Which	varieties	will	give	me	the	best	return?	
•	 What	is	the	minimum	amount	I	should	charge	for	delivering	turf?		
•	 How	much	do	I	need	to	charge	for	installing	turf?	

‘Staying in the Green’  
– opens growers eyes to their 
true $ cost of production 
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Superior Fertilisers Pty. Ltd. 540-604 Warrego Highway,  
North Tivoli, Qld 4305 ABN 15 090 425 371 Ph. 07 3282 7166   

Fax. 07 3202 1202 www.superiorfertilisers.com.au 
 

Custom Blends available to suit individual soils 

Specialising in 
* Mineral / Chemical Blends with high NPK 
* Biologically activated  
* High Analysis Liquid Fertilisers  
* Manufactured in Australia for Australian Conditions 
* Unlock locked up Nutrients 

A subsidiary of  

Contact us to find your local Agent  
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bUSINESS MANAGEMENT

AT A GLANcE

why ‘Staying in the Green’?
•	 Uses	the	Turf	Cost	of	Production	Calculator	that	is	tried,	

proven and specifically designed for the turf industry.

•	 Supported	by	Turf	Australia	and	State	Turf	Organisations.

•	 Has	a	trained	delivery	team	to	introduce	concepts	and	
help you through the process.

•	 Designed	so	that	it	is	
suited	to	you,	be	it	a	
workshop,	a	webinar,	 
or one-on-one support 

•	 Delivers	a	genuine	way	
to help you understand 
and improve your turf 
business.

Features 
Staying in the Green includes workshops, webinars and 

ongoing support. 

Workshops 
•	 A	national	program	with	workshops	in	the	key	turf	

producing areas of most states.
•	 Based	on	case	study	farm	examples	to	help	you	

understand the process, so information for your business 
stays confidential.

•	 Materials,	data	input	sheets	and	your	own	copy	of	the	
Turf Cost of Production Calculator (an excel program 
compatible with all computers) to take home. 

•	 You	can	enter	data	for	your	business	at	a	time	that	suits	
you, where you can readily access the information you 
need.

Webinars 
•	 A	webinar	is	an	online	workshop,	accessed	using	your	

computer while you sit at home.
•	 Detailed	instructions	provided	to	make	it	simple.	
•	 Listen	and	question	live,	then	access	again	later	if	you	

need to review. 
•	 Provision	of	materials,	data	input	sheets	and	access	to	a	

copy of the Turf Cost of Production Calculator (an excel 
program compatible with all computers) to use at home.

Continued...
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bUSINESS MANAGEMENT

	  

	  

             JOIN TODAY and SAVE! 
 

          Up to 16 Months for the cost of                  
                                            12 Months!* Turf News magazine 
Website Resources 
Sales & Marketing Assistance 
Public Relations 
Consumer Education 
Industry Advocacy  & More! 
 

SPECIAL 

OFFER 

Contact Veronica Iwanski 0011+1-847-649-5555 or viwanski@TurfGrassSod.org 
 *New TPI Members Only. Must join on or before 15 April 2014. Membership will expire 30 June 2015. 
 

www.TurfGrassSod.org	  

Ongoing Support 
•	 Access	to	phone	support	post	workshop	or	webinar	participation.	
•	 Availability	of	one-on-one,	face	to	face	support	in	some	areas.
•	 Designed	to	help	you	complete	the	tools	to	manage	your	individual	

business.

The Turf Cost of Production Calculator 
•	 Receive	a	copy	of	the	Turf	Cost	of	Production	Calculator	to	use	on	

an ongoing basis for your business. 
•	 Consider	your	variable	and	business	overhead	costs	to	calculate	

your cost of production.
•	 Calculate	the	cost	of	production	for	growing,	delivering	and	

installing turf.
•	 Generate	some	key	benchmarks	for	your	business	to	help	you	make	

decisions that are right for you. 

‘Staying in the Green’ – opens growers eyes to 
their true $ cost of production (continued) Staying  

in the Green 

Turf growers, would you like to know: 
•	 What	price	do	I	need	to	sell	my	turf	for	so	that	I	make	a	profit?	•	 Where	can	I	reduce	my	business	costs?•	 Which	varieties	will	give	me	the	best	return?•	 What	is	the	minimum	amount	I	should	charge	for	delivering	turf?	•	 How	much	do	I	need	to	charge	for	installing	turf?

What:  An online workshop that will help you understand cost of production for turf businesses 
When:  30 April 14 

Where:  At your computer 
In	the	comfort	of	your	own	office Detailed instructions provided 

Time:  10.00am - 12.00pm 

This project has been funded by HAL using the turf levy and matched funds from the Australian Government.

Building	Profitable	Turf	Businesses	through	understanding	Cost	of	Production	

For more information or to register contact: Simon Vogt, Rural Directions Pty Ltd  
Ph 08 88 414500  

Email svogt@ruraldirections.com

Staying in the Green,	is	funded	by	Horticulture	Australia	
Limited using the turf levy and matched funds from the 
Australian Government. 

If you would like to be profitable, competitive and remain 
in the industry for the long term contact Turf Australia  
T: (02) 4588 5735, E: admin@turfaustralia.com.au or 
visit www.turfaustalia.com.au to find out how to become 
involved.   
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Just when it seemed synthetic racing was the answer to 
water woes, one Queensland race track has returned to 
turf to bring the punters and the horses back to the track. 
Liz Mecham explains.

In what has been dubbed a ‘failed experiment’ the highly lauded 
synthetic racing surface at the Toowoomba racecourse Clifford Park 
in Queensland (QLD) has been replaced with natural turf.

In 2009, the Toowoomba Turf Club (TTC) made history when 
it installed a multi-million-dollar synthetic race track known as a 
cushion track – replacing the existing turf under the guise it would be 
more cost effective and easier to manage.

It was also meant to drought-proof the track when QLD was 
suffering from years of drought and it seemed race meetings would 
be the casualty if the turf track couldn’t be kept in order due to limited 
water.

But the synthetic cushion track – which was opened in July 
2009 and made of a mix of sand, synthetic fibre, elastic fibre and 
granulated rubber coated with wax – turned out be a costly disaster 
when punters left the track in droves and the TTC faced relegation 
of its high profile race meetings to non-TAB sanctioned events, and 
turnover dwindled.

Wagering turnover on racing in Toowoomba decreased by 24.8 per 
cent in the last two years, while the number of horses racing there 
declined by 7 per cent in the last year. 

Anecdotally, punters loathed the installation of synthetic tracks in 
online forums because of the inconsistent form horses had on the 
surface, which made betting all the more difficult – a horse’s form 
coming in to, or out of, a synthetic race meet meant nothing because 
it wasn’t replicated on the turf or synthetic surfaces.

The number of runners provided at race meetings across QLD from 
the Toowoomba training centre also declined by 14 per cent between 
2007 and 2012.

The synthetic track was also the subject of an Australian Jockeys 
Association investigation in 2013 when jockeys complained the 
surface would increase the number and severity of injuries.

The Australian Racing Board endorsed investigation ‘Evaluation of 
Synthetic Racetracks Relating to Falls and Injuries to Jockeys’ did not 
have enough sufficient evidence to prove the jockeys’ case, however, 
it clearly flagged the riders’ dislike of the surface.

And while the synthetic track was supposed to use up to one tenth 
the water of a turf track, it was the economics surrounding the track 
that drove the decision to return to turf.

In December last year, turf racing returned to Toowoomba under 
the	banner	of	a	“return	to	turf”	meeting	on	New	Year’s	Eve.

The turf’s return to the track was part of a $7million redevelopment 
of the course and brought the amount spent on the track converting 
from turf to synthetic and back to turf again into the vicinity of $20m.

The contract to install the new turf track was awarded to 
Melbourne-based Strathayr and was announced by QLD racing 
minister, Steve Dickson which funded the track redevelopment 
through the QLD State Government.

Turf systems specialists StrathAyr installed the new track in partnership 
with Cairns-based civil construction company Cheshire Contractors.

At the time TTC chairman, Bob Frappell described the cushion 
track as: “It’s been a failed experiment in my opinion.” 

“The most damning evidence has been the decrease in race 
acceptance numbers, its lack of support from those outside our 
racing jurisdiction and falling TAB turnover,” he added. 

“It is becoming unsustainable. Respect is being lost for our two 
age-old races (the Toowoomba Cup and Weetwood Race Day) and 
I think there is a loss of respect being shown for the Cushion Track 
from the local community.” 

The QLD racing minister said the project was essential for the 
future of the thoroughbred industry on the Darling Downs and was 
funded through the QLD Government’s $110 million Racing Industry 
Capital Development Scheme.

 “It’s plain to see from these trends that the synthetic track simply 
wasn’t working for the TTC. Participants didn’t want to use it and 
punters didn’t want to bet on it,” Mr Dickson said.

“The decision from the club to go back to grass racing is a great 
step towards a bright new future for racing in the region.” 

INSIDE THE NEwS 

Synthetic grass gets the boot 
from QLD racing sector

IT’S pLAIN TO SEE fROM THESE 
TRENDS THAT THE SYNTHETIc 
TRAcK SIMpLY wASN’T wORKING 
fOR THE TOOwOOMbA TURf 
cLUb. pARTIcIpANTS DIDN’T wANT 
TO USE IT AND pUNTERS DIDN’T 
wANT TO bET ON IT.
 QLD racing minister, Steve Dickson.
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A big team effort from the Quarry 
Hill Primary School community near 
Bendigo in Victoria has seen a baron 
patch of school yard turned into a 
green oasis. Liz Mecham explains.

f
or	the	students	of	Quarry	Hill	Primary	School	
(QHPS)	near	Bendigo	in	Victoria’s	north,	a	
patch of yard behind the school’s stadium 
was steep, unstable and just bare bushland 
rarely used, despite attempts by the school 
to create a new environmental play area.

But through a coordinated effort between 
Turf Australia, Echuca-based turf company, 

Coolabah Turf, and the school community there is now 
an enviable slope for kids to play and learn.

Despite missing out on turf through Landcare 
Australia’s Perfect Patch of Green Program, Turf Australia 
felt the school’s project to stabilise a previously unstable 
area and convert bushland area into a turfed learning 
environment warranted a special donation. 
Quarry	Hill	principal	and	environmental	coordinator,	

Matthew Butcher said: “With many years of drought we 
had to convert another grassed play area into astro-turf 
as we were unable to supply enough water to maintain it 
year-round.”

“While the astro-turf gives students a consistent 
and safe area to play, which is beneficial for use during 
Physical Education sessions and playing games during 
lunchtimes, it has taken away the natural environment the 
school previously had and it is hot and hard unlike natural 
grass.” 

Matthew said with a rise in student numbers over 
recent years, playing areas at the school had become 
cramped with students unable to play in certain sections 
due to extreme safety issues.
“The	QHPS	community	had	started	to	address	these	

issues by developing a ‘Bushland’ area attached to the 
bottom area of our school that was previously unsafe 
for student use. The process began by a committee 
developing a plan for the area that included an eco-shed, 
indigenous garden, tiered seating, native trees, dry creek 
bed and natural play areas,” he said. 

“While the school committed a significant amount of 
resources to the area, the surface of the ground was 
proving a challenging obstacle.

“The school had committed about $20,000 towards 
the project which saw the building of an eco-shed and 
contributed towards earthworks.”

The final challenge, however, to redevelop the area was 
solved in September last year, when 200m2 of turf was 
laid through the help of Turf Australia and Coolabah Turf. 

The space has now been completely transformed into 
a welcoming play and learning area, and has also been 
stabilised in terms of soil erosion. 

“The benefits of the turf are that students can now play 
in the space at lunchtime, we can use it for classroom 
projects where students can undertake learning on the 
new turfed area – basically, everything from reading 
and general classwork to environmental projects and 
experiments,” Matthew explained.

“We have also employed an environmental educator 
who can now use this space for her classroom.”

Matthew said the students’ response to the new turf 
area had been overwhelmingly positive.

“We now play Bocce and Klop on the area, where as 
in the past, we couldn’t have played these games with as 
much success,” he said.

“And it is simple things the kids are really enjoying after 
the turf installation – they can roll down the hill as it’s 
soft.”

The physical organisation of the project also took 
some management.

For Matthew, that process was streamlined somewhat 
by posting the project to a blog, putting a call out to the 
school’s parents as to what was needed, and seeing 
what the school community could provide.

This included everything from time at working bees 
with man (and woman) power physically undertaking 
jobs, to finding out parents had machinery and could 
complete work for the school and negate the need to 
employ contractors.

“The blog gives the school the opportunity to 
communicate with the wider community about not only 
the turf project, but information about environmental 
projects at the school - both within our grounds and 
those the school is participating in,” Matthew said.

Matthew said the blog, located at  
http://ourschoolenvironment.global2.vic.edu.au/  
was a key factor in helping get the large and small 
elements of the project organised.

“It was a big task getting it organised, from ordering 
two trucks of soil to be delivered into very tight spaces 
then organising a bobcat to spread the soil evenly,” he 
added.

Matthew said: “Luckily we have two parents in our 
school community who own their own bobcat and they 
generously gave their time to help with the preparation.  

“We also needed a lot of parents on the ground helping 
on the day of installation – from raking dirt, to shifting 
soil, to carting lumps of turf and organising the BBQ 
lunch.” 

  

wHILE THE ASTRO-TURf 
GIvES STUDENTS A 
cONSISTENT AND SAfE 
AREA TO pLAY, wHIcH 
IS bENEfIcIAL fOR 
USE DURING pHYSIcAL 
EDUcATION SESSIONS AND 
pLAYING GAMES DURING 
LUNcHTIMES, IT HAS 
TAKEN AwAY THE NATURAL 
ENvIRONMENT THE 
ScHOOL pREvIOUSLY HAD 
AND IT IS HOT AND HARD 
UNLIKE NATURAL GRASS.
Quarry Hill principal and environmental 
coordinator, Matthew Butcher.

A school community rejoices in the 
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A school community rejoices in the gift of turf

THE SpAcE HAS NOw bEEN cOMpLETELY TRANSfORMED 
INTO A wELcOMING pLAY AND LEARNING AREA, AND 

HAS ALSO bEEN STAbILISED IN TERMS Of SOIL EROSION. 

MARKETING
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As the next round of turf promotion 
campaigns begin to get underway, Liz 
Mecham takes a look back at the 2013/14 
campaign to see what’s been achieved.

T
he second year of the Perfect Patch of Green 
partnership with Landcare Australia and a strategic 
PR program were highlights of the 2013/2014 Turf 
industry marketing campaign.

“It’s been a great year of growth for the Perfect 
Patch of Green project and it was really pleasing 
to see the campaign have such a wide reach,” 
Horticulture	Australia	marketing	manager,	Alena	
Swinbourne said.

“The Perfect Patch of Green project has generated significant 
media coverage which is a great result for both Turf Australia and 
Landcare Australia as well as for the growers who have donated turf 
for the program.”

There were 122 grant applications received with over 62,000m2 of 
turf requested during the campaign. 

The Project was promoted across a diverse range of 
communication mediums – social media, video, print, radio and 
online, with hits to the Junior Landcare and Landcare Australia 
websites generating 9197 views from May 2013 to January 2014 
alone. 

The Project has been a huge success, providing a media value of 
$116,190 from May 2013 to July 2013. Updated figures on both the 
media value and hits to the websites will be provided in June 2014. 

The media campaign to date has achieved the following results:
•	 	32	print	items
•	 	8	e-Newsletter	items
•	 	6	website	items
•	 	24	social	media	items
•	 	3	broadcast	items

Public relations campaign
The Public Relations Campaign, managed by Impact 

Communications generated media stories for the industry and 
promoted turf wherever possible in media outlets through targeted 
stories.

To date, the PR campaign has achieved more than 78 articles 
promoting the value of natural turf. Some of these have been requests 
for live interviews with the chairman of Turf Australia, Anthony 
Muscat, and these interviews allowed the industry to immediately 
respond to the questions the media had regarding the benefits of turf. 

Successes for the Campaign included a media release on Summer 
Lawn Care Tips issued in October which generated a number of 
media interviews for Turf Australia’s chairman. A follow-up release on 
Winter Lawn Care Tips was issued in March and will aim to achieve a 
similar result.

Research is also underway for a media release to be distributed 
on developer rebates for homebuyers in regards to turf installation, 
as well as call to action sent to councils on the need for more green 
space.

Green Homes Australia
A new relationship was developed this year with the building group 

Green	Homes	Australia	(GHA)	and	has	already	provided	positive	
results for the industry.
To	date,	GHA	has	added	six	pages	to	its	website	 

(www.greenhomesaustralia.com.au) dedicated to Turf Australia: 
•	 The	main	Turf	Australia	page	has	generated	over	750	views.
•	 The	Think	Green	in	Small	Spaces	press	release	was	read	over	

380 times.
•	 The	Autumn	Lawn	Tips	press	release	has	had	over	640	page	

views. 
•	 The	article	on	the	partnership	between	GHA	and	TA	was	read	

over 280 times throughout the year. 
•	 The	12	Turf	Tips	from	industry	ambassador,	Meredith	Kirton	was	

read over 230 times. 
•	 The	Summer	Lawn	Tips	was	read	over	370	times.	
•	 The	above	were	also	included	in	the	weekly	Green	Mail	

email with an average open rate of 18 per cent from a 35,000 
database.

While the contracted association ended in March, Turf Australia’s 
Industry Advisory Committee has agreed to renew this association 
between	Turf	Australia	and	GHA	for	another	three	years. 

The details of an exciting three-year marketing plan will be covered in 
the next edition. The new plan is currently being developed, featuring 
a strong focus on social media, which will help to communicate the 
benefits of natural turf in a more engaging way.

MARKETING

THE cAMpAIGN HAS bEEN A 
HUGE SUccESS, pROvIDING A 
MEDIA vALUE Of $116,190 fROM 
MAY 2013 TO JULY 2013.

Turf Australia / Junior Landcare Austr
ali

a

PE
RF

ECT PATCH OF G
R
E

E
N

 

Keeping your Oasis Green

EFFECTIVE MOWING

The key to a beautiful lawn is to keep it young and

mowing promotes new growth. Warm climate grasses

commonly found in Australia, need a close shave once

a year to rejuvenate.

Top Tips

• Don’t scalp the grass

• Don’t mow grass that is stressed or wet

• Keep the mower blades sharp

• Mow regularly, never removing more than 1⁄3 of the

   height per cut

• Match the mowing height to the expected wear

WATERING
Your lawn may not require as much water as you think.

The frequency will depend on the weather, the type of 

grass and the soil conditions.

Top Tips

• Only water when your lawn needs it – change of  colour may

   indicate water needs

• A lawn should be partly dried out between watering as it

   allows air to get to the root system and creates a more 

   drought resistant lawn

• One deep watering is far more beneficial than frequent

   shallow watering – and it will save you �me! (In a Sydney 

   summer for example, a deep watering is about 15mm)

• The best �me to water is early in the morning or late  

   a�ernoon when less water is lost through evapora�on.  

   Avoid watering in the evening or at night as the lawn will  

   remain wet encouraging disease

• Your lawn may become dormant in periods of dry weather 

   without watering, however, if the soil is kept moist, it will 

   survive and in the rainy season come back as good as ever

TOP DRESSING

Top dressing is only needed for an extra smooth surface.

Top Tips

• Shave lawn first

• Use a washed river sand and never make it more than 1cm 

   deep
• Work top dressing in un�l some leaf shows

• You may use an organic fer�liser under the top dressing if

   required

PEST TREATMENTS

Most pests are specific to regional areas and expert advice 

should be sought if you have a serious problem.

WEEDING
A well maintained lawn should require li�le weeding or none 

at all. Hand weeding is generally the best solu�on for most 

lawns and is o�en good exercise too. Where serious weeds

occur or become a problem, consult a lawn specialist.

RENOVATION AND REPAIR

Lawns will always require some maintenance from wear 

and tear.

Top Tips

• Avoid soil compac�on by using a garden fork to break up 

   and aerate the ground. Normally this does not need to be

   done more than once per year – the best �me of year is 

   spring

• The best method is to use the fork moving backwards. 

   Drive the fork in ver�cally and lever it through 30o to li� 

   and crack the ground. Keep doing this at 15cm intervals

• It’s easy to patch worn areas by turning new grass into the 

   worn areas

• Li� a flap of soil and put grass runners half in and half out 

   parallel to the ground

• Keep the patched area damp un�l the roots have taken 

   hold

TURF - Lawn Maintenance

For further advice, please consult your local

turf care professional or grower.

www.turfaustralia.com.au

TURF - Lawn Maintenance
GOOD FERTILISING PRACTISES

Fertilising promotes new leaf and good looks.

Top Tips

• Don’t over do it! Li�le and o�en is best

• Use a fer�liser with a high nitrogen content

• Match fer�liser rate to growth rate. Don’t fer�lise when

   the grass is growing vigorously

• Slow release fer�lisers don’t need watering in, soluble

   fer�lisers do

• Fer�lising in late summer and autumn helps maintain a

   be�er colour in winter

• Lawns in alkaline and sandy areas may need an iron  

   supplement

TURF 

- LAWN

MAINTENANCEKey Activity

M
aintenance by Turf Variety*
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For further advice, please consult your local

turf care professional or grower.

www.turfaustralia.com.au

4) CARING FOR YOUR NEW LAWN

Avoid heavy traffic on your new lawn during the first four 

weeks to give the roots an opportunity to firmly knit with 

the soil, to help the turf remain level.

Watering:

• Do not allow the turf to dry out during this establishment 

   period. Keep damp, not wet! In hot weather several light 

   waterings per day may be needed or cover the turf with a 

   30% shade cloth to help keep it moist

• Weather condi�ons and loca�on will determine water 

   requirements – eg. reflected heat from buildings can dry

   turf out faster

• Established turf should only be watered when necessary.

   One deep watering per week should be sufficient and will

   help produce a more drought tolerant lawn

Mowing:

• Your turf must be �ghtly rooted down before mowing

• Never mow more than 1⁄3 of the leaf – ensure your 

   mower is set to the right height and has sharp blades

• Your first mow should be when the turf has grown to 6cm

   high – do not let it grow higher than this before your first

   mowing

• For subsequent mowings while your turf is establishing, do

   not mow below 4cm

 Fer�lising:

• Fer�lise your lawn six weeks a�er laying prior to a deep

   watering

TURF - Installa�ons
TURF 

- INSTALLATIONS

Marketing growth seen through strategic PR campaign
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Water Wise Lawn Care

The amount of water you need for your lawn is 

directly related to how much water your lawn 

evaporates. This will vary with the weather and 

by region.

A READY RECKONER

During a typical week this is how much water you need 

to replace:  

15mm of watering is equivalent to 15 litres (three buckets) 

per quare metre. For a 50m2 lawn this normally equates 

to about one hour of hand watering per week in summer 

under normal hose pressure. For extremely hot, dry centres 

like the middle of summer in Perth three waterings per 

week may be necessary. For most other areas one good 

watering per week should be adequate.

BE WATER WISE

Check water restric�ons with your local water authority prior to 

watering.

Recycling water from washing machines is a useful prac�ce on 

lawns as they are very effec�ve at stripping nutrient from waste 

water. The soaps offer a very effec�ve way of helping to 

suppress the effects of water repellent fungi in soils, especially 

in sandy areas.

Water Quality

What is the minimum quality water I can use?

• It is generally safe to use recycled grey water on your lawn. It 

   can contain high phosphorus and boron levels. Don’t use it on 

   na�ve plants. Most pathogens in grey water are easily killed

   by exposure to sunlight

• High salts contaminate water and can kill grass. Be aware that 

   bore water o�en contains salt and is some �mes very alkaline

• Saline water is much safer on sand where it can be leached   

   than on clay. If your water contains salt, treat regularly with

   gypsum. In very saline condi�ons salt tolerant grasses are

   available for specialist use

• Avoid pu�ng chlorinated swimming pool water on your grass

Water early in the morning so the

lawn can dry. This prevents disease

and reduces evapora�on

TURF - Watering

15mm

www.turfaustralia.com.au

MAKING THE MOST OF YOUR 

AVAILABLE WATER

How

• Develop a deep root system by using a garden fork to

   break up compac�on. Drive the fork in ver�cally and then

   pull the handle through 30o to li� and crack the soil,

   repeat moving backwards at about 15cm intervals

• Water deeply when you water

• If water is slow to enter the soil use a we�ng agent to 

   help it penetrate

• New lawns need to be kept damp (not wet) for about two

   weeks ‘�l the root system starts to establish. 

• Dethatch old lawns to help water penetrate

• If watering by sprinkler, each move needs to reach to 

   where the sprinkler head has just been

When

• If your lawn is changing colour it could be a sign it requires

   watering

• A lawn can become dormant in dry seasons and thrive 

   again in the wet seasons but must have enough moisture

   to stay alive. Dry lawns damage easily with traffic

• Your lawn may become dormant in winter but needs to be

   kept damp

Where

• If your turf is growing near surfaces that absorb or retain

   heat, such as window reflec�ons or cement surrounds, it

   may cause extra stress and need special treatment

• Tree roots will dry out a lawn quickly

• Steep slopes may need extra coring or forking to assist 

   easy water penetra�on

For further advice, please consult your local

turf care professional or grower.

TURF -Watering

TURF 

- WATERING

Keeping your Oasis Green

EFFECTIVE MOWING

The key to a beautiful lawn is to keep it young and

mowing promotes new growth. Warm climate grasses

commonly found in Australia, need a close shave once

a year to rejuvenate.

Top Tips

• Don’t scalp the grass

• Don’t mow grass that is stressed or wet

• Keep the mower blades sharp

• Mow regularly, never removing more than 1⁄3 of the

   height per cut

• Match the mowing height to the expected wear

WATERING
Your lawn may not require as much water as you think.

The frequency will depend on the weather, the type of 

grass and the soil conditions.

Top Tips

• Only water when your lawn needs it – change of  colour may

   indicate water needs

• A lawn should be partly dried out between watering as it

   allows air to get to the root system and creates a more 

   drought resistant lawn

• One deep watering is far more beneficial than frequent

   shallow watering – and it will save you �me! (In a Sydney 

   summer for example, a deep watering is about 15mm)

• The best �me to water is early in the morning or late  

   a�ernoon when less water is lost through evapora�on.  

   Avoid watering in the evening or at night as the lawn will  

   remain wet encouraging disease

• Your lawn may become dormant in periods of dry weather 

   without watering, however, if the soil is kept moist, it will 

   survive and in the rainy season come back as good as ever

TOP DRESSING

Top dressing is only needed for an extra smooth surface.

Top Tips

• Shave lawn first

• Use a washed river sand and never make it more than 1cm 

   deep
• Work top dressing in un�l some leaf shows

• You may use an organic fer�liser under the top dressing if

   required

PEST TREATMENTS

Most pests are specific to regional areas and expert advice 

should be sought if you have a serious problem.

WEEDING
A well maintained lawn should require li�le weeding or none 

at all. Hand weeding is generally the best solu�on for most 

lawns and is o�en good exercise too. Where serious weeds

occur or become a problem, consult a lawn specialist.

RENOVATION AND REPAIR

Lawns will always require some maintenance from wear 

and tear.

Top Tips

• Avoid soil compac�on by using a garden fork to break up 

   and aerate the ground. Normally this does not need to be

   done more than once per year – the best �me of year is 

   spring

• The best method is to use the fork moving backwards. 

   Drive the fork in ver�cally and lever it through 30o to li� 

   and crack the ground. Keep doing this at 15cm intervals

• It’s easy to patch worn areas by turning new grass into the 

   worn areas

• Li� a flap of soil and put grass runners half in and half out 

   parallel to the ground

• Keep the patched area damp un�l the roots have taken 

   hold

TURF - Lawn Maintenance

How to get the best 

result from your new turf

1) PLANNING

• While most turf varie�es can be laid at any �me,

   winter and ealy spring is a good �me to consider a complete  

   lawn replacement as the cooler weather and lower watering

   demands can make the job less taxing

• Be sure to select the right turf variety for your func�onal 

   and aesthe�c requirements. It must also be suitable to your 

   climate and soil type

• Where possible, avoid very shaded posi�ons and try to

   create edges that will make mowing easier

• Plan an expanse of lawn rather than small segments to 

   reduce maintenance

• Contact your local water authority or council regarding

   exemp�ons or restric�ons

• To measure the area of your planned lawn, prepare a sketch 

   including any paths, gardens, pools etc. Then use a tape

   measure and record the actual dimensions. Make sure 

   you order a li�le extra just in case you fall short, it’s a good  

   idea to allow and addi�onal 5% for off-cuts etc. Each roll is 

   equivalent to about 1m2

2) SITE PREPARATION

• Be sure to eliminate all exis�ng grasses or weeds with a

   recommended weed killer. Wait seven days a�er the first 

   spray and then water to germinate weeds. Repeat and wait 

   a further 14 days

• Clear the area removing all rocks, debris, dead lawn and 

   weeds

• To avoid drainage problems, ensure soil gradient slopes 

   away from housing founda�ons or pathways – add a quality 

   soil to raise the level if necessary, then rake and smooth. 

   The final height of the soil should be at least 10cm deep  

   and 3cm below pathways or driveways

• Before laying apply a starter fer�liser (usually high in

   phosphate) or a generous layer of pelleted chicken manure

• Lightly water the prepared area to se�le the soil and

   provide a moist base for your turf

• Never mix sand and clay. Heavy clay soils can be improved 

   by adding large quan��es of organic manure or compost 

   and possibly gypsum. Sandy soils can also be improved this 

   way and by adding coco peat

• The prepared base must be firm enough to walk on without

   leaving deep footprints

3) LAYING
Lay your turf as soon as it is delivered or store the rolls in the 

shade and keep them moist before laying. Try not to leave the 

turf for too long before laying with a maximum 24hrs from 

harvest considered maximum (even less in mid summer).

• Start from the longest straight edge like a fence or paved

   area
• Roll out the turf making sure all joins are bu�ed �ghtly  

   together

   with no overlapping; knock the rolls together with the back 

   of a rake

• Lay rows in a staggered brick pa�ern to reduce future

   erosion. Lay across slopes rather than down. If the slope is

   very steep you may need to hold the roll in place with a stake

   un�l root growth takes hold

• Use a sharp knife to cut the turf around trees or garden beds

• Ensure there are no air pockets and there is good contact

   between the roots of the turf and soil

• A light top dress may be applied to fill joins and level any 

   depressions (use washed river sand) - ensure the leaf of the  

   turf is s�ll visible

• Water your lawn within 30 minutes of installa�on – it should    

   be soaked, not saturated

• Avoid walking or kneeling on the turf during this process if at  

   all possible.

TURF - Installa�ons

For further advice, please consult your local

turf care professional or grower.

www.turfaustralia.com.au

4) CARING FOR YOUR NEW LAWN

Avoid heavy traffic on your new lawn during the first four 

weeks to give the roots an opportunity to firmly knit with 

the soil, to help the turf remain level.

Watering:

• Do not allow the turf to dry out during this establishment 

   period. Keep damp, not wet! In hot weather several light 

   waterings per day may be needed or cover the turf with a 

   30% shade cloth to help keep it moist

• Weather condi�ons and loca�on will determine water 

   requirements – eg. reflected heat from buildings can dry

   turf out faster

• Established turf should only be watered when necessary.

   One deep watering per week should be sufficient and will

   help produce a more drought tolerant lawn

Mowing:

• Your turf must be �ghtly rooted down before mowing

• Never mow more than 1⁄3 of the leaf – ensure your 

   mower is set to the right height and has sharp blades

• Your first mow should be when the turf has grown to 6cm

   high – do not let it grow higher than this before your first

   mowing

• For subsequent mowings while your turf is establishing, do

   not mow below 4cm

 Fer�lising:

• Fer�lise your lawn six weeks a�er laying prior to a deep

   watering

TURF - Installa�ons
TURF 

- INSTALLATIONS

THE pROJEcT wAS pROMOTED 
AcROSS A DIvERSE RANGE Of 
cOMMUNIcATION MEDIUMS – 
SOcIAL MEDIA, vIDEO, pRINT, 
RADIO AND ONLINE, wITH HITS 
TO THE JUNIOR LANDcARE AND 
LANDcARE AUSTRALIA wEbSITES 
GENERATING 9197 vIEwS fROM 
MAY 2013 TO JANUARY 2014. 

Marketing growth seen through strategic PR campaign
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New resource helps turf farm 
planning
Growers now have 
access to a ‘turf farm 
planning’ tool that aims 
to ensure the sustainable 
development of turf farms.

The PrimeFact 1320 Planning for Turf 
farms is now online and available for both 
growers and local councils to ensure turf 
farming development can be negotiated 
with the least amount of issues.

“The sole purpose of this document is 
to provide councils and growers, with a 
broad set of requirements that need to 
be met when approving the development 
of turf farming operations,” New South 
Wales Department of Primary Industries, 
Resource Management Officer, Melissa 
Kahler said.

“It is an information resource to help 
the turf industry develop sustainably 
and expand with minimal environmental 
impact, and so that future developments 
can happen without getting bogged-down 
in development application approval 
processes that are not relevant.

“Because many councils and the 
people working as part of the approval 
process haven’t had a lot to do with 
approving turf farming operations, this 
fact sheet will outline the basic things 
that need to be assessed as part of these 
developments.”

Melissa said the Fact Sheet included 
land use conflict, water and soil 
management issues, odour management 
and issues specific to the turf industry.

It also mentions turf operations that 
may require emergency management 
plans, which could help existing growers 
plan in the event of a flood or bushfire.

Melissa said the development of a turf 

Planning for turf farmsFebruary 2014, Primefact 1320, first edition 
Ashley Senn, Development Officer, Richmond  
Andrew Docking, Resource Management Officer, Richmond  Introduction

This guideline has been developed by the 
Department of Primary Industries (DPI) to 
support the sustainable development of turf 
farming in New South Wales. The purpose of this primefact is to:  provide local consent authorities with a clear 

set of requirements that should be addressed in 
development applications (DA) for turf farming, 

 promote establishment of turf farms in areas 
which allow long-term sustainable operation, 

 assist the turf industry to minimise effects on 
the environment, adjoining landholders and the 
general community by identifying the environmental management considerations. The first section of the guideline lists the resource 

requirements to be addressed in the development approval process. Details of the 
specific information the applicant and consent 
authorities should consider can be found in 
Appendix 1.
This Primefact assists in streamlining the DA 
process by helping applicants identify the appropriate information to consider and include in 
their (DA), and by minimising the need for council 
to refer specific proposals to DPI for comment. Turf farming is a form of intensive plant agriculture 

which produces grass sod for commercial and 
domestic use. The application of turf plays a vital 
role in erosion control at many development sites. 
The industry is primarily located on flat, fertile and 
often flood-prone agricultural land. Turf farming is a valuable industry which augments 

the amenity values of a range of urban landscapes 
and sporting facilities. The NSW turf industry gross 
value in 2011 was $81 million and employed 328 
fulltime workers.  

Councils are the local planning and development 
authority in NSW. All DA enquiries for turf farms 
should be directed to the local council. Image 1: Turf farming in the Richmond lowlands, 

NSW

Strategic Planning for Turf Farms
Councils are encouraged to strategically plan for 
sustainable agriculture, including turf development on rural lands. The areas most 
suited to the location of these agricultural development opportunities need to provide for 
and support agricultural investment in the long 
term.
The standard Local Environmental Plan (LEP) 
definitions for turf farming are located under 
intensive plant agriculture.  

bEcAUSE MANY cOUNcILS 
AND THE pEOpLE wORKING 
AS pART Of THE AppROvAL 
pROcESS HAvEN’T HAD A LOT 
TO DO wITH AppROvING TURf 
fARMING OpERATIONS, THIS 
fAcT SHEET wILL OUTLINE 
THE bASIc THINGS THAT NEED 
TO bE ASSESSED AS pART Of 
THESE DEvELOpMENTS.

specific fact sheet had been in the pipeline for a number of years.
“There are issues within the turf industry that are very specific to it, 

and while there is an existing fact sheet for intensive plant agriculture 
operations, this is more related to horticulture and it was felt the 
issues with the turf industry needed to be addressed individually,” 
she explained.

This included some issues growers were already dealing with such 
as land use conflict in the peri-urban environment which occurs in 
many turf growing operations in NSW. 

Growers will be able to access the fact sheet online via the 
Department of Primary Industries website. It can be found under the 
‘development assessment’ tab, or by directly visiting www.dpi.nsw.
gov.au/agriculture/resources/lup/development-assessment/turf-
farms.

pRODUcTION & INNOvATION
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T
he	Healthy	Waterways	project	aims	to	promote	
efficient water use and reduce the level of water 
wastage on turf farms, as well as on-farm run-off, 
soil degredation, and erosion in nearby waterways 
from on-farm activities.

“This project is aimed at looking into soil mapping 
and variable rate irrigation (VRI) technologies and how on-farm 
activities can reduce negative impacts on nearby waterways,” 
QLD’s Turf chief executive officer, Jim Vaughan said.

“Variable rate application of water, correct fertigation through 
the irrigator, energy saving, waste reduction and whole of farm 
satellite mapping … all of these things can reduce some of 
the biggest impacts on soil and waterways on and around turf 
farms and therefore build efficiencies.

“Avoiding excessive waste water, water run-off, water 
pooling, soil leeching and fertiliser leeching into waterways 
as well as compaction issues are all areas covered under 
the project that we need to address to ensure they don’t 
negatively impact the environment or the producer.”

Jim explained that “…after the floods in south east QLD we 
saw so much soil get washed away and into bays, so we want 
to look at what we can do to improve practices that reduce 
erosion and poor soil health leading into waterways”.

Jim added that Turf QLD had identified pilot grower 
involvement for the project which would identify any issues 
on-farm and offer solutions through technology such as, 
variable rate irrigation, GPS mapping of properties to gain 
accurate soil information and sensors for irrigators.

The project begins in south east QLD (areas south of 
Bundaberg)	under	the	project	name	of	“Healthy	Waterways	
Project” and in QLD northern regions (north of Bundaberg) 
under the Federal Government’s project titled, “Reef 
Protection”.  

For more information contact Jim Vaughan  
M: 0407 131 025 or E:jim@qtpa.com.au

Seeking on-farm solutions  
to reduce water wastage
Reducing the amount of waste water 
and decreasing the negative impact turf 
farms can have on our waterways and the 
environment are key elements of a new 
project between Turf Queensland and the 
Queensland Department of Agriculture 
Fisheries and Forestry. Liz Mecham explains 
how the four-year project will concentrate 
on catchments, estuaries and waterways in 
south east Queensland (QLD).

Over 500 actions to improve the 

health of our waterways

pRODUcTION & INNOvATION
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Open to young Turf Producers 
(40 & under) Australia wide
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This year’s NXGen Forum in Sydney will 
have a clear focus on helping turf businesses 
build successful teams and move forward.

T
he theme for the event being held on May 5 to 6 in the 
prolific turf-farming areas of Richmond and Windsor in 
Western Sydney, is ‘Building a Successful Team’.

While planning for the Forum is ongoing, a number 
of key themes and events have already been confirmed 
and young turf growers wishing to attend are 
encouraged to register early.

“The idea of NXGen is to give younger growers (i.e. under 40) the 
opportunity to network with one another and help give them some 
tools to develop their businesses in the turf industry,” Turf Australia’s 
business & industry development manager, Richard Stephens said.

“And having it in Western Sydney will allow New South Wales to 
host its first event, but also give growers from other regions of the 
State and around Australia a look at the intense turf farming in that 
area.”

The heart of the program is based around business operations, 
rather than specifically about any turf growing information, something 
Joey Muscat thinks is almost more important than the turf growing 
itself.

“People get turf, we are all growing it and that’s great,” he said.
“But this forum isn’t about learning to grow better turf and what 

chemicals to put on, it’s about running a successful business to do 
that.

“Because you can grow as much turf as you want but if you don’t 
have a good business structure around it, it’s just not going to work.”

Building a   
successful team

Joey said the program for the NXGen Forum gave young growers 
– the ones usually implementing change in businesses – the 
opportunity to see what business tools are out there to help their own 
operations succeed.

This was predominantly the Turf Cost of Production Calculator, 
but also included things on the forum program like the teamwork and 
communication session. 

Run by Coolabah Turf’s, Suzie Shearer this session will delve into 
and analyse varying personality styles to help better understand the 
people working around participants in business. 

“The ability to effectively communicate messages to ensure they 
are interpreted as they were intended to be and the capacity to 
build strong teams in a workplace are essential skills for business 
success,” Suzie said.

“Identifying, and then accepting differences in all walks of life, 
will assist to determine our communication styles and also to help 
us build effective teams to enhance efficiencies and success in our 
personal and professional worlds on a daily basis.

 “We will also touch on managing differences by looking at the five 
basic human needs that can sometimes influence difficult behaviour, 
and see real life case studies and role plays to help reinforce our key take 
home messages of effective team work and communication skills.”

This session will be underpinned by a panel discussion on the 
teamwork and family dynamics involved with a family turf business.

The Forum also gives young growers the chance to network, which 
is just as important as the things on the program.

“We are all young growers in an industry trying to succeed and lots 
of us are working in family businesses with a couple of generations 
and just getting together with other people who are battling the same 
issues helps us all deal with some of those common things,” Joey 
said.
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“It makes you realise you’re not on your own and there can be some really 
great exchange of ideas between everyone.
“You	can	learn	a	lot	just	by	talking	to	people	in	your	own	age	bracket,”	he	

said.
Keynote events of the function will include entertainment by dinner 

speakers.
At	the	Welcome	Dinner,	Martyn	Black,	Castle	Hill	Golf	Club	Superintendent,	

will speak about the teamwork lessons learned from conquering the Kokoda 
Track.

The Muscat Dinner on the Monday night isn’t focussing on wine production, 
but the Muscat families who grow turf on a number of nearby properties in 
Western Sydney.

All related, not necessarily working together, and not specifically against 
one another, the large number of Muscat family operations will discuss how 
they began in the turf industry, how the individual family operations vary and 
where the younger members of the family see their businesses and the turf 
industry going in the future.

“Our dinner will focus on how we got to being turf growers, from being 
veggie farmers and one family, to now being turf growers involved in a handful 
of different businesses and how that process happened – splitting one 
business into many,” Joey explained.

“And seeing what we had to deal with then and what we are dealing 
with now – we all grow the same product in close proximity so it’s a pretty 
interesting scenario we deal with.”

The program for Tuesday, May 6, will include visiting Pepe’s Ducks in South 
Windsor to see how a backyard family business grew into a multi-million-
dollar international business, the intensely turf-farmed areas at Cornwallis 
Road and Pitt Town Bottoms where turf businesses operate side-by-side, 
finally a visit to Leppington Pastoral Company. 

“I am really looking forward to showing growers from around Australia just 
how intensive turf is farmed in our area around Windsor – side-by-side turf 
farms – you can tell people about it but seeing it will be an eye opener for a lot 
of them,” Joey said.  

NXGen turf growers wishing to register for the event should visit  
www.turfaustralia.com.au

NxGen fORUM

...YOU cAN GROw AS MUcH TURf AS 
YOU wANT bUT If YOU DON’T HAvE A 
GOOD bUSINESS STRUcTURE AROUND IT, 
IT’S JUST NOT GOING TO wORK.

2013 NXGen participants, Queensland.
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Program

Sebel Resort & Spa, 61 Hawkesbury Valley Way, 
Windsor NSW 2756

Venue:

When:
Monday, May 5  and Tuesday May 6, 2014
(Fly in Sunday May 4, for bus departure at 5pm from airport)

Cost:
TPA Members - $330.00
Non Members - $385.00

Australia
Turf

Grow Green

2014 Next Generation
NSW Forum & Workshop

Building a successful business through teamwork . . .

Here's your chance to get together with leaders and other young turf producers from 
throughout the country and focus on building your business.

Following on from the last two year’s successful events, Turf Australia is organising our 
2014 Next Generation event to assist young producers or employees of turf production 
businesses to gain further knowledge, foster leadership, motivate and inspire young 
members of our industry.

We've attracted a terrific line-up of presenters to show how through effective teamwork you 
can have a more productive, sustainable and competitive turf business.

If you or younger members of your organisation could benefit from a couple of days of 
intensive exposure to the latest our industry has to offer - then don't miss out on this 
exciting opportunity.

For further information see the program below or please contact event conveners Pat 
Muscat at Green Life Turf or Christine Hughes at Turf Australia - details below.

NX Gen Forum Series 2014 - Enquiries: Christine Hughes email: christine.hughes@turfaustralia.com.au  Mobile:  0447 026 661  Pat Muscat Mobile: 0422 043 034

Turf Producers Australia Ltd      PO Box 92  RICHMOND  NSW  2753        Phone:  02 4588 5735      Fax:  02 4588 5613

NX GE
N 14

NX G
EN 14

Sunday May 4, 2014

6.30pm Registration and welcome introduction - Richard Stephens Turf Australia / pre-dinner drinks

7.00pm Dinner with Guest Speaker Martyn Black - Castle Hill Golf Club Superintendent.  
Teamwork lessons from the Kokoda track 

Monday May 5, 2014

7.30am  Breakfast

8.30am  Richard Stephens Turf Australia - Conference Opening – scene setting and objectives

9.00am  Gavin Rogers - Green Propeller - The importance of change in Modern Business

9.45am  Lynn Davidson - Jimboomba Turf - Business restructuring for profitability, the Jimboomba Story

10.30am  Break Morning Tea

10.50am  Matthew Plunkett - NSW LLS - Knowing your profitability with the Turf Cost Calculator

12.20pm  Lunch

1.00pm  Scott Tramacchi and Marcus Rogers (2013 Future Leaders) - Learning from TPI and the USA" 

1.30pm Panel Discussion -  "Teamwork and family dynamics within farm family business"

2.30pm Break Afternoon Tea

2.50pm Suzie Shearer - "Understanding your personality" workshop

5.00pm  Day 1 wrap-up

5.10pm Day 1 close - (Bus to airport for those only staying 1 day)

6.00pm Pre Dinner Drinks & then BBQ Dinner in outdoor marquee area

7.00pm  Muscat Family presentation - some lighthearted entertainment for the evening

Tuesday May 6, 2014
7.30am  Breakfast

8.30am  Bus leaves for Pepes Ducks - John Houston - teamwork and profitability - take a harder look at yourself.

10.30am  Break Morning Tea

10.50am Bus tour - tour of local turf farms and other production facilities

12.30pm Lunch at Green Life Turf and Farm Tour

2.00pm Bus tour to Organic Fertilisers - tour and presentation on the evolution of this diverse business 

4.00pm  Bus to airport (arrive airport approx 5.30pm - flights should be booked post 7pm) 

Open to young Turf Producers 
(40 & under) Australia wide

}
includes 2 nights accom. (Sun & Mon Nights)
+ all meals, activities and airport transfers.
1 night accom & presentation only packages 
also available from $220 - see details over)

Please note: Program may be subject to change
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12.30pm Lunch at Green Life Turf and Farm Tour

2.00pm Bus tour to Organic Fertilisers - tour and presentation on the evolution of this diverse business 

4.00pm  Bus to airport (arrive airport approx 5.30pm - flights should be booked post 7pm) 

Open to young Turf Producers 
(40 & under) Australia wide

}
includes 2 nights accom. (Sun & Mon Nights)
+ all meals, activities and airport transfers.
1 night accom & presentation only packages 
also available from $220 - see details over)

Please note: Program may be subject to change

DIL NI GU

B 2
0M

1A 4E
T Australia

Turf

Grow Green

Forum & 
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Mon May 5 - Tue May 6, 2014
Fly in Sunday May 4 for bus departure 5pm from airport

NB. flights must arrive before 4.30PM

NX G
E

N 14
2014 Next Generation Forum & Workshop series

_______Title:  First Name : ___________________________________ Surname :_______________________________________________

Job Title : _________________________________________________ Organisation: ____________________________________________

Postal Address : __________________________________________________________________________________________________ _

City / Suburb: ________________________________ State: __________   Post Code: ____________ Country: _______________________

Wk Phone: _(____)________________________Mobile: ____________________________ Fax: _(____)____________________________ 

Email : ___________________________________________________________________________________________________________

Ticketing Name / Title (if different from above): ____________________________________________________________________________

Special Access / Dietary Requirements / Other: ____________________________________________________________________________

Please complete one form for each delegate - photocopies acceptable (payment may be made on one form)

Registration Information

Payment
 

By Cheque:  I’ve enclosed a cheque  
with registrations made payable to Turf 
Producers Australia Limited.  
 

Credit Card: Check this box and fill out 
your credit card details left.

 Send Completed Forms:
 

1. Mail the completed registration forms to: 
 Turf Australia PO Box 92
 RICHMOND NSW 2753

2. Fax completed registration forms to:
  (02) 4588 5613

3. Scan and email completed forms to:
    admin@turfaustralia.com.au

Total number of delegates to be processed on this payment Total Amount

I hereby authorise Turf Producers Australia Ltd to debit my credit card to the value of $

Card Type: 

Card Number
Verification No* Expiry

Cardholder Name

Signature                  Date:

(Visa or M/card only)

(last 3 digits on rear)

(as appears on card)

Credit Card Payment:

 

FULL REGISTRATION - SAVE 40% off normal RRP

Full Registration & Accommodation Package - includes 2 nights accommodation at 
Sebel Resort Sun 4 & Mon 5 May, 2014 and all conference sessions, meals & activities.

1 Night Accommodation Package - Arrive Sunday night and take part in Sunday 

night’s dinner & all of Monday’s presentations - all meals included (excl. Mon night)

Presentation only package - includes 2 days of activities, lunch & dinner (no accom.)

NB. Accommodation packages include all bus transfers from Sydney Airport.

Member
Non

Member

* A Member is a financial member of Turf Australia

$*

$330 $385

$625 $715

Confirmation:  Once your booking and payment is processed we’ll send you confirmation of your booking by mail or email and a receipted Tax Invoice for your records.

Forum Registration

(Pricing includes GST)

Registration Form

Total

                  Turf Producers Australia Ltd      PO Box 92  RICHMOND  NSW  2753        Phone:  02 4588 5735      Fax:  02 4588 5613

$264 $319

$220 $264

This amazing conference and activity package has been generously sponsored by turf 

industry supporters and being heavily subsidised offers a massive 40% off normal value.
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pROfILERESEARcH & DEvELOpMENT

Environmental benefits of  
turf easily highlighted...
Turf growers know the environmental 
benefits of turf and often make them 
a critical part of their marketing and 
promotion initiatives.

Research, however, to backup these 
environmental claims can sometimes 
be difficult to find. But now following 
a Horticulture Australia (HAL) levy-
funded project, turf growers can access 
documented evidence for their marketing 
campaigns. Liz Mechan explains.

T
he environmental benefits of turf to customers 
and potential customers as a marketing tool 
has long been promoted, but until now, the 
hard evidence to back up those claims has 
been littered through documents far and wide. 
Collating and reviewing that data has identified 
more research options for the industry, but 
also highlighted that areas such as soil erosion, 
carbon capture, oxygen generation and cooling 
the urban environment are key areas the 
industry should be marketing.

The Australian turf industry commissioned a comprehensive 
review of turf’s environmental credentials. The study, A Review of 
the Environmental Benefits of Turf (TU12017) was conducted by 
Laura	Hewitt	and	Shane	Holborn	from	the	private	research	provider,	
BioScience Australia Pty Ltd.

While not undertaking any new research 
to support or dispel claims, the project 
conducted a review of literature in Australia and 
internationally in order to distil a comprehensive 
list of the environmental benefits of turfgrass 
(see Table 1).

“The review incorporated all available refereed scientific and 
non-referred industry journal and magazine articles to identify key 
environmental	claims,”	BioScience	Australia	director,	Shane	Holborn	
explained. 

“These claims were then critically assessed in terms of whether 
there was sufficient supporting scientific information and, conversely, 
where further research is recommended.

“The final results can be used as a practical guide for the industry 
in order to support marketing claims, build new markets, increase 
existing markets and also to inform future levy investment decisions 
into areas where insufficient evidence exists to support claims.” 

Shane said the reviewers, in assessing the environmental functions 
of turf grass, identified key areas where turf is well supported and 
widely recognised as providing significant benefits; areas where 
there is solid evidence but less recognition for turf grass as an 
environmental solution, and areas where turf’s capabilities are 
obvious but lack rigorous or consistent quantitative results and 
therefore warrant further attention.

“The review was undertaken to assist the turf industry to better market 
its product into environmental markets and to assist in prioritising future 
research investment,” he said.

The study identified four key areas turf had claims of benefits in:
•	 Atmosphere	quality: such as carbon sequestration, oxygen 

generation and air quality improvement. 
•	 Water	quality: such as rainwater entrapment, filtration and 

purification, flood control and runoff reduction. 
•	 Land	quality:	reduced nutrient loss, heat island effect alleviation 

and erosion control. 
•	 Other	environmental	benefits:	included reduced noise and 

glare pollution and increased biodiversity via habitat creation.

wHILE NOT UNDERTAKING 
ANY NEw RESEARcH TO 
SUppORT OR DISpEL cLAIMS, 
THE pROJEcT cONDUcTED 
A REvIEw Of LITERATURE 
IN AUSTRALIA AND 
INTERNATIONALLY IN ORDER 
TO DISTIL A cOMpREHENSIvE 
LIST Of THE ENvIRONMENTAL 
bENEfITS Of TURfGRASS.

R&D

The superior erosion control properties of turf can be clearly seen in 
the clean runoff from the turf strip (pictured) compared to the dirty 
runoff from coir log control strips (opposite top and bottom).
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The critical analysis of data 
available backs up many of the current 
environmental benefit claims, however, 
Shane said strong scientific data is lacking 
in some areas particularly in relation to 
warm season grasses under Australian 
climate and conditions.

“While it is evident from the extensive 
literature reviewed that well-managed, 
natural turf grass has numerous 
environmental benefits, uncertainty about 
the extent of these benefits still exists. 
Further research must be undertaken 
to determine the scientific evidence to 
support these claims and ensure the full 
environmental benefits of turf grass are 
identified and the extent of these benefits 
are known,” he added.

From the analysis of the data available, 
however, some of the greatest areas the 
industry can capitalise on are in the land 
and erosion control area, as well as air 
quality and cooling in urban areas which 
have the potential to provide large market 
growth for the industry across the country.  

Within the review, Shane said there 
was evidence to support the claims: 
“Turf grass has the ability to reduce 
the movement of soil and nutrients as 
well as possessing a high capacity to 
absorb excess nutrients in marginal or 
‘polluted’ water sources. This represents 
an opportunity to build on a currently 
underdeveloped market for the use of turf 
as a nutrient sink and should be further 
investigated.”

Similarly, the use of turf grass for 
erosion control has been well documented 
in	the	literature.	However,	Shane	said	
“… the use of turf grass as a natural 
source of erosion control could be further 
researched when it is used in place of 
artificial or man-made erosion control 
methods”. 

“The available research results should 
also be well communicated as this 
represents a substantial and growing 
market opportunity for the industry.”

Shane concluded that “… the Australian 
turf industry has some important and well 
supported environmental stories to tell”.  

Results of the research are available via 
the HAL website www.horticulture.com

Table 1: Summary list of the environmental benefits of turf grass.

Atmosphere 
quality	benefits

Water	quality	
benefits

Land	quality	
benefits Other benefits

Air pollution 
control/air quality 
improvement

Oxygen generation

Dust prevention & 
stabilisation

Carbon 
sequestration and 
sinks

Water filtration 
and purification 
(phytoremediation)

Water run-off 
reduction

Rainwater 
harvesting & 
entrapment - 
groundwater 
recharge

Reduction in nutrient 
movement & loss

Erosion control

Soil improvement 
and restoration

Biodegradation of 
synthetic organic 
compounds 
(phytoremediation)

Alleviating heat 
island effects

Noise and glare 
reduction 

Fire prevention

Biodiversity and 
ecosystem services

R&D
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WA investigates their water 
management practices
By Liz Mecham 

RESEARcH & DEvELOpMENT

An open day at the University of Western Australia (UWA) 
last month shed light on two research projects aimed at 
developing science-based best management practices for 
water use in turfgrass.

Since 1995, UWA has partnered with the Australian turf industry to develop a more 
environmentally sustainable product. And finally, on February 19 the UWA Turf 
Research Program opened the gates to two of its most recent projects both looking into 
ways to reduce turf water use while maintaining turfgrass quality. 

Effectively Utilising Water Allocations (2011–2015), HAL in partnership with 
the Turfgrass Industry:

Water allocation is a key water planning method used to irrigate public open spaces in 
metropolitan Perth. This project is investigating approaches to best manage current and future 
water allocations by: 

(i)  Investigating if turfgrass can be maintained with a water allocation (7500 kiloliters per 
hectare per year) and the implications of further lowering the allocation on turfgrass quality. 

(ii)  Evaluating how an annual water allocation is best distributed during the year. 
(iii)  Assessing if wetting agents improve the effectiveness of a water allocation. 

Application of Soil Amendments to Maintain Turf Quality on Sandy Soils under 
Reduced Irrigation (2013–2016), HAL in partnership with the Turfgrass Industry:

Soil amendments have the potential to increase the water holding capacity of our sandy 
soils. This project is investigating: 

(i)  The efficacy of a range of soil amendments in decreasing the irrigation requirements of 
turfgrass.

(ii) The mechanisms responsible for variation in efficacy (for example, changes in soil 
physical and chemical characteristics, increased soil water holding capacity, decreased 
soil hydrophobicity, responses of turfgrass root growth).

(iii) The amount of water that can potentially be saved by using soil amendments, and the 
resulting turfgrass quality. 

Associate Professor Pieter Poot said for both projects, a short overview was presented by the 
research leaders, followed by question time and some time to wander around, so that people 
could see for themselves what effects the different treatments have had on turfgrass quality. 

Associate Prof Pieter Poot.

Top: Prof Louise Barton explaining how the 
Water Allocations Project aims to investigate 
approaches that best manage current and 
future water allocations.
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“Meanwhile, the shade, drinks and BBQ provided by 
the TGA and the Sports Turf Association were highly 
appreciated by more than 160 attendants,” Pieter said.

“This is by far the highest attendance for a UWA Turf 
Research Program open day, illustrating the growing 
concern and interest in turf health at a time of ongoing 
climate change.”

The day highlighted how turfgrass plots were fairing 
over summer under various soil amendment and 
irrigation regimes, and how different water allocations, 
in combination with wetting agents, have influenced the 
development of dry-patch. 

“It was an information filled day and it was great to see 
how	well	the	soil	amendment	trial	plots	had	established	in	such	a	short	time.	However	it	will	
be interesting to see how the plots go with reduced water scheduling,” WA’s turf industry 
development officer, Eva Ricci said.

“With regard to the Water Allocations Project, it was blatantly obvious that 5000 kilolitres 
per hectare each year simply is not enough water to keep turf alive let alone vigorous. The turf 
with this allocation was really struggling; one can only imagine how bad turf with the same 
allocation would look under the wear and tear of a real world location.”

Pieter and Eva agreed that the success of the day was more than just seeing the research 
plots, as many attendees were able to also renew industry contacts. 

Interested in past UWA Turf Research? All past research has been summarised in Industry 
and Scientific publications, with detailed information provided in Final Reports. For further 
details go to http://www.plants.uwa.edu.au/research/turf 
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THIS IS bY fAR THE HIGHEST ATTENDANcE fOR A UwA 
TURf RESEARcH pROGRAM OpEN DAY, ILLUSTRATING 
THE GROwING cONcERN AND INTEREST IN TURf 
HEALTH AT A TIME Of ONGOING cLIMATE cHANGE.
WA, Associate Professor Pieter Poot.

THE DAY HIGHLIGHTED 
HOw TURfGRASS pLOTS 
wERE fAIRING OvER 
SUMMER UNDER vARIOUS 
SOIL AMENDMENT AND 
IRRIGATION REGIMES ...

Brothers and turf growers, Con 
Paino from Westland Turf and 
Peter Paino from Perth Turf at 
the UWA Open Day.

Soil amendment blocks on 
display at the UWA Open Day.



22 turfaustralia

SNApSHOT
Grower:					Doug	Fleet	of	Marne	Valley	

Turf,	South	Australia

Property:  67ha on the river flats of the 
Marne River near Cambrai

Focus:		 Specialising	in	particular	
Kikuyu,	Soft	Leaf	Buffalo	and	
Couch varieties

Market:   80% supplied to wholesale 
market; 20% direct to public 
and landscapers

pROfILE

For Doug Fleet of Marne Valley Turf in South 
Australia, farming has always been his calling.  
A former potato farmer, Doug turned to turf as a 
bit of an experiment. More than two decades later, 
Doug has built a successful turf business based 
on strong relationships and a willingness to adapt. 
Youna Angevin-Castro explains.

“D
uring the time I was farming potatoes, hay 
and fat lambs. I had a friend who was growing 
turf – he was one of the first South Australian 
turf farmers - and he was looking for someone 
else to grow it. I thought there was no harm in 
diversifying, so I decided to give it a go and 
put a bit of turf in,” Doug of Marne Valley Turf 
explained.

Doug’s South Australian business gradually grew, but it was his partnership 
with Garden Grove Supplies - one of the largest landscaping suppliers in the 
State – that really set the ball rolling for his turf enterprise.

“I started growing turf for them, which turned out to be a good decision. As 
they kept expanding, so did their demand for turf, and my business grew as 
well,” he said.
Doug	originally	farmed	from	a	property	in	the	heart	of	the	Adelaide	Hills.	

But the grape boom of the late 1990s saw an opportunity to sell his farm, and 
purchase 67 hectares on the alluvial flats of the Marne River, near Cambrai. 
Today the turf is grown on deep sandy loam, and the conditions are better 
suited to turf production. 

Doug specialises in particular varieties of Kikuyu, Soft Leaf Buffalo and Couch, 
supplying turf to councils, schools, golf courses, sports grounds and racetracks.

“We’ve done a couple of racetracks, and we recently completed Park 24, 
which was 50,000 metres in big rolls for the Adelaide City Council,” he said.

“We do quite a bit of work for the Adelaide City Council, which is great, but 
also has its challenges. 

Going with the flow at  
Marne	Valley	Turf

Above: Mowing Valley Green 
kikuyu at Marne Valley Turf Farm.



Autumn 2014 2323

“On large public infrastructure projects we’re usually the last ones 
to access the site…we have to wait for the site to be prepared and for 
the irrigation to be put in before we can do our part. 

“So, if there are any delays on the project, we’re usually the ones 
that have to wear it at the end.”

In preparing his turf, Doug aims for strong early establishment of 
the root system, which means he can be more conservative with his 
growing regimen during the middle months of the growing cycle.

“My main sales are Kikuyu. After we’ve established a good root 
system, we pull back a bit, and we don’t push the water and fertiliser 
until about two months before we’re ready to cut and lay it,” he 
explained.

Doug primarily fertilises with cow manure, sourced from Kidman 
feedlots, which he finds not only cost effective, but is also benefits 
his soils by boosting the organic content, and maintains moisture 
in	the	soil.	He	also	supplements	with	artificial	and	liquid	fertilisers	
throughout the year. 

Water is accessed via an underground water supply. During wet 
years, pumps water out of the Marne River, flushing his soil and 
keeping salinity at bay.

Climate plays an important role at Marne Valley Turf, with 
increasing temperatures and ongoing drought being two main players 
in Doug’s day to day operations. 

The heatwave through Australia’s southern states earlier this year is 
a reminder of how weather can impact sales.

“Our business dropped as a result of the temperatures. Normally 
we cut turf every day, but in January we only cut turf for half the 
month due to the heatwave conditions,” Doug said.

“We won’t sell turf at temperatures above 37C degrees, because 
our experience is that people don’t look after it when it goes out. We 
can cut it early in the morning and get it out to them, but if they don’t 
keep the water on it when it goes down, the turf will not cope well.”

Doug actively trials new varieties and is constantly on the lookout 
for new turf varieties that may suit the needs of the landscaping 
market. 

“I’ve got two new Couch varieties that I’m trialling on the farm at 
the moment that I feel have a good future in the industry. I won’t make 
a decision, however, until I’ve tested them for a minimum of three 
years,” he added.

Since opening for business in 1990, Doug has seen the South 
Australian market shift towards a demand for low maintenance, 
drought tolerant turf. 

On this basis, Doug will test any new varieties for good tolerance to 
heat stress, shade tolerance, ease of management and good colour 
during the winter.

“People’s lifestyles have changed over the years, and most people 
want turf that doesn’t need a lot of looking after. Once upon a time 
we used to sell tall fescue here – it was our main seller – and that 
would stay green right through the winter.  But now, with water being 
such a precious commodity, we’ve had to shift to hardier varieties, 
and our customers have adapted their demand accordingly,” he said.

Doug was a founding member of the Turf Producers Australia 
Board, sitting on the board for seven years. Today his involvement 
with the industry is less formal, but no less active.

“I love going to the TPA conferences and catching up with people. 
It’s a small and specialised industry, which could be seen as 
competitive, but people are always willing to talk and discuss issues, 
which makes it a great industry to be part of.” 

SINcE OpENING fOR bUSINESS IN 
1990, DOUG HAS SEEN THE SOUTH 
AUSTRALIAN MARKET SHIfT TOwARDS 
A DEMAND fOR LOw MAINTENANcE, 
DROUGHT TOLERANT TURf.

 Marne Valley Turf laying maxi rolls at Park 24 in Adelaide, South Australia.
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Drought plagues much of QLD but 
growers soldier on

As we go to print, Queensland (QLD) turf producers might well 
believe they have been here before as once again we are in drought. 
Primarily, 80 per cent of the State is drought declared. Even though 
we have had four cyclones this summer, they brought little or no rain 
to the drought affected areas. Many parts of southeast QLD are still 
recovering from the floods that occurred in the last two years and are 
now plunged into drought.

The central and western areas of QLD are extremely badly hit with 
drought; in the south east, Rockhampton through to the border are 
all experiencing extremely dry weather. Interestingly enough, the 
combined levels of the major southeast QLD dams in mid-March 
2014 were 87.1 per cent. Rain has been falling across the State, 
however it’s just sufficient light rain to keep the grass green and is not 
benefiting the soil in any way shape or form, nor is there any run-off to 
the dams, storage facilities or catchments.

We have reports in QLD of a number of farmers running out of 
water and trucking water in to ensure continuity. An example of how 
fickle things are:
•	 The	Warrego	River,	in	Charleville,	flooded	in	March	2010.
•	 Major	flooding	occurred	across	QLD	in	January	2011.
•	 Emerald,	in	central	QLD,	had	flooding	in	January	2011.
•	 In	January	2013,	Bundaberg	was	devastated	when	the	Burnett	

River flooded.
Now in the first quarter of 2014, we are in drought with 80 per cent 

of the State being drought declared and the south-east corner not 
far away. It is also interesting to note that the areas on the east Coast 
from Gladstone down as far as Noosa are drought declared.

On the positive side, during dry weather, turf sales are usually at 
high levels albeit at low dollar per metre as building and construction 
and infrastructure work continues at a fast pace. When it does rain 
it slows down harvesting time and orders are delayed or postponed 
affecting revenue.

It is either feast or famine with survival and sustainability the name 
of the game. This is also important as the latest predictions coming 
from the weather bureau climatologists warn of the likelihood of El 
Niño drought bearing conditions emerging during winter months.

Turf Queensland is on the front foot for its members with regards to 
any “Rural Assistance” from the QLD Government and all members 
are kept up-to-date with the Turf Queensland electronic ‘Turf Alert’ 
real time information service.

For more information contact Jim Vaughan M: 0407 131 025 or 
E:jim@qtpa.com.au 

queensland new south wales

Forums and field days keep Turf NSW 
busy

Turf NSW has got a fair bit happening at the moment with a number 
of events planned and work underway with differing bodies that could 
positively affect aspects of turf farming operations.

The mini field day and forum on March 18 explained the new laws 
surrounding	the	National	Heavy	Vehicle	Regulator	(NHVR),	with	
speakers from Roads & Maritime (RMS) and Moffet Forklifts talking 
about compliance.

There is still a fair amount of misinformation out there in relation to 
the new laws and hopefully this exercise will help to clear up a lot of 
questions.

The Department of Primary Industries (DPI) was also there to 
explain their new extension arm of Local Land Services (LLS). 

It now combines DPI extension services, the Catchment 
Management Authority, the Pasture Protection Board and a few other 
services into one body that will be involved in extension known as 
LLS.

There are opportunities for projects similar to the recent Farm; 
Nutrient Smart Programs carried-out on many turf farms under the 
DPI.

The Chemcert TurfCARE Program is now well underway, courses 
rolled-out at Windsor on March 5, South Coast on March 26. Further 
courses will occur at Windsor on April 16 and then at Newcastle, May 
21. Further dates will follow through the year.

For more information regarding the courses go direct to Chemcert 
or contact Turf NSW.

The courses will become more important over time for NSW 
growers, not only for Workcover and EPA compliance but also for 
issues of biosecurity.

The ACT’s Department of Parks and Conservation is currently 
working with Turf NSW on a certification arrangement - probably on 
the back of the Chemcert program, to help in their efforts to reduce 
fireweed incursions in turf supply to the region.

To aid in education to specifiers and end-users, a series of 
workshops are planned in conjunction with the Australian Institute of 
Horticulturists	at	Windsor	on		April	29	and	Canberra	on	April	30.

Discussions are also taking place with Turf Australia for assistance 
with the NXGen event in early May and the Turf 14 Conference in 
August, both to be held in the Sydney region.

We’re also working on the soon-to-be-released Turf Cost 
Calculator and will be setting NSW workshop dates in the near future.

For more information contact Dave Raison M: 0413 837 837 or  
E: ido@turfnsw.com.au
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Year kicks off well for growers
It is all systems go in Victoria as we manage the large amount 

of building and construction and infrastructure work orders. The 
intermittent rain has slowed down harvesting time and orders are 
delayed or postponed affecting revenue – but that is to be expected 
at this time of year.

On the Turf Victoria news front, our industry has had continued 
success with the Victorian School Garden Awards where four schools 
were each awarded with 300m2. This is an annual competition with 
most recent winners notified in December 2013, and their turf being 
laid in 2014.

Turf Victoria has had no board meetings as yet, this calendar year, 
as we await an industry development officer to get the year rolling. 
There has been some disappointment over the funding issue relating 
to the appointment, but Turf Victoria hopes that this position will still 
be forthcoming with the re-submission of the project proposal.

Looking back at the devastating Victorian fires, there thankfully 
were no ill effects reported from turf growers.

To date, growers have reported no water issues as the weather has 
generally been typical for this time of year, so it seems like it has been 
business as usual.

The most exciting event on the calendar year will be the inaugural 
training seminar for the Cost of Production Model to be held on April 4.

For more information contact Steve Cole M: 0432 328 731 or  
E: steve@lilydaleinstantlawn.com.au 

...supporting & promoting 
our state organisations.

victoria

Turf Victoria has a history of donating turf to 
worthy school projects, as seen here in 2012.

InfoRMAtIon fRoM youR StAte tuRf InDuStRy ASSocIAtIonS.

western australia

Grower efforts lead to new irrigation 
system at UWA

Turf growers would be able to sympathise with researchers at 
the University of Western Australia (UWA) who are battling irrigator 
issues. But thanks recently to a concerted effort, the days of dealing 
with aging infrastructure impacting water delivery are now over.

Constructed in 1997, the original travelling irrigator used at the UWA 
research farm was a simple trench, lined with plastic, which was kept 
in place by a line of cement slabs on each side of the trench. 

While the construction suited the operation at the time, since that 
original installation 16 years ago, there have been a few hiccups along 
the way. 

Most notably, underground leaking or bust pipes that resulted 
in mounds of sand rising upwards into the channel, impacting the 
irrigator’s ability to move along the channel successfully and deliver 
water to the trial areas.

The matter on how to upgrade the water delivery system was 
discussed at UWA Turf Industries Research Steering Committee 
(UWA TIRSC) meetings throughout 2012 and in early 2013 and 
subsequently advice was sought from the City of Belmont and 
Western Irrigation. 

The Turf Growers Association WA became involved via the UWA 
TIRSC.  After discussions at TGAWA general meetings, growers put 
their hands-up for in-kind support to upgrade the trench project.

The upgrade was planned and completed in the winter months 
of 2013 in order to be ready for the spring planting of turf for the 
Soil Amendments Project site and this was also the slowest time for 
growers who could offer support.

Darren Kirkwood, chairperson of the Turf Growers Association WA, 
coordinated the entire proceedings from beginning to end in July 
2013. Admirably, Darren also underwrote the cost of 400 limestone 
blocks and installation costs which allowed the process to proceed in 
a timely fashion.

It was by far the biggest job and cost of the project but ensured the 
walls of the trench would no longer collapse with the blocks to sure 
them up.

Darren and his team, including Jason Kirkwood and Lee from West 
Coast Turf, and contractors Ritchy Davidson, Craig McNully and 
Anthony Deruyter worked hard and fast to install the limestone blocks 
as quickly as possible to ensure the wet weather of last August did 
not delay the project.

The final processes were for the trench to be re-excavated and 
levelled with bobcats and the old liner replaced – with only a few 
small tears needing repair.

Continued next column...

The final result exceeded expectations, and came in well under-
budget at $17,000 – more than $10,000 less than expected thanks 
to the generosity of volunteer labour through TWAGA, Darren and 
his team, and volunteers such as Tony Guy, who pulled up the 
significantly difficult liner with good humour intact. 

Thanks to all involved, the Turf Industry in WA reaps the benefit of 
your dedication, hard work and generosity.

For more information contact Eva Ricci M: 0422 120 990,  
T: (08) 9437 2180 or E:idowa@turfaustralia.com.au

Travelling boom of the irrigator in 
the foreground during March 2014.



US	industry	embraces	
Aussie turf producers 
More than 70 Australians from the turf 
industry recently travelled to the United 
States and were welcomed with open arms 
by Turf Producers International (TPI) at their 
midwinter 2014 International Education 
Conference and Field Day, in Orlando, 
Florida.

w
ith about 600 delegates in total at the 
Conference and Field Day, 10 per cent were 
Australians. To acknowledge the largest 
Australian contingent ever to travel to a TPI 
event in North America, TPI put together an 
official audio visual welcome to the soundtrack 
of ‘I still call Australia home’.      

Some of the Aussies who attended went on a pre-conference 
tour which included parts of Texas, Georgia and Florida before 
arriving in Orlando. Others stayed on after the conference ended and 
participated in a Zoysia grass maintenance information session and 
then travelled to the University of Florida at Gainesville, Florida to 
review R&D and extension activities.

The benefits from international networking with the best turf 
producers from around the world cannot be underestimated. 
New ideas, gaining reliable and relevant information, identifying 
opportunities for collaboration and feeling part of a dynamic and 
professional industry are just some of the benefits to be gained from 
this type of event. 

We face the same issues worldwide
Many of the issues we face in Australia’s turf industry are similar to 

those faced by growers worldwide. For example; the need for more 
water efficient turf grass varieties, knowing your actual costs of turf 
production, promoting to the community the substantial benefits from 
turf, attracting and maintaining reliable staff and opportunities for 
diversification and value adding, were just some of the topics covered 
at the Conference.

INSIDE TURf
Richard Stephens

26 turfaustralia

2014 International Education 
conference and field Day,  
in Orlando, florida.

THE bENEfITS fROM 
INTERNATIONAL NETwORKING 
wITH THE bEST TURf pRODUcERS 
fROM AROUND THE wORLD 
cANNOT bE UNDERESTIMATED.

Rob Davey from Evergreen Turf (Australia) 
spoke about diversification in his business.  
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INDIvIDUAL TURf GROwERS cAN 
USE THE INfORMATION AND 
TOOLS GENERATED bY THE SIp 
TO bETTER cOMpETE wITH OUR 
GROUNDcOvER cOMpETITORS, 
SUcH AS cONcRETE, pAvING 
AND SYNTHETIc GRASS, AND 
TO DEvELOp NEw MARKET 
OppORTUNITIES…

Seven traits of being successful
 Nancy Friedman, the ‘Telephone Doctor’, opened the conference 

with a lively presentation on the ‘seven traits of being successful’. 
Nancy explained how successful people:
•	 Choose	their	attitude	in	advance	–	and	make	it	positive!
•	 Visualise	success	–	albeit	‘realistic’	success.
•	 Have	energy,	humour	and	enthusiasm.
•	 Resist	negative	tendencies.
•	 Are	a	‘double	checker’.
•	 Accept	change.
•	 Are	grateful	for	what	they	have.				

The Lawn Institute Research Advisors
The Lawn Institute is an organisation set up to provide scientific 

information, education and awareness of turf’s environmental 
benefits. The Lawn Institute research advisors claim that turfgrass is 
the plant that many urban people know, touch and understand the 
most. It can be their most significant link with nature and it directly 
connects communities to landscapes.      

Turfgrass gives many direct beneficial services back to 
communities and it is much more than just aesthetics. Providing a 
significant cooling effect, erosion control, absorbing carbon dioxide, 
producing oxygen, reducing runoff, decreasing fire risks, increasing 
property values as well as improving physical and mental wellbeing 
are all significant benefits from turfgrass that needs to be better 
understood by law makers and the general community.

In recent years, constant advances in breeding varieties have 
resulted in significantly more water use efficient turfgrass varieties 
with up to 50 per cent less irrigation water being required and/or up 
to four weeks difference in ‘dry down’ time.
However,	for	turfgrass	to	provide	these	community	benefits	to	

their full capacity, lawns must be properly maintained and be healthy. 
Unfortunately, over 20 US states have completely banned the use of 
pesticides on all school grounds. This has resulted in a significant decline 
in the surface quality of many sporting fields and outdoor play areas 
and a corresponding increase in surface related injuries has occurred. 

Eagle Lake Turf Farm, Alberta, Canada       
A feature of this year’s TPI midwinter 2014 Conference was several 

‘show and tell’ presentations from successful turf businesses from 
around the world, including Australia.   
Eric	Heuver	from	Eagle	Lake	Turf	Farms	in	Alberta,	Canada	gave	a	

practical description of his challenges and opportunities in operating 
a 485 hectare (1200 acre) turf farm. Eric said his biggest limitation 
was	reliable	people,	especially	truck	drivers.	He	has	diversified	into	
providing	garden	soil	via	the	‘Big	Yellow	Bag’	franchise	and	offering	
the ‘Green Roof’ modular system.

The core purpose of Eagle Lake Turf Farms is to ‘Create quality of 
life outdoors’ and core values are: People and family first; Innovation; 
Do	the	right	thing;	Be	competitive;	and,	Hardworking.

The cost of doing business   
Ben Copeland, junior and senior, from SuperSod & Patten Seed 

Company explained the importance of understanding the real and 
ever changing costs of turf production.

“As we are not producing Widgets, our costs of production are 
constantly changing with the influence of weather and variable costs such 
as fuel and fertilizer,” Ben Copeland senior, claimed. “As a result, we hired 
a Chief Financial Officer (CFO) so we can get daily financial information.”       

The CFO set-up 17 different sets of books to cover the various 
different aspects and enterprises in SuperSod & Patten Seed 
Company. Each of the farm managers upload their costs immediately 
via an iPad.

This information provides several key ‘dashboard’ or ‘KPI’ indicators, 
such as revenue, labour, chemical and/or fertilizer per acre or gross 
profit per variety or paddock. Dashboard indicators give you the 
opportunity to ‘REACT’ – Research, Evaluate, Act, Change & Train.

Always chase and understand your production costs. What are 
your	metrics?	         

The next edition of the Turf Australia Industry Magazine will outline 
more information on the many useful messages gained at the TPI 
midwinter 2014 International Education Conference and Field Day.

AS wE ARE NOT pRODUcING 
wIDGETS, OUR cOSTS Of 
pRODUcTION ARE cONSTANTLY 
cHANGING wITH THE INfLUENcE 
Of wEATHER AND vARIAbLE cOSTS 
SUcH AS fUEL AND fERTILIZER.
US turf grower, Ben Copeland senior.

Most of the 73 Australian turf producers who travelled to the US in February 2014 are pictured here enjoying the TPI Exhibits Dinner.

Paul Saad, Brent Redman, Steve Vella and Daniel Sammut 
from Australia at the TPI Field day at Bethel Farms, Florida.



Take a new look at  
your associations...

In any industry, the road to business success is not 
easy or well signposted. 

And, over recent years, Australia’s turf industry has had 
its own challengers with widespread areas of drought 
and water restrictions, through to reoccurring floods and 
cyclone damage, changes to water legislation, reduced 
access to chemicals and increased workplace health & 
safety requirements.

In addition, turf’s competition, such as synthetic grass 
and other ground coverings, seem to be making inroads 
into what we traditionally thought was ‘our turf’.

As an industry, a lot of ‘united’ work must be done 
to promote the benefits of turf, further increase its 
value in the eyes of the community and improve grower 
profitability.

Together, the turf associations help consumers to 
better understand and appreciate the many benefits of 
turf and provide members with valuable information, 
influence and networks that improve business 
profitability.

Join now and get both state and national 
representation! 
Your	turf	associations	lead	and	represent	the	

Australian turf industry, promote turf to new and existing 
markets and provide valuable information and money-
saving benefits to members.

 

Tired of walking  
the path alone?

For	more	information	about	Turf	Australia	and	becoming	a	member,	please	call	02	4588	5735,  
go to www.turfaustralia.com.au or contact your State Turf Industry Association.  

As the peak body, Turf Australia focuses on national issues, such as:
•	 Ensuring	the	industry	benefits	from	the	turf	levy	through	

practical Research & Development and widespread marketing.
•	 Liaising	with	Horticulture	Australia	Limited	and	the	Federal	

Government on key industry issues.
•	 Developing	partnerships	with	the	industry’s	national	service	

providers.

The State Industry Associations provide day-to-day and 
on-ground assistance to their members, including industry 
development services, assistance with state-based legislation, 
disaster relief and regional grower networks.

Your	membership	automatically	includes	membership	with	Turf 
Australia and your relevant State Turf Industry Association.

The many benefits include:
• Information: regular communication through quarterly 

industry magazines (such as Turf Australia Industry Magazine), 
fortnightly E-newsletters, an updated website, workshops, 
seminars and annual conferences.

• Influence: have your say, and be heard, on issues that affect 
your business and the industry, such as profitability, turf 
production, R&D and marketing.

•	Community: be part of a professional turf industry network that 
shares information and experiences that can save you money, 
increase productivity and improve profitability.

•	Opportunity: state and national member benefit programs, 
such as discounted eftpos merchant fees and reduced car 
hire, resort and accommodation rates. 

• Investment: invest in the future of your industry, your staff and 
your business.

So join now!
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NxGen Forum a huge success at Hawkesbury in NSW
A lot is happening at Turf Australia, and the recent NxGen Forum is just one of the exciting 

events to have already kicked-off the year. During May, more than 30 young guys and girls 
from turf businesses from all over the country rolled-up to the Sebel Resort at Windsor in 
NSW to take part in this year’s event.

The NxGen Forum included stories from the Kokoda Track as well as information on what I 
think is the most important subject for any business: “Knowing your business profit – or lack 
thereof.” The Forum also had presentations on succession planning and the importance of 
change in a modern business. 

Last year’s future leaders, Scott Tramacchi and Marcus Rogers shared with delegates what 
they learnt from attending the Turfgrass Producers International Midsummer Conference 
and United States study tour trip. Also on the agenda was an interesting, personality style 
self-assessment session which was led by Coolabah Turf’s, Suzie Shearer - some of the 
participants were quite surprised with the results of their own self-assessment.   

The NxGen dinner was renamed the Muscat Dinner, which made me a little embarrassed. 
However my brothers and I, as well as our sons, told the story of how we became involved in 
the Turf Industry back in the early 1990s and the many challenges we had to overcome.

The forum’s tours included Pepe’s Ducks at south Windsor and touring around the 
Hawkesbury region looking at the many different turf farms. (See page 22 for more details on 
the NxGen Forum.)

It was a very successful event and for those of you who couldn’t make it this year I would 
encourage you to get involved next year and book early because it’s becoming more popular.

Cost of Production workshops prove a big success 
The first Cost of Production (CoP) workshop was held at Richmond in NSW during May with 

the seven growers who attended saying it was “very relevant and most beneficial”.
The workshop was organized by NSW industry development officer, Dave Raison and 

Mathew Plunket from NSW Local Land Services, and was one of the many to be held across 
the country. (See page 10 for more details on the workshops.)

My youngest son, Tim attended the first workshop saying it was “… very informative”. A 
few days later, myself and Tim entered all our information into the CoP program. We were 
very surprised with the final result and finding out how much it actually does cost us to grow, 
market and deliver our turf to the end user. This (CoP program) is definitely going to change 
how we run our business into the future.

I encourage every business owner, or a key staff member to attend one of the CoP 
workshops when they are in your area; as I am sure the program also can change the way you 
do business and make it more profitable.

2014 Conference & Field Day August 27 – 29 
This year’s Turf Australia Conference & Field Day will be even bigger and better than before 

thanks to the many excellent speakers and exhibitors lined-up (See page 16 for more details 
on the 2014 Conference).

The Conference will be held at Penrith Panthers, at the foot of the Blue Mountains, with the 
Field Day at my farm, Greener Lawn Supplies in Freemans Reach, which is in the hub of the 
most intensive turf growing area in Australia. 

Again, I encourage you to come along to this great event, to be held when the grass remains 
dormant in most states with the exception of a few of you lucky growers up north. 

So mark it in red on your calendar August 27-29, 2014!

Anthony Muscat
Chairman, Turf Australia

Turf Australia Industry Magazine is 
produced by Turf Producers Australia Ltd 
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EDITORIAL
Anthony Muscat

WE WERE vERY SURpRISED WITH THE fINAL 
RESULT AND fINDING OUT HOW MUcH IT 
AcTUALLY DOES cOST US TO GROW, MARkET 
AND DELIvER OUR TURf TO THE END USER.
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Known as one of the key global horticultural events, the 29th International 
Horticultural Congress is set to be held in Australia in 2014 at Brisbane from 
August 17 – 22.

Held every four years, the world-renowned congress occurs 
at various sites around the world attracting more than 2000 
delegates and covers all aspects of horticulture and horticultural 
science.

The theme of the 2014 Congress is Horticulture - sustaining 
lives, livelihoods and landscapes and turf growers are 
encouraged to attend a first-rate program and network with 
some of the key people in both Australia and the world’s 
horticulture industry. 

Presentations will cover the research, teaching and extension of ornamental crops 
(such as turf) that are best managed for production and lifestyle, and how plant 
protection and postharvest treatments can influence crop quality.

In fact, turf will play a key role on Thursday August 21, with a special symposium and 
subsequent workshops on turfgrass management and science for sports fields. This includes 
a fantastic line-up of seven keynote speakers including; Dr Ruth Mann from the Sports Turf 
Research Institute in the United Kingdom (growing in difficult environments), Dr Scott McElroy 
from Auburn University in Alabama (addressing the growing problem of herbicide resistant 
weeds) and Dr Panayiotis Nektarios from the Agriculture University of Athens in Greece 
(discussing turfgrass conditions and management in Hellenic soccer fields). 

Further details on the Congress can be found at www.ihc2014.org

INSIDE THE NEWS 

Superior Fertilisers Pty. Ltd. 540-604 Warrego Highway,  
North Tivoli, Qld 4305 ABN 15 090 425 371 Ph. 07 3282 7166   

Fax. 07 3202 1202 www.superiorfertilisers.com.au 
 

Custom Blends available to suit individual soils 

Specialising in 
* Mineral / Chemical Blends with high NPK 
* Biologically activated  
* High Analysis Liquid Fertilisers  
* Manufactured in Australia for Australian Conditions 
* Unlock locked up Nutrients 

A subsidiary of  

Contact us to find your local Agent  
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Turf a key player at this year’s 29th 
International Horticultural Congress 

Turf levy benefits fact 
sheet – did you 
receive yours?

Recently, Turf Australia 
completed a big mail-
out to 465 known turf 
businesses across 
Australia. In that mail-out 
was an 8-page fact 
sheet describing the 
benefits of the Levy 
and the Levy system.  

It is a must read 
and if you did not 
receive a paper 
copy of this in the 
post please let Turf 
Australia know on the 
following contact options: 
E: admin@turfaustralia.com.au or  
T: (02) 4588 5735.

Keep an eye out for the next Turf Fact Sheet 
which focuses on profitability!

Brought to you by the turf levy

2014 02

turffactsbusiness management

How the levy is driving the  
future of your Turf Industry  

Continued...

Turf Facts has been funded by HAL using 

the Turf Levy and matched funds from the 

Australian Government.

For more information please  
contact Turf Australia on  P: (02) 4588 5735   

E: admin@turfaustralia.com.au 
www.turfaustralia.com.au 

Developing more profitable business 

practices, researching new and more efficient 

production methods and ensuring the 

community is aware of the benefits of turf is 

vital to the ongoing viability of the Australian 

turf industry.  Even though natural turf has a wide range of benefits and 

advantages over other ground cover options, such as synthetic 

grass and pavers, ensuring the community understand this is a 

never ending process. The long term future of the Australian Turf Industry depends on the 

industry’s collective ability to maintain individual business profitability, 

research and develop production efficiencies and effectively market 

the benefits and inherent value of natural turf. To help enable the 

industry achieve this, a national turf levy was put in place in 2006.

This Turf Facts describes some of the benefits already realised from 

the turf levy, how the levy system works, how individual levy payers 

can have a say on levy expenditure and where to go for further 

information.                       

The Levy has funded a series of professional turf marketing 

photos, all of which are available to levy payers, free of charge, 

via the Turf Australia Website, www.turfaustralia.com.au.

The next generation of turf growers. Our turf levy investment ensures they have got a good future.
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As the final rolls of turf for the 2013 Perfect 
Patch of Green program are being laid 
across the country, the 2014 program has 
already opened and closed for applications. 

L
ast year’s campaign – only the second in the partnership 
between Junior Landcare and Turf Australia – continued to 
promote turf in schools, pre-schools and child care centres 
and received more than 120 applications requesting in excess 
of 62,000 m2 of turf. 

While only 15 applicants will receive turf (see Table 1), the program 
has shown there is a high demand for turf around Australia for 
children to play and learn on. 

The program generated some significant media coverage for Turf 
Australia including exposure across social media, video, print, radio 
and online. The coverage also included a front page story in a local 
newspaper about a successful application, and a story in the leading 
gardening magazine, Gardening Australia. 

At the conclusion of last year’s campaign the equivalent media 
value of more than $220,000 was generated which also included over 
3500 page views of the Turf Australia partnership program on the 
Junior Landcare and Landcare Australia websites. 

The 2014 program is shaping-up to give similar strong media 
coverage and page view results. 

This year’s program – renamed the Perfect Pitch 
of Green to piggy back on the hype generated 
by the FIFA Soccer World Cup – opened for 
applications in April and closed on July 1. 

Up to the beginning of June, the campaign 
had already generated radio and online media 
coverage – including in excess of 40 social 
media mentions – and more than 30 print 
media stories. 

The campaign this year aims at giving 
successful applicants 200m2 of turf – 
enough to returf two soccer goal squares 
or an outdoor classroom area. 

Entry response is 
outstanding for 2014  
Perfect Patch of Green 

School State Turf Donor Variety

Lameroo Regional Community School SA The Turf Farm Soft Leaf Buffalo

Dubbo College Delroy Campus NSW Turf the Lot Soft Leaf Buffalo

Bundaberg East State School QLD Premium Turf Couch

Somerly Primary School WA The Lawn Doctor Kikuyu

Amsleigh Park Primary School VIC

Lilydale Instant Lawn Kikuyu

Anco Turf Kikuyu

StrathAyr Kikuyu

Mentone Park Primary School VIC Big River Instant Turf Kikuyu

Goulburn Pre School Association Inc NSW Canturf Soft Leaf Buffalo

Bains Road Preschool SA Marne Valley Turf Kikuyu

Aspley Special School QLD Go Turf Soft Leaf Buffalo, Couch

Botany Public School NSW
Collins Sports Turf Kikuyu

Southern Cross Turf Kikuyu

Nannup DHS WA

Down South Turf Kikuyu

Greenacres Turf Kikuyu

True Blue Turf Kikuyu

Aroona Scout Group SA Murrayland Turf Couch

Turramurra North Public School NSW
Dad & Dave’s Turf Supplies Kikuyu

Greener Lawn Supplies Soft Leaf Buffalo

Umina Child Care Centre NSW Mardi Park Turf Soft Leaf Buffalo

Banks Public School NSW Soft Leaf Buffalo

MARkETINGpERfEcT pATcH Of GREEN
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AT THE cONcLUSION Of LAST YEAR’S 
cAMpAIGN THE EqUIvALENT MEDIA 
vALUE Of MORE THAN $220,000 WAS 
GENERATED WHIcH ALSO INcLUDED 
OvER 3500 pAGE vIEWS Of THE TURf 
AUSTRALIA pARTNERSHIp pROGRAM 
ON THE JUNIOR LANDcARE AND 
LANDcARE AUSTRALIA WEbSITES.

Table 1
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Deale and the team from True Blue Turf all partnered together to 
donate and lay more than 550m2 of Kikuyu turf.

Felicity said the installation of the new turf was not just a 
school project, but one the whole community became involved in.

“Aside from the Nannup DHS P&C and staff - particularly Ryan 
King, our gardener - volunteer parents and Nannup Shire staff, 
local contractors and local business volunteers, were all involved 
in the project,” Felicity explained.

“Robin Mellema, a local Councillor, also came in on weekends 
to help dig up old turf and dig trenches to prepare the site. 

“It truly was a community effort!”
Felicity said the project was fantastic to be involved in, and 

recognised the contribution of the turf growers involved.
“It is wonderful to see companies and the community 

supporting schools and greening Australia. Without them we 
would not have been able to beautify this area. Congratulations 
to all involved (in Perfect Patch of Green) and thank you,” she 
said. 

Turf Australia / Junior Landcare Austr
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New water tanks in a town are not often 
associated with damage, but for Nannup 
District High School, damage to their 
turf thanks to tank installation made them 
perfect candidates for the Perfect Patch 
of Green program. Liz Mecham explains.

When the township of Nannup in Western Australia needed 
new fire tanks installed for protection of the town and school, 
the local high school’s front sports field was an unsuspecting 
casualty.

The town’s district high school, which caters for more than 
140 students from pre-primary to Year 10 at Blackwood Valley 
three hours from Perth, had its sports field damaged during the 
required “tank” upgrade leaving students with limited areas to 
play sports and have school social events.

“The field was heavily utilised by the whole school for volley 
ball and small area sports games, and for family nights and 
events,” Nannup District High School principal, Felicity Dear said.

“Furthermore, the 25 secondary students played on the field 
daily.”

Today the sports field’s turf, thanks to a combined donation of 
550m2 from three growers, is now back to being a popular place 
for students to play and the school to completely utilise.

Adrian Pitsikas from Greenacres Turf Group, John Clayton and 
Francine Hudson from Down South Turf, Leonard and Jimmy 

Turf producers across Australia praised 
for helping school get back on it’s track

“IT IS WONDERfUL TO SEE cOMpANIES AND THE 
cOMMUNITY SUppORTING ScHOOLS AND GREENING 
AUSTRALIA. WITHOUT THEM WE WOULD NOT HAvE bEEN 
AbLE TO bEAUTIfY THIS AREA. cONGRATULATIONS TO ALL 
INvOLvED (IN pERfEcT pATcH Of GREEN) AND THANk YOU.”  
Nannup District High School principal, Felicity Dear.

Right: Nannup District High School students back playing on 
the newly laid turf which was kindly donated by Down South 

Turf, Greenacres Turf Group and True Blue Turf. 

Below: Laying the donated turf at Nannup District High School.

Locals and school members preparing the field for the new 
turf that was donated by turf producers across the country.
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10 reasons to choose turf 

References:  

•  Turf Australia polled 114 real estate agents nationally between November 2011  

to January 2012 for the value of turf national real estate agent industry benchmark

•  Ian Alcock, Mathew P White, Benedict W. Wheeler, Lora E. Fleming, Michael H. Depledge. 

Longitudinal Effects on Mental Health of Moving to Greener and Less Green Urban Areas. 

Environmental Science & Technology, 2013; 131209122554002 DOI: 10.1021/es403688w

• Holborn S, 2013, Review of the Environmental Benefits of Turf, ISBN 0 7341 3230 1

Absorbs heat and 

breaks up radiant 

energy, reducing  

glare and having  

a cooling effect

Can increase the 

value of your home 

up to $75,000

Reduces the risk   

of fires spreading 

by  acting as  

fire break

Reduces CO2
 emissions,  

generates oxygen and 

absorbs noise

Reduces incident 

of injury through 

cushioning effect

Helps maintain a  

balanced ecosystem

Research found that 

greenspaces offer significant 

and sustained improvements 

in mental health

An effective, cheap 

and durable form of 

soil erosion control

Helps improve water quality 

by slowing down run off 

and trapping pollutants and 

sediment. Rainwater filtered by 

turf is 10 times less acidic than 

run off from a hard surface

Reduces dust by 

trapping it between  

blades, which is  

then washed into  

the soil

Head to www.turfaustralia.com.au to find  

your local turf grower for further advice
The 10 reasons to choose turf:  

available on the Turf Australia’s website. 
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The marketing of turf across the next three 
years will focus on opportunistic promotion 
and plenty of online activities in an exciting 
move to drive sales on the back of world 
sporting events. Liz Mecham explains.

T
he Turf Industry’s three-year marketing plan, which 
kicked-off on July 1 is online, sport-orientated and 
on target as it shifts its major focus from traditional 
marketing techniques to social media campaigns.

Piggy-backing on major sporting events such as 
the recent FIFA World Cup in 2014, the marketing plan 
has some big ticket items to attract attention to turf, 

including competitions to win experiences at major Australian turf-
based sports events through online campaigns.

The plan also includes a new promotional relationship for the 
industry to foster a stronger association with the building and design 
industries, and will continue to develop existing relationships with 
other partner organisations.

Developed by Horticulture Australia marketing manager, Alena 
Swinbourne, Turf Australia’s Marketing Program 2014-2017 has three 
key objectives aimed at breaking down the industry’s biggest issues: 

•	 Increasing	purchasing – driving sales and increasing the 
number of people purchasing turf within the last five years.

•	 Increasing	awareness – through online information, raising the 
awareness of turf’s positive attributes.

•	 Decreasing	perceived	barriers – installation and maintenance 
costs have been identified as the main reason behind people 
choosing to not have turf.

The trend towards online promotions and activities is seen as a way 
to engage a new audience for turf, and to allow for maximum mileage 
per capital investment.

The traditional forms of media have not been completely forgotten, 
with a concerted campaign to get more stories about turf in 
newspapers and magazines, and onto the radio airwaves through the 
engagement of a new public relations and communications company, 
Bite Communications.

The three-year program has already begun to kick goals, with the 
Turf Australia’s Facebook page rebranded as ‘Lawnspiration’ (www.
facebook.com/lawnspiration) and now receiving strong support for its 
online lawncare tips and its interactive capabilities.

The page already has increased its number of followers through 
online ‘likes’, and acted as a forum for people to post questions about 
their lawn and have them answered in a short time frame.

It also has acted as an effective tool for people to click through to 
online lawncare tips on the Turf Australia website, driving more online 
traffic to the industry’s revamped website.

The Facebook page will be the base for a number of major 
campaigns during the three-year marketing program, the first of 
which kicks-off in August (see Social Media on page 8).

Landcare Australia partnership
The successful Perfect Patch of Green (PPoG) program between 

Junior Landcare and Turf Australia has been re-branded in 2014 to 
Perfect Pitch of Green to capitalise on the FIFA World Cup (held from 
June 12-July 13).

Rather than large areas of turf, it will give 15 schools around 
Australia 200m2 of turf each – enough to re-turf two goal mouths or 
rejuvenate an outdoor classroom or play area.

Applications for the PPoG 2014 program opened in April and 
closed July 1, with site visits and announcements of successful 
applicants to occur at the end of August. Turf will begin to be laid on 
sports fields of schools around Australia before the end of the year.

An online element to the program via the Landcare Facebook page, 
also increased its reach in 2014/2015. Keeping with the soccer World 
Cup hype, cross-promotion in the form of a competition entitled Pitch 
it to Me went online via the Landcare Facebook page.

The Pitch it to Me concept (which closed July 1) was completely 
Facebook-based and required fans to submit pictures and captions 
of their backyard, school, community play areas, or local patch of 
public green and write what they enjoyed most about real turf.

The activity planned to encourage user-generated content for 
sharing on Facebook and had a prize for the winning entry of soccer-
related memorabilia.

Following a break in 2015, the 2016/17, Perfect Patch of Green 
program will continue to be promoted to schools, preschools and 
community groups. But in 2016, will allow them to apply for up to 
600m2 of turf to promote the connection of children and turf through 
outdoor learning and play. 

Similar to previous years, applicants will have to demonstrate how 
new turf would enhance their play and learning areas – focussing on 
how it will inspire young children to enjoy the outdoors. Turf will be 
awarded to 15 recipients.

Continued...

Social media campaigns  
to drive turf marketing

THE THREE-YEAR pROGRAM HAS 
ALREADY bEGUN TO kIck GOALS, 
WITH THE TURf AUSTRALIA’S 
fAcEbOOk pAGE REbRANDED AS 
‘LAWNSpIRATION’ ... AND NOW 
REcEIvING STRONG SUppORT fOR 
ITS ONLINE LAWNcARE TIpS AND 
ITS INTERAcTIvE cApAbILITIES.
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Social media campaigns  
to drive turf marketing (continued) 

Social media campaigns
Turf-based sporting events will be key to the online social media 

promotions over the course of the three-year marketing campaign 
and aim to drive not only ‘likes’ for Turf Australia’s Facebook page, 
but also the industry’s knowledge of its consumers.

Competition-based promotions of turf through Facebook where 
winners will receive a prize to attend some of Australia’s biggest sporting 
events occurring on turf –begin in August as a trial. The short four-to 
six-week competitions will require Facebook fans to answer a turf related 
question and ‘like’ the page to be eligible to go into the draw to win. 

HAL’s marketing manager, Alena Swinbourne said the activity 
would give Turf Australia valuable opportunities to promote the 
product, as online users ‘like’ and ‘share’ the competition, thereby 
growing the number of people engaged in the page. 

“The aim of the competitions is to increase the effectiveness of 
Turf Australia’s Facebook page which is currently not efficiently 
reaching a large online audience,” Alena explained.

“With social media engaging so many people, the development 
of this page is seen as key to increasing awareness of both 
Turf Australia and turf in a fun and engaging way, while also 
highlighting that some of Australia’s biggest sporting events 
(the NRL Grand Final, the Turf Club Australia Race Day and the 
A-League Grand Final) all take place on turf surfaces.”

Based upon successful development and groundswell of the 
Facebook page after the first year of these competitions, Turf 
Australia’s Marketing Plan 2014 – 2017 has suggested continuing 
similar activities throughout the year to maintain consumer and 
trade interest.

PR activities ramped-up
The industry has partnered with public relations company, 

Bite Communications, to develop a range of promotional 
material that can be used on or offline.

Bite Communications has developed master content that 
can be tweaked for use through multiple channels (both on and 
offline). 

The content has been designed into four categories: 
•	 Purchase:	A selection guide to choosing the right lawn.

•	 Lay:	A DIY toolkit of how to lay lawn yourself.

•	 Care:	Tips and tricks on making maintenance simple.

•	 Advantages:	Why choose lawn over other options (such 
as synthetic turf).

PMS

CMYK

Having a great lawn you’re proud of is easy. With a little bit 

of care it can look fantastic but is also the perfect surface for 

the family AND can increase the value of your home by up 

to $75,000*. 

Mow when dry
Wet grass will clog your mower as           

   the clippings tend to clump and 

         result in an uneven cut

Mow reguarly 
Match your lawn height to expected wear by mowing shorter for less wear  

   and longer for more use. Each turf variety thrives on different frequency   

        of mowing – check out the chart on page 4. Just remember, never 

                 mow more than one third of the grass height at any one time

Mow to promote growth and keep 

the lawn looking fresh and green

Keep the blades sharp 

A sharp lawn mower blade cuts grass 

cleanly, helps reduce mowing time 

and reduces disease

3 Steps to Great Lawn

*References:  

•  Turf Australia polled 114 real estate agents nationally between November 2011  

to January 2012 for the value of turf national real estate agent industry benchmark

Head to www.turfaustralia.com.au to find  

your local turf grower for further advice

Did you know?  

Self-mulching mowers return 

organic matter to the soil, 

helping to maintain a 

healthy lawn

THE TREND TOWARDS ONLINE 
pROMOTIONS AND AcTIvITIES 
IS SEEN AS A WAY TO ENGAGE A 
NEW AUDIENcE fOR TURf, AND TO 
ALLOW fOR MAxIMUM MILEAGE 
pER cApITAL INvESTMENT.

PMS
CMYK

3 Steps to Great Lawn

Did you know?  
A well-maintained lawn should 

require little weeding or none at 

all. Depending on the weeds, hand 

weeding is generally the best 

solution if a few sprouts pop  

up here and there

Key:
How often 
to mow How many times to 

fertilise per year
How often to  
water per week

Mowing, fertilising and watering by variety

Fortnightly (45mm)

Fortnightly (45mm)

Weekly (30mm)

Three

One

Four

Once

Once

Once

Fortnightly (35mm) Three Once

Soft Leaf Buffalo

Kikuyu

Zoysia

Head to www.turfaustralia.com.au to find  

your local turf grower for further advice

Couch

PMS

CMYK

3 Steps to Great Lawn

Water is probably the most important element of 

successfully maintaining a luscious lawn. However, don’t forget   

  to check with your local water authority if there are any 

    water restrictions in place

Often 
Most grass varieties need to be watered at least once a 

week. If your lawn requires more (e.g. due to hot weather) 

it will let you know it’s thirsty by changing colour. Be 

careful not to overwater though as not only is it a 

waste but can cause fungus to grow if air  

can’t get to the root system

Early 
Watering in the morning is more  

efficient. The water will sink through  

the grass rather than evaporate in  

the heat of the day

month

Deeply 
Don’t just water the weeds! By watering deeply 

you’ll penetrate the root zone, encouraging 

deep root growthTIP:  
Unsure if your lawn 

needs more water? 

Try the Footprint Test. 

Walk along the grass. If your 

footprints stay, it’s time to 

bring out the hose. Lawn 

will only have footprints when 

there are low levels of water in 

the blades, allowing the grass 

to be compressed  

by your weight

Head to www.turfaustralia.com.au to find  

your local turf grower for further advice

PMS

CMYK

3 Steps to Great Lawn

Fertilise to supply essential nutrients to the grass.  

By keeping the lawn healthy it will reduce the chances of    

disease developing. And, if your lawn grows nice and thick  

    you won’t get weeds popping up

Don’t overdo it 
Match your fertiliser to the growth rate of your    

 lawn. If your grass is growing vigorously, don’t    

  add fertiliser! In fact, most varieties will be   

    healthy with one application twice a year

Go for slow release 
Slow release fertilisers feed your lawn gently over a 

longer period. Just remember to always read and 

follow the manufacturer’s recommendations

When the leaves start  
to fall, fertilise 
Opt for fertilising in early autumn as you will  

  see better grass throughout winter

Head to www.turfaustralia.com.au to find  

your local turf grower for further advice

The 3 steps to great lawn:  
available on the Turf Australia’s website.
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Alena said the information was housed on the Turf Australia 
website and Bite Communications would use it to create:
•	 Five	beautifully	designed,	sharable	infographics.	
•	 A	12-month	Facebook	conversation	calendar	that	includes	the	

infographics as well as gorgeous images of turf that enable us to 
deliver key messages across purchasing, laying and caring for 
turf along with the advantages of real lawn over synthetic turf. 

•	 A	compelling	two-page	influencer	toolkit	that	includes	recommended	
Tweets, Facebook posts, the infographics and key quotes.

•	 A	media	matrix	of	stories	to	outreach	to	30	top	tier	targets	during	
the course of the program.  

•	 Fifteen	tailored	pitches	to	relevant	organisation/groups	social	
media channels (for example, landscapers and real estate 
agents), online newsletters (such as mortgage brokers) and 
DIY and property influencers (for instance, design industry 
personalities).

•	 A	content	alert	that	is	issued	to	relevant	industry	associations	such	
as ALIA, Landscaping Australia to feed through their networks.

Bite Communications also will pursue opportunities for using real 
turf at PR events and continue to work with existing Turf Australia 
campaigns including Perfect Patch of Green and council newsletters 
to stimulate their reach and promotion of turf.

Additional partnerships
A partnership between Turf Australia and the newly formed building 

franchise, Green Homes Australia (which aims to have 20 franchised 
builders by end of 2014) also has been developed.

This partnership with Green Homes Australia has meant Turf 
Australia is:
•	 Listed	as	a	‘preferred	supplier’	on	the	Green	Homes	Australia	

webpage.

•	 Has	turf	promoted	weekly	through	the	Green	Homes	Australia	
newsletter which reaches 35,000 subscribers.

•	 Where	applicable,	Green	Homes	Australia	will	introduce	its	
franchised builders to Turf Australia turf growers.

The partnership began in 2013 and will look to be continued 
throughout the three-year marketing program. 

If you have any questions regarding the marketing activities please 
contact HAL marketing manager, Alena Swinbourne via  
E: alena.swinbourne@horticulture.com.au 

… THE TRADITIONAL fORMS Of 
MEDIA HAvE NOT bEEN cOMpLETELY 
fORGOTTEN, WITH A cONcERTED 
cAMpAIGN TO GET MORE STORIES 
AbOUT TURf IN NEWSpApERS AND 
MAGAZINES, AND ONTO THE RADIO 
AIRWAvES …

TURf-bASED SpORTING EvENTS 
WILL bE kEY TO THE ONLINE 
SOcIAL MEDIA pROMOTIONS OvER 
THE cOURSE Of THE THREE-YEAR 
MARkETING cAMpAIGN …

PMS
CMYK

3 Steps to Great Lawn

Did you know?  
A well-maintained lawn should 

require little weeding or none at 

all. Depending on the weeds, hand 

weeding is generally the best 

solution if a few sprouts pop  

up here and there

Key:
How often 
to mow How many times to 

fertilise per year
How often to  
water per week

Mowing, fertilising and watering by variety

Fortnightly (45mm)

Fortnightly (45mm)

Weekly (30mm)

Three

One

Four

Once

Once

Once

Fortnightly (35mm) Three Once

Soft Leaf Buffalo

Kikuyu

Zoysia

Head to www.turfaustralia.com.au to find  

your local turf grower for further advice

Couch

PMS

CMYK

Get Turfed: DIY Guide
Natural grass is a perfect surface for your outdoor area. Besides looking great and encouraging kids to play it also reduces CO

2 
levels, absorbs noise, has a cooling effect and can increase the value of the average home by up to $75,000*. 

This guide will take you through how to turf your outdoor area step by step, looking at how to prepare the site, lay the turf and care for it in its establishment phase.

To choose the turf variety best for your space, please see our Which Turf is Best for Me Resource and for ongoing maintenance advice check out our 3 Steps to Great Lawn Resource. Download the resources from www.turfaustralia.com.au

Happy turfing!

Measuring tape

Wheelbarrow

Spade

Watering system

Hoe

Rake

 Tools Required

*References:  
• Holborn S, 2013, Review of the Environmental Benefits of Turf, ISBN 0 7341 3230 1  
•  Turf Australia polled 114 real estate agents nationally between November 2011 to  

January 2012 for the value of turf national real estate agent industry benchmark

Head to www.turfaustralia.com.au to find  your local turf grower for further advice

MARkETING

PMS
CMYK

Get Turfed: DIY Guide

Clear away
Remove all rocks, debris, 
dead lawn and weeds

Select your turf to suit
To find out which turf is right for you, 
check out our Which Turf is Best  

for Me Resource. Download from  
www.turfaustralia.com.au

Remove weeds
Remove all grass and weeds from the 
site by spraying with weed killer, wait 

seven days and repeat until all  
weeds are dead

Loosen soil 
Turn the soil with a hoe. If you 
are turfing a large area, you may 

wish to hire a rotary hoe to 
make this easier

Fertilise
Apply a complete fertiliser 
preferably with water-saving 

crystals 

Measure
Measure the area you will be turfing 
and don’t forget to add an extra 

5% to account for cut offs

TIP: Don’t mix sand and clay soils. Heavy clay and sandy soils can be improved by adding large quantities of organic matter. You can also add coco peat to sandy soils and gypsum to clay soils

Prepare

Adjust slopes
If possible, level the area to slope 
away from your house and pathways. 
Soil height should be 10cm deep  

and 3cm below paths  
or driveways

Water
Lightly water the prepared soil to 
provide a moist base for your turf

Shade Water 
demand

Wear 
tolerance

Mowing 
needs

TIP: For an outstanding job, use a roller. It will create a smooth surface and enable good root contact with  the soil

Head to www.turfaustralia.com.au to find  
your local turf grower for further advice

PMS

CMYK

Get Turfed: DIY Guide

First mow
Your turf should be about 6cm high 
and tightly rooted before the first 

mow. Never cut more than 1/3 of  the leaf in a single mow

For ongoing lawn maintenance download 
our 3 Steps to Great Lawn resource from 

www.turfaustralia.com.au

Lawn love

Water
Don’t allow turf to dry out during the establishment period. Keep the lawn damp,  

but not saturated. In hot weather several light waterings may be required

TIP: Avoid heavy traffic on  

the lawn for the first month

Fertilise
Six weeks after the turf has been 
laid, fertilise it then give it a deep 

watering

Caring for your lawn in the establishment period is different to how you care for 

your lawn ongoing. This period usually takes a couple of months. 

Head to www.turfaustralia.com.au to find  

your local turf grower for further advice

PMS

CMYK

Get Turfed: DIY Guide

Roll outStart from the longest straight edge. Lay in rows in a staggered brick pattern, 

across slopes rather than down. Ensure all joins are butted together tightly and 

that there is no overlap. Knock rolls together with the back of a rake or spade. 

Ensure there are no air pockets and that there’s good contact between  

the turf and the soil

DressTo fill any joins, lightly top dress 

with washed river sand. Ensure 

the leaf of the turf is still 
visible

WaterWithin 30 minutes water the turf. 

Ensure that it is soaked, but not 

saturated

Lay quicklyLay your turf as soon as it is delivered 

OR store in the shade and keep moist 

(for no longer than 24 hours) 

Trim
Using the back of a spade, break 

away the excess turf from around 

the edges of trees or garden 

beds

TIP: Minimise walking or 
kneeling on the turf during 

this process

Lay

Staggered brick pattern

Head to www.turfaustralia.com.au to find  

your local turf grower for further advice

The Get Turfed: DIY Guide: 
available on the Turf 
Australia’s website.
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Despite producing great turf products, 
many growers have limited knowledge of 
their actual or true costs of production 
within their businesses. 

However, an easy-to-use spread sheet is 
beginning to change that and, as Liz Mecham 
explains, give growers the tools to truly look 
at their business operations in a new light. 
And, so popular is the new program it also 
will be one of the key items discussed at this 
year’s Turf Australia Conference.

U
nderstanding the true cost of producing turf has 
become easier for growers as a series of workshops 
around the country bring increased business cost 
awareness with a computer-based spread sheet tool.

The roll-out of the Staying in the Green Turf Cost 
of Production Calculator is helping rectify knowledge 
gaps in business production costs.

The Excel-based program allows growers to input their costs of 
production and output an accurate and actual cost for producing, 
delivering and installing turf.

“The program does not set or advise sales prices for turf, but 
allows growers to ensure they are covering their own costs when 
determining their own selling prices,” says program delivery co-
ordinator, John Squires from Rural Directions.

The roll-out of a series of workshops and one-on-one sessions 
began in April, and John said feedback from participants had been 
positive and constructive.

“More than half of participants had no real idea of their cost of 
production pre workshop and all participants indicated that their 
estimates for cost of production had increased as a result of the 
workshop,” he added.

“And the majority of participants felt they could go home and 
complete the cost of production calculator process (after attending a 
training session).”

From an industry-wide perspective, John said more than 95 per 
cent of those who attended the workshops/training agreed that “… 
an increased knowledge of cost of production would lead to a more 
resilient and profitable turf industry”.

Ensuring the confidentiality of farm businesses was a major key to 
the roll-out of the program being successful, John explained, which is 
why growers attending did not have to disclose business information.

He explained: “We developed a case study farm so workshop 
participants could use these figures at the workshop and therefore 
did not have to share their own personal information.”

“It means they can put actual working farm figures into the program 
to see how the program works and learn the skills they need at the 
workshop. 

“They then take the actual program home and input their own 
farm’s data to get their own cost of production figures, keeping their 
own business information private,” John stressed.

“This way, the confidentiality of the business is maintained, but the 
skills are learnt.”

The workshops are continuing around the country and assistance 
in rolling-out the program and training is being undertaken by 
industry development officers, and in NSW, also by the Local Land 
Services Department.

John said some of the biggest challenges with rolling-out the 
program to growers had come with the competition for their valuable 
time.

“We understand growers have competing pressures on their time, 
and this is another one, but we urge growers to realise the benefits to 
their business by giving up the time for the training,” he said.

bUSINESS

A NEW tool makes  
calculating your business costs of production easy 

What growers thought after attending 
the Staying in the Green Turf Cost 
Calculator training days:
“Very valuable for the on-going viability of farms 
and understanding the true cost of production.”

“Good value, with useful information and insights 
on all aspects of our business.  Highlighted things I 
hadn’t taken into consideration before.”

“Presentation and hands-on delivery was 
appropriate and well done.”

“I feel that a tool like this is extremely valuable to 
members of the industry. The course was very well 
presented.”

“The Staying in the Green Turf Cost Calculator is a 
great way to track costs.  You would be mad not to 
do it.”

“I think that this is the best project the Turf Levy has 
funded.” 

 “The ‘Lite’ version of the tool is very easy to use 
and attending the workshop makes using the tool so 
much easier.” 

“It’s great to see where our costs are and where 
there are opportunities for improvement.”

THE ROLL OUT Of THE STAYING 
IN THE GREEN TURf cOST Of 
pRODUcTION cALcULATOR IS 
HELpING REcTIfY kNOWLEDGE GApS 
IN bUSINESS pRODUcTION cOSTS.
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A NEW tool makes  
calculating your business costs of production easy 

Another common issue, John said, had been growers worrying 
about their limited computer skills, or skills with the Excel program.

The workshops and one-on-one sessions take growers through 
the process in detail. This also has led to the development of two 
versions of the program.

 “Following the start of this roll-out, there has been a ‘lite’ version 
of the program created where information requirements have been 
streamlined and reduced, so a general cost of production can be 
worked out with information readily at hand,” John explained.

“Obviously that gives growers a good idea of where they are at, but 
the full version takes into account many more business aspects such 
as cost differences between turf varieties, depreciation of assets, and 
land values to give a more accurate cost figure.”

And in that respect, John said while growers themselves needed to 
know the cost of production, in some cases it was beneficial for staff 
or family members who ‘do the books’ to also attend the workshops.

Continued...

Above: John Squires from Rural Directions highlighting to Victorian 
turf growers the benefits of the Cost of Production Calculator and the 

difference it can make to a business in terms of profitability.

Below: Tony and Travis Cornwell from Mardi Park Turf  
at a Central Coast NSW Cost of Production workshop.

MORE THAN HALf Of pARTIcIpANTS 
HAD NO REAL IDEA Of THEIR cOST 
Of pRODUcTION pRE WORkSHOp 
AND ALL pARTIcIpANTS INDIcATED 
THAT THEIR ESTIMATES fOR cOST 
Of pRODUcTION HAD INcREASED 
AS A RESULT Of THE WORkSHOp. 
Rural Directions, John Squires.
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“It’s staff – who are usually family members too – that are dealing 
with the income and expenses of the businesses on a daily basis. 
There can be great benefit to the business overall if they can use 
and understand the program as well,” he added.

John continued: “The calculator has the ability to give growers 
some really useful information about their business and has the 
tools within it to really look at what their costs are … while it is in no 
way a price setting exercise; it gives businesses the information for 
sustainable pricing within their own operations.”

Following workshop attendance, growers don’t have to struggle to 
use the calculator as there is a support network behind the roll-out.

“As part of the roll-out, there is follow-up advice. There are webinars 
due to be made available in the near future to back-up that initial learning 
phase so growers can get the most out of the time they have taken to 
learn the program and how it can benefit their business,” John said.

While most states already have undertaken some training, more 
dates will be available for growers and/or staff to attend group 
workshops or one-on-one training sessions during coming months.

“Growers are urged to touch base with state providers, or 
continue to check the Turf Australia website for workshop dates and 
availability,” John concluded. 
State contacts: 
NSW	-	Dave	Raison M: 0413 837 837 or E:ido@turfnsw.com.au

WA	-	Eva	Ricci M: 0422 120 990 or E:idowa@turfaustralia.com.au

QLD - Jim Vaughan M: 0407 131 025 or E:jim@qtpa.com.au

SA & VIC - Simon Vogt  
M: 0407 959 836 or E:svogt@ruraldirections.com

Turf Australia - T: (02) 4588 5735 or E:admin@turfaustralia.com.au

NSW turf growers have found the cost of production workshops invaluable in terms of learning 
how easy it is to take the guess work out of understanding how your business is really doing.

A NEW tool makes calculating your  
business costs of production easy (continued)

Ensure you fulfil your health, safety and environmental risk management responsibilities. 
drumMUSTER and Chemclear provide convenient pathways for recycling and disposing 
of your chemical waste. Visit the websites for more information:

Putt it in the right place

www.drummuster.com.au  |  www.chemclear.com.au 
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SNApSHOT
Grower: Jenny and Darren James  

and parents,  
Dennis and Peggy James

Property: 47 hectares under production 
on the Wyong River, on the 
NSW Central Coast

Focus: Supplying Couch, Kikuyu and 
Sir Walter Buffalo. Accredited 
member of the LSA Group

Market: 60% commercial;  
40% domestic

pROfILE

After a successful decade in the turf industry, 
Jenny James and her family had plans to sell 
their business and enjoy a different kind of 
lifestyle. What they didn’t count on was a massive 
downturn in the global economy, which forced 
them to reassess their future, and redefine 
success for their business. Youna Angevin-Castro 
speaks to the James family.

When Jenny and Darren James, in partnership with Darren’s parents 
Dennis and Peggy, took over a turf farm on the central coast of 
New South Wales in 1998, their dream was to grow a successful 
business.  

Within a matter of years, the family had achieved their goal, with Yarramalong 
Turf becoming one of the largest producers in the area.

“When we took over the business, our plan was to grow it, and over the next 
decade we managed to do just that,” Jenny explained. 

“At its peak, we had 47 hectares under production, plus a number of growers 
producing additional product for us. 

“We were running a fleet of two semi-trailers plus multiple vehicles and 
employing a team of about 14 staff.”

For a number of years, things were going well for the family business, with 
word of mouth referrals providing a steady stream of new business in both the 
domestic and commercial markets around Newcastle and the Central Coast.  

But little did they know that changing environmental conditions would force 
them to alter their game plan.

A changing climate
“Things started to change climate-wise,” Jenny reflected. “We got hit with a 

drought, and suddenly it became a lot harder.”
With water storages falling below 50 per cent, the local council took serious 

measures to restrict water use, and turf businesses such as Yarramalong were 
deeply affected. 

Continued...

Above: From left: Darren and Jenny James, Yasmina 
(administration assistant), Dennis James, and Justin, 

Ryan and Dave - the Yarramalong Turf team.

Achieving financial fitness at
Yarramalong Turf



14 turfaustralia

“The domestic market shrank as a result of the water restrictions. 
People became afraid of watering, and simply chose not to put in turf 
at all during the restriction period,” Jenny added.

“It became obvious that many turf businesses might not survive 
the drought unless the Local Government and water corporations 
provided more flexibility for our businesses under the restrictions. 

“So as an industry, we pleaded our case, and managed to 
negotiate some fairer conditions while the restrictions were in place.”

With business already slow, things went from bad to worse when 
the drought broke, and in its place came floods. 

Adding insult to injury, the James’ were also experiencing staffing 
issues which pushed them to the brink.

“We experienced massive losses as a result of the floods. Dennis, 
my father-in-law, was also starting to experience some health issues, 
which made us start to question the future,” Jenny recalled.

“It felt like everything was working against us at the time, and we 
had to ask ourselves ‘How much longer do we flog ourselves doing 
this…do we just get out?’”

Suddenly life outside the turf industry started to look appealing, 
and the family decided to put the business on the market.

“We knew we had a sellable product, and we were confident that 
we would find a buyer,” Jenny said.

WE HAD TO pUT OUR pRIcES Up, 
WHIcH WAS A bIG THING fOR US. 
THERE’S A pREDOMINANT MENTALITY 
WITHIN THE INDUSTRY THAT WHEN 
YOUR STOck IS READY, YOU GET RID 
Of IT AT WHATEvER pRIcE YOU cAN 
GET. WE MADE THE DEcISION THAT 
WE WOULDN’T DO THAT ANYMORE.
Jenny James, Yarramalong Turf.

Achieving financial fitness  
at Yarramalong Turf (continued)

When a buyer finally came along, Jenny and Darren began making 
plans to travel the country, while Dennis and Peggy planned their 
retirement in a new home. 

Things were beginning to look-up, and the future looked bright. 
That is, until global events hit the Australian economy, and things 

started to unravel.

Surviving the economic downturn
“We got very close to selling, but then the Global Financial Crisis 

happened, and changed everything,” Jenny said.
“The value of the buyer’s land dropped dramatically, and as a 

consequence their bank withdrew their finance and we lost the sale. 
“Not only did we lose money, but we also had to put our personal 

plans on hold which was very disheartening.”
Despite keeping the property on the market for a while longer, 

buyers were scarce, and the family came to the realisation that they 
would need to continue working in the business.

“It was pretty hard getting our head back into the business after 
the sale fell through. I would say there was a period of mourning, 
and it took us a good six months to get our heads around what had 
happened,” Jenny explained.

Although they had experienced disappointment, the family knew 
that there were worse things than continuing with the business.

“I guess the fact that we weren’t in a position where we had to sell 
– it was never a fire sale – made all the difference when we had to go 
back to it,” she said.

“But getting back into the business made me look at what we were 
doing with fresh eyes, and we knew, instinctively, that we had to simplify.”

A new era for Yarramalong
Jenny explained how the family had “… grown Yarramalong into 

this big organisation with multiple trucks, multiple staff, and I knew we 
had to scale back in order to maintain our sanity”.

Seeking advice on how to scale back the business, Jenny made 
contact with her bank manager, which proved to be a positive step. 

“I spoke with our bank manager about our plans to reduce the 
business. This was a lifesaving moment for us,” she recalled with a smile. 

“Like a lot of small businesses, we had cashflow problems, and he 
recommended that I sit down with our bookkeeper and complete a 
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...a new-look magazine that talks directly 
to the industry. 
To make a booking, arrange artwork or for advice 
on how to maximise your value from advertising 
in Turf Australia, or to tailor a package specific to 
your particular needs.

Trade Directory advertising is available in this 
magazine for the following economical rates:

Size Width Height Rate

< 1 Unit 89.5mm 61.5mm $120 plus GST

2 Unit 89.5mm 127mm $230 plus GST

4 Unit 184mm 127mm $360 plus GST

For more information contact Advertising Manager – 
Amanda McMahon on T: (03) 9812 2209 M: 0402 444 878  
or E: advertisingturf@agrihortcommunications.com.au

australiaturf
ADvERTISING OppORTUNITY

cashflow forecast spreadsheet to see where we were heading. 
“It took a month or so to set-up the spreadsheet, but it was a real 

revelation to finally see our business for what it was – warts and all.”
A round table meeting between family members provided an 

opportunity to go through the figures and develop a plan for the 
business.

“We spoke honestly at that meeting,” she said.
“To be frank, I think that often people aren’t honest with each other, 

or themselves, in business, which makes it very difficult to make good 
decisions. 

“We put everything on the table at that meeting, and we went 
through the figures, line by line, to make decisions on how we were 
going to run the business over the next 12 months. 

“Basically we realised that we had to halve everything – our staff, 
our production, our fleet – if we were going to make this work. 

“In the end, it came down to determining if something was a ‘need’ 
or a ‘want’, and running a smarter business.”

Twelve months have passed since that meeting, and Jenny is 
confident that they did the right thing. 

Major changes included reducing the number of staff, reducing 
production, eliminating unnecessary vehicles, and eliminating any 
unnecessary costs. 

The family also moved towards spreading their work – and stock – 
more evenly across the year. 

“We had to put our prices up, which was a big thing for us. There’s 
a predominant mentality within the industry that when your stock is 
ready, you get rid of it at whatever price you can get. We made the 

decision that we wouldn’t do that anymore,” Jenny stressed. 
“We know we have a quality product and the standard of service 

we provide is high, so we’ve put a premium on our product. It’s a hard 
thing to do because you do lose some customers over price, but you 
also gain others.”

According to Jenny, their biggest mistake was growing too big, too fast. 
“The growth wasn’t planned - we simply jumped on opportunities 

as they arose, but then fell into a pattern of playing catch-up,” she 
explained.

“So we’d buy a new vehicle, or bring on more staff, but without 
looking at what these changes were actually costing us.

“I now use the cash flow forecasting spreadsheet religiously. I 
check it monthly and quarterly, and it gives us a breakdown of our 
whole situation at any given time.” 

So how does Jenny feel about the future of Yarramalong Turf?
“We are optimistic…and we’re now sleeping,” Jenny answered. 
“It is a slow process that involves making small changes along the way. 
“That said, we’re only one year into it, everything that we had 

planned in that period has been achieved. That’s a big thing for us, 
but we know there’s work still to be done.”

Jenny added that: “This process has given us structure, which 
means we’re confident that we won’t go back to where we were.  

“We know our problem areas, we’ve identified them and we’ve 
changed them. We now question every decision we make, which I 
think is really important for business…as much for our own sanity as 
for the health of the business.”

pROfILE

bASIcALLY WE REALISED THAT WE HAD 
TO HALvE EvERYTHING – OUR STAff, 
OUR pRODUcTION, OUR fLEET – If WE 
WERE GOING TO MAkE THIS WORk. 
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This year’s turf conference offering business 
tools to improve YOUR bottom line

I
mproving business skills and knowledge is the key focus of this year’s annual Turf 
Australia conference to be held at Sydney in the last week of August. 

This year’s program of presentations, workshops and the field day will give growers a 
better understanding of what their businesses are doing, and practical ways in which to 
improve them.

To be held at Penrith Panthers Conference Centre in New South Wales’ Hawkesbury 
Valley, speakers will offer a wide range of perspectives on business, specifically related 
to turf as well as general business practices. 

Turf Australia’s business and industry development manager, Richard Stephens said 
growers are sure to come away with practical ways to improve their business. 

He added that this would include:

•	 How	to	be	more	strategic	in	business.

•	 Knowing	the	real	costs	of	turf	production.

•	 Energy	efficient	irrigation.

•	 Effective	use	of	water	allocations	on	turfgrass	in	open	spaces.

•	 Tapping	into	the	new	national	turf	industry	marketing	campaign.

•	 Leaning	from	the	USA	and	Turf	Producers	International.	

Growers, however, are urged to quickly register for the conference, being held in western 
Sydney from August 27-29.

Richard added that this year’s program also would highlight the intensive western Sydney 
growing region around the Hawkesbury River with a tour of Turf Australia chairman, Anthony 
Muscat’s Greener Turf Supplies operations at Freeman’s Reach.

“Anthony will host the Field Day part of the Conference, which will will give growers, 
not familiar with the area, not only an insight into his Greener Turf operations, but also the 
intensity in which that region is farmed for turf,” Richard explained.

“It will back-up what we have learnt from our speakers the day before and show how 
having a good business model within can ensure individual growers can profit in a small 
geographical area, as well as Australia-wide.” 

The Field Day also provides the opportunity for growers to see and enjoy the many 
machinery displays and demonstrations.

Results of research projects looking into water use efficiency, as well as actual on-farm 
water auditing research projects also will be presented at the conference.

How growers can make the most out of the newly launched 2014-17 Turf Australia 
Marketing Plan for their individual businesses, also will be discussed.

Richard concluded that the newly engaged Bite Communications team would highlight 
how a national program can be utilised to drive sales at a local level and how social media is 
being used to push the new marketing plan (see story page 6).

In The Green
Conference  
& Field Day
Penrith & Freemans Reach - NSW
27 - 29 August 2014

2014

All Growers should have already received in the post a Conference & Field Day 
brochure along with registration and accommodation forms. Additional copies are 
available from the Turf Australia website or contact Jasmine on T: (02) 4588 5735 or  
E: admin@turfaustralia.com.au
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Wednesday 27 August – Welcome Reception Day
12.00noon – 1.30pm Registration desk open – Penrith Panthers

1.30pm – 2.30pm Coaches depart for concurrent activities. Booking essential. 
1.30pm departure – Dik Murphy Memorial 9 Hole Golf Challenge  
2.30pm departure – Nepean River Paddle Steamer Cruise Devonshire tea served on board

5pm – 5.30pm Coaches return 

5pm – 6.30pm Registration desk open – Penrith Panthers 

6.30pm Welcome Reception – Penrith Panthers, Entertainment provided by local musician Phil Davidson

Thursday 28 August – Speaker Presentation Day
8am – 5pm  Registration desk open – Penrith Panthers 

8.30am ‘Introduction & Welcome’ – ‘Nigel’, Master of Ceremonies, & Anthony Muscat, Chairman of Turf Australia.

8.45am ‘No More Business as Usual’ – Steven Bowman, Managing Director of Conscious Governance. Steven presents a new way of 
generating business and leading a life that is a significant departure from the status quo and conventional approach. It will explore such 
areas as: Creating a No More Business As Usual point of view; What is strategic awareness?; Key tools and techniques to facilitate you to 
be strategic;  Creating Points of View that work for you and your business; Being innovative; Powerful Strategic Questions

10.00am MORNING TEA 

10.30am ‘So you think you know how much it costs to produce turf’ – John Squires, Rural Directions & a panel of turf growers. The 
“Staying in the Green” program is rolling out the Cost of Production Calculator nationwide. However, growers who thought they knew how 
much it costs to produce turf are getting surprising results. How will you compare?

11.15am ‘How energy efficient is your irrigation?’ – Robert Welke, Director, Tallemenco Pty Ltd. Rob will present the findings from energy 
efficiency audits conducted on Windsor NSW turf farms and explain how to measure and improve the irrigation energy efficiency of your 
irrigation.

11.45am ‘Using water allocations effectively on turfgrass in open spaces’ – Associate Professor Louise Barton, University of Western 
Australia. With a drying climate and decreasing water availability in much of southern Australia, water allocations are becoming common place 
for turfgrass in open spaces. Louise will present the first 2 years of a 3 year field study investigating how to manage turfgrass on an annual water 
allocation, including the role of wetting agents.

12.15pm ‘Witty, insightful and practical business improvement tips’ – Kerry Domann (Nigel). A highly regarded business facilitator, 
financial market analyst and information technology network supervisor, Kerry will provide you some amazing, new and helpful business 
tips for use every day. 

12.30pm LUNCH 

1.30pm ‘How your business can benefit from the national turf industry marketing campaign’ – Anna Bertram & Andrea 
Brydges, Bite Communications. Learn how consumers are being inspired about lawns by Bite Communications and, more importantly, 
how your business can link into and leverage more sales from the new national turf marketing campaign.   

2.15pm ‘They do it big, but do they do it better?’ Turf Producers International Study Tour Participants report on the 2014 USA Midwinter 
Study Tour.

2.45pm AFTERNOON TEA

3.15pm ‘How the turf industry is changing’ – Erin Wilder, Director of Marketing & Industry Relations, Sod Solutions, USA. Many innovations 
in the turf industry originate from the USA. So, what is install for us? 

4.00pm Wrap up session – What stood out? What did you learn? What could you put into practice?

4.30pm CLOSE

6.00pm  Pre-dinner drinks & canapés – Penrith Panthers 

7.30pm Conference Dinner – Trivia With a Difference, Dik Murphy Memorial Golf Trophy Presentation, Turf Australia Member Benefit Fund Auction.

Friday 29 August – AGM, ALPM & Field Day
8.30am Turf Australia Annual General Meeting, Penrith Panthers 

9.15am Turf Annual Levy Payers Meeting, Penrith Panthers 

10.15am Coaches depart – Field Day at Greener Lawn Supplies, Freemans Reach. Coach booking essential.

11.00am Field Day at Greener Lawn Supplies, Freemans Reach 
•	Farm Overview – Anthony Muscat

 • Workshops: – Turf farm Herbicide Trials – Ben Baudinette, Research Scientist, Eurofins Agrisearch 
 – How energy efficient is your irrigation? – David McKechnie, Ag/Hort Consultant, and  
 Robert Welke, Tallemenco Pty Ltd 
•	Equipment and Machinery demonstrations 
•	Exhibitor displays and activities 
•	BBQ Lunch

2.30pm Coaches depart for 
•	Sydney Airport, arrives 4.30pm. Booking essential 
•	Penrith Panthers, arrives 3.15pm. Booking essential
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Steven Bowman
Steven Bowman, Managing Director of Conscious 
Governance, is an internationally recognized Governance, 
Strategy, Risk and Leadership advisor to CEOs and 
Boards worldwide. He has held CEO positions with 
major organizations such as the Australasian Institute 
of Banking and Finance, the Finance and Treasury Association, CPA 
Australia, and has been a Director of the American College of Health 
Care Administrators. He is a past President of the Australian Society of 
Association Executives, has a Masters degree in nonprofit management 
from the USA and has held a number of Board positions internationally.  
He has worked with some of the most respected executive leaders 
globally and brings a unique perspective to his work that merges personal 
awareness with Board and executive level corporate skills.

Steven pioneered the teaching of nonprofit management in Australia at the 
Monash/Mt Eliza Business School, one of the most prestigious business 
and MBA schools in the Southern Hemisphere, and taught there for 11 
years. He has lectured at Monash University, Melbourne University, and 
Swinburne University and has been awarded the honor of Fellow of the 
Australian Institute of Company Directors and Fellow of the Corporate Law 
and Accountability Research Group at Monash University. He has featured in 
Sky Business News, Yahoo, Qantas radio and various business magazines.

John Squires
John Squires, Executive Director with Rural Directions, 
has been providing services such as monitoring 
business performance and business planning, feasibility 
assessments and succession planning to primary 
producers for over 30 years.

The “Staying In The Green” program uses the Turf Cost of Production 
Calculator to calculate the actual costs of growing, transporting and 
installing turf on a square metre basis. It also provides financial indicators, 
key turf business benchmarks and a capital reinvestment plan for turf 
farmers.

Rob Welke
Rob Welke is a pumping energy efficiency specialist, with 
over 46 years experience in irrigation and water supply. 
He has conducted energy performance monitoring 
on pumps up to 5,300kW and pipelines up to 1.6m 
diameter. 

In 2003 he formed Tallemenco Pty Ltd, an independent consultancy in SE 
Qld, and now Rob specialises in irrigation pumping energy efficiency based in 
Adelaide. From Rob’s mechanical engineering background and industry work 
experience, he wrote his own energy efficiency online training course called 
“Advanced Pumping & Hydraulics” and trains people from the irrigation 
industry throughout Australia and NZ.

Rob is a Certified Irrigation Agronomist (IAL), has an Associate Diploma 
in Mechanical Engineering (SAIT) and is a professional member of the 
American Society of Irrigation Consultants.

Associate Professor Louise Barton 
Associate Professor Louise Barton is a Soil Scientist 
in the Faculty of Science at The University of Western 
Australia (UWA). She joined the UWA Turf Research 
Program in 2001, and jointly coordinates the research 
work with Professor Tim Colmer. She also coordinates 
the activities of the UWA Turf Industries Research Steering Committee. 
Her research interests include improving turfgrass water-use efficiency, 
managing soil water repellence, and developing strategies for minimising 
nitrogen losses to ground water and to the atmosphere. She has completed 
three HAL funded research projects for the Turfgrass Industry, with a fourth 
project currently being undertaken. Louise was a speaker at the inaugural 
Turf Australia Conference in 2006.

NIGEL (Kerry Domann)
Back by popular demand, Kerry Domann and his alter 
ego “Nigel” is a multi talented performer and one of 
Australia’s unique and insightful master of ceremonies. 
Kerry has spent the past nine year’s in the financial 
markets industry as a quantitative analysist and interest 
rate specialist. Prior to this, he worked in IT as a network 
supervisor, programmer and systems analysist.

Anna Bertram & Andrea Brydges 
A bit about Bite Communications – Established 
in 2007 by Andrea Brydges, Bite is a Sydney-
based communications consultancy that has 
team of experts across public relations, social 
media and visual communications that deliver 
seamlessly integrated campaigns.

Andrea Brydges, Managing Director Andrea has 20 years experience 
in public relations and marketing for the food, nutrition, healthcare and 
lifestyle sectors. Prior to establishing Bite Communications, Andrea held 
positions as Director of Food & Nutrition at Edelman Public Relations and 
Account Director at Saatchi & Saatchi’s PR arm, The Rowland Company.

Anna Bertram, Account Director Anna joined the Bite team in 2012 
bringing with her a wealth of experience across traditional PR and social 
media communications. Prior to Bite, Anna worked at the consumer arm of 
Ogilvy Public Relations where she managed public relations campaigns for 
clients including Woolworths, Meat & Livestock Australia, Telstra, Tourism 
Australia and Nestle.

Erin Wilder
Erin is from a six-generation farming family in North 
Florida. After graduating from Florida State University, she 
returned to her family business to begin her turf career 
as Sales Representative and later the Sod Production 
Manager. She is currently the Director of Marketing 
and Industry Relations for Sod Solutions, Inc. – a turfgrass research, 
development and marketing company with over 250 licensed producers’ 
worldwide. 

Erin has worked in the turfgrass industry for over eleven years traveling the 
country visiting sod farms, university and research facilities, and various 
natural and artificial turf sites. Additionally she speaks to organizations & 
associations providing educational seminars and working directly with turf 
professionals to educate others on the benefits and proper maintenance 
of turfgrass. 

Erin is actively involved in many organizations. She is the current President 
of the Florida Turfgrass Association and was on the board of Turf Producers 
of Florida and the Tallahassee Builders Association. She has also served 
on the Florida Department of Agriculture and Consumer Services License & 
Bond Committee and the Florida Sod Best Management Practices Steering 
Committee. Erin is a Class VII graduate of the Wedgworth Leadership 
Institute for Agriculture and Natural Resources. Erin resides in Tallahassee, 
FL with her husband, Bedford.

Ben Baudinette
Ben Baudinette has a keen interest in horticulture and a 
Bachelor of Horticulture in 2009 before undertaking post 
graduate studies in Rural Science (Biodiversity). After 
working in a propagation nursery for several years, being 
responsible for the production and distribution of young 
plants across Australia, he is now a Senior Research Scientist at Eurofins 
Agrisearch. A major component of Ben’s work is evaluating the control and 
safety of pesticides, herbicides and fungicides for the Agricultural industry. 

David McKechnie
David McKechnie has over 30 years of specialist 
experience in turf, irrigation, fertigation and soils. He has 
background in greenkeeping for golf courses and lawn 
bowls, irrigation installation, fertigation, teaching at TAFE 
and University and writing articles for popular industry 
magazines. David’s education includes a Greenkeeping 
Trade Certificate and a Graduate Diploma in Agricultural Science (Turf). 

Keynote Speakers
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HOW TO REGISTER
Complete the conference registration and 
accommodation form and fax, post, scan or email 
them together with the appropriate fee or credit 
card authorisation to the conference organisers, 
Handy Events & Conferences. Registration fees are 
payable directly to Turf Australia and accommodation 
deposits or full payment should be made directly to 
Chifley Hotel Penrith. Registration is not valid until full 
payment is made. A confirmation letter will be sent 
upon receipt of your fees. Your registration form is a 
tax invoice and no shared registration forms can be 
accepted. Please photocopy the registration form for 
multiple registrations.

The Board reserves the right to restrict the numbers 
if registration exceeds available spaces.

TRAVEL

Corporate Travel Connections has been appointed 
the official travel agency for the Turf Australia 2014 
Conference, enabling access to the best airfares 
available on Qantas, Virgin Australia and Jetstar 
Airlines when travelling internally within Australia. To 
ensure the BEST airfare available, ALL delegates are 
urged to Contact the Dedicated Team at Corporate 
Travel Connections on Toll Free 1300 481 610. Their 
friendly staff are also on hand as a “one stop shop” 
to assist you with any other travel requirements you 
made need. Please quote our conference travel code 
“TAC2014”.

CONFERENCE ATTIRE
Smart Casual attire is appropriate for most 
conference sessions, including the Welcome 
Reception on Wednesday night, the speaker 
presentations on Thursday and the Dinner on 
Thursday night. Dress for Friday’s Field Day is casual 
with solid shoes and weather appropriate attire 
recommended.

CONFERENCE TRADE EXHIBITION
All delegates are encouraged to visit each trade 
display which will be located in the conference foyer 
of Penrith Panthers Conference Centre to show 
appreciation of the support by all sponsors and 
exhibitors. Some sponsors will also be exhibiting at 
the field day, Friday 29 August.

Turf Australia Partners, Sponsors & Exhibitors

CONFERENCE SECRETARIAT
Handy Events & Conferences
PO Box 59
Maleny Qld 4552
Ph: 07 5499 9616
Fax: 07 5499 9216
Email: info@handyevents.com.au

 

Steven Bowman
Steven Bowman, Managing Director of Conscious 
Governance, is an internationally recognized Governance, 
Strategy, Risk and Leadership advisor to CEOs and 
Boards worldwide. He has held CEO positions with 
major organizations such as the Australasian Institute 
of Banking and Finance, the Finance and Treasury Association, CPA 
Australia, and has been a Director of the American College of Health 
Care Administrators. He is a past President of the Australian Society of 
Association Executives, has a Masters degree in nonprofit management 
from the USA and has held a number of Board positions internationally.  
He has worked with some of the most respected executive leaders 
globally and brings a unique perspective to his work that merges personal 
awareness with Board and executive level corporate skills.

Steven pioneered the teaching of nonprofit management in Australia at the 
Monash/Mt Eliza Business School, one of the most prestigious business 
and MBA schools in the Southern Hemisphere, and taught there for 11 
years. He has lectured at Monash University, Melbourne University, and 
Swinburne University and has been awarded the honor of Fellow of the 
Australian Institute of Company Directors and Fellow of the Corporate Law 
and Accountability Research Group at Monash University. He has featured in 
Sky Business News, Yahoo, Qantas radio and various business magazines.
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John Squires, Executive Director with Rural Directions, 
has been providing services such as monitoring 
business performance and business planning, feasibility 
assessments and succession planning to primary 
producers for over 30 years.

The “Staying In The Green” program uses the Turf Cost of Production 
Calculator to calculate the actual costs of growing, transporting and 
installing turf on a square metre basis. It also provides financial indicators, 
key turf business benchmarks and a capital reinvestment plan for turf 
farmers.

Rob Welke
Rob Welke is a pumping energy efficiency specialist, with 
over 46 years experience in irrigation and water supply. 
He has conducted energy performance monitoring 
on pumps up to 5,300kW and pipelines up to 1.6m 
diameter. 

In 2003 he formed Tallemenco Pty Ltd, an independent consultancy in SE 
Qld, and now Rob specialises in irrigation pumping energy efficiency based in 
Adelaide. From Rob’s mechanical engineering background and industry work 
experience, he wrote his own energy efficiency online training course called 
“Advanced Pumping & Hydraulics” and trains people from the irrigation 
industry throughout Australia and NZ.

Rob is a Certified Irrigation Agronomist (IAL), has an Associate Diploma 
in Mechanical Engineering (SAIT) and is a professional member of the 
American Society of Irrigation Consultants.

Associate Professor Louise Barton 
Associate Professor Louise Barton is a Soil Scientist 
in the Faculty of Science at The University of Western 
Australia (UWA). She joined the UWA Turf Research 
Program in 2001, and jointly coordinates the research 
work with Professor Tim Colmer. She also coordinates 
the activities of the UWA Turf Industries Research Steering Committee. 
Her research interests include improving turfgrass water-use efficiency, 
managing soil water repellence, and developing strategies for minimising 
nitrogen losses to ground water and to the atmosphere. She has completed 
three HAL funded research projects for the Turfgrass Industry, with a fourth 
project currently being undertaken. Louise was a speaker at the inaugural 
Turf Australia Conference in 2006.

NIGEL (Kerry Domann)
Back by popular demand, Kerry Domann and his alter 
ego “Nigel” is a multi talented performer and one of 
Australia’s unique and insightful master of ceremonies. 
Kerry has spent the past nine year’s in the financial 
markets industry as a quantitative analysist and interest 
rate specialist. Prior to this, he worked in IT as a network 
supervisor, programmer and systems analysist.

Anna Bertram & Andrea Brydges 
A bit about Bite Communications – Established 
in 2007 by Andrea Brydges, Bite is a Sydney-
based communications consultancy that has 
team of experts across public relations, social 
media and visual communications that deliver 
seamlessly integrated campaigns.

Andrea Brydges, Managing Director Andrea has 20 years experience 
in public relations and marketing for the food, nutrition, healthcare and 
lifestyle sectors. Prior to establishing Bite Communications, Andrea held 
positions as Director of Food & Nutrition at Edelman Public Relations and 
Account Director at Saatchi & Saatchi’s PR arm, The Rowland Company.

Anna Bertram, Account Director Anna joined the Bite team in 2012 
bringing with her a wealth of experience across traditional PR and social 
media communications. Prior to Bite, Anna worked at the consumer arm of 
Ogilvy Public Relations where she managed public relations campaigns for 
clients including Woolworths, Meat & Livestock Australia, Telstra, Tourism 
Australia and Nestle.

Erin Wilder
Erin is from a six-generation farming family in North 
Florida. After graduating from Florida State University, she 
returned to her family business to begin her turf career 
as Sales Representative and later the Sod Production 
Manager. She is currently the Director of Marketing 
and Industry Relations for Sod Solutions, Inc. – a turfgrass research, 
development and marketing company with over 250 licensed producers’ 
worldwide. 

Erin has worked in the turfgrass industry for over eleven years traveling the 
country visiting sod farms, university and research facilities, and various 
natural and artificial turf sites. Additionally she speaks to organizations & 
associations providing educational seminars and working directly with turf 
professionals to educate others on the benefits and proper maintenance 
of turfgrass. 

Erin is actively involved in many organizations. She is the current President 
of the Florida Turfgrass Association and was on the board of Turf Producers 
of Florida and the Tallahassee Builders Association. She has also served 
on the Florida Department of Agriculture and Consumer Services License & 
Bond Committee and the Florida Sod Best Management Practices Steering 
Committee. Erin is a Class VII graduate of the Wedgworth Leadership 
Institute for Agriculture and Natural Resources. Erin resides in Tallahassee, 
FL with her husband, Bedford.

Ben Baudinette
Ben Baudinette has a keen interest in horticulture and a 
Bachelor of Horticulture in 2009 before undertaking post 
graduate studies in Rural Science (Biodiversity). After 
working in a propagation nursery for several years, being 
responsible for the production and distribution of young 
plants across Australia, he is now a Senior Research Scientist at Eurofins 
Agrisearch. A major component of Ben’s work is evaluating the control and 
safety of pesticides, herbicides and fungicides for the Agricultural industry. 

David McKechnie
David McKechnie has over 30 years of specialist 
experience in turf, irrigation, fertigation and soils. He has 
background in greenkeeping for golf courses and lawn 
bowls, irrigation installation, fertigation, teaching at TAFE 
and University and writing articles for popular industry 
magazines. David’s education includes a Greenkeeping 
Trade Certificate and a Graduate Diploma in Agricultural Science (Turf). 

Keynote Speakers
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Growers vote to see major 
changes to Horticulture Australia 

RESEARcH & DEvELOpMENT

Horticulture Australia Limited (HAL) 
members voted overwhelmingly in favor of 
transitioning to a grower-owned Research and 
Development Corporation (RDC) at a meeting 
last month in Cairns. 
Liz Mecham explains how this decision was 
made following the release of a comprehensive 
review by consultants, ACIL Allen which looked 
at all aspects of HAL’s operations and made 
recommendations to make sweeping changes 
to the horticulture body.

f
ollowing the release of the review and last month’s meeting, 
HAL has acknowledged that the vote reinforced support 
shown by members at the organisation’s forum on May 28 in 
Melbourne for a HAL-subsidiary to be the transition vehicle to a 
grower-owned RDC, rather than a government-owned transition 
company.

HAL chairman, Selwyn Snell (right) said in 
a press release he was very pleased with the 
result of the vote and was looking forward to 
working with members, growers and other key 
stakeholders on the transition process.

“Given 95 per cent of members voted in 
support of the transition, there can be no doubt 
that HAL and its members are united in their 
commitment to transition HAL to a grower-
owned body. This is a very pleasing result,” 
Selwyn said.

The organisation said it would now focus on 
preparing a transition and implementation plan.

The make-up and operations of the horticultural research, development 
and marketing services body of the future will be significantly different 
and in the hands of individual growers following a review of HAL.

ACIL Allen’s  final report – Better Value for Growers - A Future for HAL 
- Independent review of HAL and Horticulture levy system – was released 
in early May. 

And by the end of the month, HAL had announced it would be “… 
working collaboratively with its members … to ensure a smooth transition 
to a grower-owned entity”.

The review, conducted by ACIL Allen, was overseen by an independent 
steering committee as part of a requirement under HAL’s statutory 
funding arrangement (SFA) with the Australian Government. 

It announced nine major recommendations (see breakout box), the 
first of which was to change HAL from being a peak industry body (PIB) 
ownership structure to a grower-owned corporation. 

At the time of the report’s released, HAL chief executive officer, John 
Lloyd said the process was comprehensive and “… conducted at arm’s 
length from HAL and the Australian Government – (and) has produced a 
set of strategic and operational findings that warrant due consideration 
by our members and levy payers”.

But added: “HAL looks forward to continuing to play a key role in 
maintaining the competitiveness of Australian horticulture for the benefit 
of members, growers and the wider community.”

The Review’s 9 major 
recommendations: 

1. Establish a grower-owned Research and 
Development Corporation (New HAL).

2. Remove Industry Advisory Committees 
(IACs).

3. Rationalise and strengthen planning.

4. Streamline industry liaison / Research, 
Development & Extension principles.

5. Improve project management and reporting.

6. New HAL services marketing on request.

7. Improve direct grower communication.

8. Greater levy efficiency and transparency.

9. Improved internal accountability/processes.

…WHILE THERE ARE SOME vALID 
pOINTS MADE IN THE HAL REvIEW 
REcOMMENDATIONS, IT IS STILL 
UNcLEAR HOW INDIvIDUAL 
INDUSTRIES cAN HAvE A SAY 
IN THE ExpENDITURE Of THEIR 
LEvY AND/OR vOLUNTARY 
cONTRIbUTION fUNDS.
Turf Australia’s, Richard Stephens.
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By the end of May, following a meeting with all stakeholder 
industries, HAL released a statement saying the Board would 
adopt the first recommendation and transition from its current PIB 
ownership structure to a grower owned corporation. 

In commenting of the recent events as well as the independent 
review, Turf Australia’s business & industry development manager, 
Richard Stephens said “… while there are some valid points made 
in the HAL review recommendations, it is still unclear how individual 
industries can have a say in the expenditure of their levy and/or 
voluntary contribution funds ”.

“The Turf Australia Board believes it is vital that all industries, 
regardless of size, have a direct say in the expenditure of levy and/or 
voluntary contribution funds relevant to their industry. 

“This direct engagement with individual industries is vital to ensure 
long term industry support for the levy funding system.

“There is now a considerable amount of detail to be worked to 
enable these recommendations to be implemented.” 

The case for change
According to the review’s authors, the case for change was 

strong, and was not limited to singular areas of HAL, but to the entire 
operations of the organisation - the governance and operations of 
HAL to the way levies were collected from the growers of horticulture 
products, and how expenditure of the Levies was managed.

Not completely dismissing PIBs, the review suggested PIB could 
retain a role and “…be able to apply, on a competitive and transparent 
basis, for funds to undertake projects”. 

“Under the new arrangements if they are the best provider they will 
obtain those funds, without the current problem of having a perceived 
conflict of interest,” the review reported.

The recommendations also suggested that the new HAL model would 
“…make decisions on which projects to fund based on a single strategic 
plan, and with regard to what will deliver the best returns for growers”. 

“It will be able to take advice as needed from outside sources; 
it will not have the structural impediment of a set of advisory 
committees embedded in its constitution.”

The review also recommended that projects should be larger or 
organised into programs, so as to reduce overhead costs and move 
away from a “one size fits all” approach to reporting and to minimise 
paperwork for small projects. 

The review stated: “There was a concern amongst growers and 
industry representative bodies about whether HAL’s current approach 
to marketing horticulture products was effective.” 

Therefore, it recommended “…marketing levies could be spent 
directly by industry PIBs where they can demonstrate this is more 
effective, and HAL should engage in marketing on a fee-for-service 
basis where requested”.

The report also suggested levy collection should be more transparent, 
and the new HAL be empowered to negotiate with the Department of 
Agriculture on ways to reduce the Levy collection costs.  

Growers can access the 
executive summary and full 
copies of the report by visiting 
www.horticulture.com.au and 
clicking on the ‘HAL review’ 
tab.
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THE MAkE-Up AND OpERATIONS Of THE 
HORTIcULTURAL RESEARcH, DEvELOpMENT AND 
MARkETING SERvIcES bODY Of THE fUTURE WILL bE 
SIGNIfIcANTLY DIffERENT AND IN THE HANDS Of 
INDIvIDUAL GROWERS fOLLOWING A REvIEW Of HAL.
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This year’s NxGen forum was held at Windsor in 
the beautiful Hawkesbury Valley of New South 
Wales from May 4 to 6. 

It was here that our next generation of turf 
growers were able to look at their own businesses, 
analyse where each cost was going and determine 
strategies they could put in place to achieve more 
efficient cost of production figures.

Turf Australia’s Christine Hughes reports first-hand 
on how the event, which is now in its third year, 
ensures the future of Australia’s turf production is 
in great hands. 

T
he location of this year’s NxGen 2014 
Forum was ideal due to its close proximity 
to so many turf farms with the majority of 
the attendees from Queensland, NSW and 
Victoria.

Turf Australia’s business industry and 
development manager, Richard Stephens 
opened the forum by setting the scene and 
identifying participant objectives.  

He also helped break the ice with a ‘getting to know you 
exercise’ which included every person in the room. This 
was really helpful as it gave new and old attendees enough 
information to be able to approach each other and ask either 
a business related or personal question without feeling 
imposing. 

The content from all speakers was dynamic and engaging. 
Simon Adermann from Lawn Solutions Australia opened the 
presentations (see story page 26) and was followed by Tony 
Cross from CT Lawns in QLD.  

Tony talked about his personal experience with family 
business succession and the approach they used to 
transition from one generation to the next.   

He also discussed the many different aspects of tackling 
the situation of ‘succession planning’ as well: When is the 
best time to start the process? Whether to use accredited 
succession planners? What support you will need through 
the process.  

Tony also strongly recommended to all of the delegates 
that they should have a mentor to bounce ideas off before 
making decisions, and “… don’t leave it until it’s too late to 
have a succession plan in process”. 

Matthew Plunkett, from NSW Local Land Services, and 
Dave Raison (industry development officer for Turf NSW) 
delivered an informative session about the new Turf Cost of 
Production Calculator.  

In this session the delegates were introduced to a tool that 
shows exactly how much it costs to produce a metre of turf. 
The tool takes staff wages, machinery expenses, fertiliser 
expense and usage and many more items into account.  You 
can even have more than one variety of turf in the calculator 
and adjust your irrigation requirements and fuel prices as 
they rise and fall so you know costs at any given time. A ‘lite’ 
version of the Cost of Production Calculator is also available.

2014 NxGen Forum   
– arming our next generation with the tools for profitability
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Turf Australia’s 2013 Future Leaders gave an inspiring presentation on their experiences at 
the 2013 Turfgrass Producers International Summer Conference, Field Day and Study Tour.  

Scott Tramacchi and Marcus Rogers agreed that the program was a great opportunity to 
meet international leaders of the turf industry and to see the different types of harvesting 
techniques employed on the many farms they visited.  

Both men strongly encouraged all NxGen attendees to apply for the program in 2015. 
An interactive panel session was new to this year’s forum. Turf producers with different 

business structures throughout the region were joined by previous future leaders (Michael 
Newton and Hugo Struss) and talked to the delegates about the way things were handled 
on their farms and answered questions from the audience.  

Suzie Shearer from Coolabah Turf in Victoria conducted a workshop before drawing the 
Monday sessions to a close. Suzie talked about different personalities and how they can 
impact different situations in the workplace.  

She enforced that knowing your own personality, as well as those of your fellow 
colleagues, will lead to better relationships, higher job satisfaction and increased 
motivation. A personality self-assessment was completed by all, and a few were surprised 
to see their results.  

The NxGen formal dinner included an inspiring presentation from the many Muscat 
families involved in the turf industry and how they established successful turf businesses, 
originating in vegetables.  

In addition, Adam Thornton from CT Lawns in QLD was named the 2014 Future Leader.
The last day of the forum included multiple tours.  A highlight of the tours was the visit to 

Pepe’s Ducks, who over the past 37 years have grown from a tiny duck farm in Quakers Hill 
NSW, to one of the industry leaders in duck production across Australia and New Zealand 
(see story page 24, a feat envied by many turf farmers). 

Many growers from other states found it interesting to see so many farms and in most 
instances they were right next door to each other. 

The final tour was to Leppington Green Pastoral Company, a family company, milking 
2000 cows in a modern dairy facility that is one of the largest found in Australia. The dairy 
is based on a United States-style of farming, milking cows three times per day. Today the 
business has evolved from dairy to now include organic fertiliser.

Next year’s NxGen Forum will be in Queensland on the Sunshine Coast with more details 
found on the Turf Australia website and in future editions of the magazine and e-news. 
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NExT YEAR’S NxGEN fORUM WILL bE IN 
qUEENSLAND ON THE SUNSHINE cOAST 
WITH MORE DETAILS fOUND ON THE TURf 
AUSTRALIA WEbSITE AND IN fUTURE EDITIONS 
Of THE MAGAZINE AND E-NEWS.

NxGen fORUM REpORT

2014 NxGen Forum   
– arming our next generation with the tools for profitability

Tony Cross from CT Lawns in 
QLD presenting at the Forum.

Suzie Shearer from Coolabah Turf in 
Victoria conducted a workshop discussing 

personalities and how they can impact 
different situations in the workplace.
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John Houston and Mario Bonaccordo from Pepe’s 
Ducks presented at the NxGen forum prior to a guided 
tour of the Pepe’s Ducks processing plant at Windsor in 
New South. 

John opened the presentation by giving delegates an 
overview of the history and current situation of the 
business today. 

Over the last 37 years Pepe’s Ducks has grown from 
a tiny duck farm in Quakers Hill, NSW, to one of the 
industry leaders in duck production across Australia and 
New Zealand. 

Christine Hughes explains how it is quite hard to believe 
that from starting with just 22 ducks in the back yard, 
it now produces as many as 80,000 ducks a week and 
has grown to become a multi-million dollar international 
enterprise.  

from backyard operation to   
to multi $million enterprise - lessons for growing a turf business
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f
ounder of Pepe’s Ducks, Pepe 
Bonaccordo was born in Italy into a 
large family that worked hard to try to 
run a successful farm.  

As Pepe grew, his strong family 
values of respect, passion and 
integrity remained and he was 
determined to make sure that he didn’t 

have to struggle again.  
One of Pepe’s main priorities was to listen to 

what his customers wanted and ensure he could 
provide a product that suited their needs.

Pepe’s Ducks began as a small back yard 
business in 1974 located in the outer suburbs of 
Sydney. Over time the family business steadily grew 
to the point where they now produce over 80,000 
ducks a week and employ more than 160 staff.  

The company also owns two hatcheries, a 
processing plant, five breeder farms as well as 
having 23 grower duck farms of which four are 
company owned.  

The business also is in the process of building a 
super farm to allow for expansion, a new state-of-
the-art hatchery and also have plans to build a new 
processing plant.

The realisation of the success of the business is 
due to the strong business morals and ethics. 

Pepe’s pride themselves on their individual and 
team goals, by knowing that the staff all carry the 
same expectations within the workplace - from 
setting goals for each individual, team goals, 
organising team structure, and being committed to 
the tasks.  

They also believe it is rewarding to the team to 
show appreciation and acknowledge staff who 
achieve their goals.  

But, being able to provide and deliver a quality 
product is the most important outcome of the 
business.  

Chief executive officer, John Houston reinforced 
the fact that you have to believe in your product and 
ensure that you have the best quality product, so 

THE REALISATION Of 
THE SUccESS Of THE 
bUSINESS IS DUE TO 
THE STRONG bUSINESS 
MORALS AND ETHIcS.
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that you can demand a good return, and never undervalue it by cutting the price.
John went on to talk about how a major supermarket chain had challenged Pepe to cut 

their price, but Pepe had refused.  
“He still sells his product to them today so there is a lesson to be learned here,” John 

stressed.
There are several business practices that Pepe’s Ducks use that also relate to the turf 

industry, such as knowing your specific cost of production through to managing labour, 
minimising energy use, ensuring regular maintenance of machinery and equipment and 
having adequate insurance.    

Pepe’s Ducks realise there is a need to put measurement tools in place before expanding 
the business and the collection of data helps to create standards that can then continually 
be improved.  

Another very important factor for the business, was finding and managing staff that 
possess a good work ethic.  

Pepe’s also recognised early on into the business that there was no specific training for 
duck production so today all staff training is done in-house.  

Another factor behind the success of Pepe’s Ducks is keeping up-to-date all compliance 
measures, such as OH&S (Occupational Health & Safety), HACCP (Hazard Analysis Critical 
Control Point), NSW Food Authority, AHA (Animal Health Australia), EPA (Environmental 
Protection Authority), Local Councils requirements and many more.  

John explained that all new staff members were continually trained to keep updated on 
how to handle any compliance issues.  

He also discussed the importance of biosecurity and the fact that all producers needed to 
be aware of managing risks that may be introduced by pests and/or disease.  

“Learning strengths and weaknesses from other businesses also is important, whether 
they are successful or not,” he said.  

“Pepe prides himself on using a ‘hands on’ approach in the business to this very day.  The 
team are very proactive in being involved and supporting the industry.”

Pepe’s Ducks have been the leading company in developing the industry Peak Body 
ADMA (Australian Duck Meat Association), and also send staff to industry conferences and 
seminars, assist government bodies in the development of government documents and also 
work with the Sydney University to perform duck meat research.

After the presentation, the NxGen group were taken on a tour of the processing plant 
where they were wore protective clothing to conform with health and safety standards.  

Delegates were shown the trucks that delivered the ducks and briefed on how they had 
been specially designed to carry the animals.  

Next they saw where the ducks were stunned prior to moving through the processing plant.  
Something that surprised all delegates was the fact that 11 litres of water is used per duck 

through the whole processing stage. However, most of the water is filtered, recycled and reused.  
Also of note, is that the ducks are waxed to remove the very fine feathers that usually 

remain after the initial plucking and, almost every single part of the duck is harvested for use 
- from the feathers, to make items like quilts and pillows, to the tongues, which are exported 
as a delicacy to Asia and attract more in sales than the rest of the bird. 

NxGen fORUM REpORT

from backyard operation to   
to multi $million enterprise - lessons for growing a turf business

pEpE’S DUckS REALISE THERE IS A NEED TO 
pUT MEASUREMENT TOOLS IN pLAcE bEfORE 
ExpANDING THE bUSINESS AND THE cOLLEcTION 
Of DATA HELpS TO cREATE STANDARDS THAT cAN 
THEN cONTINUALLY bE IMpROvED.

Pepe Bonaccordo outside Pepe’s Windsor NSW 
Plant; Mario Bonaccordo (Operations Manager); 

John Houston (CEO).
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The first presentation at the NxGen Forum 
was given by Simon Adermann from Lawn 
Solutions Australia, whose opening message 
was ‘If you don’t lead the change, change 
will lead you.’ Christine Hughes explains.

L
awn Solutions business manager, Simon Adermann asked 
the 2014 NxGen audience to take a step back and think about 
how the turf industry had evolved from the early years. He then 
asked them to look inside their own businesses, plan for the 
future and to continue to be innovative.  

“The turf industry has gone through many changes over the years, 
from the way turf has been harvested, through to development and 
marketing,” Simon explained.  

“At the beginning where harvesting was more laborious, turf prices 
were quite reasonable. Now, while this process is becoming more 
automated and the product can be delivered to market more readily, 
unfortunately the prices seem to have stabilised, and in some cases 
decreased.”

Simon asked the audience to think about where our market was 
today and where they thought it would be in another 10 years and 
who might be turf’s biggest competitors.   

There already is a huge amount of competition between the types 
of grass, but there are many other forms of competition out there 
that include spray on lawns, maintenance contractor’s, right down to 
landscapers, builders, Town Planners, and Council Engineers.  

Simon also discussed the differences and values between the 
generations, from the ‘baby boomers’, the Gen X’s and the Gen Y’s, 
and their buying trends.

However, one of his key points of discussion was the price of turf.  
Figures show that in the last 10 years, even though the average 

Australian wage has increased by 110 per cent, diesel fuel prices have 
increased by 70 per cent, and average housing prices have increased 
by 100 per cent, turf prices have only increased by a mere 11 per cent 
(based on wintergreen couch).  

It was at this point where the audience was asked to think about 
whether turf was perceived as a commodity or whether customers were 
thinking about how much money they could, or needed to spend.  

Simon stressed that it was well known that suppliers would reduce 
prices to beat competitors, but how low could growers go with low 
prices and still maintain a profit?  

“How long can your business survive if you become a low cost 
supplier?,” he asked.

 Simon’s advice was to believe in your product and not treat it like a 
commodity. You will then come to the realisation that your customers 
actually place a high value on turf - rightfully so! 

“There also is a need to have a strong turf brand and varieties, a 
strong marketing focus, and be consistent with the message you are 
trying to convey,” he added.

He also said that besides just selling turf, suppliers could offer a 
complete package and add value to it, “… as customers won’t see 
any value in your product if you sell on price alone”.  

So how do we add value to the turf you sell?  Simon said that as 
a supplier it was important to place a high value on your product 
and explain to your customers how turf is different, maybe even 
better than other ground coverings and why it was better for your 
perspective client to buy from you. 

“Your client wants to know what are they going to get from you that 
they won’t get anywhere else?,” he said.

When trying to build a successful and profitable business there 
should be some good but simple measures in place.  They are:
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THE bEST WAY TO START IS TO 
REcOGNISE AND cONTROL YOUR 
ExpENSES. bY ELIMINATING JUST ONE 
UNNEcESSARY ExpENSE YOU cAN 
SAvE A LOT ON pOTENTIAL pROfIT.
Lawn Solutions Australia, Simon Adermann.
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1.	Create	a	marketing	cycle.

2.	Create	a	sales	plan.

3.	Create	a	plan	to	increase	profitability.

A sales cycle (see Figure 1) is another hero in business and Simon 
offered some easy advice to help put a marketing plan into action.
•	 Take	advantage	of	every	opportunity	you	may	have	to	sell	your	

product to ensure you can increase sales and exposure of your 
business.  

•	 Every	time	you	make	a	sale	go	the	extra	mile	to	improve	on	
customer service and encourage others in your business to do 
so also. One happy customer will tell at least 10 others – it is 
amazing how well word of mouth works!

•	 Add	something	new	-	whether	it	is	a	product,	service	or	variety	
and be sure to tell your customers about it.  Make sure this 
product will be readily used and is profitable at the same time.

•	 Market	your	business.		Advertise	or	not	to	advertise?		If	you	don’t	
tell people where you are and what you do, nobody will ever 
know – so spread the word.

Simon’s last topic covered in his presentation was profitability.  
He explained how there were simple and effective ways to be 

profitable, whether you were a small or large operator.  
“The best way to start is to recognise and control your expenses. 

By eliminating just one unnecessary expense you can save a lot on 
potential profit,” he stressed.

“Another is to increase your margins. Most customers accept price 
increases as long as they know about them and why they have increased.  

“There also is a need to review prices on everything that you sell, 
at least on an annual basis to ensure you are still operating with a 
reasonable margin. 

“Lastly, consider how you market your business. There are many 
cost effective ways to do this with technology that is available. 
So instead of mailing out brochures and letters, do this via email 
and take advantage of some of the social media platforms that are 
available. Blogs also are a great way to get your customers talking.”

Simon’s parting message was: “If you change nothing, nothing will 
change.” 

Adopting changes that lead to profitability

Figure	1:	A	marketing	cycle	helps	put	a	business	plan	into	action.

LASTLY, cONSIDER HOW YOU 
MARkET YOUR bUSINESS. THERE 
ARE MANY cOST EffEcTIvE WAYS 
TO DO THIS WITH TEcHNOLOGY 
THAT IS AvAILAbLE. SO INSTEAD 
Of MAILING OUT bROcHURES AND 
LETTERS, DO THIS vIA EMAIL AND 
TAkE ADvANTAGE Of SOME Of 
THE SOcIAL MEDIA pLATfORMS 
THAT ARE AvAILAbLE. bLOGS ALSO 
ARE A GREAT WAY TO GET YOUR 
cUSTOMERS TALkING.
Lawn Solutions Australia, Simon Adermann.
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new south wales

Staying in the Green Cost of Production Program 
receives huge welcome from NSW

Winter tends to be a quieter time for most turf growers but for Turf 
New South Wales there’s been a huge amount of recent activity.

Following on from a number of successful field days and forums 
over recent months we’ve been busy assisting in hosting a couple of 
Turf Farm Profitability seminars as well as continuing with the roll-out 
of the Turf Cost of Production Staying in the Green Program.

With some 16 businesses participating in the three, Staying in the 
Green workshops held around the State so far, there’s been a terrific 
range of responses to the sessions.

“Useful information and insights into aspects of our business that I 
hadn’t taken into consideration before.”  

“Well-presented and definitely needed to help improve our industry.” 
“Extremely valuable in identifying areas of production that are 

inadequately recorded.”
“The presentation was hands-on with the sample data provided … 

and professionally delivered in easy-to-understand language.”
These comments were not out of the ordinary when it came to the 

feedback from the workshops and realising their own actual costs of 
production for many turf operations was a real eye-opener.

There are another six Staying in the Green Program workshops 
planned for coming months throughout the State and anyone involved 
in the turf production industry is welcome to attend.

Another exciting development has been the partnering of Local 
Land Services Sydney Region with Turf NSW in the delivery of a 
number of educational forums. The Best Management Practice 
Training for NSW Turf Farms Program as it is known, has assisted 
already with the Grow More Profit workshops and plans are in place 
for other farm-efficiency related forums in coming months. 

Workshops currently under development include:
•	 Best	Practice	Pest	&	Disease	Chemical	Management.
•	 Energy	Efficiency	Measures	and	Auditing.
•	 Best	Practice	Fertiliser	and	Nutrient	Management.
•	 Water	Use	Efficiency.	
These workshops will run-off the back of the Staying in the Green 

Cost of Production workshops and will assist growers to identify real 
efficiency and productivity gains within their operations.

The NSW Turf Industry was saddened to hear of the recent passing 
of Chicka Courtney of Courtney Turf at the age of 89. Chicka worked 
the family farm at Pitt Town Bottoms near Windsor aside from a stint 
in the army for a few years in the 1940s.

He had seen turf growing change from cutting turf by hand in the 
1920s, through to the introduction of the Ryan Turf cutter in the 1960s and 
then the cultivated turf of modern times. Chicka was probably the oldest 
working turf farmer in the world and his passing heralds the end of an era.  

Our thoughts go to Charlie and Di Courtney and family for their loss.

For more information contact Dave Raison M:  0413 837837 or 
E:ido@turfnsw.com.au

VIC growers now can access state-based 
services

In an exciting new development, turf growers in Victoria will have direct 
access to a state-based industry development service. The industry 
development project will enable the turf industry in Victoria to improve:
•	 Grower	and	production	sector	profitability	through	improved	

business practices.
•	 Grower	communications	and	extension.
•	 Producer	environmental	sustainability.
•	 Industry	leadership	and	use	of	essential	data.
•	 Industry	capacity	to	respond	to	biosecurity	issues.
The executive of Turf Victoria (TV) and Turf Australia’s business & 

industry development manager (BIDM) will provide leadership and 
guidance to the project, which will enable the implementation of the 
National Turf Industry Strategic Investment Plan 2012-2017 within Victoria.

Due to the close collaboration of the Nursery & Garden Industry 
Victoria (NGIV) and TV, and the fact that NGIV has valuable 
experience and expertise in delivering industry development services 
to the nursery and garden industry, NGIV will be able to use their 
existing industry development resources for the Victorian turf industry 
on a one-day per fortnight basis.

NGIV will nominate a single contact/resource to deliver on agreed 
activities and outcomes. An annual work plan will be developed 
detailing activities, resources, timelines, outputs and outcomes. This 
work plan will be reported on a six monthly basis and revised as 
required. A project steering committee will be established which will 
include two representatives from the TV executive, the TA BIDM and 
the nominated NGIV contact/resource.

The key activity areas for this project are:
Seminar	Development	and	Delivery: Turf Victoria, with the 

assistance of this project, will hold at least one industry seminar/forum 
per year usually in combination with the AGM.  

Communication and Administration Management: Turf 
Victoria will hold regular industry consultation meetings (for example, 
quarterly) which will involve the preparation and distribution of 
correspondence to members and outside stakeholders. These 
consultation meetings will coincide with preparation and distribution 
of a quarterly e newsletter specifically for the Victorian turf industry.

Turf Sector Engagement: This may involve attendance and 
participation in meetings and/or forums with government agencies 
and industry partners such as: STA Victoria, Nursery & Garden 
Industry Victoria, Melbourne Water Corporation(s), Department of 
Primary Industries, Turf Australia, The Green Alliance, etc.

Education of Industry Stakeholders: Given the relatively localised turf 
growing region in Victoria, this project will enable face-to-face meetings 
with most, or all turf growers. Such meetings will be used to ensure turf 
growers are aware of the national R&D and Marketing activities being 
carried out and also provide an opportunity for feedback from growers on 
the Strategic Investment Plan (SIP) and its implementation.

For more information contact Steve Cole M: 0432 328 731 or  
E: steve@lilydaleinstantlawn.com.au 

victoria
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It is hard to believe that only a year ago QLD had floods. And it is 
official, this drought is QLD’s most widespread on record, with almost 
80 per cent of the State now drought-declared.  

QLD’s Agriculture minister has announced the largest drought-
stricken area ever for the state, with 15 new shires added to the list. 
This takes the number of drought-declared shires to 38, and it is 
the first time large sections of the QLD coast have been included. 
This lack of water position is promoting our potential on-farm water 
sustainability project especially with an El Nino been tipped so widely.

For more information contact Jim Vaughan M: 0407 131 025 or 
E:jim@qtpa.com.au

QLD drought – the most wide-spread on record
Since the last edition of the magazine, there have been several 

Staying in the Green Cost of Production Calculator workshops held in 
far north Queensland at Cairns, Townsville and Mackay which were all 
well attended. There are more dates booked for south east Qld and 
are as follows:

At Nambour – July 22 and Redlands – July 24. Please contact the 
office on T: (07) 3488 0917 or info@qtpa.com.au for more information 
or to register your interest in attending.

The Rural Water Use Efficiency Irrigation Futures (RWUE-IF) 
Project funded by the QLD Department of Natural Resources and 
Mines (DNRM) commenced with three pilot farms in southeast QLD, 
covering issues such as, water efficiency gains, energy efficiency 
gains, fertiliser efficiency gains and economic yield improvements.  

The first part of this project for southeast QLD will be completed 
in December 2015 and then progress to far north QLD with another 
three farms to be involved.  

The total project will be finalised by June 2017.  A case study and 
U-tube video will be produced at the end of the project and uploaded 
onto Turf QLD’s (TQ) website.

The Healthy Waterways Project, funded by the QLD Department of 
Agriculture Forestry and Fisheries (DAFFQ) covering farm mapping, 
fertigation processes and variable rate irrigation efficiencies is yet to 
be finalised but it is in its final phase. This project is targeting on-farm 
water efficiency to limit run-off and works in conjunction with RWUEIF.

Various other projects are in the pipeline and still are being 
developed including On-Farm Water Sustainability, and Healthy 
Waterways and Catchments with QLD regional councils. Water run-
off remains a major issue not only in southeast QLD for their healthy 
catchments programs but also reef protection and run-off to the 
Great Barrier Reef lagoon.

The Turf Accreditation Program (TAP) is working with more turf 
producers across the State enquiring about obtaining accreditation. 
Turf Accreditation has to be renewed every two years to ensure 
producers keep up-to-date. A number of Independent third-party 
audits have been undertaken on farms each year at random. The 
program has now been running for two years with the first intake 
already undergoing their renewal process. A number of regional 
councils have contacted the Turf QLD TAP Accreditation Program in 
their tender documentation for ongoing supply.

The 29th International Horticulture Congress is coming to 
Brisbane in August 2014. TQ through its members will provide a 
natural turfgrass display on the front entrance steps to the Brisbane 
Convention and Exhibition Centre. Delegates from around the world, 
tipped to be around 3000 similar to the last Congress held at Lisbon 
in Spain four years ago, will attend.

QLD is still in drought - as from April 16, 2014, there were 38 
entire local government areas and four part local government areas 
drought declared under the QLD State processes. 

Also, as at April 16, there were 53 current Individually Droughted 
Property (IDP) declarations in an additional nine local government areas.  

queensland

...supporting & promoting 
our state organisations.

InforMAtIon froM your StAte turf InduStry ASSocIAtIonS.

western australia

New website offers lots more to WA growers
The Turf Growers Association of Western Australia (TGAWA) has 

realised a few milestones recently and therefore has a lot of information 
to share. What is really exciting is that we finally have a new website 
and we’re pretty proud of it, view it at www.tgawa.com.au.

Our Facebook page also is attracting a lot more ‘likes’ so if you 
haven’t liked us yet and have a Facebook account, please do so at 
www.facebook.com/turfgrowersassociationWA

In April, the TGAWA attended the Perth Garden Festival and a 
power point story on the event is available for viewing at the website.  

Also on the website are a number of brochures and advertising 
pamphlets that are available to download (listed as follows):  
•	 A	new	co-branded	brochure	in	conjunction	with	the	Water	

Corporation - Installing and caring for your low maintenance lawn.
•	 An	updated	version	of	the	original	association	brochure	–	Turf - 

Natures Environmental Cooler.
•	 Designed	and	printed	signage	for	all	turf		varieties	grown	by	our	

members
•	 Membership	signs	developed	and	printed	for	future	opportunities.
•	 BIAGRA	and	Aquaforce	wetting	agent	pamphlets.	Both	products	

can be purchased from TGAWA members in packaging designed 
for the domestic market. 

In other news, the coordination of the University of WA Turf Irrigator 
Electrical Upgrade with the UWA Turf Research team also has been 
explored. Whilst a quote was given for the upgrade to control the 
irrigator electronically, which included installing a new pump and 
updating the software, the cost has exceeded what was initially 
expected. Due to the poor reliability, performance and high noise 
levels last summer, the WA Committee feels that it is important to 
work towards the upgrade. This is work in progress!

For more information contact Eva Ricci M: 0422 120 990, 
T: (08) 9437 2180 or E: idowa@turfaustralia.com.au



Working together to improve profitability 
and professionalism. That is my personal goal 
for the turf industry. But, to achieve this we 
require multiple strategies and programs 
along with a commitment to carrying-out 
actions by a large number of individuals and 
organisations. It also requires ‘good-will’ and 
collaboration within the industry. 

I ask you all as an industry: Are we as an industry up to the task of 
working together to improve profitability and professionalism? I firmly 
believe we are. 

While I appreciate communications and collaborative initiatives 
within the industry have been lacking at times and some turf 
businesses compete against each other in particular markets, industry 
communications has recently improved and our biggest competitors are 
turf alternatives, not other turf growers.

As an example of increased communication and collaboration within 
the industry, Turf Australia (TA) has already secured 11 partners and a 
further 20 sponsors and exhibitors for the 2014 Conference and Field 
Day, and we hope to increase this number. This will help to ensure a 
successful Conference & Field Day and the final page of our conference 
brochure lists all of these (see page 19 for a logo list of all current 
partners, sponsors and exhibitors).

To improve profitability and professionalism, TA, in collaboration 
with several other government and non-government organisations, has 
initiated a series of business and profitability improvement seminars and 
workshops. 

On June 3, a breakfast meeting was held at Windsor in New South 
Wales involving more than 20 Plant Breeder Rights Owners and Industry 
Leaders with a presentation from Steve Major.

Steve’s presentation focused on the pricing and profitability issues 
being faced by the Turf Industry and he provided some useful information 
and strategies that can improve the profitability of turf farming, including:

INSIDE TURf
richard Stephens
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•	 Pricing	for	Profit	–	a	1	per	cent	price	rise	can	have	a	massive	
impact on profitability.

•	 Pricing	strategy	is	up	to	individual	businesses	and	pricing	
is just one profitability lever for any business to use. 
Unfortunately, however, it is often neglected and miss-
managed.

•	 Turf	growers	need	to	be	the	source	of	information	on	turf.	
Talking about better quality and/or service is meaningless 
unless it is explained what the higher quality or the better 
service actually is - this needs to be explained on our 
websites.

•	 Turf	growers	need	to	think	of	themselves	as	the	whole	supply	
chain. Unfortunately, too many think of themselves as only a 
turf grower and not a creator of lawns.

•	 Value	is	in	understanding	your	customer	needs	and,	most	
importantly, ensuring the customer knows this. 

•	 Measure	what	matters.	Use	the	Cost	of	Production	
Calculator and survey your customers.

•	 Use	the	power	of	referral	and	loyalty	is	not	always	
guaranteed by logical thinking. It is often based on habit, 
familiarity and/or relationships. 

•	 We	need	to	understand	and	accept	that	product	value	is	
perceived and has nothing to do with cost of production.

•	 Simply	increasing	volume	does	not	automatically	result	in	
higher profits.

•	 Price	has	nothing	to	do	with	cost.	While	consumers	will	strive	
to get a cheaper price, producers need to know their margins 
and need to know what the real value of their product in the 
eyes of the customer.

As a result of this seminar, it was agreed to hold a workshop to 
help educate all growers. Therefore on June 17, a workshop was 
held at Richmond Golf Club. More than 70 turf growers attended 
and David Staughton, ‘The Business Improvement Guy’, gave an 
entertaining, interactive and very informative presentation. 

I opened the seminar with some market research that showed 

Forming a united 
approach to improve 
turf’s profits and 
profile

TO IMpROvE pROfITAbILITY 
AND pROfESSIONALISM, TA, IN 
cOLLAbORATION WITH SEvERAL 
OTHER GOvERNMENT AND NON-
GOvERNMENT ORGANISATIONS, 
HAS INITIATED A SERIES Of bUSINESS 
AND pROfITAbILITY IMpROvEMENT 
SEMINARS AND WORkSHOpS.

Steve Major, CEO & Founder of Pricing 
Power, at a recent breakfast meeting, 
presenting to more than 20 Plant Breeder 
Rights Owners and Industry Leaders 
and discussing the need to focus on the 
pricing and profitability issues being  
faced by the Turf Industry.
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Thank you to all 198 participants of the 2014 Turf Australia Conference and/
or Field Day. I hope everyone enjoyed themselves, learnt some valuable 
information and made some useful contacts. Hopefully everyone can learn from 
the stories and photos about the 2014 Turf Australia Conference & Field Day 
contained over the next two editions of the Turf Australia Industry magazine.

Turf Australia Board
I would like to formally thank our Turf Australia Board Members, Ross Boyle (vice president), 

Anthony Heilig, (treasurer), Tony Cornwell, Paul Saad and Bec Selleck, all of who give up their 
valuable time and expertise freely. 

I also want to pay tribute to Adrian Pitsikas, past president, treasurer and founding member 
of Turf Australia (TA). Adrian has been a real asset to the industry and, on the behalf of all of 
its members, I thank him for his long serving support and input into the betterment of the turf 
industry. 

 Recently, the TA Board decided to appoint ‘Observer Status’ to nominated Future Leaders 
to ensure continued leadership development within the industry. As a result, Josh Stephenson 
from Dad & Dave’s Turf, New South Wales, and Sarah Mason from Coastal Turf Farm, NSW, 
will be participating in forth coming TA board meetings.

Turf Australia Partnerships and Sponsorships
Earlier this year TA produced a Partnership, Sponsorship & Exhibitor Prospectus and was 

successful in confirming relationships with 30 different companies. 
In particular, I would like to thank our Platinum Partners being: 
•	 Nuturf	
•	 Sammut	Agricultural	Machinery	together	with	Trebro	
•	 TurfCraft	
•	 Evergreen	Turf	together	with	Kesmac/Brouwer
•	 Agrifood	Skills	Australia		

Also our Gold Partners: 
•		Sustainable	Turf		•		Globe	Australia		•		Total	Eden		•		Pro	Lube		•		Local	Land	Services

Please use the products and services from these reputable businesses and TA will continue 
to foster these professional relationships as well as develop new ones.

 Increasing Levy Compliance 
In	2013/14,	TA	initiated	a	Levy	Compliance	Program	in	conjunction	with	Department	

of Agriculture – Levies. As many of you know, the predicted income from the levy was 
overestimated and we believe that there are some turf growers not paying the levy who should 
be. To address this, TA worked with the Department of Agriculture – Levies and developed a 
combined ‘carrot and stick approach’.

A levy benefit fact sheet has been published and sent out to all known turf growers. It explains 
the benefits of the levy and, hopefully, encourages voluntary levy registration. Also, TA will continue 
to provide the Department of Agriculture – Levies with details of potential non levy payers. 

Even though the turf levy is very low, as little as $300 per year, it is important that all growers who 
produce and sell more than 20,000m2 of turf in any given year are registered with the Department 
of	Agriculture	–	Levies,	and	declare	their	production.	During	2013/14,	at	least	14	new	levy	accounts	
were created and we will work hard to ensure this number continues to increase. 

Turf Australia Initiatives  
Earlier	this	year,	TA	consulted	with	the	owners	of	the	major	Plant	Breeder	Rights	within	the	

turf industry in an attempt to better understand how we can improve professionalism and the 
long-term profitability of the industry. 

The outcome from this has been the development of a successful Business Development 
Workshop Series which has attracted more than 120 participants in NSW, QLD and WA. TA 
will continue to develop the Business Development Workshop Series in collaboration with the 
turf Plant Breeder Rights owners. 

Anthony Muscat
Chairman, Turf Australia
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PROUD GOLD SPONSOR AND SUPPORTER  OF  TURF  AUSTRAL IA .

Partner with 
Globe Growing 
Solutions for 
quality and 
reliability.

Globe Growing Solutions 
supplies professional 

products and services 
including:

• Herbicides, insecticides and fungicides
• Granular, liquid and soluble fertilisers
• Adjuvants and wetting agents
• Turf maintenance machinery
• Agronomy and analytical services
• Turf seed

For more information, contact us
today on 1800 244 300 or go to 

www.globegrowingsolutions.com.au

The name and Board Members of the ‘New HAL’ has been 
announced. Horticulture Innovation Australia will be led 
by five board members from the old Horticulture Australia 
Limited (HAL) plus four new board members appointed by 
the Federal Government.

Horticulture Innovation Australia (or HIA) will be grower-owned 
and will incorporate two Research & Development (R&D) investment 
pools:
•	 Pool 1 - for industry specific levy funds, such as turf.  
•	 Pool 2 - for strategic co-investments, comprising of a series 

of individual investments funds based around key medium to 
long-term R&D programs. A potential individual investment fund 
relevant to the turf and nursery industries could be Greener Cities.

The current government matched funding for industry R&D levy 
funds,	up	to	0.5	per	cent	of	the	Gross	Value	of	Product	(GVP),	will	be	
maintained for each industry. 

Matched Voluntary Contribution (VC) funding, however, will be 
replaced by ‘strategic co-investments’ where contributions from 
industry, government, commercial and academia may be eligible for 
matched funding if they are invested in a nominated strategic fund 
from Pool 2.

HIA will create new industry advisory mechanisms to replace 
the previous Industry Advisory Committee (IAC) structure. It is 
anticipated that the advisory mechanisms for Pool 1, will include a 
cross section of relevant industry stakeholders, including grower 
representative bodies, to advise on matters such as priorities, 
communications, investment strategies and the like. 

The Pool 2 strategic co-investments are likely to be guided by an 
expert steering panels relevant to the individual funds.

As part of becoming a grower-owned organisation, HIA will 
establish a membership register that will comprise growers and 
other parties that participate in Australia’s horticulture sector. This is 
an important next step in developing a mechanism by which these 
members can (if eligible) activate their voting rights. It is anticipated 
that larger growers, who pay more levy, will have increased HIA 
voting rights.

In addition to developing a grower register, HIA may also consider 
developing a new grower, regionally based consultations that would 
be held across all key growing areas in all states and territories on a 
regular basis.

While these changes mean that the previously-proposed WA 
Industry	Development	project	will	now	not	go	ahead,	Turf	Australia	
will work with HIA to determine if a new funding application for the 
WA Industry Development can be submitted as soon as possible.

INSIDE THE NEwS 

HIA - new name for horticulture R&D body
HAL Board Members
•	 Mr	Ridley	Bell	(NSW)	–	Mr	Bell	is	a	blueberry	grower	and	the	

owner of Mountain Blue Farms, supplying to retailers and 
nurseries in both the domestic and international market. 

•	 Professor	Rob	Clark*	(TAS)	–	Mr	Clark	has	considerable	research	
and development experience including a previous position as 
deputy chairman of Rural Industries Research & Development 
Corporation and the director of the Tasmanian Institute of 
Agriculture at the University of Tasmania.

•	 Mr	David	Cliffe*	(NSW)	–	Mr	Cliffe	has	broad	experience	across	a	
number of horticultural industries in his capacity as a nurseryman 
supplying plant material to the vegetable, deciduous fruit tree and 
citrus industries.

•	 Ms	Susan	Finger	(VIC)	–	Ms	Finger	is	a	Victorian	apple	orchardist,	
with a successful history in farmer and industry representation 
organisations and is currently a board member of the Victorian 
Farmers Federation (VFF).

•	 Mr	David	Moon	(QLD)	–	Mr	Moon	has	an	understanding	of	
company and marketing management as well as grassroots 
grower experience as managing director of Moonrocks, an onion 
growing company. 

•	 Mr	Stephen	Morrow*	(QLD)	–	Mr	Morrow	has	over	30	years’	
experience in agribusiness across a number of industries as both 
a CEO and a non-executive director and is currently chairman of 
Buderim	Ginger	Ltd.

•	 Mr	Mark	Napper*	(NSW)	–	Mr	Napper	has	22	years	of	high	level	
experience in horticulture and owns a fruit orchard at Bangalow in 
NSW and currently grows peaches, nectarines and custard apples 
having previously grown avocadoes, mangoes and mandarins.

•	 Mr	Selwyn	Snell*	(QLD)	–	Mr	Snell,	currently,	chairman	of	the	
Council of Rural Research and Development Corporations 
and a non-executive director of Plant Health Australia Limited, 
has extensive experience as a senior executive with leading 
agribusiness and biotechnology enterprises in Australia and 
internationally. 

•	 Mr	Peter	Wauchope	(WA)	-	Mr	Wauchope	is	the	general	manager	
of Center West Exports and Sun City Farms with considerable 
marketing and export experience of produce to various countries 
including	Singapore,	Japan,	Hong	Kong,	Taiwan,	Middle	East,	
Maldives as well as supplying the domestic market.

* Denotes previous HAL Board Member.
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Dream comes true for NRL 
fan thanks to Turf Australia
By Liz Mecham 

For Canterbury Bulldogs fan Skye McIlwraith, winning the 
Lawnspiration Facebook page competition to attend the 
National Rugby League Grand Final between her side and 
South Sydney Rabbitohs on October 6 was a dream come true.

The Lawnspiration Facebook page competition prize was two tickets 
to the final and Skye took her cousin Justin – an Illawarra Dragons 
supporter who obliged a request to dress-up as a Bulldogs supporter.

Skye’s entry was selected from almost 100 online entries, which 
attracted entrants from across Australia, including the Northern Territory.

Entrants had to describe their best sporting moment on turf in 25 
words or less, and nominate who they thought would be playing in the 
NRL	Grand	Final.
Skye’s	entry	was	about	watching	her	son	play	his	first	junior	rugby	

league final.
“When I found out I had won the prize, my beloved Dogs still had 

one	more	game	to	win	before	we	had	made	the	Grand	Final,	so	I	was	
very anxious to find out what teams I would be getting to see play... 
Once	I	knew	the	Dogs	were	in	the	Grand	Final,	the	emotions	kicked	
in that I was going to be there to witness this historic game,” the 
35-year-old from Bankstown, Sydney, said.

“The atmosphere was amazing. Us (Bull)Dogs supporters were 
outnumbered by a sea of red and green.”

 Skye said the seats – right near a try line – were amazing in which 
to view the game.

“Unfortunately,	my	Bulldogs	fairy	tale	run	into	the	Grand	Final	
didn’t turn out how I wanted it to, but, being at such a historic game, 
seeing the bell being rung (by former Rugby League greats pre-
game), seeing some great live entertainment, saying goodbye to two 
of our (Bulldogs) players, and seeing the Bunnies not only get to the 
Grand	Final	for	the	first	time	in	43	years,	but	to	win	it,	was	just	so	
great to witness first-hand,” she added.

 Skye, who was already a ‘liker’ of the Lawnspiration Facebook 
page prior to the competition being launched, entered as soon as it 
popped up on her Facebook news feed.

“I never in a million years thought I would be there to witness such 
a great moment in rugby league history. Thank you so much for giving 
me the opportunity to witness such a great game and win such an 
amazing prize,” she said.

www.agrifoodskills.net.au

Led by industry. Funded by Government.  
Driving skills and workforce development  
across 43 sectors of the agrifood industry  
and regional Australia.
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A new online resource to help growers 
understand the cost of growing turf will be 
available thanks to the online video sharing 
network, YouTube. Liz Mecham explains.

F
or the past six months, turf growers have been offered 
face-to-face workshop programs as part of the roll-out of 
the Staying in the Green Turf Cost Calculator across the 
industry.

But for those unable to physically attend a workshop, 
there is a new way to learn how to use the spreadsheet 
based calculator.

A series of You Tube videos have been released that walk growers 
through how to use the tool, video developer Simon Vogt, Rural 
Directions, explained.  

“They describe, in a step-by-step way, how to use your own farms 
figures to work out what it costs your individual business to grow, 
deliver	and/or	install	turf.	Growers	can	then	make	sure	they	are	
covering their own costs when determining their own selling prices,” 
he added.

Interestingly, Simon said, more than 50 per cent of turf growers 
believe their estimates of cost of production for different parts of their 
business had increased after using the tool. 

Daniel Saliba of All Year Round Turf at Wilberforce in New South 
Wales, who attended a workshop said: “The workshop was a big eye-
opener. I didn’t realise how much turf actually costs to grow.”
Given	that,	it’s	well	worth	taking	some	time	to	understand	cost	of	

production for your business, Simon stressed.
That, he said, is where the online videos could help.  
“The videos are great because turf growers can access them at 

a	time	to	suit	them.	They	are	available	on	line	24	hours	a	day,	seven	
days a week,” he said. 

Online resource easily shows why you 
should use Turf Calculator!

A recent Cost of Production 
Workshop at Albury.

bUSINESS

THE wORkSHOp wAS A bIG EYE-
OpENER. I DIDN’T REALISE HOw MUcH 
TURF AcTUALLY cOSTS TO GROw.
Daniel Saliba, All Year Round Turf, NSW.

“This means that turf growers in more remote locations, who may 
not be able to make a workshop, can have access to the Turf Cost of 
Production Calculator and some training and support in how to use 
and apply the tool.” 

The videos are designed so that learning can be self paced, each 
one taking a step-by-step approach through the different parts of the 
calculator tool.  

The videos cover:  
•	 Introduction	to	the	Staying in the Green Program and the Turf 

Cost of Production Calculator. 
•	 How	to	enter	data	to	the	gross	margin	level.
•	 How	to	enter	overhead	and	business	costs.
•	 Entering	data	on	turf	delivery.
•	 Entering	data	on	turf	installation.
•	 Using	the	complete	tool.
•	 Interpreting	the	outputs.
Simon said the online videos also would provide additional support 

for growers who had already attended workshops.
“They are also a great resource for previous workshop participants 

who are working on their own figures at home to use as a refresher as 
they work through the process,” he said. 

Links to the YouTube videos are available on the Turf Australia 
website. Links to other support material and the calculator are also 
available via the website at www.turfaustralia.com.au

Alternatively, growers can contact a member of the project delivery 
team directly for links to the videos, the Turf Cost of Production 
Calculator and additional supporting materials.

Project delivery contacts are: 

•	NSW	-	Dave	Raison	M:	0413	837	837	or	E:ido@turfnsw.com.au

•	WA	-	Eva	Ricci	M:	0422	120	990	or	E:idowa@turfaustralia.com.au

•	QLD	-	Bill	Johnston		 
M:	0417	709	640	or	E:bill.johnston@daff.qld.gov.au

•	 SA	&	VIC	-	Simon	Vogt	M:	0407	959	836	or	 
E:svogt@ruraldirections.com

•	 Turf	Australia	-	T:	(02)	4588	5735	or	 
E:admin@turfaustralia.com.au



6 turfaustralia

The winners of the 2014 partnership 
between Turf Australia and Junior Landcare 
have been announced, and Liz Mecham 
explains how once again the industry has 
ensured there are new pitches of green all 
across the country. A big thanks goes out 
to the wonderful turf growers who kindly 
donated the turf for these deserving school 
groups.

R
ebranded as the Perfect Pitch of Green for 2014 to coincide 
with the FIFA Soccer World Cup, this year’s 10 recipients 
have been offered turf to cover an area up to 200m2 to each 
recipient – the equivalent to the goalmouth of a standard 
sporting field. 

Previously known as Perfect Patch of Green, the program is now in 
its third year and has already provided 30 schools and youth groups 
across the country the benefit of new turf, donated by a local turf 
grower in their local area.

This year’s winners come from across Australia, with three each in 
New South Wales and Victoria, two in Western Australia and one in 
Queensland and the Australian Capital Territory. 
For	some	of	the	2014	winners,	the	aesthetics	of	new	turf	come	a	

long way behind the other long list of benefits.
For Pyalong Primary School, in Pyalong, central Victoria, the new 

turf will provide the benefit of fire protection after it was threatened by 
bushfire last summer.

The threat of fire came after the school had attempted to re-seed a 
former turf area some seven years ago, but the area and school was 
flooded. The area was then used to house portable classrooms and 
gravel paths while the new school was built and, as a result, is now in 
desperate	need	of	rejuvenation.	

For Pyalong Primary School, the turf will provide multiple benefits, 
including a green buffer against fire, improved protection against 
personal	injury,	a	cool	area	in	summer,	and	the	important	aesthetic	
impact on the students.

pERFEcT pITcH OF GREEN MARkETING

The 10 reasons to choose turf:  
available on the Turf Australia’s website. 

Schools	and	sporting	clubs	continue	
to benefit from turf competition

For	the	1st	Wagga	Wagga	Scout	Group,	at	Glenfield	Park	in	Wagga	
Wagga,	New	South	Wales	2014	marks	the	organisation’s	100th	
anniversary.	The	Scout	Group	is	commemorating	the	occasion	with	a	
variety	of	activities	as	well	as	a	garden	/	yard	improvement	program.	

Members are encouraged to appreciate and respect the natural 
environment by showing children the benefits of the great outdoors 
through regular camps, walking trails and other outdoor activities. 

With the addition of new turf, the group will be able to increase its 
use	and	enjoyment	of	the	area	around	the	Scout	Hall,	which	also	is	
used by the wider community. 

2014 Perfect Pitch of Green Program recipients:

School Turf Donor

Chapman Primary School, Chapman, ACT Canturf

1st	Wagga	Wagga	Scout	Group,	Glenfield	Park,	
NSW Tarcoola Turf

Glendore	Public	School,	Maryland,	NSW Austurf

Wakehurst Public School, Belrose, NSW Rivers Edge

Caloundra Christian College, Caloundra, QLD Glenview	Turf

Pyalong Primary School, Pyalong, VIC Coolabah Turf

St John's Primary School, Frankston East, VIC Lilydale Instant Lawn

St Margaret's School, Maribyrnong, VIC Lilydale Instant Lawn

Hensman	Street	Kindy,	South	Perth,	WA West Coast Turf

McDougall	Park	Community	Kindergarten,	Como,	
WA West Coast Turf

FOR pYALONG pRIMARY ScHOOL, 
IN pYALONG, cENTRAL vIcTORIA, 
THE NEw TURF wILL pROvIDE THE 
bENEFIT OF FIRE pROTEcTION 
AFTER IT wAS THREATENED bY 
bUSHFIRE LAST SUMMER.

Perfect	Pitch	of	Green	for	2014	program is now in its third year and has already provided 30 
schools and youth groups across the country, such as McDougall Kindergarten at Como, WA.

Turf Australia / Junior Landca
re
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OUR CITIES NEED MORE PLANTS AND TREES.

They’re good for our health and productivity, keep 
cities cool and reduce pollution. People even heal 
faster when they’re around them. Yet, so often, plants 
and trees are overlooked when plans are drawn and 
concrete poured. The 202020 Vision is a national 
campaign to change this, by increasing our urban green 
space by 20% by 2020.

Help us to find Australia’s most inspiring green 

spaces and showcase them to the nation

202020vision.com.au

...a new-look magazine that talks directly 
to the industry. 
To make a booking, arrange artwork or for advice 
on how to maximise your value from advertising 
in Turf Australia, or to tailor a package specific to 
your particular needs.

Trade Directory advertising is available in this 
magazine for the following economical rates:

Size Width Height Rate

< 1 Unit 89.5mm 61.5mm $120 plus GST

2 Unit 89.5mm 127mm $230 plus GST

4 Unit 184mm 127mm $360 plus GST

For more information contact Advertising Manager – 
Amanda McMahon on T: (03) 9812 2209 M: 0402 444 878  
or E: advertisingturf@agrihortcommunications.com.au

australiaturf
ADvERTISING OppORTUNITY
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Energy audits highlight 
pipeline head losses
By Matthew Plunkett Greater Sydney Local Land Services, Penrith  
and Rob Welke, Tallemenco Pty Ltd, Adelaide

IRRIGATION

Continuing electricity price rises have 
prompted the newly formed Greater Sydney 
Local Land Services (GSLLS) (ex DPI NSW) 
to look at pumping energy efficiency in 
the turf industry in the western area of 
Sydney. With many turf growers along the 
Hawkesbury River under pressure as a result 
of high production costs, including pumping 
costs, we decided to look to the results of 
a similar audit done for the DEPI, Victoria 
in the Gippsland in 2013 (Refer to Irrigation 
Australia Journal Summer 2013 Volume 
29:4).

T
wo farms from the Windsor area were selected for the audit, 
based on their past involvement with DPI NSW WaterSmart 
Farms	project.	The	audits	were	conducted	by	Tallemenco	
from	Adelaide	with	assistance	from	David	McKechnie	from	
Sydney.

The aim was to audit the energy efficiency of the turf growers’ 
pumping operations, and show how they could economically upgrade 
their equipment and management techniques to minimise electricity 
or diesel pumping costs.

The audit flow measurements were conducted with an ultrasonic 
flowmeter (calibrated at AIHTC, UniSA) attached to 200NB PVC pipe 
on both farms, and a 0.05% accuracy digital pressure gauge. 

Interestingly, the farm which promised the most energy efficient 
irrigation pumping system yielded the greatest potential energy 
savings, but the second farm also had significant potential savings. 
These are detailed below.

Grower 1: Pipeline friction a major issue
The	first	grower	owns	40	ha	of	turf,	which	typically	was	irrigated	

at	about	5	ML/ha,	requiring	around	200	ML	a	year.	A	newly	installed	
lateral move (LM) irrigated the area furthest from the river (about 1 
km) while travelling irrigators (TIs) were used closer to the river where 
greater mainline pressures were available.
The	farm	used	a	45	kW	electric	motor	driving	a	1450	rpm	end	

suction pump at 2025 rpm with a belt drive, taking water directly 
from the Hawkesbury River through a Clemons self cleaning suction 
screen to supply the farm.

The pump test showed that pump efficiency was good, but 
operating	at	only	65%	efficiency	because	its	operating	duty	was	25%	
of flow left of Best Efficiency Point (BEP). 

The mainline consisted of 150NB Class 9 PVC pipe down the 
centre of the long narrow block, with hydrant submains branching 
from the pipe.

The 203 m long T&L LM was connected to the mainline with 175 m  
of	4”	layflat	which	delivered	the	28	L/s	flows	with	8	m	head	loss,	
considered reasonable.

Rob Welke (left) explains the audit process to farm owner Joe Muscat. 
The 203 m LM is in the background. This irrigator operated very 
efficiently, but the supplying pipework had high friction losses. 

Photo: D. McKechnie.

The	LM	itself	was	very	efficient	with	only	4	m	head	loss	across	
its	length	and	8	m	residual	head	at	its	end	over	and	above	the	7	m	
pressure regulated emitters.

The big surprise was with the 150NB PVC mainline, which showed 
a 50 m head loss over its 1090 m length. When new it would have had 
a	14	m	head	loss	plus	allowing	for	some	pipeline	deterioration	and	a	
few fittings, amounting to 20 m head loss. Somewhere in the pipe is 
a restriction which at time of publication has not been identified, but 
which can be located and restored. 

Fortunately, since the existing pump is presently operating to the 
left of BEP, applying a VFD will enable the pump head to be lowered 
30 m, bringing the pump into BEP operation. The combined effects 
of	this	will	yield	the	grower	$5,200	a	year	or	$58,000	over	ten	years,	
more	than	enough	to	justify	the	VFD	fitting	and	pipe	restoration	costs	
in a couple of years. This would reduce the operating cost of the LM 
from	$101.6/ML	to	$58.4/ML,	representing	a	43%	energy	saving	for	
the	operation	of	the	LM	over	its	24	ha	of	turf.

Figure 1. Hydraulic grade line measured on site (red line) shows 50 
m head loss over 1 km of 150PVC pipe supplying the lateral move, 
of which 30 m is recoverable. When recovered, the grade line will be 
as shown in green, resulting in a saving of 43% of the grower’s LM 
pumping costs.
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IRRIGATION

The Get	Turfed:	DIY	Guide: 
available on the Turf 
Australia’s website.

The TIs were operated separately from the LM and matched the 
existing pump output reasonably well. However, they were slightly 
over pressurised and misting and VFD operation would reduce their 
operating	costs	from	$101.6/ML	down	to	$89.1/ML.

The combined potential energy savings from optimising pump 
operating head for both the LM and TI (after mainline rehabilitation) is 
$6,200	a	year	or	$70,000	over	ten	years	for	the	whole	farm,	or	30%	of	
existing pumping energy costs.

A further 10% energy savings could be achieved by replacing the 
pump	with	a	more	efficient	pump	with	a	direct	drive,	making	a	40	%	
total energy saving.

Grower 2: Operating high and low head irrigators 
together a No-No

The second farm audited had recently changed hands and was in a 
“work	in	progress”	as	the	owner	ramped	up	production	on	the	58	ha	
irrigable turf with the equipment available. Two separate pumps lifted 
water from different locations on the Hawkesbury River, but only the 
larger 37 kW 2920 rpm pumping system was audited.

Pipework consisted of a complex network, with sizes ranging from 
200NB mainline, mostly 150NB submains, but with some 100NB. 
There are plans to upgrade all submain sizes to minimum 150NB and 
with isolation valves.
The	irrigators	used	for	the	audit	consisted	of	a	48	m	soft	hose	

Boom (SB) and a single travelling irrigator, operating together, since 
that was the current irrigation regime.

The pump test indicated that the pump was well down on 
performance,	operating	at	only	45%	efficiency,	mainly	because	it’s	
operating duty was almost 50% of flow left of BEP.  

David McKechnie measuring pressure at the soft hose boom irrigator. 
Pressure loss across the 200m x 3” layflat was 26 m. A 3½” layflat would 
more than halve this loss and potentially save $20/ML pumping cost.

Pressure	loss	across	the	200	m	x	3”	layflat	was	26	m.	A	3½	“	latflat	
would	more	than	halve	this	loss	and	potentially	save	$20/ML	pumping	
cost.

Overall, the results found that considerable energy was being 
potentially wasted by operating the SB (operating head of 25 m) and 
the	TI	(operating	head	of	43	m)	together,	after	layflat	hose	sizing	was	
considered.

The hydraulic gradient chart showing 17m reduced head required by 
increasing the size of the layflat from 3” to 3½” to the soft hose boom. 

Farm irrigation model. A preferred operating model for this farm 
is shown below, with operating costs as indicated: 

Operating Cost
Area A with 

low head 
irrigators

Area B with 
high head 
irrigators

Saving, low 
head vs 

high head 
irrigators 
in Area A

Area,	ML/yr 40	ha,	200	
ML

18	ha,	100	
ML

Pumped head 47	m 65	m 18	m

$/ML $55.79/ML $77.15/ML $21.37/ML

Annual electricity 
costs $11,157 $7,715 $4,273

Carbon emission 32.7 t 22.6	t 12.5 t

Care would need to be exercised to keep the pumps operating at BEP 
to potentiate these savings, most likely requiring multiple pump sets.

Ultimately, Area B could be converted to low head irrigation, with a 
further	saving	of	$2,000	a	year	($22,600/10	years)	in	pumping	energy	
costs	and	6.25	t/year	carbon	emission	saving.	

Conversion to diesel pumping. The	farm	contains	a	16	ML	
settlement pond suitable for intermediate storage. Water could be 
pumped overnight directly to storage with a low head pump, and then 
relifted to irrigation with a diesel pump. However, because of high 
head losses through re-distribution of water, this scheme would cost 
$103/ML	to	pump,	rendering	it	an	emergency	proposition	only	in	case	
of electricity power failure.

The bottom line
The relatively small investment of auditing the energy efficiency 

of an irrigation system has the potential to identify areas where 
significant savings in pumping costs and carbon emissions can be 
made. Often these savings can be made simply by modifying the 
system, rather than buying new equipment. 

With the pressure today on farm energy budgets and the need to 
apply irrigation water as efficiently as possible, and energy audit is a 
wise investment.  

THE cOMbINED pOTENTIAL ENERGY 
SAvINGS FROM OpTIMISING pUMp 
OpERATING HEAD FOR bOTH 
THE LM AND TI (AFTER MAINLINE 
REHAbILITATION) IS $6,200 A YEAR 
OR $70,000 OvER TEN YEARS FOR 
THE wHOLE FARM, OR 30% OF 
ExISTING pUMpING ENERGY cOSTS.
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*This article was kindly supplied by the Irrigation Australia Journal.
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2014  conference & Field Day Highlights
Growers empowered to question 
decisions and understand their 
businesses purpose 
Industry Conferences & Field Days do more than 
just provide new information and an opportunity 
to network. They can empower participants 
by helping them to clarify the purpose of their 
business through challenging goals and business 
decisions. Katie Fisher explains that this is 
what happened at the recent Turf Australia 
Conference & Field Day held at Penrith & 
Freemans Reach in New South Wales. 

The full conference program included; the need 
and how to continually challenge yourself and 
your business decisions, understanding what 
your actual costs are and which part of your 

business is making money, tapping into social media to 
enhance your marketing and making savings through 
implementing more efficient irrigation practices. And to 
date, feedback about the information-rich sessions has 
been extremely positive with delegates cited as saying:

•	 “Good	to	see	marketing	funds	being	used	and	
directed towards the end user and growers alike.”

•	 “The	seminar	and	field	day	were	both	insightful	and	useful	when	assessing	our	operations	and	
comparing to others in the industry.”

•	 “Great	networking	session	for	the	growers	and	sponsors.”

•	 “Very	relevant	with	lots	of	good	take	home	messages.”

In	opening	the	two	day	conference	&	field	day,	Turf	Australia	chair,	Anthony	Muscat	explained	
how,	being	a	hands	on	grower	himself,	he	“…knows	how	hard	it	is	to	get	away	to	attend	conferences,	
so	I	thank	all	150	growers	who	have	travelled	far	and	wide	to	attend	the	11th	Annual	Turf	Australia	
Conference & Field Day”.
However,	Anthony	stressed	that	in	attending	such	conferences	“…	I	always	get	a	lot	out	of	learning	

from other growers and how they too are overcoming their challenges”.
He	further	added	that	“…as	we	all	know,	running	a	profitable	turf	business	is	not	easy	and	we	need	as	

much help as possible which we will receive over the next two days”.
“The	two	days	will	inform,	inspire	and	motivate	you	with	a	wide	range	of	presentations,	social	events,	

networking opportunities and a field day right in the middle of Australia’s most intensive turf farm region 
–	funnily	enough	on	my	place	at	Greener	Lawn	Supplies,”	Anthony	added.
“I	hope	you	get	enough	out	of	the	next	two	days	to	improve	your	business	but	more	importantly	

become more profitable.”  

Read on to find out what key messages growers took home.

… I ALwAYS GET 
A LOT OUT OF 
LEARNING FROM 
OTHER GROwERS 
AND HOw THEY TOO 
ARE OvERcOMING 
THEIR cHALLENGES.
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New Facebook site increases 
consumer interest for turf
These days your digital marketing front also needs to extend 
into social media marketing sites such as Facebook, and that 
is exactly what Turf Australia’s new PR program has done with 
the launch of Lawninspiration. Through the Lawninspiration 
Facebook site, consumers now can interface with the turf 
industry in a user-friendly engaging way that not only tells 
them how they should be caring for their lawn, but some 
interesting turf facts. 

At the Turf Australia Conference the brain child behind the new 
Facebook site, Bite Communications highlighted some of the 
goals the site had already kicked. Katie Fisher explains.

Ultimately the primary goal of Turf Australia’s new marketing program is to drive sales of turf 
through awareness and help overcome consumer barriers. 
According to Anna Bertram, from Bite Communications, consumers’ primarily use the internet 
as the first place to investigate the possibility of using turf and the benefits it provides. 

“So we saw it as a big opportunity for Turf Australia to cash in on this to raise awareness 
through social media,” she said.

“When you Google turf you get so much information which is quite challenging in terms of 
identifying what is the right information.”

Therefore the aim was to create a series of easy-to-read guides – currently housed on the Turf 
Australia website – that were consumer factorial information. These included:

1. 10 reasons to choose turf
2. Which turf is best for me
3. Three steps to great lawn
4. Get turfed. DIY Guide

Anna explained that offering sharable content for social media was so important.  
“… consumers are constantly craving information and this is what we are striving to do”.

“And through the content we create we are hoping to inspire other social media content managers 
across a variety of fields to use our infographics, guides and key messages,” she added.

Anna encouraged growers to get involved with the Facebook site by sharing their own 
interesting facts or stories.  

Got to facebook.com/lawnspiration

Why we revitalized 
FACEBOOK

•	 12	million	Australians	use	
Facebook 

•	 Enables	two-way	engagement	

•	 Rebranded	the	page	to	
Lawnspiration

•	 Page	has	moved	from	just	134	
to	more	than	5000	fans	in	just	a	
few months 

•	 Platform	to	educate,	inspire	and	
entertain

•	 Our	fans	spread	our	messages	
for us 

…wE SAw IT AS A bIG OppORTUNITY FOR TURF 
AUSTRALIA TO cASH IN ON THIS TO RAISE 
AwARENESS THROUGH SOcIAL MEDIA.
Anna Bertram, Bite Communications.

Anna Bertram, from Bite 
Communications, said consumers’ 
use the internet as the first place to 
investigate the possibility of using 
turf and the benefits it provides.
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2014  conference Highlights
Have confidence to question 
everything about your business 
– do not conform to the norm! 
“What we are about to talk about is a little weird and whacky but 
damn it, it works, so listen!”

This is how Turf Australia’s opening speaker, Steve Bowman 
addressed delegates when talking on the theme - No More 
Business as Usual. Katie Fisher explains how Steve, the managing 
director of Conscious Governance, gave a dynamic and inspiring 
opening address which challenged delegates to look outside the 
box in terms of directing your businesses future.

I
n his opening address at the recent Turf Australia Conference, Steve Bowman from Conscious 
Governance, asked delegates to think about some of the assumptions that are made about a 
business today that keeps “people stuck in the business as usual mode”.

He also challenged delegates to ‘be the question’ and ask what else was possible, in terms of their 
business becoming different.

It is too hard
Your point of view does create your reality! So if you think something is too hard you will prove it.  

So turn this view point around:
•	 What	can	I	do	to	make	this	easy?	

•	 Who	do	I	talk	to?

•	 Who	can	I	learn	from?

Then, put in place all the evidence that makes it easy to show your strategic and competitive 
advantage. Remember your competitors who are doing well have already put in place all the points and 
evidence to make business easy for them. 

Don’t just accept that this is how the market is, understand what drives the market, what others do 
and what opportunities exist. You can always find ways to work within the rules and regulations and 
interpret them to fit within your business model.

Challenging a scarcity of resources
In	posing	this	challenge,	Steve	explained	that	most	of	us	would	describe	scarcity,	in	terms	of	a	

business, as a shortage of time, money or even a finite amount of time and people. And how we become 
trapped into thinking that scarcity is real and controls everything.

But “… what if these scarcities are not real”. Steve outlined the lies associated with the scarcity notion 
and in his words, “how to turn them on their head”.

Not enough time / money / profit /margins / sales
If	there	was	plenty	out	there,	you	would	look	at	your	life	and	your	business	very	differently.	For	

example, if you believed there was plenty of time / money / profit /margins / sales out there, you would 
try to find it. As a result you would speak differently to people, seek new contacts and travel to different 
places to discover more time / money / profit /margins / sales. 

“Remember, if you don’t buy into the norm of business thinking, you can find more time / money / 
profit /margins / sales.”

Getting “out of control” to take control of your business
Steve encouraged delegates also to embrace the notion that you want to be out of control, “if you can 

do this, it is one of the greatest gifts you can have”. 

A GOOD qUESTION OpENS Up pOSSIbILITIES. FOR 
ExAMpLE, wHAT IF THAT wASN’T SO, wHAT wOULD 
NEED TO cHANGE? wHAT IS NOT wORkING HERE 
AND wHAT DO wE NEED TO DO AbOUT IT?”

Please use this like an At a glance box
Steve’s presentation prompted this 

feedback:
•	 A	great	start	to	the	

conference, got me asking the 
questions.
•	 Provided	a	great	way	to	

change negative business ideas to 
positive.
•	 Inspired	us	to	think	outside	

the box.
•	 Definition	of	insanity	=	

charging the same price for turf when 
costs go up and expecting the same 
profit!
•	 Excellent	presentation,	very	

informative.

Steve’s presentation 
prompted this 
feedback:
•	 A	great	start	to	the	

conference, got me asking 
the	questions.

•	 Provided	a	great	way	to	
change negative business 
ideas	to	positive.

•	 Inspired	us	to	think	
outside	the	box.

•	 Definition	of	insanity	=	
charging the same price 
for turf when costs go up 
and expecting the same 
profit!

•	 Excellent	presentation,	
very	informative.



“This means you will not be controlled by 
anyone	else’s	judgments!	By	being	out	of	
control, you are not buying other peoples 
limitations and you refuse to be controlled by 
anyone,” he said. 

“For instance, if a government introduces 
new tight regulations you could then say: how 
can I turn this to my advantage.

“Not being controlled by other people’s point 
of view is vital to the success of your business.”

Don’t let industry define your 
business form and structure

Steve explained that a lot of management 
methods adopted have both a rigid form and 
structure. For instance, this is the way we 
have to run our business or do our accounts 
because this is how other businesses do it.

He asked, what if we agreed to follow this 
form and structure as long as it worked but 
also agreed to look at what else could be done! 

“As soon as you think you have it right (in 
terms of form and structure) you are screwed,” 
he stressed.

“Because as soon as you think you have 
it right, you stop looking at how you can do 
things better and I guarantee you that your 
business will either stop expanding or start 
diminishing. 

“You need to keep striving, driving and 
finding other ways to do things. 

“Note, when you talk to advisors such as 
accountants, they often don’t tell you anything 
unless you ask them questions. So, ask them 
what do I need to know or what questions 
should I ask to help with my business.

“Always be willing to ask questions of your 
advisors – think, what is the one question 
I could ask that could change the way my 
business looked? 

“This will enable you to get useful expert 
advice.”

Always push beyond your limitations
Steve stressed that a successful business 

needed to be willing to change anything within 
a heartbeat. 

He told delegates that “…you also need to 
ascertain how you can turn any success further 
to your advantage – or how can you invest all 
the money in the bank”.

“Steve pushed delegates to think about 
going beyond their normal limitations. 

“This is when you are willing to out create 
yourself. Don’t buy into the competition, be 
aware of it, understand it but don’t try to 
compete. If you do this than you too will become 
a commodity. Don’t duplicate what someone 

else does and do it better – instead look at ways 
and things you can put into place to make you 
different. 

“What is it that makes your vision so 
different?”

Looking ahead – what questions do I 
ask?

Steve said in terms of looking at your 
business and the future – remember to “…
constantly ask, what is happening, what is out 
there and what do I need to do to be part of it?”

“One thing you know about the future is NFI 
– but we do know it is going to be different,” he 
said.

Steve added that everyone will have a 
different point-of-view – no one is right or wrong 
they	just	have	a	different	point-of-view.

“Most importantly, what a good question 
does is get us to look at things differently!” he 
stressed.

“A good question opens up possibilities. For 
example, what if that wasn’t so, what would 
need to change? What is not working here and 
what do we need to do about it?”

And in concluding … Steve ended the way 
he started, with a thought provoking statement: 
“You can tell when you have a fixed point of 
view, you feel pissed off. Be aware of that as 
one of the biggest gifts we can give to our 
business is getting over ourselves.”  

2014  conference Highlights
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Improved Turf Varieties for Australia

SodSolutions.com

Questions	to	regularly	ask	in	
relation to our business

•	 How	can	things	be	made	
simpler?

•	 How	can	I	turn	things	to	our	
advantage?

•	 What	are	the	top	two	strategic	
issues for our business over 
the	next	10	years?

Steve Bowman addressed delegates 
when talking on the theme - No More 
Business as Usual.

NOTE, wHEN YOU TALk TO ADvISORS SUcH AS 
AccOUNTANTS, THEY OFTEN DON’T TELL YOU 
ANYTHING UNLESS YOU ASk THEM qUESTIONS. SO,  
ASk THEM wHAT DO I NEED TO kNOw OR wHAT 
qUESTIONS SHOULD I ASk TO HELp wITH MY bUSINESS.
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2014  Field Day Highlights
Crowds flock to Turf Field Day
Turf Australia’s Conference Field Day was a “…standout with 
possibly the biggest numbers ever for a Turf Australia event”.

This was the feedback from Turf Australia’s Field Day which occurred on day 3 of the conference and 
was held at Greener Lawn Supplies and Greenway Turf in Freemans. 

Despite the poor weather, more than 150 delegates saw the day as an excellent opportunity 
to see new equipment and support industry sponsors. Thirty exhibitors showed off their wares, and 
workshops were held on two key projects:
•	 The	Turf	Farm	Herbicide	Trial,	conducted onsite by Ben Baudinette, a research scientist form 

Eurofins Agrisearch; and

•	 The	Process	of	cleaning	or	“Pigging”	irrigation	pipelines,	which was carried-out by David 
McKechnie	an	Ag/Hort	consultant.	(see story Page 8)

The next edition of Turf Australia, will cover the Turf Farm Herbicide Trial in 
complete detail, explaining to growers key findings and take home messages. 

Attendee feedback:
•	 The	Field	Day	was	a	

standout with possibly the 
biggest numbers ever for 
a	TA	event.

•	 Good	opportunity	to	
see	new	equipment	and	
support	industry	sponsors.

•	 The	best	Field	Day	I’ve	
been	to!	Good	people,	
open minds, reasonable 
weather, and the pigging 
demo was amazing! 

•	 Ben’s	herbicide	trials	were	
great and appreciated 
that he took the time to 
personally talk to all of us 
about the trials and best 
practice, as well as what 
would	work	on	our	farm.	
Thanks!

•	 It	was	a	great	machinery	
display despite the 
weather.	Also	the	lunch	
and	setup	was	really	good.
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Legislative changes which transfer heavy 
vehicle regulations from state bodies to 
a new national body could be catching-
out turf growers who are unaware of new 
regulations that are now being enforced.  
Liz Mecham talks to the National Heavy 
Vehicle Regulator to find out just what new 
Heavy Vehicle National Law and Regulations 
came into effect on February 10.

The new regulations associated with the Heavy Vehicle National 
Law (HVNL) aims to have ‘one rule book’ for all heavy vehicles 
operating on Australian roads.

It sees many regulations and laws relating to heavy vehicles (over 
4.5	tonnes	gross	vehicle	mass)	such	as	operating	conditions,	fatigue	
management, and work diary requirements now come under this 
new law and framework, which is overseen by a new authority, the 
National Heavy Vehicle Regulator (NHVR).

The HVNL created one set of national fees, penalties and 
infringements that apply to drivers, operators and others in the supply 
chain, regardless of where they operate.

While touted as a national law, the regulations do not affect heavy 
vehicle operators in the Northern Territory or Western Australia. At 
this	stage,	both	jurisdictions	retain	their	own	regulatory	bodies	as	
authorities for heavy vehicle operators.  

The aim of the HVNL is to provide a set standard for vehicles 
across most state and territory borders. 

While previously vehicles may have been legal with their loads or 
modifications in one state, as soon as they crossed the border, they 
became illegally loaded and may have been penalised under the 
destination state’s law. 

With the HVNL in place, the loading requirements for vehicles are 
being standardised to avoid this.

Similarly, work diary requirements have been standardised and all 
drivers operating within 100km of their home base are now required 
to complete the diary as fatigue management rules have been 
standardised. (See - Work diary information story)

Some aspects of heavy vehicle operations, however, remain 
in state regulatory body hands. These include: heavy vehicle 
registration, inspections, driver licensing and all matters related to the 
carriage of dangerous goods are still the responsibility of the relevant 
state and territory authorities.

State and territory police, and authorised officers (such as RTA and 
VicRoads), will continue to enforce heavy vehicle offences – however, 
these will be under the new national law, rather than under the state in 
which	the	driver	is	pulled	over/inspected.	Legal	and	court	processes	
largely remain as they were, before the national law commenced.

The NHVR has created fact sheets to explain the requirements under 
the Heavy Vehicle (Mass, Dimension & Loading) National Regulation 
which covers bulk handing and load limits – an issue raised by some 
turf industry members. Heavy vehicle operators should visit nhvr.gov.
au/mdl	and	download	the	fact	sheets	for	more	information.
Growers	and	truck	operators	can	consult	the	NHVR	for	clarification	

on issues with loading limits, vehicle modifications, and legal loading 
requirements.  

Visit nhvr.gov.au or phone 1300 MYNHVR (1300 696 487).

bUSINESS

Do you know the new regulations associated with the...

Heavy Vehicle National Law?

…MANY REGULATIONS AND LAwS 
RELATING TO HEAvY vEHIcLES ... 
SUcH AS OpERATING cONDITIONS, 
FATIGUE MANAGEMENT, AND 
wORk DIARY REqUIREMENTS NOw 
cOME UNDER THIS NEw LAw AND 
FRAMEwORk, wHIcH IS OvERSEEN bY 
A NEw AUTHORITY, THE NATIONAL 
HEAvY vEHIcLE REGULATOR (NHvR).

In the next edition of Turf Australia, we will investigate, in more 
detail, the new engineering requirements for truck modifications, 
including ‘piggy back’ forklifts.   
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About the NHVR
The National Heavy Vehicle Regulator (NHVR) is Australia’s 
independent	Regulator	for	all	vehicles	over	4.5	tonnes	gross	vehicle	
mass and administers one set of laws for heavy vehicles under the 
Heavy Vehicle National Law and its regulations.

The NHVR is responsible for:
•	 National	Heavy	Vehicle	Accreditation	Scheme	management	and	

accreditations.
•	 Performance-Based	Standards	Scheme	vehicle	design	and	

access approvals. 
•	 Heavy	vehicle	access	permit	applications.
•	 Heavy	vehicle	standards	modifications	and	exemption	permits.
•	 A	national	driver	work	diary	and	risk	classification	system	for	

advanced fatigue management.
•	 One	national	set	of	notices.
•	 One	set	of	national	fees	for	NHVR	services.
•	 One	set	of	national	penalties.
The NHVR enables:
•	 Online	access	for	permits	through	a	single	national	online	

business portal.
•	 Australia’s	freight	regulations	to	be	standardised	for	mass,	

dimension and loading.
•	 Heavy	vehicle	operations	to	be	harmonised	under	national	

standards.
•	 Interstate	recognition	of	inspections	and	defect	clearances,	

enabling businesses to operate under a nationally consistent 
fatigue management laws.

•	 Nationally	consistent	penalties	and	enforcements.

Do you know the new regulations associated with the...

 Clean, easy to apply liquids supported by data
 pH balanced for maximum leaf uptake of nutrients
 Aids root development & seed germination
 Improve resilience against plant diseases & stress
 Increase turf strength & colour
 Proven soil stable nutrients

TURF AND SPORTS FIELD LIQUID FERTILISER
liquid fertiliser

CONTACT:  email: peter@microturf.com.au   mob: 0411 156 839   www.microturf.com.au

Used by Australia’s Premier Stadiums

What has not changed?
Even with the Heavy Vehicle National Law (HVNL) in place, some 
aspects of heavy vehicle regulation remain unchanged. Heavy 
vehicle owners and operators need to ensure they are still dealing 
with their relevant state and territory road authority for a number of 
important activities. These include:
•	 Heavy	vehicle	registration,	licensing	and	all	matters	related	to	

the carriage of dangerous goods are still the responsibility of 
state and territory road transport authorities. Training, tests 
and endorsements related to these functions continue to be 
administered by states and territories.

•	 State	and	territory	police	and	authorised	officers	continue	to	
enforce heavy vehicle offences under the new national law.

•	 Legal	and	court	processes	largely	remain	as	they	are.
•	 Local	productivity	initiatives	(LPIs)	are	retained	under	the	

new regulatory framework and existing LPI permits, notices, 
exemptions and accreditations are recognised under the HVNL. 
There is no need to reapply for permits or accreditations until 
they are due to expire.  

Read the notices and local productivity initiatives fact sheet for 
more information.

The new work diary
Under	the	Heavy	Vehicle	National	Law	(HVNL)	all	drivers	who	
travel more than 100km from their base are required to fill in 
their	journey	details	in	the	updated	work	diary.

This change had an impact on some drivers in Queensland who had 
previously been able to travel 200km before needing to fill out the diary.

Drivers are encouraged to complete all of their driving requirements 
in	the	work	diary	–	not	just	longer	trips	–	to	ensure	they	are	not	caught	
out by unexpected additional driving.

The work diary can be used as a record of hours completed by the 
driver – even if it is within the 100km radius.

While the HVNL was enacted on February 10, drivers had been 
able to continue using the old work diary during a six month phase-
in period. This acknowledged that most drivers used financial year 
diaries and requiring new diaries to be purchased for four months’ 
operation was inconvenient. 

However, since 11 August, all drivers are now required to use the 
updated	work	diary	available	from	outlets	listed	at	nhvr.gov.au/diary-
locations 

The new work diary streamlines some regulatory information and is 
easier to fill-out. It also includes more detailed advice on fatigue laws 
and guidance on how to count time.

This includes drivers no longer having to list the vehicle registration 
and location every time an entry is made if the vehicle has not 
changed,	or	the	destination/location	has	not	changed.

Part of the changes to the new diary are the clarification that 
drivers will not be penalised for simple errors in their work diary such 
as incorrect spelling of place names, as long as it capable of being 
understood by a reasonable person and is not deliberate or designed 
to be misleading. 

Misleading or deliberate errors, however, will still be penalised.
New changes to the work diary requirements will not impact all 

drivers in all states.
As with the HVNL, Western Australia and the Northern Territory 

are not part of the new law or its regulations. Operators in those 
states will still come under state regulations as they have previously. 
Western Australia and the Northern Territory have their own codes of 
practice that cover heavy vehicle fatigue management. 

Information about the new work diary, where to buy the diary, and other 
information about completing it correctly can be found online at nhvr.gov.
au/workdiary or by contacting the National Heavy Vehicle Regulator.
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The Australian turf industry was well 
represented at the International 
Horticulture Congress 2014 (IHC 2014) 
held at Brisbane, Queensland during 
August. Shane Holborn from BioScience 
Australia explains how turf research 
projects strongly featured across the 
entire congress program as well as having 
a  dedicated symposium, titled Turfgrass 
Management and Science for Sports 
Fields.  

Turf is centre stage at...

H
eld from Sunday August 17 to Friday 22, the 
2014	IHC	saw	more	than	3400	delegates	from	
across	106	countries	congregate	to	the	Brisbane	
Convention	Centre.	Like	the	Olympic	Games,	
the IHC is held every four years by a host nation 
that has had to bid for the honour in competition 
with other hopeful countries. The main attendees 
were: Australia 500, China 300, Asia in general 
400	including	south	east	Asia	and	India,	250	
from	the	United	States	and	the	remaining	1967	
from Europe and the South Pacific.

 The event is the flagship conference for the International Society of 
Horticulture Scientists (ISHS), and turf grass research represented a 
major	theme	of	the	congress	alongside	other	ornamental	and	edible	
horticultural crops. 

Perhaps the most impressive display was turf (literally) taking centre 
stage	within	the	main	Great	Hall	of	Brisbane’s	Convention	Centre.	This	
was thanks to a donation from the turf industry which fully carpeted the 
main speaker stage of the centre with Zoysia grass. The turfgrass was 
provided	by	GoTurf	and	installed	by	the	staff	of	Rosemount	Turf	in	QLD,	
with overall coordination provided by Turf Queensland.

Jim Vaughn from Turf Queensland, said the grass was laid on a 
Geo-fabric	underlay	on	top	of	black	plastic	to	protect	the	carpet.	It	was	
watered	once	on	the	Wednesday	with	a	600	L	spray	of	water	and	the	
convention centre staff left the lights on the turf stage area overnight. 

“The display was considered a great success with the turf grass 
lasting the total time of the congress. Everyone was amazed at how well 
it stood-up. The secret apparently (according to the experts) was the 
Geofabric	underlay	and	the	right	species	of	turf	grass	selected,”	Jim	
explained.

(Photo courtesy Matt Roche)RESEARcH & DEvELOpMENT
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Turfgrass plant protection
Some of the highlights from the Turfgrass Management and 

Science for Sports Fields symposium included a talk by Scott 
McElroy from Auburn University in the United States, who discussed 
the issue of the increasing resistance of weeds to herbicides in golf 
courses and sports fields. 

His presentation used the example of Poa annua with this weed 
having	developed	resistance	to	most	major	modes	of	action.	This	has	
reduced or arrested the effectiveness of herbicides like glyphosate, 
atrazine, prodiamine, and foramsulfuron. 

Scott argued that it was critical the industry moved beyond simply 
using another chemical with a different mode of action due to the 
rapid resistance build-up within some types of weeds. 

He proposed the industry “think beyond” this solution and that 
future weed management consider alternative controls as a means of 
thwarting herbicide resistant weeds. Scott concluded with a caution 
that “without alternative strategies for weed control it was likely all 
herbicides would eventually be made redundant by the development 
of herbicide resistance”.

On the topic controlling Poa annua, Patrick NcCullough from 
the	University	of	Georgia	in	the	US,	outlined	his	work	with	newly	
developed pre- and post-emergent herbicides for controlling Poa 
annua. 

Patrick believed these herbicides displayed promise in their 
efficacy and ability to be tolerated by turf species and therefore could 
play a role in herbicide resistance management.  

His presentation summarised his findings on the chemical 
Flumioxazin (which is a protoporphyrinogen oxidase inhibitor). In the 
warmer southern states of the US, Patrick found that Flumioxazin 
may provide control of Poa annua with early treatments in winter, but 
he cautioned that it’s efficacy was reduced with late winter or early 
spring applications. 

Another emerging potential herbicide he cited was Indaziflam, an 
alkylazine herbicide that inhibits cellulose synthesis in susceptible 
species. Patrick found that Indaziflam required a 10 to 15 times lower 
application rate than many other pre-emergence herbicides, and may 
provide an alternative mode of action to other chemical options. His 
trials have found that early post-emergence applications in autumn 
could control Poa annua in warm-season turfgrasses with additional 
potential for residual control.

Breeding couch for drought and salt tolerance
University of Queensland (UQ) researcher, Christopher Lambrides 

and a collection of his current students, presented a series of talks 
on the ongoing research efforts with the EcoTurf drought tolerant 
couch	grasses	that	were	selected	and	developed	in	conjunction	with	
the	QLD	Government,	the	SEQ	Council	of	Mayors	and	Jimboomba	

Turf. More than 1000 selections of couch grasses were collected 
from around Australia in order to test and identify the most promising 
variations displaying drought tolerance. 

Christopher’s first presentation asked, whether there was a link 
between drought tolerance and wear tolerance. The aim of the 
project	was	to	identify	wear	tolerant	varieties	that	could	be	used	in	
high traffic areas, like inner-city parklands, in an effort to reduce the 
regular replacement of turf in these areas. 

His team conducted wear tolerance trials on 29 of the most 
promising selections compared to three commercially available 
couch	grasses.	Each	grass	type	was	subjected	to	40	passes	with	a	
wear simulation machine. The final results strongly suggested a link 
between drought tolerance and wear tolerance. Christopher believed 
the mechanism, within the plant, that favours wear resistance is 
associated with a higher percent of cell wall components in leaves 
and stolons.

A similar question was asked in another of Christopher’s 
trials which looked at Screening Australian Turf and Pasture 
Bermudagrasses (Cynadon spp.) for Salt Tolerance. Presented by 
UQ student, Thinh Van Tran, the research trial aimed to identify and 
measure the salt tolerance of 12 bermudagrass (couch) genotypes 
by	subjecting	them	to	various	levels	of	salinity,	ranging	from	1.3	ds/M	
to	21	ds/M	(ds/M	refers	to	deciseimens,	a	measure	of	electrical	
conduction within a liquid, used as an indicator of salinity levels. Sea 
water	measures	at	around	58	ds/M).	

The trial found that there was no definite relationship between 
drought resistance and salt tolerance, although some drought 
resistant grasses did have high salt tolerances. The grass with the 
best salt tolerance was not highly rhizomatous. Based on the results 
from this trial, Christopher’s team is currently screening 70 or so 
grass	selections	from	salt	scalds,	maritime	environments,	and	saline/
sodic soils.

Christopher Lambrides’ final presentation was on the relatively 
new	project,	the	Development of State of the Art Hydrosprigging 
Methodology to Grow the Australian Turfgrass Industry. This is a 
Horticulture	Australia	(HAL)	funded	project	aimed	at	developing	an	
additional market for turf producers utilising sprigging techniques 
as a form of hydro spraying, as opposed to the erosion industry 
standard procedure of using turf grass seeds. 

Continued...
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THE EvENT IS THE FLAGSHIp 
cONFERENcE FOR THE 
INTERNATIONAL SOcIETY OF 
HORTIcULTURE ScIENTISTS (ISHS), 
AND TURF GRASS RESEARcH 
REpRESENTED A MAjOR THEME 
OF THE cONGRESS...

IHC 2014
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Turf is centre stage at IHC 2014 (continued)

Hydro-sprigging could be an inexpensive, automated method of 
delivering grass sprigs to large areas of bare soil providing a relatively 
large market for the producers involved. The turf industry has the 
potential to play a key role in stabilising earth and soil by utilising this 
technique if it can be made to work in Australia’s sometimes harsh 
environment.  

Turfgrass management & science for sports fields
Cristina Pornaro from Italy presented her examination of the 

Seeding Time Affects Establishment of Warm-Season Turfgrasses. 
Cristina’s research team found that the seeding rate did not have a 
significant effect on eventual establishment. 

They also found that bermudagrasses (common couch) seeded in 
winter (January and February) established earlier than those seeded 
in spring (April). Sea Spray (Paspalum) was found to establish slower 
than the couch, but winter-seeded paspalum also reached full 
coverage earlier than spring seeded. In contrast, zoysiagrass did not 
benefit at all from winter seeding.

Breeding for warm season grass tolerance to mites
Peter McMaugh from Turfgrass Scientific Services in Sydney, 

presented an update on his work on mites in turf grass titled, 
Preliminary Assessment of Mite Infestations Recorded on Warm-
Season Turfgrasses in Australia. 
Peter,	working	with	researchers	Danuta	Knihinicki,	Owen	Seeman	

and Don Loch, has been investigating the damage that can be caused 
by mites in Australian turf and is trying to identify the exact culprits of 
this damage. 

Mite damage can potentially impact upon both turf production (for 
example, by weakening sod strength) as well as in sporting and public 

parks by limiting the ability of turf to withstand or recover from heavy 
wear.  

Based on their preliminary survey of turf in five states, it appears 
that Tenuipalpid mites belonging to the genus Dolichotetranychus, are 
as important, if not more important, than Eriophyoid mites due mainly 
to their frequency of occurrence. 

Dolichotetranychus sp. (or spp.) have been recorded from Cynodon 
spp. Pennisetum clandestinum, Stenotaphrum secundatum and 
Zoysia spp. Eriophyoid mites of the genus Aceria were also found 
in Cynodon spp. and a potential second Aceria species from Zoysia 
spp.	Mixed	Tenuipalpid/Eriophyoid	populations	have	also	been	found	
on Cynodon	spp.	Grasswebbing	Tetranychid	mites	(Oligonychus spp.) 
occasionally also affect a wide range of warm-season turf and other 
grasses.

Assessing the visual quality attributes of warm season 
turf grasses

Umer Habib from Massey University in New Zealand, working in 
collaboration with New Zealand Sports Turf Institute staff, examined 
the visual quality of warm season turf grasses growing in what has 
predominantly been a cool season grass country. 

Ten commercially available cultivars of four warm-season grasses 
(Cynodon, Zoysia, Paspalum and Pennisetum) were grown both in 
a greenhouse and in the field. Visual quality tests were conducted 
over one growing season during 2013 including scoring for density, 
uniformity, texture, smoothness, percentage cover, colour and 
‘green up’ on a scale 1-9. Decline in visual quality occurred in the 
field during winter and in the glasshouse collection during autumn. 
Seeded Cynodon varieties were the worst affected in both cases, 
with vegetatively propagated material performing better across the 

pERHApS THE MOST IMpRESSIvE DISpLAY 
wAS TURF (LITERALLY) TAkING cENTRE STAGE 
wITHIN THE MAIN GREAT HALL OF bRISbANE’S 
cONvENTION cENTRE. THIS wAS THANkS TO 
A DONATION FROM THE TURF INDUSTRY...

(Photo courtesy Matt Roche)
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board. Overall, Regal Staygreen (Pennisetum clandestinum) retained 
colour best in the field during winter. AgriDark (C. dactylon) and Sea 
Spray (Paspalum vaginatum) also performed relatively well compared 
to the other varieties.

Breeding turf grass containing endophytes
Alan	Stewart	from	PGG	Wrightson	Seeds,	New	Zealand	discussed	

the need to breed turf varieties locally that contained endophytes 
(a bacteria or fungi that lives within a plant without damaging it). 
Alan’s preliminary research in this area suggested that appropriate 
endophytes in turf grasses could provide control over some pests 
by making the turf plant unappealing to herbivores. This also could 
potentially lead to not only the discouragement of insects but also 
grass grazing animals and those that prey on the insects as well. This 
would have obvious and potentially lucrative applications in areas 
such	as	airports	where	bird	strike	is	a	major	problem	internationally	
with potentially serious consequences.  

Summarising the environmental benefits of turf in 
Australia

I was privileged to be able to present a summary of the results of 
the	turf	industry	funded	HAL	project,	The Environmental Benefits of 
Turf (TU 12017).	This	project	highlighted	carbon	sequestration	as	an	
example, and stressed that there was little warm-season or Australian 
research at present but, the international literature indicated that 
turf could be a positive carbon sink under the right maintenance and 
management circumstances.  

Will Pearce, a colleague from BioScience Australia, presented a 
poster on the Erosion and Sediment Control Demonstration Facility 
(TU12022) which discussed some of the feedback and findings of the 
project	over	the	past	18	months.

Growing sports turf under tough conditions
Ruth	Man	from	the	United	Kingdom	headquarters	of	the	Sports	

Turf Research Institute, presented Growing Spots Turf in Difficult 
Environments. Ruth’s study discussed the problems of managing and 
achieving a healthy sward within the constraints of a modern stadium, 
particularly in relation to shading issues. She summarised some of 
the techniques developed to manage this sort of situation with warm 
season turf grasses, including utilising grasses with higher shade 
tolerances, reducing nitrogen inputs, using plant growth regulators 
and installing lighting rigs.  
Keith	McAuliffe	from	Labosport	Australia	tackled	a	similar	sports	

field	problem	from	a	different	perspective.	Keith	discussed	strategies	

that could optimise the performance of multi-use stadia under 
pressure to return on its investment by increasing usage to what can 
be very high levels. This comes at a time when the expectations of 
turf surface quality and colour are perhaps higher than ever before. 
Keith’s	presentation	identified	a	number	of	developments	that	have	

been used by various Australian stadium managers to combat the 
common issues experienced with high usage.  This included,  the 
development of ‘instant play’ turf replacement systems, the use of 
growth lights, transitioning rye grass in and out of fields, the use of 
chemical amendments and technologies such as growth blankets 
as well as the fundamental principles of promoting a healthy root 
system.  

The IHC’s turf field tour was lead and conducted by Don 
Loch,	Keith	McAuliffe	and	Matt	Roche,	and	included	trips	to	The	
Gabba	(Cricket	and	AFL	ground),	Doomben	Racetrack,	the	Royal	
Queensland	Golf	Club,	the	University	of	Queensland,	to	look	at	some	
of their sports fields and, a quick stop at Redlands Research Station 
where delegates examined the turf demonstration plots.  

The IHC’s turf field tour was lead and conducted by Don Loch, Keith 
McAuliffe and Matt Roche, and included trips to The Gabba (Cricket 
and AFL ground).

Queensland’s Doomben Racecourse was one of the sites visited 
during the IHC turf field tour.

(Photos courtesy Matt Roche)

RESEARcH & DEvELOpMENT
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new south wales
Local Land Services Sydney Region partnership

Spring has well and truly arrived in New South Wales, and thanks to 
the recent low drenching rains along the east coast we have seen an 
end to what some say was the driest winter in more than 100 years. 
So dry were parts of the State that many growers irrigated during 
winter - an activity almost unheard of in previous years.  As a result, 
there has been a lot of talk about some turf types being in short supply 
as we enter the busy period.  The Staying in the Green, Turf Cost of 
Production Workshop rollout has now taken place throughout much of 
the	country	with	nearly	40	growers	in	NSW	participating	in	the	half	day	
workshops. There’s been a terrific range of responses to the sessions 
and the roll-out now moves to a number of one-on-one training 
sessions provided by the program.

Profitability also has had some attention with a number of Grow 
more Profit seminars occurring throughout the country to assist 
growers address their increasing costs. A recent workshop held at 
Richmond	attracted	over	70	participants	and	was	heralded	as	a	major	
step forward in helping growers look at the differentiation of many of 
their products and services into the market.

Another exciting development has been the partnering of Local Land 
Services Sydney Region with Turf NSW in the delivery of a number 
of educational forums. The Best Management Practice Training, has 
already assisted with the Grow More Profit workshops, plans are for 
other farm-efficiency related forums.  

For more information contact Dave Raison M:  0413 837837 or  
E:ido@turfnsw.com.au

Part-time turf industry development services
Turf Australia(TA) has been successful in gaining funding from 

Horticulture Australia Limited for dedicated turf industry development 
services in Victoria using the turf levy, matched funds from Turf 
Victoria	and	the	Federal	Government.	
The	part	time	service	will	be	provided	by	the	Nursery	&	Garden	

Industry	(NGIV),	Victoria,	with	the	primary	contact	being	David	
Reid. David also is the Industry Development Officer for Victoria 
and provides advice for the nursery industry covering technical, 
environmental and horticultural issues.
Prior	to	his	NGIV	role,	David	spent	five	years	working	for	the	

Victorian Department of Primary Industries, Biosecurity Victoria 
Division, Plant Standards Branch as the Compliance Coordinator.

David has a Master of Environment from Melbourne University 
(Plant	pathology/biosecurity/risk	management)	and	a	Bachelor	of	
Science (Botany) from Monash University. He already has crossed 
paths with many Victorian turf growers and now looks forward to 
meeting the remaining, as well as learning about the industry’s 
challenges.	This	project	will	enable	the	Victorian	turf	industry,	in	
collaboration with TA, provide:                                                                                       
•				Seminar	development	and	delivery.
•				Communication	and	administration.										
•				Turf	sector	engagement.	
•				Education	of	industry	stakeholders.		

For more information contact David Reid T: (03) 9576 0599 or  
E: idovic@turfaustralia.com.au 

victoria

For more information 

contact your local 

Nuturf Territory Manager on

 1800 631 008

Specialists Providing Solutions in:

• PLANT PROTECTION

• PLANT NUTRITION

• TURFGRASS SEED

• TECHNICAL SERVICES

• WETTING AGENTS

www.nuturf.com.au
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Lowering grower costs, increase efficiency and 
increase returns

At Turf Queensland, we are all about finding ways to lower grower 
costs,	increase	efficiency	and	increase	returns.	One	such	project	
which is underway and striving to achieve efficiency improvements 
through innovation is the Rural Water Use Efficiency Irrigation Futures 
(RWUE-IF)	project.	Funded	by	the	QLD	Government,	it	will	be	based	
in	both	the	south-east	and	far	north	of	QLD,	with	the	first	18	months	
currently	piloting	just	in	the	south-east.
In	short,	the	project’s	targets	are	for	overall	gains	in	water	

efficiency, energy efficiency, fertiliser efficiency as well as greater 
economic yield improvement. Turf QLD also is attempting to identify 
productivity	improvement	and	waste	reduction	through	the	project.	
RWUE-IF has already been successfully adopted in broad acre 
cropping but is yet to be adopted by the turf industry. By June 2015, 
the industry should see some results for Turf QLD to take direction 
with	in	south-east	QLD	and	then	roll-out	the	project	further	in	north	
QLD.	At	the	end	of	the	project	Turf	QLD	plans	to	have	an	excellent	
template to pass on to other turf growing areas within Australia 
with	defined	performance	indicators	developed	in	conjunction	with	
individual experts.

For more information contact Jim Vaughan M: 0407 131 025 or 
E:jim@qtpa.com.au

queensland

InfoRMATIon fRoM youR STATE TuRf InduSTRy ASSoCIATIonS.

western australia
Farm profitablility seminar attracts from wide 
and far
Growers	came	as	far	as	Broome	and	Busselton	to	attend	a	recent	

turf	farm	profitability	seminar.	Run	by	the	Turf	Growers	Association	
of Western Australia and Turf Australia (TA), it was the third Farm 
Profitability seminar to be attended by more than 120 growers from 
across the country.

Brent Redman from Lawn Solutions Australia provided an overview 
of the Australian turf market and the huge differences in prices, while 
Richard Stephens from TA presented research data showing how 
consumers; value turf, recognise its benefits and believe the price of 
turf	could	be	between	$10	and	$20/m2. 

The key note presentation was delivered by David Staughton, 
The	Business	Improvement	Guy.	His	interactive	presentation	on	
simple sales and profit management techniques was enlightening 
and memorable. One of the key outcomes of the workshop was a 
commitment by many growers to review their pricing policy. Also to 
improve customer interactions, by ensuring the benefits of turf and 
the service they offer are explained prior to any mention of price.

Stay tuned for the next instalment in the Turf Farm Business 
Development Seminar Series, telephone sales skills are next on the 
agenda.

For more information contact Eva Ricci M: 0422 120 990 or
T: (08) 9437 2180 or E: idowa@turfaustralia.com.au



As the majority of turf farms are family-owned 
and operated, maintaining a balanced life as 
well as a productive and profitable business can 
be challenging. While the long-term success 
of any business is often related to ensuring a 
balanced life, this is easier said than done.

I
n	Steve	Bowman’s	presentation	at	the	2014	Turf	Australia	Conference	
(see story page 10), he asked us to question everything about our 
businesses and provided some ideas and tools on how to do this. 
Asking strategic questions about our businesses is essential to 
ensuring long-term productivity and profitability, but how can we do 
likewise for maintaining a balanced life?

Cynthia Mahoney & Associates have developed a Life Wheel 
Benchmarking Tool which can enable anyone to improve their life 
balance.  As we approach the year 2015, now is the time to stop and have 
a think about where you are at. Are you:

•	 Flying	– you’re excited about where you’re at and where you’re 
headed?

•	 Cruising – you’re in your comfort zone in work and life, things are 
just	ticking	along?

•	 Spinning	your	wheels - you feel stuck and you’d like to make 
change	but	just	aren’t	sure	what	or	how?

•	 Off-track	- you know if you’re here. You may be experiencing severe 
financial,	emotional,	physical	and/or	spiritual	difficulty	and/or	you	
have simply decided that you can’t continue to do what you are 
currently doing.

No matter if you’re flying, cruising, spinning your wheels or if you’re off-
track, now is the time to review, prepare, plan, make decisions and put 
some changes in place.

The Life Wheel Benchmarking Tool is simple to use and is a great way 
to regularly check your	Life	Wheel	Alignment.	 It helps you quickly and 
graphically identify the areas in your life to which you want to devote more 
energy, and helps you understand where you might want to cut back.

Figure	1:	An	example	of	a	Life	Wheel	that	is	completed
  

INSIDE TURF
Richard Stephens
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Life Wheel criteria
Suggested turf farmer criteria for creating the ‘spokes’:
•	 Day	to	day	management	of	the	turf	farm.

•	 Strategic	management	of	the	turf	farm.

•	 Industry	interaction	&	professional	development.

•	 Financial	situation	&	wealth	creation.

•	 Health	&	fitness.

•	 Social	interaction	&	maintaining	friendships.

•	 Intimate/family	relationships,	including	parenting	&/or	love.

•	 Recreation	&	fun.

Creating your own Life Wheel Benchmarking Circle 
1.	Create	a	circle	with	6	to	10	spokes.

2.	Think	about	and	determine	6	to	10	key	areas	of	your	life,	
for	example,	family,	work/career,	social,	physical,	learning,	
spiritual, financial.

3.	Give	each	spoke	of	the	wheel	a	title	to	represent	each	key	
area in your life.

4.	Ask	yourself:	“How	happy	am	I	in	this	area	of	life.”	Reflect	on	
each spoke and rate your satisfaction (levels out of 10, where 
1 is closest to the centre of the circle and 10 is at the edge of 
the circle).

5. Connect the dots to see how your wheel is rolling.

6.	Next,	consider	your	ideal	level	in	each	area	of	your	life.	A	
balanced life does not mean getting 10 in each life area. 
Some areas need more attention and focus than others at 
any time. And inevitably you will need to make choices and 
compromises, as your time and energy are not in unlimited 
supply. So the question is, what would the ideal level of 
happiness be for you in each life area?

7. Plot the ‘ideal’ scores around your life wheel as well.

Figure	2:	Life	Wheel	Benchmarking	Tool
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Now that you have a visual representation of your current life balance 
and your ideal life balance, keep revisiting your wheel on a regular basis (for 
example, every six months) so you can track your progress, and: 
•	 What	stands	out	to	you	about	Your	Life	Wheel?	

•	 What	are	the	gaps	in	your	life	that	need	more	attention?	

•	 What	are	the	areas	receiving	more	effort	than	you’d	ideally	like?	

Finally, plan your actions - What are you going to do to improve your life 
balance?  

Turf Australia would like to acknowledge its major partners:

Figure	3:	Planning	your	future	actions	in	life

Things I will START doing to regain balance in my life Things I will STOP doing, reprioritise or delegate to 
regain balance in my life

 
Acknowledgement: 
The Life Wheel Benchmarking Tool has been developed and made available for publication by Cynthia Mahoney & Associates.  
For more information, please contact Cynthia Mahoney, E: cm_associates@live.com.au  or visit:  cynthiamahoney.com.au 

“THERE’S NO SUcH THING AS wORk-LIFE bALANcE. 
THERE ARE wORk-LIFE cHOIcES, AND YOU MAkE 
THEM, AND THEY HAvE cONSEqUENcES.” 
Jack Welch
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www.sammut.com.au

Sammut GearMaster Series
 Zero turn
 Fully gear drive
 Shear bolt protectors
 Galvanised deck panels
  No belts to replace or 
slip
   High quality Australian 
made gearboxes
  Even dispersal of 
clippings

  Automatic dual safety 
locks

  Individually floating 
decks ensure even cut

  Ideal for large parklands, 
sports fields, turf farms 
and polo fields, with 
many units all over 
Australia and abroad it’s 
your No. 1 choice

Sammut GearMaster 5200 setup with Council specs 
including rubber deflectors, mud guards and lights

Sammut GearMaster 9000

NOW 
STANDARD WITH 
STAINLESS STEEL 

DECKS

Sammut GearMaster 6600. 
The full floating heads allows mowing through drains 

and uneven terrain without scalping.

  Automatic open and lock
  Open the whole side in 
seconds
  Great for advertising and 
product promotion
  Can be fitted to your existing 
flat top rigid or trailer
  Kits available from 4m (13ft) to 16.5m (54ft)
  Complete body and forklift mount available
  No buckles or hooks

Poyntz Covered Wagon

Fast Facts
  Made in UK
  Revolutionary patented 
one side off loading 
system
 50hp Yanmar
 Suspension cab
  Only 1350mm 
overhang

  Light tare weight
  Excellent vision
  Will mount in all existing 
mounting kits
  2.5 tonne lift capacity
  Robust built
  Very comfortable to 
operate

UNLOAD YOUR 
TRUCK OR 

TRAILER FROM 
ONE SIDE

Sammut is now the sole 
Australian distributor of 
Rotadairon products, including: 

  Stone Buriers
  Dethatchers
  Seeders

Rotadairon New LoadMac 825

FOLDS 
UNDER 2.5M 

FOR ROAD 
TRANSPORT
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All New Trebro SC2010 Automatic 
Roll Harvester The Trebro SC2010 is a compact, 

lightweight harvester powered 
by a 99hp John Deere engine. 
The deluxe cab with anti-
vibration mounts has heat and 
air conditioning that provides the 
driver with a quiet, comfortable 
working environment. With all-
wheel drive and rear wheel anti-
spin control, the SC2010 stays on 
track in wet, muddy conditions and 
has outstanding maneuverability, 
increasing harvesting efficiency.

  Best turning radius in the 
industry 
  Rear-mounted pallet injector 
with 10 pallet capacity 
  Excellent visibility of cutting 
head, conveyor and stacker 
  Rear wheel electronic anti-spin 
control 
  Electronically-controlled 
conveyor speed mode 
  Automatic hydraulic conveyor 
belt tensioning

All New Trebro SC2010 Automatic 
Slab Harvester The SC 2010 Slab combines a 

revolutionary design along with 
Trebro’s proven reliability into an 
automatic stacking slab harvester 
with performance that you can 
count on.
No other turf harvester is designed 
and engineered like the Trebro 
SC 2010 Slab. It is the most 
maneuverable turf harvester 
available. The 170 degree front 
steering axle with zero turning 
radius makes it the ideal turf 
harvester in smaller fields.
The SC 2010 Slab deluxe cab has 
been designed with operator 
comfort and  visibility in mind. The 
driver has an excellent view of all 
harvesting and stacking functions. 
The Trebro exclusive floating 
cutting head with adjustable down 
pressure maximizes productivity 
with a minimum of waste.

All New Trebro AutoStack II 
Auto Harvester

The Trebro AutoStack II is the 
ultimate high production automatic 
turf harvester. The AutoStack 
II is a totally refined machine by 
any standard. The state of the art 
heated and air conditioned cab 
uses curved glass front and rear 
for outstanding visibility of all 
harvesting and stacking functions. 
The entire cab is mounted on anti-
vibration mounts for a smooth quiet 
ride. Powered by a 140hp engine 
with all wheel drive and large 
floatation tyres the AutoStack II 
harvests through muddy and wet 
conditions with ease. When it turns 
hot and dry the AutoStack II keeps 
harvesting thanks to the dual 24” 
cutting heads with dual adjustable 
down pressure producing an 
outstanding quality of cut with a 
minimum of waste. Turn your large 
scale turf harvesting operation into 
a highly efficient one-man system. 

NEW MODEL 
AUTO STACK CAN 
DUMP BAD ROLLS 

AND PYRAMID 
STACK

ALL NEW 
AUTOMATIC SLAB 

HARVESTER 
ONLY WEIGHS 6.7 

TONNE

NOW AVAILABLE 
WITH AUTOMATIC FLAP 

CONTROL AND PALLET 
SQUEEZE, TURNING 

BULKY TURF INTO NEAT 
STABLE PALLETS, AND 

NO SIDE OVERHANG

OVER 600 MACHINES 
WORLD WIDE

IT’S YOUR NO. 1 CHOICETrebro. Simply the Best.
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how consumers value turf, recognise its benefits and the majority 
believe the cost of turf per m2 is somewhere between $10 and $20. 
Gavin Rogers from Lawn Solutions Australia provided an eye-opening 
summary of the Australian turf market and highlighted significant 
differences in the cost of turf across Australia. 

David Staughton looked at simple sales and profit management 
techniques and showed how these can be applied to turf farm 
businesses. He said that by talking more with your accountant, the 
more profit you can make. This is because most small business owners 
generally don’t like dealing with numbers, but by understanding what 
the numbers are saying, you can make $,000 more.

The feedback from the seminars has been very positive, with many 
participants saying:
•	 “It	was	a	good	‘reality	check’.”
•	 “I	will	reassess	my	price	list,	and	I	will	stick	to	it!”
•	 “I	don’t	need	to	get	every	sale,	just	the	most	profitable	ones.”
•	 “I	will	talk	more	with	my	accountant	–	and	get	more	management	

information.”
•	 “I	will	attend	a	Cost of Production Training Workshop.”
•	 “I	will	get	a	business	coach.”
A quote from Josh Stephenson of Dad & Dave’s Turf was: “David 

Staughton was very knowledgeable and having his outside the 
industry opinion hopefully highlighted  to all growers that we need to 
look into making the industry sustainable for future generations.”

Then on July 10, another breakfast meeting was held involving the 
main Plant Variety Rights Owners. Dave Staughton again presented 
to this group and we identified the need to provide practical training 
in ‘sales skills’, particularly how to handle phone sales. 

TA will continue to develop and provide these seminars and 
workshops to help the industry improve its profitability and increase 
professionalism. And a big thank you goes to Matthew Plunkett and 
Local Land Services NSW who have sponsored these seminars & 
workshops, as well as Dave Raison and Turf NSW who have worked 
tirelessly to ensure participation at these events.    

  

Turf Australia would like to acknowledge  
its major partners:



Take a new look at  
your associations...

In any industry, the road to business success is not 
easy or well signposted. 

And, over recent years, Australia’s turf industry has had 
its own challengers with widespread areas of drought 
and water restrictions, through to reoccurring floods and 
cyclone damage, changes to water legislation, reduced 
access to chemicals and increased workplace health & 
safety requirements.

In addition, turf’s competition, such as synthetic grass 
and other ground coverings, seem to be making inroads 
into what we traditionally thought was ‘our turf’.

As an industry, a lot of ‘united’ work must be done 
to promote the benefits of turf, further increase its 
value in the eyes of the community and improve grower 
profitability.

Together, the turf associations help consumers to 
better understand and appreciate the many benefits of 
turf and provide members with valuable information, 
influence and networks that improve business 
profitability.

Join now and get both state and national 
representation! 

Your turf associations lead and represent the 
Australian turf industry, promote turf to new and existing 
markets and provide valuable information and money-
saving benefits to members.

 

Tired of walking  
the path alone?

For more information about Turf Australia and becoming a member, please call 02 4588 5735,  
go to www.turfaustralia.com.au or contact your State Turf Industry Association.  

As the peak body, Turf Australia focuses on national issues, such as:
•	 Ensuring	the	industry	benefits	from	the	turf	levy	through	

practical Research & Development and widespread marketing.
•	 Liaising	with	Horticulture	Australia	Limited	and	the	Federal	

Government on key industry issues.
•	 Developing	partnerships	with	the	industry’s	national	service	

providers.

The State Industry Associations provide day-to-day and 
on-ground assistance to their members, including industry 
development services, assistance with state-based legislation, 
disaster relief and regional grower networks.

Your membership automatically includes membership with Turf 
Australia and your relevant State Turf Industry Association.

The many benefits include:
• Information: regular communication through quarterly 

industry magazines (such as Turf Australia Industry Magazine), 
fortnightly E-newsletters, an updated website, workshops, 
seminars and annual conferences.

• Influence: have your say, and be heard, on issues that affect 
your business and the industry, such as profitability, turf 
production, R&D and marketing.

•	Community: be part of a professional turf industry network that 
shares information and experiences that can save you money, 
increase productivity and improve profitability.

•	Opportunity: state and national member benefit programs, 
such as discounted eftpos merchant fees and reduced car 
hire, resort and accommodation rates. 

•	 Investment: invest in the future of your industry, your staff and 
your business.

So join now!
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A ‘Voice for Horticulture’ 
Many of you would be aware that since its inception, Turf Australia has worked hard to lead 

and represent its members and the industry as a whole, as well as promote turf to the market 
place.

The need to ensure the issues affecting the turf industry are heard has never been more 
important, particularly with the significant changes that are currently taking place with 
horticulture’s prescribed industry body - Horticulture Innovation Australia Limited (HIAL), 
formally known as Horticulture Australia Limited (HAL).

As a result, the ‘Horticulture Task Force’ (HTF) has been created to provide a ‘Voice 
for Horticulture’. HTF will enable advocacy and coordinated lobbying on behalf of many 
horticulture industries.

HTF has 20 founding member industries, including turf. Current board members include: 
Pat McNamara (Walnut grower); John Tyas (Avocadoes Australia); Tania Chapman (Citrus 
grower); John Dollinson (Apples & Pears Australia) and Alex Livingston (Growcom/
Pineapples).

The opportunity exists for additional HTF board members, preferably growers, and Turf 
Australia is currently working with HTF to ensure appropriate representation from the lifestyle 
horticulture sector and the turf industry.

An example of how HTF can ensure industry concerns are heard is in relation to the review 
of the Federal Horticulture Award rates for labour, which will be conducted in early 2015. 
Horticulture industries will be invited to be involved in this review, and HTF will advise and 
coordinate with its member industries regarding the consultation process.  

As we work with HIAL to develop a new way of operating in regard to delivering benefits 
to growers from the investment of levy funds, it is reassuring to know that through HTF, 
Turf Australia will be able to have a say and be heard by the new HIAL Board and other key 
organisations that have a direct impact on the turf industry.

On a different and tragic issue, Turf Australia was extremely saddened by the recent death 
of Blain Rozs which occurred on a turf farm. Turf Australia has provided direct financial 
assistance from its Member Benefit Fund to the family of Blaine Rozs following his death, 
which apparently involved a turf harvester. Turf Australia extends sincere thoughts and prayers 
to all involved and those who have been affected by this tragic accident. 

In light of this recent accident, growers should all be aware of what might happen in 
the event of a similar incident on their property. All properties should regularly conduct 
occupational health and safety inspections on their farms and machinery, and have proper 
practices in place for inducting and educating workers on the correct use of the machinery. 
But growers also should know that investigations and litigations are not limited to WorkCover 
in the event of an accident, and in many instances personal and business insurances may not 
cover costs associated with financial payouts. 

It also is a timely reminder for growers to investigate directors and officers insurance 
which is offered through certain insurance companies as a form of financial support. The 
insurance covers the cost of growers engaging legal representation in the unfortunate event 
of an accident occurring. While it cannot guarantee an outcome or protection from litigation, it 
gives growers the knowledge that in the event of the business being pursued for fines or proof 
of any negligence, that good – and almost always expensive – legal representation can be 
engaged without the business having to find that capital.

In the next edition of the Turf Australia magazine we will further investigate insurance 
options available for growers.

Finally, Turf Australia would like to wish all of its members and others involved in the 
industry a Merry Christmas and Happy New Year. Rest assured, that Turf Australia will 
continue to work with you in 2015 to make our industry more professional, profitable and 
sustainable. 

Anthony Muscat
Chairman, Turf Australia
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EDITORIAL
Anthony Muscat

AS A RESULT, THE ‘HORTIcULTURE TASk FORcE’ 
(HTF) HAS bEEN cREATED TO pROvIDE A ‘vOIcE 
FOR HORTIcULTURE’. HTF wILL ENAbLE ADvOcAcY 
AND cOORDINATED LObbYING ON bEHALF OF 
MANY HORTIcULTURE INDUSTRIES.

Cover photo provided by Daniel Sammut, Sammut Agricultural Machinery.
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The new horticulture R&D body, Horticulture Innovation 
Australia Limited (HIA) will most likely be known as HIA 
Limited or Hort Innovation. The newly appointed board 
recently met to determine the strategic direction of HIA, 
the detail of which will most likely be communicated to 
industry early in 2015.

The HIA website www.horticulture.com.au says:
 HIA is a not-for-profit, grower-owned Research and Development 

Corporation (RDC) for Australia’s $9.5 billion horticulture industry. 
It works in partnership with Australia’s horticulture industries to 
invest in research, development and marketing programs that 
provide benefit to industry and the wider community.

HIA’s operations are determined by its Deed of Agreement with 
the Federal Government and its own constitution, both of which are 
available on the HIA website www.horticulture.com.au/about/ 

Contained in the Deed of Agreement are several requirements 
that will affect the turf industry marketing and/or R&D investment 
program. These include:
• HIA submitting Annual Operating Plans to the Dept of Agriculture 

(DoA) for approval, with the level of detail yet to be determined.
•	 HIA submitting annual industry consultation plans to DoA for 

approval, and, again, the level of detail is yet to be determined.
•	 HIA managing all new projects and programs. 
•	 HIA seeking short term management advice for projects and 

programs, but HIA is prohibited from paying a retainer for such.
•	 All	of	the	current	1200	HIA projects that were contracted under 

Horticulture Australia Limited (HAL) being reviewed by November 
2015.

•	 Any	HIA project that does not fit with the new Deed of Agreement 
criteria, being modified or terminated by November 2015.

•	 HIA consulting with industry, which may include Peak Industry 
Bodies such as Turf Australia, but the process and funding of this 
is yet to be determined.

•	 The	13	recommendations	from	the	ACIL	Allen	Review	of	HAL	
being implemented within 12 months (go to www.acilallen.com.
au/halreview for a copy of the review report containing the 
recommendations).

•	 The	level	of	administration	detail	and	governance	reporting	
requirements from the Federal Government in projects/programs 
is, as yet, unknown. 

The task ahead for HIA involves engaging with 43 different 
industries who represent more than 100 commodity groups, reviewing 
over 1200 current projects, developing new industry consultation, 

INSIDE THE NEwS 

Introducing Horticulture Innovation Australia

PROUD GOLD SPONSOR AND SUPPORTER  OF  TURF  AUSTRAL IA .

Partner with 
Globe Growing 
Solutions for 
quality and 
reliability.

Globe Growing Solutions 
supplies professional 

products and services 
including:

• Herbicides, insecticides and fungicides
• Granular, liquid and soluble fertilisers
• Adjuvants and wetting agents
• Turf maintenance machinery
• Agronomy and analytical services
• Turf seed

For more information, contact us
today on 1800 244 300 or go to 

www.globegrowingsolutions.com.au

At a glance...
The HIA Constitution 

has the following 
characteristics:
•	 HIA is/will be a 

levy payer owned 
company.

•	 Growers	will	need	to	
individually declare the amount of levy they pay.

•	 A	minimum	of	$200	in	levy	payments	per	year	is	required	to	
obtain 1 vote.

•	 An	additional	vote	for	every	$10,000	extra	per	year	in	levy	
payments will be provided, up to a maximum of 100 votes.

•	 Voting	rights	will	be	held	in	trust	by	a	law	firm	for	the	first	12	
months to give HIA time to set up a shareholder registry.

•	 Service	providers	to	HIA, such as Peak Industry Bodies 
(PIBs) like Turf Australia, are excluded from being 
shareholders.

•	 Proxies	can	be	held	by	non-shareholders,	such	as	PIBs,	but	
all proxies will need to be directed, for example, they cannot 
be left open.

•	 Any	interested	stakeholder,	such	as	PIBs,	can	register	as	
non-voting members of HIA and the interested stakeholder 
registry will open shortly.

•	 HIA Board members have a 3 year term, with a maximum of 
2 terms.

•	 Half	of	the	HIA Board members will be elected, the other 
half appointed by the Federal Government.

organizational governance and administration processes. There will 
most likely be a 12 month transition process for HIA to develop and 
resource this enormous task. 

At an operational level, Turf Australia will continue to work with HIA 
staff and management in an effort to ensure the new organisation 
and its operational processes are focused on delivering benefits 
to the turf industry. At a strategic level, Turf Australia through its 
membership of the ‘Voice for Horticulture’ (refer to the Chairman’s 
editorial) will communicate with the HIA Board.

Turf Australia will continue to provide information on HIA and 
the national marketing and R&D investments through its industry 
communications program, stay tuned.
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...a new-look magazine that talks directly 
to the industry. 
To make a booking, arrange artwork or for advice 
on how to maximise your value from advertising 
in Turf Australia, or to tailor a package specific to 
your particular needs.

Trade Directory advertising is available in this 
magazine for the following economical rates:

Size Width Height Rate

< 1 Unit 89.5mm 61.5mm $120 plus GST

2 Unit 89.5mm 127mm $230 plus GST

4 Unit 184mm 127mm $360 plus GST

For more information contact Advertising Manager – 
Amanda McMahon on T: (03) 9812 2209 M: 0402 444 878  
or E: advertisingturf@agrihortcommunications.com.au

australiaturf
ADvERTISING OppORTUNITY

Liz Mecham has a look at what is happening with turf 
communications in social media and our national news…

Family of Seven Wins 
Lawnspiration Fantasy 
A national competition to win a new lawn was run through 
Turf Australia’s Facebook page and for the seven members 
of the Lupino household, winning this amazing prize was a 
dream come true.  

Based in Waikiki in Western Australia, the Lupino’s backyard was 
more like a soily sandpit than a garden. In a creative effort to take out 
the prize, Emma Lupino created a home video where she adapted the 
popular song “Let it Go” to a lawnspirational “Let it Grow”.  The video 
can be viewed at the Lawnspiration Facebook page.  

Turf Australia received nearly 200 entries from excited fans looking 
to nab the great prize, which included site preparation, new turf, 
professional laying and advice on how to keep their lawn looking great. 

If you or your business has not yet ‘liked’ the Turf Australia Facebook 
page, please do! The page is regularly updated with compelling posts 
about turf that can be shared through your own channels. 

Head to www.facebook.com/lawnspiration

Turf in the News 
Three media releases have been distributed on behalf 
of Turf Australia resulting in nearly 50 pieces of media 
coverage and more than a million opportunities for 
Australians to see important, positive messages about 
natural turf. 

Following a sudden influx of councils announcing synthetic turf 
being used for community sports fields, a media release was crafted 
about the downfalls of synthetic turf. The release was proactively 
distributed to a wide network but also has been used as a reactive 
tool to contact editors when they publish a story on synthetic turf.

The content from the media release also was turned into a 
newsletter and distributed to 480 council members, urging them to 
reconsider synthetic turf as a choice for sports fields. 

Additionally, in an effort to help create positive experiences with 
turf and keep it top of mind as an ideal surface, two seasonal care 
releases have been crafted and distributed. To bring their content to 
life graphically, an infographic was created for each media release. 

Turf Stars at Charity Event
Despite being the hottest November day on record, the 
New South Wales natural turf pop-up park at the family 
festival and fun run event Run for the Hills was a great 
success. 

The festival is located on a major street at Castle Hill in NSW and 
in previous years, this has been covered in synthetic turf. This year, 
event-goers were treated to more than 150 square meters of real 
grass. And, according to the event organiser it was “the absolute 
highlight of the event”. 

Run for the Hills 
helps raise money 
for Lifestart, a charity 
that provides vital 
early intervention 
services to babies 
and preschoolers in 
the Hills district with 
disabilities such as 
Downs Syndrome and 
Autism.  

A huge thanks to 
Green Life Turf for 
generously providing 
the turf. 
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In response to many questions from online users of the 
website and Facebook page, the cost comparison calculator tool 
has now been installed on the front page of the Turf Australia 
website (www.turfaustralia.com.au) to give customers a better 
indication of what an area of turf will cost to install, and how that 
compares to other surfaces.

The calculator compares the cost of natural turf to; pavers, 
sandstone, synthetic turf, concrete and/or garden beds and has 
been developed as part of the Turf 
Australia 2015/2018 Marketing Plan.

The comparison tool gives a price 
range for all of the surfaces on the 
overall cost of installation, including 
ground preparation and underlay 
or soil requirements. Users simply 
enter the size of the area to be 
covered.

When developing the calculator, 
Turf Australia worked with the 
Landscape Contractors Association 
to use the appropriate rates, in 
particular their 15th Edition of their 
Guideline Schedule of Rates Book, 
as a credible reference source for 
prices.

Turf Australia has received a 
few enquiries on whether the Cost 
Calculator can be linked to member 
sites and Turf Australia and the 
technicians behind the site are 
currently looking into this. 

Hensman Street Kindy in South Perth has 
a new play area thanks to the Perfect Pitch 
of Green (PPoG) partnership and Western 
Australian turf company, Westcoast Turf.

well used and in need of some refurbishment, the Kindy 
applied to have its outdoor play and learning area re-turfed 
as part of the 2014 PPoG program.

“The installation of our new turf has assisted us to transform a tired 
and unusable area of old grass and sand into a beautiful, lush lawn 
area. Together, we have created the perfect outdoor classroom just in 
time for the spring and summer months,” Natalie Jenkins, Hensman 
Street Kindy spokesperson, said.

Natalie added that the newly installed turf was growing beautifully.  
“The Perth climate is harsh on grass, however we feel that the type 

of grass chosen and the time of year it was laid, has given it the best 
chance of remaining in beautiful condition.” 

Natalie said the watering of the turf was being undertaken by the Kindy 
staff (teachers and registrar) and children, as part of their kindy day. 

“The children love the new lawn area. Water play and science 
experiments are a theme this term and most of this has been able to 
take place in the new ‘outdoor classroom’,” she said.  

“General play during outdoor time also has been a joy for the 
children, as they can use the area for running, tumbling, handstands 
and other children’s games.”   

One of the best moments on the new turf, Natalie said, was when 
the children ran outside on the first 36C degree day of the season.

“The sprinklers were on watering the newly installed turf and all 
the children spontaneously ran and played under the sprinkler!” she 
exclaimed.

“They were thrilled to be able to run around and get soaking wet on 
a beautiful turf area that prior to this grant, would have been mud in 
this same circumstance and full of prickles …it was a wonderful sight 
to see.”

pERFEcT pITcH OF GREEN MARkETING

Turf Australia / Junior Landcare Austr
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Following the turf installation, a parent donated time to pave the 
area adjoining the new lawn (previously all sand), making the whole 
front and side area of the Kindy beautiful and useable.  

Natalie said: “Through the generosity of Landcare Australia, 
Turf Australia, Westcoast Turf and our parent body, our outdoor 
transformation is complete… we have a lot of very happy three and 
four year olds at our kindy.” 

By Liz Mecham

Gift of turf sees another happy Kindy

THE INSTALLATION OF OUR 
NEw TURF HAS ASSISTED US TO 
TRANSFORM A TIRED AND UNUSAbLE 
AREA OF OLD GRASS AND SAND 
INTO A bEAUTIFUL, LUSH LAwN AREA.
Natalie Jenkins, Hensman Street Kindy 

Online Calculator
Consumers wanting to compare the cost of different 
ground coverings for their front or back yards can now 
do so by using a new tool on the Turf Australia website.
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A recent spate of articles, news reports, 
studies and research findings have 
highlighted what many in the natural turf 
industry already knew; synthetic turf still 
has a long way to go to live up to claims in a 
number of areas.

The environmental and sustainability 
concerns, as well as health and cost-saving 
issues related to these surfaces have 
received greater scrutiny on a number of 
fronts over the past few months.  
Dave Raison reports.

News Investigation sparks concern
The ‘How Safe Is Artificial Turf’ editorial run by US television giant 

NBC in October last year, fuelled a wave of media coverage that ignited 
a health scare which is still gripping much of America. It revolved 
around the crumb rubber contained in many synthetic sports surfaces.  

“University of Washington assistant coach Amy Griffin began to 
raise questions about the crumb rubber from shredded tyres used on 
soccer fields throughout the country and a possible link with cancer 
among soccer players,” said the NBC report.

“What triggered her concern was a list she has of 13 players from 
Washington who have all been diagnosed with rare types of cancer. 
Of those 13, 11 come from an even smaller pool of players, they are 
goal keepers,” the report went on to say.

Since that story aired, Griffin has further compiled a list of dozens of 
former soccer players, many of them former goalies who have developed 
cancer, yet no research has established a link of cancer to artificial turf.

The report also goes on to say that a host of potentially noxious 
chemicals that can lead to a wide range of health problems are found 
in the recycled tyre crumb-rubber that comprise many of these artificial 
surfaces’ infill.  The article, however, clearly states that no study to date 
has shown any link between these surfaces and any health-risk.

Other organisations are raising similar questions, arguing that 
the now-ubiquitous material, has not been adequately tested. For 
example, a group called the Safe Healthy Playing Fields Coalition in 
Maryland has been rallying against legislation that would allocate 
state funds to build artificial turf fields. The group has also been trying 
to advance legislation that would require warning signs to be placed 
around synthetic fields.

An environmental organisation called the Center for Environmental 
Health (CEH) last year led litigation against several artificial turf 
companies in California for violations of a state law that prohibits 
companies from knowingly exposing consumers to specific chemicals 
and heavy metals without clear warning. 

Environment and Human Health Inc., Parents Advocating Clean 
TurfGrass (PACT), www.GrowingGreenGrass.net  have all joined the 
chorus of organisations asking for further studies to be undertaken by 
authorities.

The US Environmental Protection Agency (EPA) is leaving it up to state 
and local jurisdictions to decide whether or not to allow artificial turf.  The 
EPA and a number of outspoken federal politicians have called for more 
research to be done to gather a better idea of the risks involved.

Athletes join in debate
Australian players joined the growing multi-national player protests 

against the use of synthetic turf as the main playing surface for the 
2015 FIFA Women’s World Cup.

In a media statement, posted last year, the Australian players’ 
representative body stated the position of its members saying, 
“Professional Footballers Australia (PFA) has today confirmed the 
opposition of Matildas players’ to the use of artificial turf for the 
2015 Women’s World Cup and called on football’s universal rights to 
extend to women.”

“The World Cup is the highest level of women’s football and the pitch 
should reflect this and also be of the highest possible standard, as they 
would be for the men’s tournament,” said Matildas co-captain Kate Gill.

“Having had to play on artificial turf on numerous occasions I can 
say it should only be utilised when it is absolutely necessary due 
to the environment. With this tournament being held in summer in 
Canada this is certainly not the case.”

 “The surface totally changes the game and things as common place 
as slide tackling become much more dangerous on artificial turf.

“Because of this neither women nor men enjoy playing on it. We should 
be treated as equals to our male counterparts and artificial turf would 
never be used for the Men’s World Cup,” she was quoted as saying.

Financial untruths
The world renowned Forbes Magazine has reported on financial 

untruths with long-term Executive Editor Mike Ozanian going into 

Turf Facts has been funded by HAL using 

the Turf Levy and matched funds from the 

Australian Government.
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The real differences 
between natural turf 
and synthetic grass

 

Whether you’ve just built your dream home and 

are about to develop a new garden or, you are 

improving an already established garden, one of 

your questions could be:

“Should I choose natural turf or synthetic grass?”

It’s a big decision, so it’s a good idea to think 

carefully about the answer.

Similarly, there are significant differences between playing sport, 

such as football, on natural turf compared to artificial surfaces. 

Concerns over the likelihood of injury and long term exposure to the 

components of artificial grass are not new, but what does current 

research tell us?      

Natural turf has many “natural” advantages over synthetic grass, 

and some of these may surprise you. 
Continued...To provide shock absorbency, rubber granules are 

commonly used in synthetic grass, as seen here at 

an artificial sports field in Northbridge, NSW.

Artificial claims of synthetics exposed

The first Turf Facts published by Turf Australia explained the 
differences between natural turf and synthetic grass. Copies are 
available from Turf Australia, www.turfaustralia.com.au or phone  
02 4588 5735.
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Improved Turf Varieties for Australia
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Theresa Park NSW 2570
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www.sustainableturf.com.au

great detail late last year in his article ‘How Taxpayers Get Fooled on 
the Cost of an Artificial Turf Field’.

“Taxpayers have been getting hoodwinked by bogus analysis into 
thinking artificial turf fields are cheaper than natural grass. Non-
partisan studies have shown the exact opposite – natural grass fields 
are a bargain compared to artificial turf due to the huge costs to 
maintain and replace artificial fields after their warrantees expire,” 
Ozanian says in his ‘Sports Money’ article.

Ozanian even quotes a comprehensive Western Australian 
Department of Sport and Recreation report of a few years ago, saying 
that “the Australian government did a comprehensive study dispelling 
the myth trumpeted by some politicians and artificial turf makers that 
artificial turf fields cost less than natural grass in the long term due to 
lower expenses for upkeep.”

Similar concerns here
Echoing these sentiments were comments in a report last year from 

the Victorian Centre for Climate Change Adaptation Research.
“Not all Green Infrastructure is ‘Green’,” states the report when 

referring to artificial turf in inner-city situations. 
“Concerns are raised that there is increasing use of artificial turf or 

grass on private and council-owned lands, because it is perceived to 
be ‘environmentally friendly’,“ says the report.

“Don’t call artificial turf ‘green’ infrastructure,” it states, “because 
you can paint a wall green, but that doesn’t make it sustainable”.

Also jumping into the debate, WA City of Stirling manager of 
engineering operations Ron Spragg told local media late last year that 
synthetic lawns generated heat, discouraged drainage, complicated 
underground services and killed living organisms in the subsoil but it 
was up to the council to ban it.

“Synthetic grass should be banned completely and so should 
paving unless there’s a special permit and only for a certain section of 
the verge,” he said in the Stirling Times.

“The City of Stirling needs to do something seriously constructive 
with all the sprawling verge lawns and stop allowing ghastly synthetic 
lawns and paving, which does nothing to curb urban heat and 
improve the environment.”

Turf Australia takes on the debate . . .
In an effort to ramp-up local debate, the media release “Turf 

Australia warns councils against ‘faking it’ for sporting grounds” was 
put together to warn the community of the sudden influx of councils 

announcing plans to install new synthetic sporting fields or even to 
replace natural turf with synthetic.

The release by Turf Australia explains some pitfalls of synthetic 
surfaces and has prompted coverage about the misinformation or 
perceived benefits that can cloud the argument against natural turf.

With Turf Australia Chair and spokesperson Anthony Muscat 
appearing on the ABC’s Grandstand program and again more 
recently featuring prominently on page three of Sydney’s Telegraph, 
the case for natural turf has been firmly put.

Quoting Anthony and the release, the news article focuses on 
the health, amenity and heat concerns associated with the planned 
construction of a synthetic sports field in Sydney’s city centre.

The media release on synthetic turf was also formatted into a 
newsletter and distributed to 480 council members throughout 
the country, urging them to carefully weigh-up options in the 
consideration of surfaces for sports fields.

A favourable forecast
Continued research and the perseverance of professionals from the 

turf grower and sports turf industries has also seen huge advances in 
performances of natural turf surfaces.

With hybrid Synthetic / Natural turf fields, reinforced and synthetic-
tuft-injected natural turf fields, improved varieties and better 
understanding of growing mediums, maintenance, nutrient and 
irrigation management, some natural turf fields are said to be now 
surpassing the performance of synthetic.

Much of the advice coming now from sports turf experts is that 
when planning an artificial field, plan also for a simplified conversion 
back to natural turf in coming years.  

Artificial claims of synthetics exposed
MARkETING

NATURAL GRASS FIELDS ARE A 
bARGAIN ... DUE TO THE HUGE 
cOSTS TO MAINTAIN AND REpLAcE 
ARTIFIcIAL FIELDS AFTER THEIR 
wARRANTEES ExpIRE.
Mike Ozanian, executive editor Forbes Magazine.
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THE pROjEcT … AIMED TO FIND 
A wAY TO MEASURE THE AcTUAL 
AMOUNT OF MANAGED TURFGRASS 
AREAS IN METROpOLITAN SYDNEY 
AND MELbOURNE wHIcH, UNTIL 
NOw, wAS UNkNOwN.

Measuring turf with Google Earth
A project which has measured the amount 
of turf in two of Australia’s largest cities 
could give growers new market information 
and new marketing angles when looking 
to sell the benefits of turf by targeting 
local government and new housing 
developments.

T
he project Identifying and quantifying turf grass ground 
cover in urban areas using online satellite imagery– 
undertaken by Bioscience Australia – aimed to find a way 
to measure the actual amount of managed turfgrass areas 
in metropolitan Sydney and Melbourne which, until now, 
was unknown.   

“By developing a reliable and affordable method to measure turf 
coverage, this gap in knowledge can be addressed and the data can 
be used to quantify the benefits of turf in the community, such as 
measuring turf’s oxygen production or carbon sequestration ability,” 
Bioscience Australia’s Shane Holborn said. 

“This information will be useful not only for decision-making in 
relation to city planning and the effective application of turf in urban 
environments, but also for the promotion of turf to the consumers, 
leading to increased sales for the industry. 

“It will also assist in providing a more holistic picture of the benefits 
provided by turfed areas in times such as drought where turfgrass is 
often maligned and viewed only in terms of its cost.

“Being able to put a number on what is actively managed turf within 
a council area can help local governments assess the true cost of 
management – if it seems like they always have a team out mowing, it 
is perceived as a large cost. 

“The reality might actually be, that for a two per cent budget spend 
they are managing 20 per cent of their land area, which is pretty good 
value considering all of the public health and environmental benefits 
they are receiving from those areas,” he added.

The project measured actively managed turf areas – such as 
sportsfields, roadsides, median strips/easements; park, and home 
lawn, differentiating them from bare blocks of land or grassed rural 
paddocks. The project also measured other groundcover categories 
including green life; construction (buildings); hard surface; bare 
ground; water; bushland; farm land and roads.

RESEARcH & DEvELOpMENT
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The Get Turfed: DIY Guide: 
available on the Turf 
Australia’s website.

Table 1. Cover classes measured using in i-Tree Canopy analysis

Cover class Description

Greenlife Managed tree, shrub, garden etc.

Construction House/building 

Hard Surface Paving, driveway, footpath, concrete 

Bare Ground Bare earth surface (e.g. beach, empty 
plot with no cover)

Water Creek/water body (e.g. dam, swimming 
pool, river, harbour) 

Bushland Unmanaged natural or remnant 
vegetation

Farm Land Farmland/open grassland 

Road Roads

Turf-Home Lawn House surrounds

Turf-Park Park or public open space

Turf-Sportsfield Sports field, school oval, golf course

Turf-Median Strip/
Easement

Turf alongside pathway on the edge of a 
managed street

Turf-Roadside An area that is managed but does not fall 
into other categories

The project used publically available satellite imagery and 
measured the percentage cover of turfgrass in 32 suburbs in 
Melbourne and Sydney along three transects (1 x 50km and 2 x 
20km) emanating from each CBD area.

The i-Tree Canopy online program was used in combination with 
Google Earth and was found to be an effective system for mapping 
areas of each suburb, assigning cover classes to randomly-selected 
points and assessing turf type and coverage, Shane explained. 

The project found that the average turf groundcover across all 16 
sampled suburbs for Sydney was 17.23 per cent (±0.55 per cent) but 
varied widely between suburbs - from 34 per cent in Concord, 33.3 
per cent in Colyton and 29 per cent in Arncliffe to just 8 per cent in 
Enmore, 9 per cent in Lindfield and 9.67 per cent in Northwood.  

For Melbourne, average turf cover across all of the metropolitan 
areas measured was slightly higher at 18.94 per cent (±0.57 per cent). 

“Again turf cover varied widely between sampled suburbs with 
outliers like the Melbourne suburb of Ardeer, which contained a 
substantially higher percentage of turf groundcover with 42 per cent 
of the suburb being covered with managed turfgrass,” Shane said.

“This example was due largely to the nature of the suburb being 
small, entirely residential and containing large roadside, riparian areas 
and parklands of managed turf.”

Shane continued: “For both of the cities, when average turf cover 
is broken down into turf type, it is evident that the (privately owned) 
home lawn makes the biggest single contribution to the total being 
nearly a third of all types of turf. However, turfgrass in the other 
(nominally) publicly owned cover classes of roadsides, sports fields, 
parks, median strips, is cumulatively much larger than the private 
home lawn total.”

The lowest level of turf coverage was found in the CBD and at five 
kilometres from the CBD for both Sydney and Melbourne, which was 
expected, based on the population densities and infrastructure of 
these areas.  

Most of the turf in the CBDs was attributed to large parks and 
sports fields, such as the Albert Park Golf Course and the Royal 
Botanic Gardens in Melbourne. 

Bioscience Australia’s, Shane Holborn said the information 
will be useful not only for decision‐making in relation to city 

planning but also for the promotion of turf to the consumers.

Continued...
Graph: Turf cover, expressed as as percentage, verses 

distance from the Central Business District (CBD)
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This reinforces the importance of public access parks and gardens 
for the people living and working within the CBD  and inner suburbs 
to provide an area to recreate, relax and enjoy but also to ensure that 
the benefits provided by turfgrass (environmental, economic and 
social) are not lost to the inner city, Shane said. 

The information gained by measuring turfgrass groundcover can 
also be used to extrapolate the environmental benefits from turf 
and begin the process of putting quantified measures against the 
identified benefits. 

For example, modelling can be undertaken to determine the 
tons of oxygen produced by turf each year, the levels of carbon 
sequestration, water capture and retention and others as these 
figures come to light in other research projects. 

Even at a macro level the figures derived from the study can be 
used to extrapolate further information including calculating the 
amount of turf in cities on a per capita basis – which was on average, 
431.20 square metres of turf per person in Melbourne and 462.60m2 
in Sydney.

Shane said the use of these survey results in this manner has 
implications for not just governments in their urban planning, budget 
allocation and resource management processes, but also for the 
industry. 

“All of the indicators and modelled statistics can be equally 
employed by the industry to argue their value and importance and 
underpin presentations to government on the amount of turfgrass in 
an area and its value,” he said.

A common finding for both cities was that suburbs with the higher 
percentage turf cover tended to have a water body within the suburb, 
usually a creek or river, and that the riparian area had been made into 
a community parkland area. 

Shane continued: “These areas represent an important asset and 
encourage locals to enjoy recreation in their local area while also 
attracting others from outside the community to visit. This may represent 
an opportunity for turf sales in areas where riparian areas exist but are 
perhaps not manicured or designed as public open spaces.”  

Paradoxically, Shane said, it was the suburbs with the lowest 
turfgrass groundcover that present both the best and poorest 
opportunities for future sales for the turf industry. 

“When considering suburbs such as the Melbourne and Sydney 
CBDs as well as other inner-city areas (Northwood, Enmore, 
Footscray, Toorak) it is apparent that these suburbs are well 
established, built-up and have limited space for further development 
and little opportunity for increasing turf sales beyond small area 
renovations and the occasional larger jobs re-turfing public space 
areas,” he said.

“On the other hand, outer suburbs such as Rockbank outside of 
Melbourne are characterised by low levels of turfgrass coverage as 
they often have large undeveloped areas which may represent an 

opportunity for the industry as some of these areas are scheduled for 
residential development over the coming decades.”  

Shane said the Australian Nursery Industry had undertaken a 
similar exercise recently examining the green life of major cities 
across Australia as part of their 202020 Vision promotion advocating 
a 20 per cent increase in green life in all Australia local government 
areas by the year 2020. 

“The nursery industry’s report however grouped grassed areas in 
with bare ground and unmanaged turf areas and ‘earmarked’ them as 
potential planting areas for shrubs and trees,” he explained.

“This highlights the need for careful classification of cover types 
from the outset to ensure that the results suit the purposes of all 
stakeholders and that areas are clearly delineated so that the results 
are clear and unambiguous.” 

Project recommendations:

•	 Measuring	ground	cover	in	other	population	centres	
nationally (based on grower proximity)

•	 Combining	the	results	of	this	project	with	other	research	
results and beginning to estimate specific values of turf 
(e.g.	how	many	tons	of	oxygen	does	Melbourne’s	turf	
produce annually?) 

•	 Investigate	the	relationship	between	turf	cover	and	other	
social	and	economic	factors	such	as	house	pricing,	water	
use	or	resident	health	to	find	any	relationships	between	
them.		

•	 The	industry	should	coordinate	the	communication	of	the	
project’s	results	and	ideally	provide	them	in	consumer-
friendly	formats	so	that	growers	can	promote	the	results	
consistently	and	widely	in	their	local	communities.		

 

RESEARcH & DEvELOpMENT

A copy of the full report is available to turf levy payers via the Turf 
Australia website www.turfaustralia.com.au  

Measuring turf with Google Earth (cont.)

TU13027	Final	Report	 Oct	2014
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Before  After  Comments 

 
Before  

 
After: 15.99% cover 

 Greenlife contributed to large 
inaccuracies being included on all 
occasions  

 The dull (grey, yellow and brown) 
colour of turf when the satellite 
imagery was taken was often missed 
by the scan due to the green colour 
threshold settings. 

 Certain sections of road, car park and 
median strip footpaths were aligned 
with the colour threshold provided 
inaccuracies in the result. 

 
Before 

 
After: 25.54% cover 

 Large turfed area in the top right of the 
grid was missed due to off‐colour turf.  
as the Image was obviously taken 
during a period of dry. 

 Greenlife contributed to large 
inaccuracies getting included in the 
result. 

 Parts of house roofs were also 
included. 

 
Before 

 
After: 30.31% cover 

 Satellite imagery was obviously taken 
during a period of dry where the 
turfgrass was wilted/wilting and hence 
didn’t match the predetermined green 
colour threshold that healthy turfgrass 
would display. 

 Greenlife contributed to large 
inaccuracies getting included in the 
result. 

 Sections of roof were also included in 
the result. 
 

 

 
Before 

 
After: 24.23% cover 

 Satellite imagery was obviously taken 
during a period of dry where the 
turfgrass was wilted/wilting and hence 
didn’t match the predetermined green 
colour threshold that healthy turfgrass 
would display. 

 Greenlife contributed to large 
inaccuracies getting included in the 
result. 

 Sections of roof were also included in 
the result. 

 
Average = 24.02%   
Table 1. Testing for accuracy in Sigmascan comparing before and after colour threshold image and % cover estimates. 
 
   

The I-Tree Canopy online program was used in combination with 
Google Earth to assess turf type and coverage.
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Paddy Cleanthous got started in the 
turfgrass business near Darwin in Australia’s 
Northern Territory in 1973. In those early 
years, Paddy traveled to a number of dairy 
farms looking for clean Kikuyu paddocks, 
and used a Ryan sod cutter to harvest the 
best looking sod. He shipped the Kikuyu to a 
contractor near Sydney in New South Wales 
who then installed the sod in parks and 
other municipal projects. 

During the Christmas of 1974, Cyclone Tracy devastated 
the city of Darwin. The cyclone destroyed more than 
70 per cent of the city’s buildings, including 80 per cent 
of the houses. Most of Darwin’s citizens were evacuated 

to other cities in Australia, including Adelaide, Alice Springs and 
Sydney.

There was really no turfgrass industry to speak of at that time, but 
Paddy began working with a landscape contractor and, four years 
later bought about 100 acres near Darwin. 

He then began conducting turf trials to evaluate different types of 
grasses. After selecting promising lines, he began growing them and 
selling the turfgrass himself to various municipalities in 1979. Darwin’s 
population was growing again and, by the 1980s, had more than 
doubled in size from the pre-cyclone days. 

 As business picked up, Paddy purchased a tree nursery, and began 
harvesting palms. Trees were a sideline business for him, but he planted 
thousands and shipped them to different states around Australia. 

Paddy also purchased a machine for planting sprigs and began 
offering planting services. He added seeding services for roadways 
and parks, and later began to offer hydromulching services. 
Meanwhile, he produced Bahia grass, Soft Leaf Buffalo and Couch 
grass. 

Since then, Paddy has expanded his customer base to include golf 
courses and athletic fields. About 14 years ago, he added athletic 
field renovation services to his business.  

Today, Paddy’s company, Future Lawns Development, produces 
Bahia grass, Centipede grass and Zoysia grass for customers in and 
around the city of Darwin. 

The property produces from two to three crops per year thanks 
to the climate with distinct wet and dry seasons. The dry season 
runs from about May to September. In June and July, the daily 
minimum temperature may dip as low as 14° C, but rarely lower. The 
wet season runs from December through to March and the relative 

SNApSHOT
Grower: Paddy Cleanthous, Future Lawns 

Development

Location: Berrimah (Darwin), Northern Territory

Property: 100 acres turfgrass, tree nursery and palm 
harvesting

Focus: Quality turfgrass with focus on Bahia grass, 
Centipede grass and Zoysia grass. Palm 
trees are a sideline business

Market: National focus – golf courses, athletic fields, 
landscapers, local consumers

pROFILE

A pioneer of the NT’s 
turfgrass industry

humidity averages more than 70 per cent during the wettest months. 
The average high temperature is 32° C and the average low is 23° C. 

Paddy does not currently grow Soft Leaf Buffalo or Couch grass 
varieties as he believes they are not well suited to Darwin’s high 
humidity in the wet season. Paddy says these varieties are subject 
to tropical diseases, are coarse and prickly, prone to lawn grubs and 
go brown in the wet season. However, Paddy has had many years 
of success with certain Zoysia species, including Empire Zoysia. 
Empire Zoysia has proven to be durable, slower growing and easy 
to manage.  While it is more expensive than the Soft Leaf Buffalo or 
Couch grass varieties, which are common elsewhere in Australia, 
Paddy’s experience says the Empire Zoysia variety provides a longer 
lasting lawn that is better suited to Tropical North of Australia. 

pADDY HAS HAD MANY YEARS OF 
SUccESS wITH cERTAIN ZOYSIA 
SpEcIES, INcLUDING EMpIRE ZOYSIA. 
EMpIRE ZOYSIA HAS pROvEN TO bE 
DURAbLE, SLOwER GROwING AND 
EASY TO MANAGE.

Paddy Cleanthous examines 
the root system of a Zoysia 
turfgrass species at a Zoysia 
lawn management workshop, 
Orlando, Florida.
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www.sammut.com.au

Sammut GearMaster Series
 Zero turn
 Fully gear drive
 Shear bolt protectors
 Galvanised deck panels
  No belts to replace or 
slip
   High quality Australian 
made gearboxes
  Even dispersal of 
clippings

  Automatic dual safety 
locks

  Individually floating 
decks ensure even cut

  Ideal for large parklands, 
sports fields, turf farms 
and polo fields, with 
many units all over 
Australia and abroad it’s 
your No. 1 choice

Sammut GearMaster 5200 setup with Council specs 
including rubber deflectors, mud guards and lights

Sammut GearMaster 9000

NOW 
STANDARD WITH 
STAINLESS STEEL 

DECKS

Sammut GearMaster 6600. 
The full floating heads allows mowing through drains 

and uneven terrain without scalping.

  Automatic open and lock
  Open the whole side in 
seconds
  Great for advertising and 
product promotion
  Can be fitted to your existing 
flat top rigid or trailer
  Kits available from 4m (13ft) to 16.5m (54ft)
  Complete body and forklift mount available
  No buckles or hooks

Poyntz Covered Wagon

Fast Facts
  Made in UK
  Revolutionary patented 
one side off loading 
system
 50hp Yanmar
 Suspension cab
  Only 1350mm 
overhang

  Light tare weight
  Excellent vision
  Will mount in all existing 
mounting kits
  2.5 tonne lift capacity
  Robust built
  Very comfortable to 
operate

UNLOAD YOUR 
TRUCK OR 

TRAILER FROM 
ONE SIDE

Sammut is now the sole 
Australian distributor of 
Rotadairon products, including: 

  Stone Buriers
  Dethatchers
  Seeders

Rotadairon New LoadMac 825

FOLDS 
UNDER 2.5M 

FOR ROAD 
TRANSPORT

68-SAMAGR_COR_FULL_4.indd   37 20/08/2014   2:49 am
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The turf industry levy-funded projects, TU10025 
& TU12022 Erosion control - Turf research and 
demonstration facility, have been building awareness 
of the use of natural turfgrass for erosion control over 
the past four years. The large-scale demonstration 
facility has successfully engaged policy and decision-
makers from federal, state and local governments, 
and has also provided hands-on education on 
erosion control to members of the local government, 
construction, landscaping and mining sectors. 

After the initial two years of operating, the project was 
redesigned to further enhance the effectiveness and benefits 
of the demonstration facility. In addition to the regular 
on-site demonstration workshops, interstate visits were 

promoted to increase attendance to the site, and demonstration and 
training materials were developed for dissemination to those who 
could not attend the facility.

 The outputs from the project have surpassed those originally 
planned. Twenty-one training/demonstration events have been 
delivered to over 500 attendees, and 500 information packs have 
been distributed. A number of technical reports have been produced, 
including a detailed description of the process for developing an 
Australian Standard for ‘Turf for Erosion control’ and a cost comparison 
of the use of turfgrass against other erosion control methods. 

 A number of industry and interstate presentations were made, 
including a poster presentation at the International Horticultural 
Congress 2014 in Brisbane, a presentation at the International Erosion 
Control Association 2013 conference and the Stormwater Association 
annual conference in New South Wales and a council gathering in 
Victoria. ABC rural news program Landline also featured the facility 
in an April 2014 episode, filming the demonstration and presentation 
and interviewing the Project Leader as part of their segment on the 
Australian turf industry.

 Eight professionally-produced training videos have been made 
available on the Turf Australia website (www.turfaustralia.com.au) and 
have been distributed to the Federal Environment Minister, national 
organisations including the International Erosion Control Association, 
and councils in Tasmania, New South Wales, Queensland, Victoria, 
South Australia, Western Australia, the Northern Territory and the 
ACT. A number of media and journal articles have been printed and 
a refereed journal article was presented at the International Turf 
Research Conference in Beijing 2013. Other promotional material has 
included media releases and an information and extension pack, as 
well as an advertisement available in print and web formats which turf 
producers can use in their promotions and communications.

 It was anticipated that an increase in turf sales of two per cent (or 
around	$10	million)	would	be	delivered	within	five	years	as	a	direct	
result of this project. Although it is too early to determine the success 
of this outcome, the anecdotal evidence observed by the project 
team during the course of the project, coupled with formal feedback 
received via the two participant and industry surveys, suggests that 
the two per cent increase is likely. 

It is recommended that a number of initiatives now be pursued 
following the completion of the project, in order to maintain the 
momentum of promoting turf as an effective tool in erosion control. 
This will maximise the benefits achieved from the direct contact that 
has been made with commercial customers (including local councils 
and construction, landscaping and mining companies) and will 
capitalise on the industry’s substantial investment in the development 
of this market. 

Turf Australia will work with the new Horticulture Innovation 
Australia (HIA) Limited to review and implement the recommendations 
from this project and investigate the possibility of developing an 
Australian Standard for using turf to control erosion. 

And finally, Turf Australia would also like to thank Shane Holborn 
and Will Pearce for their hard work and commitment to this project 
and the turf industry. 

Erosion and sediment control open demonstration event, 2014

Erosion control  
- turf research and demonstration facility
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A 2014 study, The Social Value of Green 
Space in a Drying Climate, indicates 
there is a strong community desire and 
a commitment from local governments 
to ensure green public open space is 
maintained, despite a drying climate.

T
he study, undertaken by the Centre for Sport and 
Recreation Research (CSRR) and commissioned by the 
Department of Sport and Recreation WA (DSR) aimed 
to provide information about the cost to the community 
if water resources are reduced or cease in public open 
space.  

While the study was limited to four case study sites in Western 
Australia, the Local Governments involved showed considerable 
proactivity in relation to water management and an ongoing 
commitment to maintaining green space into the future. Also, the 
study indicates the community values highly access to green public 
open space and strong desire to be consulted if there are changes to 
public open space water management.

In total, 116 people participated in the study, including 10 interviews 
with Local Government park management and irrigation / turf experts 
who helped to confirm the selection of four case study sites. The four 
case study sites were:
•	 Frederick	Square	Oval	-	Shire	of	Cranbrook	
•	 Lark	Hill	-	City	of	Rockingham	
•	 Mawson	Park	-	City	of	Joondalup	
•	 Coolamon	Oval	-	City	of	Swan	

Survey results 
Intercept surveying was undertaken on weekdays and weekends 

during both day and evening hours, ensuring a range of park user 
perspectives. Across the four case study sites, 80 per cent of 
respondents considered the location to be their ‘local park’ which 
they visited two to three times per week, ranging from one to three 
(1-3) hours per week.

There were a broad range of activities that survey respondents 
engaged in at the park / oval with the most common being: turf based 
sports (football, soccer, cricket), as a sports spectator, dog park and 
/ or playground user. 

Overall, 88% of the study participants were generally satisfied with 
the current level of green at the four survey sites. While 73% of survey 
respondents were unaware of how frequently the Public Open Space 
(POS) was watered, the majority (87%) considered that selected 
spaces were adequately watered. Over half of the study participants 
believed they should be consulted if there was a change in water 
management (56%). 

Most survey respondents would support other alternative sources 
for irrigating POS, if there was a decrease in groundwater or further 
declines in rainfall, preferring recycled water and use of grey water 
over cessation of watering.

THE STUDY .... AIMED TO pROvIDE 
INFORMATION AbOUT THE cOST 
TO THE cOMMUNITY IF wATER 
RESOURcES ARE REDUcED OR cEASE 
IN pUbLIc OpEN SpAcE.  

Social value of green space  
in a drying climate

RESEARcH & DEvELOpMENT
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Welcome to the latest website 
dedicated to the Turf Industry...
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Themes from stakeholders 
The survey also contained a number of open-ended questions that 

enabled respondents to elaborate on aspects of the study resulting in 
a range of trends and issues. The themes that emerged were: 

1.  Community and Local Government recognise the importance 
of conserving water for current and future generations 

2.  Community accepts a reduction in green POS if: 
•	 water	use	is	sufficient	
•	 they	are	informed	and	consulted	
•	 it	is	equitable	
•	 it	is	due	to	seasonal	variations	
•	 water	is	not	unnecessarily	wasted	
•	 it	is	not	a	permanent	reduction	
•	 it	does	not	reduce	social	/	cultural	amenity	

3.  Community supports maintaining green sporting POS for: 
•	 health	and	fitness	
•	 social	connections	with	club/competitive	sport	
•	 entertainment	
•	 injury	prevention	and	risk	management	
•	 future	generations	

4.  Community supports prioritisation of water to sporting 
spaces if they also have access to green recreation spaces 

5.  Community would contribute to recycled / reused water 
sources to avoid loss of green POS 

6.  In regard to POS, Community values: 
•	 water	to	maintain	green	space	
•	 aesthetic	greening	of	POS	
•	 social	and	cultural	benefits	of	POS	
•	 ability	to	use	regularly	
•	 recreation	and	play	opportunities	
•	 relationships	to	nature	

•	 sense	of	ownership	/	stewardship	
•	 sense	of	/	and	connection	to	place	

7.  Long term water restriction may lead to a reduction in 
private green space, resulting in a potential increase in 
the use of POS 

8.  Local Government is committed to POS irrigation 
innovation by: 
•	 investing	in	water	management	(irrigation)	infrastructure	
•	 maintaining	efficient	use	into	the	future	
•	 collaborating	with	other	LGs	and	industry	
•	 seeking	to	address	water	licence	inequity	

Areas for further investigation 
A number of areas were identified for further investigation, 

including: 
•	 the	relationship	between	a	reduction	in	watering	in	private	green	

space (if there were total water bans or reduced watering days) 
and the potential impact this may have on increased use of POS; 

•	 equity/	inequity	in	water	distribution	for	POS	(shortfalls	
in metropolitan growth areas; historic distribution versus 
proposed changes to allocation; regional variations and 
differing access to water resources). 
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*Source:	  www.dailyyonder.com	  
In Australia for the first time, and one of 
the key speakers at the 2014 Turf Australia 
Conference, Erin Wilder, director of 
marketing & industry relations for Sod 
Solutions in the United States, painted an 
interesting picture of how the global turf 
industry was changing. Most importantly, 
Erin stressed how Australia, as an 
industry, needed to ensure research and 
development was being invested in new 
innovative and sustainable products and 
the importance of good, clear product 
marketing. Katie Fisher explains.

E
rin Wilder is well qualified for her role at Sod Solutions with 
a strong farming background in all agricultural sectors 
including turf. Also, being the current president of the 
Florida Turfgrass Association, the Australian industry was 
fortunate for the invaluable opportunity to be able to listen 
first–hand to Erin.

When addressing delegates at the 2014 Conference, Erin first 
explained a bit about Sod Solutions. Founded in 1994, the research 
and development company has 250 family farms in more than 15 
countries with 15 patented cool and warm season grasses. 

Erin stressed, that Sod Solutions was a “… small company with 
large presence”.

During her time with Sod Solutions, she has traveled the 
country and world working tradeshows, giving speeches to various 
organisations and associations, provided educational seminars and 
worked directly with turf professionals to educate others on the 
benefits and proper maintenance of turfgrass.

Over the years, Sod Solutions has developed and worked with 
universities and breeders to release NorthBridge™ Bermudagrass, 
Latitude 36™ Bermudagrass, Palmetto® St. Augustine, 
Celebration® Bermudagrass, EMPIRE Turf ®, Sapphire® St. 
Augustine, Captiva® St. Augustine, Bella™ Bluegrass, Discovery™ 
Bermudagrass, Santee™ Centipede, Covington™ Centipede, Geo™ 

Zoysia, Regenerating Perennial Ryegrass®, HGT - Healthy Grass 
Technology®, and Sunday™ Ultra-dwarf Bermudagrass.

Erin reflected that in the US, as well as in other countries, many 
varieties still remained popular 30 to 50 years after their development. 

Why, she asked “…because they are of good sustainable quality 
and have been effectively branded and marketed”.

“At the end of the day the industry is driving and updating its needs 
in many areas but not turf varieties?” Erin said. “And what are we 
doing with researching new and existing varieties?”

Continued research through US Universities
 “We are lucky to have wall-to-wall universities throughout the US 

that are doing turfgrass research”, said Erin.
The traits US researchers were looking for are:
•	 Disease	resistance.
•	 Drought	resistance	and	tolerance.
•	 Not	only	surviving	but	maintaining	an	acceptable	appearance	

longer in periods of water shortage.
•	 Insect	resistance.
•	 Winter	colour.
•	 Reduced	mowing.
In the US, Erin said that Land Grant Universities (LGU) were 

key players in the research and development of new turf varieties. 
A land-grant university (also called land-grant college or land-grant 
institution) is an institution of higher education in the US designated 
by a state to receive the benefits of the Government funding.

Land Grant Universities co-operate with US universities and they 
also have the benefit of private funding. 

Market trends & promotion: what YOU should be doing 
collaboratively as an industry 

“There is no doubt that attending such days as this conference has 
a benefit to you as a producer and subsequently to your customers,” 
Erin told the 2014 Conference delegates. 

How does the turf industry 
prepare for the future?

RESEARcH & DEvELOpMENT

YOUR cOMpANY OR INDUSTRY’S FIRST 
IMpRESSION wITH A cUSTOMER IS 
INvALUAbLE AND DETERMINES HOw 
YOU wILL SUccEED...
Erin Wilder, Sod Solutions.

Erin Wilder spoke at the Turf Australia 2014 Conference & Field Day and described 
how the US turfgrass research programs of today are looking for disease resistance, 
drought resistance & tolerance and being able to maintain an acceptable appearance 
for longer in periods of water shortage.
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*Source:	  www.dailyyonder.com	  

“It opens your mind to market trends, promotional sources and 
what other sectors or industries you could be involved with. 

“And, when you unite as an industry, you become a larger voice in 
the political arena.” 

Erin stressed that “…attendance at such conferences offered 
networking opportunities with hundreds of producers nationally and 
worldwide.

“Being part of an association also allows the constant transfer of 
knowledge.

“How many growers have returned from the US with invaluable 
information that can be applied to your own businesses? That is 
because your association (Turf Australia) allows you to be in touch on 
a global scale with other credible groups.”

Are you in touch with your own market?
Importantly, Erin stressed that industry needed to be in touch with the 

market it actually supplied. 



† Haydu et al., 2003 
† † Satterthwaite et al., 2009 
 
	  



“So if you are selling turf to the sports turf associations you need to 
be a member of the Sports Turf Association,” she said.

“The same goes for societies such as Landscape Architects, Golf 
Course, Parks and Leisure Associations. 

“All state and territory associations are chapters of your national 
association which is vital! A lot of state associations are involved in 
fighting local political battles – in Florida alone there are 62 counties 
and 140 different municipalities – it is a nightmare. 

“But being part of an association helps develop better relationship 
with governments and customers.”

Know your customer
According to Erin, customer service is vital.
“Your company or industry’s first impression with a customer is 

invaluable and determines how you will succeed,”  she added.
“It expands from the person answering the phone, to the delivery, 

visits to farm or to a site with a strong focus on becoming known and 
trusted (such as your website).

“Once you are trusted by your customer, they will pass that trust 
on, and create the reputation you want and deserve.  

“It could then be spread on social media – therefore you must 
use social media to connect with customers, you could offer sales, 
competitions, recipes, post grass maintenance recommendations.”

Erin suggested that if you didn’t know anything about social 
media – try Facebook, Twitter, LinkedIn, You Tube (video about doing 
something), Pinterest (people who are not very creative go on this), 
Foursquare (where you are), Instagram (collection of photos). 

ONcE YOU ARE TRUSTED bY YOUR 
cUSTOMER, THEY wILL pASS THAT 
TRUST ON, AND cREATE THE 
REpUTATION YOU wANT AND DESERvE.
Erin Wilder, Sod Solutions.

Continued...
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Do you know the new regulations associated with the...

How does the turf industry prepare for the future? (cont.)
 (continued)

www.agrifoodskills.net.au

Led by industry. Funded by Government.  
Driving skills and workforce development  
across 43 sectors of the agrifood industry  
and regional Australia.

 Clean, easy to apply liquids supported by data
 pH balanced for maximum leaf uptake of nutrients
 Aids root development & seed germination
 Improve resilience against plant diseases & stress
 Increase turf strength & colour
 Proven soil stable nutrients

TURF AND SPORTS FIELD LIQUID FERTILISER
liquid fertiliser

CONTACT:  email: peter@microturf.com.au   mob: 0411 156 839   www.microturf.com.au

Used by Australia’s Premier Stadiums

“Social media doesn’t always have to be 
business, but it is the voice of the consumer!”

Innovative programs
Getting involved in modern innovation 

programs is all part of your training and 
progress as a grower, Erin said.

“The automation of the industry such as 
new software to streamline logistics is vital. 
For instance your Cost of Production (COP) 
calculator program,” she said.

Build Networks
Don’t be afraid to share information and 

bond with other farms, it will strengthen the 

industry as a whole and provide you, the 
grower, with long lasting friendships, Erin 
added.

“You are not just businesses, you are all 
mates so create a ‘support group’ that acts 
as a good sounding board for issues in the 
industry.” 

Your Next Generation
And finally, Erin concluded by stressing 

the importance of building and fostering the 
next generation of young professionals

“Make sure they all want to work 
together.” 
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The recent Advanced Chemical Workshop event held 
in late November provided growers with a substantial 
boost in their knowledge of resistance management 
and improving pre-emergent chemical efficacy for turf.

Designed around the Turf Australia / HAL Chemical Trial 
project being undertaken at Greener Lawn Supplies turf 
farm in Freemans Reach, NSW, it was planned to offer 
growers a greater understanding of potential new chemicals, 

specifically herbicides, coming onto the market.
Hosted by Turf NSW and Turf Australia, the day was one of many 

being organised in conjunction with NSW Local Land Services, aimed 
at assisting Turfgrowers with better on-farm management practices.

Speaking on the day was Ben Baudinette from Eurofins Agrisearch 
who has been managing the current trial project, Phillip Cooper of 
Simplot and his guest Toby Williams of Sydney chemical specialists, 
Farmalinx.

Ben spoke in detail on the trials and the soon-to-be-released 
findings of his research.  The pre-emergent trial had been undertaken 
to help find newer chemicals, some currently undergoing registration, 
or other existing chemicals that were effective on weeds in turf.

“We wanted to make this as close as possible to actual turf 
farm growing and harvesting conditions, so we could get a better 
understanding of the effects – root-pruning or shearing, or other 
setback of the different turf varieties,” said Ben.

“There were at least three of the twelve chemicals in the trial that 
were very promising,” he explained, “and there were maybe another 
four that were somewhat promising.”

“When we stacked it all up, even to the naked eye, there were a 
couple of standouts.  Once we get the report in it will be interesting 
on how they get interpreted, but I would think that there would be 
products in there that would definitely mount a case for being used 
down the track,” he concluded.

Just how these chemicals work, their application, modes of 
action and resistance management was a task left for Toby to 
best explain for growers.  Having been in the industry for some 20 
years, predominantly in research roles, he had a unique ability to 
break down some complicated concepts into practical terms for the 
audience.

“The take home message from me on resistance management 
. . . is that every weed population has a plant in there that’s 

resistant to every chemical on the market; and every chemical that 
will ever come onto the market,” he stated from the outset.

“It’s about how quickly we can select those weeds out to reduce 
resistance and that’s based a lot on the modes of action of the chemical.”

“Using recommended-rate chemical mixes and rotating the modes 
of action is the key,” he says. “The higher the letter on the alphabet on 
the label, then generally the higher number of applications you’ll get 
out of it before some resistance build up.”

“And we want to rotate these groups so we rotate the modes of action 
and give us a far less chance of resistance build-up,” he went on to say.

Other notable points that Toby covered in his presentation related 
mainly to the actual herbicide application.  Growers should use a 
knock-down herbicide if the weeds or the paddock gets away from 
them he explained. 

“Try not to use a selective herbicide paddock when there’s more 
than 30 percent weed-cover, a knock-down chemical should be used 
in these cases prior to using a pre-emergent.

“Field capacity and saturation of the soil also makes a huge 
difference to efficacy,” he says.

“Pre-emergent herbicides are less effective in dry conditions, as 
the pre-emergent’s action is through water, so ensure the chemical is 
watered- in well and remains moist.

With moist soils you’ll always get a better job, it lets the weed take 
up the chemical as it moves through the soil – which is more difficult 
to happen in dryer conditions.”

Drift, buffer zones around houses and waterways are also changing 
on labels due to new legislation Toby told growers and these will 
also be issues in the near future that will need to be taken into 
consideration in farming operations.

Once further information is received from the research it will be 
distributed to growers with further Advanced Farm Management 
Workshops being planned. 

The option for minor-use permit application will also be available for 
Turf Australia should the results warrant such further action.  
The results from the Chemical Field Trial project are due for 
release in coming weeks and a full report will be provided in 
coming issues of the Turf Australia Industry Magazine.

RESEARcH & DEvELOpMENT

Advanced Chemical Workshop  
a winner

Toby Williams, from ‘Farmalinx’ (centre) provided an insightful summary of the need  to carefully manage turf 
herbicides based on their chemical groups at the NSW Chemical Trial Results & Workshop held in November 2014

THERE wERE AT LEAST THREE OF THE 
TwELvE cHEMIcALS IN THE TRIAL 
THAT wERE vERY pROMISING ... AND 
THERE wERE MAYbE ANOTHER FOUR 
THAT wERE SOMEwHAT pROMISING.
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New Heavy Vehicle Regulations could cost 
growers more than just a roadside fine if 
they choose to engineer modifications to 
transport trucks themselves.

Liz Mecham explains that new guidelines 
under the National Heavy Vehicle law came 
into effect on February 10, meaning any heavy 
vehicle which has any type of modification 
under the new law must have a modification 
plate (mod plate) fitted to the vehicle.

T
urf growers may find it easier and more cost-effective to 
employ an Approved Vehicle Engineer (AVE) to complete 
any modification required under the new guidelines in 
the National Heavy Vehicle Law (NHVL). This is instead 
of wading through 21 pages of the Heavy Vehicle 
Modifications document to see if their home-made 
modification is legal.

As of February 10, the National Heavy Vehicle Regulator (NHVR) 
has sole responsibility for vehicle standards and for granting or 
refusing vehicle standards modifications.

With the change in law came the requirement for the NHVL to 
approve modifications to vehicles and demand mod plates be fitted, 
rather than the state-based authority (state authorities may also 
require engineering certification for registration purposes).

The loophole which may allow growers to keep un-certified 
modifications is: Any vehicle properly registered and constructed, 
or modified, before February 10, 2014 does not need additional 
engineering certification by the NHVR. 

Vehicles modified after February 10, 2014 may require an approval 
in accordance with the NHVR Code of Practice for the Approval of 
Heavy Vehicle Modifications (see link information).

Often modification to trucks – particularly those in regard to loading 
the carrying forklifts for turf deliveries – have been completed by 
growers themselves or by engineers, but may not carry modification 
plates, engineering certificates or confirm to heavy vehicle design 
standard

To avoid fines, growers must prove modifications were completed 
prior to February 10 – and the modifications were legal according to 
vehicle standards.

Along with fines, growers are facing the prospect of additional fees 
when it comes to ensuring their modification is compliant with the NHVL.

Costs range from engaging an AVE to undertake an inspection, 
create and fit mod plates; to paying for a number of inspections, 
alteration of modification, or even a complete re-engineering of 
the modification to ensure its compliance with technical standards 
outlined in the VSB6 National Code of Practice Vehicle Standards 
Bulletin (VSB) 6 – Heavy Vehicle Modifications.

A spokesperson for the NHVR said issues relating specifically to 
the turf industry should be pursued by growers individually to ensure 
compliance.

“The NHVR cannot comment without understanding what 
modifications are being proposed,” the spokesperson said. 

“There may be several variants and designs on the market which 
could require individual assessment as to whether they constitute 
a modification to the vehicle and therefore whether they require 
approval and certification.

21

TO AvOID FINES, GROwERS MUST 
pROvE MODIFIcATIONS wERE 
cOMpLETED pRIOR TO FEbRUARY 
10 – AND THE MODIFIcATIONS 
wERE LEGAL AccORDING TO 
vEHIcLE STANDARDS.

new NHVR
What now needs an inspection?
Minor modifications that do NOT require 
inspections include: additional lighting, aerials, 
air conditioning, alarm systems, plastic shields for 
lamps and windscreens, and manufacturer’s wheel 
and tyre options (that do not affect the Gross 
Vehicle Mass (GVM) or Gross Combination Mass 
(GCM) rating of the vehicle). 

However, any modification which impacts the 
following WILL require inspections by an Authorised 
Vehicle Examiner:

A modification which impacts on the Vehicle’s: 

•	 Safety 

•	 Design 

•	 Environmental performance 

•	 Handling characteristics 

•	 Structural integrity; or 

•	 Compliance with the National Regulation and 
ADRs

OR any modification which changes a vehicle’s 
configuration, including but not limited to: 

•	 Chassis 

•	 Load carrying capability (GVM, GCM, GTM) 

•	 Body type 

•	 Axle configuration 

•	 Wheelbase 

•	 Seating capacity 

•	 Engine 

•	 Transmission 

•	 Brakes 

•	 Suspension

Continued...
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Know the new NHVR (continued)

“A modification can be certified by any AVE who has authorisation 
to approve VSB6 code modifications under the National Law.

“If an operator is unsure as to whether their vehicle is compliant, they 
can contact an AVE for advice and a possible vehicle inspection.”

Carriage of Forklifts
Specific to the carrying of forklifts, the spokesperson said: “A 

forklift is considered to be part of the load. The trailer and its load 
must also comply with the rear overhang, lighting and rear marker 
plate requirements of the national law.”

“Most trailers in the turf industry are already purpose-built for this 
task and are manufactured and purchased as compliant with the 
Heavy Vehicle National Law.

“If the vehicle has not been manufactured as compliant, any 
further modification will need to be approved under the NHVR Code 
of Practice for the Approval of Heavy Vehicle Modifications, if the 
proposed modification would:
•	 Change	the	dimension	or	mass	of	the	vehicle.
•	 Alter	the	structural	integrity	of	the	vehicle	by	cutting,	welding	or	

adding systems or components that alter the chassis and the 
vehicle’s safety.

Approval under the NHVR Code of Practice for the Approval of Heavy 
Vehicle Modifications requires certification by an AVE who will ensure 
a modification certificate is issued and a modification plate is affixed to 
the vehicle, if the vehicle passes inspection. The vehicle may require a 
further inspection subject to particular jurisdiction registration laws.  

About the NHVR
•	 The National Heavy Vehicle Regulator (NHVR) is 

Australia’s independent Regulator for all vehicles 
over 4.5 tonnes gross vehicle mass and administers 
one set of laws for heavy vehicles under the Heavy 
Vehicle National Law and its regulations.

•	 The NHVR is responsible for:

•	 National Heavy Vehicle Accreditation Scheme 
management and accreditations.

•	 Performance-Based Standards Scheme vehicle 
design and access approvals. 

•	 Heavy vehicle access permit applications.

•	 Heavy vehicle standards modifications and 
exemption permits.

•	 A national driver work diary and risk classification 
system for advanced fatigue management.

•	 One national set of notices.

•	 One set of national fees for NHVR services.

•	 One set of national penalties.

The NHVR enables:

•	 Online access for permits through a single national 
online business portal.

•	 Australia’s freight regulations to be standardised 
for mass, dimension and loading.

•	 Heavy vehicle operations to be harmonised under 
national standards.

•	 Interstate recognition of inspections and defect 
clearances, enabling businesses to operate under 
nationally consistent fatigue management laws.

•	 Nationally consistent penalties and enforcements.

A FORkLIFT IS cONSIDERED 
TO bE pART OF THE LOAD. THE 
TRAILER AND ITS LOAD MUST 
ALSO cOMpLY wITH THE REAR 
OvERHANG, LIGHTING AND REAR 
MARkER pLATE REqUIREMENTS OF 
THE NATIONAL LAw.
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A national driver work diary and risk classification system is now 
required for advanced fatigue management.

bUSINESS

Prolube formulate, blend and market a range of 
automotive, commercial, industrial and agricultural 
lubricants and greases specifically to perform and 
protect under the arduous Australian climatic and 
operational conditions. 

At Prolube Lubricants, we believe in developing true 
long term relationships with our clients through 
open communication channels and being up front at 
all times. 

We aim to provide you with the most comprehensive 
package of premium quality products, services and 
supplies available, at a competitive price to ensure 
our joint success in our respective market place. 

For more information contact:
Tel: (07) 3881.1733
Fax:  (07) 3881.1708
Email: admin@prolube.com.au

Better performance. Better use Prolube.

P.O. Box 5435, 
15  Pinacle Street,
Brendale, Qld. 4500.
 

www.prolube.com.au

What has not changed?
Even with the Heavy Vehicle National Law (HVNL) 
in place, some aspects of heavy vehicle regulation 
remain unchanged. Heavy vehicle owners and 
operators need to ensure they are still dealing with 
their relevant state and territory road authority for a 
number of important activities. 

These include:

• Heavy vehicle registration, licensing and all 
matters related to the carriage of dangerous 
goods are still the responsibility of state and 
territory road transport authorities. Training, tests 
and endorsements related to these functions 
continue to be administered by states and 
territories.

• State and territory police and authorised officers 
continue to enforce heavy vehicle offences under 
the new national law.

• Legal and court processes largely remain as they 
are.

• Local productivity initiatives (LPIs) are retained 
under the new regulatory framework and 
existing LPI permits, notices, exemptions and 
accreditations are recognised under the HVNL. 
There is no need to reapply for permits or 
accreditations until they are due to expire. 

Read the notices and local productivity initiatives 
fact sheet for more information.

Important links for growers

•	 National	Heavy	Vehicle	Regulator	home	page:	 
www.nhvr.gov.au 

•	 Heavy	Vehicle	Modification	information:	 
www.nhvr.gov.au/safety-accreditation-compliance/vehicle-
standards-and-modifications/heavy-vehicle-modifications

•	 Code	of	Practice	for	Approval	of	Heavy	Vehicle	Modifications:	
www.nhvr.gov.au/files/201402-0136-code-of-practice-
approval-heavy-vehicle-modifications.pdf

•	 List	of	Approved	Vehicle	Examiners:	 
www.nhvr.gov.au/files/201402-0153-approved-vehicle-
examiners-list.pdf
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Research aims to identify cost, benefit and 
productivity when applying fertiliser

Turf Queensland’s focus in conjunction with the State Government 
continues to be on researching and informing growers on the most 
efficient way to grow and irrigate their turf through on farm pump and 
irrigator analysis and Precision Agriculture methodologies.

The ongoing State Government funded Rural Water Use Efficiency 
Irrigation Futures Project is beginning to yield some interesting results 
on the three south-east QLD pilot farms, particularly in regards to 
fertigation and farm mapping. But finding the correct fertiliser to use 
is proving the challenge for the project.

So often, growers are at the mercy of fertiliser distributors selling 
a product, without the background knowledge of what actually 
works for their situation. Fertiliser efficiency can be influenced by soil 
type and irrigation type. And what was applied as granular fertiliser 
may be different when using fertigation methods. Cost, benefit and 
productivity is currently being worked through with the process of 
identifying the appropriate fertilisers to suit individual producers’ 

needs developed from soil tests and relating the requirements of the 
soil to suit fertigation use utilising the EM38 farm mapping process 
and soil testing outcomes.

The project is, however, yielding tangible results for growers at this 
early stage, showing efficiency gains in water and energy use with 
the installation of travelling/pivot irrigators, and in various fertiliser 
applications. 

Interim results of the project and fact sheets about irrigation and 
fertigation methods can be viewed by grower members by checking 
the Turf Queensland website at www.qtpa.com.au.

Pilot farms in south-east QLD will continue to yield results throughout 
2015, while pilot farms in northern QLD will come into play mid-2015.

The installation of Precision Agriculture process through State 
Government funded pilot programs on Turf Queensland member 
properties to test Global Positioning System (GPS) technology and 
variable rate irrigation also will occur in 2015.

For more information contact Jim Vaughan M: 0407 131 025 or  
E: jim@qtpa.com.au

queensland

INfoRMATIoN fRoM youR STATe TuRf INduSTRy ASSoCIATIoNS.turftalk

Victoria turf showcased in school garden awards
The successful funding of a position for an industry development 

officer for Turf Victoria has been a big forward step for the southern 
State, with David Reid beginning to find his feet in the part-time role.

Most recently, Turf Victoria has been involved in the Victorian 
School Garden Awards. The awards encourage school students to 
become engaged in gardening activities. The 2014 awards received 
290 award entries from 90 schools across the State. The quality 
of the entries this year made judging for the committee extremely 
difficult. Winners were announced at the awards ceremony in 
November at the Royal Botanic Gardens, attended by more than 
450 school students. Turf Victoria sponsored an award as part of the 
event – the winning school, Rowville Primary, received a package of 
300 square metres of Kikuyu grass. 

Looking forward into 2015, turf will have one of its biggest 
showcases at the world renowned Melbourne International Flower 
and Garden Show in March (MIFGS). The garden design and 
horticulture event will celebrate its 20th year in 2015, and turf often 
features in many of the elaborate, cutting edge, traditional and 
sustainable gardening design displays and competitions. MIFGS will 

victoria

run from Wednesday, March 25 through to Sunday, March 29 at the 
Carlton Gardens and Royal Exhibition Building and is open from 9am 
to 5pm daily.

For more information contact David Reid T: (03) 9576 0599 or  
E: idovic@turfaustralia.com.au 

The Victorian School Garden Awards, held at the Royal Botanical Gardens during 
November, encourage students to become involved in gardening activities.

The winning school for the Victorian Turf Award  section of 
the School Garden Awards was Rowville Primary School.
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new south wales
Staying on top of key grower concerns in 2015

Turf NSW is committed to assisting our members and the wider industry 
to ensure we remain abreast of the latest concerns affecting our growers.

The Association’s November industry workshop, Annual General 
Meeting (AGM) and industry night for Turf NSW provided another event 
at which growers could learn about what research was happening in 
the industry to help them produce even better turf.

Growers were able to view chemical trials and get first-hand 
information about results on trial areas, as well as walk around trial 
plots. The event also allowed growers to hear from the companies 
involved in the trials, as well as from industry members to ensure they 
were up-to-date on where levy funds were being spent by Turf Australia.

The event also served as the AGM of the state organisation – all 
the executive and general committee positions remained the same. 
Stephen Vella of A-View Turf was returned as president, Paul Saad of 
Southern Cross turf as vice-president and Anthony Muscat of Greener 
Lawn remains treasurer. 

Turf NSW also has committed to supporting industry events such as 
the NxGen Young Growers Conference and the Turf Australia National 
Conference in 2015. Other events in the pipeline for next year in NSW 
include a cross-industry event in conjunction with the Sports Turf 
Association as well as workshops with Local Land Services.

Turf NSW is also looking to increase communications to growers and 
the wider community and the soon-to-be-launched website, industry 
sponsorship arrangements and other promotional events are exciting 
new initiatives that will be taking shape over coming months.

For more information contact Dave Raison M:  0413 837837 or  
E:ido@turfnsw.com.au

western australia
Promoting the value of turf in open spaces to 
government

The Turf Growers Association of Western Australia has been very 
active in its work with the Living Green Space Alliance.

The collaborative effort between amenity horticulture groups and 
media personalities aims to be one voice when promoting the value of 
living public open space to government and policy makers. The Western 
Australian Department of Sport and Recreation has been actively 
supporting the effort to ensure the social value of public open green space 
is retained when decisions about water and social policies are made.

The State is also beginning to gear up for the biennial University of 
Western Australia (UWA) Turf Seminar.

The event, orchestrated by the UWA research steering committee, 
will be held mid-2015 and growers are being asked to put ideas for 
the event forward. Industry will be asked to support the event, as it 
has so generously done previously, and members of the industry who 
have ideas on topics for discussion, speaker suggestions, promotion 
ideas and even what the event should look like, should get in touch 
with organisers. The format of the seminar may also take a different 
shape, with ideas for an expo promoting turf to the wider public, 
suggested.

Promotional opportunities for the industry also exist at the Perth 
Garden Festival in April/May. The event, which has been running for 
43 years, has a new venue in 2015 – McCallum Park. The event runs 
from Thursday, April 30, through to Sunday, May 3. 

For more information contact Eva Ricci M: 0422 120 990 or
T: (08) 9437 2180 or E: idowa@turfaustralia.com.au

For more information 

contact your local 

Nuturf Territory Manager on

 1800 631 008

Specialists Providing Solutions in:

• PLANT PROTECTION

• PLANT NUTRITION

• TURFGRASS SEED

• TECHNICAL SERVICES

• WETTING AGENTS

www.nuturf.com.au
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Improve your profitability 

Turf Price Survey November 2014 - Soft Leaf Buffalo

Supplier Segment 
(sample size)

Average price per 
m2 for 205 m2

Average delivery 
cost	(if	charged)	

for 205 m2

Percentage 
of businesses 
offering free 

delivery 

SE Queensland Growers (34) $9.77 $76.52 26%

SE Queensland Resellers (35) $10.58 $79.34 17%

Nth Queensland Growers (9) $9.56 $75.83 33%

NSW Metro Growers (42) $7.06 $82.91 74%

NSW Regional Growers (27) $8.30 $68.42 59%

NSW Resellers (27) $8.93 $84.18 51%

Victorian Growers (14) $10.89 $100.09 21%

Victorian Resellers (22) $12.43 $92.62 41%

SA Growers (8) $10.77 $31.00 75%

SA Resellers (4) $13.24 n/a 100%

WA Growers (12) $11.75 $80.55 8%

WA Resellers (5) $11.37 $99.00 80%

Northern Territory (2) $15.75 n/a 100%

TOTAL AVERAGE (241) $10.80 $79.13 53%

The Strategic Investment Plan for the turf 
Industry has a clear goal which is to improve 
industry profitability and sustainability. 

One of the basic principles for ensuring and 
improving business profitability is knowing 
the value customers see in your product, 
charging a price that reflects this perceived 
value and covers all production and 
overhead costs, plus allows for a reasonable 
return on investment.

The turf industry has conducted extensive research that shows 
consumers value the many benefits of turf and the majority are willing 
to	pay	anywhere	between	$10	and	$20	per	m2 for just the supply of 
turf. With this in mind, all turf producers must ensure they promote the 
many benefits of natural turf before there is any discussion of price.   

As you will see in the November turf price survey results below, 
there is significant opportunity for the turf industry to improve 
business profitability, make the industry more sustainable and, lift 
industry professionalism.   

Turf Australia continues to work with many organisations and 
business connected with the turf industry. Through these connections, 
Turf Australia has access to, possibly, the most extensive turf price 
information ever conducted, a summary of which follows. 

  

Key Points:
•	 The	price	of	Soft	Leaf	Buffalo	

varies by up to 123% across 
Australia with the lowest price 
being	$7.06	per	m2 charged 
by NSW Metro Growers and 
the highest being charged in 
the	Northern	Territory	at	$15.75	
m2.

•	 Across	the	States	&	
Territories, 53% of suppliers 
are offering free delivery. 
However, 74% of NSW Metro 
Growers are not charging for 
delivery as well as selling Soft 
Leaf Buffalo at the cheapest 
price in Australia.   

•	 In	April	2014,	all	NSW	Metro	
Growers were providing free 
delivery. In November 2014, 
26% of NSW Metro Growers 
were charging for delivery at an 
average	of	$82.91	for	205	m2.   

If any turf grower would like a copy of the detailed results for 
November 2014, please contact Rachel via  
E: admin@turfaustralia.com.au or T: (02) 4588 5735.   
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Turf	Price	Survey	November	2014	-	Couch

Supplier Segment Average price per 
m2 for 205 m2

Average delivery 
cost	(if	charged)	

for 205 m2

Percentage 
of businesses 
offering free 

delivery 

SE Queensland Growers (34) $5.03 $76.52 26%

SE Queensland Resellers (35) $5.65 $75.07 20%

Nth Queensland Growers (13) $4.65 $94.38 38%

WA Growers (10) $6.79 $80.60 9%

WA Resellers (1) $5.50 $99.00 0%

Northern Territory (2) $10.00 n/a 100%

TOTAL AVERAGE (95) $6.27 $85.11 32%

Turf Price Survey November 2014 - Kikuyu

Supplier Segment Average price per 
m2 for 205 m2

Average delivery 
cost	(if	charged)	

for 205 m2

Percentage 
of businesses 
offering free 

delivery 

NSW Metro Growers (41) $3.77 $81.70 76%

NSW Regional Growers (26) $4.78 $68.45 58%

NSW Resellers (26) $5.36 $70.55 54%

Victorian Growers (14) $7.71 $100.09 21%

Victorian Resellers (18) $8.47 $93.92 33%

SA Growers (9) $7.58 $10.00 89%

SA Resellers (2) $8.85 n/a 100%

TOTAL AVERAGE (136) $6.65 $70.79 62%

Turf Australia would like to acknowledge its major partners:

Key Points:
•	 The	price	of	Couch	varies	by	

up to 115% across Australia 
with the lowest price being 
charged	is	$4.65	per	m2 
in Nth Qld and the highest 
being	$10.00	m2 in the 
Northern Territory. 

•	 Across	the	States	&	
Territories, 32% of suppliers 
are offering free delivery for 
205 m2.

Key Points:
•	 The	price	of	Kikuyu	varies	by	

up to 135% across Australia 
with the lowest price being 
charged	at	$3.77	per	m2 from 
NSW Metro Growers and the 
highest being charged by SA 
Resellers	at	$8.85	m2.

•	 Across	the	States	&	
Territories, 62% of suppliers 
are offering free delivery. 
However, 76% of NSW Metro 
Growers are not charging 
for delivery as well as selling 
Kikuyu at the cheapest price 
in Australia. 
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Embrace change or fall behind
We all know that change happens whether we like it or not. What we need to do is embrace 

change and drive the change that best suits us rather than have change forced upon us.
To help, Turf Australia holds annual NxGen Forums designed specifically for the younger 

generation of turf growers. The aim being to have presentations and activities that help 
delegates deal with the many challenges and changes involved in running a profitable turf farm. 

The 2015 NxGen Forum is yet another one that is not to be missed (see page 16) running 
from May 10 to 12. Arriving at Twin Waters Novotel, Sunshine Coast, Queensland on Sunday 
afternoon, May 10, delegates will be able to relax with an informal dinner and a presentation 
by the 2014 Turf Australia Future Leader, Adam Thornton. Adam will provide information 
and suggestions for change based on what he learnt at the Turf Producers International 
Educational Conference & Field Day in California as well as the Golf Industry Show in Texas. 
Both of which were recently held in February.

Monday’s program includes presentations from Craig Perring, Horticulture Innovation 
Australia Limited, on the new model for funding research and development in the turf 
industry, and Anne Currey, Naturally Resourceful, who will work with the NxGener’s on 
determining the best way to communicate within our industry.

Ashley Neuendorf from Living Turf will cover the latest developments and opportunities 
in plant health and chemical/fertilizer technology, while Rob Noble from Workplace Health 
& Safety Queensland will inform us on how to ensure a safe, supportive and positive 
workplace.

An introduction to telephone sale techniques will be covered by Simon Adermann from 
Lawn Solutions Australia, followed by an offsite field visit to the new Maroochy River Golf 
Course at Bligh Bligh and to finish off the afternoon, a team building experience involving 
‘Segways’ will test your coordination skills.

A formal dinner will be held on Monday night with an inspiring presentation by Chantelle 
Leenstra, the 2014 Australian Horticulture Student of the year.

Tuesday May 12 is full of farm tours, business development presentations and onsite 
workshops covering business water runoff, soil testing and erosion control. So, if you 
are under 40 and passionate about the turf industry, please register for the 2015 NxGen 
Forum!       

While on the subject of change, Turf Australia encourages all turf growers to register and 
become a member of the new Horticulture Innovation Australia Limited (HIA), its free! Visit 
www.horticulture.com.au. 

While the Turf Australia Board has some concerns about the new HIA model, particularly 
the proposed mechanism for providing long-term strategic oversight of industry investments, 
we are committed to continue working with HIA. This commitment is based on helping create 
a more robust and strategic way to determine and manage industry R&D and marketing 
investments relevant to the lifestyle horticulture sector – our sector. 

And finally, recently, there has been a spate of serious accidents on turf farms. 
Unfortunately, despite the best of intentions and well-designed OH&S systems, accidents 
will continue to happen. Officers and Directors Insurance has proven invaluable to many 
businesses that have had unforeseen, serious accidents. So please, I urge every turf business 
to speak with their insurance provider and/or broker and ensure your business is covered 
for the legal liabilities that arise following any serious accident. Your business survival could 
depend on it!

Anthony Muscat
Chairman, Turf Australia

2 turfaustralia

Turf Australia Industry Magazine is 
produced by Turf Producers Australia Ltd 
trading as Turf Australia.
Office details:

Postal:  PO Box 92
 Richmond NSW 2753
Street:  Rooms 1&2, Building S9

University of Western Sydney  
Hawkesbury Campus
Richmond NSW 2753

Staff Contacts:

Administration: Rachel Layt 
 T: (02) 4588 5735 

E: admin@turfaustralia.com.au
Communications: David Raison
 M: 0413 837 837 

E: comms@turfaustralia.com.au

Business & Industry  
Development Manager: Richard Stephens

T: (02) 4588 5735
E: bidm@turfaustralia.com.au

This magazine is provided for informational 
purposes only. The reader assumes entire 
risk as to the accuracy and for the use of 
any information contained within. Feel free 
to pass this magazine on to others you feel 
may benefit from its content.

To subscribe or unsubscribe, please 
contact Turf Australia on T: (02) 4588 5735.

This magazine is  
funded by HIA 
using the turf levy 
and matched funds 
from the Australian 
Government.

Turf Australia 
Industry Magazine is 
published on behalf 
of Turf Producers Pty Ltd by: 

AgriHort Communications P/L 
(ABN 53 869 534 356)

PO Box 192, Park Orchards VIC 3114 
T: (03) 9812 2209    F: (03) 9812 2209 

www.agrihortcommunications.com.au

Managing Editor:  Katie Fisher
 T: (03) 9812 2209    M: 0402 444 878  
 E: katiefisher@agrihortcommunications.com.au

Advertising Account Manager:  
 Amanda McMahon
 T: (03) 9812 2209    F: (03) 9812 2209 

E: admin@agrihortcommunications.com.au

Journalist Editorial:  Liz Mecham,  
 Youna Angevin-Castro
Design & Production:  Grant Nelson

DISCLAIMER: Turf Australia (TA) acknowledges 
contributions made by private enterprise through placement 
of advertisements in this publication. Acceptance of these 
contributions does not endorse or imply endorsement by 
TA of any product or service advertised by contributors. 
Any advice provided in articles contained in this magazine 
is intended as a source of information only. Always read the 
label before using any of the products mentioned. TA and 
its officers do not guarantee that the publication is without 
flaw of any kind or is wholly appropriate for your practical 
purposes and, therefore, disclaim all liability for any error, loss 
or any other consequence that may arise from you relying 
on the information in this publication. All articles and other 
material published in this journal is TA copyright (unless 
otherwise stated) and may not be reproduced in part or full 
without the written permission of the authors and publisher.

EDITORIAL
Anthony Muscat

TO HELp, TURf AUSTRALIA HOLDS ANNUAL 
NxGEN fORUMS DESIGNED SpEcIfIcALLY fOR 
THE YOUNGER GENERATION Of TURf GROwERS. 
THE AIM bEING TO HAvE pRESENTATIONS AND 
AcTIvITIES THAT HELp DELEGATES DEAL wITH THE 
MANY cHALLENGES AND cHANGES INvOLvED IN 
RUNNING A pROfITAbLE TURf fARM. 

Cover photo: Joe Muscat from Greener Lawn Supplies explains the control options of the 203m lateral irrigation unit.
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The Voice of Horticulture – a new grower group 
representing the fruit, nut, mushrooms, turf and flower 
industries - was launched at Parliament House on Thursday 
March 19.

In attendance were Horticulture Innovation Australia Limited (HIA) 
staff, public servants from the Department of Agriculture, members 
of grower representative organisations and politicians, including the 
Federal Minister for Agriculture, Barnaby Joyce.

“There are more than 30,000 growers in the horticulture sector of 
Australia, but their contribution to our economy is often overlooked,” 
Voice of Horticulture, chair Tania Chapman (pictured below) said.

“Horticulture employs more than 57,000 people and is the largest 
employer within agriculture with a Gross Value of Production of just 
under $10 billion a year.

“All too often horticulture is overlooked, while broadacre crops and 
livestock get all the attention.”

Tania explained that: “The Voice of Horticulture was here to change 
that. We will speak up for horticulture growers to help our industry get 
the support it needs.

“Importantly the Voice will work with HIA to ensure grower 
levies are allocated and invested both effectively and efficiently in 
necessary research, development, extensions and marketing – a true 
grower representative body.”

Tania spoke passionately about the potential of horticulture and the 
role the Voice would take to educate people about the importance 
of horticulture, fight for a fair deal for the sector in trade, reduce 
regulatory burden and improve government advice and assistance.

Senator and Federal Minister for Agriculture, Barnaby Joyce 

INSIDE THE NEwS 

New Hort group has a VOICE

also added that he “… looked forward to working with the Voice of 
Horticulture as it takes up the advocacy role”.

“With around 17,000 horticulture businesses across the sector, 
having capable organisations like HIA Ltd and Voice of Horticulture 
that can provide a unified industry position to government is vital for 
growers,” he stressed.

The launch attracted a ‘fair’ amount of media coverage across 
newspaper, television and radio according to Tania, however the 
reaction from growers around the country was measured. 

“The reaction from growers was as always, ‘that’s great but let’s 
see how it gets traction’,” she explained. 

“The Minister’s comment that we need to increase profits pre farm-
gate were welcomed. For that to happen we have to have security of 
water and less red tape. We know the Minister is all for reduction of 
red tape so it’s up to us now to put some solutions forward,” Tania 
explained.

Current members of Voice of Horticulture are:
Almond Board of Australia
Apple and Pear Australia Ltd
Australia Banana Growers’ Council
Australian Lychee Growers Association
Australian Macadamia Society Ltd
Australian Mango Industry Association
Australian Melon Association Inc
Australian Mushroom Growers Association Ltd
Australian Nut Industry Council
Australian Processing Tomato Research Council Inc
Australian Table Grape Association
Avocados Australia Ltd
Citrus Australia Ltd
Custard Apples Australia Inc
Growcom Australia Pty Ltd (Pineapples)
Nursery and Garden Industry Australia Ltd
Passionfruit Australia Inc
Persimmons Australia Inc
Raspberries and Blackberries Australia
Summerfrut Australia Ltd
Turf Australia Ltd

IMpORTANTLY THE vOIcE wILL wORk 
wITH HIA TO ENSURE GROwER LEvIES 
ARE ALLOcATED AND INvESTED 
bOTH EffEcTIvELY AND EffIcIENTLY 
IN NEcESSARY RESEARcH, 
DEvELOpMENT, ExTENSTIONS AND 
MARkETING – A TRUE GROwER 
REpRESENTATIvE bODY.
Voice of Horticulture chair, Tania Chapman
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INSIDE THE NEwS 

Right: The latest Firefly Turf Harvester will be on display and in 
 action at this year’s Turf Australia Conference Field Day.

Below: the Novotel Twin Waters Resort, Queensland Sunshine Coast.

Imagine this: 
•	 Warm	sunshine	at	the	end	of	a	long,	cold	&	wet	

winter
•	 Having	fun	with	friends	and/or	family
•	 Blue	skies,	white	sandy	beaches	&	lush	green	plant	

life 
•	 A	luxury	resort	with	multiple	activity	options	
•	 Networking	with	industry	colleagues
•	 Learning	the	latest	about	the	American	Turfgrass	
Breeding	Program

•	 Understanding	how	to	tap	into	the	National	Turf	
Marketing	Program

•	 Gathering	information	on	how	to	make	your	turf	
business more profitable

•	 Finding	out	the	latest	from	the	National	Turf	
Research	&	Development	Program

•	 Being	entertained	by	a	professional	comedian
•	 Attending	a	field	day	on	a	progressive	turf	farm
•	 Seeing	the	latest	international	turf	harvesting	

equipment in action 
•	 Participating	in	practical	workshops	on	irrigation,	

soil profile research, chemical rotations and 
occupational	health	&	safety

•	 Tax	deductibility	

Fun in the Sun!
The 2015 Turf Australia Conference & Field Day

Sound good? 
Then,	please	accept	this	invitation	to	the	this	year’s	Turf	
Australia	Conference	&	Field	Day,	which	will	be	held	at	
the Novotel Twin Waters Resort, Queensland Sunshine 
Coast, from August 26 to 28, 2015.

The theme for this year’s Conference & Field Day is ‘Fun in the 
Sun!’  Turf Australia has negotiated reduced accommodation rates at 
the picturesque Twin Waters Resort, so please take the opportunity to 
bring the family and stay longer.

The Program is packed with relevant national and international 
information for turf farms, including Dr Kevin Kenworthy who 
manages the University of Florida Turfgrass Breeding Program, 
the latest Firefly Turf Harvester in action and an extensive on-farm 
workshop program at GoTurf, Beerburrum. The Master of Ceremonies 
will be well known comedian, David Smiedt.

A full program will be published in the next edition of the Turf 
Australia magazine. Please mark the dates, August 26 to 28, 2015 
in your calendar now.
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Over	the	past	three	years,	the	Perfect 
Patch of Green Program has gradually 
been greening-up play and education areas 
across	Australia	thanks	to	the	Turf	Industry.	
In	the	past	12	months,	many	projects	have	
been	prepped	and	laid	across	Australia	
as part of the partnership between Turf 
Australia	and	Junior	Landcare	Australia.	In	
this edition of the magazine,	Liz	Mecham	
takes	a	look	at	some	of	the	project’s	
recipients.

pERfEcT pATcH Of GREEN MARkETING

Turf Australia / Junior Landcare Austr
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Perfect Patch of Green Program 
‘patches-up’ education communities

“THE OUTcOME wAS AMAZING AND 
HAS GIvEN OUR OvALS A NEw LEASE 
Of LIfE – AND INSpIRED OUR kIDS TO 
‘GET bAck IN THE GAME’ AND USE 
THE OvALS wITH ExcITEMENT AND 
ENTHUSIASM AGAIN.
Kendra	Parke,	Principal,	Mentone	Park	Public	School.

Mentone Park Public School, Mentone, Victoria
Mentone Park received a grant as part of the 2013 Perfect Patch of 

Green Program to revive the School’s ovals, and today the turf is still 
holding-up to endless student play.

“The goal areas in front of both our football and soccer ovals were 
well worn-out and had become dust bowls during summer and mud 
pits in winter,” School principal, Kendra Parker explained.

Through the Perfect Patch of Green Program the School received 
enough turf to rejuvenate these goal areas. 

“A dedicated band of parents gave-up a weekend in the September 
2013 School Holidays,” Kendra said.

“As well as countless hours during the next few weeks, to sow, lay 
and water the new turf.

“The outcome was amazing and has given our ovals a new lease of 
life – and inspired our kids to ‘get back in the game’ and use the ovals 
with excitement and enthusiasm again. 

“The whole Mentone Park PS community thanks Turf Australia and 
particularly Big River Turf, who supplied our turf, for this wonderful 
opportunity.”

Bains Road Preschool, Millhouse, South Australia.
In 2014, Bains Road Preschool had 20 square metres of turf 

donated by Marne Valley Turf as part of the Perfect Patch of Green 
Program. 

Preschool director, Ann Millhouse said the new turf area was part 
of a whole redevelopment program for the centre’s outdoor learning 
areas.

“The lawn was planted in October 2015 and I would like to thank 
Marne Valley Turf for working with us around the redevelopment 
project,” Ann said.

Continued...
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pERfEcT pATcH Of GREEN MARkETING

For more details about the Program visit:  
http://www.juniorlandcare.com.au/news/archive/making-a-
difference-to-your-patch

“The area for the new turf was prepared by Better Land and was 
installed by parents involved in the Preschool.

“It is now growing really well thanks to regular mowing and 
automatic watering.”

Ann said that “… on behalf of our kindergarten community I would 
like the thank Turf Australia and Marne Valley Turf for the turf which 
has made a big difference to our outdoor learning area. It is lovely to 
have an area for children to run and play ball games”.

Kellyville Public School, NSW
Kellyville Public School in NSW was a recipient of a new soccer 

play area when the Perfect Patch of Green Program coincided with 
the 2014 FIFA World Cup. And also when the Program changed 
its name to the Perfect Pitch of Green and offered 200m2 of turf to 
recipients – enough to cover goal mouths on soccer fields.

Kellyville Public School, NSW, rolled-out its own Perfect Pitch of 
Green with valuable assistance from others. 

These supporters included: Kennards Hire which inspected 
the site; advised on the machinery necessary for excavation and 
provided a backhoe for the job; Michael Muscat at Green Life Turf 
who supplied the turf; Baulkham Hills Landscape which delivered 31 
tonnes of soil mixed with fertiliser; and a local plumber who advised 
on the sprinkler system. 

The day chosen to roll-out the turf was 35°C but, the team worked 
quickly and hard in the heat, with students helping to level the turf as 
well as parents and supporters laying out the area in just two hours. 
Finally, the day ended with the sprinkler system been switched-on, 
and the turf area began its life as a new play area for the students at 
Kellyville Public School.  

Perfect	Patch	of	Green	Program  
‘patches-up’	education	communities	(cont.)

… ON bEHALf Of OUR 
kINDERGARTEN cOMMUNITY I wOULD 
LIkE THE THANk TURf AUSTRALIA AND 
MARNE vALLEY TURf fOR THE TURf 
wHIcH HAS MADE A bIG DIffERENcE 
TO OUR OUTDOOR LEARNING AREA.
Ann	Millhouse,	Preschool	director,	Bains	Road	
Preschool.

Plot thickens as pupils roll out their prize
By Isabell Petrinic

THE school with the gumboot tree of

succulents has pitched another winner.

Kellyville Public School’s environment

co-ordinator Jenny Heffernan said the

school was one of only 10 across
Australia to win a patch of ground in a

Turf Australia and Landcare competition.

Pupils rolled out the 200 square
metres of turf last week.

‘‘We were excited but more so the
students because usually a minimum of

60 do gardening of a lunch time,’’ Ms

Heffernan said with reference to the

school’s vastly popular Enviro Kids
program which began three years ago.

It’s hard to believe, but every one of

the 582 pupils at Kellyville Public lends

a hand in the gardens planted there.
Ms Heffernan said the fortnightly

‘‘mulch patrol’’ was usually the most

popular activity, only to be outshone by

‘‘water patrol’’ in hotter months.
‘‘We have three chickens, worms, vege-

table gardens, an Aboriginal garden and

other gardens that are maintained by

students,’’ she said.
‘‘The lettuce is ready to crop this week.

‘‘We also have cherry tomatoes and

we’re growing a couple of different vari-

eties of cucumbers.’’
The school received an award for ‘‘Best

garden maintained by primary students’’

in this year’s Orange Blossom Festival

Garden Awards.
The Akuna Garden was established in

2010 and has grown to include a
colourful gumboot tree planted with

succulents alongside fresh produce.
Nearly everything in the gardens is

reused — or won.
‘‘We won all of our tools that we use for

gardening in a Fiskars competition four

years ago and last year we won a Disney

competition to purchase three raised

garden beds for the vegetables,’’ Ms

Heffernan said.
‘‘Water is reused, scraps go to the

chickens, and eggs go to the canteen to

make the cakes and the egg sand-
wiches.’’
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KELLYVILLE PUBLIC SCHOOL

Dusty play area turfed out for lush alternative
KELLYVILLE Public Scho-ol’s “dust bowl” has beengiven a turf makeover tohelp green up the play area.Students and staff at theschool last week rolled out200sq m of new turf, pur-chased with a $10,000 grantfrom Junior Landcare andTurf Australia.
The turf rollout came afterhours spent excavating thearea and laying down 35 ton-nes of top soil.
“Kennards Kellyvillewere very generous,” teach-er Erika Johnson said.
“We hired a bobcat butthey gave us a very generousrate and they gave us tools.“We also had a lot of par-

ents give up their time tohelp. 
“When it’s finally usable itjust means the kids cancome down, play a game or ajust have a bit of quiet time.”Turf Australia presidentAnthony Muscat said theprogram aimed to increasethe health and wellbeing ofAustralian children. 

“Having children myself, Ithink it’s very important forthem to have some lawn intheir backyard so they cankick a ball around and playwith their pets,” he said.
“There are far too manychildren spending too muchtime in front of a computeror on Facebook.”

James Peterie, Luke Roper and Mitchell Roberts rolling turf.
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MARkETING

An	area	of	Windsor	Public	School	which	was	only	
a dusty space under trees has been transformed 
thanks	to	a	significant	turf	donation	and	a	massive	
working	bee.

“Finally we have an area where kids can be kids on grass, not 
somewhere they play and get covered in dust,” Windsor Public 
School principal, Mike Watson said.

Local turf growers, Keith and Shane Kennedy, President of Turf 
Supplies, donated 800m2 of Sir Walter Buffalo to the School earlier 
this year, with a whole school working bee turning the area into a 
fabulous new playing area.

The transformation has been a long time coming, with the 
School gradually improving its grounds through building and 
landscaping.

The dustbowl area, Mike said, had been a difficult place to 
improve due to its geography – it was prone to silt erosion when 
it rained, the existing grass didn’t grow well thanks to overarching 
trees, and tree roots also made the area uneven.

“It was years ago that Shane Kennedy and I talked about how it 
needed improving and we now finally have that area,” he explained.

“The turf has really transformed how the School looks, from the 
inside and the out.

“And the compliments we are receiving from outside the School 
Community are very pleasing. It also has lifted the whole area, 
fixed the erosion issue we had and has had an overall positive 
impact on the entire school.”

The new turfed area adjoins recently completed works of an 
outdoor chess set, seating and undercover concrete play and 
stage area, and will make enjoying and playing with the School’s 
chickens and guinea pigs much easier for the students.  

fINALLY wE HAvE AN AREA wHERE 
kIDS cAN bE kIDS ON GRASS, NOT 
SOMEwHERE THEY pLAY AND GET 
cOvERED IN DUST.
Windsor Public School principal, Mike Watson.

Turf growers revive school’s 
‘dustbowl’ for happy kids
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Hudson Kennedy, 
Kindergarten: 
“I like our new grass 
because it is soft.”

Connor Simmons, 
 Year 6, School Captain:

“I think the new grass is 
way better, and I’m looking 

forward to playing soccer 
on it.”

Jada Cooper,  Year 6, School Captain: 
“The grass is good because it’s better to play on, and there is no dirt.”

Bella Layt, Kindergarten:
“I like the new grass 
because I have more room to play with my friends.”
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THE vAST MAjORITY Of THE 
AUDIENcE (AT DEMONSTRATION 
DAYS AND wORkSHOpS) DID NOT 
REALISE THAT THERE wERE SO 
MANY cOMMERcIALLY AvAILAbLE 
TURfGRASS cULTIvARS wITH 
SUbSTANTIALLY DIffERENT 
AbILITIES TO TOLERATE ‘HOSTILE’ 
ENvIRONMENTS.

Selling turf for erosion control
By Liz Mecham

A	turf	levy	funded	project	showing	how	turf	
can be used as an erosion control measure 
has	significantly	raised	turf’s	profile	and	
expanded	the	opportunity	for	selling	turf	to	
wider	variety	of	commercial	customers.

Apart	from	a	the	natural	properties	of	turf	
providing	excellent	sediment	and	erosion	
control, an economic analysis comparing the 
cost	of	using	turf	verses	more	traditional	
erosion	control	measures	(such	as	silt	
fences)	shows	that	turf	is	actually	cheaper!						

T
he large-scale erosion control demonstration site in 
Queensland has helped private companies and local, state 
and federal governments understand the use of turf to 
control soil erosion, and has set the wheels in motion to 
have an Australian Standard developed.

But the true benefit of the turf industry levy-funded project Erosion 
control – turf research and demonstration facility (TU12011) – is the 
information and data it has created for growers and the industry to 
use in better educating consumers.

“The large-scale demonstration facility has successfully 
engaged policy and decision-makers from federal, state and local 
governments, and has also provided hands-on education on 
erosion control to members of the local government, construction, 
landscaping and mining sectors,” project facilitator, Shane Holborn 
from Bioscience Australia, said. 

After the initial two years of operating the site (under project 
TU10025), the project was redesigned to further enhance the 
effectiveness and benefits of the demonstration facility. In addition to 
the regular on-site demonstration workshops, interstate visits were 
utilised to increase attendance at the site, and demonstration and 
training materials were developed and presented to those who could 
not attend the facility.

The outputs from the project surpassed those originally planned 
with 21 training/demonstration events delivered to over 500 attendees 
with 500 information packs distributed. 

A number of technical reports have been produced, including 
a detailed description of the process for developing an Australian 
Standard for ‘Turf for Erosion control’ and a cost comparison of the 
use of turfgrass against other erosion control methods. 

The application for developing such standards is being considered 
with an outcome to be advised by Standards Australia.

 “The industry itself knew turf to be an excellent erosion control 
method but the data the industry had gathered through research 
work had not been well communicated and none of the industry’s key 
commercial customers knew about it,” Shane said.

Over the course of the project, surveys were undertaken which 
illustrated that turf was most often overlooked because of the 
perception that it was an expensive option that many of the attendees 
had thought would not be as effective as more visible methods such 
as sediment fences.  

The project activities included a cost analysis of turf compared 
to other measures, and to ensure objectivity and independence, 
economists were commissioned from the Queensland Government.

In two scenarios analysed, it was found turf was far more 
economically competitive with the other erosion and sediment control 
options than originally expected.

RESEARcH & DEvELOpMENT

Above: Shane Holborn (left) and Will Pearce (right) 
explain the benefits of lining channels with turf, 
including reduced water velocity and sediment 
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“In the example of the home building site, turf was substantially 
more affordable than the sediment fence option, which is probably 
the most commonly-used measure,” Shane continued.

“The results of the economic analysis were surprising for 
demonstration attendees as the economics of using a product has 
not adequately been costed before in a way that consumers can use 
to help them make purchasing decisions,” Shane continued.

Shane said in assessing turfgrass coverage in comparison with hydro 
mulch, preliminary results “highlighted that consumers essentially get what 
they pay for when opting for the lower-priced hydro mulch alternative.”

He said: “The project team’s measurements determined that 
while turf provided 100 per cent vegetative cover immediately, hydro 
mulch took a substantial amount of time to even begin to provide 
vegetative cover … even in the ideal weekly irrigation conditions 
at the demonstration site and when it did grow, it was found to be 
composed of around fifty percent weed species.” Shane added that 
this represents an important area for a small future research project 
to differentiate turf from hydro mulch by highlighting the poor results 
the cheaper hydro mulch product provides.

In terms of varieties, Shane said that commercial attendees 
generally had limited knowledge of any of the newer turfgrass 
cultivars and their benefits in a wide range of environments, despite 
a relatively high demand for them by councils and private companies 
who are currently seeking solutions for these areas.

“The vast majority of the audience (at demonstration days and 
workshops) did not realise that there were so many commercially 
available turfgrass cultivars with substantially different abilities to 
tolerate ‘hostile’ environments,” he said.

“Some were aware of more shade-tolerant varieties and 
substantially fewer were aware of the more drought-tolerant cultivars. 
There was no recognition of the wear-tolerant grasses or salt-tolerant 
grasses, which were required by a number of attendees for the 
specific conditions in which they were working.”

The final project report had a number of recommendations, most 
of which centred around communicating the results and the benefits 
of turf more widely across Australia to further increase the erosion 
control market share for the industry.

Eight professionally-produced training videos demonstrating 
turf’s erosion control capabilities have been made available on the 
Turf Australia website (www.turfaustralia.com.au) and have been 
distributed to the Federal and State Environment Ministers, national 
organisations including the International Erosion Control Association, 
and councils in Tasmania, New South Wales, Queensland, Victoria, 
South Australia, Western Australia, the Northern Territory and the ACT. 

For more information contact Turf Australia,  
T: (02) 4588 5735 or E: admin@turfautralia.com.au

“Other promotional material produced from the results have 
included media releases and an information and extension pack, as 
well as an advertisement available in print and web formats which 
turf producers can use on their websites and in their promotions and 
communications,” he said.

The project and previous turf industry funded projects have 
developed a substantial amount of practical, research-based 
information which has been handed over to Turf Australia as part of 
the project’s ‘Legacy Pack’, Shane said. 

 “This information will remain relevant for some time and positions 
turfgrass ahead of many of the other commercially available measures 
currently on the market. Often these other measures may well work, but 
do not have any credible figures supporting their application in the field.”

“This information will undoubtedly provide a solid platform from 
which to develop and launch any future Australian Standard on this 
topic,” he said.

Growers can request an electronic format of the extension pack to 
use for promoting their product as an erosion and sediment control 
measure with their local and state governments, civil and building 
contractors and landscaping companies.   

The bare earth plot has the highest level of 
erosion and the runoff is full of sediment.

The runoff from the turf plot is clear and almost free of sediment.
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Taking	a	long-term	view	and	adopting	an	
integrated weed management system are 
the	most	effective	weed	management	
options for growers wanting to reliably 
produce high quality turf, according to 
results	of	a	recent	turf	industry	project.	 
Liz	Mecham	explains.

b
en Baudinette from Eurofins Agrisearch, has spent the 
past 12 months undertaking the Controlling Weeds 
in Turf Production (TU13032) Project and has now 
released results which highlight that understanding the 
weed problem at hand was essential for growers to be 
successful in treating them.

“Weed management requires a long-term integrated approach 
commencing prior to planting turf and continues through to 
cultivation,” Ben explained. 

The key elements in making weed control work, Ben added, was 
knowing with what you were dealing.

“Understanding modes of herbicide action is integral to the long-
term success of any weed control program,” he said.

“This is because the successful rotation of herbicide groups can 
reduce the risk of herbicide resistance developing.

“Also, by understanding the components of an integrated weed 
control plan, and then conducting all activities at the right time, 
successful long-term weed control can be achieved.”

According to Ben’s research, there were a number of critical 
success factors in integrated weed management: 
•	 Timely	implementation	of	tactics
•	 Rotating	herbicide	groups
•	 Closely	following	herbicide	label	recommendations
“Often the timeliness of a weed control operation has the largest 

single impact on its effectiveness,” Ben stressed. 
Herbicides were far more effective on rapidly growing small weeds, 

he said, and simple things like ensuring the rate was correct for the 
growth stage of target weeds, whether a wetter or oil was required on 
application, following application suggestions (water volume, droplet 
spectrum, pressure) and spraying in appropriate weather conditions 
might sound basic, but they were essential for successful herbicide use.

Successful integrated weed management plans have three key 
principals:

•	 Understanding	your	turf	variety	
•	 Identifying	your	weeds	
•	 Timing	of	control	strategies	
Ben added that: “Rotating turf varieties between paddocks, and 

understanding weeds and herbicides which impact difference varieties, 
will help to reduce seed banks and increase effective weed control.” 

“Getting the most from an integrated weed management system 
required growers to understand the weeds which are, or will be, a 
problem in their turf. 

“To most growers this will come from experience in individual 
blocks and from observation of the major weeds present in your 
district – in Australia, it will either be broadleaf weeds or grass weeds 
(or both) causing problems for turf producers.” (see Table 1)

Timing the control strategies also ensured a greater rate of success 
with weed control and Ben said there were three stages in which 
weed control would be most effective. 

“These three stages are post cultivation and pre-planting, early in 
production, and late in production and there are several options per 
stage depending on your strategy and the density and diversity of the 
weed population,” he said.

In any weed management program herbicide resistance needs to 
be taken into account.

Herbicide resistance evolves following the intensive use of 
herbicides for weed control and can occur in as little as three to four 
years if no attention is paid to resistance management. 

“Remember that the resistance risk is the same for products having 
the same mode of action,” Ben said. “If you continue to use the 
herbicides with the same mode of action and do not follow a resistance 
management strategy you are creating future problems for yourself.”

Growers needed to be aware of the ‘Mode of Action’ labelling on 
products – indicated by a letter code on the product label – which 
identifies the resistance risk of each group of herbicides. 

RESEARcH & DEvELOpMENT

If YOU cONTINUE TO USE THE 
HERbIcIDES wITH THE SAME MODE 
Of AcTION AND DO NOT fOLLOw 
A RESISTANcE MANAGEMENT 
STRATEGY YOU ARE cREATING 
fUTURE pRObLEMS fOR YOURSELf.
Eurofins	Agrisearch,	Ben	Baudinette.

Effective weed management – 
essential for high quality turf
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Products represented in Group B are high resistance risk 
herbicides. 

Moderate resistance risk herbicides are; Group C, Group D, 
Group F, Group I, Group J, Group L, Group M, Group Q and Group Z. 

Other important factors to be considered in an integrated weed 
management program included a number of operational aspects 
when spraying herbicides, these include:

Calibration – Equipment calibration in relation to the calculation of 
the rate of chemical specified by the label and output of the sprayer. 
Also travel speed and swath width can increase the efficacy and 
potentially reduce the cost of herbicide application. 

Nozzle Size – The type of nozzle plays a large role in spray 
coverage and in particular droplet size. Different chemicals will be 
more effective when the recommended droplet size is applied. This is 
also very important in controlling spray drift. 

Irrigation – Pre emergent herbicides will often require irrigation 
after application and within a set time frame.  Irrigation will help 
prevent weed growth and development of newly germinated weeds. 
In post emergent, it is often beneficial to have no irrigation following 
treatment. Depending on the chemical, temperature and weather 
conditions will also play a role in efficacy. 

Mowing – Mowing can void the use of herbicide treatment if 
undertaken too soon prior or following application. Always check the 
label for time restraints on mowing. 

Fertiliser – Timing of fertiliser application is important and should be 
considered with herbicide application. If spreading manure, always know 
your source and have an understanding of the quality received.  

Table 1: Common turf weeds

Common name Botanical name

Barnyard grass Echinocloa crus-gali 

Bindy-eye Solva sessilis 

Capeweed Arctotheca calendula 

Flatweed (Catsear) Hypochaeris radicata 

Chickweed Stellaria media 

Crab grass or Summer grass Digitaria sanguinalis 

Creeping oxalis Oxalis corniculata 

Crowsfoot grass Eleusine indica 

Kentucky Blue grass Poa patensis 

Parramatta grass Sporobolus africana 

Paspalum Paspalum dilitatum 

Plantains Plantago lanceolata 

Rat's Tail Fescue Vulpia myuros 

White clover Trofolium repens 

Winter grass Poa annua 

Active Constituent Group Weeds Controlled

GROUP B CHEMICALS – ALS inhibitors, taken up by roots and leaves and are selective

Foramsulfuron B Winter Grass, Rye Grass, Crowsfoot Grass, Goose Grass, Paspalum, Kikuyu

Halosulfuron Methyl B Mullimbimby Couch, Nut Grass

Iodosulfuron-Methyl-Sodium B Bindii, Black Thistle, Cat's Ear, Cotula, Cudweed, Onio n Grass, Medic, Mouse 
Eared Chickweed, Oxalis, White Clover

Rimsulfuron B Winter Grass, Rye Grass

Trifloxysulfuron Sodium B
Burr Medic, Mullumbimby Couch, Nutgrass, Bindii, Ryegrass, Winter Grass, Cat's 
Ear, Chickweed, Clover, Cotula, Creeping Oxalis, Curled Dock, Milk Thistle

Prosulfuron+Dicamba B, I

Blackberry Nightshade, Cat's Ear,Chickweed, Creeping Oxalis, Curled Dock, 
Khaki Weed, Milk Thistle, Bindii, Burr Medic, Cotula, Dandelion, Fleabane, 
Lamb's Tongue, Subterranean Clover, Wireweed, Pennywort, White Clover

GROUP C CHEMICALS – Inhibitors of photosynthesis and photosystem II

Bromoxynil+MCPA C, I Bindii, Jo-Jo, Cudweed, Dandelion, Cat's Ear, Plantains, Thistles, Oxalis, 
Capeweed, Creeping Buttercup, Fleabane, Clover

Table 2: Herbicide Mode of Action Chemical Groups

Above and left: The ‘Controlling Weeds in 
Turf Production’ trial site was established on 
Greener Lawn Supplies, Freemans Reach 
NSW, where several field days have been 
held. Ben Baudinette (inset) from Eurofins 
Agrisearch conducted the research.
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Improved Turf Varieties for Australia

SodSolutions.com

264 McKee Road,  
Theresa Park NSW 2570

T. 02 4651 0000    
F. 02 4651 2626 

E. grant@sustainableturf.com.au 
www.sustainableturf.com.au

 Clean, easy to apply liquids supported by data
 pH balanced for maximum leaf uptake of nutrients
 Aids root development & seed germination
 Improve resilience against plant diseases & stress
 Increase turf strength & colour
 Proven soil stable nutrients

TURF AND SPORTS FIELD LIQUID FERTILISER
liquid fertiliser

CONTACT:  email: peter@microturf.com.au   mob: 0411 156 839   www.microturf.com.au

Used by Australia’s Premier Stadiums

...a	new-look	magazine	that	talks	directly	
to the industry. 
To	make	a	booking,	arrange	artwork	or	for	advice	
on	how	to	maximise	your	value	from	advertising	
in Turf Australia,	or	to	tailor	a	package	specific	to	
your particular needs.

Trade	Directory	advertising	is	available	in	this	
magazine for the following economical rates:

Size Width Height Rate

<	1	Unit 89.5mm 61.5mm $120	plus	GST

2	Unit 89.5mm 127mm $230	plus	GST

4	Unit 184mm 127mm $360	plus	GST

For	more	information	contact	Advertising	Manager	–	
Amanda	McMahon	on	T:	(03)	9812	2209	M:	0402	444	878	 
or	E:	advertisingturf@agrihortcommunications.com.au

australiaturf
ADvERTISING OppORTUNITY
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Compost	keeping	the	sting	nematode	at	bay
The solution to a nasty sting nematode 
which inhibits turf roots establishing in 
sandy soils could be as simple as adding 
compost, Liz	Mecham reports

S
ting infected soils in Western Australia have proved to be one 
of the greatest battles turf managers have had to wage.

Compost could be the answer the turf industry has been 
looking for - solving the problem at the establishment of 
new turf and in the treatment of existing turf areas - without 
the need for chemicals.

“The solution does seem to be a simple one,” Sports Turf 
Technology consultant, Ken Johnston said.

“We are consistently seeing compost protecting the roots from 
nematode damage when it is laid underneath new turf or when it used 
to top dress existing turf areas.”

The three-millimetre long, thin and translucent sting nematode has 
been responsible for inhibiting the establishment of new turf rolls and 
impeding the health of existing turf since it spread into WA’s public 
turf areas during the past 10 to 20 years.

The nematode is impossible to get rid of even with chemicals. Research 
in the last two years, however, by Sports Turf Technology at Kings Park 
and the Botanic Gardens in Perth has shown that a fine compost/sand 
mixture might be the solution for which the industry is looking.

Ken, who undertook the project, The Evaluation of Compost 
Products As a Long-Term Aid in the Establishment of Turf Rolls in 
Sting Infested Soil, said once the sting nematode was  present it 
could only be managed and not expelled from soils, particularly in 
public areas as chemical treatment requires the use of a Schedule 7 
chemical.

A perfect parasite - hard to treat and easily transferred - the sting 
is spread by soil transfer (primarily in association with turf) and water 
runoff. Ken explained that the pest moved to food sources almost 
immediately, with the root systems of new turf rolls attacked within a 
day of being laid on infected soil.

The issue of sting nematode came to a head in Kings Park 
when new turf rolls were laid but the sting prevented the turf from 
establishing roots by attacking all new growth. 

The solution of compost had been suggested in turf management 
circles previously, but when Ken began trial work in 2013, it was not 
common practice. 

It is likely to become much more common after Ken’s work showed 
applying a layer of 70 per cent fine compost and 30 per cent sand mix, 
50 millimetres thick under the turf, allowed the turf roots to establish 

and prevented the sting nematode from damaging the root systems.
“It also works when it is top dressed over existing turf which is 

great for parks and gardens and sporting fields which are impacted 
by the sting,” Ken added.

“There’s a fine line you have to find with the mix - it needs to be 
heavy enough to prevent the sting, but not so much sand that the 
sting simply works a path through the mix to reach the roots - as well 
as being well drained enough to allow water movement.”

The trial work on kikuyu used two compost products – C Wise 
‘Sports Blend’ and Amazon ‘Turf Levelling Blend’ on two plots set-up 
side by side. 

As part of the trial, a 50mm layer of each of the compost blends 
was placed below the turf rolls. The soil at the trial site had an existing 
population of around 24 sting nematodes per 200ml of soil. 

After an initial flush of sting nematode numbers following the laying 
of the turf, numbers significantly decreased within weeks and have 
remained low or almost non-existent within the compost layer and below.

“One possible theory to explain this decline in population is that the 
reproduction of the sting nematode is minimal in soils with high levels 
of fine organic matter,” Ken said. 

“Both of the compost blends are over 30 per cent fine organic 
matter by volume.”

A secondary theory that Ken holds is that the organic mixes being 
used are immature compost and a ‘bit hot’, meaning there would be 
a high prevalence of ammonia gas in the compost layer, “… perhaps 
also impeding or killing the sting”.

The conclusions from the year-long trial hold much promise for 
public areas impacted by sting nematode.

“Both compost products have been successful in achieving a well-
established kikuyu turf cover,” Ken explained.

“For both products the root system is deep (at least 150mm) and 
healthy (minimal sting nematode damage). Both products also have 
an increased water holding capacity of the root zone without any 
impact occurring to the drainage. 

“The sting nematode population has been suppressed down to a 
depth of at least 150mm without using any pesticides.”

Ken also said there had been encouraging results from sporting 
fields that had been top dressing existing playing surfaces with 
compost mixes for the last three spring seasons.

“Those fields which were once very poor because of sting damage 
are now lush playing surfaces with healthy root systems down to at 
least 50mm,” he said.

“There are no roots below that, and there is evidence the sting 
is still there, but they are being suppressed and the turf is certainly 
benefitting from the treatment.”  

The effect of adding compost to sting nematode infected turf can be seen in enhanced 
root growth (left), improved leaf colour (right) and an increase in overall plant health.
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bUSINESS

Big	stadiums	and	their	turf	will	be	a	major	
focus	of	the	2015	biennial	Western	Australia	
Turf	Seminar	this	July.

The State’s popular seminar will include a look at new and 
developing stadiums and how turf is developing to meet their 
changing needs.

To be held at Tomkins on Swan at Alfred Cove on July 29, WA 
Turf industry development officer, Eva Ricci said the Program would 
provide an excellent insight for growers into how the industry was 
adapting to meet the changing nature of stadium surfaces.

“It’s exciting, as turf growers get to see how these developments are 
using our products in innovative ways and the ways in which growers are 
becoming innovative to meet the needs of the stadiums,” Eva explained.

The Seminar will include a power point display by Adrian Pitsikas 
from Greenacres Turf Group, on the way in which hybrid turf is being 
used at the NIB Stadium. Formally known as Perth Oval, NIB Stadium 
was originally built in 1910. In 2003, an $11.4 million redevelopment 
was commissioned and funded by the State and Local Governments 
which saw Perth Oval configured into a rectangular stadium in 2004 
and then renamed. It has since had further upgrades.

Director facilities and campus for the Department of Sport and 
Recreation WA, Rob Didcoe will be the Seminar’s opening speaker 
and discuss “…community and state level sporting facilities – as well 
as reshaping WA’s sporting infrastructure”. 

Within this, Eva said, Rod will speak on Lathlain Park and the 
Cockburn Aquatic and Recreation Facility. The new $106 million 
Cockburn Aquatic and Recreation Facility began construction in 

February and is the largest of its kind in WA.
Eva said the facility would include an Australian Football League 

(AFL)-standard oval and house Curtin University’s students who are 
studying the field of sports science and exercise physiology. 

“It will also be the home of the AFL club, Freemantle Dockers,” Eva 
added.

Seminar delegates will also hear about the development of the new 
Perth Stadium which will be open for the 2018 AFL season. 

Eva said the new multi-purpose venue would be capable of hosting 
AFL, rugby, soccer, cricket and entertainment events with an initial 
60,000 seat capacity.

“The whole development has taken a ‘fans first’ approach to design 
and technology,” she added.

“The design also acknowledges WA’s unique sporting, cultural and 
Aboriginal heritage.”

Eva stressed that the biennial WA Turf Seminar would be a great 
opportunity for growers to get a real first-hand look at the State’s new 
big developments.

Other presentations will include a look at turf research projects 
being undertaken by Professors Louise Barton and Pieter Poot. Peter 
Ruscoe from Sports Turf Technology will also be presenting on the 
latest news and findings regarding Sting Nematode infestation in WA 
public open space (see story page 12). 

“Peter currently is undertaking a PhD on Sting Nematodes and will 
provide information that will be of great interest to delegates of the 
seminar,” Eva said.  

Turfing	Perth’s	 
BIG	stadiums	–	 
a	key	message	at	
upcoming seminar

For more information contact WA Turf IDO, Eva Ricci  
M: 0422 120 990 or E: idowa@turfaustralia.com.au

Above and below: Architect pictures of how the new Perth Stadium will look when opened in 2018.
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Comparing how water allocations and soil 
amendments impact turf quality continues 
to be a topic of interest to growers and 
researchers	at	the	University	of	Western	
Australia	Open	Day.

The open day, held in stifling conditions in February, was 
attended by more than 80 people who visited the University to 
learn what the last 12 months of trial work had discovered.

The 2015 open day was the penultimate research day for Dr 
Louise Barton’s Horticulture Innovation Australia (HIA) and industry-
funded project Effectively Utilising Water Allocations (2011–2015). 

The project has compared the effectiveness of three water 
allocations (5000, 6250 or 7500 kilolitres (kL) per hectare per year) to 
maintain turfgrass growth and quality. 

An annual allocation 7500kL/ha is the amount of water allocation 
given to public open space turf areas in Perth.

“In September 2014, we commenced evaluating each water 
allocation for a third and final season,” Dr Barton said.

Measuring turfgrass colour was key to assessing turfgrass quality 
under the different water allocations, Dr Barton explained, it also 
provided information on how well the wetting agent was performing. 

Turfgrass colour was measured with a ‘chromameter’, which records 
a ‘hue angle’ (the greater the hue angle, the greener the turfgrass). 

Kikuyu grass with a hue angle greater than 97 is considered to be 
adequately green for Local Government parks. 

Dr Barton said in 2013/14 a water allocation of 7500kL/ha produced 
turfgrass with adequate colour (a hue angle greater than 97), except in 
late summer. 

Lowering the water allocation to 5000kL/ha meant colour was less 
than ideal for five months of the year. 

“Colour was good all year round for turfgrass allocated 7500kL/ ha 
when a wetting agent was applied,” Dr Barton said.

Running concurrently on the research site is Dr Pieter Poot’s 
HIA and industry funded project, Application of Soil Amendments 
to Maintain Turf Quality on Sandy Soils under Reduced Irrigation 
(2013–2016).

RESEARcH & DEvELOpMENT

Identifying effective water allocations 
that maintain turf quality

Dr Poot’s project is assessing the efficacy of a range of soil 
amendments to investigate whether they provide a practical solution 
to decreasing the irrigation requirements of turfgrass and thereby 
save water, while maintaining  turf  health.

According to Dr Poot, the results from 2014 presented at the 
February open day had shown there was not as much difference 
between amendments as had been expected. 

“The differences are not as big as we would expect, or would like,” 
he stressed.

“But we are starting to understand why this may be the case, by 
using a range of different measurements including turf temperature, 
soil moisture level, root  growth, turf growth and colour.

“There are some indications that amendment treated plots are 
actually creating such a nice environment in the top 10 centimetres of 
soil that the turfgrass isn’t developing the deep root systems that the 
control plots have.

“The data we are collecting now and over the next 12 months will 
give us a better overall picture.” 

The final results of Dr Barton’s research, including the 2015 
research data, will be presented at the 2016 UWA Open Day.  

Results and information on UWA turfgrass research can be 
found at www.plants.uwa.edu.au/research/turf

The 2015 open day at the University of Western Australia where Dr Louise Barton (pictured inset)  
presented her HIA and industry-funded research project Effectively Utilising Water Allocations (2011–2015).

MEASURING TURfGRASS cOLOUR 
wAS kEY TO ASSESSING TURfGRASS 
qUALITY UNDER THE DIffERENT 
wATER ALLOcATIONS.
Dr	Louise	Barton,	UWA.



Here’s	your	chance	to	get	together	with	industry	leaders	
and other young turf producers from throughout the 
country	and	focus	on	improving	your	business.	
Building	on	from	the	last	three	successful	events,	TA	is	organisng	the	2015	
NxGen	Forum	for	growers	and/or	employers	of	turf	farm	businesses	to	develop	
professional	networks,	gain	further	knowledge,	foster	leadership,	motivate	and	
inspire the younger members of our industry.

We’ve	attracted	a	terrific	line-up	of	presenters	to	show	how	through	staying	
connected	you	can	have	a	more	productive,	sustainable	and	competitive	turf	
business.	If	you	or	younger	members	of	your	organisation	could	benefit	from	a	
couple	of	days	of	networking	with	industry	leaders	and	intensive	exposure	to	the	
latest	our	industry	has	to	offer	-	then	don’t	miss	out	on	this	exciting	opportunity.

For further information see the program following or please contact Rachel Layt 
at Turf Australia on T: (02) 4588 5735 or E: admin@turfaustralia.com.au.

\

OPEN TO YOUNGER TURF PRODUCERS (40 & UNDER)turfaustralia 

\

FORUM & FARM TOURS

Searching for the best turf  
management practices
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Time Activity

Tuesday 12th May

7.30am Breakfast

8.30am Bus Tour – Fullerton Farms tour at Elimbah, host 
Chris Fullerton

11.00am Travel to GoTurf – Beerburrum

12.00pm Lunch at GoTurf – host Anthony Heilig

1.00pm Anthony Heilig, GoTurf Tour  
– How to build your business, the GoTurf story 

2.00pm

Suzette Argent, DAFF QLD  
– On farm workshops 
• Water runoff
• Leeching into waterways
• Soil testing

2.45pm
Shane Holborn, Bioscience Australia  
– Selling turf for erosion control 
• Erosion control

3.30pm Depart for airport(s)

venue:
Novotel	Twin	Waters	Resort,	 
Sunshine	Coast	QLD

when:
Sunday	May	10	–	Tuesday	May	12,	2015
(Fly into Sunshine Coast airport on Sunday May 10)

cost:
Turf	Members	-	$350.00

Non	Members	-	$420.00
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\
Building a successful business  
through teamwork

Time Activity

Sunday 10th May

6.00pm Registration and pre dinner drinks

7.00pm
BBQ dinner, followed by Adam Thornton,  
Glenview Turf, 2014 Turf Australia Future Leader
– US Study Tour Report

Monday 11th May

7.30am Breakfast

8.30am

Craig Perring, Horticulture Innovation Australia  
– Understanding the Turf Levy
• Who is HIA
• Where does your levy money go?
• How turf growers can benefit from HIA
• Questions

9.00am

Ashley Neuendorf, Living Turf  
– Scientific Turf Management 
• Plant health
• Chemical & fertiliser absorption
• Questions

9.45am

Anne Currey, Naturally Resourceful  
– Turf Industry Communications Review
• How should industry R&D, marketing & business 

information be communicated?  

10.15am Morning Tea

10.45am

Rob Noble, Engagement Manager  
– Workplace Health & Safety Queensland
• OH&S practices in the workplace
• Positive mental health
• Ensuring a supportive workplace environment  
• Questions

11.30am

Simon Adermann, Lawn Solutions Australia  
– Telephone Sales Techniques 
• Why telephone sales techniques are important 

and needed in the turf industry 
• How can we deliver telephone sales techniques 

training?

12.00pm Lunch

1.00pm Bus tour to Maroochy River Golf Club,  
host Pat Pauli

3.00pm Back at Twin Waters
• Segway Olympics team building

6.00pm Pre-dinner drinks and networking

7.00pm
Forum dinner – Being passionate about our industry 
Chantelle Leenstra, Australian Horticulture Student 
of the Year 2014

1 night accom and/or presentation only 
packages also available from $250  
– see registration form for details.

program

venue and cost details
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searching for the best  
turf management practices

The	ever-popular	Next Generation (NxGen) 
Forum and Farm Tours for 2015	is	just	
around	the	corner	and	set	to	kick-off	on	
Sunday	evening	May	10	and	run	through	
to	Tuesday	May	12	on	the	Queensland	
Sunshine	Coast.	Once	again,	the	2015	
NxGen	Forum	promises	to	‘live-up’	to	the	
high	expectations	created	from	the	success	
of	previous	years.	

N
ow in its fourth year, the NxGen Forum has proved 
popular with many young turf growers and production 
staff. The ‘take-home’ benefits from participating in 
these events are not only important business and life 
skills, but also new relationships with other ‘young 
turfies’ and industry leaders from around the country. 

Arriving on Sunday evening May 10, delegates will be able to relax 
with an informal dinner and a presentation by the 2014 Turf Australia 
Future Leader, Adam Thornton. Adam will provide information 
and suggestions for change, based on what he learnt at the Turf 
Producers International Educational Conference and Field Day in 
California as well as the Golf Industry Show in Texas. Both events 
were recently held in the United States of America.

Monday’s program includes presentations from Craig Perring, 
Horticulture Innovation Australia Limited, on the new model for 
funding research and development in the turf industry, and Anne 
Currey, Naturally Resourceful, who will work with the NxGener’s on 
determining the best way to communicate within our industry. 

Ashley Neuendorf, from Living Turf, will cover the latest 
developments and opportunities in plant health and chemical/fertilizer 
technology, while Rob Noble from Workplace Health and Safety QLD will 
inform us on how to ensure a safe, supportive and positive workplace. 

Simon Adermann, from Lawn Solutions Australia, will offer an 
introduction to telephone sale techniques, which will be followed 
by an offsite field visit to the new Maroochy River Golf Club at Bli 
Bli. To finish off the afternoon, a team building experience involving 
‘Segways’ will test your coordination skills but most importantly, be a 
lot of fun. 

A formal dinner will be held on Monday night with an inspiring 
presentation from Chantelle Leenstra, the 2014 Australian 
Horticulture Student of the year. 

Tuesday May 12 is full of farm tours, business development 
presentations and onsite workshops covering water runoff, soil 
testing and erosion control. 

Well-known and respected turf researcher Shane Holborn, from 
Bioscience Australia, will discuss the results from the Erosion and 
Sediment Control Demonstration Project, including the feedback 
from commercial consumers and recommendations for improving the 
erosion market share for the turf industry.

A farm visit to Anthony Heilig’s GoTurf property at Beerburrum 
will outline to delegates the QLD Healthy Waterways Project which 
focuses on improving nutrient management in horticulture within the 
Pumicestone catchment. The farm tour will also include a trip to a 
local Pineapple Plantation, Fullerton Farms at Elimbah. Host Chris 
Fullerton is also participating in the Healthy Waterways Project.

Onhand will be Suzette Argent from the Department of Agriculture 
and Fisheries who will explain how the project’s aim has been 
to understand the region’s soils and landscape. This will include 
explanations of:
•	 The	three	local	soil	types	(at	GoTurf	and	Fullerton	Farms).
•	 The	soil	characteristics	(for	example,	what	does	the	colour	of	the	

soil mean? and what do mottles represent?).
•	 Soil	properties	that	contribute	to	water	management	and	nutrient	

movement (leaching) in the three soils.
•	 A	ribbon	test	that	determines	the	clay	content	in	the	different	soils.	
Also at GoTurf delegates will see how the use of a centre pivot and 

fertigation systems are being reviewed to see whether different practices 
can influence nutrient use and loss into the surrounding environment.

So, if you are under 40 and passionate about the turf industry, 
register now for the 2015 NxGen Forum! 

To register or for more information contact Rachel Layt at Turf 
Australia on T: (02) 4588 5735 or E: admin@turfaustralia.com.au 

Registration (includes accommodation, meals and farm tours) 
$350 TA members and $420 TA non-members. 

Local Pineapple Plantation, Fullerton Farms at Elimbah.

The new Maroochy River Golf Club at Bli Bli.

Delegates will visit GoTurf at Beerburrum.



Rob Noble, was born 
and bred on a farm in the 
Brisbane Valley at Fernvale 
where his family grew 
lucerne, potatoes, pumpkins, 
grain, dairy and beef cattle. In 
his early years, he completed 
an apprenticeship as a Fitter Turner Welder 
and spent time as a Machinist. From 1976 to 
1980, Rob worked in the Sugar Industry as 
a Shift Engineer. In 1980, he joined the QLD 
Government as a Machinery Inspector and 
worked throughout QLD. During his time in 
various positions, such as Inspector, District 
Manager and Regional Director, he completed 
numerous short courses. As the Regional 
Engagement Manager for Workplace Health 
& Safety QLD, Rob has a team of 18 working 
across the Sunshine Coast and Wide Bay 
Burnett district.

Ashley Neuendorf is 
well known throughout the 
Queensland turf industry, with 
a strong network of contacts 
and relationships, making 
him a highly valuable member 
of the Living Turf team. Ashley began his 
career in Bowling Greenkeeping, where he 
worked for 10 years before making the move 
across to sales. He since has worked within 
all turf market sectors where he has gained 
invaluable knowledge and experience in 
all facets of commercial turf management 
and agronomy. Ashley’s most recent role as 
National Sales Manager for Living Turf, sees 
him work throughout all levels of business 
management including, facilitating and 
developing new business opportunities.

Adam Thornton started as 
an Apprentice Groundsman 
for Kooyong Lawn Tennis 
Club, based in Victoria, in 
2000. In 2007, Adam moved 
to Queensland where he 
became the Trade Manager 
for CT Lawns, one of QLD’s oldest turf farms. 
Highlights throughout Adam’s career have 
included; hosting the Davis Cup Tie between 
Australia and Belarus in 2006 (at Kooyong), 
winning the Sir Walter Excellence Employee 
of the Year Award for Sales Staff in 2013 and 
in 2014 winning Turf Australia’s Future Young 
Leader Award. Adam currently works at 
Glenview Turf, QLD.

Anthony Heilig is a third 
generation grower and, along 
with the family, owns and 
runs GoTurf at Beerburrum, 
Queensland. While the farming 
generations before him grew a 
variety of grain and/or vegetable 
crops, Anthony believes turf 
farming gives you more control 
over your own destiny as you are able to set 
your own prices and not simply be a price taker. 
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Craig Perring has been 
the Industry Services 
Manager at Horticulture 
Innovation Australia Limited 
(HIAL), which represents the 
Nursery, Turf, Cut Flower 
and Mushroom Industries, 
for the last four years. More recently he 
has been working with the Avocado and 
Macadamia industries. Craig has a Bachelor 
of Horticultural Science and has worked 
directly in all the industries he represents 
- he even imported a variety of turf! His 
previous work experience also includes 
working as the Marketing Coordinator 
for Horticulture Fresh Australia (HFA), a 
company that commercialises new fruit 
varieties, and PlantNet, a company that 
releases new plant varieties including fruit 
trees and ornamentals, into the nursery 
sector.

Anne Currey, from Naturally 
Resourceful Pty Ltd in 
Ballina NSW, specialises 
in communications for 
horticulture, agriculture and 
the natural resource sector 
within Australia. Her work 
focuses on writing, editing and producing 
publications and journals. Anne also helps 
develop and implement communication 
strategies for clients such as, government 
agencies, R&D corporations and professional, 
grower and community organisations. In 2012, 
Anne completed a HAL/Turf Australia project 
where she developed TA’s Communication 
Strategy. She has recently been contracted 
by Horticulture Innovation Australia (formerly 
HAL) to review the implementation of this 
strategy. Subsequently, as part of this 
review, Anne will ask participants at the 
Forum for their feedback and input into TA 
communications. 

Suzette Argent is the 
Development Horticulturist 
for the Department of 
Agriculture and Fisheries 
based at the Maroochy 
Research Station in 
Nambour, Queensland. 
Her previous work has included: Land 
and Water Management Planning; helping 
farmers adapt to climate change; pasture 
rundown and soil organic matter and carbon. 
Suzette is currently working on QLD’s 
Healthy Waterways Project, funded by the 
Department of Environment and Heritage 
Protection, which focuses on improving 
nutrient management in horticulture within 
the Pumicestone catchment. One aspect 
of the Healthy Waterways Project includes 
demonstration and trial work at Anthony 
Heilig’s, GoTurf property which delegates will 
visit on the farm tours.  
 

Simon Adermann has 
been involved in the turf 
industry in a variety of 
ways over the past 33 
years. He commenced his 
career as an Apprentice 
Greenkeeper in 1979 
progressing and remaining in this industry 
for 14 years. In 1995, he became Territory 
Manager for the then Chemspray Company 
and in 2002 was offered the position of 
QLD State Manager where he serviced turf 
farms throughout southeast QLD. Then in 
2007 Simon was offered the position of 
National Sales Manager for Nuturf where 
he was responsible for 23 sales staff and 
an annual budget of $30 million. In 2013, he 
commenced work as Business Manager for 
Lawn Solutions Australia where he works 
with Australia’s best and most experienced 
turf producers who have come together 
under the one banner.

Chantelle Leenstra is 
a Landscape Architect, 
2014 Australian Horticulture 
Student of the Year and 
a current fellow with the 
Centre for Sustainability 
Leadership. Hailing from 
several generations of Dutch gardeners, 
Chantelle achieved honours in her landscape 
architecture studies at universities in Sydney, 
Melbourne and China before designing for 
several years with leading Sydney residential 
garden design and commercial landscape 
architectural firms. In 2014, Chantelle lived 
in Japan, launching the Japanese Garden 
Stories project which involved interviewing 
various people across the country about 
their personal and cultural connections 
with plants and gardens. While in Japan, 
Chantelle also worked as a designer and 
visited over 150 gardens. Chantelle’s 
touchstone is her motto ‘Land is spirit, and 
when we connect with land we connect 
with all other things’. Therefore her work is 
devoted to discovering, encouraging and 
sharing connections between landscapes 
and people.

Shane Holborn has 
an honours degree in 
Environmental Science 
from Griffith University, 
Queensland.  He has 
been involved with the turf 
industry as the Research 
Team Leader with the QLD Government 
for over 10 years. In 2012, he formed the 
company BioScience Australia in order to 
continue servicing the industry as a private 
research provider. He has conducted a 
number of levy funded turf projects relating 
to erosion control and the environmental 
benefits of turf as well as an examination of 
turf groundcover in the greater Sydney and 
Melbourne regions.

FORUM & FARM TOURS

OPEN TO YOUNGER TURF PRODUCERS (40 & UNDER)

register now
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FORUM & FARM TOURS

OPEN TO YOUNGER TURF PRODUCERS (40 & UNDER)

Mon May 11 - Tue May 12, 2015
Fly in Sunday May 10 for bus departure 5pm from airport

NB. flights must arrive before 4.30PM

2015 Next Generation Forum & Workshop series

_______Title:  First Name : ___________________________________ Surname :_______________________________________________

Job Title : _________________________________________________ Organisation: ____________________________________________

Postal Address : __________________________________________________________________________________________________ _

City / Suburb: ________________________________ State: __________   Post Code: ____________ Country: _______________________

Wk Phone: _(____)________________________Mobile: ____________________________ Fax: _(____)____________________________ 

Email : ___________________________________________________________________________________________________________

Ticketing Name / Title (if different from above): ____________________________________________________________________________

Special Access / Dietary Requirements / Other: ____________________________________________________________________________

Please complete one form for each delegate - photocopies acceptable (payment may be made on one form)

Registration Information

Payment
 

By Cheque:  I’ve enclosed a cheque  
with registrations made payable to Turf 
Producers Australia Limited.  
 

Credit Card: Check this box and fill out 
your credit card details left.

 Send Completed Forms:
 

1. Mail the completed registration forms to: 
 Turf Australia PO Box 92
 RICHMOND NSW 2753

2. Fax completed registration forms to:
  (02) 4588 5613

3. Scan and email completed forms to:
    admin@turfaustralia.com.au

Total number of delegates to be processed on this payment Total Amount

I hereby authorise Turf Producers Australia Ltd to debit my credit card to the value of $

Card Type: 

Card Number
Verification No* Expiry

Cardholder Name

Signature                  Date:

(Visa or M/card only)

(last 3 digits on rear)

(as appears on card)

Credit Card Payment:

 

FULL REGISTRATION - SAVE 40% off normal RRP

Full Registration & Accommodation Package - includes 2 nights accommodation
Sun 10 & Mon 11 May, 2015 and all conference sessions, meals & activities.

1 Night Accommodation Package -

Presentation only package

Member
Non

Member

* A Member is a financial member of Turf Australia

$*

$350 $420

$625 $715

Confirmation:  Once your booking and payment is processed we’ll send you confirmation of your booking by mail or email and a receipted Tax Invoice for your records.

Forum Registration

(Pricing includes GST)

Registration Form

Total

                  Turf Producers Australia Ltd      PO Box 92  RICHMOND  NSW  2753        Phone:  02 4588 5735      Fax:  02 4588 5613

$300 $360

$250 $300

This amazing conference and activity package has been generously sponsored by turf 
industry supporters and being heavily subsidised

55NNXX GGEE
NN 11

Arrive Sunday night, take part in Sunday night’s dinner 
& Monday’s presentations and afternoon activities - all meals included (excl. Mon night)

and therefore offers a massive 40% off normal value.

- includes 2 days of presentations, lunch and dinner (no accom.)

Sunday	May	10		–	Tuesday	May	12,	2015
(Fly into Sunshine Coast airport, only 8 minutes by car/taxi from Novotel Twin Waters Resort.)

register now
STAYIN

G

C
O

N
NECTE

D



Autumn 2015 21

SNApSHOT
Grower: Denise and Garry Lusk and 

Steve Cole

Property: 41500 acres in total across 
three different farms in 
Victoria located at Yarra Glen, 
Pakenham and Bairnsdale.

Focus: Supplying quality product 
with a point of different in the 
QWELTS

Market: Both commercial and domestic

pROfILE

Lilydale Instant Lawn celebrates
30	years	of	tried	and	trusted	turf	production

Looking	back	30	years	Garry Lusk, managing 
director	and	owner	of	Lilydale	Instant	Lawn	must	
smile	when	he	remembers	the	family’s	initial	
cow	paddock	where	they	harvested	their	first	
turf	at	Wonga	Park	in	Melbourne’s	eastern	outer	
suburbs.	Now	with	his	wife	Denise, who runs 
OH&S	and	HR,	and	business	partner	Steve Cole, 
who is general manager, the company is one of 
the	leading	turf	producer’s	in	Melbourne	with	
three sites across Victoria. Katie	Fisher reports.

L
ilydale Instant Lawn planted its first seeds in 1985, with Garry and 
his father, Peter, sowing down at Easter time and working hard on 
steep, rocky land. The couple were fortunate enough to sell most 
of their first harvest and through word of mouth and local contacts 
the business rapidly grew.

In the late 1980s this rapid expansion saw the purchase of a 
larger 70 acre property at Yarra Glen situated at the foothills of 

Victoria’s Yarra Valley – a region regarded highly for its superior wines. 
The new property was well suited to turf production with clay loam soil and 

plentiful water. At the time the farm was one of the first producers to grower 
Tall Fescue as it was more drought resistant than Blue and Rye Grass.

Constant progress
In looking back at how quickly the farm has progressed over the past 30 

years, Denise reflects that “…Lusky was always looking for something new…
he was one of the first to get into Sir Walter Buffalo in Victoria as he was 
never scared to try new varieties”.

IN THE EARLY DAYS Of 
LILYDALE INSTANT LAwN, THE 
MARkET fOcUS wAS MAINLY 
ON THE DOMESTIc SUppLY TO 
HOUSEHOLDS AND NURSERY 
AND GARDEN bUSINESSES.

Continued... Above left to right: Garry Lusk, Steve Cole and Denise Lusk.
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He takes after his father who always said: “If you can do the best, 
people will want what you are doing.”

With this constant progress, today Lilydale Instant Lawn’s farm 
profile comprises of 1500 acres, including the original 70 acres and 
head office at Yarra Glen, three Pakenham farms (at Gippsland) and a 
large scale sand-based farm at Bairnsdale (in southeast Gipssland). 

In the early days of Lilydale Instant Lawn, the market focus was 
mainly on the domestic supply to households and nursery and 
garden businesses. In 2005, Steve joined the team and that was 
when the Pakenham property was purchased.

It was the purchase of the Bairnsdale property in 2011 that 
gave the farm its full flexibility to supply a variety of soil based turf 
products including sand based instant turf to service the sports and 
racing industries.

Denise explained how Bairnsdale was excellent in terms of climate 
and soil to grow turf. 

“The sandy soil and the fact the region generally is frost free gave it 
huge potential,” she added.

“We also were able to get land where there was a plentiful resource 
of water which naturally had excellent filtration attributes.”

Varieties grown at Bairnsdale also include, Eureka Kikuyu Premium 
VG, Nullarbor Couch and Eureka Kikuyu.

Garry explained that a lot of research was done prior to the farm’s 
expansion with the knowledge that water could soon be a restriction at 
Yarra Glen, with winter filled dams being the main source. At Pakenham, 
where Steve Cole is based, the 40ha property uses reclaimed water 
on flat, peat soil. Both Fescue and Sir Walter are grown at the site with 
linear move irrigation lines sucking water out of a nearby channel.

Garry was one of the first in Victoria trial to Sir Walter based on 
advice from Gavin Rodgers from Turfco in New South Wales.

“We grabbed a couple of square metres of Sir Walter and planted it 
around a dam at the Yarra Glen farm,” Garry reflected.

“When conditions started to dry off the other turf varieties died 
except for the Sir Walter. It really proved its drought tolerance and 
was self-repairing, slower growing so less maintenance and had a 
better tolerance to wear.

“At the time the market was 90 per cent Tall Fescue so it was a big 
learning curve but well worthwhile.”

A lot of the initial work involved educating consumers about its 
different attributes.

“We had to explain that the hardy variety was meant to go brown in 
winter as it stayed green during summer – which is why they wanted 
to use it!” he said.

“We provided a lot of educational material for consumers.”
At the time the market was mainly Fescue-based but during 

the late 1990s the virtues of Sir Walter were seen and realized by 
consumers who were begging for more.

“We were lucky, as the Yarra Glen farm was the only place at the time 
where it could be purchased in all of southwest Victoria,” Garry added.

It was Garry’s first trip to the US where he also learnt about the 
need to keep cost of production (COP) down – with labour being a 
huge expense.

“While the US growers also had huge overheads and COP, they 
were selling their turf at a much better price then we were,” he added.

Point of difference – QWELTS
Lilydale Instant Lawn harvests a unique instant lawn product in 

QWELTS – Quick establishing, Water saving, Easy to handle, Long 
lasting, Thick cut, Slabs.

Garry explained that the company grows a vast array of instant 
turf varieties in QWELTS to create the perfect lawn for both their 
domestic and commercial clients.

“Its point-of-difference is that when the slabs are cut a bit of 
the local environment is also collected which helps the grass to 
regenerate,” he said.

Lilydale	Instant	Lawn	celebrates	(continued)

LILYDALE INSTANT LAwN HARvESTS 
A UNIqUE INSTANT LAwN pRODUcT 
IN QWELTS – QUIck ESTAbLISHING, 
WATER SAvING, EASY TO HANDLE, 
LONG LASTING, THIck cUT, SLAbS.
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Prolube formulate, blend and market a range of 
automotive, commercial, industrial and agricultural 
lubricants and greases specifically to perform and 
protect under the arduous Australian climatic and 
operational conditions. 

At Prolube Lubricants, we believe in developing true 
long term relationships with our clients through 
open communication channels and being up front at 
all times. 

We aim to provide you with the most comprehensive 
package of premium quality products, services and 
supplies available, at a competitive price to ensure 
our joint success in our respective market place. 

For more information contact:
Tel: (07) 3881.1733
Fax:  (07) 3881.1708
Email: admin@prolube.com.au

Better performance. Better use Prolube.

P.O. Box 5435, 
15  Pinacle Street,
Brendale, Qld. 4500.
 

www.prolube.com.au

“We also grow our turf to a higher level of maturity than most, for 
instance our Sir Walter grows for 18 months, which allows the turf to 
have a better finish and to be more productive.”

Garry added that the benefits of QWELTS were:
•	 Lower	risk	of	turf	loss.
•	 Less	establishment	watering.
•	 Complete	root	profile	supplied.
•	 Strong	solid	slab	to	lay.
•	 Better	survival	rate	–	both	extreme	heat	and	cold.
•	 Evenly	cut,	neat,	flat	turf.
The concept of QWELTS evolved to suit consumer demand. Garry 

explained that the Yarra Glen farm was cutting roles of Sir Walter but 
consumers weren’t happy because they had runners and thought the 
variety was Kikuyu.

“So to fix this we cut in slabs – QWELTS.”
The varieties the farm supplies in QWELTS include: Sir Walter 

Buffalo; Eureka Kikuyu Premium VG; Nullarbor Couch; Eureka Kikuyu; 
Village Green Kikuyu and Grand Prix Couch.

Efficiency is vital
Looking ahead when asked what has seen the survival and 

expansion of Lilydale Instant Lawn, both Densie and Garry agreed 
that being self-sufficient through having three completely different 
climate areas of production was important.

Denise however is quick to add that having the right team on 
board and an efficient working reporting procedure across all three 
properties was most certainly part of the business’ success.

“For a while Garry spent most of his time on the road, but 12 
months ago we introduced a reporting procedure. We now have 
monthly farm meetings where the team walks around the grounds, 
shares ideas and plans ahead.

“The big thing was for Garry to learn to let go – he has a great 
team – and now it’s about handing over his knowledge to the senior 
management group.

“We set aside a day to plan and keep the communication lines open. 
This is vital when we are constantly expanding as everyone needs to be 
kept in the know. We even have an internal blog for all our staff.”

Garry stressed that Steve being based at Pakenham was an integral 
and key part of the operation and he visited the Yarra Glen farm weekly.

“Steve has been with the company for 10 years and is also heavily 
involved in the industry,” he added.

Lilydale Instant Lawn is also a member of Lawn Solutions Australia 
(LSA), an independent group of some of the best growers in the county.

Celebrating 30 years
Sunday April 19 was the day of celebration with Lilydale Instant 

Lawn opening its gates at the Yarra Glen farm to the local community 
as well as their customers.

“It was a big Open Day for us where we highlighted the ‘evolution 
of turf’ through displays of old harvesters, relic trucks,” Denise 
explained.

“We also had a lot of fun with lawn mower racers (which were 
run by the Lawn Mower Association) a classic car show and lots of 
activities for the kids, “ “Garry and I had a lot of fun and were able to 
thank all our supporters who are new or who have been with us over 
the past 30 years.

“We brought a lot of people back to the day who have being part of 
our wonderful journey.” 

THE bIG THING wAS fOR GARRY 
TO LEARN TO LET GO – HE HAS 
A GREAT TEAM – AND NOw 
IT’S AbOUT HANDING OvER HIS 
kNOwLEDGE TO THE SENIOR 
MANAGEMENT GROUp.
Lilydale	Instant	Lawn,	owner	Denise	Lusk

pROfILE
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International

Welcome to the latest website 
dedicated to the Turf Industry...

ISSUE NO. 158SEPTEMBER-OCTOBER 2014
Incorporating the latest from Turf Australia

THE TURF LEVY
AT WORK

Australianturf
producers— staying
‘In The
Green’

TURF GROWERS● Conference report ● Costs knowledge essential
 ● Turf Australia News● State News

International

Drainage key tonew Albany fieldsCheltenham: steeplechase heaven
Golf club battles disease and vandalsSydney’s botanic wonderland

Dedicated to those responsible for the care of sporting and recreation turf

Advertising enquiries - Ed Kryskow
(03) 8667 1130 0409 335 501

ed.kryskow@fairfaxmedia.com.au

Advertising Co-ordinator - Antoniella Giampino
 (03) 8667 1131

antoniella.giampino@fairfaxmedia.com.au

www.turfcraft.com.au
Website enquiries - Alastair Dowie

(03) 5464 1542  0418 553 282
alastair.dowie@fairfaxmedia.com.au

TURFCRAFTTPA

www.agrifoodskills.net.au

Led by industry. Funded by Government.  
Driving skills and workforce development  
across 43 sectors of the agrifood industry  
and regional Australia.
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Workplace	safety a	big	ticket	 
item	at	NSW	forum	&	field	day

Toby Williams, from ‘Farmalinx’ (centre) provided an insightful summary of the need  to carefully manage turf 
herbicides based on their chemical groups at the NSW Chemical Trial Results & Workshop held in November 2014

wORkpLAcE HEALTH AND SAfETY 
IS SOMETHING GROwERS NEED TO 
bE AwARE Of, AND REcENTLY THERE 
HAvE bEEN INcIDENTS IN NSw 
wHIcH HAvE HIGHLIGHTED THE NEED 
fOR GROwERS TO bE ON TOp Of 
SAfE wORkpLAcE pRAcTIcES.
Turf	NSW	industry	development	officer,	Dave	Raison.

Above: About 80 growers attended the  
recent NSW Turf Forum & Field day.

Below: At the Turf NSW Forum & Field day (from left to right) Steve Vella, 
NSW Turf president, Maree Davidson and Melissa Northey from Workcover 

NSW and Turf NSW industry development officer, Dave Raison.

Keeping	abreast	of	good	workplace	
practices	and	the	safe	mounting	of	forklifts	
onto	trucks	were	two	of	the	key	topics	at	
the	recent	New	South	Wales	Turf	industry	
forum and field day.

Attended by about 80 people, the day also informed growers 
about new opportunities and business requirements within 
the turf industry as well as new products.

However, it was workplace health and safety practices 
that remained high on the agenda with presentations from Workcover 
and Gavin Rogers of Lawn Solutions.

“Workplace health and safety is something growers need to be aware 
of, and recently there have been incidents in NSW which have highlighted 
the need for growers to be on top of safe workplace practices,” Turf 
NSW industry development officer, Dave Raison explained.

“The presentations really drove home to growers what their duties 
and responsibilities are in terms of providing a safe workplace for 
themselves and their workers.

“We also addressed the legislation involved with that which is currently 
being harmonised between states for a national structure of law.”

Turf grower Gavin Rogers gave those at the field day a first-hand 
example of the impact a major incident has on a business and the 
importance of having the correct insurances, such as Officers & 
Directors Insurance, in place in the event of an accident.

In terms of safe operation, an address by Steve Lelean from 
Cargotech outlined the correct and safe manner growers should hitch 
forklifts to the rear of trucks.

“The National Heavy Vehicle Law currently has a grey area around 
the rear loading of forklifts in terms of the allowable overhang … that 

is beside the point if growers are not using the correct procedures to 
attach the forklifts in the first place,” Dave stressed.

Horticulture Innovation Australia’s (HIA), Craig Perring gave growers 
an update on the latest changes to the new Research & Development 
Corporation and the effects it will have on growers and the industry. 
Craig also encouraged growers to sign-up to the new organisation.

Turf Australia business & industry development manager, Richard 
Stephens addressed the group highlighting research that tells industry:
•	 Consumers	recognise	the	inherent	value	of	turf	and	are	willing	to	

pay around $15 per m2, supply only.
•	 The	price	of	turf	around	Australia	varies	by	more	than	100	per	

cent and only in Darwin does the price of turf reflect the full value 
consumers have for turf.

•	 The	cost	of	alternative	ground	covers,	including	site	preparation	
and installation, such as pavers, synthetic grass, mass garden 
plantings, concrete, etc, are all considerably greater than the cost 
of installing turf.

•	 The	Turf	Cost	of	Production	Calculator	is	a	very	useful	tool	in	
understanding individual turf business profitability and how to 
increase it.

The Field day and Forum also included displays of new machinery 
and vehicles relevant to the industry from a number of companies.

Dave said, overall, the event was informative and well attended by 
growers – some of whom had travelled in excess of three to four hours.
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...a	new-look	magazine	that	talks	directly	
to the industry. 
To	make	a	booking,	arrange	artwork	or	for	advice	
on	how	to	maximise	your	value	from	advertising	
in Turf Australia,	or	to	tailor	a	package	specific	to	
your particular needs.

Trade	Directory	advertising	is	available	in	this	
magazine for the following economical rates:

Size Width Height Rate

<	1	Unit 89.5mm 61.5mm $120	plus	GST

2	Unit 89.5mm 127mm $230	plus	GST

4	Unit 184mm 127mm $360	plus	GST

For	more	information	contact	Advertising	Manager	–	
Amanda	McMahon	on	T:	(03)	9812	2209	M:	0402	444	878	 
or	E:	advertisingturf@agrihortcommunications.com.au

australia
turf

ADvERTISING OppORTUNITY

For more information 

contact your local 

Nuturf Territory Manager on

 1800 631 008

Specialists Providing Solutions in:

• PLANT PROTECTION

• PLANT NUTRITION

• TURFGRASS SEED

• TECHNICAL SERVICES

• WETTING AGENTS

www.nuturf.com.au

PROUD GOLD SPONSOR AND SUPPORTER  OF  TURF  AUSTRAL IA .

Partner with 
Globe Growing 
Solutions for 
quality and 
reliability.

Globe Growing Solutions 
supplies professional 

products and services 
including:

• Herbicides, insecticides and fungicides
• Granular, liquid and soluble fertilisers
• Adjuvants and wetting agents
• Turf maintenance machinery
• Agronomy and analytical services
• Turf seed

For more information, contact us
today on 1800 244 300 or go to 

www.globegrowingsolutions.com.au
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bUSINESS

Ensuring	the	people	employed	to	look	after	
turf	actually	know	how	to	do	their	jobs	
correctly is often lamented within the turf 
industry when growers see perfectly grown 
turf destroyed by poor management.

while some management issues are well out of 
groundskeeper’s control, one New South Wales (NSW) 
education faculty is leading the way when training turf 
managers.

The Hunter TAFE Sports Turf Management Facility offers a turf 
management course as part of its wide range of study options. And 
also ensures the future labour force within the turf industry is being 
appropriately trained.

Hunter TAFE offers qualifications in Horticulture (Sports Turf 
Management) from a Certificate II through to a Certificate IV. The 
qualifications are nationally recognised and designed specifically with 
the practical training and latest technology in mind.

Recently, the program has benefitted from the addition of a full fleet 
of state-of-the-art sports turf equipment, through a partnership with 
TORO Australia, allowing students at the Kurri Kurri campus to learn 
on modern, state-of-the-art equipment.

Head teacher of Turf & Mining Management at Hunter TAFE, 
Chris Booth, said Hunter TAFE was committed to building programs 
developed in close consultation with business and industry and the 
new TORO fleet supported this. 

“The key to our training is the significant practical component that 
underpins the program,” Chris said.

“This practice ensures our training is relevant, mirrors current 
industry best-practice and allows students to work with the latest 
technology.

“This also ensures we are producing graduates with skills training that 
is in-demand and supports the needs of the Australian turf industry.” 

The program caters for students’ right across NSW with the 
majority feeding from the Newcastle, Central Coast, North Coast and 
New England regions. 

In 2015, 30 new apprentices were enrolled and were taking full 
advantage of the equipment, grounds and sporting areas at Hunter 
TAFE, all of which have an environmentally conscious design, 
including extensive use of recycled greywater for on-site irrigation. 

THIS ALSO ENSURES wE ARE 
pRODUcING GRADUATES wITH 
SkILLS TRAINING THAT IS IN-DEMAND 
AND SUppORTS THE NEEDS Of THE 
AUSTRALIAN TURf INDUSTRY.

For more information T: 131 225 or  
visit:www.hunter.tafensw.edu.au

TAfE and Toro  
team-up to train future 
turf labour force

The practices adopted at the Hunter TAFE Sports Turf Management 
Facility ensure the training is relevant, mirrors current industry best-

practice and allows students to work with the latest technology.

The team at the Hunter TAFE Sports Turf Management Facility.
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InforMATIon froM your STATe Turf InduSTry ASSocIATIonS.turftalk
MIFGA showcases Victorian turf

The Melbourne International Flower & Garden 
Show - a world renowned event – entered its 20th 
year this March and Victoria’s various turf growers 
were there to help celebrate. Crowds flocked 
to the stands to see the virtues of turf. Some 
of the turf companyies who attended included 
Sir Walter Buffalo Lawn, Lawn & Turf Supplies, 
Strathayr Instant Lawn, Anco Turf & Seed. The 
event attracted more than 110,000 international, 
national and local horticultural enthusiasts over five 
days and featured world class landscape designs, 
stunning floral exhibits and turf.

For more information contact David Reid  
T: (03) 9576 0599 or E: idovic@turfaustralia.com.au 

victoria
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Turf QLD meet the new government
Turf Queensland is spending considerable time becoming 

acquainted with the new State Labour Government, its new ministers 
and other members of parliament. On the agenda has been defining 
the work of Turf Queensland, the merits of the State Government 
funded projects as well as the ability for turf to reduce erosion and 
nutrient sediment movement and the role turf can play in protecting 
the Great Barrier Reef as well as water catchments. While it has been 
a challenging task, it is vital we have strong links with the relevant 
government authorities. Part of the information sessions also involved 
briefing the Liberal/National Party (now in opposition) as many of their 
members have changed portfolios.

In terms of funded projects, the ongoing Rural Water Use Efficiency 
Irrigation Futures project is finishing-up its south-east QLD three pilot 
sites, and moving north in line with the project plan to gather data 
about water and energy efficiency from three new pilot sites.

The three pilot sites in south-east QLD will continue to operate 
as commercial turf farming properties using the information 
gathered from the trial to continue to improve; water and energy use 

queensland

InforMATIon froM your STATe Turf InduSTry ASSocIATIonS.

new south wales
NSW growers continue to learn

Turf NSW growers have continued their personal education within 
the industry in recent months, and it is set to continue with a number 
of upcoming workshops.

The well attended NSW Forum and Field Day at Hi Quality Turf in 
Pitt Town last March provided growers with an informative day across 
a range of topics. (See story page 15)

Some 27 farms were represented among the 80 people who 
attended, nine of those travelling two hours or more each way for the 
event from Cowra, Moruya, Berry, Taree, Canberra and Newcastle.

More opportunities for NSW growers to educate themselves are 
available in April.

Held at the NSW Department of Primary Industries demonstration 
farm at Richmond will be an Advanced Chemical Workshop on 
Tuesday April 28.

Growers keen to learn about the correct application and usage of 
chemicals, new availability of chemicals and updating their knowledge 
should RSVP to attend the event by contacting the NSW IDO.

Also on young turf growers’ calendars should be the dates for the 
upcoming NxGen Forum from Sunday May 10 to Tuesday May 12, at 
the Twin Waters Novotel of Queensland’s Sunshine Coast. It again 
promises to provide delegates with a packed agenda of speakers that 
offer advice on ‘building your business’ and ‘staying connected’ (See 
page 16 for all the details).

For more information contact Dave Raison M:  0413 837 837 or  
E:ido@turfnsw.com.au

western australia
WA turf receiving HIGH profile

Western Australian turf growers have received a high profile 
recently by participating in a number of public events that promote 
the use of turf and its benefits.

Water Corp WA built a display celebrating World Water Day in 
March, including turf which operated for a week at the Water Corp 
site in Leederville

This year’s theme for World Water Day related to sustainable 
water use. Small changes can make a big difference – whether it 
is committing to switching off the sprinklers after it has rained, or 
reusing water on your garden.

Turf will also be prominent at the Perth Garden Festival between 
April 30 and May 3, when WA turf growers join forces to create a 300 
square metre display. 

The display will be built with the assistance of four allied 
industry association partners including Irrigation Australia Ltd WA, 
Nursery and Garden Industry Association WA, Landscape Industry 
Association WA and the Turf Growers Association WA. 

The first ‘Staying the Green’ Cost of Production Turf Calculator 
workshop in the State was held in February, with a number of growers 
participating. Feedback from the excellent workshop – which was 
facilitated by NSW industry development officer, Dave Raison – has 
been positive with growers saying the CoP Lite toolkit would be “very 
beneficial” to farms.

       The annual University of Western Australia field day was also well 
attended with about 90 people wandering the trial plots looking 
at water and amendment projects being conducted by UWA 
researchers, Drs Louse Barton and Pieter Poot. (A report on the 
event can be seen on page 14). Thanks must go to Tony Guy from the 
Sports Turf Association and Adrian Pitsikas, Greenacres Turf for their 
work on the bbq and refreshments, again in very hot conditions.

Growers are reminded of the July 29 WA Turf Seminar being held 
at Tomkins on Swan at Alfred Cove. This biennial event will this year 
focus on “Stadiums and new developments in WA and WA Turf 
Research findings.” Again, have a look at our report on page 13 for 
more information. Growers are asked to register for the event by the 
end of June.

For more information contact Eva Ricci M: 0422 120 990 or
T: (08) 9437 2180 or E: idowa@turfaustralia.com.au

efficiencies, fertiliser and fertigation processes, farm mapping and 
moisture monitoring. This is despite the project concluding on June 30.

Interim results of the project and fact sheets about irrigation and 
fertigation methods can be viewed by growers at Turf QLD website: 
www.qtpa.com.au.

The three new trial sites in north and far north QLD will be located 
at Cairns, Townsville and Mackay. Monitoring work will begin on these 
sites after June 30.

Information gathered from these trial sites will give northern growers 
information specific to their operations but also show the actual 
differences between the geographic locations of turf growing and the 
effect on performance from variations in climate.

As part of ensuring QLD turf growers remain competitive, a free 
Cost of Production Calculator workshop will be held on Thursday, 
May 21 at Nambour at the DAFFQ Maroochy Research Station, 
commencing at 9am with lunch provided. 

For further information on the workshop see www.qtpa.com.au or 
contact Jim Vaughan M: 0407 131 025 or E: jim@qtpa.com.au

Matthew Plunkett from NSW Local Land Services 
addresses Turf Growers at Hi Quality Turf, March 2015.



In	the	Summer	edition	of	Turf Australia, 
I	provided	an	overview	of	possibly	the	
most	comprehensive	turf	price	survey	
ever	conducted	in	Australia,	involving	
247	turf	growers	and	suppliers	who	sell	
turf	at	the	cheapest	prices	in	Australia	
also	include	free	delivery?.	

T
he main outcome from this survey was that the 
price of turf varies by up to 135 per cent across 
Australia. Why is this? Also, why do grower/
suppliers who sell turf at the cheapest prices in 
Australia include free delivery? Given, research 
tells us that, consumers recognise the value of turf 

and are willing to pay for it, this just doesn’t make sense.
The answer is fairly simple, growers/suppliers who are 

selling turf at the cheaper prices are not valuing this wonderful 
product at the true worth consumers are willing to pay.

Extensive research shows that consumers recognise turf’s 
true value, as well as its many benefits, with the majority willing 
to pay between $10 and $20 per square metre, supply only. This 
is interesting as on average Soft Leaf Buffalo sells for about 
$11/m2 and Couch or Kikuyu at $6.50/m2.

Levy funded research by Brand Story conducted in 2007 
and 2010, when 2000 consumers were asked: “Irrespective 
of the cost, is turf the best surface for your garden or yard?”, 
more than half (57 per cent) thought so, and the vast majority 
said they wanted a lawn or grassed area around where they 
lived and worked.

In addition, the majority of consumers believed that a house 

with lawn was worth 10 per cent more, some said 15 per cent, 
than the same house without lawn. Also, a study conducted 
by L.J. Hooker Real Estate Agents found that ‘good’ lawn 
increased house sale prices by up to 18 per cent (or $75,000).

The main reasons for consumers purchasing turf included:
•	 Softens	the	look	of	the	home.
•	 Adds	value	to	the	home.
•	 Ideal	surface	for	the	family.
•	 Attractive	and	stylish.		
Given that one-third of all consumers purchase turf direct 

from turf farms, that gives turf farms significant influence on 
the turf market, including price! 

Vegetable producers are usually price-takers as vegetable 
markets are external to the farm. This is not the case with 
turf farming. Given almost every turf grower sells direct to 
consumers, the entire supply chain therefore is on the turf 
farm. This gives turf farms, collectively, much more control 
over the market. Turf growers can, and should, set their own 
prices based on sound business principles. This includes 
taking into account:
•	 The	inherent	and	many	benefits	that	turf	will	provide	the	

consumer/purchaser.
•	 The	cost	of	ground	cover	alternatives,	such	as	pavers,	

sandstone, concrete, mass garden plantings or synthetic 
grass. 

•	 The	continual	rising	costs	of	inputs,	such	as	fertilizer,	
machinery and labour.

•	 The	service	provided,	such	as	prompt	delivery,	high	
quality and locally acclimatized.

•	 Above	all,	knowing	all	your	production	and	delivery	
costs (including depreciation on machinery, trucks and 
buildings, land ownership and labour - including family 
labour) and ensuring a profit margin over and above all 
costs.  

INSIDE TURf
richard Stephens
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The future is bright  
–	if	we	all	value	turf!

EvERY bLADE Of TURf GRASS 
IS vALUAbLE. bE pROUD THAT 

YOU GROw AND SELL A vALUED 
pRODUcT AND DON’T UNDER vALUE 

IT OR YOUR pROfESSIONALISM! 
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So how does the cost of turf compare with alternative ground 
covers? 

To answer this question Turf Australia, in conjunction with 
Horticulture Innovation Australia Limited (HIAL), developed a Ground 
Cover Area Calculator which is now live on the industry’s website at: 
www.turfaustralia.com.au 

To create this Ground Cover Area 
Calculator, independent figures from the 
Landscape Association of New South Wales 
and ACT were used. These figures were 
derived from the 15th edition of the Guideline 
Schedule of Rates for Landscape Works, 
published in 2013. The publication is revised 
every two years (pictured right). 

The Ground Cover Area Calculator can 
be found at Turf Australia’s website www.
turfaustralia.com.au and enables anyone 
to enter a proposed ground cover area.

Table 1 shows the 1m2 figures that have been used for the Ground 
Cover Area Calculator and each calculation gives a range, from low 
to high. 

The Calculator includes figures for: 
•	 Site	preparation
•	 Underlay
•	 Soil
•	 Surface	preparation
•	 Supply
•	 Install
•	 Optional	finishing
The bottom line is that, by a big margin, natural turf is the cheapest 

ground cover option. Even the high end price of natural turf is 
cheaper than the low end of any alternative ground cover. 

How much does it cost to grow turf on my farm and which varieties 
are more profitable? 

Understanding what the market thinks of turf, how consumers 
value turf and the cost of alternatives is an important part of running 
a profitable turf business. The other important part is knowing your 
actual production costs, including overhead and variable costs, and 
understanding which turf varieties are more profitable.

To help turf growers achieve this, Turf Australia has developed a 
Turf Cost of Production Calculator. The Calculator is a simple excel-
based spreadsheet which enables growers to calculate what it costs 
to, not only grow but also, deliver and/or install turf.  

For more information on the Turf Cost of Production Calculator, 
visit: www.turfaustralia.com.au T: (02) 4588 5735 or contact your 
State Turf Association.

For more detailed information on how consumers value turf, the 
cost of alternative ground covers, the price of turf throughout 
Australia and the outcomes from using the Turf Cost of Production 
Calculator, please refer to the enclosed four Turf Facts.

Turf Australia would like to acknowledge its major partners:

Table 1: Ground Covering Surface Area Calculator 

Surface Site Preparation costs (m2) Supply & Install costs 
(m2)

Optional Finishing 
costs (m2)

Total costs low 
– high (m2) 

Median 
cost (m2)

Natural Turf Rip, Level & Turf Underlay 
TOTAL $10.50 $14.70 - $17.50 Top dressing $3.75 $25.20 - $31.75 $28.48

Synthetic 
Grass

Rip, Level, Crushed rock base & 
Mesh/Geotextile

TOTAL $36.00 - $50.50

Including underlay  
TOTAL $48.75 - $228.75 n/a $56.75 - $279.25 $168.00

Pavers Rip, Level & Crushed rock base 
TOTAL $23.50 - $44.50

Pavers, Laying, pattern 
dependent  

TOTAL $120 - $172
n/a $143.50 - $216.50 $180.00

Sandstone Rip & Level TOTAL $6.00 $175 - $250 n/a $181.00 - $256.00 $218.50

Concrete Rip & Level TOTAL $6.00 $54.00 - $95.00 Concrete finishing 
$20.00 - $50.00 $80.00 - $151.00 $115.50

Mass Garden 
Planting

Rip, Level & Garden soil  
TOTAL $15.00 - $22.50 Plants $34.80 - $195.00 Mulch $9.50 - $12.50 $49.80 - $230.00 $139.90

THERE IS ExTENSIvE RESEARcH 
THAT SHOwS cONSUMERS 
REcOGNISE TURf’S TRUE vALUE, AS 
wELL AS ITS MANY bENEfITS, wITH 
THE MAjORITY wILLING TO pAY 
bETwEEN $10 AND $20 M2, SUppLY 
ONLY.

Source: Guideline Schedule of Rates for Landscape Works, 15th Ed. produced by Landscape Association NSW & ACT, 2013.



Take	a	new	look	at	 
your associations...

In any industry, the road to business success is not 
easy or well signposted. 

And, over recent years, Australia’s turf industry has had 
its own challengers with widespread areas of drought 
and water restrictions, through to reoccurring floods and 
cyclone damage, changes to water legislation, reduced 
access to chemicals and increased workplace health & 
safety requirements.

In addition, turf’s competition, such as synthetic grass 
and other ground coverings, seem to be making inroads 
into what we traditionally thought was ‘our turf’.

As an industry, a lot of ‘united’ work must be done 
to promote the benefits of turf, further increase its 
value in the eyes of the community and improve grower 
profitability.

Together, the turf associations help consumers to 
better understand and appreciate the many benefits of 
turf and provide members with valuable information, 
influence and networks that improve business 
profitability.

Join now and get both state and national 
representation! 

Your turf associations lead and represent the 
Australian turf industry, promote turf to new and existing 
markets and provide valuable information and money-
saving benefits to members.

 

Tired	of	walking	 
the	path	alone?

For more information about Turf Australia and becoming a member, please call 02 4588 5735,  
go to www.turfaustralia.com.au or contact your State Turf Industry Association.  

As the peak body, Turf Australia focuses on national issues, such as:
•	 Ensuring	the	industry	benefits	from	the	turf	levy	through	

practical Research & Development and widespread marketing.
•	 Liaising	with	Horticulture	Australia	Limited	and	the	Federal	

Government on key industry issues.
•	 Developing	partnerships	with	the	industry’s	national	service	

providers.

The State Industry Associations provide day-to-day and 
on-ground assistance to their members, including industry 
development services, assistance with state-based legislation, 
disaster relief and regional grower networks.

Your membership automatically includes membership with Turf 
Australia and your relevant State Turf Industry Association.

The many benefits include:
• Information: regular communication through quarterly 

industry magazines (such as Turf Australia Industry Magazine), 
fortnightly E-newsletters, an updated website, workshops, 
seminars and annual conferences.

• Influence: have your say, and be heard, on issues that affect 
your business and the industry, such as profitability, turf 
production, R&D and marketing.

•	Community: be part of a professional turf industry network that 
shares information and experiences that can save you money, 
increase productivity and improve profitability.

•	Opportunity: state and national member benefit programs, 
such as discounted eftpos merchant fees and reduced car 
hire, resort and accommodation rates. 

• Investment: invest in the future of your industry, your staff and 
your business.

So join now!
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Turf Australia’s family friendly 2015 Conference and Field Day 
This year’s Turf Australia Conference and Field Day is going to be exceptional with a wide 

variety of presentations and exhibitors along with a family friendly format (see page 4 and 
insert). Being held on Queensland’s Sunshine Coast, the conference will be based at the 
Novotel Twin Waters Resort while the field day will visit Anthony Heilig’s farm, GoTurf at 
Beerburrum. 

The Sunshine Coast has a large number of family attractions, including the well-known, 
Australia Zoo and Under Water World. The Novotel venue also provides many attractions 
for all ages. The Welcome Reception will be held at Lagoon Beach and includes a kids 
jumping castle and the Guinness World Record Holder, Tanya Abbey, setting world records 
in fire breathing, twirling 45 hula hoops at once, and various other tasks that fill the day of a 
circus all-rounder will entertain all with her fire juggling act. A supervised and catered Kids 
Disco (2 to 12 years) will also be held on the Thursday night, enabling both mums and 
dads to attend the conference dinner, kid free.

I encourage anyone involved in the turf industry to come along, with your families, to this 
great industry event from August 26 – 28, 2015. See you there!

2015 NxGen Forum a huge success
The recent Turf Australia NxGen Forum involved more than 40 participants, with the 

feedback being overwhelmingly positive. Many participants even said it was “…the best 
NxGen Forum ever!”.

Topics included Horticulture Innovation Australia and the turf levy, turf chemical and 
fertiliser absorption, communications, occupational health and safety, telephone sales 
techniques, marketing turf for erosion control and harnessing your passion to improve your 
business and the industry. There were also a variety of farm visits and a ‘hands-on’ soils 
workshop.
See from page 6 for a full report on all events.

Improving Turf Farm Profitability 
Following the Cost of Production (CoP) Calculator program and the Turf Farm Profitability 

workshops held last year, Turf Australia is again holding another series of profitability 
workshops, this time focusing on telephone sales skills. 

Kevin Kosky is a colleague of David Straughton, both from Big Hat Professional Services. 
David ran last year’s profitability workshops while Kevin will host this year’s workshops. Kevin 
will not only deliver several telephone sales skills workshops designed for front line staff, he 
will also deliver a keynote address at the annual conference where he will present the results 
of a turf mystery shop exercise.

The telephone sales skills workshops will be held in August or late July, dates and locations 
are currently being finalized. Please read your E-Newsletter to find out about a turf telephone 
sales workshop closest to you.

The Turf Levy
Turf Australia continues to work with the new Horticulture Innovation Australia (HIA) to 

ensure the strategic development of the turf industry. While there is still a lot of uncertainty 
regarding ongoing levy investment processes, Turf Australia is keen to hear from growers 
about their thoughts on levy investments, industry development strategies, the current levy 
rate (1.5 cents per m2) and the 80 per cent allocation to Research and Development (matched 
dollar for dollar by the Federal Government) and 20 per cent to Marketing (not matchable).

Anthony Muscat
Chairman, Turf Australia
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The 202020 Vision for a 20 per cent increase in urban 
green space by 2020 has had a national plan launched to 
continue to engage the public and industries. 

To date, the Vision has attracted more than 200 partner 
organisations, nearly 30 advocates who are leaders within their fields 
and more than 150 projects throughout Australia that exemplify the 
aspirations and goals of the initiative.

After a national tour Sowing the Seed in 2014, the next step was 
to launch the 202020 Plan – an actual plan for how the vision can 
become a reality – early in 2015.

“The 202020 Plan shows if you get industry and government 
leaders together to share their collective wisdom they can create 
simple, impactful pathways to reversing the urban greening crisis 
– it truly is collaborative impact at its best,” Dr Anthony Kachenko, 
research and development team leader, and portfolio manager at 
Horticulture Innovation Australia, said.

Anthony said: “Through the plan we now have the start of a 
compendium of urban greening strategies that are a must-read 
for every business, level of government and community group in 
Australia playing a role to see our cities become healthy, productive, 
thriving places that can mitigate the effects of climate change.” 

One of the most often cited projects – widely seen as a benchmark 
initiative for urban greening in Australia – was the City of Melbourne’s 

INSIDE THE NEWS 

202020 Vision – successfully linking Australia’s 
diverse growing knowledge By Liz Mecham

Urban Forest Strategy.
The project will create the White Label Urban Forest Strategy for 

other local governments to use, and will be one of the first solutions 
from The 202020 Plan to be brought to life through a step-by-step 
plan for local governments to create urban forests and tree covers.

Many of the projects within The 202020 Plan, are however, much less 
ambitious and seek to simply link together pockets of green space in 
urban areas with one another through native vegetation corridors.

Dr Sheryn Pitman, Green Infrastructure and Sustainable 
Landscapes Project, Botanic Gardens of South Australia, who is 
also a 202020 Vision advocate, said city planners, industry and 
governments were now starting to understand the need to re-
imagine urban habitats, but essential planning tools still needed to be 
developed to help them.

Collating this type of information is one of the solutions in The 
202020 Plan, The Which Plant Where Database.

Work has already begun in South Australia in developing a 
prototype database, The Plant Selector +.

To learn more about The 202020 Plan, and the individuals and 
groups working towards increasing our urban green spaces visit 
202020Vision.com.au

Creator of the 202020 Vision, Ben Peacock, Republic of Everyone, 
will be a speaker at the 2015 Turf Australia Conference & Field Day.

OUR CITIES NEED MORE PLANTS AND TREES.

They’re good for our health and productivity, keep 
cities cool and reduce pollution. People even heal 
faster when they’re around them. Yet, so often, plants 
and trees are overlooked when plans are drawn and 
concrete poured. The 202020 Vision is a national 
campaign to change this, by increasing our urban green 
space by 20% by 2020.

Help us to find Australia’s most inspiring green 

spaces and showcase them to the nation

202020vision.com.au
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Turf Australia 
Conference & Field Day
Novotel Twin Waters Resort
& Beerburrum Sunshine Coast Queensland
26-28 August 2015

The 2015 Turf Australia Annual Conference 
and Field Day will inspire, educate and give 
turf growers the tools they need to grow 
and market their product with increased 
profitability. By Liz Mecham

Hosted at Novotel Twin Waters resort on the Sunshine Coast, 
Queensland (QLD), the conference aims to benefit family farm 
businesses and to be family friendly.

Comedian, entertainer and professional MC, David Smiedt, will 
be in charge of keeping the conference rolling along throughout 
Wednesday evening and on Thursday. David will entertain 
participants of all ages at the Welcome Reception while his wit will be 
welcomed in the conference room and at the conference dinner on 
Thursday August 27.

Keynote speakers at the conference include Parliamentary 
Secretary to the Federal Minister for Agriculture, Senator 
Richard Colbeck, who will officially open the conference. Growers 
will be inspired about how turf can play an important role in 
increasing the amount of green space around Australia by Ben 
Peacock from the Republic of Everyone and creator of The 202020 
Vision program.

His address will be followed up by new chief executive officer 
of the Nursery and Garden Industry Australia, Peter Vaughan, 
who will highlight the partnership opportunities involving the turf and 
nursery industries.
Voice of Horticulture chair and 2012 Victoria Rural Industries 

Research and development Corporation, Rural Woman of the 
Year, Tania Chapman, will show how farming families can be 

empowered, believe in themselves and be industry leaders.
Participants will also have the opportunity to learn about the new 

turf varieties that are on the radar from United States-based turf 
researcher and breeder, Associate Professor Kevin Kenworthy of 
the University of Florida.

Learning how the turf industry will be marketed and how 
individual business can build on and benefit from the national 
marketing program will be heard in Andrea Brydges from Bite 
Communications presentation.
Kevin Kosky from Big Hat Professional Services will provide 

a keynote, workshop style presentation on selling turf. A renowned 
international presenter, Kevin will build on the knowledge gained 
from state-based turf telephone sales skills workshops being held in 
several states during August.

Turf Australia’s Annual General Meeting will be held on Thursday 
afternoon following a wrap-up session from David Smiedt.

The conference dinner will include an industry awards ceremony 
and the Turf Hall of Fame, along with live music from Felicity Burdett.

The Field Day, to be held at GoTurf, Beerburrum, will include a wide 
range of learning opportunities, including: 
•	 How	to	build	a	turf	business	successfully	-	Anthony	Heilig,	

director of Go Turf. 
•	 Managing	soil	for	turf	production	–	Suzette	Argent,	Department	

of Agriculture & Fisheries QLD.
•	 Using	Turf	Research	data	as	a	marketing	tool	-	Shane	Holborn,	

Bioscience Australia.
•	 Irrigation	technology	for	turf	-	presenter	to	be	announced.
•	 Fertigation	for	turf	-	presenter	to	be	announced.
•	 New	turf	chemicals	-	presenters	to	be	confirmed.

Registrations for the conference are now open. Growers and 
their families are encouraged to register as soon as possible. 

INSIDE THE NEWS 

Turf Australia brings together 
big speakers and families at  
2015 Conference and Field day

 Clean, easy to apply liquids supported by data
 pH balanced for maximum leaf uptake of nutrients
 Aids root development & seed germination
 Improve resilience against plant diseases & stress
 Increase turf strength & colour
 Proven soil stable nutrients

TURF AND SPORTS FIELD LIQUID FERTILISER
liquid fertiliser

CONTACT:  email: peter@microturf.com.au   mob: 0411 156 839   www.microturf.com.au

Used by Australia’s Premier Stadiums
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Prolube formulate, blend and market a range of 
automotive, commercial, industrial and agricultural 
lubricants and greases specifically to perform and 
protect under the arduous Australian climatic and 
operational conditions. 

At Prolube Lubricants, we believe in developing true 
long term relationships with our clients through 
open communication channels and being up front at 
all times. 

We aim to provide you with the most comprehensive 
package of premium quality products, services and 
supplies available, at a competitive price to ensure 
our joint success in our respective market place. 

For more information contact:
Tel: (07) 3881.1733
Fax:  (07) 3881.1708
Email: admin@prolube.com.au

Better performance. Better use Prolube.

P.O. Box 5435, 
15  Pinacle Street,
Brendale, Qld. 4500.
 

www.prolube.com.au

LAWNSPIRATION MARKETING

By Alena Swinbourne, Horticulture Innovation Australia 
Limited (HIAL), Marketing Services manager 

The 2014/15 Turf Australia Marketing 
Program surpassed all the Key Performance 
Indicators (KPIs) set, achieving more than 77 
pieces of media coverage, nearly 11,000 fans 
on Facebook and 11 million opportunities 
for people to see or hear key messages 
about turf. 

Building on the success from last year, next year’s program again 
aims to focus on making inspiring, practical, and fun information 
about turf easily accessible, while strengthening Turf Australia’s 
position as the ‘go to’ authority on lawns for influencers. 

From July 1, the marketing program undertaken by 
HIAL and PR agency Bite Communications will:
•	 Move	from	sharing	general lawn care advice to state-specific 
lawn care advice, with the creation of a state-specific reference 
document (thanks to the help of the state-based board 
members).

•	 Update	the	current	infographics	(designed	graphics	that	distil	
complex information on turf) to reflect the new state-based 
information.

•	 Ramp-up	the	media	communications	by	enlisting	a	third-party	
environmental scientist to make a prediction on the community 
impact if the current rate of conversion from natural to synthetic 
turf continues, which will be shared with mainstream media. 
Additionally, four seasonal media releases will be drafted and 
disseminated, as well as 15 hours allocated to responding to 
stories about synthetic turf in the media. 

•	 Grow	the	Lawnspiration	Facebook	page	to	20,000	fans,	while	
continuing to engage fans with three posts a week and running a 
“win a new lawn” competition again, due to its success last year. 

•	 Connect	with	three	influential	organisations	(for	example,	
Warringah Council and Lend Lease) that are making decisions 
around natural turf verses synthetic for large spaces, to present 
the benefits of natural turf. 

The KPIs for the new program are to: 
•	 Achieve	80+	pieces	of	media	coverage.

•	 Locate	and	respond	to	six	stories	about	synthetic	turf	in	the	media.

•	 Grow	the	Facebook	fan	base	to	20,000,	and	keep	a	strong	
engagement rate that is well above industry average.

•	 Secure	three	meetings	with	influential	organisations.

If you are not yet familiar with the resources created from the 
2014/15 program, please visit www.turfaustralia.com.au where they 
can all be downloaded. And, don’t forget to ‘like’ the Lawnspiration 
Facebook page! Facebook.com/lawnspiration.

If you have any questions regarding the Turf Marketing Program, 
please contact Alena Swinbourne on T: (02) 8295 2335 or  
alena.swinbourne@horticulture.com.au

Lawnspiration: driving the 2015/16 
Turf Australia marketing program



By Katie Fisher

The 2015 NxGen Forum was held at  
Novotel Twin Waters on Queensland’s 
(QLD) Sunshine Coast from May 11-12.  
More than 40 participants heard key 
messages ranging from the many industry 
benefits from the turf levy, networking 
to improve your business, optimizing turf 
fertiliser and chemical usage, change 
management and the need to ensure 
workplace safety.

T
he forum concentrated on having the participants network 
and get to know each other. This was emphasised by 
Turf Australia’s Business Industry & Development 
manager, Richard Stephens, who, when opening the 
forum, asked everyone to introduce themselves and share 
why they attended the two days. This revealed that most 

wanted to network within the industry because they recognised the 
importance of learning from their peers.  

Horticulture Innovation Australia’s (HIA) Craig Perring 
explained the changes occurring within HIA during its transition 
from Horticulture Australia Limited. Craig further added that HIA had 
become a not-for-profit, grower-owned Research and Development 
Corporation that was responsible for delivering benefits to the 
industry from levy investments. 

Educating the NxGeners on the correct use of chemicals and fertilisers 
was Ashley Neuendorf from Living Turf who has worked within the 
industry for more than 21 years. Ashley explained the importance of 
mode of action, herbicide selectivity and the influences and impacts of 
herbicides. He also talked about the dangers of over using chemicals, 
resulting in resistance, and causing chemicals to no longer be effective 
and thus making it more difficult and expensive to control weeds.

Being innovative was the underlying theme of Anne Currey’s, 
from Naturally Resourceful, discussion. Anne first asked delegates 
what innovation meant to them, with all agreeing it was about 
improving and initiating change within a business. Anne’s take-home 
message was that “…not innovating because you are scared of 
change, cost or time poor, will hold your business back”.

A serious topic and one on many delegates’ minds was work health 
and safety. Rob Noble, Engagement Manager for Workplace 

Health & Safety QLD was on hand to suggest that the best way to 
ensure staff know how to operate machinery correctly was by “…asking 
them to show you and have them actually sign off on it”. Rob reminded 
delegates to do constant risk assessments on their workplaces. Rob’s 
talk also touched on managing psychological issues, he opened the 
session up for a frank discussion where the NxGeners spoke about 
mental health and its effect within the workplace.

A vital message on customer service in today’s fast paced 
business scene was enforced by Simon Adermann from Lawn 
Solutions Australia. Simon stressed that running a successful turf 
business was no longer just about growing grass. It was essential to 
provide customers with a service that they were willing to pay for, be 
positive, use open ended questions and most importantly, listen to 
what the customer needed. Simon also identified that the best way to 
handle a complaint, was by breaking the situation down, finding out 
what the customer was really unhappy about, and most importantly 
always staying calm. 

A field trip to the Maroochy River Golf Course saw 
superintendent, Pat Pauli show-off the beautiful $46 million golf 
course which opened on May 30, 2015. Pat discussed the challenges 
faced whilst constructing the course, such as the issue of using top 
soil from the lakes that had high salt content. This resulted in needing 
to use truckloads of lime to treat the acid sulphate soil. After years of 
experience constructing golf courses, Pat explained how he would 
like to see turf grass mowed shorter before being delivered to site for 
golf courses. 

Inspiring 2014 future young leader, Adam Thorton shared 
what he had learnt from his recent trip to the Turf Producers 
International Conference in the United States last February. He also 
encouraged delegates to get involved in the Future Leader programs 
that Turf Australia offered because there were so many things to learn 
about the industry.

Another highlight was the after dinner speaker, Chantelle 
Leenstra, the Young Horticulturist of the Year. Chantelle spoke 
about the importance of being inspired, and not becoming stale 
and bored within your industry. She also shared what inspired her 
including a six month trip to Japan. Chantelle gave her opinion on 
innovation, and how important it was to always be innovative. Finally, 
she encouraged the NxGeners to find a mentor, or even consider 
paying a life coach. 

turfaustralia OPEN TO YOUNGER TURF PRODUCERS (40 & UNDER)
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FORUM & FARM TOURS

Innovation, networking 
and adopting change  
- all big ticket items at 2015 NxGen Forum
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THEY REcOGNISED THE IMPORTANcE 
Of LEARNING fROM THEIR PEERS.
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Do you know how safe your workplace is?

Are you serious about farm safety? That is 
exactly what Rob Noble, from Workplace 
Health and Safety Queensland (QLD) asked 
delegates at the 2015 NxGen Forum. And if 
they were, Rob had plenty to offer in terms 
of advice. Katie Fisher explains.

I
n opening his insightful discussion 
about workplace safety, Rob Noble 
first gave delegates a snapshot of 
workplace incidents that were occurring 
in agriculture. The figures were quite 
astounding with about 1700 general 

workplace injuries occurring in agriculture 
each year, affecting one in every 25 
agricultural workers (one in 35 workers 
suffer a serious injury).

While these figures may seem alarming, what was startling was 
that around 15 agricultural workers die each year as a result of a 
workplace injury.

Rob then explained that the number of workdays lost was also a 
significant figure. 

“In agriculture, 50 days are lost for injuries needing time off work, 
compared to 43 days for other industries,” he said.

“Men are three times more likely to suffer a work injury than women 
in agriculture.”

Which job in agriculture is most likely to see 
workplace injuries? 

Rob said machinery operators and drivers were four times more 
likely to be injured than other agricultural workers.

He added that one in four injuries in agriculture affected workers 
aged between 25 and 34 years.

Following these perturbing figures, Ron then continued to explain 
what the most common injuries were within the horticulture sector 
and that horticulture had a higher than average rate of injury within 
the agriculture sector.

“These include traumatic joint/ligament and muscle/tendon injury 
due to the body being stressed when handling vegetation or lifting 
and carrying crates, cartons or boxes,” he said.

“Cuts and lacerations are also quite high on the injury list due to 
striking or being hit my moving metal objects, trade tools, knives or 
blades.

“And fractures are also high on the incident list due to falls, trips 
and slips on uneven ground or falls from ladders.”

Table 1: Horticulture serious claim rate* 
- 25.92 serious claims per 1000 workers

In order to try and get on top of such figures, the QLD Government 
introduced the Work Health and Safety Act in 2011. Many other states 
have followed a similar path.

Rob explained that in QLD, the Act was the law for all work health 
and safety practices. 

“It is based on a model ‘harmonised’ law, so in most other parts of 
Australia the law is very similar,” he added.  

“It identifies people who have responsibilities, what their health and 
safety duties are, offences and penalties for breaching the Act.

“The act protects all workers, including young workers – as well as 
other people in workplaces.”

When asked what and who does the legislation cover? 
Rob explained that the health and safety legislation covered just 

about everyone, including you! 
“It doesn’t matter if you’re employed on a full time, part time or 

casual basis, as an apprentice, trainee, or contractor, or if you’re not 
being paid, like work experience or volunteering. You are protected by 
health and safety laws, and you have duties under the laws,” he said. 

Rob then explained that worker’s compensation was similar. “More 
than 97 per cent of QLD workers are eligible for compensation if they 
are injured, made ill, or die at work,” he said.

With this in mind, Rob then explained to delegates what duties 
were required for a person conducting or undertaking a business.

For this Rob outlined what ensuring health and safety looked like 
and included:
•	 Provision	and	maintenance	of	a	safe	work	environment,	safe	

plant and structures, safe systems of work.

•	 Safe	use,	handling	and	storage	of	plant,	structures	and	
substances.

•	 Provision	of	adequate	facilities,	information,	training	and	
instruction.

“Basically this means that the employer and employee has a legal 
duty to make sure that they are safe and healthy at work, or that the 
work or the workplace doesn’t cause illness or injury to workers,” he 
said.

But in outlining the above, Rob stressed that the worker also had a 
responsibility. 

“Keeping you healthy and safe at work isn’t just the responsibility of 
the person conducting a business, there are legal duties to be safe at 
work,” Rob added. 

Workers must: 
•	 Take	reasonable	care	of	their	health	and	safety (use common 
sense at work, and if you don’t know, ask).

•	 Make	sure	your	acts	or	omissions	don’t	cause	harm	to	others	
(don’t do anything that could put someone at risk of an injury, 
especially horseplay or practical jokes. Make sure that you don’t 
ignore or avoid something that could injure someone – if you spill or 
drop something fix it straight away so no-one slips over, if you see 
something dangerous then report it straight away).

•	 Comply	with	reasonable	instructions.

bASIcALLY THIS MEANS THAT THE 
EMPLOYER AND EMPLOYEE HAS A 
LEGAL DUTY TO MAKE SURE THAT 
THEY ARE SAfE AND HEALTHY AT 
WORK, OR THAT THE WORK OR 
THE WORKPLAcE DOESN’T cAUSE 
ILLNESS OR INjURY TO WORKERS.
Workplace Health & Safety QLD, Rob Noble. 
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The serious claim rate for horticulture is 32 per cent higher than the 
agriculture rate

Horticulture Agriculture



•	 Cooperate	with	reasonable	policies	(does your workplace 
have a sun safe policy? Or a drug and alcohol policy? Bullying 
and harassment policy? Make sure you understand and follow 
these policies – they are for your own protection).

Integrating work health and safety into a business
There are some key elements which are easy to identify when 

integrating safety management into a business. Rob stressed that if 
all involved in the business took an active part, it became a lot easier 
to understand and implement.

Management must:
•	 Ensure	everyone	is	aware	of	their	safety	responsibilities.

•	 Allocate	time	and	money	to	safety.

•	 Make	safety	a	priority.

•	 Get	managers	involved	in	safety	initiatives.	

•	 Ensure	managers	lead	by	example.

•	 Develop	a	safety	policy.

In order to ascertain if your business does have a work health and 
safety problem or to develop a business safety policy, Rob suggested 
first performing an internal audit.

“Inspect the workplace for potentially hazardous equipment, plant, 
machinery and activities,” he said.

“Monitor the work performed by each staff member and note any 
hazards while doing their task.

“Talk to your staff and other producers/growers and ask what 
causes problems, incidents, injuries or near misses.”

In terms of machinery, Rob suggested reviewing manufacturer’s 
instructions on using all equipment, machinery and products.

“Also, compare your business’ injury and incident records with the 
wider industry sector – you may be surprised,” he warned.

What can you do?
Following Rob’s detailed report he then explained simply what 

business owners and workers can do to ensure they are on top of all 
work health and safety issues.

1 Engage with a Work Health and Safety inspector within your 
region.

2 Download the Serious about Farm Safety guide to improve your 
safety management system. Visit: https://www.worksafe.qld.
gov.au/__data/assets/pdf_file/0006/83778/Serious-about-
farm-safety.pdf

3 Use the PErforM (Participative Ergonomics for Manual tasks) 
tool (a simplified manual task risk management program, based 
on the premise of the worker being the expert and involves 
training of workers to identify and assess manual tasks. Visit: 
https://www.worksafe.qld.gov.au/injury-prevention-safety/
hazardous-manual-tasks/participative-ergonomics-for-
manual-tasks-perform

4 Use the People at Work tool to assess risks and target 
psychosocial issues Visit: https://www.worksafe.qld.gov.au/
education/articles/people-at-work-project

5 Use the Work Health Planning Guide to implement a health 
and wellbeing program. Visit: https://www.worksafe.qld.gov.
au/injury-prevention-safety/health-and-wellbeing-at-work/
work-health-planning-guide

6 Get involved in Safety Leadership at Work events and networks. 
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For more information  
T: 1300 362 128 Worksafe QLD or visit: Worksafe.qld.gov.au

QLD Work Health and Safety Regulation 2011:
Identifies the specific hazards to health and safety in the 
workplace and what must be done to eliminate or minimise 
their impact – things like dangerous goods, high risk 
machinery and equipment, noise, and working in confined 
spaces. 
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Do you fertilise correctly?

Ashley Neuendorf from Living Turf shared 
with NxGen delegates why growers should 
use fertiliser. He added that factors include 
supplying plants with nutrients, improving 
plant health, enhancing appearance and 
finally improving pest tolerance. Katie Fisher 
reports.

A
shley has been in the 
industry for 21 years 
and shared valuable 
information about the 
correct use of chemicals 
and fertilisers, as well as 

educating the NxGeners about mode 
of action, herbicide selectivity and the 
influences and impacts of herbicides. 
He also talked about the danger of over 
using chemicals, resulting in resistance, and causing the chemical 
to no longer work, making it much more difficult and expensive to 
control weeds. 

In terms of plant nutrients, Ashley explained that there were three 
main ones:
•	 Nitrogen (N) – for leaf and shoot growth.
•	 Phosphorous (P) – for root growth.
•	 Potassium (K) – to help the plant cope with stress.
He emphasised that these three plant nutrients should be regularly 

applied. In saying that, Ashley further explained in more detail the 
benefits of each nutrient.

Nitrogen
•	 Most	important	turfgrass	nutrient	by	far.
•	 Has	a	role	in	nearly	every	plant	physiological	process.
•	 Urea	46	per	cent	N.
•	 Ammonium	Nitrate	34	per	cent	N.
•	 Ammonium	Sulphate	21	per	cent	N.
•	 All	provide	a	green-up	response	and	a	flush	of	growth.
•	 Can	have	too	much	of	a	good	thing!

How	  the	  plant	  Feeds	  

Phloem	  –	  predominantly	  live	  2ssue	  
Xylem	  –	  predominantly	  dead	  2ssue	  

Phosphorus
•	 Turfgrass	requires	a	steady	supply	of	phosphorus	(third	after	N	&	K).
•	 Important	for	cell	division	and	growth	–	especially	in	the	early	

stages of growth – seeding/sod/ renovations.

• Adenosine triphosphate (ATP) – energy within the plant.
•	 Critical	for	root	growth.

Potassium
•	 Large	amounts	of	potassium	are	required	in	turf	production	(up	

to 3 per cent by weight) to improve grass tolerance to:
- Cold
- Heat
- Disease
- Wear

•	 High	potassium	levels	in	cells	absorb	and	hold	more	water	and	
contribute to improved drought tolerance.

•	 Formation	of	carbohydrates.

Feast or Famine – when applying key nutrients
Ashley stressed that the challenge when applying all three nutrients 

was to not add too much.
For instance, excess soluble N can lead to: accelerated top growth; 

weak root growth; excess clippings; and pest susceptibility.
However, not enough N can lead to: poor turf colour; weak thin 

plants; and great pest susceptibility.

Turf Nutrition 

“The yield of a plant is limited by a deficiency of any one essential element, even though all others are 
present in adequate amounts.” 
 

Liebig,s	  Law	  of	  the	  Minimum	  

So while Ashley explained the feast and famine issues with the 
three key nutrients he also emphasised the need to remember the 
minor nutrients turf required. These include:
•	 Iron (Fe) - for chlorophyll production (green pigment) and to 

enhance colour.
•	 Manganese (Mn) - nitrate assimilation, photosynthesis 

(chlorophyll production), lignin production and influences auxin 
levels (important for root growth).

•	 Calcium (Ca) - required for cell strength (strong leaf blades), 
helps to neutralise potentially toxic substances in plants (helps 
produces salicylic acid).

•	 Magnesium (Mg) – essential for photosynthesis and efficient 
carbohydrate (energy) production. 

Nitrogen sources
As N is one of the key nutrients growers need to be applying correctly 

to their turf, Ashley offered some advice on how to use the various 
sources such as natural organic, synthetic organic and inorganic.

ASHLEY STRESSED THAT THE 
cHALLENGE WHEN APPLYING ALL 
THREE NUTRIENTS WAS TO NOT ADD 
TOO MUcH.
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Natural Organic
•	 Best	response	season	–	summer.
•	 Initial	response	–	slow.
•	 Residual	effect	–	extended.
•	 Water	solubility	-	medium-low.
•	 Foliar	burn	potential	–	low.
•	 Soil	temperature	release	dependence	–	high.
•	 Plant	response	is	considered	to	be	intermediate.
•	 Typically	returns	less	than	50	per	cent	of	N	to	the	

plant in the first year.
•	 Beneficial	to	soil	structure.

•	 Synthetic	Organic.

•	 Urea	was	first	synthesized	in	1928	and	is	
considered a high analysis fertilizer.

•	 Range	from	quick,	flush	growth	to	slow	release.

•	 Urea	Formaldehyde	(UF).

•	 Methylene	Urea	(MU).

•	 Resin	Coated	Fertiliser.

•	 Polymer	Sulphur	Coated	Urea	(PSCU).

Inorganic
Common inorganic sources Ashley explained were 

Ammonium Nitrate, Ammonium Sulfate, Calcium 
Nitrate, and Potassium Nitrate.

Their role is important for many reasons:
•	 Salt	type	fertilisers.

•	 Results	in	quick	green-up	and	flush	growth.

•	 Promote	surge	in	leaf	growth	but	lack	in	residual.

•	 Frequent	applications	are	necessary.

•	 50	to	60	per	cent	recovered	through	plant	response.

MARKETING
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For more information  
Ashley Neuendorf, Living Turf – M: 0407 100 505 
or E: aneuendorf@livingturf.com

Synthe-c  Organics

• Urea	  was	  first	  synthesized	  in	  1928	  
• Are	  considered	  high	  analysis	  fer2lizers	  
• Range	  from	  quick,	  flush	  growth	  to	  slow	  release	  

•  Urea	  Formaldehyde	  (UF)	  
•  Methylene	  Urea	  (MU)	  
•  Resin	  Coated	  Fer2liser	  
•  Polymer	  Sulphur	  Coated	  Urea	  (PSCU)	  

PLANT  NUTRIENTS  


•	  There	  are	  3	  main	  Nutrients:	  
	  
Nitrogen	  (N)	  -‐	  Leaf	  &	  Shoot	  growth	  
Phosphorous	  (P)	  -‐	  Root	  growth	  
Potassium	  (K)	  -‐	  Stress	  tolerance	  
	  
Each	  of	  these	  should	  be	  applied	  regularly	  

PLANT  NUTRIENTS  


•	  There	  are	  3	  main	  Nutrients:	  
	  
Nitrogen	  (N)	  -‐	  Leaf	  &	  Shoot	  growth	  
Phosphorous	  (P)	  -‐	  Root	  growth	  
Potassium	  (K)	  -‐	  Stress	  tolerance	  
	  
Each	  of	  these	  should	  be	  applied	  regularly	  

Continued...

264 McKee Road,  
Theresa Park NSW 2570

T. 02 4651 0000    
F. 02 4651 2626 

E. grant@sustainableturf.com.au 
www.sustainableturf.com.au
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Perfect telephone etiquette 
– leads to positive sales

“Remember customers will judge you and 
the business based on how they hear what 
they hear.”

These were the opening words from Simon 
Adermann from Lawn Solutions Australia 
who spoke at the recent NxGen 2015 Forum 
and explained that running a successful turf 
business was no longer just about growing 
grass, it was essential to provide customers 
with a first-rate service, both face-to-face 
and on the phone.

Katie Fisher explains.

S
imon Adermann began his 
presentation on Telephone Sales 
Techniques by telling NxGen 
delegates to “forget what you 
have done in the past in terms of 
answering the phone”.

He suggested that many in the audience 
had answered the phone while driving the noisy tractor, 
harvester or delivery truck. 

“What your business must adopt as soon as you return 
home are these key tools,”
•	 Answer	before	three	rings.
•	 Make	sure	there	is	no	outside	noise.
•	 ALWAYS	ask	and	remember	the	caller’s	name.
•	 Be	professional.
•	 Take	notes.
•	 Don’t	talk	over	the	top	of	customers.
•	 Understand	what	your	customer	wants.
•	 Know	what	your	business	sells!
•	 Know	your	business’s	value	to	the	customer.
•	 Understand	the	customer’s	expectations.
•	 Make	sure	you	offer	more	than	your	customer’s	expectations.
•	 Repeat	the	valuable	information	back	to	the	customer.
•	 Get	contact	details.
•	 Ask	for	an	order.

Winning over New Business
Simon continued by explaining while you can have perfect telephone 

etiquette, how do you actually win over a customer’s business?
“Start by connecting with the caller,” he said.
“Voicemail and voice recording systems are so impersonal, try and 

always have a ‘real’ person answer the phone.
“This may mean having the hours of operation covered to answer 

the phone or have the office number diverted to another phone.
“When talking to the customers, try to quickly and efficiently 

answer their questions, and if you can’t answer their questions find an 
answer straight away!”

Another important point was to always greet a caller properly. Simon 
recommended that you should first mention the business name, second 
tell the caller your name and finally include an offer or assistance in the 
form of an open ended question such as “How may I help you today?”.

“When you answer that phone you become the face of your 
business,” he stressed.

“So don’t read a script as that comes across as insincere and 
impersonal.

“Try using points to guide the conversation and at the same time 
try and make a real connection with the caller.

“Throughout the conversation periodically use the caller’s name 
when addressing them this will assist in making that connection – 
people like hearing their name.”

Responding to a Caller’s Questions
The way you respond to a caller’s various questions also has an 

impact on the phone conversation and might result in a future sale, 
Simon explained.

He said that responses limited to ‘yes’, ‘no’ or ‘sure’ don’t fuel a 
conversation. 

“Instead teach yourself to follow-up with further information or 
questions in order to connect in conversation and respect the caller’s 
time on the phone,’” he stressed.

“For instance, if the caller asks where your farm is located, at Port 
or Main Roads.? Don’t just say yes, Port Rd. Instead say yes, Port 
Rd - you enter just past the roundabout and parking is available just 
in front of the office.”

Simon also suggested that a positive impression was important.
“A positive impression may not guarantee success, but a negative 

impression will guarantee failure,” he stressed.
When coming to the end of the conversation most importantly 

confirm you have addressed the purpose of the call.

Simon said this included asking the caller if you had addressed all 
their reasons for the call, then thank them for their call.

“This will make them feel they accomplished what they set out to 
do in calling you!” he said.

“You have listened to them and heard what they have said – well done.”
But don’t forget to sum-up the actions you agreed on with the 

caller – or potential client.
This is where your sale can occur, Simon added.
So, sum-up the conversation from the notes you took during the 

conversation.
•	 Grass	type.
•	 Area	covered.
•	 When	turf	was	required.
•	 Price.
•	 Benefits	and	extras	discussed.
“And always ask for an order, don’t take a knockback as 

persistence is the key,” Simon urged.
“If you don’t ask for the order, you can be guaranteed that the next 

person the caller phones will.”

Part of a Business’ Success
Some good points Simon offered in terms of how to be an effective 

sales person included having:
•	 A	belief	in	the	business.
•	 A	positive	attitude.
•	 A	knowledge	of	all	products.
“At the end of the day following that call, the responsibility for 

maximizing a business’ profit can rest with you who answer the 
phone,” Simon said.

THE WAY YOU RESPOND TO A cALLER’S 
vARIOUS qUESTIONS ALSO HAS AN IMPAcT 
ON THE PHONE cONvERSATION AND 
WHAT MIGHT RESULT IN A fUTURE SALE.
Simon Adermann, Lawn Solutions Australia. 
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Anne Currey from Naturally Resourceful changed the 
tone of the NxGen Forum and talked about innovation. 
She asked delegates what innovation meant to them, 
agreeing that it was improving and initiating change 
within a business. Katie Fisher explains further.

T
he NxGeners learnt from Anne Currey that by not 
innovating because you are scared of change, 
cost or time, would hold your business back. 

Anne said it was vital that employers recognised 
that leading businesses encouraged innovation, 
supported a healthy working environment, and 

harboured authentic internal dialog within their businesses. 
At the Forum, Anne then had delegates use their smart 

phones to complete an online survey that assessed if their 
business was innovative. 

Anne also spoke about ways to be innovative, by firstly, 
doing an internal business audit, establishing the right culture, collaborating with staff, 
being flexible and attracting next generation staff.

“Leaders in innovation are growing faster in terms of both revenue and size, more 
efficient, more switched-on to customers’ needs, quick to embrace new technology and 
report higher staff retention as well as customer loyalty,” she explained.

“You are more likely to survive and thrive in your business if you are innovative.”

So why are some small businesses with a staff of up to four less likely 
to innovate?

Anne smiled when answering this common question.
“Some businesses fear that taking a risk could lead to failure and have a lack of 

motivation and see no reason to change,” she explained.
“Often a lack of innovation can also stem from an employer being an individual not a 

team player.
“Cost is also another factor that blocks many small businesses from being innovative, 

this leads to an unwillingness to devote company resources to research and development.”
Finally, Anne stressed that communication underpinned innovation with customers, staff, 

suppliers, management and advisors.
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Innovation leads to a stronger 
and more profitable business 

Improved Turf Varieties for Australia

SodSolutions.com

Operating a family business 
to soil care – items on the 
field day agenda
NxGen delegates had an eventful field 
day when they visited a local pineapple 
plantation, Fullerton Farms, at Elimbah. Third 
generation pineapple grower, Chris Fullerton 
(pictured bottom) met with the group, and 
explained how his farm operated.  
The NxGeners were given the opportunity 
to look at the machinery used and even 
taste the pineapples. Chris also spoke about 
managing staff and the difficulties of being 
involved in a family business. 

GoTurf owned by Anthony Heilig, was the 
next item on the field day schedule. Here 
Anthony spoke about his farm, and shared 
what was involved in growing his business 
and farm to a successful enterprise.

Also at GoTurf was Suzette Argent (pictured 
below) from the Department of Agriculture and 
Fisheries, Queensland, who performed some 
hands-on workshops, teaching the delegates 
about soil testing and the importance of 
identifying your farm’s soil type. Suzette also 
spoke about the dangers of water runoff 
especially leeching into waterways. 

Finally delegates, heard from Shane 
Holborn, Bioscience Australia. Shane’s topic 
was selling turf for erosion control. Shane 
reported first-hand on the results from his 
extensive research on turf being a viable and 
cost effective option for erosion control.
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...a new-look magazine that talks directly 
to the industry. 
To make a booking, arrange artwork or for advice 
on how to maximise your value from advertising 
in Turf Australia, or to tailor a package specific to 
your particular needs.

Trade Directory advertising is available in this 
magazine for the following economical rates:

Size Width Height Rate

< 1 Unit 89.5mm 61.5mm $120 plus GST

2 Unit 89.5mm 127mm $230 plus GST

4 Unit 184mm 127mm $360 plus GST

For more information contact Advertising Manager – 
Amanda McMahon on T: (03) 9812 2209 M: 0402 444 878  
or E: advertisingturf@agrihortcommunications.com.au

australia
turf

ADvERTISING OPPORTUNITY

For more information 

contact your local 

Nuturf Territory Manager on

 1800 631 008

Specialists Providing Solutions in:

• PLANT PROTECTION

• PLANT NUTRITION

• TURFGRASS SEED

• TECHNICAL SERVICES

• WETTING AGENTS

www.nuturf.com.au

PROUD GOLD SPONSOR AND SUPPORTER  OF  TURF  AUSTRAL IA .

Partner with 
Globe Growing 
Solutions for 
quality and 
reliability.

Globe Growing Solutions 
supplies professional 

products and services 
including:

• Herbicides, insecticides and fungicides
• Granular, liquid and soluble fertilisers
• Adjuvants and wetting agents
• Turf maintenance machinery
• Agronomy and analytical services
• Turf seed

For more information, contact us
today on 1800 244 300 or go to 

www.globegrowingsolutions.com.au



A national program to fast-track chemical 
registration and minor-use permits could 
provide a new range of much needed 
control options for turf producers and 
the turf-maintenance sector. Liz Mecham 
explains.

T
he Improved Access to AgVet Chemicals for Agricultural 
Industries program is being undertaken by the Rural 
Industries Research and Development Corporation 
(RIRDC) and aims to evaluate herbicides and pesticides 
across all agricultural industries to see if label registrations 
can be completed more efficiently.

It comes as the Federal Government reacts to concerns from 
agricultural industries that, while Australian industries use a lot of 
chemicals, the Australian market-place is considered small on a 
world-wide scale.

Currently, Australian growers are unable to use some chemicals 
which can be accessed by their international counterparts due to a 
lack of investment in the Australian registration process by global 
chemical companies. 

The $8 million program aims to find out what chemicals industries 
need registered, and why, and if there is a correlation between 
industries for the uses, and how the process of registration for use in 
a number of industries can be completed.

The program can then have some chemicals fast-tracked to minor-
use permit status, and/or support registrants in undertaking the 
research needed for full label registration (for a number of industries 
at once).

As part of the program, Turf Australia undertook a process of 
finding out which chemicals and pesticides the industry deemed 
the most important for use across the production and maintenance 
sectors.

Compiling that information, Turf Australia recently attended the 
AgVet Collaborative Forum in Canberra armed with a list of priorities, 
and priority chemicals, for the turf industry.

 “The priorities for our industry are around the control of 
wintergrass (poa annua), Parramatta Grass and seeded grasses 
(mainly Kikuyu) in other warm season grasses,” Turf Australia New 
South Wales, industry development officer, Dave Raison said.

The final list of five priority chemicals to the industry, Dave said, 
had changed over the course of the last year.

He said: “It was a long process getting our top five together, and 
some chemicals which had been previously high on the list were 
removed as they had, fortunately, been given registration by the 
Australian Pesticide and Veterinary Medicine Authority (APVMA) in 
that time.

“In assembling our top five priority chemicals, we also included 
some older chemicals permitted for use in other industries – but not 
turf – as recent phytotoxicity and efficacy trials had shown them to be 
effective weapons for the industry’s needs.”

The forum, held in June, aimed to “…provide a basis for information 
sharing and consideration of co-investment opportunities to better 
use resources for supporting applications to the APVMA for AgVet 
chemical uses, and inform chemical companies of potential market 
demand to assist in their decisions to register Australian uses,” 
facilitator of the AgVet Collaborative Forum, Rohan Rainbow said.

The forum brought together the RIRDC program team, APVMA, 
Horticultural Innovation Australia (HIA), representatives from 
agricultural industries across Australia and chemical companies.

Each of the industries put up five chemicals of priority, with over 
700 listed at the conclusion of the day.

For the turf industry, the workshop had plenty of positive 
outcomes.

“Of the five priority chemicals the turf industry put up, three were 
accepted to progress to ‘minor use permit’ stage, and two were 
accepted by registrants as chemicals they would include to move to 
registered use in the turf industry,” Dave said.

He said HIA would now assist those registrants in advancing 
chemicals to the next stage.

“There has been a double benefit to turf by being part of this 
process – firstly through the advancement of chemicals for use in the 
industry, but secondly, through closer industry contact with chemical 
companies who now know the industry’s priorities and work with us 
to respond to our needs,” he added.

Dave concluded that while the outcome had been positive for the 
industry, growers would need to wait until the minor use permits had 
actually been granted before they could use the chemicals. This is 
expected in coming months. 

Turf Australia would like to thank Jodie Pedrana from HIA and 
Dave Raison, who worked to compile and present to the AgVet 
Collaborative Forum the turf industry’s five priority chemicals.
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Turf lobbies for industry’s five priority chemicals

AgVet Collabora-ve Forum priori-sa-on process next 
steps delivering industry access to AgVet technologies

AgVet Collaborative Forum 

Support from 
Registrants 

Identification of needs 
based on crop/animal/pest 

- Input from industry 

AgVet Collaborative Forum prioritisation 
workshop 

Separate plants/animals workshops 
- Input from industry and registrants 

Review potential international data access 

Project pre-submission development, 
international collaboration and co-funding 

finalised 

Data Generation 
• Field trials 
• Lab analysis 

• Report assembly 

Registrant submission of label packages 

RDCs 

RDC submission of permit applications 

APVMA evaluation for permit/registration 



16 turfaustralia

International

Welcome to the latest website 
dedicated to the Turf Industry...
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WORKSAfE

Having everyone in the business work 
together for a safe workplace is a vital 

tool in improving farm safety.

Turf farm workplace health and safety 
isn’t just restricted to working safely with 
machinery and equipment, as is seen in 
a new Queensland (QLD) government 
project. Liz Mecham explains.

funded by the QLD Department of Justice (Workplace Health and 
Safety QLD), the six-month program has been implemented by 
Turf QLD to promote a healthier, happier workplace.

The program focusses on the physical and mental health of 
turf farm employees, and has less of a focus on the more traditional 
workplace safety programs around operating machinery and general 
workplace safety.

Turf QLD’s, Jim Vaughan said the program would run until August.
While the personal health and wellbeing of staff was not regulated 

or covered under legislation, ensuring staff on turf farms were able to 
access information and strategies to be healthier and happier was an 
important part of the overall health and safety of a workplace.

Initially, Jim said, the program was to be an evaluation of the status 
of ‘health and wellness’ on QLD turf farms, but it evolved rapidly 
thanks to a positive reception from growers.

“The initial part of the program included the delivery of a Health and 
Wellness Kit to each turf producer which contained information on 
‘QUIT’ smoking, healthy eating, increased activity, mental stress, and 
information generally encouraging a healthier workplace,” he explained.

“The information was based on the program’s core message of 
‘healthy active people = improved productivity and enthusiasm’.”

The uptake of the program and its messages has been more than 
encouraging, Jim stressed.

“It was never expected that 100 per cent of the turf farmers would 
immediately take-up activities to promote this issue, however, we are 
pleased that – so far – 60 per cent of QLD turf farms were prepared 
to improve their operation with regards to health and wellness of their 
employees,” Jim said.

The feedback from farmers and what they were prepared to 
implement on their farms was encouraging.

Jim said the interest and commitment to improve by turf farmers 
included: 
•	 Sun	protection	with	hats,	creams	and	protective	clothing.

•	 Improved	access	to	drinking	water	supply	to	workers	in	the	field.

•	 Increased	discussions	at	‘tool	box	talks’	on	health	and	wellness.

•	 Smart	phone	safety	and	stress	reduction	programs.

•	 Implementation	of	a	health	and	wellness	policy	within	the	
business.

•	 Improved	safety	signing	for	lifting	and	musculoskeletal	activity	
education.

•	 Inclusion	of	regular	barbecues	for	employees	with	healthy	food.

•	 Provision	by	the	company	of	an	employee	bag	for	safety	
equipment, indoctrination book and personal items.

•	 Undertake	annual	health	assessment	checks	and	any	
appropriate shots due to the use of fertilisers, chemical spray 
and recycled water use.

•	 All	companies	happy	to	promote	“No	Smoking”	policies.

Jim said even small improvements would make an overall 
difference to the health and wellbeing of employees of the QLD turf 
industry, regardless of businesses size. 

“Within the turf industry there are a large number of farms that 
are basically two and three man businesses, usually the owners. 
However, larger farms have the opportunity for bigger gains and 
have been highly receptive to the health and wellness approach for 
employees,” he concluded. 

QLD turf growers embrace farm safety project

THE UPTAKE Of THE PROGRAM AND 
ITS MESSAGES HAS bEEN MORE 
THAN ENcOURAGING.
Turf QLD, Jim Vaughan.
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True Blue...with a difference
Supplying varieties with a difference and 
those which thrive in West Australian 
conditions are the keys behind True Blue 
Turf’s operations. Liz Mecham explains. S

tarted in 2004 by father and son Jimmy and Leonard 
Deale, True Blue Turf now supplies at least two 
exclusive premium varieties of turf to the expanding 
local government and school markets from their base 
between Bunbury and Busselton, south of Perth.

“We are the only suppliers in the South West of 
Kenda Kikuyu, as well as Sapphire Soft Leaf Buffalo,” 
Farm manager, Anel Snyman said.

“We also produce Nara Zoysia, a slow growing, low maintenance 
native turf.  

“It is the only general purpose native turf and is therefore used 
by councils in Australia for native specified areas as a native plant 
option.”

The 42 hectare property has an enviable growing location for the 
31.5ha of turf currently under production.

Located on the picturesque drive between Busselton and Bunbury 
known as Tuart Drive, the farm is nestled in the Ludlow Tuart forest 
on productive clay/loam soil.  

“It is a big positive for water and nutrient retention, but it does 
make things a little tricky during winter,” Anel explained.

That heavy soil means additional weight in the winter months, but 
Anel said a simple change in the length of turf rolls cut resolved the 
issue.

“We normally cut our rolls exactly 1m² during summer, but during 
winter we cut that down to 0.8m², to make the rolls manageable,” she 
said.

WE bELIEvE IT HAS THE bEST 
WINTER cOLOUR AND IS THE LEAST 
DORMANT WARM SEASON TURf ON 
THE MARKET. WITH A vERY EvEN 
AND LUSH GREEN cOLOUR, KENDA 
KIKUYU WILL OUTPERfORM ANY 
TURf WHEN IT cOMES TO WEAR 
AND REcOvERY.
True Blue Turf, Anel Snyman.

Above left to right: Lawrence, Jimmy and Leonard Deale.

SNAPSHOT
Grower: Jimmy and Leonard Deale

Property: 31.5 hectares in production at Tuart Drive, between 
Bunbury and Busselton, Western Australia

Focus: Supplying exclusive or varieties of difference,  
particularly to the local government and schools market

Market: Commercial – particularly local government and schools  
– and domestic
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Varieties driving Market Demand
The rolls of turf produced by the farm come from a huge number of 

varieties, a strategic decision by the business to be able to supply turf 
to a wide range of customers.

However, thanks to some exclusive and sought after varieties, the 
market for True Blue Turf is trending towards local government and 
schools.

That, Anel said, had been driven by the farm’s production of Kenda 
Kikuyu.

“Kenda is a vigorous growing male-sterile Kikuyu,” she said.
Anel continued: “We believe it has the best winter colour and is the 

least dormant warm season turf on the market. With a very even and 
lush green colour, it will outperform any turf when it comes to wear 
and recovery.  

“Because of that, Kenda is the preferred turf variety for many 
school, local government and shire projects. It is also our best-selling 
turf to the domestic market.”

With Kenda doing so well, True Blue has expanded its production 
to meet the demand.  

“We have added 6ha this year to keep up with the demand, with 
another 1.5ha currently under development, taking our total Kenda 
production to 13ha,” Anel said.

The next largest area of turf under production at the farm is another 
exclusive variety to the property, Sapphire Soft Leaf Buffalo, with 9ha 
dedicated to the variety.

Anel said the turf had a folded leaf with less serration, which made 
it a softer buffalo variety.  

“It is also our best performing turf in shaded areas,” she said.
The success of the native variety Nara Zoysia, Anel explained, was 

the reason behind its 2ha production area currently being more than 
doubled to 4.7ha.

The balance of turf production on the property is split between 
Empire Zoysia (1ha), Wintergreen (1ha) and Sports Kikuyu (2.8 ha).

All turf is grown under six fully-automated centre pivot irrigators, 
which can be remotely operated from a mobile phone or computer, 
with a water allocation from the Yarragadee aquifer.

History of Development
The decision to become a turf grower came early for Leonard, who 

was looking for a way to foster his love of farming and agriculture 
when he was at school, Anel said.

“After doing some research, turf seemed the perfect option,” she 
added. 

The business now runs in conjunction with the family’s international 
travel business, Traveljoy, which takes tours to the family’s native 
South Africa, and the greater African continent.

The tourism venture began in 1999 and operates successfully 
alongside turf farming, having been able to take more than 2000 
Australians to 11 different African countries around the development 
of the turf business.

The turf farm operation now employs four full time staff members, 
and through the use of specialised turf machinery, supplies turf to 
customers, spanning an area from Perth to Albany and everywhere in 
between.

The demand from customers for True Blue’s exclusive varieties, had 
driven the business in new directions recently, Anel said.

“With Kenda doing so well when it comes to wear and recovery, it is 
being specified to use in more local government and school projects, 
therefore we are definitely expanding that market,” she concluded. 

SNAPSHOT
Grower: Jimmy and Leonard Deale

Property: 31.5 hectares in production at Tuart Drive, between 
Bunbury and Busselton, Western Australia

Focus: Supplying exclusive or varieties of difference,  
particularly to the local government and schools market

Market: Commercial – particularly local government and schools  
– and domestic

“THE SUccESS Of THE NATIvE vARIETY NARA ZOYSIA, ANEL 
SAID, WAS THE REASON bEHIND ITS 2HA PRODUcTION AREA 
cURRENTLY bEING MORE THAN DOUbLED TO 4.7HA.”
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Managing heavily trafficked playing fields

At the recent Sports Turf Association 
New South Wales Conference in May, 
Sport Turf expert Dr Mick Battam from 
AgEnviro, spoke about the need for sports 
groundskeepers to be more aware of their 
turf and the pressures put on it when it 
came to management. Liz Mecham spoke to 
Mick for more details.

S
ports Turf expert, Dr Mick Battam is adamant that 
sports grounds and their turf can be better managed 
by adopting some simple strategies, including simply 
identifying the amount of use a ground has, or adding 
more organic material to help the turf repair itself.

“We have all seen playing fields that are ripped-up as a 
result of sport,” Mick said.

He cited one site in southern Sydney which – over one winter sports 
season – hosted 800 people a week for soccer training; 16 hours of 
soccer games each weekend; school sport three days a week; and a 
three-day soccer carnival in June.

“Not surprisingly this field has struggled historically, with about 20 
to 60 per cent turf patching performed each year,” he stressed.

“But following amended turf management strategies, the field 
managed to get through the 2014 winter sport season without any turf 
patching (see photo above).”

Minimising wear damage
Fields wear out up to three times faster if they are trafficked when 

waterlogged, Mick said.
“To prevent this from occurring fields would ideally drain rapidly, as 

it is difficult to rely on all clubs to suspend play during wet weather,” 
he added. 

A survey of 200 sporting fields in southern Sydney (conducted by 
AgEnviro in 2013) found the soil texture varied from:
•	 Sand or silty sand: observed on 67 fields, with 55 of these 

having good drainage.

•	 Loamy sand or loam: observed on 123 fields, with 91 of these 
having good drainage (3 fields had slit drainage installed).

• Clay: was the growing media on 10 fields, with 7 of these having 
good drainage. 

Extremely heavily used playing field that now survives 
the winter sport season following soil amendment. 
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“These results demonstrate that in the 
absence of a slit drainage system, acceptable 
drainage can be achieved even on heavier 
textured fields,” Mick said. 

As such, it is not surprising that soil 
amendment works alone can often overcome 
drainage problems (see Figure 1).

Some sites will require a slit drainage 
system, but this should be installed after 
performing soil amendment works, not before 
or slit drains will become covered by soil 
amendment works,” he said.

Promote rapid turf recovery rates
Foot or vehicle traffic causes injury to turf 

by tearing leaves, stems, stolons, rhizomes 
and/or roots. 

As a result, Mick explained that, some 
regrowth was needed to repair the damaged 
tissue to maintain the playing surface 
condition following sport. 

“Higher growth rates are needed on fields 
that are heavily used as more turf tissue 
needs to be repaired. This can be achieved 
by ensuring the turf is well supplied with 
water and nutrients,” he continued. 

Generally, more fertiliser and irrigation will 
be required on heavily trafficked fields, Mick 
said, but these amounts do not have to be 
high if the soil is amended so it has:
•	 Good water holding capacity:  

ideally able to store enough water to 
sustain healthy turf growth for up to 10 
days during summer.

•	 Good nutrient holding capacity:  
so minimal nutrients are lost via leaching.

•	 Good source of slow release nutrients:  
so growth is not subject to minor 
shortfalls in the fertiliser program. 

“This can be achieved by constructing 
sporting fields using suitable soils that 
contain moderate amounts of organic matter 
(OM),” he said. 

Unfortunately, Mick said, it was common 
industry practice for sporting fields to be 
intentionally constructed using minimal OM. 

“This occurs as a result of the flawed 
assumption that OM reduces the infiltration 
rate of the soil, which is contrary to 
recommendations in standard soil science 
textbooks,” he added. 

Figure 1: Budget only permitted a section of this field to be repaired, with the 
amended area (compost utilised) draining much faster than the rest of the field. 
Both photos were taken at the end of the Winter Sports Season.
 

…SPORTS GROUNDS AND 
THEIR TURf cOULD bE 
bETTER MANAGED bY 
ADOPTING SOME SIMPLE 
STRATEGIES, INcLUDING 
SIMPLY IDENTIfYING THE 
AMOUNT Of USE A GROUND 
HAS, OR ADDING MORE 
ORGANIc MATERIAL TO HELP 
THE TURf REPAIR ITSELf.
AgEnviro, Dr Mick Battam.

before

after
Continued...
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PROfILERESEARcH & DEvELOPMENT

“While it is true that specific kinds of OM 
can reduce drainage rates in very sandy 
soils, most playing fields have a loam texture 
that would be better structured with the 
addition of OM.” 

One source of OM that is readily available 
for use on playing fields is composted garden 
organics, but Mick stressed it was crucial 
to ensure this material adheres to Australian 
Standard AS 4454 so it is free of contaminants 
and viable weed seed. Such material has been 
used in the amendment of many playing fields 
(See photo on page 20 and Figures 1 & 2.). 

Provide a little extra TLC 
Playing fields that are heavily trafficked 

typically require extra works to ensure that 
healthy turf can be maintained. These works 
may include additional:
•	 Aeration	due	to	the	extra	compaction	

that occurs on some sites.

•	 Topdressing	to	fill	divots/holes	or	
improve evenness.

•	 Weed	control	to	combat	the	thin	turf	
cover that can occur.

•	 Plugging	or	turf	patching	in	areas	where	
natural turf recovery is too slow.

To cover the cost of these additional works 
it may be necessary to reduce the frequency 
of these activities on other fields that are less 
heavily used, Mick explained.

Determine which fields are heavily 
used

Mick said just because a field is ripped-up 
at the end of the winter sport season does 
not necessarily mean it is being overused. 

“Even fields that receive low levels of use 
can struggle to maintain cover if they have 
significant soil problems, but these sites 
typically respond very well even to minor 
amendment works (see Figure 3),” he said.

“Ideally, park managers should have the 
level of wear evaluated for each of their 
playing fields so they can determine whether 
they have sufficient budget and/or determine 
those fields where major improvements in 
turf performance could be achieved.” 

Wear can be assessed using the foot 
traffic model developed by Dr Mick 
Battam in 2011. Funding provided by the 
NSW Environmental Protection Authority 
made this tool available for use for some 
council park managers to improve turf 
management.

Managing heavily trafficked 
playing fields (cont.)

Figure 2: Field at Menai that receives moderately low levels of use but used to get 
torn up by winter sport due to issues with the soil. Amendment works cost about 
$8000 to implement, with the site now performing well. Both photos were taken at 
the end of the Winter Sports Season.

IDEALLY, PARK MANAGERS SHOULD HAvE THE LEvEL Of WEAR EvALUATED 
fOR EAcH Of THEIR PLAYING fIELDS SO THEY cAN DETERMINE WHETHER 
THEY HAvE SUffIcIENT bUDGET AND/OR DETERMINE THOSE fIELDS WHERE 
MAjOR IMPROvEMENTS IN TURf PERfORMANcE cOULD bE AcHIEvED.”
AgEnviro, Dr Mick Battam.

before

after
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bUSINESS

Take a new look at  
your associations...

In any industry, the road to business success is not 
easy or well signposted. 

And, over recent years, Australia’s turf industry has had 
its own challengers with widespread areas of drought 
and water restrictions, through to reoccurring floods and 
cyclone damage, changes to water legislation, reduced 
access to chemicals and increased workplace health & 
safety requirements.

In addition, turf’s competition, such as synthetic grass 
and other ground coverings, seem to be making inroads 
into what we traditionally thought was ‘our turf’.

As an industry, a lot of ‘united’ work must be done 
to promote the benefits of turf, further increase its 
value in the eyes of the community and improve grower 
profitability.

Together, the turf associations help consumers to 
better understand and appreciate the many benefits of 
turf and provide members with valuable information, 
influence and networks that improve business 
profitability.

Join now and get both state and national 
representation! 

Your turf associations lead and represent the 
Australian turf industry, promote turf to new and existing 
markets and provide valuable information and money-
saving benefits to members.

 

Tired of walking  
the path alone?

For more information about Turf Australia and becoming a member, please call 02 4588 5735,  
go to www.turfaustralia.com.au or contact your State Turf Industry Association.  

As the peak body, Turf Australia focuses on national issues, such as:
•	 Ensuring	the	industry	benefits	from	the	turf	levy	through	

practical Research & Development and widespread marketing.
•	 Liaising	with	Horticulture	Australia	Limited	and	the	Federal	

Government on key industry issues.
•	 Developing	partnerships	with	the	industry’s	national	service	

providers.

The State Industry Associations provide day-to-day and 
on-ground assistance to their members, including industry 
development services, assistance with state-based legislation, 
disaster relief and regional grower networks.

Your membership automatically includes membership with Turf 
Australia and your relevant State Turf Industry Association.

The many benefits include:
• Information: regular communication through quarterly 

industry magazines (such as Turf Australia Industry Magazine), 
fortnightly E-newsletters, an updated website, workshops, 
seminars and annual conferences.

• Influence: have your say, and be heard, on issues that affect 
your business and the industry, such as profitability, turf 
production, R&D and marketing.

•	Community: be part of a professional turf industry network that 
shares information and experiences that can save you money, 
increase productivity and improve profitability.

•	Opportunity: state and national member benefit programs, 
such as discounted eftpos merchant fees and reduced car 
hire, resort and accommodation rates. 

• Investment: invest in the future of your industry, your staff and 
your business.

So join now!
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new south wales
Workshops and field days continue to educate 
growers

New South Wales (NSW) turf growers have continued their 
education within the industry in recent months with a series of 
workshops and events held around the state.

The well attended NSW Forum and Field Day at Hi Quality Turf in 
Pitt Town provided growers with an informative day across a range of 
topics.

Workplace safety featured heavily for this year’s event. Presenters 
from WorkCover and industry focussed on simplified Work Health and 
Safety (WH&S) solutions specific to turf growers.  

Following the day and the overwhelming support of members, a 
series of First Aid training opportunities with St John First Aid will 
be developed for growers. Dates and times will be promoted over 
coming months.

The current committee has also been working closely with a 
number of other organisations to assist in efforts to advance the 
NSW turf industry. There are still issues for growers including WH&S, 
chemical, water and other regulatory and compliance concerns.  A 
number of actions on our part have helped to dampen their effects on 
our industry to date.
Staying in the Green - Cost of Production Turf Calculator 

workshops are still rolling-out across the state and personalised one-
on-one delivery options are available to help turf producers access 
the business tool.

The advanced chemical workshop held last month at Richmond 
also proved popular amongst growers with about 40 people 
attending. Further similar mini-courses are in the planning stage to 
inform growers of new herbicides as they become registered for use 
on turf.

The partnering of Turf NSW and Local Land Services Sydney 
Region has been welcomed and has assisted enormously in the 
delivery of a number of these educational events. Farm efficiency 
and profitability are the topics of focus as Turf NSW moves to plan 
educational events and activities for the remainder of the year.

For more information contact Dave Raison M:  0413 837 837 or  
E:ido@turfnsw.com.au

western australia

WA Turf Industry continues to move ahead 
An award at the Perth Garden Show was a highlight of recent 

activities for Western Australia (WA) turf growers.
Thanks to a massive input from growers – from providing turf, 

equipment, man power and machinery, along with manpower to 
set-up, clean-up and stand on the site as a volunteer, the ‘Garden 
Phenomenon’ joint association site won a bronze medal!

The 300 square metre display was built with the assistance of 
four allied industry association partners including Irrigation Australia 
Ltd WA, Nursery and Garden Industry Association WA, Landscape 
Industry Association WA and Turf Growers Association WA.

The site attracted an enormous amount of interest with people 
resting up on the grass or ‘lawn seats’, enquiring about turf varieties 
best suited for their area and simply ‘bare foot testing’ the grass to 
see which variety appealed to them the most. 

The next big event on the agenda is the WA Turf Seminar which will 
be held on July 29 at Tomkins on Swan at Alfred Cove.

The program provides an excellent insight for growers and the turf 
maintenance sector into how the turf industry is adapting with the 
changing nature of stadium surfaces.

Growers should contact the WA Industry Development Officer for 
further information.

 The Green Space Alliance in WA has been successful in receiving 
a $20,000 grant from the WA Department of Sport and Recreation to 
build a discussion paper on the value of green space in Perth.

The funding will allow the alliance to employ a consultant to 
undertake a study of the importance and benefits of green space, 
particularly in Perth, and why it is vitally important that water is 
sustainably allocated to provide and maintain natural green space for 
the benefit of the community.

The aim of the discussion paper is to build a white paper position 
on behalf of the alliance which can be presented to government at 
all levels to ensure green spaces are retained and given adequate 
consideration in decision making processes.

WA growers have also benefitted from presentations by Worksafe 
on the basics of Occupational Health and Safety (OH&S) on farms, 
and the requirements of small business operators to provide a safe 
workplace to not only employees but also the general public who 
enter the farm.
For more information contact Eva Ricci M: 0422 120 990 or T: (08) 
9437 2180 or E:idowa@turfaustralia.com.au

turftalk

Staying in the Green - Cost of Production Turf Calculator workshops are 
still rolling-out across the state and personalised one-on-one delivery 
options are available to help turf producers access the business tool.
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QLD Workshops offer a diverse range of topics
Eight turf production speakers along with the project outcomes 

from the Turf Queensland (QLD) and the QLD’s Department of 
Agriculture, Fisheries and Forestry (DAFF) Rural Water Use Efficiency 
Irrigation Futures program will be highlighted at an upcoming grower 
event in early July.

The Irrigation, Pumping and Fertigation workshop, was held on July 
7, at Golden Finch Lawns, Coominya, and offered growers a great 
opportunity to learn about the state’s major research program along 
with constructive production information. 

Project data from the Rural Water Use Efficiency Irrigation Futures 
(RWUEIF) has been collated over 18 months on three pilot test farms 
in the Logan-Albert and Lockyer regions and will be presented at the 
workshop.  

The Department of Natural Resources and Mines-sponsored 
RWUEIF project began in January 2014 and will continue through until 
2017. The project has just moved to North QLD and far North QLD 
for the second phase of the project with pilot farm data collection 
beginning in July.

The workshop topics and speakers will include:

•	 Benefits	of	on-farm	irrigation	and	pumping	assessments,	Lex	
McMullen RWUEIF Horticulturalist.

•	 Benefits	of	soil/crop	mapping	and	soil	tests,	Tim	Neale,	Precision	
Agriculture.

•	 Use	of	moisture	monitoring	equipment,	Justin	Clark,	MEA.

•	 Benefits	of	fertigation	and	variable	rate	irrigation,	Ian	Layden,	
DAFFQLD.

•	 The	question	of	granular	versus	soluble	versus	liquid	fertiliser,	
Simplot.

•	 Use	of	scheduling	irrigation	programmes,	Michael	Scobie,	the	
National Centre for Engineering in Agriculture – University of 
Queensland.

•	 Workplace	health	and	safety,	Workplace	Health	and	Safety	QLD.

•	 General	recent	data	collection	outcomes	from	the	Lockyer,	
Logan and Albert catchments, Lex McMullen, RWUEIF.

The workshop, which is being put on by Turf QLD and DAFF QLD’s 
Healthy Headwaters program, will commence at 10am and finish 
approximately at 2pm, with lunch provided.

For further information on the workshop see www.qtpa.com.au or 
contact Jim Vaughan M: 0407 131 025 or E: jim@qtpa.com.au

queensland

InForMATIon FroM your STATe TurF InduSTry ASSocIATIonS.

Vic Turf moves into new alliances
Victorian turf growers have benefitted from educational workshops 

held recently and have the option for more showcasing activities in 
the future.

The recent Staying in the Green - Cost of production calculator tool 
workshop was well attended and received very positive feedback.

In total, 12 people attended the workshop, but of particular note 
was a representative from Melbourne University who used the 
workshop to expand turf education delivery to its students. 

Attendees reported the tool was surprisingly easy to grasp and the 
workshop was well worth the effort for the businesses to familiarise 
themselves with this new aid.

Any Victorian growers interested in understanding the tool’s 
capabilities, please contact the Victorian Industry Development 
officer, David Reid. 

David can arrange to either “walk you through it” over the phone 
or skype, or arrange for a convenient time to visit for one-on-one 
tutelage.

Looking forward, the Australian Institute of Landscape Architects 
will be presenting the Festival of Landscape Architecture in 
Melbourne from October 15 to 18, 2015. 

Over the past couple of months, the organisation has been engaging 
with a number of like-minded industry/professional associations/
organisations to create a broader “Landscape Week” which will also be 
presented in Melbourne from October 12 to 18, 2015.

The organisations involved include Nursery and Garden Industry 
Victoria, Places Victoria, Landscaping Victoria, City of Melbourne, 
Parks Victoria and now Turf Victoria. 

This is a great opportunity to show the public the need for increasing 
urban green space and in particular spruik the benefits of turf. 

Turf Australia will be liaising with the other organisations to better 
showcase Victorian Turf. Growers who would like to be involved 
should contact David Reid T: (03) 9576 0599 or  
E:idovic@turfaustralia.com.au

victoria

IN TOTAL, 12 PEOPLE ATTENDED THE 
WORKSHOP, bUT Of PARTIcULAR NOTE 
WAS A REPRESENTATIvE fROM MELbOURNE 
UNIvERSITY WHO USED THE WORKSHOP TO 
ExPAND TURf EDUcATION DELIvERY TO ITS 
STUDENTS. 



widespread understanding of the levy investment planning processes 
as well as an informed and realistic assessment of the benefits to 
date from the reduced (compared to original budget expectations) 
levy investment program.

It is worthwhile noting that the Federal Government will continue 
to match R&D levy funds, dollar for dollar, up to 0.5 per cent of the 
estimated total value of that industry. Currently, the turf levy collects 
about 0.2 per cent of the total estimated value of the turf industry. 
This means that the turf levy can be increased significantly and still 
be eligible for matched federal government funding.

Turf Australia will keep the industry informed of the ongoing 
developments with the review of horticulture levies and the new, yet to 
be determined, levy investment planning processes to be undertaken 
by Horticulture Innovation Australia.

INSIDE TURf
richard Stephens
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Levy compliance and reducing 
the cost of collecting the levy
When the turf levy was struck back in 2006, it 
was anticipated that the 1.5 cents per m2 turf 
levy would raise $1.4 million annually. With 80 
per cent of this being allocated to Research 
& Development (R&D), therefore eligible 
for dollar for dollar matched funding from 
the Federal Government. It was expected 
that the industry would be able to invest 
$2,520,000 annually in R&D and Marketing.

Unfortunately, however, average annual levy collection is 
only $500,000. With 80 per cent of this allocated to R&D 
and, therefore, matchable, only $900,000 has actually been 
available annually for R&D and Marketing investments. 

In addition, when the levy was struck, the cost of collecting it 
was partly subsidized by the Federal Government. However, the 
cost of collecting levies is now fully funded from the levy itself and, 
unfortunately for turf, our collection costs are significantly higher than 
for any other industry (as a proportion of the total levy).

The result of this means that initial expectations of the total benefits 
to be gained from the levy are not being met because about only 
one third of the expected budget has been available for R&D and 
Marketing investments.

Despite this significantly reduced budget, the turf industry has 
received widespread benefits from the relatively small amount of 
levy collected. For example, the Perfect Patch of Green marketing 
program cost $25,000 yet received an equivalent advertising value 
of $300,000 in its first year across a wide range of communication 
mediums, and the levy funded Lawnspiration Facebook site has 
almost 11,000 Likes!.  Also, R&D into Using Turf for Erosion Control 
cost $433,000 across 2.5 years, but the research is expected to 
result in a 2 per cent national market increase, or about $10 million 
increased turf sales within five years.

The reason for the actual levy collected being much less than 
expected probably includes incorrect sales estimates and possibly 
also some non-compliance, that is, growers not paying the correct 
levy amount. To address the possible non-compliance issue, Turf 
Australia has initiated a project to identify all possible turf growers 
and potential levy payers and cross checking this list with the levy 
payer list. If you are not registered to pay the levy or know of turf 
growers who are not paying the amount of levy that they should, 
please contact your State Turf Association or Turf Australia ASAP.

Review of the turf levy
The Federal Government, via a senate inquiry, is currently reviewing 

all rural levies. In addition, all horticulture levies have a sunset clause 
that includes a requirement to review each levy and for each levy 
review to be initiated by the end of 2017.  

Currently, there is no detail on the processes to be involved with 
the review of horticulture levies. However, it is likely that a survey of 
levy payers will be undertaken. This may provide an opportunity for 
the turf industry to consider leaving the turf levy as is, reducing or 
removing the levy altogether, or increasing the current levy and/or 
changing the 80:20 R&D:Marketing ratio.

Turf Australia welcomes a thorough and well informed review of 
the turf levy. This should involve a survey of levy payers and include a 

The Report from the Senate Review 
into Levies is now available via the link
http://www.aph.gov.au/Parliamentary_Business/
Committees/Senate/Rural_and_Regional_Affairs_and_
Transport/Agriculture_levies/Report

Its recommendations include:
•	 The	Primary	Industries	Levies	and	Charges	Collection	Act	1991	

be amended to enable the collection and distribution of levy payer 
information which will allow the creation of levy payer databases 
for all agricultural industries that pay agricultural levies. 

•	 Data	collected	for	the	purposes	of	levy	databases	and	held	by	
the Department of Agriculture should be limited to information 
sufficient to enable organisations responsible for spending 
or allocating levy funds to communicate with levy payers and 
enable votes to be allocated on a production basis. Data should 
include location, contact details, crop or enterprise type and 
production volume and/or value. 

•	 The	establishment	of	a	cost-effective,	automated	agricultural	levy	
system. The system should identify levy payers against levies paid 
and be subject to regular independent auditing and verification. 

•	 Where	industry	sectors	are	subject	to	levies	by	both	states	
and territories and the Commonwealth, the merging of record 
keeping and levy collection should be investigated to avoid 
duplication and reduce costs to producers. 

•	 The	Department	of	Agriculture	provide	agricultural	industries	
with a time frame for levy application and amendment decisions.

•	 The	Department	of	Agriculture,	in	cooperation	with	relevant	
agricultural industries, conduct a review of the process to 
establish and amend agricultural levies including modifications to 
levy components, ensuring a more cost effective and responsive 
process while maintaining an appropriate level of accountability.  

•	 The	Department	of	Agriculture	review	and	if	necessary,	redraft	
the criteria for Prescribed Industry Bodies (PIBs) with a view 
to developing a transparent, uniform and contestable process, 
including published criteria and thresholds as applicable, for 
the recognition of PIBs for the purposes of collecting levies. 

•	 PIBs	already	recognised	under	legislation	should	be	required	
by the Department of Agriculture to conclusively demonstrate, 
within a period of no more than five years, that they meet criteria 
to remain the recognised PIB for their relevant industry sector.
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For more information, refer to the CSIRO publication ‘Water Use Efficiency 
for Irrigated Turf and Landscape’ by Geoff Connellan, visit http://www.
publish.csiro.au/pid/5263.htm or the ‘Best practice guidelines for holistic 
turf management in Sydney, published by Sydney Water.

Turf Australia would like to acknowledge its major partners:

Irrigating green spaces to 
optimize outcomes 
Turf growers are in the business of creating ‘green space’ for 
individuals and the community. Ensuring these green spaces 
deliver the desired outcome requires the appropriate mix and 
management of turf species, climate, soils and water/irrigation.

Geoff Connellan, from G & M Connellan Consultants, has done a lot of 
work in this area and recently presented a paper at the Irrigation Australia 
Regional Conference 2015 held at Penrith in New South Wales.

A recent survey of park operators indicated the following top three challenges:
•	 Insufficient	numbers	of	fields	to	meet	demand.

•	 Providing	quality	surfaces,	given	increased	use.

•	 Meeting	unrealistic	expectations.

The same survey also identified the following sports turf surface 
requirements:
•	 Uniform	and	full	coverage	of	grass.

•	 Consistent	and	even	surface	properties.

•	 Resilient	turf	grass	varieties	(wear	tolerance,	recuperative	capacity).

•	 Safe	surface	for	use.

•	 Weed	free.

The carrying capacity of sports grounds vary significantly, and this is 
primarily dependent on the soil profile, drainage, turfgrass variety and 
irrigation capacity. (See Slide 1) 

Geoff is an advocate for purpose designed irrigation systems that are 
installed and managed with the ability to evaluate its performance. This 
means that uniformity of grass cover should be measured, the water 
required to maintain optimal soil moisture for healthy plant growth needs 
to be managed and the supply of water during drought secured. Geoff 
also believes irrigation zones should reflect areas of high use (for example, 
center strips of Australian football fields and goal mouths of soccer fields) 
and the flow on costs from poor irrigation design and low-cost equipment 
can often quickly exceed the lower initial costs of doing it properly.

To get the watering of green space right, water budgets using turf coefficients 
and evaluation of the irrigation performance is required. This involves Turf Visual 
Rating System, (See Slide 2) and Turf co-efficient values (See Slide 3).

In summary, high quality turf surfaces require a level of control and uniformity 
of water application to maintain uniform healthy grass coverage. Measuring the 
Distribution Uniformity (DU) of irrigation systems provides a powerful tool and 
zoning based on areas of different levels of use not only ensures efficiency and 
effectiveness, but also can result in a highly functional turf surface.

11/06/2015
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Ground construction and 
characteristics – Carrying capacity

Profile Drainage Grass Irrigation Hours per 
week

Sand Excellent Excellent Very good 21 – 25

Sand/Sandy 
loam 

Very good Very good Very good 16 - 20

Native soil Good Good Medium/Mo
derate

11 – 15

Native soil Poor 
drainage

Poor Satisfactory/
Poor

6 – 10

Functional Irrigation

1.Uniform grass cover: 
Uniformity of application of irrigation

2. Water amount for healthy plant growth: 
Volume available to maintain soil moisture

3. Services to be provided during drought: 
Security of supply

Functional Irrigation

4. Zoning of application for areas of need: 
System design

5. Water quality: 
Sustainable water use 

– Short term (toxicity)

- Long term soil health  

Uniformity of Application

Core contributors:

1.System design

2.Maintenance of system

11/06/2015
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System Maintenance

Reasons for lack of maintenance:

A. Resources?

B. Lack of appreciation of importance?

C. Lack of skills?

Rigorous, active maintenance programs and 
reporting is required.

Getting the Watering Right
1.The right amount at the right time –

Scheduling

2.Water budgets – Crop/turf coefficients

3.Evaluation of system performance

Scheduling information and technology

a. Turf water requirements (Species coefficient KT)

b. Know the site soil properties

c. Weather based scheduling (ETo)

d. Technology

a. ET controllers

b. Soil moisture sensors

Turf Visual Rating System – Code - IPOS 
Adelaide

Turf Quality Visual Standard (TQVS)

Elite Sports 
Turf

Premier 
Sports T

Local Sports 
Turf

Passive 
Recreation
Reserve

11/06/2015

8

Turf co- efficient values for turf quality visual 
standards (warm season grass )

Elite Sports Premier Sports Local sports
Passive 

Recreational
TQVS Cat. TQVS 1 TQVS 2 TQVS 3 TQVS 4
Description  Elite Sports 

Turf
 Passive 

Recreation / 
Tourism Sites 
of National 
Significance

 Premier Sports 
Turf

 Passive 
Recreation / 
Tourism Sites 
of State or 
Regional 
Significance 

 Local Sports 
Turf

 Passive 
Recreation 
Sites of Local 
Community 
Significance 

 Passive 
Recreational

Turf
 Local 

neighbour-
hood park

Warm Season 
Turf Co-
efficient (Tsc)

0.7 0.7 0.7 0.7

Turf water 
stress factor 
(Tws)

1.0 0.6 0.5 0.4

Combined Turf 
Co-efficient 
(Tcws)

0.70 0.42 0.35 0.28

Turf Quality and Water Quantity
 4 Turf quality standards
 Adelaide
 Source: Code of Practice – IPOS Review May 2015

Surface Quality Estimated – Long 
Term Climate Data

Elite sports TQVS 1 8,826 kL/ha
(8.826 ML/ha)

Premier sports TQVS 2 4,721 kL/ha
(4.721 ML/ha)

Local sports TQVS 3 3,694 kL/ha
(3.694 ML/ha)

Passive recreational TQVS 4 2,668 kL/ha
(2.668 ML/ha)

Actual Water Consumption, Drought and 
Climate Change

Turf Quality Long Term
(ML/ha)

Actual 
2006-2014

(ML/ha)

Highest
2012-2013

(ML/ha)

Lowest
2010-2011

(ML/ha)

Elite 
(TQVS1)

8.826 11.110 11.678 9.160

Premier
(TQVS2)

4.721 6.127 6.771 4.756

Local
(TQVS3)

3.694 4.902 5.469 3.655

Passive
(TQVS4)

2.668 3.678 4.227 2.555

NB: To maintain functionality, flexibility in $ budgets for water 
is required.

Actual Water Consumption, Drought and 
Climate Change
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2006-2014
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Elite 
(TQVS1)

8.826 11.110 11.678 9.160

Premier
(TQVS2)

4.721 6.127 6.771 4.756

Local
(TQVS3)

3.694 4.902 5.469 3.655

Passive
(TQVS4)

2.668 3.678 4.227 2.555



Jump on

board.

Horticulture Innovation Australia Limited (HIA) uses 

grower levies, investor and government funds to 

invest in Research and Development (R&D) and 

Marketing for the Australian horticulture industry.

Membership is free and brings many benefits for 

business entities, individuals and the wider Australian 

horticulture sector.

Membership gives growers:

• greater direct influence in the future direction of  

HIA and how levy funds are invested

• a strong voice in a nationwide, multi-sector 

research and development organisation that works 

Have
your
say.

*Calls to this number are charged the cost of an untimed locacl all from fixed landlines. Calls from mobile phones 
will be charged at the rate as set by the caller’s mobile carrier. Callers from overseas should dial +61 2 8295 2395.

on cutting edge projects with the best researchers  

in the country 

• timely access to industry events, information and 

news that could be vital to the future success of 

growers’ businesses 

• invitations to express views via HIA’s regular 

consultation processes.

Ultimately it’s about giving growers the knowledge and 

services to build a profitable and sustainable business. 

A key feature of membership is that those members 

who pay levies have the right to vote at Annual  

General Meetings. 

Apply online: www.horticulture.com.au
Call: 1300 880 981* or 02 8295 2395

Email: membership@horticulture.com.au

JOIN HIA.
IT’S FREE
and only takes a few minutes.
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I am honoured to be elected as the new Chairman of Turf Australia. 
Before I tell you a little bit about myself, or Turf Australia’s plans for the future, 
I must thank Anthony Muscat, the Immediate Past Chairman, for his excellent 
leadership of Turf Australia over the past two years. 

In addition, I would like to thank the other previous Board Members; Anthony Heilig (newly 
elected Vice Chairman and Treasurer), Sarah Mason, Bec Sellick and Tony Cornwell, all 
of whom have given up considerable time, expertise and knowledge for the benefit of the 
industry. 

Prior to the 2015 Turf Australia Annual General Meeting at the recent Turf Australia 2015 
Conference, requests for new board nominations were called for. All six previous board 
members were renominated, and while no new nominations were received, the constitution 
allows for up to seven Directors. So please contact me, or any other board member, if you are 
interested in also being on the Turf Australia Board.

Time of change for planning and managing turf levy investments 
You are probably all aware that the previous mechanisms for strategically planning and 

managing the turf levy investments has now changed. The mechanisms that operated under 
the previous Horticulture Australia Limited (HAL) structure served our industry well and in 
recent years provided funding for projects that delivered benefits to turf growers via various 
industry development and industry communication channels.

The newly created Horticulture Innovation Australia (HIA) is still in the process of setting-
up processes and structured to oversee the turf levy investments. Turf Australia continues to 
work with HIA to help ensure that the new mechanisms will enable genuine industry input into 
the strategic oversight of turf levy investments and provide outcomes for the entire industry.

However, given this period of change, it is vitally important that turf growers continue to inform 
Turf Australia of the challenges they are facing and describe the services or outcomes they want 
from the turf levy. We need to compile this information into coherent ideas and strategies in 
order to develop levy investment plans and be able to meet industry expectations.

Plans for the future
At the recent 2015 Conference & Field Day (see stories starting page 6), Turf Australia 

announced its new Turf Worker Exchange Program, known as Grass Roots Exchange. This 
exciting new pilot program will enable turf farms to exchange turf workers across Australia. 
Turf businesses will be able to list their business with Turf Australia if they would like to 
participate in the program, either as a provider of an exchange worker or host a worker on 
their farm. Turf Australia will then match the farms with exchange workers.

In addition to the new Grass Roots Exchange program, Turf Australia will further develop 
industry skills and knowledge by providing industry development and communication services 
and collaborate with Bite Communications in the delivery of the industry marketing program.

Also, Turf Australia will: 
•	 Develop	additional	member	benefits.
•	 Pro-actively	entice	more	growers	to	become	members.
•	 Work	with	the	Department of Agriculture – Levies to further improve levy compliance and 

reduce the cost of collecting the levy.
•	 Review our structure to ensure it not only is efficient and effective, but can meet the 

challenges of the future.
For those of you who don’t know me, I have been a grower all my life, although a turf farmer 

for only the last 11 years. I have been on the Turf Queensland Board for 10 years and on the 
Turf Australia Board for two years. 

I am humbled to be the Chairman of Turf Australia and please do not hesitate to contact me 
if you have any industry ideas or issues of concern. I hope that I can have a positive impact in 
further developing this great industry.

Ross Boyle, Rosemount Turf
Chairman, Turf Australia
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“TURf AUSTRALIA cONTINUES TO wORk wITH HIA TO HELp ENSURE 
THAT THE NEw MEcHANISMS wILL ENAbLE GENUINE INDUSTRY 
INpUT INTO THE STRATEGIc OvERSIGHT Of TURf LEvY INvESTMENTS 
AND pROvIDE OUTcOMES fOR THE ENTIRE INDUSTRY.”
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By Liz Mecham
Turf growers are being reminded they can have an 
influence on which projects their levy money supports via 
Horticulture Innovation Australia (HIA), however, they 
need to be signed-up as ‘levy paying’ members of the new 
organisation.

The first Annual General Meeting (AGM) of HIA will be held on 
Friday, November 27, at The Mint, Sydney, with growers now able to 
have a much bigger say in where levy funding is directed.

However, to be eligible to vote at the AGM, growers must have 
returned their statutory ‘levy payer’ declaration forms by September 
30. Information on these forms and memberships can be found online 
and downloaded at www.horticulture.com.au/membership

Previously, peak industry bodies (such as Turf Australia) 
and Industry Advisory Committees helped set the direction for 
$100-million-worth of research and development and marketing 
project funding on behalf of members.

However, with a new company structure in 2015, member growers 
now vote and can have a say as individuals on levy funded projects.

Membership of HIA is free and open to active business entities 
participating in horticulture industries including those in growing 

INSIDE THE NEwS 

Are you registered as a 
levy paying member of 
YOUR new R&D body

and harvesting, processing, packing, transporting, marketing, 
wholesaling, retailing and exporting.

Those who register as a HIA member and pay a statutory levy are 
eligible to vote at the AGM. Growers who pay a non-statutory levy (or 
voluntary levy) may be eligible to vote through the establishment of a 
Collective Industry Fund (CIF).

 

To register, visit the HIA website at www.horticulture.com.au/
membership to submit the form online. For further information or 
need assistance T: (02) 8295 2307.

 

 Unlocks Soil Nutrients 

 Adjusts Soil PH 

 Reduces Sodium 

 Increased root structure 

Website: www.earthlife.com.au 
Sales: Anthony Muscat 0415 814 075 

Technical Support: Colin Purnell 1800 819 003 

Healthier soil. Healthier Turf. It’s that simple. 

“THE fIRST ANNUAL GENERAL MEETING (AGM) Of 
HIA wILL bE HELD ON fRIDAY, NOvEMbER 27, AT 
THE MINT, SYDNEY, wITH GROwERS NOw AbLE 
TO HAvE A MUcH bIGGER SAY IN wHERE LEvY 
fUNDING IS DIREcTED.”
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High fatalities put quad bikes on safety radar

wORkSAfE

The use of quad bikes on farms in Australia 
has become a huge talking point over the 
past couple of years, escalating in the past 
12 months as Safe Work Australia takes a 
very proactive stand in providing safety 
information and guidance material. Katie 
Fisher reports.

b
oth recreationally and in the workplace (onfarms), quad 
bikes continue to be major contributors to fatal and serious 
injuries in Australia. In 2012, quad bikes had overtaken 
tractors to become the biggest killer on Australian 
farms, with young children particularly at risk as parents 
mistakenly believe four wheels are safer than two. The 

bikes now kill twice as many people on farms as tractors, but there 
are no laws governing their use, such as wearing helmets. 

A paper released of a study, Reducing All Terrain Vehicle injuries 
(ATVs) and deaths - a way ahead, carried-out in 2003 has again taken 
prominence as it highlighted findings that some 10 years later, led into a 
major test program which was undertaken for the WorkCover Authority of 
New South Wales (NSW) on ATV (Quad Bikes and Side-by-Side Vehicles) 
stability, handling and crashworthiness at the University of NSW. 

The 2003 study was carried-out at the request of the Victorian 
WorkCover Authority and the State Coroner to provide a review of 
previous research relating to ATV fatalities and serious injuries and 
to examine the feasibility of fitting effective occupant protection 
systems, particularly regarding rollover. 

While current prevention strategies continue to focus on lower 
order risk controls such as rider training, personal protective 
equipment (PPE), and administrative controls, the authors considered 
that the very successful passenger vehicle New Car Assessment 
Program (NCAP) type test and rating program could also be applied 
to improve ATV safety.

Also in response to improving quad bike safety, an Australian 
Government initiative called QuadWatch has been launched to bring 
together industry, manufacturers, quad bike users, community 
organisations, and government to raise safety awareness.

The QuadWatch webpage (http://www.safeworkaustralia.gov.au/
sites/swa/whs-information/agriculture/quad-watch/pages/quad-
watch) provides links to quad bike safety data and information as well 
as guidance material.

Since 1 January 2015, there has been 14 quad bike fatalities, one 
in Northern Territory, two each in NSW and Tasmania, three each in 
Western Australia and Victoria and four in Queensland.

In 2014, 15 people were killed in quad bike related incidents. Nine 
of these deaths were the result of a roll over. While there were 21 
quad bike related fatalities in 2013, 19 in 2012 and 20 fatalities in 2011.

In a recent ABC Landline report, farmers were urged to replace 
quad bikes with ‘safer’ side-by-side alternatives. Research by the 
UNSW has found side-by-sides are safer.

The UNSW research, which is currently being considered in two 
coronial inquiries into quad bike deaths, tested the stability, handling 
and crashworthiness of 16 quads and side-by-side vehicles.

It combined the results with data from real accidents over the past 
15 years and came up with a safety star rating for the vehicles.

“We had essentially some of Australia’s biggest selling quad bikes, 
those that you’re more likely to find on farms,” Tony Williams from 
WorkCover NSW, which funded the research, said.

“All of those have achieved a star rating that is much lower than other 
vehicles, so much lower than a side-by-side vehicle for example.”

Frequently asked questions:

Why are quad bikes an important issue? 
There is a high incidence of serious injury and fatality arising from 

quad bike use. The Australian Centre for Agricultural Health and 
Safety (AgHealth) collates data on all fatalities, including those that 
occur in the workplace, and reports that since 2001:
•	 More	than	150	Australians	have	died	in	quad	bike	incidents.

•	 Quad	bike	incidents	are	the	leading	cause	of	injury	deaths	on	
Australian farms (outranking tractors by almost 2:1).

•	 Deaths	are	evenly	distributed	between	roll	overs,	asphyxiation/
crush injuries and non-roll overs.

•	 21	fatalities	were	reported	of	which	15	occurred	on	a	farm.

•	 Of	the	21	fatalities,	11	(52	per	cent)	were	rollovers.

Why do quad bikes cause such a high rate of death?
Quad bikes can be unstable on anything other than flat terrain but 

they are sometimes seen as being an ideal machine for all-terrain 
agricultural activities. 

To maintain stability in difficult terrain, quad bikes require an 
active riding technique that can be beyond the physical capacity 
of some riders and lead to fatigue and an inability to retain 
control of the vehicle. This is especially relevant in the case of older 
persons or children.

Loss of control of a quad bike often results in a roll over. Roll over 
events are the single largest cause of quad bike fatalities.

What rules or regulations apply to quad bikes?
Quad bikes used for work are currently regulated under the work 

health and safety laws as ‘plant’. The Model Work Health and Safety 
(WHS) Act places duties on designers, manufacturers, importers and 
suppliers of the plant that is used or may be used at a workplace to 
ensure, so far as is reasonably practicable, that the plant is without 
risks to health and safety.

There are also duties for persons (such as growers) with 
management or control of the plant at a workplace to ensure, so 
far as is reasonably practicable, that the plant is safe. This includes 
specific requirements under the model WHS Regulations for powered 
mobile plant, which apply to quad bikes.

What research is being undertaken on quad bike safety?
A range of research is being or has been conducted and 

information and results can be found at:
•	 www.unsw.edu.au 

•	 www.aghealth.org.au

•	 www.farmsafe.org.au

•	 www.iscrr.com.au

•	 www.monash.edu.au

•	 www.dol.govt.nz

What is being done to reduce fatalities?
The Heads of Workplace Safety Authorities (HWSA) established 

a working party to develop solutions to reduce the incidence of 
fatalities involving quad bikes and has developed an industry strategy.

The HWSA working party developed a series of recommendations 
that the jurisdictions are in the process of implementing, including:
•	 Improvements	to	point-of-sale	information	to	assist	farmers	

purchase a vehicle best suited to their needs and profile.

•	 The	mandatory	wearing	of	approved	helmets.

•	 Children	should	not	operate	adult-sized	quad	bikes.

•	 The	development	of	nationally	recognised	rider	training.

•	 Information	on	roll	over	protective	devices	that	may	reduce	the	
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likelihood of the rider being trapped under the quad bike in the 
event of a roll over.

•	 Guidance	materials	to	assist	in	providing	a	better	match	between	
quad bike accessories and the host vehicle.

Training for quad bike operators is also available nationally.

Where can I get training?
Training for operators of quad bikes is available from a range of 

sources including public and private training providers.
A national unit of competency (AHCMOM212A Operate Quad 

Bikes) has been developed and around 230 Registered Training 
Organisations (RTOs) Australia-wide are authorised to deliver this 
training.

A Statement of Attainment issued by an RTO on satisfactory 
completion of this unit is one way a grower could demonstrate to a 
work health and safety regulator that appropriate training has been 
undertaken.

Informal training that is not associated with the national unit of 
competency may also be available and suitable depending on the 
individual circumstances, including for example existing knowledge 
and skill levels.

Information on quad bike training and trainers can be found at:
•	 www.training.gov.au

•	 www.deir.qld.gov.au

What are ‘approved’ helmets for quad bikes?
Work health and safety regulators have adopted a number of 

recommendations from the Trans-Tasman Industry Solutions Program 
Working Party – Quad Bikes (Agricultural Industry) including the need 
for riders to wear approved helmets.

A variety of helmets are suitable for use with quad bikes including 
motorcycle helmets and specially designed quad bike helmets.

A range of motorcycle helmets are available in Australia including 
full face, open face and ‘shorty’ styles. Growers need to be aware 
of the available helmet options approved under AS1698: Protective 
helmets for vehicle users and choose the most appropriate for their 
situation, weather conditions and the task being undertaken.

What is the difference between crush protection devices and 
roll over protective structures?

A crush protection device (CPD) is small device mounted on a 
quad bike to minimise the risk of a person being crushed between the 
vehicle and the ground in the event of a roll over. It does not enclose 
the rider (see example below left).

A roll over protective structure (ROPS) encloses the vehicle 
operator and is used in conjunction with driver/passenger restraints, 
usually seat belts. ROPS are not suitable for single operator quad bikes 
but are commonly used on side-by-side vehicles that can sometimes 
be referred to as two-seater quad bikes (see example below right).

Where can I get more information on or buy roll over or crush 
protection devices?

Farm machinery distributors and suppliers can help with 
information on safety devices that are available for quad bikes and 
which ones may be most suitable. 

wORkSAfE

...a new-look magazine that talks directly 
to the industry. 
To make a booking, arrange artwork or for advice 
on how to maximise your value from advertising 
in Turf Australia, or to tailor a package specific to 
your particular needs.

Trade Directory advertising is available in this 
magazine for the following economical rates:

Size Width Height Rate

< 1 Unit 89.5mm 61.5mm $120 plus GST

2 Unit 89.5mm 127mm $230 plus GST

4 Unit 184mm 127mm $360 plus GST

For more information contact Advertising Manager – 
Amanda McMahon on T: (03) 9812 2209 M: 0402 444 878  
or E: admin@agrihortcommunications.com.au

australiaturf
ADvERTISING OppORTUNITY

A crush protection device. A roll over protective structure.
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An overwhelmingly positive attitude, a relaxed 
atmosphere, great weather, a fantastic venue 
and a beautiful location all contributed to a very 
successful 2015 Turf Australia Conference & Field 
Day. Turf Australia’s Richard Stephens reports on 
how the industry’s key annual event, held on the 
Sunshine Coast in Queensland from August 26-28, 
drew an enthusiastic crowd of turf growers, industry 
representatives and family members.

O
ne hundred and fifty nine participants, were inspired, learnt 
about the latest turf grass varieties, tapped into the National Turf 
Marketing program, discovered how to improve the conversion of 
turf phone enquiries into actual sales, saw the latest turf harvesting 
machines and equipment in operation and, above all, had Fun in the 
Sun.

The theme of the 2015 Turf Australia Conference & Field Day was Fun in the Sun, 
and based on the feedback received from delegates much fun was had, and not just 
in the sun. 

The Welcome Reception was held at the Lagoon Beach within the Novotel Twin 
Waters Resort and four international stalls provided an abundance of food choices 
while family entertainment was provided, including a Guinness World Record Holder 
Fire Juggler and a jumping castle.

Officially opening the Conference & Field day was Parliamentary Secretary 
to the Federal Minister for Agriculture, Senator Richard Colbeck. Ben 
Peacock from The Republic of Everyone followed and gave an inspiring 
presentation on the importance and value of greenspace. Peter Vaughan, 
Chief Executive Officer of Nursery and Garden Industry Australia, outlined 
potential partnerships between the turf and nursery industries while Tania 
Chapman, Chair of the Voice of Horticulture, showed how farming families 
can shine in spite of adversity.

Professor Kevin Kenworthy from the University of Florida covered the 
latest in turf grass breeding from the United States of America and Andrea 
Brydges from Bite Communications explained the levy-funded turf marketing 
program. 

One of the conference highlights was a highly interactive presentation by 
Kevin Kosky from Big Hat Professional Services. Kevin is working with Turf 
Australia to help improve the telephone sales techniques of turf businesses 
and he was able to reenact poor phone sales techniques (many of these were 
based on real life examples) and show how to increase your conversion of phone 
inquiries into actual turf sales.

Another highlight was the formal conference dinner. Music was provided by 
local musician, Felicity Burdett, and a stand-up comedy routine by David Smiedt 

had many people in stiches.  The formal part of the evening was devoted to the new 
Turf Hall of Fame program, which was sponsored by Lawn Solutions Australia.  
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Senator Richard Colbeck, Parliamentary Secretary to the 
Agriculture Minister for Agriculture, opening the conference.

Turf Australia 
Conference & Field Day

Having 
   –  an inspired and  
       educated turf industry



Grass Roots Exchange 
- Australia’s new Turf 
Worker Exchange 
program launched
This exciting new pilot program, 
facilitated by Turf Australia and 
launched at the recent 2015 Turf 
Conference, will enable turf farms to 
exchange workers across Australia. 

Turf businesses will be able to list their 
business with Turf Australia if they would 
like to participate in the program, either as 
a provider of an exchange worker or host a 
worker on their farm. Turf Australia will then 
match the farms with exchange workers. 

The Grass Roots Exchange program will 
enable turf workers to work and learn from peers 
on other farms, giving them valuable experiences 
in various facets of farming. The Grass Roots 
Exchange program will enable direct exposure 
and insight into turf farming, including 
machinery operation, sales, production, 
customer service, and/or farm planning. 

Participants in the program will not only gain 
knowledge and enhance their existing skills, 
they will also bring back valuable first-hand 
experience from working in another business 
and be able to share knowledge that benefits 
the host farm. 

Potential participants also will be able 
to nominate the type of turf farm and their 
desired learning focus. Host farms can 
nominate the desired learning focus(s) 
available and the most suitable time of year.

To take part in the pilot program, host farms 
must have appropriate workers compensation 
insurances and provide an induction process. 
The suggested host period is approximately 
two weeks.

Based on the feedback received and success 
of this pilot program, the opportunity exists for 
this program to also become international. 

Watch out for more information on 
and how to register for the Grass Roots 
Exchange program in coming Turf Australia 
communication material.

From humble beginnings, Turf Australia was formed in March 2002. It grew 
from a concept championed by a small number of devoted people from all 
over Australia.

The first official Turf Australia meeting occurred at the Barossa Valley in South 
Australia (SA) during March 2002. Held over a weekend, much fun was had and long 
standing relationships formed by almost 20 of Australia’s leading turf growers.

These outstanding individuals are the forefathers of Turf Australia, and if it wasn’t for 
them, Turf Australia wouldn’t exist. It was their foresight that lead to the creation of Turf 
Producers Australia (TPA), now known as Turf Australia. 

Once TPA was established, the turf industry was able to consult and develop a turf 
levy proposal which, after two attempts, was accepted by the Federal Government and 
initiated in 2006. The turf levy has enabled valuable research and development and 
marketing services benefit and be delivered to the entire industry.

In recognition of the significant commitment and personal sacrifice that certain 
individuals have given to help improve the industry, this year Turf Australia created the 
Turf Hall of Fame.

 The first four inductees into the Turf Hall of Fame are essentially the founding fathers 
of Turf Australia. Until now, their foresight and dedication to improving the turf industry 
as a whole has largely gone unrecognised. The four inductees into the Turf Hall of Fame 
program are:

Terry Allen: Formally from Windsor Turf, (New South Wales), Terry has been inducted 
into the Turf Hall of Fame in recognition of his outstanding vision and drive in foreseeing 
the benefits of creating a national association for the turf industry. Terry initiated the first 
inaugural Turf Australia held in the Barossa Valley, SA during March 2002.

Dik Murphy: Formally from Turf Grass Adelaide, SA, Dik was inducted into the Turf 
Hall of Fame in recognition of being the inaugural President of Turf Australia as well as 
his outstanding leadership and commitment to making the turf industry a better place. 
Unfortunately, Dik is no longer with us, but his legacy lives on with the perpetual Dik 
Murphy Golf Tournament. Turf Australia’s immediate past president, Anthony Muscat, 
accepted the Turf Hall of Fame trophy and certificate on behalf of Dik Murphy.

Rob Davey: From Evergreen Turf in Victoria, Rob was inducted into the Turf Hall of 
Fame in recognition of his incredible commitment in promoting the benefits of a turf levy 
to the entire industry. Rob also became president after Dik Murphy retired due to ill health. 
His commitment involved an Australia-wide roadshow and, while Horticulture Australia 
Limited (HAL) helped with some of the cost of the roadshow, Rob largely funded his 
own time, travel and accommodation. And, just to make sure Rob was committed to the 
industry, he did it all again following political intervention in gaining government approval 
for the turf levy which forced a second industry levy vote to take place.

Adrian Pitsikas: From the Greenacres Turf Group in Western Australia, Adrian was 
inducted into the Turf Hall of Fame in recognition for being the longest serving Director 
on the Turf Australia Board – 12 years. For the majority of that time, Adrian was Treasurer 
but he also held the position of President, Vice President and Immediate Past President 
as well as serving on the Industry Advisory Committee for many years. Adrian’s long 
serving commitment to ensuring the entire industry benefits from turf levy investments 
and his constant battles with HAL were unsurpassed.

While this is the first year of the Turf Australia Hall of Fame, it won’t be the last. We 
know that there are many other individuals who put considerable effort into developing 
this great industry and organization of Turf Australia. 

Finally, the winners from the 2015 Dik Murphy Golf Tournament were: Dean and 
Amanda Smyth; Sonia Heilig and Tim Alexander. 

The first four inductees into the Turf Hall of Fame pictured with Simon Adermann (second 
from left) from Lawn Solutions Australia who sponsored the awards and new TA Chair, Ross 
Boyle (second from right). The four inductees are Rob Davey (far left), Adrian Pitsikas (third 
from right) and (far right) Terry Allen. Absent and the fourth inductee was the late Dik Murphy.

Turf Hall of Fame
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Using extension to communicate key research 
and development projects and ensuring 
growers understand the difference between 
advocacy organisations and a R&D body.

These were two of Senator Richard 
Colbeck’s, Parliamentary Secretary for the 
Federal Minister for Agriculture and Senator 
for Tasmania, clear messages when he 
opened Turf Australia’s Conference. 

Katie Fisher reports.

H
eld on the Sunshine Coast in Queensland, the Senator 
opened the Turf Australia Conference by reflecting on his 
strong memories of the turf industry when, in 2006, he 
was responsible for assisting in getting the turf levy off the 
ground.

However it was the Senator’s huge belief in Australia’s R&D model 
which took centre stage during his opening address.

The Senator made it quite clear how Australia’s R&D model was also the 
envy of other countries who looked enviously on the model’s capacity.

But, according to the Senator, the thing that has been an issue for a 
long time – is extension. 

Senator opens with strong 
messages at Turf Australia’s 
2015 Conference

“IN REfERRING DIREcTLY TO THE TURf INDUSTRY 
ITSELf, THE SENATOR SAID “…IT wAS GOOD 
TO SEE AN INDUSTRY wORkING cOHESIvELY 
TOwARDS A STRONG pOSITIvE fUTURE AND I 
kNOw HAvING HAD INTERAcTION wITH SOME Of 
YOU OvER A LONG pERIOD Of TIME THAT YOU ARE 
A vERY INNOvATIvE INDUSTRY”.”

Senator Richard Colbeck, Parliamentary Secretary for the Federal 
Minister for Agriculture  (right) with outgoing Turf Australia Chairman, 

Anthony Muscat at the recent Turf Australia Conference.
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“The issue of extension is extremely important to us and I have 
seen examples of great R&D but extension has not been as good as 
it could be for the take-up of R&D projects,” he stressed.

“We are interested in finding ways to develop reasonable returns 
for growers, that’s why you are in business and that’s why we invest 
in R&D. R&D has been at the leading edge of maintaining this 
profitability.

“However, good extension is needed so industry can take-up R&D 
and ensure profitability.”

In touching on a very topical issue in the horticulture sector, the 
Senator acknowledged that Australia’s horticulture industry was 
going through considerable structural changes within its key R&D 
body – Horticulture Innovation Australia (HIA).

The Senator added that: “The process had a little way to go and 
we understand the frustration across the whole of horticulture of the 
process.

“We are looking forward to the process being properly settled so 
we can get back to R&D.”

In referring directly to the turf industry itself, the Senator said “…
it was good to see an industry working cohesively towards a strong 
positive future and I know having had interaction with some of you 
over a long period of time that you are a very innovative industry”.

Finally the Senator answered and voiced his concern that there 
was a lot of growers who did not recognise the difference between 
advocacy groups and R&D bodies.

“There is a lot of money going into R&D projects, the fact that so 
many people don’t differentiate between 
advocacy organisations and a R&D body is 
vital and important,” he said.

The Senator stressed that the Federal 
Government’s Statutory Levy Funding 
Agreement prohibited political activity from 
industry with any R&D money – “…it (the levy) 
is there for the profitability of the industry”.

“Political advocacy and representation is 
completely different. Some get confused that 
they’re paying a levy and don’t understand 
what it is all for,” he said.

“Political advocacy includes organisations 
such as the National Farmers’ Federation. 
Industry has to work out how they want to 
fund themselves but, dipping into the R&D 
funding is not the way and would threaten the 
whole process.”

The Senator agreed that understanding the 
difference between Voice of Horticulture (a 
member-based organisation that represents 
horticultural growers and businesses across 
fruit, nuts, mushrooms, turf, nursery plants 
and cut flowers), HIA (the horticulture 
industry’s R&D body) and peak industry 

bodies (such as Turf Australia) was “…a communication issue and 
needed to be understood across industry about what it was all for”.

“And that was one of the issues that came out of the recent 
review in the former Horticultural Australia Limited (now HIA) – the 
differentiation between industry organisations and R&D.

“Within the review, concern was expressed about the use of R&D 
funding being used for advocacy purposes.”

In looking forward, the Senator stressed that the horticulture sector 
would see a fairly difficult time ahead for the next couple of years 
while the new structure of HIA worked itself out.

“How some of the industry groups were receiving payments will 
be different and they will need to see a restructure of their business 
models,” he stressed.

However the Senator was positive and assured turf growers that he 
felt they were well positioned to cope with all the upcoming changes. 

Improved Turf Varieties for Australia

SodSolutions.com

“IN LOOkING fORwARD, THE SENATOR STRESSED 
THAT THE HORTIcULTURE SEcTOR wOULD SEE 
A fAIRLY DIffIcULT TIME AHEAD fOR THE NExT 
cOUpLE Of YEARS wHILE THE NEw STRUcTURE Of 
HIA wORkED ITSELf OUT.”
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Delegates were given a different, more interactive, 
type of presentation by telephone sales expert, Kevin 
Kosky from Big Hat Professional Services. His key 
focus was on teaching growers how to convert phone 
calls into profitable business. Katie Fisher explains.

S
ales phone expert, Kevin Kosky had delegates standing, 
pointing toes out, keeping chins in a horizontal position and 
much more at the recent Turf Australia Conference.

His strong opening message was “… confidence is a very 
important part of your sales”. And he insisted all stood-up 
and look “confident”.

And whilst delegates were standing, he then demonstrated a good 
hand shake stressing it was the first “… impression you make when 
meeting someone so it was vital”.

And what makes a proper shake, well according to Kevin – three 
strong shakes.

Kevin continued on by then explaining how to take this face-to-face 
confidence to the phone.

He stressed that sales results in any situation is about attitude + 
process = success.

“Your attitude as soon as you pick-up that phone counts and is vital 
in making a possible sale,” he added.

“Remember that 80 per cent of any sale is how you respond to a 
customer.

“Ask yourself – are you an order taker? For instance, do you only 
give the customer what they ask for?

“Or, are you a deal maker? Do you offer a complete solution?
“Remember customers don’t always know what they need.” 
So in summary, Kevin explained that what makes great sales call 

were:
• Friendliness.

• Sales process.

• Effective questions.

• The offer (pitching).

• Add-ons and extras.

• Closing the phone call.

Sales process
To understand just how telephone sales were evolving within 

Australia’s turf industry, Kevin himself rang many growers and 
discovered there was an opportunity to make a lot more money by 
making some suggested changes.

And in order to make a good sale, Kevin explained that growers 
must not compare price with price “…you must compare value – and 
what you can do to make the sales process easy”.

He asked grower delegates to suggest what the cost of a call to a 
grower was when the phone rang and a query was asked. 

“The answer is about $100 - $150 - therefore you want the person 
on the end of the phone to answer the phone properly and make a 
sale?” he stressed.

To make the process easy and more fluent, Kevin suggested a 
sale’s script was essential that outlined a workable sale’s pitch for the 
person answering the phone. This includes:

1. Welcome (phone answer).

2. Source questions (where the customer comes from).

3. Effective questions.

4. PITCH (your offer to the customer).

5. A good close.

For instance the initial phone greeting is very important. Kevin gave 
an example. 

PHONE greeting
The first thing is to thank them for calling your company and say 

your name – “pitch-up” for example, “this is Kevin”.
Don’t say “this is Kevin speaking”, because people remember the last 

thing that you said which in this case was “speaking”. If you say your 
name they will usually say their name in return.

Takeover questions
Takeover questions are a great way of opening up the conversation 

and obtaining more information from the potential customer.
Kevin gave an example: “Just before I answer that do you mind if I 

ask you a few questions?”
From there, Kevin said it was important that you pushed price and 

availability continuously until the end of the call.

Source questions
Another important part of the conversation was to enquire how the 

customer found out about your business. 
In this case, Kevin suggested a question such as: “Do you mind if I 

ask how you found out about us?”

Closing questions/techniques
The closing questions, Kevin stressed, is an area which should be 

practiced in the office as it could be the “deal breaker”.
The sort of questions he suggested you could use to close the sale 

are:
• How does this sound to you?
• How does that price sound to you?
• How would you like to pay?
• Would you like me to book that in for you?

Mystery shop exercise
Phone calls were made by Kevin to various turf suppliers across 

Australia. The aim was to test the phone skills of the industry’s 
suppliers.

In total, 30 calls were made with 25 suppliers answering their 
phones. Four were not available after three call attempts, and one had 
no answer as well as no answering machine.

Out of all the 30 calls, 24 responses were friendly, two attempted to 
close the sale and no-one followed-up on a sale.

What stood out for Kevin, was that for many of the calls there was 
no answer and there was no answering machine.

Pitching the right sales 
skills on the phone
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Transcribed CALL 1 Transcribed CALL 3

Turf farm: Hello.
Buyer: OK is that the turf farm?
Turf farm: Yeah.
Buyer: Ok great I’m doing some research on a property 
that I need about 60 metres of lawn for. I need something 
really tough and hard wearing. Just wondering what price 
you can do for me? What is the cost per metre?
Turf farm: Cost would be $3.95 per square metre.
Buyer: Right, okay. And are there any other costs involved?
Turf farm: Well, that’s the pick-up price.
Buyer: So do you deliver or lay the turf?
Turf farm: It’s a bit small for us. We’re in the bulk market. 
We don’t really do any small jobs.
Buyer: Ok that’s all good. That’s all I need to know. 
Thanks that helps me a lot. Thanks for your help. Before 
you go, what was your name again?
Turf farm: Leon
Buyer: Leon? Thanks Leon.
Turf farm: Okay, thanks mate. Bye.

In regards to this call Kevin said many things could have 
been done better. In fact, he referred to the 12 point phone 
checklist (see Table 1) in terms of ensuring you cover all 
key issues in a phone enquiry.

Turf farm: Good afternoon. The Turf Farm, this is Jane.
Buyer: Yes good afternoon Jane. Is this the Turf Farm?
Turf farm: Yes it is. How can I help?
Buyer: I’m considering a rental property in your area and I’m looking at the 
backyard at the moment and it’s not looking good. I’m thinking I might get 
some turf for the property. It’s roughly 50m2 . Can you give me an idea of what 
sort of price I might be looking at?
Turf farm: Yeah sure. Now this depends upon what grass you want. Do you 
think they’re going to have pets?
Buyer: I’d prefer they don’t have pets. But are you suggesting to go for 
something a little hardier? Is that what you mean?
Turf farm: There are two options you can have for a rental. You can do a cheaper 
lawn like the local Kykuyu. The trouble is it doesn’t come-up very well with wear 
and tear which means in a couple of years you’re going to have to replace it. So if 
it was a long term rental that you’re planning on keeping for a while …
Buyer: Yeah.
Turf farm: Then I would recommend going for the Soft Leaf Buffalo. It’s more 
expensive initially, but 50m2 is not going to break the bank and it will last forever. 
I’m in a rental and I have buffalo in my lawn. I have been renting for five and a 
half years and I’ve never had to do anything to it. It’s a very good lawn.
Buyer: Okay, that’s good. What am I looking at for the buffalo?
Turf farm: For the buffalo you are looking at $8.50/m2 .Plus $80 for delivery.
Buyer: $80 for delivery, ok.
Turf farm: We also have a laying service. So we can do the whole lot for you. 
We can take it there, we can put the soil in, and we can lay the turf for you.
Buyer: Ok.
Turf farm: And basically you just have to make sure that a sprinkler goes on it 
a couple of times a day while it’s getting established.
Buyer: Ok, no worries. So that sounds good. So what was that price again?
Turf farm: $8.50 times 50 which is $425 plus the $80 delivery. So that’s $505 
altogether. By the way do you know anyone in the town or are you doing all this 
remotely?
Buyer: I’m doing it remotely at the moment and just working out the costs of 
doing this.
Turf farm: Okay. If you can send me the address, I can get somebody to go and 
have a look and just check that it is that same size and get you a proper quote.
Buyer:  Okay, that sounds good. All right I’ll do that.
Turf farm: Well you have this number. So when you call back, just ask for Jane.
Buyer: Okay, that’s fantastic thanks Jane. That’s really helpful.
Turf farm: No worries at all.
Buyer: Appreciate it. Bye now. 

Transcribed Call 2

Turf farm: Hello Eva speaking – Farm turf.
Buyer: Oh yes. Could you help me? I’m just doing 
research into some turf cover for a property of mine. 
Could you give an idea what the cost per metre is?
Turf farm: Oh OK $6 for the turf and $1.50/m2 for the 
cartage of the turf too, wherever you are. That’s up to 
300m2 and after that its $1/m2 for delivery.
Buyer: Okay got that. $6 for the turf and $1.50/m2 for 
under 300m2. So is that it?
Turf farm: Yeah.
Buyer: Does that price include everything? Does the price 
include GST?
Turf farm: No, that’s just the turf and cartage. Laying is 
another $2.
Buyer: Right. Okay, no problem. That’s fantastic. That has 
helped me immensely. All right, thanks so much for that. 
Thanks Bye.

Kevin will be running various phone sales workshops across the country, watch out for Turf Australia’s communications to see when one 
is near you. For more information from Kevin M: 0416 163 704 or E: kevin@bighat.com.au

Table 1.: Phone checklist – 12 points

1. Greeting – “Thanks for calling …”
2. Get first name and use it.
3. Get the mobile phone number.
4. Friendly rapport and tone.
5. Effective questions (diagnostics).

6. Repeat back (shows listening).
7. Offer a choice of turf.
8. Pitch value – why that turf?
9. Range of prices.
10. Offer to come to the farm.
11. Close conversation.
12. Follow-up call.

How to answer a call
Kevin then reenacted three actual examples 

for from phone calls he made to real turf farms 
(no names or properties were mentioned).

Transcribed CALL 1 and 2 were examples of 
how not to carry out a phone conversation when a 
potential client rings for a quote and information.

Transcribed CALL 3  – was an excellent 
example of how to handle a phone sales enquiry.

Turf Australia would like to acknowledge the major supporters for the 2015 TA Conference
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There are days when it all seems too hard, when it 
seems as if everything is against us. Days when we 
think what am I doing in one of the toughest gigs on 
earth “farming”?  
Well Tania Chapman, citrus grower, Chair of Voice of 
Horticulture and 2012 RIRDC Victorian Rural Women 
of the Year Award recipient, explained to delegates 
at the Turf Conference that these were the days when 
you had to dig the deepest, use every bit of passion, 
commitment - in fact every ounce of your being to 
stay focused. 
Katie Fisher spoke to Tania and found out what drives 
her to push forward to look after the family, the 
community, the industry, the future, and not to forget, 
YOURSELF.

T
ania Chapman explained her own story as an example 
of how she has learnt to find the energy to “shine, 
empower and inspire”. As she believes that “…unless you 
understand a little of the person speaking to you, you 
won’t get a clear picture of why they do the things they 
do, and how they came to do them”.

Tania grew up in a tiny Mallee town of not more than 30 people, 
right in the heart of the wheat, sheep belt. University wasn’t even a 
consideration in her family and she married young and by the age of 
25 had three small children.

“I was also getting the education that I had been earlier denied by 
studying accounting off campus, I was working at the local CRT store 
doing all their computer work and financials, and I was the owner/
driver of a school bus service,” Tania explained.  

“When people tell me now I am crazy/busy, I look back at those 
times and think well in fact not much has changed - you have to have 
commitment, you have to work hard, you have to go and find your 
part in the world because the world doesn’t come to you!”

An opportunity then arose for Tania to shift to Mildura - this led to 
further opportunities as well as her first introduction into the world of 
horticulture, specifically citrus.

“Life doesn’t have a pre written script - the future cannot be 
predicted - never did I imagine I would find myself with three young 
children under 10 and $27,000 in the bank as well as alone,” she said.

“I had to leave my role as Software Support Manager Australia & 
New Zealand for SMArt software, as it involved too much travel and 
at this point I needed to be there for my children.

“I took a few temp jobs to get me by, but all the while thinking what 
next, how will I give my children a home and a life - surely this isn’t 
how my life will be?  

“So once I pulled my sorry self-up off the floor and thought about 
my skill set - accounting, office management, software development/
training - and how I could use those skills. I set about finding a job that 
paid me enough but also offered me that flexibility around children.”

Tania soon learnt that the only way she could have that flexibility 
was to be in business for herself, so she started her own book 
keeping/financial service business.

“The first thing I did was target all of those key relationships I had 
built-up, the landscape was changing with GST being introduced, 
there were and still are many horticultural business owned by 
families, migrant families, who even though they have been in 
business for many years and were very good at growing their grapes 
or vegetables they still had a language barrier and these new rules 
scared them.

“I have to say opening up their financials and business records to a 
stranger, an Aussie, a female scared them too.”

Today some of Tania’s clients have become lifelong friends and the 
business was clearing in excess of $100,000 in the first eight months 
which gave Tania the certainty to move forward as well as to look 
after her children.

Fast forward a couple of years and Tania had a new husband as 
well as another child. Then one of her clients, an elderly 81-year- old 
and his 74-year-old wife, sat her down to give her a “good talking to” 
about spending all of her time looking after everyone.

“They suggested I buy one of their farms - 350 acres of citrus, 
winegrapes, avocado’s all for a mere $4.5 million dollars,” Tania 
further explained.

“How I laughed at them - I told them they needed to be in touch 
with the real world, and who would lend me the money. I am a first 
generation farmer, have no capital and am female!”

For the next 18 months Tania did business plans. Cash flows were 
rejected by more banks than she “… knew existed in Australia”.

“I started to think, why anyone would back me, why would they 
think this is a good deal when even I began to have my doubts.  

“So I went back to the table with the owners and I said to them, 
if you think this is such a great deal and that I have the skills for this 
then how about you Vendor Finance half the deal?”

Tania added that “…no, was their first answer. Then they 
thought about it and said yes, provided they retain control over the 
operations”.

Shine, Empower and Inspire 
when times are tough…

“LIfE DOESN’T HAvE A pRE wRITTEN ScRIpT- THE 
fUTURE cANNOT bE pREDIcTED- NEvER DID I 
IMAGINE I wOULD fIND MYSELf wITH THREE 
YOUNG cHILDREN UNDER 10 AND $27,000 IN THE 
bANk AS wELL AS ALONE.”

Voice of Horticulture, Tania Chapman.
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“Well, no was my answer to that. If I am putting my name to the 
debt then I need to be in control of the outcomes. Eventually we 
came to a deal, so off to the banks again with a new proposal - and 
eventually a bank decided I was worth backing!”

Six months into the deal, Tania was thinking “what had she 
done?” as there were so many things outside her control such as 
droughts, floods, frosts and a fluctuating exchange rate. But she was 
determined to take control.

The staff she inherited were not passionate enough for her 
business plan, all they wanted to do was collect their pay checks, so 
she insisted her husband (an agronomist) come and work for her.

“I thought this would be a perfect fit, he was an agronomist and 
had been managing a multi-commodity farm, he could look after the 
production side and I could do the financial, marketing business side. 
What could be better…?” Tania asked.

“Being in the turf industry, I know there are a large percentage of 
family run operations, so growers can understand when I say this 
was one of the hardest things I did – to live with your spouse, eat with 
them, sleep with them, work with them 24/7- there is nowhere to hide.

“Then if your children, the new blood, decide or want to come into 
the business, one of you will spend half your tine putting out the spot 
fires that just erupt!”

Tania said she and her husband, as old bloods, soon learnt there 
was a fine line, a balance they had to find where they listened to the 
youth, evaluated their idea’s, worked with them to build their ideas 
into workable solutions for the business. 

“All too often we get into a routine where we think we are right, 
that we have all the answers and we shut out new idea’s without fair 
evaluation, but worse, we do this in a harsh negative way so we stifle 
that innovative thought process the next generation has started,” she 
said.

“I am not saying all of their ideas are worth pursuing, but instead 
of just saying ‘that won’t work’ or ‘we’ve tried that a million times’, we 
now take the time to sit down and listen and negotiate.

“The key is to keep their passion alive so they don’t fall into a rut  - 
like I nearly did. Make them want to take the business to the next level 
- a new level of profitability, sustainability and longevity.

“It is vital we preserve the enthusiasm of our youth and as old 
bloods embrace change.”

Tania’s advice to those grower delegates at this year’s conference, 
who owned a family business, was “… the imperativeness of having 
clearly defined roles”.

She added that there were always overlaps, “…but by this 
segregation and delegation of roles, everyone has responsibility and 
a sense of ownership”.

“It also forms a huge part of your succession planning without 
the pain of sitting down and working through it - your family will see 
how the different facets of the business work independently but are 
integrated and vital to future success.”

For Tania, if there was a key message she wanted delegates to take 
home from her presentation it was - RELATIONSHIPS ARE THE KEY 
TO YOUR SUCCESS! 

“TANIA’S ADvIcE TO THOSE GROwER DELEGATES 
AT THIS YEAR’S cONfERENcE, wHO OwNED A 
fAMILY bUSINESS, wAS “… THE IMpERATIvENESS 
Of HAvING cLEARLY DEfINED ROLES”.”

Tania Chapman, conference presenter and Voice of Horticulture Chair with 
new Turf Australia Chair, Ross Boyle at the 2015 Turf Australia Field Day.
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Above left to right: Lawrence, Jimmy and Leonard Deale.

Phone (02) 4579 6511
67 Joshua Road, Freemans Reach NSW 2756

www.sammut.com.au

Sammut GearMaster Series
 Zero turn
 Fully gear drive
 Shear bolt protectors
 Galvanised deck panels
  No belts to replace or 
slip
   High quality Australian 
made gearboxes
  Even dispersal of 
clippings

  Automatic dual safety 
locks

  Individually floating 
decks ensure even cut

  Ideal for large parklands, 
sports fields, turf farms 
and polo fields, with 
many units all over 
Australia and abroad it’s 
your No. 1 choice

Sammut GearMaster 5200 setup with Council specs 
including rubber deflectors, mud guards and lights

Sammut GearMaster 9000

NOW 
STANDARD WITH 
STAINLESS STEEL 

DECKS

Sammut GearMaster 6600. 
The full floating heads allows mowing through drains 

and uneven terrain without scalping.

  Automatic open and lock
  Open the whole side in 
seconds
  Great for advertising and 
product promotion
  Can be fitted to your existing 
flat top rigid or trailer
  Kits available from 4m (13ft) to 16.5m (54ft)
  Complete body and forklift mount available
  No buckles or hooks

Poyntz Covered Wagon

Fast Facts
  Made in UK
  Revolutionary patented 
one side off loading 
system
 50hp Yanmar
 Suspension cab
  Only 1350mm 
overhang

  Light tare weight
  Excellent vision
  Will mount in all existing 
mounting kits
  2.5 tonne lift capacity
  Robust built
  Very comfortable to 
operate

UNLOAD YOUR 
TRUCK OR 

TRAILER FROM 
ONE SIDE

Sammut is now the sole 
Australian distributor of 
Rotadairon products, including: 

  Stone Buriers
  Dethatchers
  Seeders

Rotadairon New LoadMac 825

FOLDS 
UNDER 2.5M 

FOR ROAD 
TRANSPORT
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All New Trebro SC2010 Automatic 
Roll Harvester The Trebro SC2010 is a compact, 

lightweight harvester powered 
by a 99hp John Deere engine. 
The deluxe cab with anti-
vibration mounts has heat and 
air conditioning that provides the 
driver with a quiet, comfortable 
working environment. With all-
wheel drive and rear wheel anti-
spin control, the SC2010 stays on 
track in wet, muddy conditions and 
has outstanding maneuverability, 
increasing harvesting efficiency.

  Best turning radius in the 
industry 
  Rear-mounted pallet injector 
with 10 pallet capacity 
  Excellent visibility of cutting 
head, conveyor and stacker 
  Rear wheel electronic anti-spin 
control 
  Electronically-controlled 
conveyor speed mode 
  Automatic hydraulic conveyor 
belt tensioning

All New Trebro SC2010 Automatic 
Slab Harvester The SC 2010 Slab combines a 

revolutionary design along with 
Trebro’s proven reliability into an 
automatic stacking slab harvester 
with performance that you can 
count on.
No other turf harvester is designed 
and engineered like the Trebro 
SC 2010 Slab. It is the most 
maneuverable turf harvester 
available. The 170 degree front 
steering axle with zero turning 
radius makes it the ideal turf 
harvester in smaller fields.
The SC 2010 Slab deluxe cab has 
been designed with operator 
comfort and  visibility in mind. The 
driver has an excellent view of all 
harvesting and stacking functions. 
The Trebro exclusive floating 
cutting head with adjustable down 
pressure maximizes productivity 
with a minimum of waste.

All New Trebro AutoStack II 
Auto Harvester

The Trebro AutoStack II is the 
ultimate high production automatic 
turf harvester. The AutoStack 
II is a totally refined machine by 
any standard. The state of the art 
heated and air conditioned cab 
uses curved glass front and rear 
for outstanding visibility of all 
harvesting and stacking functions. 
The entire cab is mounted on anti-
vibration mounts for a smooth quiet 
ride. Powered by a 140hp engine 
with all wheel drive and large 
floatation tyres the AutoStack II 
harvests through muddy and wet 
conditions with ease. When it turns 
hot and dry the AutoStack II keeps 
harvesting thanks to the dual 24” 
cutting heads with dual adjustable 
down pressure producing an 
outstanding quality of cut with a 
minimum of waste. Turn your large 
scale turf harvesting operation into 
a highly efficient one-man system. 

NEW MODEL 
AUTO STACK CAN 
DUMP BAD ROLLS 

AND PYRAMID 
STACK

ALL NEW 
AUTOMATIC SLAB 

HARVESTER 
ONLY WEIGHS 6.7 

TONNE

NOW AVAILABLE 
WITH AUTOMATIC FLAP 

CONTROL AND PALLET 
SQUEEZE, TURNING 

BULKY TURF INTO NEAT 
STABLE PALLETS, AND 

NO SIDE OVERHANG

OVER 600 MACHINES 
WORLD WIDE

IT’S YOUR NO. 1 CHOICETrebro. Simply the Best.
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This year’s Turf Australia Field Day was 
blessed with plenty of sun, people and 
exhibitors. Held at GoTurf’s Beerburrum 
farm, of interest to many growers was the 
information provided on turf chemicals. 
From fertilisers to herbicides, growers were 
privy to the latest and the greatest.

This special Turf Chemicals Field Day 
Feature showcases what some of the 
industry’s leading chemical companies 
currently have on offer...

 

Phone (02) 4579 6511
67 Joshua Road, Freemans Reach NSW 2756

www.sammut.com.au

Sammut GearMaster Series
 Zero turn
 Fully gear drive
 Shear bolt protectors
 Galvanised deck panels
  No belts to replace or 
slip

   High quality Australian 
made gearboxes

  Even dispersal of 
clippings

  Automatic dual safety 
locks
  Individually floating 
decks ensure even cut
  Ideal for large parklands, 
sports fields, turf farms 
and polo fields, with 
many units all over 
Australia and abroad it’s 
your No. 1 choice

Sammut GearMaster 5200 setup with Council specs 
including rubber deflectors, mud guards and lights

Sammut GearMaster 9000

NOW 
STANDARD WITH 
STAINLESS STEEL 

DECKS

Sammut GearMaster 6600. 
The full floating heads allows mowing through drains 

and uneven terrain without scalping.

  Automatic open and lock
  Open the whole side in 
seconds

  Great for advertising and 
product promotion

  Can be fitted to your existing 
flat top rigid or trailer

  Kits available from 4m (13ft) to 16.5m (54ft)
  Complete body and forklift mount available
  No buckles or hooks

Poyntz Covered Wagon

Fast Facts
  Made in UK
  Revolutionary patented 
one side off loading 
system
 50hp Yanmar
 Suspension cab
  Only 1350mm 
overhang

  Light tare weight
  Excellent vision
  Will mount in all existing 
mounting kits

  2.5 tonne lift capacity
  Robust built
  Very comfortable to 
operate

UNLOAD YOUR 
TRUCK OR 

TRAILER FROM 
ONE SIDE

Sammut is now the sole 
Australian distributor of 
Rotadairon products, including: 

  Stone Buriers
  Dethatchers
  Seeders

Rotadairon New LoadMac 825

FOLDS 
UNDER 2.5M 

FOR ROAD 
TRANSPORT
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All New Trebro SC2010 Automatic 
Roll Harvester The Trebro SC2010 is a compact, 

lightweight harvester powered 
by a 99hp John Deere engine. 
The deluxe cab with anti-
vibration mounts has heat and 
air conditioning that provides the 
driver with a quiet, comfortable 
working environment. With all-
wheel drive and rear wheel anti-
spin control, the SC2010 stays on 
track in wet, muddy conditions and 
has outstanding maneuverability, 
increasing harvesting efficiency.

  Best turning radius in the 
industry 
  Rear-mounted pallet injector 
with 10 pallet capacity 
  Excellent visibility of cutting 
head, conveyor and stacker 
  Rear wheel electronic anti-spin 
control 
  Electronically-controlled 
conveyor speed mode 
  Automatic hydraulic conveyor 
belt tensioning

All New Trebro SC2010 Automatic 
Slab Harvester The SC 2010 Slab combines a 

revolutionary design along with 
Trebro’s proven reliability into an 
automatic stacking slab harvester 
with performance that you can 
count on.
No other turf harvester is designed 
and engineered like the Trebro 
SC 2010 Slab. It is the most 
maneuverable turf harvester 
available. The 170 degree front 
steering axle with zero turning 
radius makes it the ideal turf 
harvester in smaller fields.
The SC 2010 Slab deluxe cab has 
been designed with operator 
comfort and  visibility in mind. The 
driver has an excellent view of all 
harvesting and stacking functions. 
The Trebro exclusive floating 
cutting head with adjustable down 
pressure maximizes productivity 
with a minimum of waste.

All New Trebro AutoStack II 
Auto Harvester

The Trebro AutoStack II is the 
ultimate high production automatic 
turf harvester. The AutoStack 
II is a totally refined machine by 
any standard. The state of the art 
heated and air conditioned cab 
uses curved glass front and rear 
for outstanding visibility of all 
harvesting and stacking functions. 
The entire cab is mounted on anti-
vibration mounts for a smooth quiet 
ride. Powered by a 140hp engine 
with all wheel drive and large 
floatation tyres the AutoStack II 
harvests through muddy and wet 
conditions with ease. When it turns 
hot and dry the AutoStack II keeps 
harvesting thanks to the dual 24” 
cutting heads with dual adjustable 
down pressure producing an 
outstanding quality of cut with a 
minimum of waste. Turn your large 
scale turf harvesting operation into 
a highly efficient one-man system. 

NEW MODEL 
AUTO STACK CAN 
DUMP BAD ROLLS 

AND PYRAMID 
STACK

ALL NEW 
AUTOMATIC SLAB 

HARVESTER 
ONLY WEIGHS 6.7 

TONNE

NOW AVAILABLE 
WITH AUTOMATIC FLAP 

CONTROL AND PALLET 
SQUEEZE, TURNING 

BULKY TURF INTO NEAT 
STABLE PALLETS, AND 

NO SIDE OVERHANG

OVER 600 MACHINES 
WORLD WIDE

IT’S YOUR NO. 1 CHOICETrebro. Simply the Best.

68-SAMAGR_COR_FULL_4.indd   38 20/08/2014   2:49 am

New precision fertiliser provides 
turf with best results
Polyon 42-0-0 (polymer-coated urea) is a new controlled-
release nitrogen fertiliser containing 42 per cent nitrogen. 

Standing strongly by the product is Paul Weldon, Territory Manager 
for Simplot Partners who explained that Polyon 42-0-0 is the “… 
industry’s most advanced coating technology, with polyon very 
precisely controlling the release of nutrients to meet the prolonged 
feeding requirements for all soft turf varieties”.

“The nitrogen is released through osmosis for a constant, gradual 
feeding. This release is unaffected by varying amounts of soil 
moisture, microbes or pH levels,” he added.

“Visible results are generally seen about two weeks following 
application.”

In terms of Polyon 42-0-0’s benefits, the fact that nitrogen is 
100 per cent controlled-release stands apart from many other 
conventional fertilisers.

“A turf response of 12 to 16 weeks can be expected with all the 
nitrogen released during that time period (no unreleased portions 
remaining),” he explained.

Of importance Paul said, was that Polyon was a very tough and 
durable product that resisted breakage during blending, bagging and 
spreading. 

“There is no quick premature release of nitrogen to burn the foliage 
from cracked or damaged particles,” he added.

“In fact, the product’s environmentally sound technology means 
that the metered release of nitrogen closely matches plant nitrogen 
uptake capacities.”

For more information contact Paul Weldon M: 0438 326 321 or  
E: paul.weldon@simplot.com.au

“A TURf RESpONSE Of 
12 TO 16 wEEkS cAN bE 
ExpEcTED wITH ALL THE 
NITROGEN RELEASED 
DURING THAT TIME 
pERIOD (NO UNRELEASED 
pORTIONS REMAINING).” 

Paul Weldon, Simplot.

2015Turf Australia 
Conference & Field Day

Field Day 
   –  a showcase of turf chemicals  
 at this year’s field day

ADvERTORIAL

All the recommendations made on these following pages are general 
in nature and appropriate chemical regulations and label information 
needs to be followed and/or adhered to in each state of issue.
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A leader in customer service and 
supplying key turf agrichemicals

......delivers results like 

no other herbicide!

Turf Managers now agree, Drive herbicide delivers enhanced suppression of kikuyu and 

control of summer grass like no other herbicide on the market. Its excellent solubility 

within the plant combined with its unique mode of action enhances the degree and 

speed of activity.

During its first season of release, Drive has provided enhanced results on well established 

kikuyu stands in a variety of warm and cool-season species (Figures 1 & 2).

Drive also proved to be a safe alternative to suppress kikuyu in sensitive areas around 

bent greens (Figure 3) and up close, delivering results like no other herbicide (Figure 4).

It is Now the Ideal Time to Apply:

1

2

3

4

• Prevent summer grass from seeding.

• Take advantage of net movement of sugars from the leaves into the root system,   

 which occurs in kikuyu prior to dormancy. 

• While there is still turf growth, allow couch to fill in the bare areas and establish a   

 good  healthy cover going into winter.

Globe Growing Solutions is a leading key supplier of 
products and services to the turf industry.

Globe has a team of turf and landscape management professionals 
to assist its clients in product choice and recommendations. 
Providing customers with solutions and results is what drives the 
company and its employees to higher standards of service and 
integrity. 

Globe also has strong partnerships and alliances with both local 
and overseas suppliers ensuring a comprehensive and strong 
range of products. These partnerships provide Globe with access 
to new and developing technologies allowing them to provide their 
customers with the most current products and services available.

For turf growers, a number of new products have recently become 
available and include the following:

Pennmag Turf Herbicide is a new pre-emergent herbicide 
from Syngenta. For many years, the most popular products in this 
category that are registered for use on turf have been primarily from 
the same group of chemicals known as Group D. 

The overuse of chemicals from the same chemical group can 
lead to resistance building in the target weeds. This means that one 
day the product will stop controlling the same spectrum of weeds 
that it once did. These chemicals also negatively impact on the 
development of new turf roots which can slow down regrowth of turf 
following harvest. 

With the help of chemical manufacturer 
Syngenta, Globe Growing Solutions can now 
offer turf producers a turf registered pre-
emergent herbicide from an alternative chemical 
group. Pennmag Turf Herbicide is a Group K 
chemical that is the perfect rotational partner 
for other pre-emergent products. 

Tempo Xtra Turf and Ornamental 
Insecticide is an option for controlling tough 
turf insect pests from Bayer. The dual mode of 
action in the formulation of Tempo Xtra from 
Bayer delivers excellent control of many of 
the tough-to-kill insect pests impacting turf 
production. The broad spectrum of control 
achieved by using Tempo Xtra reassures users 
that pest populations are being managed and 
turfgrass damage will be kept to a minimum. 

Drive XL Herbicide is a new formation 
for Summer Grass control from BASF. 
BASF has reformulated its well-known 
herbicide containing the active ingredient 
Quinclorac for unsurpassed post emergent 
control of Summer Grass, White Clover and 
suppression of Kikuyu. Drive XL is a water-
based formulation to provide faster and more 
effective control through quicker plant uptake 
of the active ingredient and is rainfast within 
as little as one hour after application. 

For more information on these products 
contact, Josh Ammenhauser M: 0409 644 
491 or E: jammenhauser@barmac.com.au

“GLObE ALSO HAS STRONG 
pARTNERSHIpS AND ALLIANcES 
wITH bOTH LOcAL AND 
OvERSEAS SUppLIERS ENSURING 
A cOMpREHENSIvE AND STRONG 
RANGE Of pRODUcTS.”

ADvERTORIAL
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Following a culmination of years of research and 
development Australia now has its first metolachor-
based herbicide. Called Meteor, and from Amgrow, 
it is a new generation pre-emergent herbicide 
containing 960g/L of the active ingredient - 
metolachor.

According to Liam Harper, Marketing and Product Manager 
for Amgrow, Meteor provides up to four months pre-emergent 
control of Winter Grass, Crowsfoot Grass and Summer Grass in a 
range of warm season turf varieties including the soft leaf varieties 
of Buffalo, Common and Hybrid Couches, Kikuyu, Zoysia and 
Queensland Blue Couch.

Field studies have consistently demonstrated that a rate of 2L/
ha will provide up to four months control of Winter Grass and up 
to three months control of Crowsfoot as well as Summer Grass.

Soil texture and moisture levels also play a major role in the 
level of longevity achieved with Meteor. Shorter periods of 
herbicide activity may be observed in sandy soils with regular 
irrigation or rainfall.

Liam explained that Meteor’s key features and benefits included:
•	 Group	K	herbicide	–	ideal	rotational	tool	for	use	in	

conjunction with conventional Group D pre-emergent 
products.

•	 Up	to	three	times	safer	on	turf	root	development	than	
Group D pre-emergent herbicides.

•	 Ideal	for	use	in	turf	production	and	propagation	situations.
•	 Reliable	pre-emergent	control	of	grassy	weeds	for	up	to	

three months.

New mode of action
Metolachor, the new active ingredient, is categorised as a 

Group K mode of action. 
Liam explained that “…this means that following plant 

uptake, metolachor acts as a growth inhibitor by blocking the 
synthesis of very long chained fatty acids (VLCFA)”.

“This occurs through the inhibition of elongase enzymes which 
initiated the formation of VLCFA’s from shorter chain fatty acids. 
This then results in the cessation of cell division and elongation and 
ultimately plant death.

“Currently no reported resistance issues exist for Group K 
herbicides making it an excellent rotational tool for resistance 
management.”

After application the metolachor forms an herbicidal layer in the 
topsoil where it predominantly enters the susceptible plant by the 
young shoot as it emerges from the seed casing.

Liam added that root uptake of metolachor does occur to some 
extent, “however, this is much lower than the level of shoot uptake”.

Herbicide uptake and subsequent weed kill occurs during or 
shortly after seedling germination as the weed seeds emerge within 
the treated herbicide zone.

A programmed approach to weed management
Liam explained that Meteor provided turf managers and growers 

with the ideal tool to rotate mode of actions for weed resistance 
avoidance.

“fOLLOwING A cULMINATION Of YEARS Of 
RESEARcH AND DEvELOpMENT AUSTRALIA 
NOw HAS ITS fIRST METOLAcHOR-bASED 
HERbIcIDE.”

Australia’s first metolachor-based 
herbicide for turf growers is here!

Meteor®
Pre-Emergent Herbicide

A New Molecule 
A New Mode of Action

A Fresh Approach

Table 1: Meteor herbicide at a glance.

Active ingredient 960g/L Metolachor

Formulation Suspension Concentrate

Pack Size 5L, 20L

Poison Schedule Schedule 5 (Caution)

Mode of Action Group K Herbicide

“When used in conjunction with Group D chemistries such as 
Dimension EW (420g/L dithiopyr), the multiple modes of activity 
provided a real solution to preventing the incidence of resistance,” he 
added.

“Additionally, the Group K mode of action of Meteor poses a lower 
risk than Group D chemistries with regards to resistance potential.”

Metolachor is now available through Nuturf Australia. For more 
details contact Andrew Smith E: andrew.smith@nuturf.com.au or 
visit www.nuturf.com.au

ADvERTORIAL
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Tempo XTRA is a new and innovative turf insecticide 
recently launched in Australia by Bayer.  

It is a broad spectrum and fast acting insecticide which can be 
added into a chemical rotation to give turf growers another weapon 
against a number of hard to control pests.

Tempo XTRA is registered to control nine pests in turf situations, 
including Argentine Stem Weevil and Couch Mite.  

The basis for Tempo XTRA’s effectiveness is its formulation. The 
Tempo XTRA formulation difference is the unique milling process, 
whereby the two active ingredients (Imidacloprid and Beta-cyfluthrin) 
are finely milled in combination.  

This co-milling creates a uniform particle size for the two actives 
which improves hang time in the tank, gives greater coverage 
and maximizes biological exposure of both actives.  This unique 
formulation is called HAS Technology (Homogenised Active Solution 
Technology).

Having trialled the new Bayer product for the last 
two summers, Course superintendent at the New 
South Wales Golf Club, Gary Dempsey has been 
impressed with the results.  

“I can say without hesitation that this product 
has been a welcomed addition to our rotation of 
insecticides in our battle with Stem Weevil.” Gary 
said.  

“The visual immediate results when using this 
product give a reassuring sense that the insect 
levels are being managed and damage is kept 
to minimum levels.” 

Turf market manager for Bayer, Peter Kirby 
said he was not surprised at those results.  

“Bayer’s own scientific trial research data 
has shown that the active ingredients in 
combination provide a synergy, increasing 
control by up to 40 per cent,” he said.

“This makes Tempo XTRA an ideal 
resistance management tool as it works fast 
in knocking down insects.  

“When you compare against other 
synthetic Pyrethroid products such as 
Bifenthrin, Tempo XTRA can control key turf 
insects within 30 minutes, whereas, it takes 
up to an hour with Bifenthrin materials. 

“When rapid control is required, Tempo 
XTRA is your answer.”

Peter added: “Tempo XTRA has better 
knockdown (than any other product 
currently on the market) and better residual 
activity, due to better chemistry. It offers 
ultimate versatility as it’s also registered 
as a pest control product; therefore can 
be used in and around the maintenance 
facility.”

Tempo XTRA from Bayer is available 
now from distributor outlets. 

For more information T: (07) 3908 5800 
or visit: www.bayercropscience.com.au

“THE TEMpO xTRA fORMULATION 
DIffERENcE IS THE UNIqUE 
MILLING pROcESS, wHEREbY 
THE TwO AcTIvE INGREDIENTS 
(IMIDAcLOpRID AND bETA-
cYfLUTHRIN) ARE fINELY MILLED 
IN cOMbINATION.”

BAYER offers ‘Tempo’ as a weapon 
to combat hard to control pests

Target pests

Aphids 

Thrips 

Mealybug

Whiteflies

Caterpillars

Grasshoppers

Azalea lace bug

Sawfly larvae

Garden Weevil

Spiders

Cockroaches

Stored  
product pests

Silverfish

Fleas
Bedbugs

Carpet beetle

Clothes moths

Areas of use

Turf and ornamental plants 

and general areas within and 

around buildings.

Armyworm

Cutworm

Webworm

African  
black beetle

Billbug

Argentine  
stem weevil

Scarab beetles

Ants
Crickets

Millipedes

Paralysis ticks

Mosquitoes

Flies

Tempo is a  
broad-spectrum 
knockdown and 
residual insecticide 

based on the 
synthetic pyrethroid 

betacyfluthrin. 

With unique patented  

formulation technology Tempo 

has an excellent safety profile  

and has minimal personal 

protective equipment (PPE) 

requirements during use.

These features make it an ideal 

product to use in a range of 

situations where insect control  

in turf and on ornamental plants  

is required.

Through market leading Research and Development, Bayer Environmental Science is 

committed to providing quality, highly effective and safe insect management solutions for  

the turf and ornamental industry.

Key features:

  Broad spectrum of activity with fast 

knockdown and registrations covering  

a wide range of pests; providing a 

solution to many commonly encountered  

pest problems.

  Low concentration synthetic pyrethroid 

(Schedule 5) with high level of safety in 

handling and use (with minimal PPE 

requirements); providing a safer and 

more favourable option for use in areas 

where application may be visible to the 

general public or other workers (refer 

comparison table 1 below).

  Very low application rates compared to 

other turf insecticides (refer the 

comparison in the table below).

  Water based formulation (no hydrocarbon 

solvents) with very low odour.

  Very high level of safety for use on 

ornamental plants and turf allowing 

confidence of no phytotoxic effects.

  Available in a range of pack sizes from 

200 mL to 2.5 L.

  500 mL and 1 L chamber packs have 

built-in measure.

Comparison of active ingredient application rates (in turf) 

between Tempo and other turf registered insecticides:

Technica l  In format ion 

Advanced technology that gives  

great all round performance

Chlorpyrifos 350 - 3000 grams of active ingredient/ha

Bifenthrin SC formulations 120 - 440 grams of active ingredient/ha

Tempo
50 - 150 grams of active ingredient/ha
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BASF has taken the performance of Drive® herbicide 
to the next level with the introduction of a new 
soluble liquid formulation, Drive® XL. The water-based 
formulation provides faster more effective weed 
control, delivers quicker plant uptake and is rainfast 
within one hour.

BASF Technical Development Specialist, David Elmouttie said “…
the new formulation of Drive powered by Quinclorac is the latest 
technology in providing unsurpassed control of Summer Grass, White 
Clover and suppression of Kikuyu in turf grasses. It is also effected 
less by rain and irrigation water with trials demonstrating it is rainfast 
in approximately 30 minutes after application”.

“The advantage comes from Drive XL’s initial activity where it 
is rapidly absorbed through the plant resulting in fast activity,” he 
added. 

“Trials evaluating the performance of the new formulation on 
Summer Grass showed that at two to three tiller stage approximately 
87 per cent control is achieved and at five to seven tiller stage 90 per 
cent control was obtained.  

“This is a marked improvement on other dry flowable formulations 
where only 50 per cent and 83 per cent efficacy was possible at the 
respective tiller stages.”

A rate of 4.6 litres per 400L tank mix, is sufficient to treat one 
hectare, spot spray application is also possible and should be applied 
to the point of run off. 

Drive XL performs best when applied to actively growing weeds 
and when turf is not mowed two days before or after application to 
minimise turf injury.

Application with a high quality Methylated Seed Oil (MSO) for 
example, Hasten® at 1 per cent concentration (v/v) is recommended 
by BASF for superior performance. 

Drive XL can be used on most cool and warm season grasses and 
in the same use situations as the old formulation, refer to the label for 
more details. 

Table 1:   Drive XL compared to Dry Flowable Quinclorac  
  trials on Summer Grass.

New Drive® XL liquid provides 
unsurpassed post emergent weed control

Superior control from Drive XL Formulation, 
Summer grass Trial – Plots composed of 
almost all Summer grass. Note: Tall Fescue in 
upper right hand corner of XL plot unaffected.

ADvERTORIAL
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Syngenta has released a new pre-emergent herbicide 
to give turf growers the flexibility of control options 
immediately after harvest.

PENNMAG has been launched by Syngenta this year, giving turf 
farm managers an option for recently harvested turf blocks to actively 
re-grow, weed-free, from rhizomes and/or stolons without the effect 
of root pruning associated with Group D pre-emergent herbicides.  

Currently, the pre-emergent herbicide market has a significant 
number of products with actives from the Group D family.

“When using these products immediately post-harvest, growers 
have traditionally needed to compromise slightly when wanting 
complete weed control and maximum turf recovery simultaneously,” 
explained Matthew Holmes (below), Senior Territory and Technical 
Manager (QLD, NNSW & NT) for Syngenta.

“Because Group D herbicides 
restrict root growth, some species – 
buffalo in particular – have difficulty 
pegging down into treated soil, often 
seen as a ‘porpoising’ growth habit 
as stolons attempt to peg roots 
down.

“At the same time, when the cut 
surface is bare or with minimal cover, 
this is when most weeds establish. 

“The trade-off then becomes no 
weeds but slow regrowth, or normal 
regrowth but plenty of weeds which 
need post-emergent spraying.”

PENNMAG is a short-term, non-
root pruning, pre-emergent herbicide, 
able to slot into a six to eight week 
window. It also features a spectrum 
that covers the major annual weedy 
grasses and is safe to the turf species 
typically grown in Australia. 

PENNMAG is a highly optimised 

formulation of S-metolachlor - one of the biggest 
pre-emergent actives worldwide. The ‘S’ indicates it 
is a formulation produced by refining and separating 
the two versions of the ‘active ingredient’ standard manufacturing 
produces. 

As herbicides, the two differing versions have very different 
levels of ability when it comes to treating weeds – the ‘S’ is a higher 
performing version.

Syngenta PENNMAG product contains nearly 90 per cent of the 
high performing version, a much higher rate than the standard 50:50 
mix favoured by older herbicide technology. 

Matthew said that: “While PENNMAG provided a new herbicide 
option to growers, it could be used only once per cropping cycle, with 
the best time immediately after harvest.”

Following application (six to eight weeks later), once stolons have 
spread and the turf re-established, conventional Group D pre-
emergent herbicides such as BARRICADE can be used to provide 
additional weed control for another three to six months.  

Matthew said that “… adopting this type of approach allows 
mode of action groups to be rotated which will lessen the chance of 
resistance occurring”. 

“The key message for growers, is that a product like BARRICADE 
is about as good as you can get in terms of long-term, safe and 
effective pre-emergent control of summer annual grasses.

“But there is a very short window immediately after harvest 
where the inherent qualities of the chemistry class (root pruning) are 
undesirable if the turf has to work to regain cover.

“PENNMAG fits the window nicely, is priced accordingly and 
represents a technically appropriate tool for the issue being 
addressed. When used together in a program, you can be assured of 
weed-free turf from harvest to harvest.”

For more information contact your local Syngenta representative: 
Matthew Holmes (QLD/NT) M: 0427 259 826 E: matthew.holmes@
syngenta.com; Albie Leggett (NSW/ACT) M: 0418 395 632  
E: albie.leggett@syngenta.com; Daniel Docherty (VIC/Tas/SA/WA)  
M: 0419 266 878 E: daniel.docherty@syngenta.com

Herbicide can be used on 
recently harvested blocks

ADvERTORIAL
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Predictive Turf Management Is The Future 

Turf Forensics® is proud to present My-Climate®, a 
world first service that applies proprietary algorithms 
to weather data, in order to warn against outbreaks 
of economically damaging diseases and weeds. Other 
useful climatic tools are also available through My-
Climate®, which can be viewed via your smartphone, 
tablet or desktop computer. 

Turf Forensics® also contains My-Results®, a turf 
pathology platform that features best practice 
interpretation models to analyse results and make 
comparisons across the key metrics of water, soil, 
disease, pests and nutrients. 

The combination of My-Results® and My-Climate® makes 
Turf Forensics® a truly comprehensive online resource. 
Developed in Australia in conjuction with scientists from 
leading Universities, Turf Forensics® combines online 
technology and science to keep your turf at the top of 
its game.

TURF FORENSICS® RELEASE ‘MY-CLIMATE VERSION 2.1’ 
My-Climate® is a cutting edge smart phone app from Turf Forensics®, a web based service 
from Greenshed Pty Ltd that is distributed in Australia by Living Turf.
An early warning system against disease outbreak and weed germination, My-Climate® is 
the first significant predictive turf management tool of its kind, world-wide.
The imminent release of ‘My-Climate® version 2.1’ brings a range of new and enhanced 
features making it more relevant, accurate, versatile and cost effective.

FEATURES BENEFITS
Early warning for disease 
outbreaks

My-Climate® helps managers make better treatment decisions, sav-
ing money, justifying spray events and streamlining pesticide use.

Threshold setting for 
email alerts

A customised damage threshold triggers a physical email alert for 
high pressure conditions, allowing managers to increase monitoring, 
plan treatments and prevent damage.

Postcode matched 
weather data

Weather data collection is matched to your postcode, allowing 
My-Climate® to measure risk in your specific geography. Ultimate 
location accuracy can be obtained by installing your own Rainwise® 
weather station.

Rainwise® weather sta-
tion option

This durable commercial weather station has been hand-picked to 
work with My-Climate®, allowing for single or multiple data collec-
tion points to increase accuracy and support many other aspects 
of turf facility management, including but not limited to website 
weather information display.

Linked to sales agrono-
mist

Warning email alerts are shared with dedicated supply agents to fa-
cilitate targeted support and fast response for product and service 
needs.

Account sharing with 
staff

This feature allows multiple users to be granted account status, to 
increase the eyes and ears around your golf course or turf facility to 
help monitor and report disease outbreaks.

Diagnosis and treatment 
information

This information feature helps to educate and inform what disease 
or weeds looks like, what conditions cause them to flare and what 
treatment options are available.  Then a convenient link contacts 
your dedicated supplier.

Spraying the right herbicide or chemical on turf at the 
wrong time can lead to disastrous and costly ramifications.

However, with the advances in technology and weather data information, 
it could be the computer program Turf Forensics that can provide the alert 
on the best time for applications.

But not limited to that, the Turf Forensics programs can also deliver 
a suite of other weather forecasting and recording options to help turf 
managers make the best management decisions.

With managers increasingly requiring accurate environmental data, 
diagnosis and targeted application to maintain high quality surfaces, 
Turf Forensics has been developed by a team of scientists, agronomists, 
computer programmers and weather station specialists.

The program features early warning for disease outbreaks, threshold 
setting for email alerts, postcode matched weather data, Rainwise weather 
station option, can be linked to sales agronomist, have account sharing with 
staff, and can provide diagnosis and treatment information. 

The My-Climate program features a series of tried and tested models that 
determine the statistical relationship between weather variables and disease 
and weed development.

It screens collected data through self-learning algorithms to predict and 
warn against weed germination and disease infection.  

Once turf managers have entered disease and weed germination trends 
into program maps, the unique statistical learning technology adapts My-
Climate to your geographic location

This provides turfgrass managers with the necessary lead-time for 
preventative measures and better treatment information to guide application 
decisions.

The programs feature disease and weed detection and germination 
predictions through climatic indicators for a large range of industry 
problems. These include Pythium, Dollar Spot, Brown Patch, African 
Lovergrass/Wiregrass, Barnyard Grass, Brome Grass, Canadian Fleabane, 
Chickweed, Creeping Oxtails, Crowsfoot, Flaxleaf Fleabane, Henbit, Kikuyu, 
Paspalum Distichum, Poa Annua, Summer Grass, and White Clover.

An arbitrary risk warning threshold can be set, in conjunction with your 
My-Climate licensee or agent, to deliver email alerts when conditions 
exceed the threshold. 

This service alone is a means of not only alerting the turf manager to 
inherent risks, but also engaging your technical sales person or agronomist 
of impending threats.

The My-Climate program can be used individually, or in conjunction with 
other Turf Forensics programs.

This includes My-Results, a turf pathology platform that features best 
practice interpretation models to analyse results and make comparisons 
across the key metrics of water, soil, disease, pests and nutrients.

The combination of My-Results and My-Climate makes Turf Forensics a 
truly comprehensive online resource.

The Rainwise weather station can also be installed onfarm and provide 
data and for immediate farm area, rather than relying on remote weather 
station information.

My-Climate pulls data from your on-site Rainwise weather station, then 
applies its proprietary algorithms and displays easy-to-read risk indices on 
your smartphone or tablet device.

For more information, visit www.turf-forensics.com or T: 1300 556 116
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“…TURf fORENSIcS pROGRAMS cAN ALSO DELIvER 
A SUITE Of OTHER wEATHER fOREcASTING AND 
REcORDING OpTIONS TO HELp TURf MANAGERS 
MAkE THE bEST MANAGEMENT DEcISIONS.”

Turf Forensics alerts growers on 
best time for chem application 

ADvERTORIAL
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For third generation grower Anthony Heilig 
sweetcorn, beans, tomatoes, zucchinis and sugar cane 
all have been part of his family’s past enterprises, 
but the move to turf 12 years ago has never seen the 
passionate grower look back. In fact, it was possibly 
the best business and lifestyle decision he has ever 
made. Today his own immediate family run GoTurf, 
located at Beerburrum on Queensland’s Sunshine 
Coast.

G
oTurf is a family owned business situated on QLD’s 
Sunshine Coast at picturesque Beerburrum. The 
property outputs 800,000 square metres of turf a year 
of which 50 hectares is of PBR varieties and 40ha of 
Winter Green. GoTurf looks out onto 11.4 kilometres of 
saltwater frontage and has most of its irrigation water 

pumped into dams, with much runoff caught as spare.
For team leader, Anthony Heilig having used a business coach 

many years ago to set the direction of the property was priceless and 
today holds a key management tool in the operation.

While the farming generations before Anthony grew a variety of 
grain and/or vegetables crops, today Anthony believes turf farming 
gives him more control over his “own destiny as you are able to set 
your own prices and not simply be a price taker”.

For the past two decades GoTurf has provided turf to a variety of 
builders, developers, landscapers and the general public.

According to Anthony it 
is the customer service and 
care that his staff take when 
dealing with existing and 
potential clients that has 
allowed them to build a strong 
business.

“Growing and transporting 
our own turf has allowed us 
to provide our services to 
south-east and central QLD,” 
he added.

“Our goal is to constantly monitor and adopt the latest and best 
practice developments (onfarm and in the office) in order to produce a 
quality and environmentally sensitive product.

“Most importantly I believe it is vital to remain associated with your 
turf associations, such as Turf QLD and Turf Australia to ensure you 
are continually updated with the latest developments in the industry.”

And Anthony is true to his word, today he is Chair of Turf 
Queensland and has recently been re-elected back onto Turf 
Australia’s board now as the Vice Chair.

In terms of ensuring a viable enterprise, Anthony praises his wife 
Sonia and children who are now an integral part of the business.

For Anthony the farming gene started back in 1960 when his 
grandfather moved back to the coast to grow sweetcorn, beans and 
tomatoes. By the mid-1980s Anthony’s grandfather had become the 
second largest grower of sweet corn and also grew 360 acres of 
sugarcane.

By the late 1990s, the family were packing 40 – 50,000 boxes of 
zucchinis between April and September of which were sold through 
Melbourne’s Wholesale market. During this time the local sugar mill 
closed so this saw the end of sugar cane production.

Twelve years ago was when Anthony and his family looked at 
growing turf. 

Keen to diversify, Anthony wanted to produce a crop that worked in 
well with his existing enterprises.

“I spoke to local turf growers about turf production and learnt so 
much about the industry and growing,” he explained.

“We originally started with a 10ha contract but this quickly grew to 
20ha and within 12 months we had 200 acres planted and were still 
growing zucchinis.”

For Anthony, it was all about learning from others and keeping in 
touch with what the industry had to teach him.

But it was at a turf conference in Adelaide when Anthony heard 
about life and business coaches and recognised the importance of 
introducing them into a business.

Family business aspires to 
strong coaching approach

Anthony Heilig (left) with incoming Turf Australia Chair, Ross Boyle at GoTurf.

“AccORDING TO ANTHONY IT IS THE 
cUSTOMER SERvIcE AND cARE THAT 
HIS STAff TAkE wHEN DEALING wITH 
ExISTING AND pOTENTIAL cLIENTS 
THAT HAS ALLOwED THEM TO bUILD 
A STRONG bUSINESS.”
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GoTurf outputs 800,000 square metres of turf a year.

Above: Anthony Heilig is a passionate speaker at 
any turf field day he may host at GoTurf.

Right, below and below right: GoTurf’s philosophy 
is to constantly monitor and adopt the latest and 
best practice in order to produce a quality and 

environmentally sensitive product.

“I really saw the importance of having an 
independent person come into our family 
business and assess how we were going,” he 
said.

“We were lucky, as the consultant was 
happy with our current state of play, but most 
importantly introduced us to the importance of 
having a good Work Health and Safety plan.

“We got one into practice pretty quickly and, 
believe it or not, soon it was required when we 
had one of our workers break their arm when 
using a boom spray.”

It was four years ago when Anthony went out 
on his own with his family and started to really 
grow the turf wholesale business. 

But Anthony stressed that there have been 
lots of hard times, and at one stage the business 
owed up to $500,000. 

“But I went to each and every one of our 
suppliers asking for time to repay our bills, at 
the same time I had our business coach come 
back in to assess how we were really going,” he 
explained.

“It was by good luck and hard work that we re-
couped the loss inside of three months.”

Looking back Anthony can only emphasise to 
his fellow growers the importance of having a 
good business plan in place as well as knowing 
your market inside out.  
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new south wales

Farm efficiency and cost savings continue to be 
priorities for NSW

New South Wales Turf Growers Association (Turf NSW) is 
continuing to work with Turf Australia and the reorganised 
Horticulture Innovation Australia (HIA) to maintain funding for the 
NSW Industry Development project.

With HIA’s business model still being worked through, an extension 
until the end of 2015 has been allocated to assist in continuing a 
number of activities within the project.

Turf NSW has been working with the Sport Turf Association of NSW 
in a joint arrangement in the undertaking of the project with a number 
of well-supported activities taking place throughout the year.

NSW Local Land Services has also committed to continue support 
for turf growers, with assistance in workshops and other funding 
projects currently in the planning stage.

The Telephone Sales Training Workshop held in July at Richmond 
proved popular among growers, with 17 turf farms represented. With 
the assistance of Turf Australia, a similarly themed workshop in the 
Hunter region is planned for the coming months.

Farm efficiency and cost savings continue to be priorities, and the 
Energy Efficiency Workshop held last month was also well received, 
albeit a bit light on in attendance.

The Pest Management and Soil Health workshop, held in early 
September, was also well received. A large number of growers are 
keen for current information on appropriate controls for grubs, mites 
and other pest management options in turf production.

Our thanks to industry supporters who have assisted in these 
events, in particular; Irrigation consultant, David McKechnie, NSW 
Local Land Services, Elders, Albie Legget of Syngenta and Dr Mick 
Battam of AgEnviro.

An Advanced Nutrient Management workshop is in the early 
planning stages and other business management events will be held 
in the coming months for NSW turf growers.

For more information contact Dave Raison M: 0413 837 837 or  
E: ido@turfnsw.com.au

turftalk

Victoria to raise turf’s benefits to public during 
October

October will be a big month for turf in Victoria with the launch of the 
pop-up green space in Melbourne’s Bourke St Mall on Monday 12.

The one-day event – which will prominently feature turf – is a 
collaboration between Landscaping Victoria, Turf Victoria and the 
Nursery and Garden Industry Victoria, with the aim of helping people 
understand the numerous ecosystem services/mental and physical 
health benefits that green spaces provide. 

The groups are not there to specifically spruik our respective 
associations or sell a product; only to raise awareness of the 
importance of increasing public and private green space and to 
gauge the level of public interest in the issues. For more details 
visit: http://www.aila.org.au/imis_prod/TPL/Home/TPL/Home.
aspx?hkey=10323480-fe27-4293-b647-30204c983e49

Also in October, on Thursday 15, will be the Australian Garden and 
Turf Tour hosted by Lawn Solutions Australia. The tour and lunch 
will be held at Anco Turf’s new farm and facilities at Cranbourne 
in Melbourne’s south east. The event will also include a special 
tour hosted by Perry Lethlean to the internationally renowned The 
Australia Garden at the Royal Botanic Gardens, Cranbourne.

A member of Lawn Solutions Australia’s network of growers, Anco 
Turf is a 40 year-old business currently undergoing some exciting new 
transformations as the farm develops their new 400 acre operation.

The tour’s key focus will be on quality and sustainability, where 
attendees will be able to see sand-based-profile turf which uses 
reclaimed and recycled water for Anco Turf’s modern irrigation 
systems. For more details visit: http://www.aila.org.au/imis_prod/
TPL/Profiles/Fringe_Events/Greener_Environments_Tour.aspx

For more information contact David Reid T: (03) 9576 0599 or  
E: idovic@turfaustralia.com.au

Kevin Kosky (standing, left foreground) and David Staughton (standing, 
background left), both from Big Hat Professional Services, delivered a 
lively telephone sales training workshop to NSW turf growers. victoria
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Irrigation a key focus at QLD workshops
A very successful Irrigation, Pumping and Fertigation Workshop in 

August and completion of the first half of the major water efficiencies 
project are recent highlights for Turf Queensland (QLD).

Up to 40 growers and industry representatives attended the 
workshop, held on-farm at Golden Finch Lawns, Coominya. The 
day’s proceedings included information from the QLD Department 
of Agriculture, Fisheries and Forestry’s Healthy Waterways project, 
along with information on fertigation and variable rate irrigation, soil 
mapping and testing, the benefits of scheduled irrigation, keeping an 
irrigation diary, and workplace, health and safety. This was followed 
by a farm walk where growers could see some of the information 
presented being put into practical use. Many growers took advantage 
of having company representatives from event supporter, Simplot, 
there on the day to discuss soil and water testing.

The ongoing Rural Water Use Efficiency Irrigation Futures project 
has wrapped-up its southern QLD pilot farm element and, in the 
immediate future, is moving to establish pilot farms in north QLD. 
The project, which has gathered significant operational data on water 
use and efficiencies, fertigation, soil testing and other precision 
agriculture elements, will continue for another two years.

As part of the project, case studies on each of the three pilot 
farms in southern QLD and the tangible on-farm improvements have 
been developed and will soon be available via the Turf QLD website.  
These case studies will also be featured in the next edition of the Turf 
Australia magazine.

An ongoing project to develop automated robotic mowing and 
weed identification machinery continues to move forward. The two-
year project has been developing a zero turn mower which can be 
operated through an automatic guidance system. It is now at a stage 
where the two elements – the mowing platform and capable guidance 
system – have been identified and just need to be linked together and 
operated by an electro-hydraulics system. The project is now seeking 
commercial entities to develop this further. The project is also seeing 
if it is possible for the machine to identify and automatically remove 
weeds.

QLD growers have also been strong advocates for a recent 
workplace health and wellness program, conducted in conjunction 
with the Department of Workplace Health and Safety in QLD.  
Focussing on wellbeing and general wellness of employees and 
employers in the workplace, rather than safety, the program received 
positive feedback from growers.

For further information on the above projects visit www.qtpa.com.au 
or contact Jim Vaughan M: 0407 131 025 or E: jim@qtpa.com.au

queensland
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western australia
State’s turf industry hosts the most successful 
seminar to date 

The most successful Western Australian (WA) Turf Seminar to date 
was held in July, with a record audience of 200 people, and thanks to 
the hard work and dedication of a few within the state’s turf industry.

Held on Wednesday July 29, at Tomkins on Swan at Alfred Cove, 
the seminar was opened by the Acting Director General for the 
Department Of Water, Mike Rowe, who was amazed at the “full 
house”. The venue was literally packed to capacity. 

Several very resourceful and informative speakers presented on 
the day including; Dr Louise Barton and Dr Pieter Poot (University of 
WA, Turf Research team), Rob Didcoe (Director Facilities and Camps, 
Department of Sport and Recreation WA), John Forrest (Challenger 
TAFE), Peter Muirden (Senior Hydrologist and Engineer, Department 
of Water), Adrian Pitsikas (Director, Greenacres Turf Group) and Peter 
Ruscoe (Sports Turf Technology). 

A popular Q & A session also occurred with a panel of turf experts 
with experience in top grade turf management and supply. For more 
details visit: www.tgawa.com.au

Survey feedback has been extremely positive even though 
the seminar ran over time. “Great seminar”, “Excellent content”, 
“Professional and informative speakers” are just some of the 
comments received. Thanks must go to all those involved in 
organising and running this major WA Turf Industry event. Special 
thanks to Tony Guy, President of the Sports Turf Association (WA) as 
co-organiser of the event and also to Peter Paino, Treasurer of the 
TGAWA for running the delegate registrations and the books.

On an exciting front, the Green Space Alliance in WA, with which 
the TGAWA is a proactive member,  has been successful in receiving 
a $20,000 grant from the WA Department of Sport and Recreation to 
build a discussion paper on the value of green space in Perth.

The funding will allow the alliance to employ a consultant to 
undertake a study of the importance and benefits of green space, 
particularly in Perth, and why it is vitally important that water is 
sustainably allocated to provide and maintain natural green space for 
the benefit of community.

The aim of the discussion paper is to also build a white paper 
position statement on behalf of the alliance which can be presented 
to government at all levels to ensure that natural green spaces and 
places are retained for all forever. Ideally the result will be that the 
discussion paper and the follow up position paper will be granted 
adequate consideration in policy and decision making processes.

For more information contact Eva Ricci M: 0422 120 990,  
T: (08) 9437 2180 or E: idowa@turfaustralia.com.au



Key Points:
•	 The	price	of	Soft	Leaf	Buffalo	

varies by up to 125 per cent 
across Australia with the lowest 
price being $7.11/m2 in New 
South Wales (NSW) Metro 
Growers and the highest being 
in the Northern Territory at 
$16.00/m2.

•	 Across	the	States	and	
Territories, 44 per cent of 
suppliers were offering free 
delivery. However, 77 per cent 
of NSW Metro Growers were 
not charging for delivery as well 
as selling Soft Leaf Buffalo at 
the cheapest price in Australia.   

•	 In	April	2014,	all	NSW	Metro	
Growers were providing free 
delivery. In June 2015, 23 per 
cent of NSW Metro Growers 
were charging for delivery at an 
average of $73.00 for 105m2.    

Table 1: Turf Price Survey June 2015 - Soft Leaf Buffalo

Supplier Segment 
(sample size)

Average price per 
m2 for 105 m2

Average delivery 
cost (if charged) 

for 105 m2

Percentage 
of businesses 
offering free 

delivery 

SE Queensland Growers (34) $9.57 $83.67 12%

SE Queensland Resellers (35) $10.99 $84.03 11%

Nth Queensland Growers (11) $8.95 $88.88 27%

NSW Metro Growers (39) $7.11 $73.00 77%

NSW Regional Growers (23) $8.16 $69.08 43%

NSW Resellers (23) $9.34 $63.68 35%

Victorian Growers (12) $11.53 $83.88 17%

Victorian Resellers (19) $12.67 $63.27 21%

SA Growers (7) $11.29 $10.00 86%

SA Resellers (4) $12.72 $60.00 50%

WA Growers (8) $12.39 $87.29 13%

WA Resellers (4) $13.30 $75.00 75%

Northern Territory (1) $16.00 n/a 100%

TOTAL AVERAGE (220) $11.11 $75.46 44%

INSIDE TURf
Richard Stephens
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Using turf research as a marketing tool
People make a lot of assumptions about 
turf. Because it is almost everywhere, 
people often don’t see it and, as a result, 
don’t recognise or acknowledge the many 
benefits turf can provide.

This means turf growers need to work hard to inform and 
remind all customers of the many benefits of turf and the value 
it provides. To do this, we need to improve our sales script 
and selling skills (see the Kevin Kosky article on pages 12) and 

ideally memorise and/or have easy access to reliable information on 
the many benefits of turf.

There are more than 12 verifiable environmental benefits of turf grass, 
significant benefits over synthetic grass, research states that consumers 
are willing to pay $15/m2 or more for turf and there is evidence that turf is 
the cheapest ground cover option, see the Turf Facts below:

• Turf Facts No 7 – ‘The environmental benefits of turf grass’, 
enclosed in this magazine.

• Turf Facts No 1 – ‘The real difference between natural turf and 
synthetic grass’.

•	 Turf Facts No 3 – ‘How consumers value turf’.

•	 Turf Facts No 5 – ‘How the cost of natural turf compares with 
alternative turf ground covers’. 

Any turf farm that ensures all staff who answer the phone and/or 
deal with customers read and understand the information contained 

Brought to you by the turf levy

turffacts
marketing

Continued...

Turf Facts has been funded by HIA using 
the Turf Levy and matched funds from the 
Australian Government.

For more information please  
contact Turf Australia on 

 P: (02) 4588 5735   
E: admin@turfaustralia.com.au 

www.turfaustralia.com.au 

Continued...
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The environmental  
benefits of turf grass 

It is a well-known fact that turf grass 
possesses many qualities that improve 
the environment and plays a critical role in 
urban environments and ecosystems. 
A recent Review of the Environmental Benefits of Turf sources scientific 
evidence from Australia and overseas and provides a comprehensive 
list of the many environmental benefits of turf grass. These include 
benefits to the atmosphere, land, water as well as many others. 

Atmosphere quality benefits
Oxygen generation

Turf grass like all other plants uses carbon and light to undergo 
photosynthesis. Energy for the growth of turf grass is generated 
from this process and oxygen is released into the environment as a 
byproduct. 

As turf grass is so abundant, particularly in urban and suburban 
environments, it plays an important role in maintaining our air quality 
by generating oxygen. 

Carbon sequestration and sinks

Turf grass can be used to mitigate climate change as it has 
the potential to capture and store carbon, known as carbon 
sequestration. Turf grass absorbs carbon dioxide (CO2) as an input 
for photosynthesis which reduces carbon in the atmosphere and 
releases oxygen. 

Appropriately maintained turf grass can sequester carbon at a 
rate that makes it a net carbon sink. In other words turf grass can 

capture, convert and store more carbon in the soil than is produced 
to maintain it (i.e. mow, irrigate and fertilise).  

Recent studies from the United States suggest that turf can 
sequester an average of 1.2 tonne of carbon per hectare, per 
year for as much as 30 to 40 years. Some studies suggest this 
figure might be substantially higher, depending on the climate and 
maintenance regime in place. 

Dust prevention and stabilisation

Dust (particles of soil or other matter small enough to be moved and 
carried by the wind) can have a harmful impact on human health by 
aggravating asthma and eczema conditions and also contributes to 
environmental problems such as water pollution and sedimentation. 

Turf grass captures and suppresses dust by slowing the wind 
velocity allowing dust to settle as well as preventing dust particles 
from becoming detached and airborne in the first place. Dust 
particles that are caught by turfgrass are moved via rainfall to 
become part of the living soil system. 

Air pollution control/air quality improvement

Air pollution is the release into the atmosphere of chemicals, 
particulate matter or other materials that cause harm to humans or 
other animals. Air pollution can have serious human health implications 
and can lead to incidences of respiratory, heart and lung diseases 
which are estimated to contribute to two million deaths worldwide 
every year. Air pollution can also have serious environmental impacts 

Open turf spaces not only reduce noise and glare, they also act as a fire barrier 
and significantly lower the ground surface temperature on hot summer days.

Turf Facts has been funded by HAL using 
the Turf Levy and matched funds from the 
Australian Government.

For more information please  
contact Turf Australia on 

 P: (02) 4588 5735   
E: admin@turfaustralia.com.au 

www.turfaustralia.com.au 
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The real differences 
between natural turf 
and synthetic grass
 

Whether you’ve just built your dream home and 
are about to develop a new garden or, you are 
improving an already established garden, one of 
your questions could be:
“Should I choose natural turf or synthetic grass?”
It’s a big decision, so it’s a good idea to think 
carefully about the answer.
Similarly, there are significant differences between playing sport, 
such as football, on natural turf compared to artificial surfaces. 
Concerns over the likelihood of injury and long term exposure to the 
components of artificial grass are not new, but what does current 
research tell us?      

Natural turf has many “natural” advantages over synthetic grass, 
and some of these may surprise you. 

Continued...

To provide shock absorbency, rubber granules are 
commonly used in synthetic grass, as seen here at 

an artificial sports field in Northbridge, NSW.

Extensive levy funded market research on 2000 consumers 
conducted in both 2007 and 2010 by independent 
strategic, branding and marketing company, ‘Brand Story’, 
found more than half (57%) believed that, irrespective of 
the cost, turf was the best surface for their garden or yard. 

In addition, the majority believed a house with a lawn was 
worth 10% to 15% more than the same house without 
a lawn. This was reinforced by a real estate survey, 
compiled by L.J. Hooker that indicated a lawn could 
increase house sale prices by up to 18% (or $75,000). 
When consumers were asked by the marketing company: ‘Do you know the real cost of 
turf?’ In 2007, 53% did not know and in 2010 the figure increased to 59%. Interestingly, 
the majority of those who said they did know quoted the cost of turf as between $10 
and $20 per square metre (supply only), while 20% of consumers thought the cost of 
turf should be more than $20/m2!

Diagram 1: Consumers Perceived Cost/Value of Turf. (source Brand Story 2010)

Turf Facts has been funded by HIA using 
the Turf Levy and matched funds from the 
Australian Government.

For more information please  
contact Turf Australia on 

 P: (02) 4588 5735   
E: admin@turfaustralia.com.au 

www.turfaustralia.com.au 

Background:

Today’s consumers recognise the 
benefits of naTuraL TurF and are 
willing to pay for it, despite marketing 
campaigns that promote alternative 
ground covers, such as synthetic turf 
or pavers.

This has been seen clearly in recent 
market research, where consumers:

•	 Want natural turf around their 
home and near their work place

•	 recognise that lawns add between 
10% and 15% to the value of a 
home 

•	 Believe natural turf provides an 
ideal surface for, and softens the 
look of, a home 

•	 do not know the actual cost of 
natural turf but, on average, are 
willing to pay $15 per square metre 

In addition, independent contract 
landscaping rates show that, when 
compared to pavers, synthetic turf, 
sandstone, concrete and mass garden 
plantings, natural turf is the cheapest 
ground cover option. This ncludes site 
preparation, supply and installation 
costs.   

So, despite all the facts pointing 
to consumers being willing to pay 
good money for natural turf, out of 
all australia’s capital cities, only in 
darwin does turf sell for a price that 
matches consumer expectations of 
$15/m2. 

Because the majority of australia’s 
turf producers sell directly to 
consumers, growers have control over 
the market price. 

The opportunity, therefore, exists for 
australia’s turf industry to considerably 
improve its professionalism and 
profitability by ensuring all customers 
recognise and pay for the real value 
and benefits of natural turf.

Brought to you by the turf levy
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How consumers 
value turf

Continued...

 Under $5   4%

 $5 - <$10          10%

 $10 - <$20             12%

 $20+                        20%

 Don’t know                                                                    55%

 All 2000 respondents

53% did not know in 2007

Brought to you by the turf levy
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Continued...

For a different perspective, the industry 
has compared the cost of alternative 
ground covers to natural turf using figures 
from the Landscape Association of 
New South Wales and ACT. These 
figures come from the 15th Edition of 
the Guideline Schedule of Rates for 
Landscape Works, which was published 
in 2013, and is revised every two years. 

The bottom line is that natural turf is the 
cheapest ground cover option, by a big 
margin. Even the high end of natural turf is cheaper than 
the low end of any alternative ground cover option.
The Ground Cover Area Calculator, found at Turf Australia’s  
website www.turfaustralia.com.au, allows anyone to enter a proposed ground cover 
area and to determine the cost of six different types of ground covers.

Table 5 shows the detailed costings behind the ground cover area calculator and 
provides a range from low to high for each of the six ground cover options.

The Ground Cover Area Calculator includes figures for: site preparation; underlay; soil; 
surface preparation; supply; installation and optional finishing.

 

Guideline Schedule of 
Rates for Landscape 

Works, 15th Edition

More on Natural Turf 3 
and it’s true value and profitability

Turf Facts has been funded by HIA using 
the Turf Levy and matched funds from the 
Australian Government.

For more information please  
contact Turf Australia on 

 P: (02) 4588 5735   
E: admin@turfaustralia.com.au 

www.turfaustralia.com.au 

Background:

Today’s consumers recognise the 
benefits of naTuraL TurF and are 
willing to pay for it, despite marketing 
campaigns that promote alternative 
ground covers, such as synthetic turf 
or pavers.

This has been seen clearly in recent 
market research, where consumers:

•	 Want natural turf around their 
home and near their work place

•	 recognise that lawns add between 
10% and 15% to the value of a 
home 

•	 Believe natural turf provides an 
ideal surface for, and softens the 
look of, a home 

•	 do not know the actual cost of 
natural turf but, on average, are 
willing to pay $15 per square metre 

In addition, independent contract 
landscaping rates show that, when 
compared to pavers, synthetic turf, 
sandstone, concrete and mass garden 
plantings, natural turf is the cheapest 
ground cover option. This ncludes site 
preparation, supply and installation 
costs.   

So, despite all the facts pointing 
to consumers being willing to pay 
good money for natural turf, out of 
all australia’s capital cities, only in 
darwin does turf sell for a price that 
matches consumer expectations of 
$15/m2. 

Because the majority of australia’s 
turf producers sell directly to 
consumers, growers have control over 
the market price. 

The opportunity, therefore, exists for 
australia’s turf industry to considerably 
improve its professionalism and 
profitability by ensuring all customers 
recognise and pay for the real value 
and benefits of natural turf.

How the cost of natural 
turf compares with 
alternative ground covers

Continued...
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in Turf Facts No’s 1, 3, 5 and 7 will be better able to meet customer 
needs, make their customers feel good about their purchase, and, 
above all, make more money.

Improving turf farm profitability 
By knowing the value consumers gain from turf, you can then 

charge a price that reflects this value, covers all production costs and 
allows for a reasonable return on investment.

As previously mentioned, research that shows consumers value 
the many benefits of turf and the majority are willing to pay anywhere 
between $10 and $20/m2 for only the supply of turf. In addition, house 
values can be increased by up to 18 per cent when they include a 
good lawn. Given the average house price in Sydney is now more 

than $1 million that equates to $180,000 per home!   
As you will see in the June 2015 Turf Price Survey Results (See 

Tables), there are significant opportunities for the turf industry to 
improve business profitability, make the industry more sustainable, 
and, lift industry professionalism.

Everybody wins if all turf businesses operate professionally, 
meet or exceed occupational health and safety requirements, don’t 
degrade the environment, pay the appropriate turf levy and, above all, 
promote and sell the inherent value of turf.      

Table 2: Turf Price Survey June 2015 - Couch

Supplier Segment Average price per 
m2 for 105 m2

Average delivery 
cost (if charged) 

for 105 m2

Percentage 
of businesses 
offering free 

delivery 

SE Queensland Growers (29) $3.87 $83.21 17%

SE Queensland Resellers (35) $5.78 $84.03 14%

Nth Queensland Growers (13) $4.71 $101.86 30%

WA Growers (10) $7.01 $82.78 10%

Northern Territory (1) $10.50 n/a 100%

TOTAL AVERAGE (88) $6.37 $87.97 34%

Table 3: Turf Price Survey June 2015 - Kikuyu

Supplier Segment Average price per 
m2 for 105 m2

Average delivery 
cost (if charged) 

for 105 m2

Percentage 
of businesses 
offering free 

delivery 

NSW Metro Growers (34) $3.83 $76.29 79%

NSW Regional Growers (22) $4.67 $69.08 41%

NSW Resellers (18) $5.51 $64.00 33%

Victorian Growers (11) $7.90 $85.14 18%

Victorian Resellers (15) $7.51 $94.09 27%

SA Growers (8) $7.79 $10.00 75%

SA Resellers (2) $7.00 n/a 100%

TOTAL AVERAGE (110) $6.32 $66.43 53%

Key Points:
•	 The	price	of	Couch	varies	

by up to 123 per cent across 
Australia with the lowest 
price being $4.71/m2 in Nth 
Queensland and the highest 
being $10.50/m2 in the 
Northern Territory. 

•	 Across	the	States	and	
Territories, 32 per cent of 
suppliers were offering free 
delivery for 105m2.

Key Points:
•	 The	price	of	Kikuyu	varies	

by up to 106 per cent across 
Australia with the lowest 
price being $3.83/m2 from 
NSW Metro Growers and the 
highest being charged by 
Victorian Growers $7.90/m2.

•	 Across	the	States	and	
Territories, 53 per cent of 
suppliers were offering 
free delivery. However, 79 
per cent of NSW Metro 
Growers were not charging 
for delivery as well as selling 
Kikuyu at the cheapest price 
in Australia.   

•	 In	April	2014,	all	NSW	Metro	
Growers were providing free 
delivery. In June 2015, 21 per 
cent of NSW Metro Growers 
were charging for delivery at an 
average of $76.29 for 105m2.  

If any turf grower would like a copy of the detailed results for 
June 2015, please contact Rachel via  
E: admin@turfaustralia.com.au or T: (02) 4588 5735.   
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As Turf Australia begins to align with the new processes and guidelines under 
the new Horticulture Innovation Australia (HIA) model, an Interim Turf Growers 
Advisory Group meeting recently took place (December 1) to answer some vital 
future funding questions.

The members on the phone hook-up addressed the uncertainty over funded roles within 
Turf Australia and the State Industry Associations which need to be clarified before HIA 
appoints the official Turf Strategic Advisory Panel (TSAP) members in early 2016.

Members participating in the interim panel included myself, Anthony Heilig (QLD), Gavin 
Sutherland (VIC), John Keleher (QLD), Con Paino (WA), Lawrence Stephenson (QLD) and 
Tracey Daniel (SA). 

Consultants, Scott Williams and Russell Pattinson, addressed the Interim panel at the start 
of the phone conference to provide an overview of the results from their review of the Turf 
Industry Development services. Also, Turf Australia’s Business and Industry Development 
manager, Richard Stephens outlined a proposal for the continuation of the Turf Industry 
Development and Communication services before leaving the phone conference.

The interim panel sought advice and updates from HIA staff on the position of the Business 
and Industry Development manager, the four Industry Development Officer (IDO) roles, and 
industry communications.

The funded IDO project roles in New South Wales and Western Australia have come to 
an end, and in the interest of the members of staff over the holiday period, the interim panel 
sought advice from HIA to see that the roles continued through until early 2016 when the 
official TSAP announcement was made by HIA.

State IDO roles in Victoria and Queensland are funded through until 2017.
HIA presented the new guidelines and facts about the way in which industry roles would be 

funded, and we are aware that this will be very different to previous arrangements.
However, it was only fair and reasonable due to there being no TSAP in place at this stage 

to give staff some certainty over the Christmas period before formal long-lasting decisions 
were made.

Once the TSAP has been announced, it will be able to make decisions about these roles 
with all of the information at hand about HIA guidelines and facts and the decision will be a 
considered-one, rather than a rushed-one.

While the interim TSAP meeting was held via teleconference, it is planned that the next 
official meeting will be face-to-face with group members and HIA staff.

The turf industry itself is currently in a solid position and it is my understanding that every bit 
of turf being grown is being sold, and in some individual varieties, there are shortages of turf.

Everyone is busy, and happy, and that is a good thing for this industry.

I’d like to take this opportunity to wish turf growers and industry affiliates compliments 
of the season, and look forward to the robust way in which the industry is finishing 2015 to 
be carried through to 2016.

Ross Boyle, Rosemount Turf
Chairman, Turf Australia
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“TURf AUSTRALIA cONTINUES TO wORk wITH HIA TO HELp ENSURE 
THAT THE NEw MEcHANISMS wILL ENAbLE GENUINE INDUSTRY 
INpUT INTO THE STRATEGIc OvERSIGHT Of TURf LEvY INvESTMENTS 
AND pROvIDE OUTcOMES fOR THE ENTIRE INDUSTRY.”

THE TURf AUSTRALIA bOARD 
wISH YOU A HAppY cHRISTMAS 
ALONG wITH A pROfITAbLE  
AND pRODUcTIvE 
NEw YEAR! 

From left to right: Sarah Mason (Coastal 
Turf); Ross Boyle (Rosemount Turf); 
Anthony Heilig (GoTurf); Anthony 
Muscat (Greener Lawn Supplies); Tony 
Cornwell (Mardi Park Turf); Bec Sellick 
(The Lawn Doctor).
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November 27 was a pivotal day for our industry as two 
important national horticultural organisations, Voice of 
Horticulture (VoH) and Horticulture Innovation Australia 
(HIA), held their Annual General Meetings (AGMs) for the 
first time.

Following these meetings, growers should expect better 
representation and more information coming from their national 
bodies. Growers should also benefit from unqualified political support 
as Peak Industry Bodies (PIBs) negotiate their way through the new 
national structure.

While the two AGMs were quite different, the aim of both 
organisations is to help with the sustainable and profitable 
development of Australia’s horticultural industries, including turf. 
The chief adviser to Senator Anne Ruston, the assistant minister for 
Agriculture and Water, attended both AGMs and the Senator herself 
attended the last part of the HIA AGM. 

VoH is an advocacy body set-up for the benefit of horticulture 
growers. One of its objectives is to hold HIA accountable and help 
ensure HIA delivers real outcomes for growers and horticulture 
industries as a whole. VoH currently has 33 of the 38 horticulture 
PIBs, including Turf Australia, as members. 

At the VoH AGM, PIBs were reminded that horticulture levies had a 
sunset clause which meant that within the next few years a review of 
all horticulture levies would take place. 

As a result, it was suggested that collectively PIBs all needed to 
educate the community on the many benefits of horticulture and the 
levy system so that the industry had public support - lots of positive 
and good, coherent stories about horticulture are required. 

It was also noted at the VoH AGM that HIA was now asking 
VoH for help in working-out new processes and procedures in the 
management of horticulture levy funds, which is the responsibility of 
HIA. 

Feedback from the VoH AGM was that sufficient time was devoted 
to questions from the floor and there was an overall positive feeling 
during and after the meeting. 

The VoH AGM saw the re-election of John Dollisson (apple and 
pears) to the board while Peter Vaughan (nursery) and Lisa Rountree 
(olives) were also elected. They join existing board members Tania 
Chapmen (Chair), Pat McNamara and Doug Philips.

In contrast, the HIA AGM attracted 60 attendees to listen to 
presentations which were procedural and lacking details from HIA 
Chair, Selwyn Snell, and Chief Executive Officer, John Lloyd. 

At the meeting, it was announced HIA had 1840 members, 
however, it was not explained that only 381 of those were verified 
voting members of HIA. There is an estimated minimum of 20,000 
horticultural industry members nationally who are eligible to vote. 

The voting process for electing/re-electing HIA board members 
was confusing and took an extended period of time. This left limited 
time for general questions from the floor, with only 10 minutes 
allocated. 

Many of those at the meeting voiced their disappointment at the 
lack of time allocated to general questions, while others indicated 
that growers had not been communicated with effectively, and had 
become disinterested in HIA processes and bureaucracy therefore, 
there was a push for the implementation of new procedures. 

Of the four newly elected (or re-elected) HIA board members, 
two were elected by the members; Sue Finger, a Yarra Valley Apple 
Grower, and Steven Lynch, also from Victoria with a background in 
the nut industry. 

INSIDE THE NEwS 

Voice of Horticulture 
helping Horticulture 
Innovation Australia 

Another two HIA directors were directly appointed by the existing 
board members. They were Mark Napper, who runs a fruit orchard 
at Bangalow in New South Wales (NSW), and Richard Hamley, a 
Queensland (QLD) potato grower and previously a General Manger 
with The Costa Group.

The remaining board members are: Selwyn Snell, QLD – Chair; 
Professor Rob Clark, Tasmania – Deputy chair; David Cliffe, NSW; 
David Moon, QLD and Peter Wauchope, Western Australia.

While VoH chair, Tania Chapman criticised HIA for its poor 
industry engagement, lack of transparent processes and inadequate 
explanations while it has transitioned from Horticulture Australia 
Limited (HAL), she now believed some of VoH’s concerns had been 
heard by the HIA board.

“vOH IS AN ADvOcAcY bODY SET-Up fOR THE 
bENEfIT Of HORTIcULTURE GROwERS. ONE Of 
ITS ObjEcTIvES IS TO HOLD HIA AccOUNTAbLE 
AND HELp ENSURE HIA DELIvERS REAL OUTcOMES 
fOR GROwERS AND HORTIcULTURE INDUSTRIES 
AS A wHOLE. vOH cURRENTLY HAS 33 Of THE 38 
HORTIcULTURE pIbS, INcLUDING TURf AUSTRALIA, 
AS MEMbERS.”

VoH chair, Tania Chapman.
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Q&A with HIA’s John Vatikiotis
As Horticulture Innovation 
Australia (HIA) begins to 
develop new structures and 
processes, its staff begin in 
new roles to work with the 43 
horticulture industries. We meet 
John Vatikiotis, the person now 
responsible for working with 
and developing the relationship 
between turf growers and HIA.

What is your official title?
Relationship Manager Lead. This role has the 

responsibility of managing a number of industry 
sectors that have research and development (R&D) and marketing 
investment in Pool 1 (otherwise known as the ‘Industry Levies 
Investment Fund’), as well as providing leadership and management 
to a group of other Relationship Managers employed at Horticulture 
Innovation Australia (HIA).

What is your background and what skills and 
experience do you bring to HIA?

My background has primarily been in sales and account 
management for over 20 years. I worked with IBM Australia for 
10 years in a range of management roles and more recently was 
responsible for the set-up of the first global Inside Sales Business 
Development unit for IGT Australia. 

My experiences are broad in a variety of market segments, and 
having successfully led teams in the past equips me with strong 
credentials to continue the development of HIA’s engagement 
strategies for the horticultural value chain – with particular focus on 
growers and producers.

What is it like working for HIA, a relatively new 
organisation, and what other horticulture industries 
do you look after?

It has been a great experience in my first two months. It is also 
great timing with the recent transformation changes the organisation 
has been going through. I am part of a highly competent and 
passionate team whom have an outcomes driven culture – something 
that I definitely appreciate. 

In addition to turf, I am also responsible for relationship 
management for the nursery, mushroom, pyrethrum and cut flowers 
industry sectors. 

As a newcomer to the turf industry, what has 
pleasantly surprised you about the industry to date?

First and foremost, I am very impressed with the people. Whether 
they are part of Turf Australia, its Board or the turf producers that 
I have been fortunate to have had the chance to meet. There is a 
genuine passion for the turf industry. I really appreciate the level 
of enthusiasm and hard work ethic in everything they do for their 
respective businesses and the turf industry as a whole.

What do you see as the major challenges for the turf 
industry, both at an industry wide level and at an 
individual on farm level? 

To improve production and marketing systems that provide 
producers with growth and sustainable profitability. I believe there 
is great opportunity for the turf industry to leverage its unique direct 

supply chain model to improve the value that this 
brings to the industry’s customers. 

How will HIA work with the turf 
industry?

In all industry sectors HIA is looking to service 
the industry through partnering organisations and 
individuals within those industries. It is crucial 
that we are all working together. Robust effective 
planning, strong well-considered advice, open, 
frank and inclusive communication at all levels will 
ensure that HIA continues to strive for ongoing 
positive outcomes for turf producers. It will be 
important to leverage the dedication of the quality 
people at HIA in alignment with turf industry 
objectives. Every activity and engagement needs 
to have the intention of benefitting the turf industry 
and its producers.

Can you describe the industry engagement processes 
that HIA will now use? How can busy individual 
growers input in a practical way into levy investments, 
either directly and/or via a third party?   

HIA is seeking opportunities wherever possible to engage with busy 
turf producers. Some of these will be at individual producer levels and 
some will be through industry leadership and representation. 

The first simply means to engage individually is through turf 
producers being members of HIA. It’s free and easy to do online 
via the HIA website. By becoming a member of HIA, turf producers 
identify themselves and we are better able to communicate directly 
with them. I strongly encourage turf producers to take a few moments 
to join online. (http://www.horticulture.com.au/)

Other ways in which HIA will engage will be through consultation 
and advice on levy investments. A Strategic Investment Advisory 
Panel made up of producers from the turf sector will be established to 
provide HIA with industry investment advice. HIA will also consult with 
Turf Australia and the other array of industry bodies and associations. 

HIA funds the turf industry’s communications project through Turf 
Australia and we look forward to better utilising this engagement 
method more over the coming months.

Whilst still evolving, it is anticipated that HIA will also run industry 
meetings and workshops in turf growing areas. This will enable 
producers to conveniently hear firsthand about the levy and 
government funds that have been invested on their behalf and it also 
provides another good opportunity for producer feedback.

Producer input is vital to making good levy investment decisions. I 
feel that the more producers are made aware of and understand the 
value of the levy in advancing the industry, the more likely they will 
want to be engaged with future planning. 

If possible, can you explain how the turf industry can 
leverage funds and investments under HIA’s Pool 2 
‘Green Cities’ fund? Or is this still under development?

The HIA Strategic Plan is still under development but will near 
its completion over the coming months and is due to be lodged 
with government by the end of April 2016. As a subset of that plan, 
the Pool 2 co-investment fund known as ‘Green Cities’ will also be 
detailed to a level which will identify the key investment priorities 
for research that are to be addressed within the fund.  It is at that 
point that there will be greater clarity as to how the turf industry can 
participate in the ‘Green Cities’ fund, where a key outcome will be the 
development of urban green space.

INSIDE THE NEwS 
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...a new-look magazine that talks directly 
to the industry. 
To make a booking, arrange artwork or for advice 
on how to maximise your value from advertising 
in Turf Australia, or to tailor a package specific to 
your particular needs.

Trade Directory advertising is available in this 
magazine for the following economical rates:

Size Width Height Rate

< 1 Unit 89.5mm 61.5mm $120 plus GST

2 Unit 89.5mm 127mm $230 plus GST

4 Unit 184mm 127mm $360 plus GST

For more information contact Advertising Manager – 
Amanda McMahon on T: (03) 9812 2209 M: 0402 444 878  
or E: admin@agrihortcommunications.com.au
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ADvERTISING OppORTUNITY

Workshops giving growers the phone skills to make 
themselves better salespeople have been held around 
Australia with glowing praise from growers. Liz Mecham 
explains.

The Phone Skills and Pricing Workshops are explaining how to 
make the most of a customer’s phone call and educate growers and 
staff on how small changes to phone etiquette and phrasing could 
turn into sales.

The workshops were conducted by sales communication training 
presenter, Kevin Kosky of Big Hat Professional Services (who also 
addressed the Turf Australia Annual Conference).

The workshops addressed the key points of how to sell the real 
value of turf, improve phone sales skills and convert callers into 
customers. 

They have now been well attended by growers in New South Wales, 
Queensland and Western Australia. Victoria will host a workshop early 
in 2016.

The day-long workshops also aimed to help growers, and their 
office staff (who answer the calls) find out the actual needs of the 
callers by asking more effective diagnostic questions. The workshops 
have also assisted in increasing sales through having provided advice 
in terms of promoting ‘sales’ offers add-ons, like fertiliser.

Feedback from all workshops to date has been glowing, with most 
attendees noting how simple changes, like smiling when talking on 
the phone, can change the feel of a phone call to a customer.

Learning simple phone selling techniques like maintaining a positive 
manner during the call, asking more questions of the customer and 
their needs, and using effective sales pitches that growers could 
take away and use in their businesses were all noted by workshop 
attendees as lessons learned from the workshops.

Growers who attended the workshops also responded to the 
effective way in which the workshops were delivered, and the relevance 
of the information which gave practical examples of selling techniques 
which would be taken away and put directly into the business.

Growers responses have ranged from “excellent” and “educational” 
to “very informative” and “no (I don’t want more workshops) I don’t 
want my competitors knowing more than me!”.

The enthusiastic way in which the presenters engaged with growers 
and the light hearted environment were identified by most attendees 
as why it was a positive learning experience.

INSIDE THE NEwS 

Simple changes to a 
phone call can be very 
profitable

Above: Kevin Kosky from Big Hat Professional Services delivers a 
lively and interactive presentation to turf farm staff in Perth, WA.

Below: Participants in the NSW telesales  
workshop practice ‘selling’ to each other
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The many benefits of natural turf are 
now becoming more widely recognised 
by the community, and especially now 
with sustainability becoming a key 
environmental focus. Therefore at many 
garden and general festivals throughout 
the country we are seeing natural turf used 
as part of the landscaping tools. During 
October and November, natural turf was 
used in a number of common and unusual 
spaces to promote the benefits of turf.

Liz Mecham takes a look at three events 
which used natural turf as an element 
in their activities in both Victoria and 
Western Australia.

1

2

3

Natural turf’s benefits seen at festivals across the country
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Turf a big star at 
Melbourne’s Fed Square
Federation Square in Melbourne had a 
distinctly green tinge in October when 
natural turf was laid on its concrete surface 
to form a pop-up park for the public to enjoy.

The pop-up park was part of the Australian Institute of Landscape 
Architects (AILA) Festival of Landscape Architecture: This Public Life 
at Federation Square which ran from October 15 to 17.

The park was installed by AILA corporate partner, Lawn Solutions, 
and was installed outside Deakin Edge for the duration of the event.

During the conference breaks some of the 500 delegates at the 
festival sessions were eating lunch and relaxing in the park which 
had been installed with Street Furniture Australia sun lounges, cafe 
tables and forum seats in the shade of leafy trees planted in brightly 
coloured rim bins.

Street Furniture Australia also held a selfie contest for people’s 
chance to win the furniture in the pop-up park. 

Additionally, a ‘green carpet’ of natural turf was laid at the 
entrance to Deakin Edge to act as a red carpet for the duration of the 
conference.

Natural turf’s benefits seen at festivals across the country
1
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Natural turf’s benefits seen at festivals across the country

Turf a top choice for 
festival’s ground cover
More than 160,000 people attended Perth’s 
Beaufort Street Festival in November and 
for any of them seeking a bar for a drink or 
seat, they also found natural turf.

The Beaufort Street Festival is Western Australia’s largest single-
day festival and presents more than 30 bands on four stages, along a 
three-block stretch of Beaufort Street in the city’s centre.

Art exhibitions and installations, community participation events 
and more than 100 retail outlets also make-up the festival program 
activities.

This year, three licenced venues rolled-out natural turf from West 
Coast Turf in their beer gardens and extended trading areas, and with 
temperatures climbing to almost 40°C on festival days, the choice 
proved a wise one.

Late Night Valentine, Five Bar and Clarence’s all laid natural turf as 
flooring for their activated spaces, which ranged from basic bar areas 
with rustic outdoor furniture to lounges completely with bean bags, 
misting fans and palms.

For Late Night Valentine staff, the choice to use turf was an easy 
one having been burned, almost literally, using synthetic turf the year 
before.

“It’s usually hot at the festival and we used synthetic turf the year 
before and people roasted on it, natural turf is just that much cooler 
and nicer underfoot and gave a much better atmosphere to the area 
we created,” they said.

The Coconut Bar created by Late Night Valentine was a “lushious 
area” with an estimated 3000 people walking on or taking a seat on 
the turfed area over the Festival 

2

Images: Beaufort Street Festival and OK Media Group.
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Natural turf’s benefits seen at festivals across the country Turf and nursery plants 
feature in Urban Heat Island 
demonstration
Melbourne’s Bourke Street Mall took on a much 
greener look in October when turf was part of an 
education campaign about urban green space.

A pop up green space, promoting the positive impact of green spaces on 
the environment and the mental and physical health benefits they provide, 
was erected and exhibited in Melbourne’s CBD for 24 hours on October 12.

The pop up space was a collaboration between the Nursery and Garden 
Industry of Victoria (NGIV), Landscaping Victoria and Turf Victoria, and was 
been designed by multi-award winning landscape designer Mark Browning, 
Cycas Landscape Design. 

The pop up space was one event as part of the wider Australian Industry 
of Landscape Architecture’s Festival, This Public Life, which took place in 
Melbourne in October.

The aim of the space was to highlight the importance of green spaces in an 
urban environment, with Mark demonstrating how a changing climate can be 
resisted through a move from ‘Grey to Green’.

David Reid, Industry Development Officer, for NGIV and Turf Victoria, said 
green spaces were undervalued assets and their public and private forms 
are in decline across Australia. 

“It’s time that their value is recognised not only for aesthetic reasons, but 
also for how they improve our lives and promote physical and mental wellbeing. 

“The green space also aimed to develop a public understanding of 
Melbourne as an urban heat island and demonstrate how turf, trees, and 
shrubs can help to counteract the effects of the city’s rising temperature,” 
he said.

The 24-hour pop up green space was open to the general public in the 
Bourke Street Mall and attracted many onlookers who were encouraged 
to engage with the project through social media and the hashtag 
‘urbanheatislandeffect’.

The pop up display was created using donated supplies from Warners 
Nurseries, Weedslow Mulch, Anston Architectural, Anco Turf; and with 
the assistance of Darren, a homeless man residing in the area who gave 
invaluable assistance in the setting up of the island to the team in the early 
hours of the morning. 

3

Tour educates architects
Educating Landscape Architects about turf 
was a key driver behind a recent onfarm 
tour in Victoria as part of the Australian 
Institute of Landscape Architect’s (ALIA) 
festival in October.

The Greener Environments Turf Tour was one of the activities 
on offer as part of AILA’s This Public Life Festival. 

In what was a first-time experience on a turf farm for many 
participants, Anco Turf based at  Cranbourne in Victoria, hosted 
the tour which gave landscape architect’s a first-hand look at turf 
growing, harvesting and aeration.

Participants were also given a tour of the Melbourne Botanical 
Gardens at Cranbourne.

More than 20 landscape architects braved hot and blustery 
conditions to see the turf farm in operation, as well as displays 
provided by some key industry partners.

Host Ryan Cotter, General Manager of Anco Turf, gave some 
insight into their relatively new operation. 

He explained how farm’s choice of location was partially 
determined by the soil type of the area and how the high sand-
content soils of the Cranbourne farm were attractive to customers 
in the commercial and sportsturf sectors.

The high sand content means turf harvested from the farm does 
not the need to be washed prior to installation in most instances, 
and the sand profile meets most free-draining, soil requirement 
specifications for projects, Ryan explained.

Ryan also explained the different turf varieties and the 
processes involved from the initial planting stage through to 
harvesting and delivery.

Following on from the farm tour, Gavan Hegan of Nuturf 
addressed the audience on the importance of soil structure in 
turf design and maintenance. Stan Wells, of Equipment Solutions, 
then demonstrated the need for relieving soil compaction, which 
included an ‘Agrivator’ aeration demonstration on a newly-
harvested turf surface.

Anco’s manager, Bruce Stephens also gave a practical 
demonstration on ground preparation and turf installation and 
establishment which inspired many questions from participants.
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Marketing activities for turf this quarter 
have included some solid media coverage 
and an increase in online traffic thanks to a 
lawn giveaway.

The big ticket marketing item for the second half of the year has 
been an online Win A New Lawn competition, driven through 
the Turf Australia Facebook page, Lawnspiration.

It follows on from a successful similar competition last year.
The winner will receive a new lawn of up to 200 square metres in 

size valued at up to $3000, from Lawn Solutions Australia.
The prize will also include installation and ground preparation 

works to the value of $3000 – paid for with turf marketing levy funds – 
and a lawn care package from Yates valued at $500.

Two runner-up prizes of $300 lawn care packages from Yates will 
also be awarded.

To win, entrants must state why they need a new lawn in 25 words 
or less on the Lawnspiration Facebook page. They can also submit 
videos or photos to support their entry.

The competition concluded at the end of November and winners 
announced via the Facebook page.

Other than the competition, the Lawnspiration Facebook page 
continues to be the main driver in raising interest in, and providing 
information on, turf.

The page now has over 14,000 followers, a rise in more than 1000 
followers in recent months.

That audience is made up of over 80 per cent male Facebook 
users, with the 25-34 year old age group the most represented in the 
audience.

The page is managed by Bite Communications, the PR firm 
charged with implementing the Turf Australia marketing plan. 

Each week, the page is updated with three posts and audience 
questions answered. 

Analysis of the page has shown followers engage most with posts 
that give them advice about how to care for lawn.  

The best page posts since September have shown that even if the 
audience don’t actively engage with a post (likes, comment or share) 
they are still reading the content and clicking on links to learn more 
about lawn care. 

The most popular post in recent months has been how to identify 
the right type of lawn for varying situations.

The infographic Which turf is best for me? was published on 
September 7 and engaged with 12 per cent of the overall audience.

The post was seen by 2000 people and had 10 shares, 16 
comments and 32 likes.  

In addition, there were 323 post clicks, of which 245 were photo 
views.  

The high number of photo views showed the audience found the 
information interesting and wanted to read more about choosing the 
right turf variety

Moving forward the page will look to include more information 
about lawn care to capitalise on that interest.  

Part of the work completed by Bite Communications has been to 
develop infographics to help choose the correct lawn and lawncare tips.

These infographics, which are often used as Facebook posts and the 
Turf Australia website, were previously created to be nationally generic, 
but have now been updated to be more state specific and reflect the 
different environmental conditions in each state during the seasons.

Along with three updates to the Facebook page each week, paid 
advertising on Facebook will continue to be used to grow the page. 
The ads, which cost 29 cents per ‘like’, have been performing well to 
date.

From a more traditional media perspective, work continues on 
creating informative stories and having it published in newspapers 
and magazines, and discussed on radio.

One single seasonal spring lawn care advice story distributed 
nationally had an excellent result with 24 print media stories and one 
radio story generated. 

A summer lawn care advice story is due to be released in 
December, while work continues on creating a story around the 
importance of green space with the University of Technology, Sydney.

 
In coming months, the activities will include more generation of 

media stories in line with the changing seasons, and continuing to 
update the growing Lawnspiration Facebook page with information 
on lawn care.

In 2016 the popular Perfect Patch of Green promotion with Junior 
Landcare will return for which schools, kindergartens, child care 
centres and children’s community groups can apply to receive an 
area of turf to help children play and learn on. 

MARkETING

Win A New Lawn 
comp ramps up 
Facebook fans



Summer 2016 11

RESEARcH & DEvELOpMENT

Simple changes to an irrigation 
system can cut high costs
By Liz Mecham

Upgrading irrigation equipment can seem like an 
overly expensive option when turf farmers are 
looking to save money. But as irrigation designer 
Peter Chadband, managing director of The Pump 
House, explained to growers at the Turf Australia 
Field Day in August, spending money can actually 
lead to saving money. 

Irrigation designer, Peter Chadband was quick to point 
out to growers at the recent Turf Australia Field Day that 
real pump cost savings can come from a number of 
sources when updating irrigating equipment. 

These included: electrical controls; improved sprinkler 
systems; uniformity and filtration systems; low pressure 
alternatives such as boom and pivot irrigators; improved 
pipeline and mainline designs; high efficiency pumps, 
and motors with variable speed controllers.

However, Peter also explained that a better 
understanding of a plant’s requirement for water and 
nutrients could also lead to cost savings without 
upgrading equipment at all.

At the Field Day, Peter also gave a ‘real world’ 
example of how energy and water savings could be 
made onfarm.

Based on a 37 kilowatt electric pump running for 
1000 hours a year on an average tariff of 20 cents per 
kilowatt hour, the standard electricity charges would be 
$8,140 per annum.

He said savings of up to 10 per cent could be expected 
using a high efficiency pump and motor, and another 10 
per cent using larger pipelines and filter systems.

Variable speed drive controllers, Peter added, were 
best suited to systems where flows and pressure varies, 
and by using these, growers could expect savings of up 
to 25 per cent.

An additional 10 per cent savings in water and power 
could be achieved by improving sprinkler layout designs.

By investing in these types of technologies, Peter said an 
electricity bill could be cut from $8140 to $4450 annually.

For more information on how to make these 
savings, contact Peter Chadband T: (07) 5441 4644 or 
visit www.thepumphouse.com.au

Turf growers who are finding nutrient input 
costs are increasing have been urged to look at 
fertigation as an option to reduce these expenses. 

The Pump House project designer and manager, 
Michael Bevege told growers at the Turf Australia 
Field Day in August that fertigation could be the 
solution for a number of nutrient applications.  
Liz Mecham reports.

Fertigation – the precise injection of fertilisers, soil amendments, and other 
water-soluble products into an irrigation system – can apply nitrogen based 
fertilisers  (bulk liquid or mixed blends); natural kelp or seaweed solutions; 
microbes; wetting agents and even pesticides and herbicides, if managed well.

Pump House project designer and manager, Michael Bevege explained to 
delegates at Turf Australia’s Field Day in August that the advantages of fertigation 
included being able to optimise growth by applying fertiliser directly to the root 
zone, and being able to apply nutrients at any time during the growing season 
based on crop-need.

He added that other advantages included, high mobile nutrients, such as 
nitrogen, could be carefully managed to ensure rapid crop-uptake and fertilisers 
could be applied quickly to address any deficiency issues - all with minimal crop-
damage.

From an operational perspective, fertigation systems lead to reduced tractor 
operations on-farm as well as saving fuel, wear and labour.

A well-designed system, Michael said, was simple to use and suited 
automation, and because growers were using less fertiliser overall, it often 
reduced any off-site impacts the farm had on the wider environment.

Michael explained that, while installing a fertigation system was a matter 
of fitting additional equipment to an irrigation system, there were a number of 
chemical handling issues that needed to be considered when upgrading.

These included: how and where the fertiliser would be mixed (at the shed or 
in the paddock); if the right handling, mixing and transport equipment was in 
place and were all the appropriate occupational health and safety requirements 
being implemented.

To get the most from a fertigation system, Michael said good calibration 
was vital, installation of an anti-backflow check valve was essential to prevent 
injected fertilisers from siphoning into the water source, and systems should 
only commence injection after the irrigation system was pressurised.

The types of fertigation systems available to growers include – venturi injectors, 
dosing pumps, proportional injectors, and fully automated multi-channel injection 
systems.

Michael told growers that careful selection of dosing equipment was 
required and urged them to consult a professional to ensure the correct 
equipment was chosen for their system. To be successful, growers must know 
the irrigation system’s parameters, such as flow, pressure and application rate.

He reminded growers while fertigation had proven to be cost-effective in 
most agricultural industries, cheaper wasn’t always better when it came to 
choosing a system and equipment.

For more information visit: www.thepumphouse.com.au

Fertigation – an option to cut 
increasing costs of production

GoTurf, QLD, uses fertigation 
through its pivot irrigators.
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Understanding the soil under your turf and 
the correct way to adopt an irrigation and 
fertilisation program to gain efficiencies and 
cost reductions was the key message from a 
presentation at the recent Queensland Turf 
field day. Liz Mecham reports.

A 
presentation from the Queensland Department of 
Agriculture and Fisheries (QLDDAF) highlighted to turf 
growers how the type of soil on farms could mean an 
irrigation upgrade was a good idea for the property’s 
bottom line as well as the wider environment.

DAF Development Horticulturist, Suzette Argent said a 
demonstration trial with turf grower Anthony Heilig, GoTurf, had 
shown changing from boom to pivot irrigators had seen significant 
cost savings in water, fuel and labour, while also decreasing the 
amount of nitrogen leached through the soil.

“Broadly speaking growers need to look at their soils and 
understand the characteristics of that soil when they are looking at 
their irrigation and fertiliser program,” Suzette explained.

This was particularly important when looking at sandy soils in high 
rainfall areas where traditional methods of irrigation and fertilising 
could be updated.

“Particularly in areas like South East Queensland where there are 
environmentally significant areas along with a lot of sandy soils, the 
impact of nitrogen leaching through turf farm soils could be felt in 
more than just the farmers’ back pocket,” she added.

“These Pumicestone landscape soils are very leaky, and 
particularly around the GoTurf farm, there is a RAMSAR listed wetland 
that can be significantly affected by what happens on the farm.”

To demonstrate just how easily water can leach nitrogen through 
the soils and out of the root zone of the turf, Suzette constructed 
a simple sand column demonstration and poured coloured water 
through the soil to show how quickly it moves from the surface 
through to the soil.

Similarly, a sponge demonstration showing the difference in water 
holding capacity of a dense sponge (representing clay soil) and a 
broader sponge (representing sandy soil) opened growers eyes as to 
how much difference there was in soils and how irrigating them the 
same way can be detrimental.

Above: Queensland DAF Development Horticulturalist Suzette Argent 
presented an interactive ‘Managing soils for turf’ workshop at the 
2015 Turf Australia Field Day.

Below: Anthony Heilig (centre) and the team at GoTurf assess the new 
irrigation system on the Queensland property on an informative YouTube 
video demonstrating the benefits of upgrading irrigation equipment.

RESEARcH & DEvELOpMENT

Soil knowledge a must when 
irrigation and fertlising
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“The demonstrations just go to show what 
growers perhaps already know, but visually can’t 
imagine,” she said.

“And knowing your soil is a key component to 
getting the most out of it.”

Suzette said changing the way turf was 
irrigated from long, soaking irrigation schedules 
to smaller, more frequent waterings on sandy 
soils had shown less water and fertiliser leached 
below the root zone, therefore staying where the 
plants needed it.

“When you look at the technology and 
equipment that is now available to growers, 
having a demonstration like the GoTurf farm to 
show just what sort of improvements can be 
achieved is beneficial to the whole industry,” she 
stressed.

The GoTurf farm invested in a pivot irrigator 
and fertigation system three years ago, 
transitioning from boom sprayers and travelling 
irrigators and broadacre spreading of nitrogen 
fertiliser.

Anthony Heilig said the labour savings from 
not constantly having to move boom sprayers 
was significant, but perhaps not as financially 
significant as fuel savings of up to $40,000 a 
year, and water savings of up to 3.5 megalitres 
per hectare.

“We went from fuel usage by irrigators of over 
1000 litres a week to less than 400 litres a week,” 
he said.

The fertigation system installed has also 
allowed for weekly ‘top-ups’ of soil nitrogen 
requirements, keeping it around the root zone, 
rather than weekly spikes and dips following 
application and irrigation.

Anthony and his family have been part of a 
YouTube video showing how much more efficient 
their farm has become since installing their first 
irrigator. The farm now has three.

So converted to the new way of irrigating, 
Anthony has used his farm as a demonstration 
site for the field day and industry field trips 
to promote the benefits of upgrading to new 
irrigation technology. 

To watch the YouTube video on GoTurf and 
how pivot irrigators have changed the farming 
operation for the better, visit www.youtube.
com/watch?v=5yHIHdVYDxQ

13

SUZETTE SAID cHANGING THE 
wAY TURf wAS IRRIGATED 
fROM LONG, SOAkING 
IRRIGATION ScHEDULES TO 
SMALLER, MORE fREqUENT 
wATERINGS ON SANDY SOILS 
HAD SHOwN LESS wATER AND 
fERTILISER LEAcHED bELOw 
THE ROOT ZONE, THEREfORE 
STAYING wHERE THE pLANTS 
NEEDED IT.

Queensland DAF Development Horticulturist Suzette Argent (above) 
demonstrates a comparison of how quickly water moves through light sandy 

soils (below left) compared to heavy clay soils (below right).

light sandy soils heavy clay soils
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Accurate soil mapping set to 
increase whole farm efficiencies

Being able to accurately know what your 
soil needs is a key element in ensuring cost 
effective and environmentally sustainable 
turf farming.

Liz Mecham talks to Tim Neale from 
Precision Agriculture in Toowoomba 
who spoke at the recent Turf Queensland 
Irrigation, Pumping and Fertigation 
workshop and learnt that the technology 
now available to growers can accurately 
map and test their soils and crops to give 
them the ability to increase efficiencies 
across their farms.

“T
he technology available now through GPS, 
electromagnetic soil mapping and satellite 
imagery can really benefit the turf industry if 
growers are willing to take it up,” that’s according 
to Tim Neale from Precision Agriculture.

“Some of this technology has been around for 
quite some time but growers can really get some efficiencies these 
days through the software and technology available.”

Some efficiencies might be only a couple of per cent, Tim 
explained, but they all add up.

Data presented at the Turf Queensland workshop was based on 
the Rural Water Use Efficiency Irrigation Futures project case study 
farms which showed a five per cent increase in efficiency using 
technology such as GPS, soil mapping and satellite imagery.

“When you are paying per hour, a five per cent efficiency gain 
across days and months in terms of labour time, maintenance time, 
machinery usage time, and fuel … the reduction in costs through 
the uptake of technology could pay big dividends for growers,” he 
stressed.

At the workshop Tim discussed with growers the three main ways 
they could use the technology to benefit their production.

“GPS technology has been around for 20 years and there are 
plenty of high accuracy systems growers can install on tractors to 
improve their efficiencies,” he added.

“The annual calculations on just one area of cost of production, 

Above: NDVI and EM mapping can be easily completed with 
equipment mounted on a motorbike and driven across turf paddocks 
to give accurate readings and return useful data to growers.

GpS TEcHNOLOGY HAS bEEN AROUND 
fOR 20 YEARS AND THERE ARE 
pLENTY Of HIGH AccURAcY SYSTEMS 
GROwERS cAN INSTALL ON TRAcTORS 
TO IMpROvE THEIR EffIcIENcIES.
Precision Agriculture, Tim Neale.

RESEARcH & DEvELOpMENT
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 IT’S SIMpLE TO ADOpT AND 
wHEN YOU’RE MOwING THREE 
TIMES A wEEk AND cAN GET 
AN IMpROvEMENT Of jUST fIvE 
pER cENT THAT cAN REALLY pAY 
DIvIDENDS OvER THE cOURSE Of 
A YEAR.
Precision Agriculture, Tim Neale.

like diesel-use, shows the system pays for itself quite quickly in terms 
of overall cost savings.

“It’s simple to adopt and when you’re mowing three times a week 
and can get an improvement of just five per cent that can really pay 
dividends over the course of a year.”

Using electromagnetic soil mapping, Tim said, was useful for 
growers to know what the soil under the turf was doing and how it 
could be balanced to ensure a whole paddock area was productive.

“Mapping the soil under the turf can give a much clearer picture 
of the inherent soil characteristics and then things like variable rate 
fertiliser application and irrigation can be used with much more 
effectiveness.

“Balancing out the soil and giving it what it needs can lead to better 
overall production across a whole paddock, rather than just guessing 
what the soil needs and just using a blanket application of fertiliser or 
water.”

Tim also said the use of plant health mapping technology through 
satellite imagery like the Greenseeker system could also have 
significant environmental benefits.

He said being able to understand the health of the plant ensured 
things like variable rate nitrogen application could be used most 
effectively.

“Things like variable rate nitrogen fertiliser application can increase 
the performance of the turf and decrease costs and waste for 
growers,” he said.

“And as most turf farms are in areas of Australia where 
environmental impacts need to be considered, particularly in terms of 
urban and saline areas, it’s important for growers to know how much 
to apply to avoid damage to the wider environment.”

Areas of high salinity not previously identified, had been picked-up 
on a case study farm due to mapping, Tim said. 

Growers keen to see what sort of efficiency gains could be 
made using such technologies on their properties can use online 
calculators based on a simple excel spreadsheet on the Precision 
Agriculture website www.precisionagriculture.com.au

MOwING IS ONE AREA GROwERS cAN GET THE MOST bENEfIT 
fROM GpS TEcHNOLOGY wITH A 5% OvERLAp cOSTING fUEL, 

TIME, AND wEAR. IDENTIfYING AND REDUcING THAT OvERLAp 
cAN bENEfIT GROwERS SIGNIfIcANTLY.

Up to 40 growers and industry representatives at the 
Irrigation, Pumping and Fertigation workshop held on-

farm at Golden Finch Lawns, Coominya, QLD.
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pROfILE

Moving from horse training dreams 
to profitable turf production
John Maas might not have come into 
turf growing in the conventional family 
succession way, but since he bought his 
first farm with a patch of turf on it almost 
28 years ago, he’s now growing turf under 
a unique irrigation system as a full time 
occupation and has a second generation in 
the business. Liz Mecham learnt how John 
and his wife, Jennifer, began as turf growers 
almost by mistake. 

j
ohn Maas, was a former jockey looking for land on 
which he could train racehorses around Perth, and the 
original block ‘Greenfields’ he purchased at Wanneroo, 
north-west of Perth, happened to have a patch of turf 
sown in a back paddock.

After trying to lease out the turf production without 
much success, John turned his attention to making 
a bit of income from the plot of turfgrass, an area of 
Greenlees Park and Wintergreen couch varieties.

“It started as a strictly cash and carry job,” John said.
“We had one dodgy old turf cutter that we measured the turf out 

with and when we got to the required length, had a little axe we’d 
hack it off with … it wasn’t the prettiest of operations, but it began to 
turn a bit of income.”

It piqued John’s interest in turf, and led to more areas, over time, of 
his Wanneroo property being converted in turf.

There is now almost 10 hectares of turf at the Wanneroo property, 
sown to Wintergreen Couch and Palmetto Buffalo varieties after 
“Greenlees Park kind of went out of fashion”, John explained.

Expanding with the new millennium 
About 15 years ago, the Greenfields Turf business expanded to 

include the 60ha Bullsbrook turf farm, about 35 kilometres away from 
the Wanneroo block.

SNApSHOT
Grower: John, Jennifer and Nathan Maas

Property: Greenfields Turf Supplies, Wanneroo 
and Bullsbrook Turf, Bullsbrook, 
north-east of Perth CBD

Focus: Year round turf production growing 
turf varieties suitable for domestic 
situations

Market: Domestic subdividions – in back/
front yard turfing and public open 
spaces.
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The Bullsbrook farm has 34ha planted to turf, including Palmetto 
Buffalo, Empire Zoysia, Wintergreen and two Kikuyu varieties, a 
straight kikuyu and Village Green.

“We bought Bullsbrook with the idea that it would provide an 
employment option for our children (sons Daniel and Nathan),” John 
said.

“And in the long run it has worked out that way. Daniel started to 
work with us before going to work in the mines and Nathan has now 
joined the team and works with the business full time.”

The spread of varieties mean the two turf farms cut and deliver turf 
year-round.

“There’s no real down season, that’s for sure,” John added.
The tight knit team at Bullsbrook Turf has just seven members, 

including John and Nathan. The balance of the team includes two 
farm workers, two truck drivers (who double up as farm workers after 
delivering turf) and a business secretary.

“It’s a small team, but certainly a dedicated one,” John said, with 
some of his employees logging over a decade with the business.

The two turf farms, along with a leased block at Wanneroo, now 
service the burgeoning domestic subdivision market.

As housing subdivisions take shape, Bullsbrook is subcontracted 
to provide the turf for the new lawns.

“It’s a constant business stream but a tricky one, too,” John said.
“No two day orders are the same in terms of the number of orders 

or the size of the orders.”
Bullsbrook also promises a next day delivery if turf is ordered by 

10am, something John said is always abided by within reason, and 
the customer appreciates, which has led to plenty of repeat business.

Irrigating from the sky
The key behind Bullsbrook Turf’s year round cutting success 

comes from its unique overhead irrigation system.
The irrigation system is a series of tall poles almost six metres in 

height erected in paddocks with high tensile wire strung the 65 to 70 
metres between each pole.

From the wire hangs a series of 15 centimetre hooks, which 
suspend the 30 millimetre water pipe in the air.

At 12 metre intervals, a 30 centimetre riser is attached to the pipe, 
to which a knocker sprinkler is fixed.

The design of the irrigation system is based on a South African-
designed ‘floppy system’ which has a similar base set-up, but has a 
flexible polyurethane top on the riser which ‘wriggled’ backwards and 

forwards when water was run through the lines.
The floppy system, John said, creates a rain-like droplet which 

made it an efficient way of watering the turf as it creates a more 
natural water delivery to the turf. 

“It didn’t take very long after we installed the floppy system to work 
out the Australian sun was going to play havoc with those tips,” he 
said.

After just one summer exposed to the Western Australian sun, the 
floppy tips of the system became perforated, swollen, blocked and 
too damaged to work.

While sprinkler systems traditionally struggle with the high water 
pressure from bore pumped water, John said the knocker sprinkler 
was the best way to make use of his irrigation set-up after the failure 
of the flexible tips.

“Sprinklers are usually fraught with danger in these parts because 
the high water pressure leads to lots of misting, meaning higher risk 
of loss of water to wind displacement and irregular watering patterns, 
which can result in ‘dry patch’,” he explained.

“But that is outweighed by the benefits this system gives us in 
terms of flexibility of irrigating areas.”

THE kEY bEHIND bULLSbROOk TURf’S YEAR 
ROUND cUTTING SUccESS cOMES fROM 
ITS UNIqUE OvERHEAD IRRIGATION SYSTEM 
... A SERIES Of TALL pOLES ALMOST SIx 
METRES IN HEIGHT EREcTED IN pADDOckS 
wITH HIGH TENSILE wIRE STRUNG THE 65 
TO 70 METRES bETwEEN EAcH pOLE. Daniel and John Maas standing front of some of the driveway trees 

that were planted when the turf farm was being established.

Continued...

Panoramic photo showing one of the Pivot Irrigators on Bullsbrook Turf Farm.
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The unique overhead irrigation system on Bullsbrook Turf Farm covers more than 13 HA.

The overhead irrigation system is set up over 13ha of the 
Bullsbrook property, with two additional pivot irrigators taking care of 
the rest of the turf areas.

The overhead system can be constructed to water almost any size. 
In the Bullsbrook set-up, areas of 1 to 1.5ha and 2ha can be watered 
at any given time.

“With pivots you’re restricted with them being connected to the 
water source or the layout of the land allowing you to ‘walk’ them to 
where you want to water, our overhead system means you just put the 
water where you need it without moving anything,” he added.

Growing through challenges
But being able to irrigate through such a system and grow as much 

turf as they do hasn’t been an easy process for the Bullsbrook Turf team.
When John developed the Bullsbrook property in 1999 and was 

seeking to increase his licensed water allocation through bores on his 
property, he struck bureaucracy trying to balance the environmental 
needs and rapid urban expansion of the area with the existing 
agricultural production areas.

“It was a very tricky and long process when we were trying to increase 
our allocations from 200,000 kilolitres to 433,000 kilolitres,” he said.

It became a long, drawn-out battle with environmental groups and 
the Western Australian Department Water, resolved only recently but 
with ongoing implications.

“It was a tough battle because there were so many boxes to tick, 
and hoops to jump through to prove why we needed the water, 
when there were constant road blocks from the environmental and 
urbanisation side of things,” John said.

“We are in the Ellenbrook catchment area and it is considered 
a sensitive environmental area and being so close to Perth … it all 
came together to make it very hard for us as producers to get more 
water to produce turf.”

In the end, the increase in allocation was approved, but John said it 
has come with significantly increased monitoring of the production bores 

and monitoring bores, which have a data logging device on them.
This includes regular testing of the soil and water to ensure 

chemicals and herbicides used on the property are not leaching into 
the soil and the wider environment. 

“It was a hard thing to do and in some ways I’m not sure if we were the 
outright winner (might have been a place bet) … we got the additional 
water, but the conditions that it came with were strict,” he said.

“Our monitoring is now controlled by Bob Jefferies of Soil 
Management Consultants, who is in touch with the Department of 
Water every quarter and annually for our reviews. I don’t think too 
many other farms have this requirement.”

But certainly the battle hasn’t stopped John and his Bullsbrook Turf 
team from producing good turf, now or into the future.

What it has done, is altered the original horse training dreams that 
were going to bring riches to John through winnings.

“That dream sort of shifted when turf became our main business,” 
he said.

“Now we just have shares in a few horses that other people train for 
us … I think it’s probably taken a whole lot longer to make money out of 
turf farming than we first thought all those years ago,” John laughs. 

IT wAS A HARD THING TO DO AND IN 
SOME wAYS I’M NOT SURE If wE wERE THE 
OUTRIGHT wINNER (MIGHT HAvE bEEN A 
pLAcE bET) … wE GOT THE ADDITIONAL 
wATER, bUT THE cONDITIONS THAT IT 
cAME wITH wERE STRIcT.
Grower John Maas.

Developing the turf farm almost 30 
years ago was a challenge with typical 
WA sandy soils and limited rainfall, 
which continues to decline. The 
bottom photo shows Andy Robertson 
planting the trees along the front 
drive. Andy, now retired, still helps out 
doing odd jobs on the farm.

Moving from horse training dreams to 
profitable turf production (cont.)
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A program to more efficiently register 
chemicals for use in turf is moving forward 
with the release of discussion papers 
addressing key reform measures. 

M
ost importantly for turf growers within those 
measures is the potential to have herbicides and 
chemicals given permits for use in Australia based on 
international efficacy trials, meaning  they could have 
access to chemicals their international counterparts 
do, much sooner than expected.

The Improved access to Agvet chemicals for agricultural industries 
program, being undertaken by the Rural Industries Research and 
Development Corporation (RIRDC), is evaluating herbicides and 
pesticides across all agricultural industries.

Since an original workshop at Canberra in June where agricultural 
industries came together to put forward their chemical and herbicide 
issues and requests, the discussion papers were released at a 
workshop in October on 15 key reform measures.

State-based workshops to gather feedback about the reform 
measures and discussion papers will take place in 2016 but growers 
are encouraged to read the papers and make submissions where 
appropriate.

The discussion papers cover nine main topics impacting turf 
growers, with additional reform measures covering all agricultural 
industries and chemical registration more broadly. 

Key reform measures within the discussion papers are:
•	 Using	overseas	decisions	for	the	benefit	of	registration.
•	 Scope	of	regulation.
•	 Removing	efficacy	assessments.
•	 Removing	trade	assessments.
•	 Crop	grouping.
•	 Contestable	provision	of	assessment	services.
•	 Streamlining	import	and	export	regulation.
•	 To	have	the	Australian	Pesticides	and	Veterinary	Medicines	

Authority (APVMA) Chief Executive Officer act as a poison 
scheduling delegate.

•	 Outstanding	issues	with	legislation.

“From a turf perspective there are three big positives in these 
reform measures –  that overseas decisions could see chemicals 
registered here, the removal of efficacy assessments and crop 
grouping,” NSW Industry Development Officer, Dave Raison explained.

“For turf growers to have greater access to chemicals through a 
process which sees international efficacy trials taken as data for use 
in Australian conditions is a big positive for the industry, and so is crop 
grouping, which could see chemicals available for use in other crop 
such as pasture, also available to turf growers, which just makes sense.

“There are obviously points to consider with conditions which are 
unique to Australia but the discussion papers are certainly addressing 
the three main sticking points for turf growers when it comes to 
accessing internationally available chemicals and herbicides.”

The program looking into how chemicals and herbicides can 
have registrations streamlined comes after the Federal Government 
reacted to agricultural industries concerns that, while Australian 
industries use a lot of chemicals, the Australian market-place is 
considered small on a world-wide scale.

Currently, Australian growers are unable to use some chemicals 
which can be accessed by their international counterparts due to a 
lack of investment in the Australian registration process by global 
chemical companies. 

The $8 million program aims to find out what chemicals industries 
need registered, and why, and if there is a correlation between 
industries for the uses, and how the process of registration for use in 
a number of industries can be completed. 

The discussion papers can be viewed on the Department of 
Agriculture and Water website at www.agriculture.gov.au/ag-farm-
food/ag-vet-chemicals/better-regulation-of-ag-vet-chemicals/
streamlining#summary-of-reform-measures

AGRIcHEM

Access to internationally available 
chemicals and herbicides – a step away?
By Liz Mecham

“fROM A TURf pERSpEcTIvE THERE ARE THREE bIG 
pOSITIvES IN THESE REfORM MEASURES –  THAT 
OvERSEAS DEcISIONS cOULD SEE cHEMIcALS 
REGISTERED HERE, THE REMOvAL Of EffIcAcY 
ASSESSMENTS AND cROp GROUpING.”
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Great spring weather conditions and high 
demand for turf in both the domestic and 
commercial sectors has seen a flurry of activity 
for most turf producers across NSW.

Reports have even noted a shortage of some varieties, with some 
larger commercial works even looking to source supplies from 
interstate over recent weeks.

This increased activity for turf harvesting and delivering has also 
heightened the risks involved in turf operations and all operations 
are cautioned to heed compliances and proper safety around turf 
handling and transport.

The National Heavy Vehicle Regulator (NHVR) is now in operation 
around the country and growers are reminded to consider their Chain 
of Responsibility (CoR) obligations when it comes to turf haulage and 
deliveries.

According to the new NHVR guidelines, all parties in the road 
transport supply chain now have specific obligations under the law 
to prevent a breach. CoR requires every responsible person in the 
supply chain – consignor, dispatcher, packer, loader, scheduler, 
receiver, manager, as well as the driver and operator – to take positive 
steps to prevent mass, load restraint, dimension, route, fatigue and 
speed offences.

A range of penalties including warnings, improvement notices and 
prohibition orders and significant fines, also now give courts greater 
enforcement measures for penalising offences. 

Compliance with other safety regulations should also be 
maintained during busy periods, especially with hot conditions and 
a higher proportion of casual workers on many farms. Growers need 
to be mindful about safe work practices, inductions, training and 
personal protection equipment.

Turf operations can be working very long hours over many weeks 
or months to service extremely high demand at this time of the year.  
With this increase in activity, both employers and employees must 
be even more conscious of the health and safety of all workers in the 
operation.

The NSW Turf Growers Association (Turf NSW) is continuing to work 
with Turf Australia and the reorganised Horticulture Innovation Australia 
(HIA) to maintain funding for the NSW Industry Development project.

With HIA’s business model still being worked through, an extension 
until the end of 2015 has been allocated to assist in continuing a 
number of activities within the project.

Turf NSW has been working with the Sport Turf Association of 
NSW in a joint arrangement and it is hoped that this arrangement will 
continue with Jenny Zadro now taking on a more active role in the 
association’s activities.

turftalk

Activities for Turf Victoria have included a number 
of high profile events and annual awards.

Natural turf featured in two prominent ‘pop up’ locations as part of 
the Australian Institute of Landscape Architect’s event, ‘This Public 
Life’ festival.

The Festival of Landscape Architects included a number of 
greening projects but most notably included a pop up garden and 
social media experience in Bourke Street Mall to show the cooling 
effect of green space in urban areas (see Inside Turf story).

Additionally, a ‘green carpet’ of natural turf was laid at Federation 
Square’s Deakin Edge during the festival.

The success of awards programs in schools was highlighted with 
the opening of a new garden and learning area at the St Mary’s 
Primary School, Hampton.

The school was the recipient of the Victorian School Grants Award 
program, run by Nursery and Garden Industry Victoria in 2014. The 
new garden includes a large turf area, mini amphitheatre, veggie 
patch and a mini orchard which will offer interactive outdoor learning 
spaces for the students, while a sensory garden and discovery 
grove including a dry river bed, bridge, sandy beach and palm trees 
provides a stimulating area for explorative and creative play.

The 2015 Victorian School Grants Award (VSGA) winners were 
announced at the Royal Botanic Gardens on November 26. The 
award announcement was attended by over 500 school students.

The VSGA encourages school communities to come together and 
get involved in the development of green spaces within their school 
environments. These gardens provide spaces where children may 
learn about produce gardens, biodiversity and sustainable practices, 
as well as providing a way to engage students, teachers, parents and 
the broader community.

The winning school for the Turf Victoria award was St Joseph the 
Worker Primary School, Reservoir.

The school will receive 300 square metres of Kikuyu turf, which will 
this year be supplied by Anco Turf.

Upcoming events include a telesales workshop for growers being 
held early in 2016. These workshops have been held with great 
success in other states showing that simple changes to telephone skills 
and over the phone sales techniques can lead to increased turf sales.

As another year closes the Turf Victoria IDO wishes to thank growers 
for their support of events during the year, and wishes turf growers a 
busy and successful festive season, and a prosperous 2016.

For more information contact David Reid T: (03) 9576 0599 or  
E: idovic@turfaustralia.com.au

victoria

new south wales
Top left: Bruce Stephens from Anco Turf (left) with Turf Award 
winners from the Victorian Schools Garden Awards, St Joseph The 
Worker Primary School, Reservoir.

Top rightt: The completed garden at St Mary’s Primary School, Hampton, 
which was Victorian Schools Garden Award turf grant recipient.

InfoRMatIon fRoM youR State tuRf InduStRy aSSocIatIonS.
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Queensland Turf’s ongoing aim to improve 
turf growing efficiencies and profits through 
collaborative projects continues to kick goals 
for its members.

The Healthy Waters program with Queensland Department of 
Agriculture and Forestry (DAF) has taken a major technological step 
forward. A “Variable Rate Irrigation” unit will be installed on Australian 
Lawn Concepts South-East Queensland (SE Qld) property in which 
is believed to be an Australian turf industry first. The irrigator will be 
able to vary the amount of water it irrigates and fertigates on to the 
turf dependent on the turf variety and health, and the soil beneath it, 
along its seven-span length. 

An open demonstration day of the technology at the ALC property 
in the Albert catchment is planned for April 2016. The day will 
also include information on the trials utilising NDVI Greenseeker 
technology currently underway at Golden Finch Lawns as part of the 
DAF Healthy Waters program.

Workplace Health and Safety has moved forward with the rolling 
out of a WorkCover program targeted at developing a ‘workplace light 
duties list’ among other areas. The list has been developed by turf 
growers and their staff directly detailing what could be considered 
‘light duties’ for staff employed on the turf farm. This list is then 
forwarded to a local doctor utilised by the turf business. In the event 
of a workplace accident, injured employees visit the doctor who can 
assess the list and identify specific light duties the employee can 
undertake as part of their rehabilitation program. The program aims 
to give a practical implementation to WorkCover’s ‘Getting Back Is 
Getting Better’ campaign.

The Rural Water Use Efficiency Irrigation Futures project (RWUEIF) 
has wrapped up its SE Qld pilot farm projects and in October began 
on three properties in North Qld (Mackay, Cairns and Townsville). 
Case studies for the three southern farms have been completed and 
show what can be achieved with technology in terms of improving 
water and energy efficiencies, reducing waste, and increasing yield 
and profit. The North Qld farms will be monitored through until mid-
2017 and the final case studies due at that time.

A project to develop a number of small robotically operated 
mowers – Mowbots – specifically for the turf industry is also moving 
forward with Emerald-based business Swarm Farm developing GPS 
and robotically driven machinery which could house the required 
technology. The continuing issue is funding of the development. 
The business has agreed to try and develop a Mowbot and trial it at 
Emerald Green Turf nearby with the hope of having a viable machine 
for use by the industry.

Water restrictions in North Qld continue to bite hard with level three 
restrictions, restricting the use of water for turf installation, to come 
into effect in January 2016 when the dam reaches 20% capacity. 
Whilst the production of turf can continue with on-farm water supply 
such stringent restrictions will hurt local turf growers as it will 
restrict installation. However it is hoped from this adverse situation, 
opportunities for growers to continue to supply and install turf will 
be identified. With Southern Qld producers experiencing similar 
conditions in 2007 through the drought, it highlights the wide variance 
in climate conditions turf producers face within Queensland and 
reinforces Australia as the dry country with the need to continuously 
be searching for water efficiencies.

The Turf Queensland board and executive wishes all growers 
a successful summer season and thanks them for their ongoing 
support and help with implementing programs and attending 
workshops and field days.

For further information on the above projects visit www.qtpa.com.au 
or contact Jim Vaughan M: 0407 131 025 or E: jim@qtpa.com.au

queensland

InfoRMatIon fRoM youR State tuRf InduStRy aSSocIatIonS.

western australia
Feedback from Western Australian turf growers 
to date indicates that Spring has increased 
turf sales. This is a pleasing reality after 
experiencing supressed sales for some time.

The rise in sales is being supported by increased training for turf 
growers through a telesales workshop which was held on November 
18. The workshop, like those held elsewhere in Australia, aimed at 
improving the over the phone selling and customer service skills of 
those involved in the industry with eleven administration staff attending.

WA Turf growers, along with the Sports Turf Association (WA) and 
the Golf Course Superintendents Association WA, again supported 
the Challenge Institute of Technology and its graduates in 2015. The 
awards night for graduating students was held in November. 

Recipients of industry supported awards were: Michael Giamboi 
- Best Apprentice (Bayer Award) presented by Danny Hambleton, 
Globe Australia; Matthew Kempton - Lecturers Award (Lawn Doctor 
Turf Farms) presented by Terry Sellick, Lawn Doctor; Jayden 
Pickering - WA Sports Turf Graduate (CH Bailey & Sons Shield 
Award), presented by Genevieve Bailey, Baileys Fertilisers;  Tony 
Guy, President of the Sports Turf Assn (WA) – Inaugural Sports Turf 
Person of the Year 2015 – sponsored by the Turf Growers Assn WA, 
Presented by Darren Kirkwood, Chairperson TGAWA.

This was an excellent turf industry awards evening with all in 
attendance enjoying a great evening. Feedback on the event has 
been very positive, with industry sponsors in particular, delighted to 
be involved in honouring our future turf managers.  

One such response came from Andrew Ogden, managing director of 
Western Irrigation, who sent a note saying: “Congratulations on a really 
well organised and run event... I think it was the best awards night I have 
attended – with something of interest for the students, the lecturers, 
the industry people, and the sponsors in fact everyone.  I found the 
speeches were really engaging; Verity James was an excellent MC; the 
student awards were well done without being too drawn-out; and the 
overall positive tone of the night was outstanding. Well done!”

The industry in the west continues to work collaboratively with a 
number of groups to promote the benefit of turf. 

A recent Green Space Alliance workshop brought together 
stakeholder groups involved with writing a paper on the value of 
green space in Perth to the community. The November workshop had 
the additional support of allied groups including mental health and 
physical wellbeing associations to support the case for green space 
being maintained and increased in the city.

Additionally, WA Turf growers are working with the state 
Department of Water to develop a community education calendar in 
regards to turf watering. The calendar will include tips on irrigation 
scheduling and turf maintenance with water dependent on the 
time of year. This calendar will be available for 2016 and it is hoped 
householders adopt the practices when watering their lawns.

A thank you to WA turf growers and their staff for the help and 
support of activities during 2015. Wishing all growers and staff a busy 
turf laying summer season and looking forward to a greener 2016.

For more information contact Eva Ricci M: 0422 120 990,  
T: (08) 9437 2180 or E: idowa@turfaustralia.com.au

Local Land Services has also committed to continue support 
for Turfgrowers with assistance with workshops and other funding 
projects in the planning stage for next year.

The energy of the new committee following the recent AGM will 
also help the association take on a number of new initiatives aimed at 
strengthening the association into the coming year.

For more information contact Dave Raison M: 0413 837 837 or  
E: ido@turfnsw.com.au



In an effort to ensure industry levy funds are 
being spent wisely, Horticulture Innovation 
Australia (HIA) commissioned two separate 
independent reviews in 2015 of the Turf 
Industry Development and Communications 
programs. 

I
n short, the outcomes from these reviews indicated that the 
current industry development and communications services being 
provided by Turf Australia were highly valued by turf growers and 
should continue.

In June 2015 an independent consultant Naturally Resourceful 
Pty Ltd, found:

“The Turf Australia’s e-newsletter, conferences and field days 
continue to be highly valued as sources of information about turf 
production and issues in the industry. The fact that growers indicated 
that they want to keep receiving the newsletter and magazine indicates 
that they value the information. Most growers who have attended a 
conference or field day in the last 12 months also rate them as meeting 
expectations either very well or well. Turf growers are well served by 
information providers, including by State based turf associations and 
Turf Australia, as well as by companies and the service sector.”

Another independent review of the Turf Industry Development 
projects, conducted by Scott Williams Consulting Pty Ltd & Miracle 
Dog Pty Ltd in November 2015, claimed:

“While there are aspects of the ‘Business and Industry 
Development for the Turf Industry 2013-2017’ project that could be 
refined, the overarching finding of this report is that the project (and 
the broader industry development program including the state-based 
projects) is providing benefits to industry and should continue.”

Scott Williams, from Scott Williams Consulting, and Russel Pattinson, 
from Miracle Dog, went on to say at a recent Turf Grower Panel meeting 
that: “Overwhelmingly, the Business & Industry Development Manager 
along with the State based Industry Development Officer projects are 
highly regarded by turf growers within the industry.”

They know this because interviews were conducted with 18 key 
stakeholders along with an electronic industry development survey 
that attracted more than 100 responses. 

Scott continued to say that, given the relative small size of the 
turf industry (240 growers according to the Australian Bureau of 
Statistics), this response rate was outstanding and, in itself, reflected 
an extremely high level of industry engagement no doubt as a result 

INSIDE TURf
Richard Stephens
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Working together to improve the Turf Industry! From left to right: 
Richard Stephens (TA BIDM), Eva Ricci (IDO and EO - WA), Rachel 
Layt (TA Stakeholder and Event Coordinator), Jim Vaughan (CEO and 
IDO - QLD), Sarah Mason (TA Board), Anthony Heilig (TA Vice Chairman 
and Treasurer), Ross Boyle (TA Chairman), Katie Fisher (TA Magazine), 
Anthony Muscat (TA Board), Bec Sellick (TA Board), Dave Raison (TA 
Communications and IDO - NSW), Tony Cornwell (TA Board).

THE TURf AUSTRALIA’S E-NEwSLETTER, 
cONfERENcES AND fIELD DAYS 
cONTINUE TO bE HIGHLY vALUED AS 
SOURcES Of INfORMATION AbOUT 
TURf pRODUcTION AND ISSUES IN THE 
INDUSTRY. THE fAcT THAT GROwERS 
INDIcATED THAT THEY wANT TO kEEp 
REcEIvING THE NEwSLETTER AND 
MAGAZINE INDIcATES THAT THEY 
vALUE THE INfORMATION.   
Anne Currey, Naturally Resourceful.

Developing the Turf Industry

BREAKING NEWS!
An Australian Standard for using turf as an erosion control agent 
is to be developed!  Good news for expanding the turf market!
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Review of Turf Industry Development

“RESpONSES fROM THE HIA cONDUcTED SURvEY 
SHOwED THAT THE NATIONAL AND STATE bASED 
INDUSTRY DEvELOpMENT pROGRAMS ARE pROvIDING 
bENEfITS TO INDUSTRY AND SHOULD cONTINUE.”

Answers to two of the turf grower survey 
questions commissioned by HIA.

of the Turf Industry Development and Communications programs.
In addition, Scott said that: “High levels of practice change in the 

industry was also acknowledged.”
These positive results from independent reviews are good to hear 

as there are a lot of people who work very hard for the benefit of the 
entire turf industry. They include:
•	 Rachel Layt, Stakeholder & Event Coordinator, Turf Australia 

(part time)
•	 Dave Raison, Industry Development Officer Turf Grower NSW 

& Communications Coordinator, Turf Australia (both part time 
positions)

•	 Jim Vaughan, CEO and Industry Development Officer, Turf 
Queensland

•	 David Reid, Industry Development Officer, Nursery & Garden 
Industry Victoria (part time)

•	 Eva Ricci, Executive and Industry Development Officer, WA Turf 
Growers (part time)

•	 Katie Fisher, Turf Australia Industry Magazine Editor, AgriHort 
Communications (part time)

These professional people are committed to increasing the 
productivity, farm gate profitability and competitiveness of the turf 
industry. They work hard and regularly outside normal business hours 
just to get the job done. One of the reasons why they do this is they 
are passionate about the turf industry, the genuine people within it 
and the many inherent benefits of natural turf.  

On behalf of the industry, I would like to thank these professional 
colleagues.

In addition, I would like to thank the Turf Australia Board members 
who freely give up their valuable time for the greater good of the entire 
industry. The Turf Australia Board members take their responsibilities 
seriously and lots of hard, often frustrating, work goes on behind the 
scenes. In particular, thanks to Ross Boyle, Chairman, Anthony Heilig, 
Vice Chair and Treasurer and Immediate Past Chair, Anthony Muscat.    

And finally, I would also like to thank you, the many genuine 
growers, staff and individuals engaged in the turf industry. A lot of 
you went out of your way to respond to the Industry Development 
survey, hence the high response rate, and we enjoy working with you 
at seminars, workshops and field days.      

Turf Australia will continue to work with HIA in order to ensure 
professional and proven industry development and communications 
services continue to be developed, delivered and improved for the 
benefit of the entire turf industry.       



Jump on

board.

Horticulture Innovation Australia Limited (HIA) uses 

grower levies, investor and government funds to 

invest in Research and Development (R&D) and 

Marketing for the Australian horticulture industry.

Membership is free and brings many benefits for 

business entities, individuals and the wider Australian 

horticulture sector.

Membership gives growers:

• greater direct influence in the future direction of  

HIA and how levy funds are invested

• a strong voice in a nationwide, multi-sector 

research and development organisation that works 

Have
your
say.

*Calls to this number are charged the cost of an untimed locacl all from fixed landlines. Calls from mobile phones 
will be charged at the rate as set by the caller’s mobile carrier. Callers from overseas should dial +61 2 8295 2395.

on cutting edge projects with the best researchers  

in the country 

• timely access to industry events, information and 

news that could be vital to the future success of 

growers’ businesses 

• invitations to express views via HIA’s regular 

consultation processes.

Ultimately it’s about giving growers the knowledge and 

services to build a profitable and sustainable business. 

A key feature of membership is that those members 

who pay levies have the right to vote at Annual  

General Meetings. 

Apply online: www.horticulture.com.au
Call: 1300 880 981* or 02 8295 2395

Email: membership@horticulture.com.au

JOIN HIA.
IT’S FREE
and only takes a few minutes.
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YOUR turf levy funds vital projects that develop and promote industry’s image 
As we well and truly move into 2016, Turf Australia continues to progress its way through 

the new operating structures under Horticulture Innovation Australia (HIA). The process of 
selecting the Turf Industry Advisory Panel is almost complete and the inaugural members of 
this new panel will shortly be announced shortly. 

The first meeting of this panel will also be held very soon so members can revise the current 
strategies and actions for developing the industry and improving its professionalism and profitability 
by using industry levies more effectively under the new funding arrangements with HIA.

The turf levy funds vital industry research and development, including industry 
communications, and are matched, dollar for dollar, by the Federal Government. While HIA are 
ultimately responsible for all levy investments, HIA will use the Advisory Panel and industry 
feedback to help make investment decisions. HIA have already indicated that the current 
Communications and Business & Industry Development levy funded projects will continue, 
with only minor changes, until July 2017. 

The Turf Marketing Plan is again being delivered by Sydney-based Communications and 
PR consultants, Bite Communications, who continue to grow a big following on Facebook 
through the Lawnspiration facebook page. 

Changes to the way in which all horticultural peak industry bodies can now deliver industry 
communications under the new HIA model has required Turf Australia to re-engineer its 
communications resources to be an ‘in house’ model that uses the same experienced team. 
While transitioning into this new operating model has meant a delay in this edition, all staff 
and procedures are now in place and the magazine will continue to be an excellent source of 
information for growers.

Next year, the grower levy will come under scrutiny with the industry being able to 
ascertain whether the current levy collection of 1.5 cents per square meter of turf grown and 
sold is appropriate and if the 80:20 split between R&D and Marketing best meets industry 
needs. While R&D levy funds are matched $ for $ by the Federal Government, marketing 
levies are not matched. Therefore, getting the right amount and ratio of R&D and Marketing 
levy investment funds is difficult when the industry needs to continually help improve the 
business practices of turf growers and better promote the image of turf, particularly in relation 
to turf water-use. Any change to the level of the levy, or the split between Marketing and 
R&D, requires majority industry support as well as a change in legislation by the Federal 
Government.

In regard to turf’s image, it is great to see so much research coming to light about the 
benefits of turf and green infrastructure in urban areas. Our lead story this edition highlights 
the work being done across the country in terms of how turf is an essential element to 
healthier living!

Research has shown that you need one-and-a-quarter acres of green space to start making 
an impact on the urban heat island effect, therefore turf growers need to capitalise on this fact.

We as an industry need to ensure that any development of ‘green space’ includes quality 
turf areas that are accessible to the public and not wasteland areas beside roads being 
counted as ‘green space’ areas. 

The development of urban forests should similarly include plans that ensure people seeking 
the shade of the trees can enjoy sitting underneath them on quality turf. The turf and nursery 
industry can, and are, working together to ensure more green infrastructure in cities and towns 
which, in the long-term, is of great benefit to growers in both sectors.

Please save the date for this year’s NXGen Forum (August 28-30) which heads across to 
Western Australia. In this edition, there is a first-look at the engaging and interesting program 
of speakers and site visits that younger turf growers will be able to enjoy. 

Finally, I implore growers to take time to understand the way in which safety laws around 
quad bikes are changing across Australia. Victoria is leading the charge having introduced 
mandatory rollover protection laws this year. Recently on our farm, when our quad bike 
was due to be replaced we took the time to look at all the vehicles now available and their 
capabilities, with the safety of our employees at front of mind. In our case, quad bikes have 
now been replaced with covered all terrain vehicles.

Ross Boyle, Rosemount Turf
Chairman, Turf Australia
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The West rolls-out the red 
carpet for 2016 NXGen Forum
The 2016 NXGen Forum will take delegates to Western 
Australia (WA) for a tour of some of the State’s most 
significant turf projects and turf farms to see how water 
restrictions have forced growers to look at the best 
water regimes for optimal turf health and production.

The two-day forum from August 28 – 30, will include a visit to 
Perth’s newly developed NIB Stadium (formally known as Perth 
Oval) which is a state-of-the-art complex opened in 2014 using 
hybrid turf supplied by Greenacres Turf, and the spectacular 
King’s Park, a public open space with significant social and 
historical value to the city. These venues have significantly different 
challenges and management techniques for maintaining their turf. 

The speaker program includes an introduction to the Green 
Alliance, WA’s group pushing for the recognition of the value of 
Perth’s public green space in monetary, social, and environmental 
aspects by Josh Byrne; and the way in which growers can deal 
with government procurement processes to ensure they can 
effectively have turf included in more projects from two Perth local 
government personal, Warren Stephens and Hugh Gardener.

Dr Louise Barton, from the University of WA, will present 
research into the effective methods of watering turf and which soil 
amendments assist turf health in times of low water availability. 
While John Forrest from Challenge TAFE will explain how the 
organisation supports the State’s turf industry from a training 
perspective. 

The Program will also include a visit to Bullsbrook Turf farm, 
which features a unique overhead sprinkler irrigation system, and 
will include a farm tour with owner, John Maas.

“This year’s program aims to be a combination of both 
informative and enjoyable speakers and site visits, and also 
includes social activities in the evenings,” Turf Australia’s event 
coordinator, Rachael Layt said.

“Let’s give WA the opportunity to show Eastern State’s growers 
some of the issues they deal with, which in many cases, are 
being repeated around the country. Participants will gain an 
understanding of new management techniques, research and 
commercial information that will be valuable enough to take home 
and use in their own businesses.”  

The NXGen Forum will run from August 28-30 2016. 
To register, visit www.turfaustralia.com.au. The full 
conference program will soon be available on the 
website.

National best practice standards to 
be rolled-out for turf production 
By Liz Mecham
A new accreditation program which sets out standards for 
the production, installation and after-sale service for turf 
growers has been released. While initially it is only available 
to Lawn Solutions Australia members, by 2017 other turf 
growers will be able to participate in the program.

The AusGAP accreditation program sets out best-practice 
standards for growers to meet at every stage of the turf production 
process – ground preparation, turf growing, harvesting, delivery of 
product and installation.

But it also includes standards not directly related to growing the 
actual turf which are equally as important to the industry including 
workplace safety, biosecurity, after sales service, marketing and 
environmental standards.

“It’s a thorough and rigorous assessment program,” AusGAP’s 
Nick Dorney explained.

“But it is a program that, once completed, shows that the grower 
has not just met current industry standards, but exceeded them.

“It covers aspects of our industry which can often be overlooked, 
like environmental considerations and biosecurity issues, but these 
are areas which are important, particularly when growers are dealing 
with the interstate transfer of turf or dealing with large scale corporate 
developments.”

The AusGAP program has an 18-month accreditation period. A 
12-page document sets out the standards which growers need to 

meet in each aspect of their turf growing 
business which they can initially self-
asses to meet and receive temporary 
accreditation.

After 12-months, growers need to 
have their businesses assessed by an 
independent auditor to ensure those self-
assessed claims are validated before full 
accreditation is given. This also ensured 
the authenticity of the program, Nick said.

As part of accreditation, growers are 
required to have DNA testing of their turf to prove genetic purity of the 
variety.

Nick said many growers in the industry would already have 
processes in place for many aspects of the accreditation, but the 
accreditation process would ensure the businesses brought these in 
line with the expectation of customers and current laws.

“Lots of farmers do have a workplace safety process, but it’s not 
documented, and its things like that which can make or break a 
grower being involved in jobs with local government,” he said.

“The accreditation process will also force some growers to put 
into practice the things they have been planning on doing, like 
putting in the additional wash bay, training staff annually on best 
practice chemical handling and machinery operation, and installing 
environmental buffer zones around varieties.”

Nick said: “Turf growers are not just farmers any more, they run 
businesses, and this program showcases to customers that they are 
not just good at growing turf, but they can operate a business which 
meets and exceeds industry and community expectations.”  

More information can be found at: www.ausgap.com.au

28 – 30 August 2016 • Perth WA
OPEN TO YOUNGER TURF PRODUCERS (40 & UNDER)

\Grow your knowledge
FORUM & FARM TOURS

Register at www.turfaustralia.com.au or call 02 4588 5735

http://www.ausgap.com.au
http://www.turfaustralia.com.au/
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Meet our new NSW IDO –  
a familiar face to the turf industry

Jenny Zadro’s appointment as the 
New South Wales (NSW) Turf Industry 
Development Officer (IDO) comes many 
years after she first took an interest in the 
industry. Liz Mecham interviews the newest 
member to the national Turf Industry 
Development team.

It was about 25 years ago when Jenny Zadro first had a real interest 
in the world of turf through her position at Parramatta Stadium as an 
administration manager. 

She was offered the role at Parramatta Stadium after nearly three 
years at the NSW Rugby League head office and, as a league tragic, 
loved her time there. But it wasn’t until she went to Parramatta Stadium 
that Jenny developed a love of the venue as well as event management. 

“I quickly realised how vital a quality turf surface was for any event 
and in particular sporting events and I truly respected the work done 
by the grounds staff to maintain the turf,” Jenny explained.

“The more events we wanted to put on the ground the more 
‘forced’ education I would receive about maintaining the turf and not 
overloading it.” 

After 12 years at the stadium, Jenny stepped away from work 
to focus on her two children, but that lasted only a matter of weeks 
before she was recruited to do some part time work with the Turfgrass 
Association, now known as the Sports Turf Association NSW (STA). 

“Fifteen years later I still enjoy working for STA and have loved 
being part of the growth and the development of the association over 
those years,” she added. 

Jenny’s involvement with Turf NSW started about three years ago 
when she was approached to assist in administration work for the 
NSW Turf Growers Association Committee. While knowing a few 

INSIDE THE NEwS 

growers from her connection with STA, Jenny said it had been great 
to gain a better understanding of the industry, and she was now 
excited to take on the position as IDO. 

“I really look forward to having a more active role with the turf 
growers and while I may not have the experience that Dave Raison 
bought to the position previously, I do intend to work hard to develop 
a good understanding of the needs of the growers in NSW and look 
forward to the opportunity to get to know more of the members,” she 
said.

Outside of work, Jenny can be found enjoying yoga, cooking 
and laughter and enjoying family time with her husband and two 
teenagers. She retains her ‘league tragic’ label as a devoted born and 
bred Sydney Roosters fan.  

“I qUIckLY REALISED HOw vITAL A qUALITY 
TURf SURfAcE wAS fOR ANY EvENT AND IN 
pARTIcULAR SpORTING EvENTS…”.

NSW IDO, Jenny Zadro.

   Suppliers include: 

With over 60 years combined experience in the pumping 
and irrigation industry we partner with leading suppliers to 
deliver professional and prompt results for our clients.

Contact us:  web:  www.girrigation.com.au
                 email:  sales@girrigation.com.au
 tel:  (02) 4322 3333

R

http://www.girrigation.com.au/
mailto:sales@girrigation.com.au
tel: 02 4322 3333


Autumn 2016 5

Melbourne, once again, became a horticultural 
wonderland this March when the annual Melbourne 
International Flower & Garden Show (MIFGS) 
took place at the Royal Exhibition Building and 
Carlton Gardens from March 16 to 20. 
This year, the Southern Hemisphere’s premier 
horticultural event celebrated its 21st year and 
again attracted more than 110,000 visitors to 
view new exhibits, events and premier local and 
international talent from the landscaping and 
floristry industries.

Turf took centre stage in many of the designs and proved 
its value as an integral part of winning garden designs.

Natural turf was also a vital ingredient for award winning 
garden designs. Graeme Ross, from The Garden Clinic and 
Better Homes and Gardens, said while MIFGS was a highly 
successful and worthwhile event, there was so much more 
that could be done to promote the international sector to 
Australia’s natural environment. 

“Australia attracts only two per cent of the world’s 300 
million garden tourists. Also, the disconnection so many 
adults and children have in our modern society from 
our natural environment results, unfortunately, in many 
detrimental social, environmental and health outcomes. 
There is so much more that we could and should be 
doing!” he stressed.  

The Turf Australia Magazine will look more into this 
important topic with Graeme Ross in the Winter edition.

INSIDE THE NEwS 

TURF takes centre stage  
at 2016 MIFGS

The majority of the award winning display gardens at MIFGS 
2016 featured natural turf. Images courtesy of Haystac.
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The solution to help regenerate turf quickly following harvest 
or heavy use might be found in natural biological agents 
rather than traditional fertilisers. Liz Mecham reports.

T
he option for turf growers and managers to use naturally 
occurring biological agents to stimulate root growth is 
increasing, with at least two products currently on the 
market to suit the purpose.

They also can provide an alternative to helping turf 
establish at installation where the opportunity to use 
synthetic fertilisers is limited, such as public parks.

Essentially, the products stimulate the turf’s root system to grow 
more, meaning a quicker establishment and recovery from cutting, 
overuse and damage.

In the long-term, it also could lead to a reduction in fertiliser costs as 
the turf more efficiently uses the nitrogen available in the soil.

The shift towards options other than synthetic additives to soils and 
plants come as the community demands more natural occurring agents 
to promote plant health, rather than the continued reliance on chemicals.

Currently, the products available to the turf industry include 
Simplot’s Azo Pro, which bases its product on the Azospirillum 
bacteria, a beneficial bacterial species that occupies the rhizosphere 
of plants, which have shown to favourably affect plant growth.

Phillip Cooper from Simplot said the product’s bacteria 
(Azospirillum) helped the plant to more efficiently establish and 
develop the root system.

He explained: “This creates a stronger plant, which in turn, creates 
a more efficient plant to uptake nitrogen and other elements from the 
soil, which have been placed in the soil synthetically.”

Azospirillum is naturally-occurring and stimulates plant growth 
directly by increasing the numbers of hairs on each root.

“Greater root mass leads to increases in water and nutrient 
absorption and substantial yield increases have been reported … 
after inoculation with Azospirillum strains,” he said.

Alternately in NuTurf’s product Auxinone, plant growth substances 
in the form of auxins are contained, which incorporate Thiamine, and 
are commonly known as Vitamin B1.

Auxinone also assists in the regeneration of roots following 
impact from nematodes, root-borne disease activity or wear that has 
impacted upon its health. 

According to NuTurf, it is also a useful option in shaded turf 
situations, such as sporting stadiums, where it proves beneficial 
in reducing the negative growth effects that occur when plants are 
exposed to low light intensities.  

AGRIcHEM

“THE OpTION fOR TURf GROwERS AND MANAGERS 
TO USE NATURALLY OccURRING bIOLOGIcAL 
AGENTS TO STIMULATE ROOT GROwTH IS 
INcREASING, wITH AT LEAST TwO pRODUcTS 
cURRENTLY ON THE MARkET TO SUIT THE pURpOSE.”

...a new-look magazine that talks directly 
to the industry. 
To make a booking, arrange artwork or for advice 
on how to maximise your value from advertising 
in Turf Australia, or to tailor a package specific to 
your particular needs.

Trade Directory advertising is available in this 
magazine for the following economical rates:

Size Width Height Rate

< 1 Unit 89.5mm 61.5mm $120 plus GST

2 Unit 89.5mm 127mm $230 plus GST

4 Unit 184mm 127mm $360 plus GST

For more information contact Advertising Coordinator: 
Rachel Layt  T: (02) 4588 5735  E: admin@turfaustralia.com.au

australiaturf
ADvERTISING OppORTUNITY

Root stimulants promote growth of additional roots.  
Pictured above are trials of treated and untreated turf with Azo Pro.

A move from traditional 
fertilisers to natural 
biological agents?

mailto:admin@turfaustralia.com.au


Autumn 2016 7

Concern around the safety of quad bikes on farms has 
prompted the Victorian WorkSafe Authority to make 
rollover protection mandatory. Does that mean other 
states will follow suit? Liz Mecham investigates.

Victoria has become the first state in Australia to make rollover 
protection on quad bikes mandatory in 2016, putting into action, 
over recent years, the suggestions from many coronial inquests into 
deaths caused by quad bikes on farms.

But Victoria’s actions come as a national strategy is being 
investigated, a national register for injuries, and million-dollar safety 
studies are being undertaken in other states to help protect the riders 
of the estimated 380,000 quad bikes in Australia.

National approach
In 2012, the Federal Government launched the QuadWatch 

initiative, through the national organisation, SafeWork Australia. 
The initiative was created after 22 quad bike fatalities were 

recorded between January 2015 and 2016: five in Victoria; four each 
in Queensland, Western Australia and New South Wales (NSW); three 
in Tasmania, and one in the Northern Territory.

Those incidents follow 15 quad bike fatalities in 2014, 21 in 2013, 19 
in 2012 and 20 in 2011.

The initiative has a predominantly online presence, with the 
QuadWatch webpage linking to quad bike safety data and information, 
guidance material, other useful webpages and information, as well as 
contact details for the relevant work health and safety regulators.

New South Wales approach
One of the major links on the QuadWatch page is to the results of a $1 

million project testing the safety of quad bikes by the University of NSW 
Transport and Road Safety Unit (UNSW TARS) released in late 2015. 

The Quad Bike Performance Project was funded by the NSW 
Government and began in 2013 as a strategy to reduce injuries and 
fatalities from quad bike use on farms.

It was conducted by researchers from UNSW TARS and aimed to 
develop a consumer safety rating system for quad bikes.

As part of the project, more than 200 tests on 15 vehicles were 
undertaken using a specially designed tilt-table, with combinations of 
riders, loads and operation protection devices. The tests determined 
the likelihood of the vehicles rolling over and causing severe injuries. 

The five major project reports are available on the University of 
NSW - Transport and Road Safety website at www.tars.unsw.edu.au/
research/Current/Quad-Bike_Safety/Performance_Project 

The NSW WorkSafe Authority said there were no plans to introduce 
mandatory rollover protection until results of the project had been 
sufficiently analysed and consultation with the agricultural industry 
and manufacturers had taken place.

Victoria leads with mandatory protection
For Victorian quad bike owners, the rules changed in March this year 

with WorkSafe Victoria announcing a new approach towards quad bike 
safety aimed at controlling the risk to riders in the event of a rollover.

This means if a duty holder (normally an employer) wants to use a 
quad bike in the workplace – and there is a risk of rollover – WorkSafe 
requires a suitably designed and tested Operator Protective Device 
(OPD) to have been fitted.

Executive Director of Health and Safety, Marnie Williams, said 
WorkSafe had enough collective evidence from several coronial 
inquiries, hospital injury data and academic research to convince the 
Authority this was the right thing to do.

“The simple fact is that doing nothing is no longer an option,” Ms 
Williams said. “We are confident that, when added to our current 
quad bike activities, these extra measures will help save lives.”

WorkSafe is currently developing a risk assessment tool that would 
help duty holders determine when rollover protection should be fitted.

Ms Williams said there were a number of OPDs for quad bikes 
on the market which met national health and safety requirements. 
She hoped that WorkSafe’s decision to support professionally 
engineered and tested products would encourage other designers 
and manufacturers to also enter the market.

“As there is no specific Australian Standard, we will also support 
research to develop a national design standard for rollover protection 
on quad bikes,” she added.

Queensland statewide plan
The Statewide Plan for Improving Quad Bike Safety in Queensland 

2016 – 2019 is a key initiative to raise awareness of the risks 
associated with quad bike use and enhance operator skill and safety.

The plan development is due to the popularity of quad bikes and 
side-by-side vehicles, which have become a highly utilised item 
of machinery due to their adaptability, low running cost and easy 
operation in the farming, local government, search and rescue, 
recreation club and for adventure sectors. 

Queensland quad bike owners are required to provide users with 
appropriate information and training, ensuring that a quad bike is the 
right tool for the task.

Owners and operations should refer to the Rural Plant Code of Practice 
2004 and WorkSafe Victoria’s, A handbook for workplaces – Quad bikes 
on farms which provides tips on undertaking risk assessments.   

Victoria leads way 
with quad bike 
rollover protection 

wORkSAfE

“THE SIMpLE fAcT IS THAT DOING NOTHING IS 
NO LONGER AN OpTION … wE ARE cONfIDENT 
THAT, wHEN ADDED TO OUR cURRENT qUAD bIkE 
AcTIvITIES, THESE ExTRA MEASURES wILL HELp 
SAvE LIvES.” 

Marnie Williams, WorkSafe.

vIcTORIAN qUAD bIkE OwNERS ARE NOw 
REqUIRED TO HAvE ROLL OvER pROTEcTION 

fITTED TO bIkES, LIkE THE ONE pIcTURED, 
DESIGNED AND MADE bY qUADbAR.

http://www.tars.unsw.edu.au/research/Current/Quad-Bike_Safety/Performance_Project
http://www.tars.unsw.edu.au/research/Current/Quad-Bike_Safety/Performance_Project
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Study finds loss of WA turf industry 
if severe water rules rolled-out 
Should severe water restrictions 
ever be introduced in Western 
Australia (WA), the ramifications 
could include a complete loss 
of the State’s turf industry and 
a $1.3 billion hole in the State’s 
economy. Liz Mecham explains.

T
he drastic way in which WA’s turf and 
nursery industries and their affiliated 
support industries would bear the 
brunt of any severe water restrictions 
were realised in a recent economic 
impact report by Marsden Jacobs 
and Associates (MJA) for the Water 

Corporation and Department of Water.
The study was commissioned to provide an up-

to-date estimate on the negative economic impact 
of severe water restrictions on WA businesses and 
industries, should they need to be enacted.

It came after the two bodies were struggling 
with the reality of low inflows into dams over the 
past decade constantly threatening water supply 
shortages, despite record levels of expenditure on 
new water sources. 

Not since the 1970s has Perth been subject to 
emergency water restrictions, which involve a total 
sprinkler ban or outdoor water-use ban during summer. 
It is currently on Stage Four restrictions (watering only 
between 9pm and 6am, on an odds and evens system), 
with the threat of Stage Five (one day per week 
watering) hanging for most of the summer. 

The study looked at the impact of the two highest 
levels of water restrictions the Water Corporation can 
implement: 
•	 Stage	Six	restrictions	(a	total	ban	on	the	use	of	

reticulation systems) for scheme water users 
and Stage Five restrictions (one day per week 
watering) for bore owners. 

•	 Stage	Seven	restrictions	(no	filling	or	topping-
up of pools, minimal car washing and a ban 
on sprinkler and hosepipe watering) for both 
scheme water-users and bore owners. 

If Stage Six restrictions were introduced (including 
Stage Five for bore owners), the garden and pool 
industries stood to lose a revenue of $422 million, if 
the restrictions were applied for one year, and $998 
million if applied for two years. 

If Stage Seven restrictions were introduced, 
industry revenue could be reduced by $615 million 
for one year or $1406 million for two years.

The impacts exclude the benefits from any 
subsequent ‘bounce back’ when restrictions are lifted.

However, considering the significant number of 
sole traders and small to medium size businesses, 
particularly those in specialty areas such as turf 
growing, lawn mowing, bore installation and irrigation 
systems, the MJA report said the financial impact 
would be devastating, even if it was constrained 

NOT SINcE THE 1970S HAS pERTH 
bEEN SUbjEcT TO EMERGENcY wATER 
RESTRIcTIONS, wHIcH INvOLvE A TOTAL 
SpRINkLER bAN OR OUTDOOR wATER-USE 
bAN DURING SUMMER. 

Table 1: Estimated reduction in revenue due to water restrictions, by industry sector

Table 2: Reductions in turnover during emergency restrictions, by industry sector
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 MARSDEN JACOB   ASSOCIATES 

water restrictions is approximately $1.3 billion per year. By far the largest industry impacted is 
the garden and turf industry, followed by the swimming pool and car wash industries. 

Quantifying the response of garden owners to changing levels of water restrictions is 
challenging and this study therefore draws heavily on industry expertise. The results of 
consultation regarding changes in industry turnover as a function of increased watering 
restrictions are contained in Error! Not a valid link. 

Table 1:  Estimated reduction in revenue due to water restrictions, by industry sector 

Sector 
Stage 6  Stage 7 

1 year  2 years  1 year 2 years 

Landscape contractors  15% 30% 15% 30% 

Landscape architects  15% 30% 15% 30% 

Turf growers (domestic) 75% 100% 75% 100% 

Turf grass (commercial) 4% 5% 4% 5% 

Turf machinery  55% 73% 55% 74% 

Lawn mowing (domestic) 77% 84% 82% 87% 

Lawn mowing (commercial)  26% 35% 56% 75% 

Irrigation (domestic)  28% 38% 36% 48% 

Irrigation (commercial)  4% 5% 4% 5% 

Nursery  (domestic) 36% 49% 47% 56% 

Nursery (commercial) 36% 49% 47% 56% 

Residential bores 71% 95% 75% 100% 

Source:   Industry consultation and MJA analysis 

 

In addition, under Stage 7 restrictions, the swimming pool industry is expected to have pool 
sales deferred if new swimming pools cannot be filled. Commercial swimming pools will be 
required to close access to the public if existing pools cannot be topped up. Stage 7 restrictions 
will also require car washing to be kept to a minimum and imply the closure of most 
commercial car washing facilities during the restriction period.  

A summary of the economic impacts is presented in Table 2 These impact exclude the benefits 
from any subsequent „bounce back‟ when restrictions are lifted. For the significant number of 
sole traders and small to medium size businesses, particularly those in specialty areas such as 
turf growing, lawn mowing, bore installation and irrigation systems, the financial impact may 
be devastating even if it is constrained to one or two years.  

Many small companies currently operate on narrow margins and therefore even a modest 
reduction in revenue could have significant impacts. The industry predicted that a number of 
businesses would close their operations within 12 months if water restrictions were imposed.  
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Table 2: Reduction in turnover during emergency restrictions, by industry sector 

Sector 

Annual 
turnover 

($ m) 

Stage 6 reduction Stage 7 reduction 

1 year  
($ m) 

2 years1 
cumulative  

($ m)  

1 year 
($ m) 

2 years1 
Cumulative 

($ m) 

Nurseries 442 158 374 209 456 

Turf 204 103 241 104 243 

Lawn mowing 140 90 190 106 223 

Irrigation 208 25 59 31 73 

Swimming pools 114 0 0 86 200 

Commercial car washes 44 0 0 33 77 

Landscaping 278 42 125 42 125 

Residential bores 5 4 9 4 9 

TOTAL 1,435 422 998 615 1,406 

Estimated job losses during restrictions Stage 6: 5,150 Stage 7: 5,540 

Note 1: Two year estimates include the cumulative impact of both the first year and second year. 

From a State-wide perspective, the negative impacts on specific industry groups will be offset 
by expenditure elsewhere in the economy. Offsetting expenditure may include garden related 
products such as rainwater tanks and decking, but may also include expenditure in other sectors 
of the economy. 

Impacts that will not be offset elsewhere in the economy include the lost value in residential 
gardens and lawns, underemployment of labour resources, and the impact on environmental 
services. Environmental services include carbon sequestration, cooling, pollution and water 
quality benefits. Environmental services were quantified based on a study conducted in the ACT 
and as such are provided for illustrative purposes only. 

A summary of these impacts is presented in Table 3. 
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to one or two years. And in the case of the turf industry, a number 
of businesses would close within 12 months of restrictions being 
imposed. 

The study did not examine impacts of reduced greenery on health, 
mental health and tourism. 

Turf growers were identified as one of the industry groups most 
significantly affected by Stage Six or Stage Seven water restrictions. 

For the purpose of the study, MJA divided the turf industry into 
two groups: turf growers who primarily service residential markets; 
and turf grass businesses which primarily service commercial and 
municipal customers. 

However, WA Industry Development Officer, Eva Ricca said the 
reality of the State’s industry was, for the majority of growers, a 
combination of the two.

Water Corporation currently grants exemptions to winter water 
restrictions for the establishment of new lawns, however, similar 
exemptions would be unlikely under Stage Six or Stage Seven 
restrictions. 

If new lawns could not be ‘watered-in’, it was anticipated that all 
residential turf sales in Perth would immediately cease. 

For the first year (September to May) the MJA report assumed this 
would represent 75 per cent of one year’s sales. 

If restrictions were to continue for a second year (May to May) the 
loss in income would be 100 per cent of sales for that year. 

In the year immediately following the lifting of restrictions, the 
report suggested there was likely to be a significant short-term 
increase in sales due to pent-up demand and the requirement to 
repair existing lawns damaged by the restrictions. 

However, in the medium-term, sales were likely to reduce below 
pre-restriction levels as some customers pre-empt the possibility of 
further restrictions and reduce their total lawn area. 

In contrast to turf growers, the turf grass sector will have a greater 
level of protection from restrictions as the majority of playing fields and 
other large grassed areas in Perth are watered through licensed bores. 

In the scenarios examined in the study, licensed bores will not be 
subject to water restrictions.. 

Soil knowledge vital for 
quality turf production
Learning about the importance of soil nutrition and 
how soil types can impact production was part of a 
Turf New South Wales (NSW) and Greater Sydney 
Local Land Services workshop during February. Liz 
Mecham reports.

Greater Sydney Local Land Services (LLS) and Turf NSW joined 
forces back in 2014 to undertake a Best Management Practice 
Capacity Building Training Program for NSW Turf Production 
Farms and a key target area for the project included turf nutrition.  

The February workshop was held at the LLS demonstration 
farm at Richmond and reviewed the trial findings and encouraged 
turf growers to get involved with the program.  

Dr Mick Battam of AgEnviro Solutions was contracted to 
undertake the project and initially took samples from six farms in 
the Hawkesbury area with differing soil types.  

At the workshop, Mick presented the trial results which identified 
that the samples were low in both nitrogen and potassium.

He said these results were not surprising given in turf grass 
both nutrients were in the highest concentration and are therefore 
removed in the greatest quantities at harvest. 

Calcium deficiency was also identified in the soils, however, 
levels were much better than those of nitrogen and potassium.

Also identified during the testing process were phosphorus 
and sulphur levels, in most cases these levels were deemed to be 
acceptable but in some cases were too high. 

The workshop also highlighted the importance of building-up 
soil profiles.

Mick told producers that many soils did not hold nutrients well 
and building-up soil profiles with composted garden organics not 
only assisted in adding nutrients to the soil, but also reduced soil 
compaction and was likely to significantly increase turf growth. 

He said this was particularly apparent in clay soils as the 
compost can assist in reducing the hardness of the soil, while in 
sandy soil it increased the soil’s ability to hold nutrients.

Delegates were given an opportunity for some hands-on work 
by trying to identify a range of soil type samples, as well as 
reviewing the soil at the demonstration farm.

The final stage of the workshop was enrolling turf growers in 
the program and offering fully subsidised soil tests. 

Since the workshop, these tests have now been undertaken 
and results will be collated and reported on in the near future. 

The Turf Nutrition Program will now take on a few farms as case 
studies, looking at the results from recommended changes.  

The project is due to conclude at the end of June 2016 after 
which results of the testing and case studies will be published in 
all Turf Australia communications.. 

Dr Mick Battam. Growers learning about soil identification at Turf NSW. 
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Turf’s taking centre stage in ‘green’ projects across the country

A
cross Australia there has been a groundswell of support 
for research into the importance of green space in urban 
areas and placing a value on that space to ensure it 
continues to be invested in.

There is a growing body of research-supported 
evidence showing humans have an innate need to be 
close to nature. However, the urban planning of cities, 
while accommodating natural assets like botanical 

gardens in their early planning, has often overlooked the value of green space.
In recent months, there has been the development of a national five point 

plan to invest in green infrastructure, together with the alliance of almost 30 
groups from the commercial, research, government and non-profit sectors 
as part of the Living Cities Alliance (see story on page 12); the release of 
the AIMS Environmental Science report into Biophilic Architecture and the 
innate human need to have green space (see story on page 13); as well as the 
development and release of the Green Infrastructure Framework document in 
Victoria, which explains the way in which green infrastructure can and should 
be valued when planning developments (see story page 11).

There are also high profile projects on the drawing board in major cities, 
led by the Melbourne City Council, which is planning to redevelop the 
Southbank Boulevard with an additional 2.5 hectares of public open space. 
A separate $8.8 million will also fund the transformation of the existing 
Melbourne University Square to increase its already expansive turf area 
(see story on page 14). Backing such funding is research which has shown 
that there is an improvement in mental health within communities that have 
access to green space (see story on page 15).

Meanwhile, the Federal Minister for the Environment, Greg Hunt, has been 
advocating the Government’s  support of green space through the long-term 
planning of urban areas, funding programs which support a new Clean Air 
and Urban Landscapes hub announced by the Federal Government (see story 
on page 15) and has also given to support the Living Cities five-point plan.

With such development and action occurring it is imperative that Australia’s 
turf industry is in the box seat to promote the benefits of natural turf. That’s 
according to Turf Australia chairman, Ross Boyle, who added that growers 
needed to ensure they pushed the barrow for green space to include turf.

“Research has clearly identified the need to increase green space in 
urban areas, but we as an industry need to make sure that its turf in that 
green space, not just unattended roadsides, or fenced off areas of native 
vegetation…urban planners can’t just leave vegetation wastelands and call 
that green space,” he stressed.

“We need to make sure the green space being counted and planned by 
urban developers is quality green space which includes turf that can be fully 
utilised by the community.

“And turf and trees go hand-in-hand, so when there is planning and 
development we need to work with the nursery industry to push for these 
spaces to be bigger and fully counteract factors like the heat island effect.”  

Green infrastructure is becoming a much 
lauded phrase among policy makers and 
researchers as the quest for more green 
space in urban areas becomes increasingly 
necessary and popular. Liz Mecham looks at 
the new information, organisations, research 
and projects that growers can now use when 
selling the virtues of turf.

AcROSS AUSTRALIA THERE 
HAS bEEN A GROUNDSwELL 
Of SUppORT fOR RESEARcH 
INTO THE IMpORTANcE Of 
GREEN SpAcE IN URbAN AREAS 
AND pLAcING A vALUE ON 
THAT SpAcE TO ENSURE IT 
cONTINUES TO bE INvESTED IN.
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Putting an economic value 
on green space
Building a business case to include green 
infrastructure in development projects has 
been hard work for local governments when no 
accurate value can be placed on the asset of 
green space or trees.

However in late 2015, a group of Melbourne Councils and the 
Victoria University, in partnership with the Victorian State 
Government launched Australia’s first Economic Framework for 
Green Infrastructure to give a strategic process for putting an 

economic value on green space.
The Victoria Institute of Strategic Economic Studies (VISES) 2015 Green 

Infrastructure Economic Framework document is aimed squarely at local 
governments and their planning departments.

Green Infrastructure (GI) refers to many urban features such as parks, 
gardens, waterways, wetlands, pathways, greenways, public spaces, 
trees, roof gardens and green walls. 

The document helps build the business case by identifying core and co-
benefits of the proposed GI, developing an economic baseline, assessing 
life cycle costs and benefits and if feasible, carrying out a cost-benefit 
analysis to assess the potential return on investment. 

Specifically for turf, it determines values in passive and active open 
spaces which traditionally feature natural turf. The core values in 
these areas are in amenity, social wellbeing, connectivity, visitor rates, 
community valuation, and health and wellbeing; with the co-benefits of 
climate modification, property prices and wildlife.

Traditionally, GI has not been valued as an essential part of a community 
in the same way regular infrastructure such as roads have and any attempt 
to place a value on them has been difficult without a clear structure for this 
valuation.

This is mostly due to the multiple benefits of GI to local government. 
Traditional infrastructure like roads, are usually single purpose and monetary 
benefits can be assessed by analysing the direct benefits of increased 
economic activity.

The additional flow-on benefits to the community from that road are realised 
by multiplying that direct benefit by a factor. With GI and its multifaceted 
benefits to the community finding a value and a factor to multiply it by has 
been difficult because one of those benefits may not be economic.

The intricacies of local government planning have been addressed in the 
document, which should allow for planning departments to appropriately value 
green space and turf growers themselves can download the document to gain 
a better understanding of the process of valuing development is undertaken. 
Growers can then use the information to form a business case for turf 
themselves when dealing with local government bodies.  

Copies of the framework document can be downloaded from  
www.vises.org.au/projects/sustainable.htm

Turf’s taking centre stage in ‘green’ projects across the country

GREEN INfRASTRUcTURE (GI) REfERS 
TO MANY URbAN fEATURES SUcH 
AS pARkS, GARDENS, wATERwAYS, 
wETLANDS, pATHwAYS, GREENwAYS, 
pUbLIc SpAcES, TREES, ROOf 
GARDENS AND GREEN wALLS.

Green Infrastructure
Economic Framework

RESEARcH HAS cLEARLY 
IDENTIfIED THE NEED 
TO INcREASE GREEN 
SpAcE IN URbAN AREAS, 
bUT wE AS AN INDUSTRY 
NEED TO MAkE SURE 
THAT ITS TURf IN THAT 
GREEN SpAcE, NOT jUST 
UNATTENDED ROADSIDES, 
OR fENcED Off AREAS 
Of NATIvE vEGETATION…
URbAN pLANNERS cAN’T 
jUST LEAvE vEGETATION 
wASTELANDS AND cALL 
THAT GREEN SpAcE.

1

http://www.vises.org.au/projects/sustainable.htm
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… SpEEcHES fROM THE fEDERAL 
GOvERNMENT’S pAUL fLETcHER, 
LAbOUR’S ANTHONY ALbANESE 
AND THE GREENS’ ADAM bANDT, 
ALL SUppORTING THE cONcEpTS Of 
INcREASED GREEN INfRASTRUcTURE 
IN URbAN AREAS …

Turf’s taking centre stage in ‘green’ projects across the country (cont.)

1Living  
Cities 
Workshop  

RepoRt
Wednesday February 10th, 2016
parliament House, Canberra

•	 National	Living	Cities	Fund	 –  established to fund the 
implementation of green infrastructure projects across Australia 
with a percentage of all federal government expenditure on ‘grey 
infrastructure’ projects (such as roads) placed in an investment 
fund for allocation to state and local government green 
infrastructure projects. This fund would provide a sustained level 
of national funding and could be operated similar to the Clean 
Energy Finance Corporation, which leverages private sector 
funding to enhance public benefit outcomes.

•	 Living	Infrastructure	as	an	Asset	Class	– once formally 
recognised by Treasury as an asset class, green infrastructure 
would be valued during business case development for major 
federally funded projects. 

•	 Local	Government	Green	Infrastructure	Package – delivered 
through local government, this incentives package would 
encourage projects which increase green infrastructure in local 
projects. A specific condition of this incentives package would 
be the active removal of barriers (policy, codes etc) and the 
introduction of positive policies and frameworks to accelerate the 
deployment of green infrastructure investments. 

•	 National	Green	Streets	and	‘Grey	to	Green’	Pilot	Program	
– this program would seek to redefine the role and design of 
road corridors to their full potential of environmental, social and 
economic benefits from green infrastructure strategies, as well 
as the active retrofit of grey infrastructure to green infrastructure. 

•	 Minimum	SITES	Ratings	for	Federally	Funded	Projects – 
This rating system would ensure a comprehensive landscape 
assessment and strategy development was undertaken in all 
federally funded infrastructure projects.  

A national alliance 
formed to develop 
‘greener’ cities 
A cooperative approach to increasing 
the green space within Australia’s urban 
environment was given a kick start with 
the development of a National Living 
Infrastructure Plan in February.

The plan helps to provide strategies that will increase green 
infrastructure in projects around Australia, including specific 
ways in which green infrastructure projects could be funded.

The development of the plan evolved after a Living Cities 
Workshop was held in Canberra on February 10, hosted by the 
Australian Institute of Landscape Architects (AILA) in partnership with 
Engineers Australia (EA).

At the workshop, Turf Australia’s Business Industry Development 
Manager, Richard Stephens joined members of organisations from 
across the green infrastructure spectrum, including architecture, 
landscaping, water management, engineering, science, research, land 
management, policy, real estate and governance, along with political 
leaders from all sides of parliament.

The workshop also had cross-party support, with speeches 
from the Federal Government’s Paul Fletcher, Labour’s Anthony 
Albanese and the Greens’ Adam Bandt, all supporting the concepts 
of increased green infrastructure in urban areas, and the need to 
improve the planning process to include more green space. 

The politicians also gave verbal support for the concept of a Five 
Point Plan (see below) and have taken the plan to their respective party 
rooms following the workshop and plan’s development.

Living Cities Alliance formed
The Living Cities Alliance was also formed at the workshop. With 

almost 30 groups representing organisations, sectors and trades 
which collectively plan, design, build, maintain and steward green 
infrastructure in Australia, the Alliance will be a united voice seeking 
to promote green infrastructure investment.

Rather than act as a lobby group, the Alliance will seek to affect 
change through investment in green infrastructure as a core strategy 
to improve sustainability, resilience, and productivity of cities and 
regional areas, and provide the point-of-call to find the organisations 
who can provide appropriate information and expertise in the public, 
private and non-profit sectors.

The Five Point Plan 
The National Living Infrastructure Plan outlines specific funding 

avenues for green infrastructure projects and provides scope for 
the Federal Government to take the lead on ensuring more living 
infrastructure is included in funded projects and programs. 

2
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The key to making residents in cities happier 
and healthier is more green space and 
allowing humans to fulfil their innate need 
to be surrounded by nature, according to a 
recently released paper.

A paper released in late 2015, by the AIMS Environmental 
Science Centre in Western Australia, reviewed research 
into the theory that increased biophilic (nature-based) 
architecture in cities would have social, environmental 

and economic benefits due to the innate human psychological and 
physiological link to nature.

Contemporary cities were found to have high stress levels, mental 
health issues, high crime levels and ill health, while the built-up 
environment showed increasing problems with urban heat island 
effects as well as air and water pollution. The report’s author, 
Professor Peter Newman said there was plenty of evidence to show a 
new design approach involving nature could combat these problems 
in urban areas. 

Biophilic architecture is based on the assertion that humans have 
an innate connection with nature that should be expressed in their 
daily lives, especially in cities. 

“There is a lot more research needed to quantify all these benefits, 
especially the economic benefits; but, the presence of a fundamental 
theoretical foundation in improving the human-nature connection in daily 
urban life is likely to achieve multiple benefits in how people live and how 
cities can, therefore, be managed better,” he stated in the paper.

“The scale of how much connection to nature is needed in cities, 
and what different kinds of biophilic architecture produce in their 
human, environmental, and economic outcomes, is yet to be shown. 

“Nevertheless, the research does suggest that developers, 
designers, planners, and urban politicians can no longer neglect the 
value of biophilic architecture.”

In researching the report, the authors discovered a link in research 
evidence which showed natural environments can influence: 
•	 Improved mental health 
•	 Reduced stress 
•	 Attention restoration 
•	 Increased wellbeing
•	 Decreased violence and crime 
•	 Faster healing rates in hospitals 
•	 Greater altruistic behaviour
The core theme from the biophilic design literature is “that humanity 

has lost something in its approach to building design in modern times”. 

It suggests the “human affiliation with nature is seen to be 
historically reflected in organic building designs and materials, in 
patterning and spaces that mimic those of nature, and in traditional 
living with close, but respectful proximity, to the natural environment. 
Greening of roofs and walls was common place in traditional 
architecture, providing insulation, food, and aesthetics. 

“However, modern architecture has lost this scope. Advancements 
in industry and technology not only provided the means to mechanize 
and sterilize buildings and design, but also the ability to influence 
humans’ psychological attitude to nature.”

When reviewing the paper, Peter examined outside research 
that looked at the human response to being exposed to nature. 
This suggested the psychological response to nature was first 
acknowledged in 1972, which was followed by research in 1979, 
which showed that the stress levels of humans could be reduced by 
simply viewing images of nature.

With improvements in technology in the last 40 years now allowing 
greater access to physical responses (cortisol levels, blood pressure, 
heart rate etc) more recent research has supported the theory through 
evidence that exposure to nature can have a calming effect on humans.

The paper says: “There is strong evidence for an innate human 
response to nature. The conclusion … is that psychological and 
physiological evidence is now emerging to suggest that there is a 
scientific basis for biophilic design. If this is the case, then there 
should be strong economic, environmental, and social outcomes 
associated with such design.”

The paper also looks into a wide range of environmental benefits 
to increase biophilic design for urban areas including water 
management and air pollution, as well as the urban heat island affect, 
carbon reduction and increased biodiversity.

The evidence for economic benefits from biophilic design, the 
paper stated, were set out to include better workplace productivity, 
improved health and healing, increased retail potential, decreased 
crime and violence, increased property values and employee 
attraction, and increased liveability in dense areas.  

The paper can be fully viewed at  
http://www.aimspress.com/environmental/2015/4/950

Nature-based architecture means 
happier and healthier people

…THE RESEARcH DOES SUGGEST 
THAT DEvELOpERS, DESIGNERS, 
pLANNERS, AND URbAN pOLITIcIANS 
cAN NO LONGER NEGLEcT THE 
vALUE Of bIOpHILIc ARcHITEcTURE.

3
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Turf’s taking centre stage in ‘green’ projects across the country (cont.)

Melbourne is leading Australia when it 
comes to a deliberate and concerted effort 
to increase green space in urban areas. Liz 
Mecham finds out what the driving force is 
behind the Victorian capital city’s green push.

The case for increasing urban green space is becoming 
increasingly apparent, but in Victoria the City of Melbourne has 
been pursuing a green agenda with its projects for some time. 
As a result many high profile projects have come into fruition.

Currently on the drawing board is a plan to reclaim 2.5 hectares 
of roads – or the equivalent of another Melbourne Cricket Ground - 
around the Southbank precinct and turn it into public open space, 
featuring trees and turf. The plan arose after community surveys 
showed the one thing residents of the area craved was more green 
space, and particularly, turf. 

The push for more green, according to City of Melbourne councilor, 
Arron Wood, is deliberate and will mean every facet of the city will 
have a greening focus.

The plan has evolved with the full support of the community.
“I put it down to the fact that Melbournians love their parks, 

gardens, trees and nature in the city,” Arron said.
The city’s push for more green also has a strategic base. 
Recently, the City of Melbourne received global recognition for its Urban 

Forest and Open Space strategies, while it has also released a Growing 
Green Guide and How to Grow an Urban Forest Plan for residents.

“The City of Melbourne is committed to remaining one of the 
world’s most liveable cities and to do this we must jump-up the 
rankings of the world’s most sustainable cities. Greening the city is a 
big part of that,” Arron explained. 

In 2007, Melbourne was the first city in Australia to develop a 
Climate Change Adaptation Strategy. The strategy was peer-reviewed 
by the CSIRO and endorsed by the City of Melbourne in 2009. 

“In 2010, we began the development and delivery of a multi-million 
dollar integrated Climate Change Adaptation and Mitigation program,” 
Arron added. 

“Project delivery has included urban forest expansion, streetscape 
adaptation, development of green roofs and walls, integrated water 
management and stormwater harvesting, open space expansion, the 

introduction of permeable pavements and landscape cooling projects. 
“These assets are known as ‘green infrastructure’ and collectively 

they make a significant contribution to the liveability of our city. 
“They can help alleviate issues such as heat stress, high energy 

demand for cooling in buildings, declining biodiversity, and flooding.” 
Arron also said that the City of Melbourne supported the 

development of Australia’s first Economic Framework for Green 
Infrastructure because understanding the business case for urban 
greening would help the Council make better investment decisions. 

“While we know that green is fundamentally good for our cities; we 
need to make the business case stack-up,” he said. 

Arron stressed that the cost of climate change to the city needed 
to be pre-empted and the city needed to put into place mitigation 
strategies to reduce that impact. 

He said a record-breaking four-day heatwave in 2014 cost 
businesses in Melbourne’s city centre about $37 million in lost revenue.

“We know green infrastructure doesn’t just look good it can build 
resilience by mitigating heat, flood and poor air quality,” Arron said.  

“I often say that our urban forest is our first line of defense against 
urban heat. Urban heat, to put it bluntly, can and does kill people.

“To help reduce the heat island effect, we have put in place a target 
to double the urban forest canopy cover from 22 per cent to 40 per 
cent by 2040, alongside increasing the permeability of the city.”

Currently, the City of Melbourne manages more than 500 hectares 
of open space, which represents almost 15 per cent of the total area 
of the municipality.

“We know that open space has multiple benefits such as helping to 
cool the city, reduce flooding, increase adjacent property values, and 
improve community health and wellbeing. Our aim is to increase open 
space in the municipality by 24ha over the next 15 years,” Arron said. 

One of the City of Melbourne’s highest profile projects is in its centre, 
where the proposal to transform Southbank Boulevard and Dodds 
Street into green open space to address the need for more public 
space in Southbank and reduce flood risk is currently underway.

“Southbank has one of Melbourne’s lowest public space per 
resident ratios at just 2.5 square metres per resident,” Arron said. 

“We also know that 92 per cent of Southbank residents live in high-
rise apartments with little access to outdoor space.”

By shifting traffic and partially closing Southbank Boulevard, 
an additional 2.5ha of public space is created while maintaining 
adequate space for traffic. 

4

THE cITY Of MELbOURNE IS 
cOMMITTED TO REMAINING ONE 
Of THE wORLD’S MOST LIvEAbLE 
cITIES AND TO DO THIS wE MUST 
jUMp-Up THE RANkINGS Of THE 
wORLD’S MOST SUSTAINAbLE cITIES. 
GREENING THE cITY IS A bIG pART 
Of THAT. 
City of Melbourne councilor, Arron Wood.

Melbourne leads the way 
in replacing hardscape 
areas with open green 
space   
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“Local and neighbourhood open spaces are vitally important in residential areas 
for the health and wellbeing of residents,” Arron said. 

Last year, the City of Melbourne sought public help to choose four laneways to 
be “transformed into leafy, green and useable spaces” as part of the Green Your 
Laneway pilot project. 

Arron said a shortlist of 10 lanes was selected from almost 800 nominations with 
four due to be ‘greened’ this year.  

Indigenous 
people help to 
make cities a 
better place to live 
Green roofs, green walls and 
pop-up parks, tools to help cities 
set urban greening targets, 
and how to engage Indigenous 
perspectives will be the focus 
of the new Clean Air and Urban 
Landscapes hub announced 
by the Federal Government in 
February.

Launched at the Koori Heritage Trust in 
Melbourne, the hub will also conduct 
experiments in urban re-wilding 
and model carbon emissions from 

Australian cities under a range of different 
planning and transport scenarios.

Another part of the hub’s work will 
involve forging ground-breaking research 
partnerships with the Indigenous community 
aimed at incorporating Indigenous 
perspectives into urban design and planning.

Put simply, the hub is leading the way in 
establishing new pathways for scientists to 
work in partnership with Indigenous people 
to make cities better places to live.

One of six hubs established under the 
National Environmental Science Programme, 
the Clean Air and Urban Landscapes hub 
will focus on collaborative, practical and 
applied research that informs on-ground 
action with funding of $8.8 million over six 
years from the Federal Government.

The hub is bringing together scientific, 
traditional and community values as they 
undertake research projects ranging from 
measuring air quality in western Sydney to 
urban habitats for threatened species.

In 2016, the hubs research agenda 
includes projects that would deliver 
tangible results for Australian cities – new 
approaches, better data, and better 
methods for dealing with environmental 
challenges in urban spaces.  

Mental health improved  
with green space
Green space positively impacts urban residents’ mental 
health, that’s according to a report into a European study 
conducted in 2012.

while it has long been suggested that health might be improved with good 
access to green space, the collecting of data to support the theory had not 
been explored.

The 2012 European Quality of Life Survey provided data on 21,294 urban 
residents from 34 European nations. The data was analysed in 2014 and the results 
released in 2015.

In short, this large, international, observational study has suggested that access to 
recreational/green areas may offer an excellent opportunity for Australia to remove 
health inequality across all socio-economic communities, simply by increasing access to 
recreational green space.

The study investigated if any neighbourhood characteristics were associated with 
narrower socioeconomic inequalities in residents’ mental well-being, by surveying a large, 
international sample of urban residents.

Associations between mental well-being (captured by the WHO-5 scale) and the 
level of financial strain were assessed for interaction with five different neighbourhood 
characteristics: reported access to recreational/green areas and cultural facilities. 

The results of the survey supported the theory that access to green space, regardless 
of a person’s socioeconomic status, improved mental health.

The data also showed that the economic status of the study group and their mental 
health was 40 per cent narrower among respondents who reported good access to 
green/recreational areas, compared with those with poorer access.  

pUT SIMpLY, THE HUb 
IS LEADING THE wAY 
IN ESTAbLISHING 
NEw pATHwAYS fOR 
ScIENTISTS TO wORk 
IN pARTNERSHIp wITH 
INDIGENOUS pEOpLE 
TO MAkE cITIES 
bETTER pLAcES TO 
LIvE.

wE kNOw GREEN INfRASTRUcTURE DOESN’T 
jUST LOOk GOOD, IT cAN bUILD RESILIENcE bY 
MITIGATING HEAT, fLOOD AND pOOR AIR qUALITY. 
City of Melbourne councilor, Arron Wood.

5

6
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The Lawnspiration social media campaign represents a significant 
part of the turf marketing levy investment, as agreed by industry, 
which successfully continues to represent the turf industry nationally.

Some key statistics include:
•	 Page	likes	(as	of	05/04/2016):	19,278
•	 Demographic	of	Audience:	85	per	cent	males,	15	per	cent	

females
•	 Average	Engagement	rate:	6	per	cent	(above	industry	average)
•	 Average	Growth	(per	month):	1000	+

Public Relations activities
The PR campaign is designed around creating news, seasonal 

care tips and reactive opportunities to keep turf top of mind. It is also 
aimed to consistently remind consumers of the benefits of turf, break 
down perceptions that turf is challenging and expensive to maintain 
and help influencers to question the use of synthetic turf.

Four seasonal media releases will be drafted with each release 
tweaked, using state-based information, to suit particular regions.

Reactive media opportunities have also been enacted upon. News 
articles about synthetic turf installations are good triggers to provide a 
media opportunity for positive messages about natural turf, and quote 
the TA chairnan, Ross Boyle, in a story to ensure consistent messaging 
around the ease of maintenance and benefits of natural turf.

To date, the PR campaign has helped to generate 42 media clips 
in metro and/or regional press with an estimated readership of more 
than 2.4 million people. 

Turf Australia Consumer Communication Guide
Bite Communication’s turf team has been researching and compiling 

all previous PR and social media materials, including questions from 
fans utilising social media channels and responses from growers, to 
have a comprehensive database on the turf industry which will be a 
useful resource for all future communication campaigns. 

The Consumer Communications Guide will also be a useful tool 
for growers as it covers nine key sections including: Seasonal Care, 
Seasonal Tips, Variety Specific Advice, Lawn Care Key Problems, 
Weeds, Mowing, Renovation and Sports Turf.

Forward	planning
HIA is currently planning for the 2016-17 financial year (the third and 

final year of the Turf Strategic Marketing Plan) and will continue to 
focus on the current strategy as per the industry approved Strategic 
Marketing Plan.

A Turf Strategic Investment Advisory Panel (SIAP) is currently in the 
process of being developed.  

MARkETING

Using social media and PR 
to market turf’s benefits
The 2014-2017 Turf Strategic Marketing Plan has 
had another successful summer season generating 
stories in the media and gaining an even greater 
social media following. Now we look at the final year 
of the three-year plan that is being managed by 
Horticulture Innovation Australia (HIA) and the Bite 
Communications teams. HIA turf marketing manager, 
Craig Perring reports.

The Australian Turf Industry’s 2015-16 Marketing Program is 
designed to produce inspiring, practical and fun information, while 
strengthening Turf Australia’s position and voice as the ‘go to’ 
authority on lawns / turf. 

The current $80,000 turf marketing budget is focussed around 
social media, PR and reactive media articles.

The strategy to strengthen Turf Australia’s (TA) authoritative voice, 
saw material developed from “general advice” to state-specific 
content across all communication channels, and included creating a 
state-specific content document for all turf-relevant topics.

Part of this process, involved updating the “How to care for lawn” 
infographics to be more relevant to the varying state environments. 
These infographics are easily available for growers to download from 
the TA’s website and use in their own businesses to assist client’s 
understanding of turf care.

Facebook
The Lawnspiration Facebook page continues to grow from strength 

to strength. 
The page is now achieving its objective to make fans more 

knowledgeable about turf. The fan-base has progressed from having 
little understanding about the benefits and seasonal care of turf, 
to a group that has a genuine interest in turf and a much higher 
understanding of the product and how it should be managed. 

The Lawnspiration fan-base has also become a group which 
interacts and uses the page as a resource to significantly increase 
their knowledge of turf. This has strengthened TA’s authoritative voice 
talking to a base of 19,278 people – up from 150 people two years ago.

TA national competition to “Win a New lawn” (up to 200m2) was 
run on the Lawnspiration page, during late 2015 and early 2016, and 
generated more than 200 entries nationally. 

The winner was “Carly” from Western Australia, and her entry 
can be viewed on the Lawnspiration page.  The Lawn Doctor (www.
lawndoctor.com.au) is currently in the process of installing the prize.

Although the “Win a New lawn” campaign did not have a runner-
up per say (Yates Lawn Care packages were provided to two worthy 
entrants),  Doug Fleet from Marne Valley Turf kindly donated turf to a 
victim of the South Australian bushfires who lost machinery, business 

and everything but his home, 
but had also entered the 
competition. 

After the bushfires, Doug 
was already considering 
donating more than $1000 
to the bush fire appeal, 
but instead supported the 
competition after seeing 
Graham Turner’s entry 
following the Pinery fire. A 
big thank you is extended to 
Doug and Marne Valley Turf 
for this donation. 

Graham Turner’s entry into the ‘Win a New Lawn’ Lawnspiration 
Facebook competition: Before and after the Pinery (SA) fires: 

We need a fresh start. As a weed spraying contractor, I promise 
there will be no weeds in the new lawn.

An example of the media 
releases generated by the 
PR team.

http://www.lawndoctor.com.au
http://www.lawndoctor.com.au
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INDUSTRY DEvELOpMENT

In March 2018, the Plant Breeder’s Rights protection 
will come off the most influential and widely 
recognised turfgrass variety in the Australian market. 
It has been a steep learning curve for Brent Redman 
and his Buchanan Turf Supplies who developed and 
registered the Sir Walter variety back in 1998.  
Liz Mecham explains.

In two years’ time, when the 20-year Plant Breeder’s Rights (PBRs) 
expires on Sir Walter buffalo turf grass, any turf grower will then be 
able to sell the Sir Walter variety of buffalo grass.

It’s something the variety’s breeder, Brent Redman hoped would 
never happen when he embarked on a never-before-seen advertising 
campaign and variety distribution model for a 
variety of turf in the Australian turf industry.

The variety and its high profile marketing 
has seen more than 60 million square metres 
of the product laid in the past 18 years, and, 
currently, more than 5 million m2 being laid 
annually. 

Its influence should not be underestimated 
as it has helped turn turf from being the poor 
cousin in backyard development to being at 
the forefront of garden designers’ minds.

“Back then turf was a bit of a dirty word,” 
Brent Redman explained.

“But we’ve perhaps been victims of our 
own success … we didn’t know then what 
we know now, and so now we are doing what 
we can to protect the variety and ensure 
the customer doesn’t suffer by getting a 
substituted product.” 

In the mid-1990s, when Brent took advice 
on registering the variety, he couldn’t have 
foreseen the ramifications of registering 
the variety name as Sir Walter, rather than 
something more generic.

By doing so, and then having such 
success, Buchanan Turf 
Supplies cannot now trade 
mark the name because it is the 
variety’s registered name. 

Buchanan Turf Supplies has 
been to the Federal Court trying 
to win the right to trademark the name 
Sir Walter for their buffalo grass.

The reasons why the Federal Court 
has rejected the trademark application 
is explained by patent and trade marks 
attorney, Mark Summerfield, who is 
Special Counsel with the specialist 
IP firm Watermark.

“There are rules for variety 
names set out in section 27 of 
the PBR Act. The purpose of 
these rules are generally to try to 
ensure that the naming of new 
plant varieties 
is globally 
consistent, and 
that new variety 

names are available for general descriptive or nominative use in the 
same way as the long-standing names of naturally-occurring plant 
varieties,” Mark explained.

“For this reason, one of the rules is that a plant variety name 
cannot ‘be or include a trade mark that is registered, or whose 
registration is being sought, under the Trade Marks Act 1995, in 
respect of live plants, plant cells and plant tissues.’”

He goes on to say: “While many issues were considered by the 
Federal Court in its 136 paragraph decision, its solution to this 
apparent conundrum can be summed-up quite briefly. In effect, as 
soon as a word or phrase is registered as the name of a plant variety 
under the PBR Act, it is treated as being wholly descriptive of the 
variety.

“Thus, even though it may be a completely new and invented 
term, with no prior association with the 
plant species in question, it is automatically 
regarded as having absolutely no inherent 
capability to distinguish the corresponding 
goods of any one trader. You might just as 
well try to register the word Rose in relation 
to roses, for all the good it would do you.

“Arguably, Mr Redman’s ‘mistake’, after 
coming up with a great name for his newly-
developed turf, was to use that name for 
the variety rather than keeping it for use as 
a trade mark by Buchanan Turf Supplies.  
He could have come-up with a second, and 
much less distinctive, term to identify his 
new variety.”

These days, Brent Redman tends to 
agree, although he admits he hasn’t always 
been philosophical about it.

“If we had known then, what we know 
now, we might have done things differently, 
but the reality is, we took advice then, and 
we had the best intentions … and we’re here 
now,” he said.

“The last 18 years have been a roller 
coaster, there has been a lot of pain but 
there has been a lot of pleasure, Sir Walter 
has changed the turf industry for the better.”

Going forward, there has been a trade 
mark granted to Buchanan Turf Supplies for 

‘Sir Walter – DNA Certified’ which allows 
the growers who are currently licenced 
to sell the variety, to now provide DNA 
evidence to customers that they are 
receiving the Sir Walter variety of turf.

“Our concern was always that we 
couldn’t protect the product and the 
customers would suffer because there 
are unscrupulous people in the industry 

who will take advantage of them,” 
Brett explained.

The new trade marked logo 
and wording will go some way, 
Brent said, to continuing to brand 
his buffalo grass which has been 
a valuable grass not just for its 

growers, but also 
the industry.  

bUT wE’vE pERHApS bEEN 
vIcTIMS Of OUR OwN 
SUccESS … wE DIDN’T 
kNOw THEN wHAT wE 

kNOw NOw, AND SO NOw 
wE ARE DOING wHAT wE 

cAN TO pROTEcT THE 
vARIETY AND ENSURE 

THE cUSTOMER DOESN’T 
SUffER bY GETTING A 

SUbSTITUTED pRODUcT.
Buchanan Turf Supplies, 

Brent Redman.

PBR on Sir Walter to expire 
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pROfILE

– taking turf from the farm to the  
biggest sporting stages in the world

SNApSHOT
Grower:  HG Turf Group  

- Gavin and Hamish Sutherland

Property:  ‘The Oaks’ Alexandra, Victoria and 
nurseries near stadium project sites.

Focus:  HG Turf focuses on quality warm 
season grass production. HG Sports 
Turf focuses on developing Eclipse 
Stabilised Turf for stadium use.

Market:  HG Turf focuses on Melbourne, 
Geelong and central Victoria 
residential and commercial markets. 
HG Sports Turf has a national 
stadium focus on eastern seaboard 
and a presence in New Zealand and 
Singapore with HG Turf (NZ) and HG 
Turf (SG).

The HG Turf story began like many in the 
turf industry, with one man growing turf and 
selling it to local customers. But in the space 
of only 25 years, the business has grown 
to be one of Australia’s premier sports turf 
companies now servicing stadiums offshore 
while still retaining its regional roots.  
Liz Mecham looks at how the Sutherland 
family has developed their business.

w
hen Ross Sutherland began in the turf 
industry in 1993, he concentrated on 
growing good grass at the family farm 
based at Alexandra in Victoria’s north-east, 
for the backyard retail market.

Fast forward 25 years, and Ross’ sons, 
Gavin and Hamish, have taken the business 
from backyard lawn supplier, to a business 

which supplies turf across Melbourne and to some of Australasia’s 
most iconic sports stadiums.

Today, the business grows 300 hectares of turf at the same location 
at Alexandra and is irrigated by the Goulburn River.

Ross handed-over the business once his sons expressed an 
interest in driving it forward.

“Dad had the confidence in Hamish and me to take-over the 

HG Turf

Above: Singapore’s National Stadium features 
the most growing lights of any stadium in the 
word to promote the growth of turf.
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business and now we manage it together but with our 
own separate sides to manage,” Gavin explained.

He added that his father was “…still very much 
involved in the farm but, his focus isn’t on the turf, he has 
cattle on the farm and looks after those, and does it very well”.

Gavin and Hamish now operate HG Turf Group as one company, 
with many subsidiaries – HG Turf, HG Sports Turf (Australia), HG 
Sports Turf (New Zealand) and HG Sports Turf (SG).

HG Turf now focusses on the Victorian turf market, servicing the 
residential and commercial market with turf grown at Alexandra. 
While HG Sports Turf spreads its projects much further afield – 
around Australia and now internationally – and predominantly grows 
turf where it needs it, setting-up nurseries near project sites.

Gavin concentrates on growing turf and servicing the retail and 
commercial markets with four varieties: HG Kikuyu; Kings Pride 
Buffalo; Sunlover Fescue and Santa Ana Couch.

With a staff of 20, the retail and commercial arm of HG Turf 
supplies turf to household and commercial customers mainly in the 
Melbourne, Geelong, Ballarat, Bendigo and Shepparton areas across 
a nine-month peak period.

“Our main market is Melbourne retail and commercial clients,” 
Gavin said.

“Our focus is on drought-tolerant warm season grasses, with the 
exception of fescue, and we focus on the quality of our product, 
rather than trying to get bigger.”

Gavin said the company’s focus was also very much on being a “…
consistent supplier of high quality turf”.

“We don’t necessarily want to be the biggest, but our focus is on 
having a product that is of a consistent high quality.”

Among the fields of retail and commercial turf is a section 
specifically allocated to stadium turf, where two staff tend to the 
turfgrass destined for some of Australia’s most high profile sports 
stadiums.

The Alexandra-based stadium turf nursery is one of many growing 
turf for stadiums around Australia, with each stadium having varieties, 
or mixes of varieties, grown to their own specific requirements.

The stadium turf, and the company’s development of sports turf, 
has been driven by Hamish.

In 1999, he partnered with Motz Group from the United States 
to introduce the Eclipse (formerly Motz) Stabilised Turf System to 
Australia.

The Eclipse Stabilised Turf System has a synthetic matrix filled with 
sand, into which natural turf is sown. It is much more transportable 
and stable than natural turf and can be easily rolled-up from its 
growing location, laid on a field, and played on the same day.

Hamish said the marketplace in the late 1990s was searching for 
a proven ready-to-play turf system which could be quickly laid-over 
entire playing surfaces or for smaller replacements. Australia’s multi-
use stadiums were putting greater pressure on the turf with extra 
events. In 1999, Stabilised Turf was successfully used for the NFL 
Super Bowl.

Prior to the Eclipse Stabilised Turf System being introduced, turf 
replacements in Australia’s big stadiums relied on large slabs of turf, 
which required significant time to mobilise and install.

“Using the large slabs limited the amount of turf stadiums could 
replace in a given week,” Hamish said. 

Practically and economically slabs could not be used to replace a 
full pitch prior to an international sporting event. 

The timing of bringing the new system into Australia couldn’t have 
been better, with it first been introduced to the iconic Melbourne 
Cricket Ground (MCG) in 1999. 

The big stadium jobs began to flow thereafter with the Gabba in 
Brisbane in March 2000, which was replaced with Stabilised Turf for 

THE EcLIpSE STAbILISED TURf SYSTEM HAS A 
SYNTHETIc MATRIx fILLED wITH SAND, INTO 
wHIcH NATURAL TURf IS SOwN. IT IS MUcH 
MORE TRANSpORTAbLE AND STAbLE THAN 
NATURAL TURf AND cAN bE EASILY ROLLED-
Up fROM ITS GROwING LOcATION, LAID ON 
A fIELD, AND pLAYED ON THE SAME DAY.

Laying sports turf over the athletics track at the 
Melbourne Cricket Ground, April 2006.

Continued...

HG Turf
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the Olympic football (soccer) competition to be played at the ground 
in September 2000.

Similarly, the MCG and Canberra stadium were also used for 
Olympic football matches and they too installed Stabilised Turf after 
their respective football / rugby seasons.

This all lead to the pinnacle of HG Sports Turf’s stadium turf supply 
– the Olympic Stadium in Sydney for the 2000 Olympics.

“The 2000 Olympics was the ultimate job,” Hamish said. “It was 
definitely the pinnacle for us, but it was also the job which had the 
greatest time pressures – that amazing opening ceremony took place 
and 36-hours later, a full surface of turf had to be laid and ready 
to host the field events and soccer … it was pretty hectic and very 
rewarding.”

High profile stadium jobs have continued to flow on for the 
business, with the Rugby World Cup in 2003 and 2011 using 
Stabilised Turf, and the Commonwealth Games in Melbourne in 2006 
which saw the turf overlayed across the running track for the Boxing 
Day Cricket, and then removed to allow for Games competition, and 
then reinstated for the AFL season.

Throughout, HG Sports Turf has developed nursery locations in 
Sydney and Brisbane, as well as Alexandra, to allow for swift surface 
replacement when the need arises at these stadiums, which continue 
to use the turf even after their marquee events.

The turf varieties vary depending on the need of the stadium – 
New Zealand stadiums use a rye grass turf; Australian stadiums 
in Melbourne and Sydney are a mix of couch and rye grasses, or 
straight rye grass; the South-East Asian stadiums use either zoyzia 
grass or couch grass.

A big foray into international events came with the 2006 Asian 
Games in Qatar. Previously HG Sports Turf had replaced turf at other 
international venues including AMI, Eden Park and Waikato stadiums 
in New Zealand.

Dealing with the different climatic conditions of South-East Asia 
has led to HG Sports Turf’s biggest developments in recent years, a 
Singapore arm responsible for the turf supply and installation, as well 
as the maintenance of Singapore’s National Stadium.

The National Stadium, which is used for everything from local 
community activities and Madonna concerts, to international soccer 
competitions, and Super Rugby games, opened in 2014.

Hamish said HG Sports Turf was approached in late 2014 after the 
original turf surface struggled under the heavily shaded arena which 
has minimal air flow, and humid growing conditions.

“When you combine the stadium’s architecture, event schedule, 
and climate, it is the most challenging environment we have 

experienced for growing turf,” Hamish explained.
HG Sports Turf planted a nursery in Singapore with its Eclipse 

Stabilised Turf System in early 2015 and installed it in the stadium 
surface in June 2015 for the South-East Asian Games.

They now manage the turf in the stadium, which has included 
replacing the surface during some very tight time frames.

“With the South-East Asian Games held at the stadium in 2015, it 
was a similar scenario to the Sydney Olympics where the stadium 
was used for the opening ceremony and the turf had to be laid and 
ready to play on within 36-hours,” Hamish said.

While only being its first year of management with the new surface, 
Hamish said the turf and the system had proved itself in the conditions.

“The turf has proved itself but now we need to determine if it’s the 
best solution for the long-term,” he said.

“The stadium is like no other, with no regular fixtures in a season, it 
has an evolving calendar of events and can host a community event 
at the beginning of the week and an international sporting event at the 
end of it.”

Looking forward, Hamish notes the company will be undertaking 
further international works and introducing new turf systems for the 
stadium market. 

HG Turf – taking turf from the farm to the 
biggest sporting stages of the world (cont.)

HG Turf continues to focus on growing quality warm season 
grasses for the Victorian residential market.

The team responsible for growing sports turf on the farm at Alexandra, Victoria, Brad Kid, 
sports turf production manager (left) and Marty Cupels, installation manager.
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Turf Producers International (TPI), based in the United States 
(US), is recognised for annually hosting the industry’s most 
prestigious international conference and field day. Turf 
growers from around the world flock each year to to TPI 
Educational Conference & Field Day to listen to a range of 
first-class speakers who not only talk about growing and 
production but also ways on how to improve a business. 
Turf Australia’s Richard Stephens was lucky enough to receive 
a free registration to attend this year’s TPI’s 2016 International 
Educational Conference and Field Day and gives Turf 
Australia’s magazine an insight into some of the highlights.

c
ool weather didn’t hamper the warmth and enthusiasm that prevailed at TPI’s 
2016 International Education Conference and Field Day held in Houston, Texas. 

A sustainable education program, numerous networking opportunities, 
plenty of exhibitors and an outstanding Field Day at All Seasons Turf Grass in 
nearby Brookshire, Texas welcomed more than 600 attendees who represented 
over 100 turfgrass farms. On hand were TPI members from Australia, Canada, 
England, Israel, Norway, Russian Federation, Scotland, South Africa, Sweden 
and the US.

Continued over...

International conference tells 
growers to stand-up and 
spread the virtues of turf
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What’s happening with turfgrass in the US?
In recent times throughout the US in states such as California, which has experienced the 

worst drought on record, there has been lots of negativity regarding turfgrass. But, it now 
looks like the tide might be turning.

For example during 2014 in California, a ‘Cash for your Lawn’ program was initiated that 
actually paid home owners to replace their lawns with hardscapes and/or indigenous plants 
which don’t require watering. Unfortunately, and obviously, this generated significant levels of 
negativity towards turfgrass.

In response to this, the Turfgrass Water Conservation Alliance (TWCA) along with the TPI 
successfully lobbied to have the Californian ‘Cash for your Lawn’ program independently 
evaluated against other water saving initiatives and assessed against its unintended 
environmental impacts, including the net effect on carbon sequestration and increases in 
erosion and runoff. The evaluation is expected to show that the ‘Cash for your Lawn’ program 
was not cost effective and there are other, more efficient, initiatives available to Californian 
law makers that can reduce water usage at a lower cost and with less detriment to the 
environment.

In addition to the Californian ‘Cash for your Lawn’ program being wound-back, some other 
states, such as Virginia and Connecticut, are drafting legislation that may result in banning 
the installation of synthetic sports fields in public parks and schools. This is in response to 
a series of health concerns raised over the use of crumbed rubber as an infill when laying 
synthetic sports surfaces. 

While it is likely the synthetic grass industry, with the backing and resources of the 
petroleum industry, will fight any such legislation becoming law, there are enough concerns 
and so many examples of bad health outcomes associated with synthetic surfaces that 
community attitude may have already changed. For instance, there already is widespread 
resistance about using synthetic grass in public areas, especially those used by children and 
at school sporting fields.

The Emperor Has No Clothes!
An inspiring presentation about the value of turf was delivered by Ralph Egües, Executive 

Director for the National Hispanic Landscape Alliance. His key message aimed to inspire the 
industry to “…fight back against those who are demonising turfgrass by speaking the truth!”. 

Ralph explained that turfgrass had many measurable environmental, social and economic 
benefits, and it was up to every one of us in the industry to compile, articulate and spread this 
information far and wide.

“The key to solving the significant threats facing our industry is defining turf’s measurable 
benefits and showing how they outweigh presumed detrimental costs to reveal the net value 
of turfgrass,” Ralph stressed.

As an example, he reported on a Clemson University study that measured the temperature 
of various ground covers on a 94° Fahrenheit (34.4° Centigrade) day. The surface 
temperatures ranged from 94° to 165°F (73.8°C), been:
•	 Water = 94°F (34.4°C)
•	 Bermuda grass = 104°F (40°C)
•	 Sand = 132°F (55.5°C)
•	 Asphalt = 136°F (57.7°C)
•	 Synthetic turf = 165°F (73.8°C)
In addition, Ralph said that researchers at Brigham Young University in Utah, found the 

surface temperature of an on-campus synthetic football field averaged 117°F (47.2°C) (with 
a daily high of 157°F (69.4°C)), while an adjacent natural grass field registered a surface 
temperature average of 78°F (25.5°C) (with a daily high of 89°F (31.6°C)). Researchers 

International conference tells growers to  
stand-up and spread the virtues of turf (cont.)

THE kEY TO SOLvING THE SIGNIfIcANT THREATS fAcING 
OUR INDUSTRY IS DEfINING TURf’S MEASURAbLE 
bENEfITS AND SHOwING HOw THEY OUTwEIGH 
pRESUMED DETRIMENTAL cOSTS TO REvEAL THE NET 
vALUE Of TURfGRASS.

http://www.tgwca.org/about/
https://www.google.com.au/url?sa=t&rct=j&q=&esrc=s&source=web&cd=1&ved=0ahUKEwjyq8a8zqPLAhWIKpQKHdlmDtEQFggcMAA&url=https%3A%2F%2Fwww.byu.edu%2F&usg=AFQjCNEPt_zqXziU8TS92mkDMv8yiJoCZg&bvm=bv.115339255,d.dGo
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alsoclaimed that practicing on an artificial field 
could increase the incidence of heat stroke, muscle 
cramping, and fatigue. 

Ralph’s presentation, titled The Emperor Has No 
Clothes!, included research showing that today’s 
synthetic fields had higher installation, maintenance 
and renovation costs, over the long-term, when 
compared to natural turfgrass fields. 

“The cost of maintaining synthetic fields, including 
infill, irrigation for cooling, disinfecting, deodorizing, 
drainage system repairs and maintenance as well as 
the removal of organic matter is comparable to the 
cost of turfgrass maintenance,” he said. 

“However, artificial fields need more frequent 
replacing so those costs and related disposal fees 
must also be considered.”

Over a 16-year period, the annual average cost 
(USD) for each field-type was: 
•	 Natural soil-based grass field = $33,522
•	 Sand-cap grass field = $49,318
•	 Basic synthetic field = $65,846
•	 Premium synthetic field = $109,013
Ralph concluded his presentation by saying that we all need to stand-up and speak the truth 

about the benefits of turfgrass and be prepared to tell the Emperor that he has no clothes.

Turfgrass Saves Lives
Another key speaker to highlight the virtues of turfgrass with his presentation headline, 

Turfgrass saves lives is not an overstatement, was Dr Jeff Beasley from the Louisiana State 
University.

Jeff explained how New Orleans was devastated by Hurricane Katrina in August 2005 when 
the catastrophic failure of levee banks along with the subsequent inundation of urban areas 
resulted in a death toll of 1464. 

He added that in order to prevent this tragedy from repeating itself, research was carried out 
on the best way to ensure the structural integrity of more than 3000 miles of levee banks in the 
New Orleans area when experiencing hurricane and/or flood conditions.

He continued to explain that “… an analysis of why so many existing levee banks failed, 
showed how overflows, experienced during severe hurricane and/or flood conditions, resulted 
in the erosion of the backside of the levee banks which  subsequently caused the structures to 
fail”. 

“Various levee bank strengthening-options, including concrete and turfgrass, were trialled 
against each other. The sheer weight of concrete resulted in concrete levee structures sinking 
into the soft Louisiana ground, hence reducing their overall effectiveness.”

The trial, initially based on a relatively small $8000 (USD) investment, showed how turfgrass 
grown through a turf reinforcement mat was shown to be an effective erosion control agent 
and a suitable mechanism for stabilising and reinforcing levee banks. 

More extensive research was then commissioned and conducted at the University of 
Colorado where it was found that Bermuda grass (known as Couch grass in Australia) covered 
slopes, grown through turf reinforcement mats, could withstand more than 12 hours of 
constant, high velocity, flooding without sustaining any damage.

As a result, 4.5 million yards3
,
 or $300 million (USD) worth of Bermuda grass is being used to 

strengthen 3000 miles of levee banks in the State of Louisiana. The turf is watered for at least 
60 days after installation, to ensure good establishment, and an ongoing regime of fertility and 
pest management is also undertaken. New Orleans will be struck by hurricane and/or flood 
conditions again, but now turfgrass is there to save lives! 

Making Turf Sales and Maximising Value 
Delegates then heard a joint presentation from Randy Tisher from Green Velvet Sod farms, 

Mike Pope from Harmony Outdoor Brands and Hank Kerfoot from Modern Turf which provided 
an enlightening view on how to maximise the value in every turf sale.

Randy said providing relevant information to customers made them feel like they had 

“A great week with friends and 
industry professionals learning 
how to run our businesses better, 
and reminding each other of the 
great benefits that turfgrass brings 
to our environment and lifestyles.” 

Jimmy Fox  
Evergreen Turf  

Chandler, AZ
 

“There are people who I’ve met at 
the very first conference who are 
still great friends of mine today, 
people who have been icons in my 
life, it just puts my business on a 
different level.” 

Fanus Cloete  
Evergreen Turf South Africa  

Eikenhof, South Africa

 “It was a great conference! 
The speakers, the field day and the 
programs were all excellent. Why 
would a sod grower or anyone in a 
sod related industry be anywhere 
else during a TPI Conference?”

Tobey Wagner  
Sod Solutions  

Mount Pleasant, SC

Continued...
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received value for money and therefore they should refer other 
sales. To achieve this information transfer, Green Velvet Sod 
Farms produces a comprehensive catalogue every two or three 
years, E-newsletters every six to eight weeks as well as provides 
educational seminars and delivers information via a website and 
social media.

Hank from Modern Turf said consistent messaging, specialised 
marketing and professional staff were all important for maximising 
turf sales. When it comes to selling turf, Modern Turf assessed the 
pros and cons of selling unique products, investing more in marketing 
and/or selling commodity lines.

While selling unique turf products can attract higher prices, it can 
be seasonal and fickle. Investing more in marketing can work in some 
markets but requires a higher rate of return per square metre. And 
while selling commodity markets can result in year round sales, it is 
highly competitive and has lower margins.

Therefore, Hank believes salaried sales staff were more effective 
than commission-based sales staff because “… your investment 
in them would be more loyal and be empowered to build ongoing 
customer relationships”. 

“Commission-based staff can be too short-term and sales only 
focused but customers respond well when provided with a little bit 
more than just a sale,” he said.       

Mike Pope then added that growing turf was easy while marketing 
turf was hard.  So, when you consider “… consumers can make 
decisions in as little as a third of second, you realise that your first 
level of marketing must be to the point and directly relevant to your 
potential customers while your second and third point must provide 
more detailed information and help the customer feel good about 
their purchase”.

Some examples of important first level marketing can include 
providing a friendly voice on the phone or advertisements saying “Cut 
fresh daily”, “Many varieties available”, “Delivery available” or “Sold 
here on weekends”.

Mike went onto explain that: “Second level marketing was where 
you provide your customer with more, but limited, detail, such as 
coverage per roll and/or pallet and the specific benefits of each 
variety. Third level marketing can include providing turf laying, 
watering and/or maintenance information as well as using social 
media to make customers feel good about their purchase.”

All three Maximising Turf Sales presenters said “… we needed to do 
more collectively as an industry to sell the many benefits of grass better”.   

Some Customers Cost Money
Have you ever found yourself saying it would be great if we 

didn’t have to deal with (certain) customers? Well Sean Moher 
from Manderlay Turf Products along with Mike Pope from Harmony 
Outdoor Brands gave an informative presentation on Creating New 
Business - Firing Difficult Customers.

In summary, their message was that some customers were not 
worth having but determining which customers cost you money was 
a process that required careful assessment, as traditional customer 
accounting was often inadequate. For example, some customers can 
be unprofitable in a particular accounting period or season, but very 
profitable in another period. To explore this further they separated 
customers into four account categories:

Reference accounts were customers who added prestige to a 
business. They would often be powerful or influential companies that 

International conference tells growers to  
stand-up and spread the virtues of turf (cont.)

...THEIR MESSAGE wAS THAT SOME 
cUSTOMERS wERE NOT wORTH HAvING 
bUT DETERMINING wHIcH cUSTOMERS 
cOST YOU MONEY wAS A pROcESS THAT 
REqUIRED cAREfUL ASSESSMENT...

had stringent supplier criteria. They may allow you to promote the fact 
that you supply to them, provide a written reference, mention your 
business at events and/or on social media and even allow site visits 
by other prospective customers.

Referral accounts were customers that may not provide a lot of 
profit themselves but they referred lots of other business to you. In 
other words, they were successful advocates of your business but the 
extra business they generate needs to be measured.

Learning customers were those from whom you learn from or improve 
your turf product and/or help you find new, specialized niche markets.  

Innovation customers enabled you to both learn and create new 
production processes, resulting in improved business efficiencies. 

So, to determine the total value of a customer, you need to assess 
their actual profitability based on lifetime account information. 
Secondly you need to gather information on what the customer 
does and how they think. And thirdly, assess the potential additional 
business the customer could bring over the longer term by reducing 
their use of alternative suppliers. 
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Projects in full swing across all of QLD
Turf Queensland (QLD) continues to have a full program 

of extension activities for its growers in recent and in the 
forthcoming months.

Two half-day industry workshops (see photo above) covering 
the turf growing areas north and south of Brisbane were held 
in early March. The workshops covered two areas: ‘Fertiliser 
Innovation and New Products’ and the human resources session 
was titled ‘The New World of Work’. The workshops attracted 
many turf growers from south east Queensland.

Turf QLD continues to be involved in the Department of 
Agriculture, Fisheries and Forestry Queensland (DAFFQ) 
sponsored ‘Healthy Waterways’ initiative, which includes a project 
to use variable rate irrigation at Australian Lawn Concepts, 
involving the installation of variable rate technology to an existing 
7-span centre pivot irrigator. 

A workshop explaining the technology and how it is working in 
a commercial situation is planned for May 10 2016. The workshop 
will also include the ‘Crop Reflectance Sensors’ study from 
Golden Finch Lawns, which includes auto steer and position 
management. This project is targeted to finish in June 2016. 

Rural Water Use Efficiency Irrigation Futures project, sponsored 
by Department of Natural Resource Management QLD, continues 
to move forward with its northern phase. Turf QLD is providing 
a huge amount of in-kind to this program. Three pilot farms in 
south east QLD have now finished and another three pilot farms 
are being established in north QLD around Cairns, Townsville and 
Mackay. This project is likely to finish in mid-2017.

The first phase of a WorkCover QLD project has now been 
completed. This project is part of a bigger Work Health and Safety 
program which covered the three target areas of; workplace 
health and safety, workplace health and wellness, and WorkCover 
QLD. This project should finish this coming June.

Turf QLD continues to investigate precision agriculture and 
robotics, targeting a robotic mower and methodology for weed 
removal in turfgrass. A demonstration on March 22 at Emerald 
in central QLD on robotics equipment developed to date was 
conducted. It is hoped from this, that there will be a future 
opportunity to incorporate turfgrass. While many universities are 
currently investigating this technology, it has been targeted at 
grains, sugar, cotton and, to a lesser degree nursery.

For further information on the above projects visit www.qtpa.com.
au or contact Jim Vaughan M: 0407 131 025 or E: jim@qtpa.com.au

queensland

western australia
Water restrictions causing huge growing and 
selling challenges in WA

A depressed market, a heavy water management campaign coming 
from the Western Australian (WA) Government’s State Water Authority, that 
encourages the community to “Drop 2” from irrigation schedules, as well as 
tight water restrictions has put huge pressure on WA growers. 

Other noticeable factors affecting the market are, the reduction of 
house block sizes in urban area development and the increasing amount 
of synthetic turf being used as a water-saving measure in urban planning 
and development projects.

However, turf growers are mounting a united campaign to better 
educate the community. With the aim to ensure green lawns continue to 
be seen across the State’s urban areas, the campaign helps homeowners 
irrigate and maintain their lawns efficiently and effectively. Along with this, 
is the challenge to be heard by planning organisations and developers to 
ensure natural turf is included in, both residential and commercial, new 
developments. 

The annual University of WA Open Day for turf projects was held in 
February, ironically looking at the best ways to help turf survive given WA’s 
current watering restrictions. This year, one particular project reported on what 
soil amendments to address and how they can improve turf survivability. 
This ‘popular’ topic attracted up to 70 turf industry stakeholders. 

The Turf Growers Association WA (TGAWA) has made a decision to 
not have a presence as a body at the Perth Garden Festival in April 2016, 
however, some individual growers will be involved with the event either by 
having a site or sponsoring Landscape designers through providing turf. 
The Green Space Alliance in WA is gathering momentum and the TGAWA 
continues to support this group which is promoting the social, economic 
and environmental benefits of green space in urban areas. The group will 
release a discussion paper and position statement in the near future with 
the aim of influencing future local, state and federal government planning 
decisions.

The Sports Turf Association WA will be holding a number of training 
sessions this year, all of which should be of interest to WA Growers. The first 
workshop was held on April 6 with the focus on nutrients in turf.  

Finally, what plans to be an exciting event is the State playing host to 
Turf Australia’s NXGen Forum in August. The program is currently being 
organised to showcase the industry in the west.

For more information contact Eva Ricci M: 0422 120 990,  
T: (08) 9437 2180 or E: idowa@turfaustralia.com.au

turftalk InfoRMAtIon fRoM youR StAte tuRf InduStRy ASSocIAtIonS.
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2016 kicks-off with Turf NSW targeting nutrition
Nutrition has been a key target area for Turf NSW during the early 

part of the year. 
We are fortunate to be working with the support of Greater 

Sydney Local Land Services and in particular, Matthew Plunkett, in 
developing this project which will provide valuable, independent soil 
testing and reporting to the Turf Growers involved.  

Stage one of the project included soil sample testing of six farms 
in the Hawkesbury area with the results presented at stage two of the 
project, a Turf Nutrition workshop during February. 

Dr Mick Battam from AgEnviro Solutions presented at the 
workshop on Tuesday, February 23, detailing the results of the 
sample testing as well as providing some valuable information on 
understanding what the results mean and how different nutritional 
options affect the soil as well as the health and production of turf. 

During the workshop, there was also hands-on involvement where 
turf growers were educated on how to identify different soil types and 
given the opportunity to work with a variety of soils to try and identify 
them. The workshop was well attended and received some very 
positive feedback. 

Currently, stage three of the project is being undertaken which 
allows 15 turf growers to receive fully subsidised soil tests and a 
comprehensive report as well as a follow-up on the results so they 
can determine which is the best future action to be implemented.  

The final part of the project will see case studies undertaken on a 
few farms to assess improvements following the initial testing. As the 
test sampling presented some very interesting findings with a few 
surprises, no doubt the final report will be a very informative document 
and we look forward to sharing the results with the industry.

The Energy Efficiency for Turf Farms project is continuing with 
farms involved currently undergoing an energy audit. This project 
is again supported by Local Land Services as well as the Office of 
Environment and Heritage. Results from this project are expected by 
the end of June.  

The Turf NSW Committee is currently working on a direction for 
future projects available to members as well as options for a social 
event later in the year. Details will be provided in coming publications 
as well as other Turf Australia communications.

For more information contact Jenny Zadro M: 0408 441 119 or  
E: ido@turfnsw.com.au

turftalk

Turf being pushed to front of government’s 
agenda

Activities in Victoria recently have centred on ensuring turf is front-
of-mind when government policies are developed and gardening 
decisions are being made.

The biggest promotion of the year occurred with the Melbourne 
International Flower and Garden Show (MIFGS) in mid-March. The 
event continues to provide an excellent platform for promotion of turf 
and its uses in garden design. (See photo above, and the pictorial 
spread of how turf was used at this year’s event on page 5).

Victoria has hosted a Green Industries meeting which included 
Turf Victoria being involved with promoting the importance of green 
space in urban areas. The meeting included representatives from 
the Department of Environment Land Water & Planning, Department 
of Economic Development, Jobs, Transport & Resources, the Royal 
Horticultural Association, Nursery and Garden Industries of Victoria 
(NGIV) and the City Melbourne Council among others.

The Living Cities movement, initiated by the Australian Institute 
of Landscape Architects in partnership with Engineers Australia, 
also hosted a meeting in Melbourne following a successful event in 
Canberra.

The Living Cities movement was developed following 
announcements by the Prime Minister, Malcolm Turnbull, and the 
Federal Minister for the Environment, Greg Hunt, around greening 
cities, increasing tree canopy cover and green space. The movement 
has over 40 organisations as members and aims to facilitate 
organisations active in the area to work together, leverage information 
and develop united policies to help the Government achieve this aim.

The Melbourne meeting of Living Cities was attended by faculties 
from a number of Melbourne universities, landscape architects and 
horticultural industries. 

Victorian growers have also had the opportunity to increase 
business skills through a number of workshops held in the first 
quarter of 2016. 

A soil sustainability workshop was also held in February, run by 
South Eastern Soil Laboratories, and coming-up there will be a 
telesales workshop to be conducted for Victorian growers by Kevin 
Kosky from Big Hat Consulting on June 9. 

Small Business Victoria will also be running numerous events for 
Turf Victoria and the NGIV during 2016 so be on the lookout for those. 

For more information contact David Reid T: (03) 9576 0599 or  
E: idovic@turfaustralia.com.au

victoria

new south wales

InfoRMAtIon fRoM youR StAte tuRf InduStRy ASSocIAtIonS.
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The evidence is mounting regarding the 
many and significant benefits of turf. This 
means that turf is a relatively easy product 
to sell and receive a good price for. 

This edition of the Turf Australia Industry Magazine is full of 
articles that explain some of the many benefits of turf, for 
example:   

•	 There are the many benefits of biophilic, or nature-based, 
architecture.  

•	 We are now able to put a value on the economic value of green 
space.

•	 Research shows improved mental health is achieved by providing 
green space.

•	 ‘Turf saves lives’ in regard to strengthening flood levee banks.
•	 Natural turf sporting fields are not only cheaper than synthetic 

options, natural turf is perceived as being much safer and more 
attractive.  

Add to this list the many proven environmental and economic 
benefits of natural turf, some of which have been summarised in the 
following Turf Facts:

•	 The real difference between natural turf and synthetic grass  
(Turf Facts 2014-01).

•	 How consumers value turf (Turf Facts 2015-03).

•	 How	the	cost	of	natural	turf	compares	with	alternative	ground	
covers (Turf Facts 2015-05).

•	 The environmental benefits of turf grass (Turf Facts 2015-07).

And research shows that consumers are willing to pay much more 
for turf, especially in the Sydney region where turf is the cheapest in 
all of Australia, by a long way!  (See ‘The actual price of turf across 
Australia’ (Turf Facts 2015-04).)

As turf growers you sell direct to consumers. This means you 
actually have control over the sale price of turf. This is a massive 
difference from other horticulture products, such as vegetables, 

where it is the price at the fruit and vegetable market that determines 
your sale price. Sydney growers especially need to appreciate this 
and the opportunity it provides.          

Remember, just because the alternatives to natural turf don’t stack-
up, don’t undervalue your fantastic product. Continually remind 
yourself and your customers that natural turf:

Has a cooling effect: The temperature on a green lawn in mid-
summer can be 100C less than bare soil, 200C less than asphalt, 
concrete or pebbles and 400C less than synthetic grass.

Is environmentally friendly: Turf improves water quality by filtering 
runoff and reducing erosion. Turf also reduces greenhouse gases by 
absorbing carbon dioxide and producing oxygen. 

Promotes wellbeing: Open greenspace promotes physical 
exercise and improves mental health.   

Uses less water than you think: With five main turf types and many 
different varieties to choose from, drought tolerant and water efficient 
options are available. Turf also grows well using recycled water and 
water-saving crystals. 

Is a natural product: Turf self-replenishes, provides a natural fire 
barrier, reduces noise and can increase home values by up to 18 per cent. 

So, given the many and wide ranging benefits of turf, how can your 
turf business leverage this and receive say $12 per square metre for 
Soft Leaf Buffalo, which it what it sells for in parts of Victoria and 
South Australia, or over $15 m2 as in Darwin? 

The answer maybe to improve your customer service by employing 
suitable staff to take care of all your customer inquiries, phone and 
email, and training them so they don’t attempt to make sales based 
on price. The many benefits of turf mean that if your customer service 
is up to scratch, you simply do not need to compete on price. 

If you want your turf business to be more profitable and your life to 
be more enjoyable, you may need to make changes. To do this, you 
might need a ‘defining moment’ or two that gives you the strength to 
make some little, but significant, changes.

Hopefully the information contained in this magazine can help you 
create a ‘defining moment’ that can then improve your business. 

INSIDE TURf
Richard Stephens

Helping make TURF talk

Brought to you by the turf levy
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The real differences 

between natural turf 

and synthetic g
rass

 

Whether you’ve just built your dream home and 

are about to develop a new garden or, you are 

improving an already established garden, one of 

your questions could be:

“Should I choose natural turf or synthetic grass?”

It’s a
 big decision, so it’s a

 good idea to think 

carefully about the answer.

Similarly, th
ere are significant differences between playing sport, 

such as football, on natural turf compared to artificial surfaces. 

Concerns over the likelihood of injury and long term exposure to the 

components of artificial grass are not new, but what does current 

research tell us?      

Natural turf has many “natural” advantages over synthetic grass, 

and some of these may surprise you. 

Turf Facts has been funded by HAL using 

the Turf Levy and matched funds from the 

Australian Government.

For more information please  

contact Turf Australia on 

 P: (02) 4588 5735   

E: admin@turfaustralia.com.au 

www.turfaustralia.com.au 

Continued...

To provide shock absorbency, ru
bber granules are 

commonly used in synthetic grass, as seen here at 

an artificial sports field in Northbridge, NSW.
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Extensive levy funded market research on 2000 consumers 

conducted in both 2007 and 2010 by independent 

strategic, branding and marketing company, ‘Brand Story’, 

found more than half (57%) believed that, irre
spective of 

the cost, turf was the best surface for their garden or yard. 

In addition, the majority believed a house with a lawn was 

worth 10% to 15% more than the same house without 

a lawn. This was reinforced by a real estate survey, 

compiled by L.J. Hooker that indicated a lawn could 

increase house sale prices by up to 18% (or $75,000). 

When consumers were asked by the marketing company: ‘Do you know the real cost of 

turf?’ In 2007, 53% did not know and in 2010 the figure increased to 59%. Interestingly, 

the majority of those who said they did know quoted the cost of turf as between $10 

and $20 per square metre (supply only), while 20% of consumers thought the cost of 

turf should be more than $20/m
2 !

Diagram 1: Consumers Perceived Cost/Value of Turf. (s
ource Brand Story 2010)

Turf Facts has been funded by HIA using 

the Turf Levy and matched funds from the 

Australian Government.

For more information please  

contact Turf Australia on 

 P: (02) 4588 5735   

E: admin@turfaustralia.com.au 

www.turfaustralia.com.au 

Background:

Today’s consumers re
cognise the 

benefits of naTuraL TurF and are 

willing to pay for it, d
espite marketing 

campaigns that promote alternative 

ground covers, su
ch as synthetic turf 

or pavers.

This has been seen clearly in recent 

market research, where consumers:

•	 Want natural turf around their 

home and near their work place

•	 recognise that lawns add between 

10% and 15% to the value of a 

home 

•	 Believe natural turf provides an 

ideal surface for, and softens the 

look of, a home 

•	 do not know the actual cost of 

natural turf but, on average, are 

willing to pay $15 per square metre 

In addition, independent contract 

landscaping rates show that, when 

compared to pavers, sy
nthetic turf, 

sandstone, concrete and mass garden 

plantings, natural turf is 
the cheapest 

ground cover option. This ncludes site
 

preparation, supply and installation 

costs.  
 

So, despite all the facts pointing 

to consumers being willing to pay 

good money for natural turf, o
ut of 

all australia’s capital cities, only in 

darwin does turf se
ll for a price that 

matches consumer expectations of 

$15/m
2 . 

Because the majority of australia’s 

turf producers se
ll directly to 

consumers, g
rowers have control over 

the market price. 

The opportunity, t
herefore, exists f

or 

australia’s turf industry to considerably 

improve its p
rofessionalism and 

profitability by ensuring all customers 

recognise and pay for the real value 

and benefits of natural turf.

Brought to you by the turf levy
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How consumers 

value turf

Continued...

 Under $5 
  4%

 $5 - <$10 
         

10%

 $10 - <$20 
         

   12%

 
$20+ 

         
         

     20%

 Don’t know 
         

         
         

         
         

         
         

    55%

 All 2000 respondents

53% did not know in 2007
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The actual price of 

turf across Australia

Continued...

In November 2014, a regular ‘Secret Shopper’ phone 

survey was conducted on 247 turf growers and suppliers 

– a true representation of Australia’s turf su
ppliers.

The survey found that the average price of Soft Leaf 

Buffalo in Australia was $10.80 per square metre. However, 

the price varied by up to 123% across Australia, from 

$7.06/m
2 being charged by New South Wales metro 

growers to
 $15.75/m

2  in the Northern Territory. O
n 

average, 53% offered free delivery (see Table 2)

While 74% of NSW metro growers didn’t charge for delivery in November 2014, this was 

an improvement on April 2014, when all NSW metro growers provided free delivery. 

The free delivery in NSW metro is difficult to understand when you consider delivery 

costs in metro NSW are the highest in Australia, due to expensive toll charges and the 

longest delivery times. 

Also, due to high real estate values, Sydney-sider’s have the greatest opportunity to 

financially benefit from turf, but they pay significantly less than elsewhere in Australia!

Turf Facts has been funded by HIA using 

the Turf Levy and matched funds from the 

Australian Government.

For more information please  

contact Turf Australia on 

 P: (02) 4588 5735   

E: admin@turfaustralia.com.au 

www.turfaustralia.com.au 

BAckground:

Today’s consumers re
cognise the 

benefits of nATurAL TurF and are 

willing to pay for it, d
espite marketing 

campaigns that promote alternative 

ground covers, su
ch as synthetic turf 

or pavers.

This has been seen clearly in recent 

market research, where consumers:

•	 Want natural turf around their 

home and near their work place

•	 recognise that lawns add between 

10% and 15% to the value of a 

home 

•	 Believe natural turf provides an 

ideal surface for, and softens the 

look of, a home 

•	 do not know the actual cost of 

natural turf but, on average, are 

willing to pay $15 per square metre 

In addition, independent contract 

landscaping rates show that, when 

compared to pavers, sy
nthetic turf, 

sandstone, concrete and mass garden 

plantings, natural turf is 
the cheapest 

ground cover option. This ncludes site
 

preparation, supply and installation 

costs.  
 

So, despite all the facts pointing 

to consumers being willing to pay 

good money for natural turf, o
ut of 

all Australia’s capital cities, only in 

darwin does turf se
ll for a price that 

matches consumer expectations of 

$15/m
2 . 

Because the majority of Australia’s 

turf producers se
ll directly to 

consumers, g
rowers have control over 

the market price. 

The opportunity, t
herefore, exists f

or 

Australia’s turf industry to considerably 

improve its p
rofessionalism and 

profitability by ensuring all customers 

recognise and pay for the real value 

and benefits of natural turf.
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For a different perspective, the industry 

has compared the cost of alternative 

ground covers to
 natural turf using figures 

from the Landscape Association of 

New South Wales and ACT. These 

figures come from the 15th Edition of 

the Guideline Schedule of Rates for 

Landscape Works, which was published 

in 2013, and is re
vised every two years. 

The bottom line is th
at natural turf is t

he 

cheapest ground cover option, by a big 

margin. Even the high end of natural turf is c
heaper than 

the low end of any alternative ground cover option.

The Ground Cover Area Calculator, found at Turf Australia’s  

website www.turfaustralia.com.au, allows anyone to enter a proposed ground cover 

area and to determine the cost of six different types of ground covers.

Table 5 shows the detailed costings behind the ground cover area calculator and 

provides a range from low to high for each of the six ground cover options.

The Ground Cover Area Calculator includes figures for: site preparation; underlay; soil; 

surface preparation; supply; installation and optional finishing.

 

Guideline Schedule of 

Rates for Landscape 

Works, 15th Edition

More on Natural Turf 3 

and it’s 
true value and profitability

Turf Facts has been funded by HIA using 

the Turf Levy and matched funds from the 

Australian Government.

For more information please  

contact Turf Australia on 

 P: (02) 4588 5735   

E: admin@turfaustralia.com.au 

www.turfaustralia.com.au 

Background:

Today’s consumers re
cognise the 

benefits of naTuraL TurF and are 

willing to pay for it, d
espite marketing 

campaigns that promote alternative 

ground covers, su
ch as synthetic turf 

or pavers.

This has been seen clearly in recent 

market research, where consumers:

•	 Want natural turf around their 

home and near their work place

•	 recognise that lawns add between 

10% and 15% to the value of a 

home 

•	 Believe natural turf provides an 

ideal surface for, and softens the 

look of, a home 

•	 do not know the actual cost of 

natural turf but, on average, are 

willing to pay $15 per square metre 

In addition, independent contract 

landscaping rates show that, when 

compared to pavers, sy
nthetic turf, 

sandstone, concrete and mass garden 

plantings, natural turf is 
the cheapest 

ground cover option. This ncludes site
 

preparation, supply and installation 

costs.  
 

So, despite all the facts pointing 

to consumers being willing to pay 

good money for natural turf, o
ut of 

all australia’s capital cities, only in 

darwin does turf se
ll for a price that 

matches consumer expectations of 

$15/m
2 . 

Because the majority of australia’s 

turf producers se
ll directly to 

consumers, g
rowers have control over 

the market price. 

The opportunity, t
herefore, exists f

or 

australia’s turf industry to considerably 

improve its p
rofessionalism and 

profitability by ensuring all customers 

recognise and pay for the real value 

and benefits of natural turf.

How the cost of natural 

turf co
mpares with 

alternative ground covers

Continued...
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Brought to you by the turf levy
turffacts

marketing

Continued...

Turf Facts has been funded by HIA using 

the Turf Levy and matched funds from the 

Australian Government.

For more information please  

contact Turf Australia on 

 P: (02) 4588 5735   

E: admin@turfaustralia.com.au 

www.turfaustralia.com.au 

Continued...
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The environmental  

benefits of turf grass 

It is a
 well-known fact that turf grass 

possesses many qualities that improve 

the environment and plays a critical role in 

urban environments and ecosystems. 

A recent Review of the Environmental Benefits of Turf sources scientific 

evidence from Australia and overseas and provides a comprehensive 

list of the many environmental benefits of turf grass. These include 

benefits to the atmosphere, land, water as well as many others. 

Atmosphere quality benefits

Oxygen generation

Turf grass like all other plants uses carbon and light to undergo 

photosynthesis. Energy for the growth of turf grass is generated 

from this process and oxygen is released into the environment as a 

byproduct. 

As turf grass is so abundant, particularly in urban and suburban 

environments, it p
lays an important role in maintaining our air quality 

by generating oxygen. 

Carbon sequestration and sinks

Turf grass can be used to mitigate climate change as it has 

the potential to capture and store carbon, known as carbon 

sequestration. Turf grass absorbs carbon dioxide (CO 2
) as an input 

for photosynthesis which reduces carbon in the atmosphere and 

releases oxygen. 

Appropriately maintained turf grass can sequester carbon at a 

rate that makes it a net carbon sink. In other words turf grass can 

capture, convert and store more carbon in the soil than is produced 

to maintain it (i.e
. mow, irrig

ate and fertilise).  

Recent studies from the United States suggest that turf can 

sequester an average of 1.2 tonne of carbon per hectare, per 

year for as much as 30 to 40 years. Some studies suggest this 

figure might be substantially higher, depending on the climate and 

maintenance regime in place. 

Dust prevention and stabilisation

Dust (particles of soil or other matter small enough to be moved and 

carried by the wind) can have a harmful impact on human health by 

aggravating asthma and eczema conditions and also contributes to 

environmental problems such as water pollution and sedimentation. 

Turf grass captures and suppresses dust by slowing the wind 

velocity allowing dust to settle as well as preventing dust particles 

from becoming detached and airborne in the first place. Dust 

particles that are caught by turfgrass are moved via rainfall to 

become part of the living soil system. 

Air pollution control/air quality improvement

Air pollution is the release into the atmosphere of chemicals, 

particulate matter or other materials that cause harm to humans or 

other animals. Air pollution can have serious human health implications 

and can lead to incidences of respiratory, heart and lung diseases 

which are estimated to contribute to two million deaths worldwide 

every year. Air pollution can also have serious environmental impacts 

Open turf spaces not only reduce noise and glare, they also act as a fire barrier 

and significantly lower the ground surface temperature on hot summer days.

Turf Fact Sheet_Marketing_07_15_2.indd   1
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Jump on

board.

Horticulture Innovation Australia Limited (HIA) uses 

grower levies, investor and government funds to 

invest in Research and Development (R&D) and 

Marketing for the Australian horticulture industry.

Membership is free and brings many benefits for 

business entities, individuals and the wider Australian 

horticulture sector.

Membership gives growers:

• greater direct influence in the future direction of  

HIA and how levy funds are invested

• a strong voice in a nationwide, multi-sector 

research and development organisation that works 

Have
your
say.

*Calls to this number are charged the cost of an untimed locacl all from fixed landlines. Calls from mobile phones 
will be charged at the rate as set by the caller’s mobile carrier. Callers from overseas should dial +61 2 8295 2395.

on cutting edge projects with the best researchers  

in the country 

• timely access to industry events, information and 

news that could be vital to the future success of 

growers’ businesses 

• invitations to express views via HIA’s regular 

consultation processes.

Ultimately it’s about giving growers the knowledge and 

services to build a profitable and sustainable business. 

A key feature of membership is that those members 

who pay levies have the right to vote at Annual  

General Meetings. 

Apply online: www.horticulture.com.au
Call: 1300 880 981* or 02 8295 2395

Email: membership@horticulture.com.au

JOIN HIA.
IT’S FREE
and only takes a few minutes.
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The first meeting of the Turf industry’s Strategic Investment Advisory Panel (SIAP) 
has now occurred.

Held at Sydney in early June, it was fulfilling to have the first meeting of the panel completed 
after an extended period of time – more than 18 months since the creation of Horticulture 
Innovation Australia (Hort Innovation) and the last meeting of the former Industry Advisory 
Committee (IAC) which previously provided advice on how the turf industry levy should be 
spent.

The meeting itself went well, however, the outcomes of the meeting are not all yet public 
information as the SIAP is only an advisory group, and Hort Innovation needs to ratify these 
recommendations (see story page 4).

Should Hort Innovation decide to adopt all the recommendations to do with levy 
expenditure, as put forward by the SIAP, I think the industry will be happy with how the first 
meeting went and the decisions made.

Regardless of these outcomes, I highly recommend growers who would like to be 
part of the SIAP to put themselves forward. It only makes sense that the industry group 
recommending how levy money should be spent has a majority representation from growers.

At this point in time, there are more positions available for growers to join the SIAP, with 
only seven of the nine positions filled. Growers need only to be levy payers to apply, and the 
commitment only requires attendance at two or three meetings a year.

In regards to other important turf issues, it is my belief that turf should have a presence 
at major agricultural shows held around Australia, as it is an often overlooked agricultural 
commodity at these popular events.

With that in mind, Turf Queensland (QLD) is working on a large scale display at this year’s 
Brisbane Royal Show, or ‘Ekka’, in August.

The display will be promoting turf growers in QLD as a whole, and will make use of the 
existing dinosaur statues at the Ekka site where the old Museum was once housed.

Thanks to some innovative thinking by Liz Smith from Horticultural Training Pty Ltd, who 
has previously assisted us in developing turf displays in Brisbane, a large framework will be 
constructed in the shape of a tiered cake and have Empire Zoysia covering it – the end result 
being a display which looks like the dinosaurs are eating a turf cake. 

It will be a great attraction and anything to help start the conversation about turf’s place 
in agriculture and the wider community is a good thing. I encourage other state bodies and 
growers to pursue opportunities like this to push turf’s message. Hopefully, the promotion of 
turf at the Ekka will be successful and provide a model for similar promotions at other major 
agricultural shows.    

As chairman of Turf Australia, I have also put turf front-of-mind at one of Australia’s biggest 
garden events, the QLD Garden Expo, which attracted 25,000 to 30,000 people, with a one 
hour presentation on each of the three days promoting the virtues of turf.

Looking ahead, the industry has a number of excellent networking opportunities coming-up 
and I look forward to seeing many growers at the upcoming State Grower Forums and the 
NxGen Forum and Field Day.

This year’s state-based grower forums replace the Annual Conference which the Turf 
Australia Board decided to host every second year to save growers travelling interstate each 
year. The Grower Forums will provide an opportunity to, not only hear from industry-relevant 
speakers but, provide an enjoyable networking afternoon/evening.

The NxGen Forum and Field Day, for our younger turf growers, is being held in Western 
Australia and has a great line-up of presenters who should help drive some innovative thinking.

Further information on NxGen is contained in this edition (see pages 6 to 9) and for more 
information on the State Forums refer to the Back Cover (page 36).  Information is also 
available on Turf Australia’s website at www.turfaustralia.com.au 

Ross Boyle, Rosemount Turf
Chairman, Turf Australia
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Cover image: The recently re-developed surface at Perth’s NIB Stadium attracted glowing international praise after the surface put on a 
spectacular performance at a Socceroos match last year. NIB Stadium will host NxGen Forum delegates. Image courtesy of VenuesWest.

“REGARDLESS Of THESE OUTcOMES, I HIGHLY REcOMMEND 
GROWERS WHO WOULD LIkE TO bE pART Of THE SIAp 
TO pUT THEMSELvES fORWARD AS THE INDUSTRY GROUp 
REcOMMENDING HOW LEvY MONEY SHOULD bE SpENT OUGHT 
TO HAvE A MAjORITY REpRESENTATION Of GROWERS.”
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INSIDE THE NEWS 

Leading by example when it comes to a ‘turf levy’
Canadian turf growers are set to follow the Australian Turf 
Industry example by initiating a ‘turf levy’ to promote the 
value of turf (known as ‘sod’ in North America). Promotion 
would be through education and co-operation with allied 
stakeholders for the benefit of Ontario consumers and trade 
alike. 
Greg Skotnicki, president of the Nursery Sod Growers 
Association of Ontario tells their industry’s story and what 
hurdles may lay ahead. Perhaps their story reflects only too 
well what our own industry has been through.

Over the past few years the sod producers in Ontario have seen no 
growth in the market. With increasing costs and very little movement 
on prices, they’ve also seen their margins squeezed. 

As a small association with fewer than 40 members, the Nursery 
Sod Growers Association of Ontario (NSGA) has done its best to 
advocate for the industry with consumer, regulatory bodies and 
lawmakers alike. With a volunteer board and limited resources, 
however, it’s clear that to make any real advances the Association 
needs access to money and professional help.

In December 2014, the NSGA underwent a strategic planning 
session to help identify where the Association should focus its efforts. 
The result of the planning session could be boiled-down to a mission 
and three strategic priorities:

Mission:  
To promote the value of sod through education and co-operation with 
allied stakeholders for the benefit of Ontario consumers and trade alike.

Priorities:
1. Influence decision makers regarding the value of sod.
2. Create alliances with allied stakeholders.
3. Engage members to be industry spokespersons.

As the board of directors worked through these priorities, it 
became clear that a volunteer board with limited funds would have 
difficulty achieving any success in these areas.

The Province of Ontario has been funding agricultural initiatives 
over the past few years, so the NSGA applied for funding to help 
tackle our first priority. The funding would be used to engage a public 
relations firm to understand the sod market, how people purchase and 

what drives them to buy it or not buy it. Furthermore, the firm would 
propose a marketing campaign to ‘move the needle’ on sod sales.

With the understanding that a large budget would be needed to 
help fund the promotion of sod, the NSGA board looked to different 
ways to raise money. If a marketing campaign required CAD$1 million 
dollars annually, that would be an average of CAD$25,000 per sod 
producer – and, it was unlikely that sod producers would voluntarily 
fund a marketing campaign. So the board began to investigate 
creating a regulated marketing board.

Ontario has legislation that allows for farm products to be 
produced and sold in a regulated manner which, done properly, 
could help the industry raise the funds needed to help promote sod.  
Furthermore, the legislation could offer price setting authorities which 
could help return the industry to a profitable level.

The board proposed the idea of a Sod Marketing Board and at 
the Annual General Meeting in March, 2015 received approval to 
investigate further. 

In the Summer of 2015, the NSGA received approval to fund 
the marketing study therefore, the process of collecting data and 
understanding the market began in the Fall of 2015.

Over the past year, the board has been collecting information and 
studying the potential impact of a sod marketing board and continues 
to receive support from the membership.

As always, the devil is in the details and the current thinking is 
to create a sod marketing board that will collect a license fee from 
producers based on acreage under production. In addition, the NSGA 
would request a minimum price setting authority that, if given, would 
create a floor below which it would be illegal to sell sod. By setting a 
minimum price, the board could ensure that sod producers generate 
enough revenue to pay the licensing fee, and also return the industry 
to a profitable level.

The next steps for the NSGA are to create a proposal for the Farm 
Marketing Commission that outlines a plan of how the funds are to be 
raised (licensing fee), use of the funds, how the minimum price is to be 
set, the enforcement of the rules and bylaws.

We are hoping to present this proposal to the membership later this 
Summer for feedback and approval to then proceed.

On the marketing research front, the results of the research will 
shortly be available for all to review. 

A reality for Canadian turf growers - cutting turf in the snow.

“I HOpE THAT WE’LL bE AbLE TO kEEp OTHER ASSOcIATIONS AND 
GROUpS Up TO SpEED ON OUR pROGRESS AND, AS ALWAYS WE ARE 
OpEN TO cOMMENTS AND fEEDbAck SO THAT WE cAN pERHApS ALL 
HELp TO RAISE THE pROfILE Of THE TURf INDUSTRY WORLDWIDE.”

Nursery Sod Growers Association’s, Greg Skotnicki.
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R&D Investment updates 
With changes to Hort 

Innovation’s funding 
model, the Voluntary 
Contribution mechanism 
was discontinued and 
replaced with the Strategic 
Co-Investment Fund 
(Pool 2). Panel members 
discussed the intent of Pool 
2 to allow for investment in 
transforming the industry by 
seeding longer-term, whole 
of horticulture benefiting 
projects through strategic 
co-investment.

Levy investments (Pool 
1) was also discussed, in 
particular concepts for 
the betterment of the Turf 
Industry ranging from 
economic analysis of the value of turf production, turf maintenance 
and turf assets in the community, though to accreditation programs 
and nutrient efficiency. Potential investments in leadership programs 
specific to the Turf Industry were also discussed. Further scoping will 
take place to ensure any concept investments are made in line with 
industry priorities. 

The Turf Strategic Investment Advisory Panel’s role is to provide 
transparent and robust investment advice. The SIAP has a clearly 
defined Terms of Reference and is guided by the Strategic 
Priorities set out in the current Strategic Investment Plan (SIP) 
for industry. Information on the Turf SIAP, including meeting 
summaries, can be found at the Hort Innovation website at  
www.horticulture.com.au

Horticulture Innovation Australia’s Relationship Management 
Lead, John Vatikiotis (right) outlines the latest news from the 
recent Turf Strategic Investment Advisory Panel (SIAP).

The Turf SIAP was held on June 9 and 10, and convened by Hort 
Innovation. The two days covered a range of key focus areas:
•	 Induction	of	the	Turf	SIAP	
•	 Process	for	development	of	the	Turf	Strategic	Investment	Plan	

(SIP)
•	 Update	on	the	Turf	Marketing	Program	
•	 Research	and	Development	Investment	updates	

Process for development of the Turf Strategic Investment 
Plan (SIP) 

The development of the new Turf SIP is due for completion 
December 2016, with the current SIP due to expire June 2017. The 
consultation process with industry is vital in establishing a robust 
investment plan for the next five years. 

A range of options for becoming involved will be made available 
to industry to enable contributions that will help shape the Turf 
SIP. These engagement options include access to industry forums, 
surveys and direct feedback through the Hort Innovation website. 

A SIP information portal has been established on the Hort 
Innovation website. Regular updates will be published here and growers 
can directly register their interest in being part of the SIP consultation.

Review of the Turf Marketing Program 
The SIAP unanimously endorsed the direction of the Marketing 

Plan for 2016/2017, as aligned with the current SIP strategy.
Several discussions were held around using social media 

to continue to profile the positive aspects of utilising turf. The 
development of the new marketing plan is scheduled for delivery by 
the end of 2016, underpinned by the finalisation of the Turf SIP.

Turf sees outline of robust investment plan

“THE DEvELOpMENT Of THE NEW TURf SIp IS 
DUE fOR cOMpLETION DEcEMbER 2016, WITH 
THE cURRENT SIp DUE TO ExpIRE jUNE 2017. THE 
cONSULTATION pROcESS WITH INDUSTRY IS vITAL 
IN ESTAbLISHING A RObUST INvESTMENT pLAN 
fOR THE NExT fIvE YEARS.”

INSIDE THE NEWS 

   Suppliers include: 

With over 60 years combined experience in the pumping 
and irrigation industry we partner with leading suppliers to 
deliver professional and prompt results for our clients.

Contact us:  web:  www.girrigation.com.au
                 email:  sales@girrigation.com.au
 tel:  (02) 4322 3333

R
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Tried, Tested & Proven Around Australia

bioactivesoilsolutions.com.au

Not Treated Treated with

  Thicker, deeper root system

  Reduced chemical inputs

  Easy to use and apply

  More efficient nutrient uptake

1800 112 779

The national, levy funded, turf marketing program has 
continued to build a strong relationship with the wider 
public as social media emerges to be one of the most 
effective ways of distributing advice and interacting 
with customers. Horticultural Innovation Australia’s turf 
marketing manager, Craig Perring explains.

The Turf Marketing Plan has now completed two years of its 
three-year strategy and some key learnings have emerged over 
the last 12 months.

These include the time it has taken to develop a comprehensive 
guide to turf-growing contacts and understanding the best way to 
ensure turf’s voice is heard in the media.

Some of the Plan’s key areas of development, in the past year, 
include:

1. Strengthening turf’s authoritative voice
The Turf Australia Consumer Communications Guide has now 

been developed and, moving forward, will be a useful reference 
document for the entire marketing program. 

Engaging turf growers to develop this guide proved a lengthy 
process, but now the guide is finalised, Bite Communications 
believes the process will be more streamlined with a list of key 
contacts for specific state-based enquiries.

Both proactive and reactive content on the Lawnspiration 
Facebook Page has become more detailed as fans’ knowledge 
increases and Bite Communications further positions Turf 
Australia as the authority for all things pertaining to natural grass.

Infographics continue to perform well on the Lawnspiration 
Facebook page, however these too must continue to be 
developed in line with the knowledge, skill level and needs of the 
viewing audience.

2. Ramping-up media
Media releases to do with seasonal lawn care advice, continue 

to garner strong results, particularly in regional areas.
With natural vs synthetic not “new” news, reactive outreach 

to media stories was met with mixed response. In cases where 
plans for synthetic grass were preliminary (for example, Mosman 
Council), a reactive pitch to the local newspaper was effective. 
However in other cases where the plans are already well 
advanced, reactive pitching may not be a successful strategy.

While the research required for news creation can take time 
to get right, stories developed based on reliable facts provide a 
strong hook. Hence, turf specific research is regularly required to 
achieve turf coverage in the media.

For future news and/or environmental campaigns, Bite Communications 
has recommended the industry invest in new turf specific research 
to create new information for story content. One such area may be 
determining the ‘total value’ of turf assets in our community. Turfed areas 
provide multiple environmental, social and economic benefits which are 
unfortunately too often taken for granted.      

3. Engaging consumers through Facebook
Facebook has continued to be one of Turf Australia’s strongest 

channels for communication, with more than 20,000 engaged fans.
Involving the Facebook community with the page has generated 

greater interaction and engagement, and has assisted in positioning Turf 
Australia as the go-to authority for turf questions and queries.

The competition to win a new lawn, with entries received via the 
Facebook page, attracted many entries and a high level of engagement 
while the partnership with Yates also provided some benefit in 
connecting with consumers and further informing them about the many 
benefits of turf. 

The Lawnspiration Facebook page engagement was considerable in 
the last year and exceeded expectations with a lower advertising budget 
than allocated.

A new Turf Marketing Program will be developed over the next 12 
months to build on the marketing achievements to date. Individual 
growers will be able to have input via the Industry Strategic Planning 
process.    

Lawnspiration Facebook page 
continues to grow in “fan” strength

MARkETING

A recent infographic developed by Bite Communications.
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OPEN TO YOUNGER TURF PRODUCERS (40 & UNDER)

\

FORUM & FARM TOURS

This year’s Turf Australia NxGen Forum and 
Field Day for young turf growers will focus 
on, how turf can be used for the benefit 
of the wider community, how growers can 
manoeuvre turf into even more spaces, as 
well as new water-saving technology.

H
eld in Western Australia (WA), the jammed-pack Forum 
and Field Day will also give growers the opportunity to 
see some of Australia’s newest sports stadiums, biggest 
public green spaces, learn how the WA growers are 
handling water restrictions while still growing top quality 
turf and visit one of WA’s best turf farms.

But the event isn’t all hard learning, with a Go-Karting team-
building activity, a dinner cruise on the magnificent Swan River and 
plenty of networking opportunities for growers to enjoy.

One of WA’s most recognisable horticulturalists and garden 
designers, Josh Byrne will kick-off proceedings at the Forum. He will 
discuss how important green space is in today’s cities, the 202020 
Vision for increasing the amount of urban green space by 20 per cent 
by 2020, and the new campaign from the State’s Green Alliance. 
Both campaigns aim to bring together the nursery, garden and turf 
industries to show how important green space is from a mental health, 
environmental and social perspective. The Green Space Alliance 
campaign has recently launched an online video featuring a number 
of high profile horticulturalists and is mounting a growing campaign to 
educate the wider public about the benefits of green space.

Will Pearce from the Sports Turf Research Institute, Queensland, 
will be presenting research on the Blue2Green system. The system – 
which features moulded plastic pods which interlock together under 
a turf installation - can handle heavy machinery driving over it, and 
effectively catches rainwater and holds it where the turf root system 
can reach and re-use the water. This negates the need for water tanks 
to be installed onsite, and reduces the irrigation requirements of the 
turf. Growers will see how they can use the system when installing 
turf to make it an even more environmentally friendly option for 
developments.

John Forrest, a horticulture/turf lecturer at Perth’s Challenger 
Institute of Technology for 20 years, will discuss education and research 

programs he has been part of and the results growers can use.
Research into the efficient irrigation of turf will be presented by 

the University of WA’s (UWA) Dr Louise Barton. At its turf trial area, 
the University has been conducting a number of research trials into 
the most effective irrigation methods and how soil amendments can 
improve irrigation efficiency and has had surprising results (see page 26).

Tendering for commercial jobs with local government is becoming 
a big part of turf farms businesses, so Warren Stephens from the 
City of Belmont Local Government Area (LGA) and chairperson 
of the UWA Turf Industries Research Steering Committee; and 
Hugh Gardner from the City of Swan LGA and Treasurer Sports 
Turf Association (WA) will be on hand to present information about 
how growers can interact and correctly tender for turf supply and 
installation projects. This valuable information will aim to make the 
tendering process more successful by ensuring growers know what 
should be included/excluded and how the Local Government system 
works when awarding tenders.

A visit to one of Australia’s most iconic public parks, Perth’s Kings 
Park, will highlight how turf can be managed in large spaces with 
high patronage. Park manager, Viny Kapur will explain the issues 
and solutions when overseeing turf in a space continually shared by 
the public, and the importance of handling turf management issues 
– particularly sting nematode. In the past, the Park’s turf has been 
struck with the microscopic beast however, trials using compost 
rather than chemicals have yielded impressive results.

Field Day activities involve inspecting some of WA’s newest sports 
complexes as well as hearing how growers like Adrian Pitsikas from 
Greenacres Turf, has helped push the use of hybrid turf in stadiums. 

Growers can also venture into NIB Stadium and talk turf with turf 
manager, John Lockyer and then visit Perth’s other major stadium 
the Domain Stadium. The Domain Stadium’s Turf Services manager, 
Nathan Saville, will be on hand to discuss how the turf, at one 
of WA’s premier sports stadiums, formerly known as Subiaco, is 
managed and kept to a high standard.

Rounding-out the program will be a visit to Bullsbook Turf farm, 
which features an innovative overhead irrigation system more 
commonly seen in South Africa. The Maas family have been growing 
turf at Bullsbook for nearly 20 years and Nathan Maas will provide 
a farm tour and overview of the operations. He will also explain 
how pressure from the urban sprawl and increasing environmental 
regulations are being handled by their business.

28 – 30 August 2016 • Perth WA
OPEN TO YOUNGER TURF PRODUCERS (40 & UNDER)Register at www.turfaustralia.com.au or call 02 4588 5735

Grow your knowledge
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Date/Time Activity

Tuesday 30th August

7.30am Breakfast

8.30am Bus Departs Hotel for NIB Stadium

9.00am 
Speaker 8: Adrian Pitsikas 
Director of Greenacres Turf Group 
•	 Hybrid	Grass	-	production	and	installation

10.00am Bus departs NIB Stadium and travels to 
Domain Stadium

10.30am 

Speaker 9: Nathan Saville
Turf Services Manager, Domain Stadium
•	 Challenges	of	managing	WA’s	premier	
sports	turf	facility

11.30am Bus departs Domain Stadium and travels to 
Bullsbrook	Turf	Farm

12.30pm Lunch	at		Bullsbrook	Turf

1.00pm

Speaker 10: Nathan Maas 
Manager	Bullsbrook	Turf	
•	Bullsbrook	Turf	Farm	story
•	Farm	tour

3.30pm Bus	departs	Bullsbrook	Turf	Farm

venue:
Novotel Perth Langley, WA

when:
Sunday August 28 – Tuesday August 30, 2016
(Fly into Perth airport on Sunday August 28)

cost:
See details in Registration Form (page 9)

venue and cost details

Date/Time Activity

Sunday 28th August

Afternoon/Evening Delegates	arrive	at	hotel

6.00pm Welcome	Dinner	at	Novotel	Perth

Guest	Speaker	-	Major	Sponsor

Monday 29th August

7.30am Breakfast

8.30am

Speaker 1: Josh Byrne 
Josh	Byrne	and	Associates	&	ABC	Gardening	
Australia
•		Green	Space	Alliance
•		The	future	is	bright	for	horticulture,	

including turf

9.15am
Speaker 2: John Forrest 
Challenger	TAFE
•		Turf	education	and	research	programs	

9.45am

Speaker 3: Will Pearce 
Sports	Turf	Research	Institute
•		Up	to	39%	water	saving	in	turfgrass	by	
using	the	‘Blue2Green’	system

10.15am Morning Tea

10.45am

Speakers 4:  
Warren Stephens 
City	of	Belmont	LGA	and	 
chairperson	of	the	University	of	WA’s	Turf	
Industries	Research	Steering	Committee.
Hugh Gardner 
City	of	Swan	LGA	and	 
Treasurer	Sports	Turf	Association	(WA)
•		Dealing	with	councils
•		Successful	tendering	for	turf	supply	and/
or	installation	jobs	

11.30am

Speaker 5: Dr Louise Barton 
University	of	WA	School	of	Plant	Biology
•	Water	Management	for	turf
•	UWA	Turf	Research

12.10pm Lunch

1.00pm Leave	hotel	and	travel	to	Kings	Park

1.15pm

Speaker 6: Viny Kapur 
Grounds Manager  
Kings	Park	Botanical	Gardens
•	Maintaining	highly	use	turf	successfully		
	 (including	issues	with	Sting	Nematode)

2.00pm Leave	Kings	Park	and	travel	to	Belmont

2.20pm Team	Building	Activity:	Kart	World	Belmont
•	Monaco	Challenge

4.30pm Leave	Kart	World	and	return	to	hotel

5.00pm	-	6.00pm Free	Time

6.00pm Leave	hotel	foyer	and	walk	to	dock

6.15pm Meet at dock

6.30pm
Forum	Dinner	opened	by	Major	Sponsor
City	of	Lights	-	Swan	River	Cruise
Networking

7.30pm

Speaker 7: Darren Kirkwood 
Director	West	Coast	Turf	and	 
chairperson	of	TGAWA
•		Challenges	for	the	WA	Turf	production	sector
•		The	West	Coast	Turf	story

9.30 pm Return to dock

program

Sun 28  – Tues 30 August 2016 • Perth WA
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(WA). His passion is in sports grounds and in 
working to provide a higher grade community 
ground to encourage and promote physical 
activity. He has advised on the construction 
of playing fields, upgrades and changes to 
improve the quality of surfaces in numerous 
soil types. His passion extends to visiting 
sports grounds whilst on holidays to learn 
about different management practices.

Darren Kirkwood After 
completing a Bachelor of 
Commerce degree and 
attaining qualifications as a 
Certified Practising Accountant, 
Darren’s immediate family went 
into partnership to create a 
new turf farm in the Gingin area. In 2000, he 
took the opportunity to join his family on the turf 
farm and is currently the managing director of 
West Coast Turf, which has a production area 
of 40 hectares, producing seven varieties of 
turf. West Coast Turf has been involved in the 
establishment and maintenance of numerous 
turf facilities throughout the Perth metropolitan 
and regional areas.  Darren has also been 
in the role as chairperson for the Western 
Australian Turf Growers Association since 
2012, having been an active member of the 
association since he joined the family business.

Nathan Maas joined the 
family’s turf growing operation, 
known as Bullsbrook Turf and 
Greenfields Turf, after it was 
founded by his father John in 
1999. Bullsbrook Turf operates 
two farms, one at Bullsbrook 
which has 34 hectares planted 
to turf, including Palmetto Buffalo, Empire 
Zoysia, Wintergreen and two Kikuyu varieties 
(a straight Kikuyu and Village Green). The 
original turf growing property, Greenfields Turf 
at Wanneroo, has 10ha sown to Wintergreen 
Couch and Palmetto Buffalo. Bullsbrook Turf 
has a unique overhead irrigation system set-up 
across 13ha of turf, which features irrigation 
lines hung between tall poles, allowing an 
element of variable rate irrigation. As the urban 
sprawl of Perth encroaches, and additional 
environmental conditions are placed upon 
Bullsbrook Turf, located in the Ellenbrook 
catchment area which is now considered a 
sensitive environmental area, the farm will 
continue to grow high quality turf.

Will Pearce has a Bachelor 
of Agricultural Science from 
the University Of Queensland 
(UQ) majoring in soil science 
and horticulture, specialising 
in turfgrass. He has worked 
with leading Australian turf 
researchers on a number 
of projects including the; EcoTurf project 
(a collaboration between the Queensland 
Government and UQ) and chemical phyto-
toxicity projects. During his time with the 
Queensland Government and Bioscience 
Australia he took a lead role with the design, 
construction and running of the project: Using 
turf for erosion and sediment control (Turf Levy 
Funded Project TU12022). Since undertaking 
his role as a research agronomist and trials 

manager at the Sports Turf Research Institute 
(STRI) Australian base, Redlands Research 
Station in Brisbane in 2014; he has designed, 
constructed, maintained and reported on a 
number of turfgrass research projects. Some of 
these include:
•	 The	establishment,	wear	and	shade	tolerance	

of new seeded Green Couch cultivars. 
•	 The	phyto-toxicity	and	efficacy	of	new	industry	

pesticides on warm season turfgrass.
•	 The	efficacy	of	home	lawn	fertilisers.
•	 The	Blue2Green	system,	a	new	subsurface	

tanked wicking system (which will be 
discussed at the NxGen Forum).

Adrian Pitsikas Since 
establishing the Greenacres 
Turf Group with his brother 
and business partner, Peter 
Pitsikas in 1990, Adrian 
has been instrumental in 
developing Greenacres into 
Western Australia’s (WA) largest turf farm. 
Greenacres is now a 162 hectare holding 
with 120 ha in production at farms located 
at Serpentine (104ha) and its regional farm 
in Bunbury (16ha), employing 30 full time 
staff. Adrian holds Diplomas in Irrigation, 
Horticulture (Turf Management) and Business 
Management. In 1992, and then again between 
2008 and 2012, he was elected president 
of the Turf Growers Association of WA. In 
2001, Adrian was the foundation director of 
Turf Producers Australia, elected inaugural 
deputy vice president and served as secretary, 
treasurer and then chairman until 2013. During 
that time he was also the WA representative 
on the Industry Advisory Committee for Turf 
under the umbrella of the former Horticulture 
Australia Limited.  In 1995 Adrian was one of 
the founding members of the University of WA’s 
Turf Industries Research Steering Committee. 
He has continued to be a generous financial 
contributor to the turf research facility as well 
as mentor and in kind volunteer support for 
many research projects and initiatives. In 2015, 
Adrian was formally recognised by the Turf 
Industry for his long serving commitment to 
ensuring the entire industry benefits from Turf 
Levy investments and was inducted into the Turf 
Australia ‘Hall of Fame’.

Nathan Saville grew up in 
the Sydney western suburb 
of Penrith and prior to moving 
to Western Australia (WA), 
he worked at the Penrith 
Football Stadium. Nathan 
has been turf manager at 
Domain Stadium (formerly known as Subiaco 
Oval) for eight years.  Domain Stadium is the 
home ground to the WA Australian Football 
League (AFL) teams, the West Coast Eagles 
and Fremantle Dockers. In his time as turf 
manager, Nathan has helped the ground host 
events including AFL games, international 
rugby union tests, National Rugby League 
tests, International Rules fixtures and regular 
matches for the A-League soccer and Super 15 
Rugby Union.  Other large scale events include 
concerts by AC/DC, U2, One Direction, Bon 
Jovi and Fleetwood Mac. He has overseen two 
complete re-surfaces of the oval in 2010 and 
2015 following major concerts.

venue and cost details

Dr Louise Barton is a 
senior lecturer in the Faculty 
of Science at The University 
of Western Australia (UWA). 
Her responsibilities include 
teaching and conducting 
various research projects 
related to soil nitrogen 
cycling and water-use. Louise joined the 
UWA Turf Research Program in 2001, and 
jointly coordinates the research program with 
Professor Tim Colmer. Her research interests 
include improving turfgrass water-use efficiency 
and developing management strategies for 
minimising nitrogen losses to ground water 
and the atmosphere. As well as turfgrass 
research, Louise also has a teaching role at the 
University. She is currently a senior lecturer in 
the School of Earth and Environment, lecturing 
on environmental science and soil science. She 
also coordinates agricultural science majors 
and supervises PhD students.

Josh Byrne is an 
environmental scientist best 
known for his role on ABC 
TV’s Gardening Australia 
program where, over the past 
13 years, he has demonstrated, 
to a national audience, the 
practical ways to create sustainable urban 
landscapes. He is a director of John Byrne & 
Associates, a multi-award-winning Freemantle-
based consulting practice integrating the field 
of landscape architecture, build environment 
sustainability and urban water management. 
He is also a Research Fellow with Curtin 
University’s Sustainability Policy Institute where 
his research activities span high performance 
housing, water sensitive biophilic design and 
low carbon residential precincts. He is a former 
member of Horticulture Innovation Australia’s 
Industry Advisory Group for the Nursery and 
Garden Industry and an advocate for the 
national 202020 Vision urban greening initiative.

John Forrest has worked 
as the horticulture/turf 
lecturer at Perth’s Challenger 
Institute of Technology for 20 
years. He holds a Masters 
in Agriculture from the 
University of Sydney, and has 
a Trade Certificate in Golf 
Course Greenkeeping. He regularly lectures in 
the areas of soil science, nutrition, plant health 
and irrigation. He has conducted a number 
of research projects at Challenger Institute 
of Technology, including those relating to; 
recycled water, lime amended bio clay, mulch 
depths for the best water retention on sandy 
soils, soil amendments and nematodes, and 
irrigation emitter efficiency and native grass 
germination rates and suitability for domestic 
lawns in Western Australia.

Hugh Gardener has worked 
in local government areas 
throughout Perth and 
regional Western Australia 
(WA) for more than 15 years 
in the parks maintenance 
and horticulture sector, with 
active involvement with Sports Turf Association 

FORUM & FARM TOURS

OPEN TO YOUNGER TURF PRODUCERS (40 & UNDER)

speaker bios
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FORUM & FARM TOURS

OPEN TO YOUNGER TURF PRODUCERS (40 & UNDER)

Turf Producers Australia Ltd     PO Box 92 RICHMOND NSW 2753    T: (02) 4588 5735    F: (02) 4588 5613    

registration form

Sunday 28 August  – Wednesday 30 August, 2016
(Fly into Perth airport - allow 20 minutes to Novotel Perth Langley) 

Please complete one form for each delegate (payment may be made on one form)

Registration details:
Title:....................  First Name: ...................................................................... Surname: ............................................................................................

Job Title: .......................................................................................................... Organisation: ......................................................................................

Ticketing Name/Title (if different from above): ................................................................................................................................................................

Postal Address:

Number/Street: .................................................................................................................................................................................................................

City/Suburb: ................................................................  State: ......................................  Postcode: .................... Country: .......................................

Contact Details:

W Phone: ...............................................................  Mobile: .......................................................... Fax: ........................................................................  

Email: ................................................................................................................................................................................................................................

Special Requirements: Access / Dietary Requirements / Other: ....................................................................................................................................

Forum options and costs:
This great-value forum and activity package has been generously sponsored and heavily subsidised by Horticulture Innovation Australia  
using the turf levy, and matched funds from the Australian Government, along with other turf industry supporters.

ForuM opTionS (please circle appropriate costs and total)
Member Cost* 

*A Member is a current financial 
member of Turf Australia 

Non Member 
Cost

Full regiSTrATion 
& AccoMMoDATion pAckAge
Includes 2 nights accommodation Sunday 
28 & Monday 29 August, 2016 and all forum 
sessions, meals & activities. 

EARLY BIRD REGISTRATION  
(must book by Monday 25th July) $370 $450

NORMAL REGISTRATION  
(after Monday 25 July) $400 $500

WelcoMe Dinner (Sunday 28 August) - BBQ at Novotel Perth Langley $90 $100

DAy 1 only (Monday 29 August) - Speaker Presentations, Kings Park and Team Building $160 $180

ForuM Dinner cruiSe (Monday 29 August) $120 $135

DAy 2 only (Tuesday 30 August) - Stadium tours and Field Day $80 $90

ToTAl pAyABle (all prices include gST)

Credit card payment:
Total number of delegates to be processed on this payment:   

i hereby endorse Turf Australia ltd to debit this credit card to the value of:   $ .......................

Card Number:                     
   

 

Card Type :   Visa    Mastercard   

              Expiry:  
            

 
Cardholders Name  
(as it appears on card) ........................................................................................................

Signature .....................................................................  Date ................................................  

Payment method:

  By cheque:
 I’ve enclosed a cheque made 

payable to Turf Producers  
Australia Ltd.

  By credit card: 
Check this box and complete  
credit card payment details (right).

Send to:
Mail:  Turf Australia, PO Box 92, 

Richmond NSW 2753

Fax:  (02) 4588 5613

email:  scan forms and email to: 
admin@turfaustralia.com.au

Booking conFirMATion: 
Once your booking and payment is processed, you will be sent a confirmation 
of your booking via mail or email, and a receipted Tax Invoice for your records.

Sun 28  – Tues 30 August 2016 • Perth WA

Verification No:  
(last 3 digits on card rear)

Turf_Autumn_NXGen_2016_4pp_only_2.indd   4 11/07/2016   1:06 pm
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The SynTheTic TuRf DeBaTe

Natural turf does its own talking

T
he rising popularity of synthetic sports and play 
surfaces has been the nemesis of Australia’s 
turf grass industry for the best part of 30 years.

In the arid climate, the sales pitch of using 
less water than natural turf has been an easy 
one for synthetic turf companies to make … and 
one which some of Australia’s turf growers have 
struggled to counteract.

Similarly, the argument that natural turf requires more 
maintenance has been a hard argument for growers to counter.

But recently, health concerns about the rubber infill used in 
synthetic turf surfaces have come to light, raising questions

about its safety. What can Australia’s turf growers do to 
ensure natural turf is installed instead of synthetic?

The simple answer is: Let the natural turf do the talking.
Research has now shown that natural turf has a multitude 

of positives over the synthetic surfaces, mostly from playing, 
health, environmental and cost perspectives.

Does crumbed rubber infill cause cancer? 
For years, concerns have been raised into the safety of the 

crumbed rubber infill which is made from recycled car tyres by 
users of the surface.

The suggestion that the infill poses a cancer risk to those 
who regularly use the surface piqued again late in 2015 and 
early 2016 when publicity over the safety of the surface gained 
momentum. 

The United States (US) Synthetic Turf Council has continued 
to defend its product as safe, highlighting that more than 50 
studies have been undertaken which show it has not been 
scientifically proven that athletes exposed to crumbed rubber 
have higher rates of cancer than the general population.

Research has also shown that crumbed rubber can contain 
toxic chemicals, metals and carcinogens, and in 2009, the 
US Environmental Protection Agency (EPA) studied crumbed 
rubber and found a number of potentially harmful substances 
in it, but not at levels to warrant anything other than a “low level 
of concern”.

However last year, former US women’s national soccer team 
goalie, Amy Griffin gained significant media attention with 
her anecdotal reports of the high numbers of soccer players 
suffering from cancer – predominantly goalies who have had 
closer contact to the playing surface than other players.

Synthetic turf has again come under 
scrutiny as questions are asked as to 
whether the crumbed rubber infill 
used in the surface is carcinogenic. It’s 
an issue the natural turf industry can 
capitalise on, not by scaremongering, 
but by using facts.  Liz Mecham takes a 
look at the issue.
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Infill Bionic Fibre 

Infill Bionic Fibre – on the trail of nature

Innovative plastic technology in a natural design offers numerous 

advantages – here is a selection of the key advantages of Melos 

Infill Bionic Fibre:

Organic structures and shapes are uneven, giving them their natu-

ral appearance. As a consequence thereof the nature has created 

shapes which people find exceptionally pleasant. Nature is also the 

model for the latest generation of infill granules: Infill Bionic Fibre. 

The new Melos Infill Bionic Fibre takes nature as its template and 

implements this by using innovative rubber technology. With its 

organic material form, Infill Bionic Fibre combines many advanta-

ges of natural materials with the sustained safety of proven, cross-

linked EPDM infill granules.

 » Natural haptic and visual attributes due to the organic grain shape

 » High stimulative nature for tacklings due to optimal haptics 

 » Optimal environmental and health attributes due to tested virgin 

material

 » Weather-resistant, long-lasting and durable due to sulphur cured 

EPDM

 » Less use of resources due to the best bulk density of a new  

material

 » The reliability and quality of Melos GmbH

NATURAL 
SLIDING,  
NATURAL  
PLAY.
Infill Bionic Fibre combines the advantages of natural and artificial 
turf in a permanent, stable and sports-functional way.

Quartz sand

Artificial turf

Melos Infill Bionic Fibre

Base layer

A goal keeper herself, Amy began tracking American soccer 
players with cancer in 2009 after noticing the number of children who 
had played soccer on synthetic turf becoming sick with cancer.

In 2014, she raised her concern on the national television 
broadcaster NBC, saying she had heard from 38 soccer players who 
had been diagnosed with cancer. By February 2016 with the media 
still following the story, that number had reached 220 athletes – 166 of 
those were former soccer players, 102 of those were former goalies.

It prompted the US EPA to back-away from its support of the 2009 
research, and for the US Government to commission a study into the 
safety of recycled crumbed rubber.

It also led the US state of New York to ban crumbed rubber as 
a synthetic surface infill in all community fields (not the synthetic 
surface, but the infill).

The US Federal Research Action Plan was announced in February 
2016 and will see the EPA, together with the US Consumer Product 
Safety Commission and the Centre for Disease Control, examine how 
players on synthetic fields might be exposed through skin contact, 
inhalation and accidental ingestion of the crumbed rubber.

Natural turf environmentally superior
Dr Marke Jennings-Temple, Asia-Pacific operations director for 

the Sports Turf Research Institute (STRI) said the argument about 
synthetic turf rubber infill causing cancer was “a nonsense argument”.

While well aware of the hype surrounding the rubber infill, Dr 
Jennings-Temple said it wasn’t worth natural turf growers “running 
down an opposition product when natural turf has so many positives 
over synthetic”.

STRI, which researches sports surfaces for stadiums around the 
world, deals with both natural and synthetic playing surfaces, and 
advises clients on the most appropriate for projects – which includes 
advocating both surfaces.

Dr Jennings-Temple said the issue of health concerns about rubber 
infill was present in Australia, but said there simply were not a large 
number of fields which had the product.

The hype surrounding crumbed rubber had led to more synthetic 
playing surfaces in Australia using alternative manufactured infills, 
known as EPDM and TPE, which did not contain the heavy metals like 
the recycled car rubber infill.

“The research has shown time and again there is not an issue 
with the rubber infill, but the US debate has certainly heightened the 
awareness for people in Australia,” he said.

“The results, even using the most conservative of data, have shown 
there is no increased risk of cancer playing on crumbed rubber infill, 
but the issue has continued to come up because it is a contentious 
one when it comes to player and children’s health.

“In Australia, a lot of synthetic surfaces use the alternative 
products, but they are significantly more expensive than the crumbed 
rubber … and there certainly are crumbed rubber fields in Australia.”

But Dr Jennings-Temple said whatever the issue with synthetic turf 
was, natural turf was a superior product in so many ways, that turf 
growers should continue to sell the benefits of their product, rather 
than run down synthetic turf.

“Natural turf is more environmentally friendly, it is carbon fixing, 
it’s a natural product, there is no carbon cost to natural turf, it 
significantly lowers the surrounding temperature … the list of 
positives to natural turf is very long,” he outlined.

“The carbon cost associated with manufacturing and shipping 
synthetic turf when compared to natural turf, is huge.

“At the end of the day, there are so many positives to natural turf, 
that the only real downside is the wear aspect in very high usage 
fields. But even this can be mitigated with professionally tailored ’fit 
for purpose’ installation and ‘high use’ sports field management.”

Natural turf a safer playing surface
Safety studies also suggest natural turf is safer for athletes to 

compete on than synthetic turf, according to a leading Australian 
sports physician, Dr John Orchard.

Dr Orchard, who is currently the Chief Medical Officer for both 
Cricket Australia and Cricket New South Wales, and was the medical 
director for the Cricket World Cup in 2015, has published numerous 
papers looking at sports injuries. 

His research interests include sports injury epidemiology, 
tendinopathy, muscle strains, the relationship between ground and 
surface conditions and injury, cricket and football injuries.

The research has led him to the conclusion that playing surfaces 
do impact on the severity of the injury and that natural turf is a better 
playing surface in Australia’s climate.

WHILE WELL AWARE Of THE HYpE 
SURROUNDING THE RUbbER INfILL, 
MARkE SAID IT WASN’T WORTH 
NATURAL TURf GROWERS “RUNNING 
DOWN AN OppOSITION pRODUcT 
WHEN NATURAL TURf HAS SO MANY 
pOSITIvES OvER SYNTHETIc”.

Continued...

The crumbed recycled tyre rubber at the centre of the health debate.

Above: The construction of synthetic turf fields 
in Australia feature more new and synthetic infills 

(pictured right), rather than crumbed recycled rubber.
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However, he said the success of natural turf being a better playing 
surface was determined by the correct ground preparation and 
varieties.

“The real issue with any sports injury,” Dr Orchard said, “was 
that the person making the decisions about what playing surface to 
install, or who prepared the surface, was never the person who paid 
the price of being injured.

“Artificial may be as safe as natural in cold climates, such as 
Sweden, but I think in hotter climates, like the US, natural appears 
safer for traction-related injuries.”

In his paper, Is there a relationship between ground and climatic 
conditions and injuries in football? published in 2002, he concluded: 
“Injury incidence in American football played on artificial turf has 
often been reported to be higher than in games played on natural 
grass. This review concludes that the most plausible explanation for 
all of these reported findings involves variations in playing surface 
characteristics.”

“Shoe-surface traction for the average player is the specific 
relevant variable that is most likely to correlate with injury incidence 
in a given game of football. Shoe-surface traction will usually have a 
positive correlation with ground hardness, dryness, grass cover and 
root density, length of cleats on player boots and relative speed of the 
game. 

“It is possible that measures to reduce shoe-surface traction, such 
as, ground watering and softening, play during the winter months, 
use of natural grasses such as perennial ryegrass (Lolium perenne L.) 
and player use of boots with shorter cleats, would all reduce the risk 
of football injuries.”

In Australia, management of the natural turf is also a determining 
factor in injuries, Dr Orchard said.

“Even for natural grass there is more traction with some grass 
types over others,” he added. 

“Ryegrass is probably safest.”
In his 1999 study of Anterior Cruciate Ligament (ACL) injuries to 

Australian Football League players, Dr Orchard concluded:  “Low 
water evaporation and high rainfall significantly lower the risk of ACL 
injuries in AFL footballers. The likely mechanism is a softening of the 
ground, which lowers shoe-surface traction. 

“Consistent extra watering and covering of grounds during periods 
of high water evaporation may lower the rate of ACL injuries.”

Natural turf is cheaper
Economic studies have now shown it is cheaper to install and 

maintain a natural turf surface over the 30-year life span of a synthetic 
surface.

In 2012, the Victorian Department of Sport and Recreation released 
the document Artificial Grass for Sport. The guide was for use by 
sporting clubs, schools and local governments when they were 
considering developing new sports fields using synthetic turf.

The 155-page guide comprehensively covers how to decide on 
what synthetic surface to install, how to fundraise for it, how to 
choose contractors to install it and how to manage the project from 
start to finish.

However, in economic analysis between natural turf and synthetic 
turf on various sporting fields, natural turf was consistently cheaper 
across all playing surfaces in both installation and maintenance over 
the lifetime of the field.

After breaking down the installation, annual maintenance costs and 
replacement costs – using the economic modelling data available 
at the time – a figure for the ‘whole of life’ cost of the fields was 
calculated. 

For a soccer field, with a 10-year lifespan, the natural turf cost was 
$851,167, while a synthetic turf field was $1,128,996. For a 25-year 
cost of a soccer field, natural turf cost $1,671,667 while a synthetic 
field was $1,965,996.

It was similar for lawn bowls, the only discrepancy coming if the 
synthetic surface was sand filled, which protected it from damage.

Over 10 years, a natural bowling green would cost $376,667 
and over 25 years $755,667. For a sand filled rink, costs would be 
$429,600 (10 years) and $753,000 (25 years) while a non-sand-filled 
green would be more expensive at $417,400 (10 years) and $764,500.

A natural turf hockey ground over 30 years would cost $1,710,000 
while a commercially maintained ground would cost $2,320,000 and 
a club maintained ground would cost $1,870,000.

A copy of the guide is available at: http://sport.vic.gov.au/sites/
default/files/Artificial%20Grass%20For%20Sport%20Guide%20
%28pdf%2C%202317kb%29.pdf   

The SynTheTic TuRf DeBaTe (continued)

...INjURY INcIDENcE IN AMERIcAN 
fOOTbALL pLAYED ON ARTIfIcIAL 
TURf HAS OfTEN bEEN REpORTED TO 
bE HIGHER THAN IN GAMES pLAYED 
ON NATURAL GRASS. 

EcONOMIc STUDIES HAvE NOW 
SHOWN IT IS cHEApER TO INSTALL 
AND MAINTAIN A NATURAL TURf 
SURfAcE OvER THE 30-YEAR LIfE 
SpAN Of A SYNTHETIc SURfAcE.

Injuries on synthetic turf surfaces have come under scrutiny.

Sports fields featuring natural turf are more environmentally-friendly, 
safer and cost-efficient compared to synthetic surfaces.
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Natural Turf
Construction

Item Cost

Earthworks $40,000

Drainage (5m spacing) $40,000

Irrigation $50,000

Concrete works, spoon drain $8,000

Topsoil supply, placement and shaping $140,000

Amendments $5,000

Grassing $11,000

Grow in (12 weeks) $11,000

Total Cost $305,000

Annual Maintenance

Item Cost

Mowing (x 70 cuts) $14,000

Fertilising (x 8) $8,000

Pest control (weeds, insects: x 3) $3,000

Aeration (verti drain x 2, slicing x 4) $5,000

Irrigation (3 ML/year) $3,000

Overseeding $2,000

Topdressing $7,000

Surface repair, sod goals (500m2) $5,000

Repair - irrigation system $2,000

Miscellaneous $2,000

Total Cost $51,000

Replacement

Item Cost

Earthworks, levelling, minor drainage $27,000

Amendments $6,000

Grassing $11,000

Grow in $11,000

Total Cost $55,000

Lifespan (years) 15 years

Replacement cost per year $3,667

Natural turf has an indefinite lifespan if properly maintained, generally 
resurfaced between 10 and 20 years

Synthetic Turf 
Construction

Item Cost

Earthworks $76,994

Base construction works $138,844

Synthetic grass (including infill) $355,158

Total Cost $570,996

* Average cost of key suppliers for FIFA 1 Star pitch 

Lights, fencing, goals & accessories not included.

Annual Maintenance

Item Cost

Weekly cleaning $10,000

Monthly grooming $8,000

Annual surface treatment $2,000

Miscellaneous $1,000

Total Cost $21,000

Replacement

Item Cost

Uplift existing surface $11,000

Disposal of existing surface $11,000

Minor base repairs $16,000

Synthetic grass $200,000

Infill $110,000

Total Cost  $348,000

Lifespan (years) 10 years

Replacement cost per year $34,800

Synthetics need to be replaced every 8 - 12 years

Soccer - Whole of life costing comparison
Dimensions: 105m x 68m + 3m run offs = 111m x 74m = 0.82 ha

Total cost of ownership: 10 years

Cost of Ownership Turf Synthetic

Construction $305,000 $570,996

Maintenance $510,000 $210,000

Surface Replacement $36,667 $348,000

Total Cost of Ownership $851,667 $1,128,996

Total cost of ownership: 25 years

Cost of Ownership Turf Synthetic

Construction $305,000 $570,996

Maintenance $1,275,000 $525,000

Surface Replacement $91,667 $870,000

Total Cost of Ownership $1,671,667 $1,965,996

Inflation has not been factored into any of these calculations. All costs were calculated in 2009 and are GST inclusive. 
Source: Artificial Grass for Sport, Victorian State Government - Department of Planning and Community Development
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Artificial Grass
Construction

Item Column 1 Cost Column 2 Cost

Earthworks - -

Base construction works - -

Synthetic grass (including infill) - -

Total Cost $670,000 $670,000

Lights, fencing, goals & accessories not included.

Annual Maintenance

Item Commerical 
Maintenance

Club 
Maintenance

Weekly cleaning - -

Monthly grooming - -

Annual surface treatment - -

Miscellaneous - -

Total Cost $20,000 $5,000

Replacement

Item Column 1 Cost Column 2 Cost

Uplift existing surface - -

Base and shockpad repair - -

Synthetic surface system - -

Total Cost $350,000 $350,000

Natural Turf
Construction

Item Cost

Earthworks -

Drainage (5m spacing) -

Irrigation -

Concrete works, spoon drain -

Topsoil supply, placement and shaping -

Amendments -

Grassing -

Grow in (12 weeks) -

Total Cost $400,000

Annual Maintenance

Item Cost

Mowing -

Fertilising -

Pest control -

Aeration -

Irrigation -

Overseeding -

Topdressing -

Surface repair, sod goals -

Repair - irrigation system -

Miscellaneous -

Total Cost $40,000

Replacement

Item Cost

Earthworks, levelling, minor drainage -

Amendments -

Grassing -

Growing in -

Total Cost $55,000

Hockey - Whole of life costing comparison
Dimensions: 91m x 55m + 5m run offs = 101m x 65m = 0.66 ha

Total cost of ownership: 30 years

Item Cost

Construction $400,000

Maintenance - $40,000 x 30 years $1,200,000

Surface Replacement - $55,000 at yrs 15 & 30 $110,000

Total Cost $1,710,000

Total cost of ownership: 30 years

Item Column 1 Cost Column 2 Cost

Construction $670,000 $670,000 

Maintenance $20,000 x 30 yerars $600,000 –

Maintenance $5,000 x 30 yerars – $150,000

Surface Replacement $1,050,000 $1,050,000

Total Cost $1,671,667 $1,965,996

Inflation has not been factored into any of these calculations. All costs were calculated in 2009 and are GST inclusive. 
Source: Artificial Grass for Sport, Victorian State Government - Department of Planning and Community Development

Note 1: The figures shown below are based on 
high quality sporting surfaces (sand dressed 
artificial grass and its natural turf equivalent).

Note 2: On the Artificial Grass side of the page, 
Column 1 shows the ‘worst case’ scenario for 
maintenance - all undertaken at commercial cost. 
Column 2 figures reflect most of the maintenance 
being undertaken by club volunteers.

Note 3: These figures represent 2010 costings, 
but are for ‘indicative’ purposes only. Therefore 
detailed cost breakdowns have not been sought.

The SynTheTic TuRf DeBaTe (continued)
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Synthetic turf and its contribution to player 
injuries in the Australian Football League (AFL) will 
be the subject of an ongoing review after another 
injury was attributed to the surface this season.  
Liz Mecham explains.

A
n AFL investigation into the use of synthetic turf around 
natural turf playing fields came after an injury to Geelong 
player, Daniel Menzel who injured his ankle playing at Etihad 
Stadium by sliding into the boundary fence in early June.

The Geelong forward said he felt the synthetic surface 
contributed to the injury because it allowed him to slide with 
speed into the fence.

A wide ring of synthetic turf, to allow for vehicles to drive on, begins within 
centimetres of the boundary line of the playing field at Etihad Stadium. A 
similar ring of synthetic turf is installed at the Melbourne Cricket Ground, 
however, it begins at least one metre from the boundary line.

The issue was already a hot topic with the AFL after Brisbane Lions forward, 
Michael Close suffered a season-ending knee injury on the Stadium’s artificial 
turf near the interchange bench last season.

An AFL investigation into that incident dismissed concerns that the turf had 
contributed to Close’s injury, similarly, the surface and its safety passed both 
the AFL and independent safety assessment tests in June.

However, the AFL has now formed a player Working Group to assess safety 
concerns from the playing group around synthetic turf.

The group will review the synthetic product involved at stadiums, the 
maintenance of it and how close it should be to the boundary line.

Geelong player, Jimmy Bartel, a Board Member of the AFL Players’ 
Association, said the issue had been addressed with the Association and a 
statement released, by the association, said players won’t be accepting things 
as they are, labelling the synthetic surface “like concrete”.

“I think in today’s age we can find something like a better alternative that has 
a little bit more give in it than that style of Astroturf,” Jimmy Bartel said.

“It is like concrete and if people saw how Dan Menzel hurt his ankle — 
he just slid across the top of it like when you’re running in footy boots on 
concrete.

“I think we can find a better alternative that makes it safer and very usable 
for all of the machinery.”

The Statement said it had asked every club for feedback on the “fake grass” 
and had raised concerns with the AFL “with a view to finding a better solution”.

“Players have expressed concerns regarding the proximity of the synthetic 
turf to the playing surface, which makes it more difficult to slow down and/or 
change direction, potentially contributing to injuries such as that suffered by 
Daniel Menzel,” the statement said.

“The players also feel that the synthetic turf is harder and more abrasive 
than natural turf, leading to more painful injuries when landing or sliding.” 

AFL puts synthetic turf on notice

THE pLAYERS ALSO fEEL THAT THE 
SYNTHETIc TURf IS HARDER AND 
MORE AbRASIvE THAN NATURAL TURf, 
LEADING TO MORE pAINfUL INjURIES 
WHEN LANDING OR SLIDING.
AFL Players’ Association.

The SynTheTic TuRf DeBaTe (continued)
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Two Victorian turf farms are echoing what 
research is continuing to say:  
“That conscientious Work, Health and 
Safety management can make a farm 
more profitable by using an onfarm safety 
culture.”  Liz Mecham speaks to both 
Evergreen Turf and Lilydale Turf to spell-
out quite simply what growers can do to 
ensure that their safety culture pays-off. 

Case Study – Evergreen Turf

W
hen it comes to operating a turf business with 
clearly defined safe work practices, Evergreen 
Turf chief executive officer (CEO), Paul Mahoney 
doesn’t mince his words.

“It’s a lot easier investing time in employees to 
get them to work and home safely, than spend 

your time at the Coroner’s Court,” he strongly states.
To him, it is that simple.
Evergreen Turf has recently undergone the auditing and approval 

process and now holds Certification to International Standards ISO 
9001 (Quality), 14001 (Environmental) and 18001 (Health & Safety). 

“The integration of the three standards (Integrated Management 
System - IMS) provides for a more effective approach as policies and 
procedures are not managed in isolation but rather take into account 
the wider implications across the three standards,” Paul explained.

Pursuing the standards wasn’t necessarily about being better 
than other turf growers, but in a competitive market, could mean the 
difference between being engaged as a contractor, and not.

Paul makes no apology for pursuing a safety focus at Evergreen.
Taking on the CEO role two years ago, he has a background 

in senior management in the oil and gas industry, which has safe 
working practices ingrained in its culture.

“The idea that safety and leaning safe work practices is time consuming 
is an interesting one because anyone can be taught a new way of doing 
things, and if you do it often enough, it becomes a learned practice and 
second nature … to the point where you never start a job without filling in a 
work card and assessing the safety aspects of a job,” he said.

“It is perhaps something that they didn’t have to do previously, but 
now our guys do as a matter of course.

“And at the end of the day, you are putting time into ensuring your 
employees, contractors and the wider community are safe … that’s 
not wasted time if it means they get home at the end of each day.”

IT’S A LOT EASIER INvESTING 
TIME IN EMpLOYEES TO GET 
THEM TO WORk AND HOME 
SAfELY, THAN SpEND YOUR 
TIME AT THE cORONER’S 
cOURT.
Evergreen Turf, Paul Mahoney.

Victorians step-up the pace with OH&S

WORkSAfE

pURSING THE STANDARDS WASN’T 
NEcESSARILY AbOUT bEING bETTER 
THAN OTHER TURf GROWERS, 
bUT IN A cOMpETITIvE MARkET, 
cOULD MEAN THE DIffERENcE 
bETWEEN bEING ENGAGED AS A 
cONTRAcTOR, AND NOT.
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site, identify any potential risks, mitigate them and then work safely.” 
SOPs and SWMS now operate over all of Evergreen’s activities, from harvesting to laying, 

operating a forklift, chemical-use and watering records – each step of the process is now 
documented.

Paul said the additional paperwork which came with being a safer workplace “is what it is”, 
but the business was moving to an online system in the near future, where all documentation 
will be able to be accessed and completed via a mobile phone.

The accreditation means Evergreen needs to continually assess its activities and practices 
and improve them where possible.

“The whole thing with the accreditation is you don’t just get it and then sit back on your 
laurels,” Paul stressed.

“There is a continuous process of self-assessment and improvement.”  

 
Hazard Identification Checklist  F303-76 

Version 2 

Page 1 of 2  

Uncontrolled once printed 
Date May 16  

ADDRESS/SITE DETAILS 
Job No:    

 
Lob No/Street No.:   

 
Street Name & 
Suburb:  

 
 

SCOPE 
 
 
Job Details/Activity:  

 
 
 
 

Is there anything else the operations team needs to know to ensure a safe and high quality outcome for this project?  
 
 
Comments:  

 
 
 
 
 

STOP THINK PLAN - ASSESS THE 
RISK 

ACT - CONTROL THE 
RISK 

 

1. Before starting work, please complete the checkbox below. Tick if hazard/work practice is present and the control in place.  2.  Use the comments section in each area to list any new or unexpected job related hazard and how they 
will be controlled. Print /sign your name.  

 
Area Hazard Control Comments (Other 

Controls) Driving/ 
Towing 

Pedestrians 
Unsafe parked vehicles 

Limited/no access 
Unsafe loads 

 
 
 
 

Signage in place              
Spotter present           

Communicate   
Take alternative route      

 
 
 
 

  

Slips/Trips/Fal
ls 

Wet/Muddy Site 
Rubbish on site               Slippery Driveway           

Trip hazard              
Uneven ground         

 
 
 
 
 

Rubbish removed             Reduced w/barrow load  
Hazard removed           Crushed rock used 

Boards placed over uneven/wet/muddy areas 
Unsafe area barricaded    

 
 
 
 
 

 
 

 

Plant, 
Machinery & 
Equipment on 
Site 

Bobcat (Type ________) 
Tip Truck 

Excavator 
Power Tools 

Operator in training 
Excessive Noise Other 

__________________ 
__________________ 

 
 
 
 
 
 
 
 
 

Operator licensed/trained to use 
Equipment prestart 

Defect reporting 
SOP readily available 

Exclusion zone 
Signage 

Power cords checked  
Guarding in place 

PPE&C used Supervised by competent 
operator 

 
 
 
 
 
 
 
 

 

 

Operator in training to 
complete: 
Plant/Equipment:  
Supervised by: 
Hours: 

 

STOP – THINK – PLAN - ACT 
 

 

Continued...

Above: Evergreen Turf developed stickers to promote a safety culture on farm.

Below: Evergreen Turf’s Hazard Idenfification Checklist forms part of the everyday safety 
requirements staff undertake when completing a job to ensure a safe workplace.

Paul said the staff at Evergreen had 
accepted the changes brought about by the 
new workplace safety practices, because none 
were developed “on high and handed down”.

“We didn’t sit on high and hand down 
changes, the staff were part of the 
identification of safety issues and how they 
could be addressed … simple things like our 
head office is on a farm, with 2.5 kilometre dirt 
road access, and we looked at ways to make 
that safer,” he explained.

“There is now a speed limit and employees 
have headlights on so if dust is raised they 
can be easily seen. Those things have 
become standard practice now.”

The three International standards 
Evergreen recently achieved ensure the 
business and its 45 employees over two 
states (Victoria and New South Wales (NSW)) 
now have processes in place to document 
every job they complete.

Evergreen Turf operates a 48 hectare turf 
production/nursery farm in Victoria and another 
in NSW, and has a large landscaping operation, 
sportsfield construction and maintenance 
division, a major projects group which builds 
racecourses, elite sports stadiums and golf 
courses, and employs 45 staff.

Paul said at any time, staff could be 
operating in up to 20 different locations in 
Australia so operating under a single system 
was vitally important.

He said Evergreen had safety practices in 
place built up over the previous 30 years, but 
in the last two years, the system for identifying 
safety risks, developing mitigation strategies 
and continually reinforcing safe work practices 
has moved to the forefront of our thinking.

“Through the implementation of the IMS 
we have developed our underlying health and 
safety mantra which is ‘Stop. Think. Plan. 
Act.’ and our health and safety processes 
support this at all times,” he said. 

It is displayed in all areas of operation from 
offices, to vehicles and plant and equipment.

The system operates at a number of levels:
Policy: what do we aim to achieve?

Procedure: how do we do things?

Forms: what have we done?

“It requires us to have more robust 
documentation across our operations from 
Standard Operating Procedures (SOP’s) to 
Safe Work Method Statements (SWMS), 
risk assessments, staff training records, 
reporting and analysis,” Paul said. 

“In terms of day-to-day functions, our 
staff members have to complete paperwork 
(soon via mobile phone) before commencing 
work (pre-start checks) and then at 
commencement (Job Start Card) and at any 
time issues may arise. 

“The Job Start Card has become a key 
document as it asks staff to assess their job 
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L
ilydale Instant Lawn’s Occupational, Health and Safety 
(OH&S) manager, Denise Lusk has some sage advice for 
turf growers who are apprehensive about where to start when 
initiating or improving workplace safety on their farms.

“Just start. Just take the first step … it feels like a big step 
… but once you start, you are on your way to a better safety 

culture,” she said. 
It is advice Denise, who is happy to give out when it comes to 

workplace safety on turf farms, having refined their processes six 
years ago in their own business.

The business is now accredited with CM3 (an OH&S/WHS 
accreditation business) and has accreditations for workplace safety 
through the Lawn Solutions Australia group.

Denise is a big advocate of sharing advice when it comes to safety, 
and promotes using state-based occupational/workplace health and 
safety authorities and associations to help improve operations.  

Lilydale Instant Lawn’s push to overhaul its safety procedures and 
culture came from a major client who had enlisted CM3 to ensure that 
any business they dealt with was OH&S compliant. 

“But it was a fantastic opportunity to see how, as a business, our 
processes/procedures were. It took many months of work to raise our 
level to the high standard it is today,” Denise explained.

Documentation, reporting and reviewing is now a big part of 
Lilydale Instant Lawn’s safe operating procedures with its 30 staff 
across the entire gamut of the business, which includes four turf 
farms growing about 190ha of turf at Yarra Glen, Pakenham and 
Bairnsdale.  

“We are not only farmers who grow turf, we are also in the logistics 
business as we also deliver the turf,” Denise said.  

That meant the business needed to get across all the changes 
with the new National Heavy Vehicle Regulator when it came into 
operation last year.

“To do this,” Denise said, “we joined the Victorian Transport 
Association to get a better understanding of definitions and to ensure 
compliance with the logistic side of our business.”

Denise doesn’t shy away from the fact the initial learning curve 
when they started improving their processes and becoming 
accredited operators was a daunting one.

“It was a pretty intense three months, but it set us up so that we 
have the processes and systems now and we continue to review our 
processes, educate and train our staff. The safety culture at Lilydale 
Instant Lawn has certainly changed over the years, our staff now see 
the benefits of Lilydale Instant Lawn’s OH&S system,” she added.  

Although at times Denise felt it was a slow process to change 
people’s mindsets on safety, “… it has been very worthwhile”.

Over the last two or three years, the business has had three visits 
to their different farms by WorkSafe.

Denise said, although the visits still make her tense, she has found 
WorkSafe inspectors happy to help the business be more compliant.

“The inspectors are more than happy to go through your systems, 
give advice and recommend changes if needed,” she said.

“I use these visits to check out our systems and improve the safety 
in our business.  

“The last inspector at our Pakenham farm ended her visit saying 
she wished other businesses would be as pro-active as we were.  

AT THE END Of THE DAY, THE 
WORkpLAcE INSpEcTORS AREN’T 
THERE TO TRAp YOU, THEY WILL 
ALWAYS bE UNDERSTANDING AND 
HELpfUL If A bUSINESS IS TRYING 
TO IMpROvE ITSELf.
Lilydale Instant Lawn’s, Denise Lusk.

Case Study – Lilydale Instant Lawn

WORkSAfE

Victorian’s step-up the pace with OH&S (cont.)

Garry and Denise Lusk are happy to give out 
advice on workplace safety on turf farms.
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...a new-look magazine that talks directly 
to the industry. 
To make a booking, arrange artwork or for advice 
on how to maximise your value from advertising 
in Turf Australia, or to tailor a package specific to 
your particular needs.

Trade Directory advertising is available in this 
magazine for the following economical rates:

Size Width Height Single Issue Rate

< 1 Unit 89.5mm 61.5mm $120 plus GST

2 Unit 89.5mm 127mm $230 plus GST

4 Unit 184mm 127mm $360 plus GST

For more information contact Advertising Coordinator: 
Rachel Layt  T: (02) 4588 5735  E: admin@turfaustralia.com.au

australiaturf
ADvERTISING OppORTUNITY

Just because that’s the way you’ve always done it, doesn’t mean it can’t change. 
“I’d like to think that turf farms are generally heading for a high level of safety 

across the board and this makes us proud to be a part of the turf industry.
“At the end of the day, it does mean more work, but neither Garry (Denise’s 

husband and managing director) nor I want to be the person to make the call to an 
employee’s family saying they’ve been injured or killed.”   

Which made all the hard work worth it.
“At the end of the day, the workplace inspectors 

aren’t there to trap you, they will always be 
understanding and helpful if a business is trying to 
improve itself.  

“However, if there was a serious accident or 
worse, I would not want to be sitting down with 
WorkSafe explaining how we had not got around to 
improvements.”  

Denise also encourages growers who are unsure of 
where to start, to “just start”.

“Pick up the phone and ring another business who 
you know has a system in place and talk about how 
they do things,” she stressed.

 “There is so much information out there now and 
unfortunately it’s still a bit piece-meal. But by looking 
around, and getting information from lots of sources, 
you can build a picture of what you can use and need.”

Some simple and effective changes have been 
creating what Denise calls, Lilydale Instant Turf Safety 
Centres. These are areas on each of the properties 
dedicated to OH&S which have not been costly to set-
up, but cover all the day-to-day safety requirements 
for staff.

“In these areas, no matter which farm you are 
operating from, you will find all relevant SWMS & 
Risk Assessments, First Aid, Personal Protection 
Equipment, etc.,” she said.

At the end of the day, Denise said while she – and 
the business – had learnt and grown exponentially 
from six years ago when they went through their first 
accreditation, it had been a good process to undertake.

“For any small business it can be costly, but 
honestly you cannot afford, as a business, not to do 
it,” she urged.

“There wouldn’t be a turf business around that was 
operating with the same machinery or the same way 
they did when they started out … safety is the same. 

Each of the Lilydale Instant Lawn farms has an ‘OH & S Safety Centre’ in the office 
which holds all of the relevant safety equipment and documents for staff and visitors.

jUST START. jUST TAkE THE fIRST STEp … 
IT fEELS LIkE A bIG STEp … bUT ONcE YOU 
START, YOU ARE ON YOUR WAY TO A bETTER 
SAfETY cULTURE.
Lilydale Instant Lawn’s, Denise Lusk.
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Understanding the workplace trends in 
office environments might seem a long 
way from growing turf, but the trends, 
ideas, staff movements and employment 
of productive staff all resonate in the turf 
industry according to human resources 
company, wattsnext. Liz Mecham found out 
what growers can take away from improved 
human resource management.

W
hile Human Resource (HR) management isn’t 
something many turf growers pay enough 
attention to, a company engaged by Turf 
Queensland (QLD) earlier this year has found 
some far-fetched HR practices are the turf 
industry’s biggest assets when employing and 
engaging staff.

wattsnext National Head of Delivery, Amy Evans addressed two 
Turf QLD workshops earlier this year on workplace trends, social 
media and succession planning.

While the three topics might seem as far apart as any, the sessions 
have been invaluable to turf growers who have been able to see how 
such things are not just office-based trends, but some of the key 
issues the turf industry is dealing with.

Amy explained that while some workplace trends, like office design, 
might have nothing to do with turf, the trend towards health and 
wellness and encouraging staff to have more fresh air and open space 
was something turf could capitalise on to attract the best employees.

Similarly, the turf industry’s position of having multiple generations 
working together can mean the trend of Generations X and Y using 
social media can be harnessed and used to turf’s advantage. 

However, the high numbers of inter-generational family business 
structures in the industry also means the issue of succession 
planning can be a combative one for turf businesses.

“The Turf QLD workshop participants provided a good example 
of the many different generations currently employed on turf farms 
along with the current HR trends and the different ways in which each 
generation works,” Amy said.

“The world of business is a whole new one where, for the first time, 
we have five generations all working under one roof, and the trends in 
the workplace are being led by their different wants and needs, and 
particularly by the younger workers known as the ‘millennials’ who 
have very different wants in a workplace to previous generations.” 

Social media
Amy said regardless of what industry a worker was employed in, 

social media was “becoming the norm” and those businesses without 
a large number of Generation X and Y employees “who are not 
embracing it, are being left behind”.

“Turf has an issue with attracting talented employees … but 
Generations X and Y want to see more than just pictures of a turf farm 
on a website, they want to see how and why turf farmers do what they 
do,” Amy said.

“You can use social media to market farms and the industry.”
The generational gap between social media users was evident, 

Amy said, when in the workshops the question of who uses social 
media to market their business was raised.

“We had two generations in the room at the workshops, and the 
younger generation were all on it, but the older generations don’t 
understand it, and don’t have anything to do with it,” she said.

What’s next for making workplaces better? 
INDUSTRY DEvELOpMENT



“In some cases, they think they are too old to learn, 
but they are mistaken.”

Amy said after explaining the way social media 
applications like Twitter, LinkedIn, LinkedIn, and has, 
since, been an active user.

“The feedback on how growers can better use social 
media has been fantastic, and we’ve had growers get in 
touch with us to learn even more about how it can benefit 
their business since the QLD workshops,” Amy said.

“That shows growers want to know more, but the 
push to promote the industry through social media 
needs to be a whole of industry push to really sell the 
turf industry to the wider audience.

“In doing so, it can help attract the employees with 
the talent the industry needs, and promote the benefits 
of turf and the turf industry.”

The new age employee
Amy said the way in which an employee worked had 

changed significantly with generations.
As much as 75 per cent of the Australian workforce 

is now made up of “millennials” – people born after 1990 – meaning 
understanding them as an employee was important for turf growers 
who employed them.

“There is a real trend towards third-space workplaces,” Amy said, 
“where employees work from a coffee shop, or multiple locations, and 
there is a lot more flexibility around where the workplace is.

“The turf industry needs to know what it’s competing against for 
employees.

“There is a tech savvy workforce out there that measures work 
completed by output, rather than hours spent in a workplace.”

Amy also explained the “revolving door” of the workplace which 
showed younger generations would “job hop” and have five different 
careers over their lifetime.

It was something turf growers needed to be mindful of, and 
understand that younger employees were not going to have a long 
tenure in the one workplace if they didn’t feel valued.

“The feedback from growers was that if the younger employees 
were only going to be there for a short amount of time, was it worth 
investing the money in training them in the turf industry if they were 
only going to leave?” Amy said.

“Understanding how to keep an employee is a big thing. And the 
worst outcome is not training them but they stay.

“The younger employees will stay because they are engaged and 
valued in the workplace they are in, not just for the sake of it, like 
previous generations might have. Making employees feel valued is not 
hard or costly.”

Amy also explained the new online portal known as, Glass 
Door, which allowed employees to rate employers with stars, like 
TripAdvisor, meaning any future employees could look up a turf 
grower to see how previous employees ‘rated’ them as a boss.

“Turf growers can’t escape the online trends like this,” Amy said, 
“they have to embrace it and be part of it.”

However, Amy said the turf industry, and agriculture in general, had 
a big advantage over other industries in the health and wellness trend 
which has seen employees want more fresh air, and open work spaces.

“That’s a big bonus for the turf industry, because the turf workplace 
is already out in the open and in the fresh air … how is turf competing 
against the plethora of other, office-based jobs?” she asked.

Generational change 
When having at least two generations working in a turf business, 

discussion about how the different generations worked created much 
conversation between workshop participants, Amy said.

“Understanding the different ways in which the generations work 
can be beneficial to any business and there were certainly some 
trends which were evident in an office-based business and the turf 
industry,” she said.

This included the trend towards “reverse mentoring” where the 
younger generation mentored the older generation in areas they were 
skilled in, such as social media and technology, not just the older 
generation teaching the younger ones.

“There is a lot of reverse mentoring that can happen in the turf 
industry – on one side there is the technological knowledge and 
on the other there is the practical knowledge and the knowledge of 
building relationships – generations being able to mentor one another 
can be very beneficial to a turf business,” Amy stressed.

Amy said the session on succession planning was well received.
“Understanding what succession planning is and what it means 

to each individual business was well known, as was the legal and 
financial side of the planning, which many of the turf growers had 
undertaken,” she said.

“But it was the softer, more emotional side of the planning which 
many hadn’t done or understood.”

That included setting clear parameters around what the parents 
wanted out of the succession change and what the younger generation, 
who were taking over, wanted, what their visions and challenges were 
with the change, and the way it can impact family harmony.

“What we have found talking about succession planning is that the 
younger generation expect a definitively ‘5pm on Friday’ retirement 
handover, when it actually needs to be phased-in for the older 
generation,” Amy explained.

“And when there is conflict, while many businesses have the legal 
and financial plans in place, how to deal with that conflict and what 
measures a business should put in place to deal with, or avoid, it 
haven’t been handled well at all.”

“Each generation works through the change differently,” Amy said, 
“And that’s ok, but there needs to be forms of acceptance on both 
sides of that.

“If there hasn’t been a good framework of understanding of 
the emotional aspect of the generational change and succession 
planning, then there can be a lot of angst caused.”

Amy said setting parameters or frame works to deal with this can be 
as simple as well structured family meetings, or getting an unbiased 
and independent third party involved to work through any issues. 

wattsnext is a HR Consultancy firm focused on creating great 
workplaces. The goal has always been to make SME’s (small - 
medium enterprise’s) amazing by better utilising their human 
capital.  Their goal is to disrupt the traditional ways of thinking 
about HR, use unique methodologies to provide customised and 
sustainable solutions that are always commercial, creative and 
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Variable Rate Irrigation (VRI) is about to 
have a big impact in the turf industry if 
the first installation of the technology 
at Australian Lawn Concepts (ALC) is 
any indicator of its ability to transform 
production. Liz Mecham reports.

“E
asily I can say that it’s already saved us 10 per 
cent in water costs, and it will pay itself off within 
12 months … and we’ve only been operating it 
fully for two weeks,” ALC’s John Keleher said, 
when explaining his new VRI system.

“If nothing else, it will save me the $20,000 a 
year I used to have to spend on gravel to fix roads which were sodden 
with the irrigator going over them and then trucks driving on them – 
straight away they aren’t being wet by the irrigator so I don’t have that 
cost of gravel.”

ALC’s decision to install VRI technology came when trying to find 
ways to improve productivity and yield on the Queensland (QLD) 
farm, rather than buying more land, and took 18-months of research 
into the New Zealand-developed product.

“We looked into precision agriculture because it is more economic 
to develop the land you already own than buy more, and we wanted 
to be more efficient with our use of the finite resource that is water,” 
John explained.

“We harvest turf on a square metre basis, sell it on a per square 
metre basis, but we irrigate on a 60ha basis.”

The VRI technology was retro fitted on a 10-year-old, seven-span 
(600 metre) pivot irrigator which covers a 60 hectare area on ALC.

Under that pivot, John said, are three varieties of turf which all have 
different harvesting and irrigation requirements, not to mention soil 
types.

The installation of the system has seen new electronic taps fitted 
on each outlet which are connected to a GPS-system housed in a 
central control unit. 

Computer-based management software has site soil type and 
variety information added to help manage the way in which the water is 
applied. Water is then applied at varying rates depending on where the 

pivot is geographically located on its circular lap. Variable flows occur 
from each of the individual taps along the length of the pivot span.

John said the system had already brought back into production 
areas which had been out of production, or low yielding.

“That 60ha area has so many different soil types, it ranges from 
sandy soil to heavy black soil to creek beds, and we were working 
around all that … constantly turning taps on and off and it was hard 
work, whereas now, the irrigator works around all of those things for 
us,” he added.

“Already we can see that where we used to have to try and work 
around an area that would easily get water logged, we can now just 
irrigate it for as much as it needs, and areas which had dried-off too 
much before harvest can have an irrigation without damaging areas 
around it.”

Scheduling the irrigation has also become a much less labour 
intensive operation.

“We literally had to go out at all hours and turn taps on and off – 
now I can do that from my phone or ipad when I’m sitting at home,” 
he said.

Granted, John said, there had been a steep learning curve for 
himself and staff with learning the programming of the new system 
and re-training themselves to a new way of irrigating.

“But all of that has also helped us have an even greater 
understanding of what our paddocks are really like,” he stressed.

The system has also come at a cost, but one much less than many 
expect.

RESEARcH & DEvELOpMENT

Australian turf first as Variable Rate Irrigation 
technology installed in Queensland

EASILY I cAN SAY THAT IT’S ALREADY 
SAvED US 10 pER cENT IN WATER 
cOSTS, AND IT WILL pAY ITSELf Off 
WITHIN 12 MONTHS … AND WE’vE 
ONLY bEEN OpERATING IT fULLY 
fOR TWO WEEkS.
ALC’s, John Keleher.
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For the 600m pivot span, the system cost ALC $60,000. 
“When you break it down, that’s $10,000 per 100 metres, or $100 a 

linear metre, and when you can more effectively and efficiently grow every 
square metre of turf underneath it … it doesn’t take long to work out its 
going to pay for itself very quickly,” John explained quite convincingly.

“It will pay itself off for us within a year.”
Savings are also being seen in the form of water cost savings, with John 

suggesting 10 per cent savings would “easily” be achieved immediately, 
and when savings to the cost of roads were taken into account, along with 
bringing an additional five per cent back into production from noted wet 
areas, the benefits quickly added-up.

The Turf QLD Field Day held at ALC earlier in the year attracted growers 
from three states, with an estimated 90 people attending.

John believed it was because there was a thirst for knowledge about 
precision agriculture in the turf industry.

“People in our industry are looking at ways they can be more efficient, 
increase their yields, and be more precise with what they are doing,” he said.

“VRI has great capacity in our industry to really give some benefits 
to growers, and at the same time, make us better users of our water 
resource.” 

John Keleher will present 
at the Queensland and 
Victorian State Forums 
respectively on  July 27 
and August 25. For a copy 
of a State Forum program 
visit www.turf.australia.com.au

vRI HAS GREAT cApAcITY IN OUR 
INDUSTRY TO REALLY GIvE SOME 
bENEfITS TO GROWERS, AND AT 
THE SAME TIME, MAkE US bETTER 
USERS Of OUR WATER RESOURcE.
ALC’s, John Keleher.

STATE FORUMS

2016 

Below: Detailed paddock information is used by the irrigator 
to more efficiently water turf via the FieldNET software.
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THE LINDSAY ADVANTAGE

IRRIGATION SOLUTIONS THAT INCREASE YOUR PROFITS

Growsmart® Precision VRI 

FieldNET™ Wireless Irrigation Management

Stay informed and make adjustments 
on the fly with FieldNET by Lindsay.

FieldNET integrates with Precision VRI 
to provide complete remote irrigation 
management, with VRI control, 
monitoring and reporting.

The innovative easy-to-use tool  
saves time, energy, labour and water.

Grow high quality, even turf with less irrigation water – increasing 
revenue at a reduced cost and environmental impact.

How you ask? Growsmart Precision VRI controls every individual 
sprinkler removing the limitations of traditional blanket 
irrigation. Optimise the use of resources by delivering irrigation 
only where is needed and reduce environmental impacts such 
as nutrient leaching and run-off.

“Precision VRI gives us the ability to salvage areas not previously 
harvestable, I think a 15% increase in harvest will be achievable” 
says John Keleher from Australian Lawn Concepts, “There will 
be many more benefits of this technology to our turf operation, 
I can see it paying for itself in 12 months.” 

For more information talk to your local Zimmatic® by Lindsay 
dealer or visit www.growsmartprecisionvri.co.nz. 

0458 967 424
infoaustralia@lindsay.com

Innovative technologies including variable rate irrigation 
(VRI) were showcased at the recent Field Day held at 
Australian Lawn Concepts’ farm at Boyland in Queensland.

The Growsmart Precision VRI technology, installed on the property by 
Dover and Sons, is the first variable rate irrigation system utilised for turf 
production in Australia. 

More than 75 growers from three states were on hand to see the potential 
for their own turf growing operations with variable rate technology.

One of the biggest challenges for the Australian turf industry has 
been growing and sustaining high quality, even turf on spatially variable 
soils with the traditional blank irrigation application. Under this method, 
it is almost impossible to avoid damage to a turf area on the point of 
harvesting while continuing to deliver enough water to the remainder of 
the turf growing area.

This challenge can be overcome by using VRI technology, which can apply 
water when and where it is needed on any area underneath the one irrigator. 

Removing the limitations of traditional blanket irrigation is only one 
of many benefits of a system such as Growsmart Precision VRI. Used 
to its full potential, the system will allow growers to optimise the use of 
resources and reduce negative environmental impacts.

The irrigation requirements of turfgrass underneath a spray irrigation 
system can vary due to many factors such as species, growth stages, 
root zone characteristics and turf quality requirements. By using VRI, 
improvements to the quality of turf produced by delivering only the water 
the turf needs, while water savings can be achieved through a reduction 
in irrigation to heavier soils, less run-off and the better delivery of water 
over areas prone to getting too wet and boggy. 

Concurrently, with a VRI system, irrigation can be completely avoided 
over pre-harvest areas, buildings, tracks, roads, waterways and non-
productive areas. 

The Growsmart Precision VRI system allows growers to apply 
exactly the right amount of water to specific areas under your irrigator 

by individually pulsing sprinklers on and off, while also controlling the 
irrigator speed to modify the application depth along the length of the 
irrigator. Control of the irrigator speed and individual valves allows the 
amount of water applied to each area to be regulated, optimising water 
application.

A recent advancement announced by Lindsay is the integration of 
Growsmart Precision VRI with FieldNET® which provides complete 
remote pivot management, with VRI control, monitoring and reporting 
capabilities. 

“The correct amount of water on every part of the field is essential for 
optimum, even turf growth,” Lindsay Regional manager for Australia and 
New Zealand (NZ), Richard Hall said. 

“When coupled with FieldNET, Precision VRI gives growers the 
flexibility they need along with the efficiencies that result from full remote 
capabilities.” 

Lindsay NZ will be working with turf growers in Australia and industry 
experts to produce a series of free fact sheets for growers answering the 
following questions:
•	 What	is	variable	rate	irrigation	(VRI)?

•	 How	can	VRI	benefit	turf	growing	operations?

•	 What	pre-planning	is	required	if	you	are	considering	installing	VRI	
technology?

•	 What	is	involved	in	the	installation	of	a	VRI	system	and	setting-up	
the technology to optimise results?

•	 What	help	is	available	for	growers	to	find	further	information	and,	
once their system is installed, to ensure it is producing the best 
results possible? 

For more information, contact your local Growsmart by Lindsay 
dealer, Lindsay’s Northern Australia territory manager, Philip Bell 
(philip.bell@lindsay.com), or visit www.growsmartprecisionvri.com

ADvERTORIAL

Variable Rate Irrigation – a productive new approach to precision agriculture
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RESEARcH & DEvELOpMENT

Using turf as a barrier to trap sediment and 
act as an erosion control method is not a 
new theory, but a research project based 
around construction sites has given that 
theory some solid data to back it up. Shane 
Holborn explains.

T
he research project, Optimising turf use to minimise soil 
erosion of construction sites 2009/2010, was conducted by 
Dr Rob Lynch from LandLoch Consulting and, investigated 
the value of turf to stabilise the soil and trap sediment. 

Conducted over the past five years, the research 
reinforced turf as an erosion and sediment control measure by 
quantifying its effectiveness.

The project was in response to the problem of soil exposure 
following earthworks in urban areas potentially causing significant, 
unwanted, soil movement. Soil was being lost from the site and 
sediment deposited into waterways, leading to increased levels of 
nitrogen and phosphorous and the growth of algal blooms. 

Regulations state that developers must limit the movement of 
sediment from construction sites and turf can obviously assist with this. 

Turf has been shown to reduce sediment movement in two primary 
ways:

1. By preventing soil from detaching from steeply-sloping 
areas, including ‘cut and fill’ slopes with steep inclines.

2. By trapping sediment.

If a slope can be prevented from eroding, sediment is also retained. 
The project found turf could be used to protect the soil surface when 

planted as full sod on slopes with a gradient of up to one-in-three.
Even in poor growing conditions where there was dispersive soil, 

root growth was found to be sufficient after eight days to prevent 
runoff by tunnelling under the sod and not lifting the turf. In areas 
where water was moving at speeds greater than 1.5 metres per 
second, reinforced turf was recommended.

When planted from cut sod during summer, tests showed that 
Blue Couch, Soft Leaf Buffalo Grass, Green Couch and Kikuyu all 
developed a strong root system after 28 days. Once rooted into the 
underlying soil, all turf types were found to be highly effective in 
resisting both detachment and tunnel erosion. 

The surface cover provided by full sod was sufficient to prevent soil 
movement when raining, or when overland flow occurred from very 
heavy rainfall (200 to 240 millimetres per hour). 

Turf grass was particularly effective in trapping larger particle sizes 
(>0.05mm) and in reducing sediment in the 0.02 to 0.05mm range. 

Even though the amount of sediment entering the system varied 
during the experiments, a relatively low concentration of sediment 
was measured in water that had passed through each of the tested, 
grass species.

Shallow or sheet flows were often found on uniform slopes away 
from concentrated drainage lines. It was also found that taller, 
broader-leafed turf was the most effective in trapping sediment 
suspended in shallow flowing water. 

Soft Leaf Buffalo was optimal at a slightly higher flow rate compared 
to Kikuyu. However, other species such as Blue Couch, Green Couch 
and Zoysia were also found to be very effective and may have other 
advantages in relation to availability, cost or suitability to local conditions. 

For greatest efficiency, grass buffer strips were best located on 
lower gradient areas. Water flowing over slight slopes has a lower 
flow rate, allowing the turf more time to trap suspended particles and 
allow the infiltration of water into the soil. 

Experimental work also suggested turf grasses used for sediment 
trapping should be mowed at the upper end of the normally 
recommended range for mowing height. Turf grass strips can be laid 
on the contour at the base of a runoff zone. 

The size of the turf buffer strips was dependent on soil type and 
the amount of runoff. For most soils, a minimum strip width of 2m, but 
preferably 3m, is recommended. For highly permeable sandy loam 
soils, the strip width can be reduced to between 1 and 2m. 

For more information refer to Turf Industry magazine Winter 2013 
pages 8 – 10 or visit Turf Australia’s website:  
www.turfaustralia.com.au

This project has been funded by Horticulture Innovation Australia 
Limited using the turf levy funds and funds from the Australian 
Government.

Turf’s success with erosion control

Funded by the turf levy, Standards Australia has 
started the process of developing an Australian 
Standard for, The use and installation of turf as 
an erosion, nutrient and sedimentation control 
measure. 

This exciting new initiative will result in turf being able to be 
specified in development and/or rehabilitation projects as an 
erosion, nutrient and/or sedimentation control measure. 

The process of finalising the Australian Standard will take 
up to 16-months and this includes a nine week period of 
public comment once the Technical Committee has drafted 
the Standard.  

Turf Australia is represented on the Technical Committee 
via Richard Stephens, the Business and Industry 
Development manager and a working group is to also be 
established with Lynne Davidson from Jimboomba Turf the 
turf grower representative.

TURf cAN bE USED TO pROTEcT 
THE SOIL SURfAcE WHEN pLANTED 
AS fULL SOD ON SLOpES WITH A 
GRADIENT Of Up TO ONE-IN-THREE.

EvEN IN pOOR GROWING 
cONDITIONS WITH A DISpERSIvE 
SOIL, ROOT GROWTH WAS fOUND 
TO bE SUffIcIENT AfTER EIGHT 
DAYS TO pREvENT RUNOff 
TUNNELLING UNDER THE SOD, 
WITH NO LIfTING Of THE TURf.
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The University of Western Australia’s (UWA) 
Turf Research Facility has, for the past two 
years, been investigating whether amending 
sandy soils will increase turf’s water-
holding capacity. This investigation was is 
in response to the ongoing challenge of 
keeping turf green, in WA, during times of 
limited water resources. The results, so far, 
of this three-year project show conflicting 
findings. Researcher, Pieter Poot reports on 
where the project is to date.

M
aintaining turfgrass under limited water supply is 
challenging, especially in sandy soils (such as on WA’s 
coastal plain) which have a relatively low water retention 
capacity and a tendency to become water-repellent. 

During summer turfgrass, on sandy soils, is often 
dependent on frequent irrigation (for example, every two to three 
days). 

Amending sandy soils with materials containing smaller particle 
sizes, such as clays, or which have a porous structure, for example 
zeolite, that stores water internally, has been shown to increase the 
water-holding capacity of these soils. These materials, therefore, 
are likely to, slow the movement of irrigation water beyond the root 
zone, increase the water in the soil that is available for turfgrass and 
decrease the demand for irrigation. 

The aims of the current three-year project were to obtain 
independent evidence of the efficacy of a range of soil amendments 
in decreasing the irrigation requirements of turfgrass and to identify 
the mechanisms responsible for the variation in efficacy.

The results from the first two years of the project, however, show 
that while soil amendments do help, the gains in some areas are 
cancelled out in higher losses in others.

The background
As a result of population expansion, many Australian cities are 

predicted to face water shortages due to, increased temperatures, 
declines in rainfall and an increased demand for water.

Western Australia’s capital city, Perth, might experience a 
substantial water deficit as early as 2020. More than 10 per cent of 
Perth’s annual water-use is associated with irrigating community 
parks, gardens and sports fields. In addition, a substantial fraction 
of household water is used for watering home gardens including 
turfgrass. Water restrictions have been introduced to both scheme 
water and bore water, in response to increasing water demands and 
declining rainfall. 

Turf growers and home owners are, therefore, facing the on-
going challenge of maintaining turfgrass with less water. As 
there is increasing evidence that public and private green spaces 
are important for maintaining physical as well as mental health, 
developing approaches for maintaining turfgrass under limited 
irrigation is essential. 

Setting-up the experiment
The research, conducted at the UWA Turf Research Facility at 

Shenton Park has sandy soil typical of the Perth metropolitan area. 
Six amendment types, for example, five inorganic and one organic, 

as well as the corresponding inorganic/organic blends, were rotary 
hoed into the top 10 centimetres of the experimental plots  which 
measured 2.5metres by 3.5m.

Combined with untreated control plots, these 11 amendment 
treated plots were organised in blocks of 12 plots, with 8 blocks all 
together in the experiment. 

Soft Leaf Buffalo (‘Palmetto’) was laid in late October 2013 and 
given three months to establish before commencement of two 
irrigation treatments; a low irrigation treatment administered twice a 
week (43 per cent evapotranspiration (ET) replacement; four blocks) 
and, a high irrigation treatment administered three times a week (65 
per cent ET replacement; 4 blocks). 

Results of the first irrigation cycle indicated that the plots with 
clay-type amendments (such as, bentonite and kaolinite) and those 
including compost had higher top soil water contents. Despite this, 

RESEARcH & DEvELOpMENT

Do soil amendments reduce turf water use?
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Amendments used 
Amendment treatments included in the experiment. 
Values represent the percentage at which amendments have been

Bentonite (5%) Bentonite (5%) + Compost (10%)

Compost (10%) Kaolinite (10%) + Compost (10%)

Kaolinite (Ca and silt amended; 10%) Ready Grit™ (10%) + Compost (10%)

Ready Grit™ (10%) Spongelite (5%) + Compost (10%)

Spongelite (5%) Zeolite (5%) + Compost (10%)

Zeolite (5%) Control (no amendments added)

Figure 1: Time course of turf colour as dependent on level of irrigation and amendment 
treatment in the second irrigation season. Dotted lines indicate the start and finish of 
the experimental irrigation treatments. Note that the black lines and symbols indicate 
the control treatment (i.e. plots without any soil amendments) and that a higher ‘hue’ 
value means a greener turf colour. Error bars are only shown for the control treatment for 
clarity reasons. 

Figure 2: Weekly decline in soil volumetric water content following irrigation for the low 
irrigation treatment, as dependent on soil depth (0-10 versus 10-60cm) and particular 
week (1, 7, 16, 26) after starting the experiment (October 27, 2014). Note that the first 
two measuring points in each week (labelled 1 and 2) were obtained in the morning 
and afternoon after overnight irrigation, whereas the other three (labelled 3, 4 and 5), 
were measurements on day 2, 3 and 4 after irrigation, respectively. For amendment 
abbreviations and colours see legend to Figure 1.

however, all plots developed severe browning 
in the low irrigation treatment. 

As a result, for the second irrigation 
season irrigation levels were increased in 
the two treatments to 50 per cent and 75 
per cent ET replacement, respectively. The 
second year irrigation treatments began in 
late October 2014.  

How results were measured
Following the start of the irrigation 

treatments, soil water content was measured 
once or twice a day at different depths (10cm 
intervals to 160cm) using a capacitance 
probe (Diviner 2000), for either three or four 
days following an irrigation, as dependent on 
the irrigation treatment. 

Turfgrass growth was measured weekly 
or fortnightly by mowing the turfgrass (20 
millimetres height) using a cylinder mower, 
and weighing the clippings. 

Turfgrass colour was measured weekly 
using a chromameter (Minolta CR-400 
series), while surface temperatures were 
determined with infrared thermography on 
cloud-free days. 

Interpreting the results
Turf colour: From the onset (late October 

2014), plots in the low irrigation treatment 
lost colour and by mid-December all of 
these plots had developed extensive 
brown patches as was observed in the first 
irrigation season (see Figure 1). Significant 
summer rainfall at the end of January 2015 
led to slight temporary re-greening. 

In contrast, plots in the high irrigation 
treatment, despite losing some colour 
initially, maintained acceptable levels 
of greenness throughout the summer. 
Overall, compost treatments (such as 
including compost-inorganic amendment 
combinations) tended to be greener under 
adequate water supply (for example, winter, 
high irrigation treatment), but tended to be 
less green than plots without compost during 
the most severe water stress period (mid-
December to mid-January). 

Left: University of Western Australia’s Turf 
Research Site at Shenton Park (February 
2015). Note the substantial browning 
in the ‘low irrigation’ plots on the right 
side. This is despite some re-greening in 
response to late January/early February 
thunderstorm activity.

Continued...

… USING AMENDMENTS 
IN THE TOpSOIL IS ONLY 
LIkELY TO REDUcE 
TURf IRRIGATION 
REqUIREMENTS IN 
SITUATIONS WHERE 
ROOT SYSTEMS ARE STILL 
RELATIvELY SHALLOW 
AND/OR IRRIGATION 
vOLUMES ARE LARGE.
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Their greener colour at adequate water supply is likely a reflection 
of a higher nutrient availability. The slight delay in browning in some 
amendment treatments, as observed in the first summer, was not 
apparent in the second summer.

Soil water content: The loss of turf colour after the onset of the 
low irrigation treatment was strongly related to a reduction in top soil 
(such as surface 10cm) water content. By mid-December minimum 
weekly top soil volumetric water contents dropped to average values 
below 6 per cent for all treatments. 

Observed values were in the range of the apparent wilting points 
for the substrates, confirming that the observed turf browning was 
related to low top soil water contents in the low irrigation treatment. 
In contrast, average minimum soil water content in the high irrigation 
treatment never dropped below 10 per cent. 

At soil depths between 10 and 60cm the patterns in soil volumetric 
water content were opposite to those in the top 10cm with control 
plots generally having higher water contents, especially during the 
most stressful period (weeks 7 and 16) (see Figure 2). 

These data show that most amendments retained water in the 
amended top soil layer and greatly reduced drainage to deeper soil 
layers. 

Other measurements: As a result of declining soil water contents, 
turf growth was greatly reduced in the low irrigation treatment 
following the start of the experiment, with no apparent differences 
between amendment treatments. 

Turf maximum surface temperatures over summer were 
consistently above 42°C for the low irrigation plots, whereas they 
were mostly below 35°C for the high irrigation plots, with no clear 
differences between amendment treatments. However, comparison 
of turf surface temperatures in the days following irrigation showed 
that temperatures in the low irrigation plots tended to be lowest for 
amendment treated plots in the first day after irrigation, but were 
higher than those of control plots in the last two days. 

The relatively low temperature of amendment treated plots in the 
day after irrigation, is likely a reflection of their higher top soil water 
content, leading to increased turf transpiration, but also to greater 
losses of water through soil evaporation. In contrast, control plots did 
not retain as much water in the top soil, lost less water through soil 
evaporation, and at the end of an irrigation cycle still had some water 
available deeper in the soil.

Conclusions to date
Results of the first two years of the amendment project have shown 

that compared to control plots many of the amended plots have: 
1. Increased soil volumetric water content in the top 10cm of the soil.
2. Decreased infiltration of water to deeper soil layers. 
However, the reduced loss of irrigation water to deeper soil 

layers in amended plots appears to be offset by increased losses 
of irrigation water through soil evaporation and/or turf transpiration. 
The lack of clear differences between treatments in both years of this 
project suggest that these processes (decreased deep drainage but 
increased initial evapotranspiration) cancel each other out. 

This explanation may also elucidate why some of the amendment 
treated plots in the first irrigation season showed delayed turf 
browning. As the turf was young and establishing, root density in 
deeper soil layers would have been much lower in the first than in the 
second year, leading to larger irrigation water losses in the deeper 
draining control plots in the first year. 

The above reasoning would entail that using amendments in the 
topsoil is only likely to reduce turf irrigation requirements in situations 
where root systems are still relatively shallow and/or irrigation 
volumes are large. In both cases a substantial part of the irrigation 
water would be lost through deep drainage which would not be the 
case if amendments were applied. 

In addition, results of the first two years indicate that it does not 
seem possible to sustain soft-leaf buffalo grass at irrigation levels 
below 50 per cent ET replacement administered twice a week.  

Where to now?
Hydrological modelling of water flows based on bare soils have 

corroborated that increased evaporative losses are likely from 
soils with amendments in the surface layer and have indicated 
that placement of amendments in bands deeper in the soil should 
minimize soil evaporation losses. 

Therefore, we have established a soil column experiment to test 
whether deeper placement of amendment bands can indeed reduce 
turf irrigation requirements. Results of this new experiment will be 
presented in a future issue.   
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IN ADDITION, RESULTS Of THE fIRST 
TWO YEARS INDIcATE THAT IT DOES NOT 
SEEM pOSSIbLE TO SUSTAIN SOfT-LEAf 
bUffALO GRASS AT IRRIGATION LEvELS 
bELOW 50 pER cENT ET REpLAcEMENT 
ADMINISTERED TWIcE A WEEk..

University of Western Australia’s Turf Research Open Day (February 
18, 2015). Pieter Poot providing an outline of the research results of the 
amendment project to a variety of stakeholders in the turf industry. 

Do soil amendments reduce turf water use? (cont.)

While there are mixed 
results using soil 
amendments to lower 
water use in sandy 
soils, there are many 
effective ways to 
lower the water of 
turf, please see Turf 
Facts Number 10 - 
Lawns, or natural 
turf, don’t use as 
much water as you 
think.

Continued...
Turf Facts has been funded by Horticulture Innovation 
Australia using the Turf Levy and matched funds  from the Australian Government. For more information please  contact Turf Australia on 

 T: (02) 4588 5735   E: admin@turfaustralia.com.au www.turfaustralia.com.au 

Continued...
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Your lawn needs less water than you think 
Sometimes lawns, or natural turf, is criticised for 
using too much water. However, how much water 
does a healthy lawn, or a sporting field, actually 
need? What can we do to minimise water use on 
lawns and sporting fields? What are the benefits 
from having lawns and natural grass sporting fields 
and do they outweigh the disadvantages?Australian and international research has found that: •	 The	majority	of	home	owners	do	not	know	how	much	

water	a	heathy	lawn	needs.
•	 Overwatering	of	lawns	and	sporting	fields	is	common.•	 Many	new	turf	varieties	use	significantly	less	water.	•	 There	are	a	number	of	water	saving	practices	and	

technologies	now	available.

How much water does my lawn need?It may surprise you to learn that many turf species, in particular 
warm season turf varieties, have been proven to be water wise. 
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AGRIcHEM & bIOSEcURITY  

Fast tracking access to ‘top’ 
turf chemicals 
By Liz Mecham
Turf growers wanting access to additional chemicals may 
have to wait a bit longer as the process for fast tracking 
chemical registration moves along.

Last year, the Improved Access to Agvet Chemicals for 
Agricultural Industries Project was launched to develop a 
sustainable approach for collaboration regarding AgVet 

chemicals between large numbers of agricultural industries and 
to streamline and improve the registration process for Australian 
producers.

Turf Australia, and other agricultural industry bodies, put forward 
a list of five chemicals it felt were the most important to have 
registered for the industry at an inaugural collaborative forum.

Last month a second forum, again to help definite a list of 
chemicals of importance, was held and Turf Australia, once more, put 
up five chemicals.

The Forums have helped create a priority list of chemicals, which 
chemical companies – Australian and international – can use when 
planning their business development and future chemical investments.

The list has also prioritised chemicals for further discussions, 
identifying their relative ease or difficulty in becoming registered.

“Some of the chemicals listed could be registered if international 
data can be used as proof of efficacy, rather than an Australian trial 
being needed, others will take a lot more work to get over the line,”  
Turf Australia’s agrichemical delegate at the Forum, David Raison 
said.

David said while the process means turf growers won’t have 
immediate access to chemicals, it had successfully opened up 
options for growers in the future.

“The (AgVet Collaborate Forum) exercise has been instrumental 
in a number of chemical companies looking at their overseas turf-
registered products and possibly fast-tracking some of these that 
can fill gaps identified through the Forum consultation process,” he 
explained.

The chemical priority chemical list now has 10 chemicals listed 
for the turf industry which are predominantly foliar or pre-emergent 
herbicides.

Of those listed, two have received no support for registration 
and will be dismissed.

The remaining eight, however, have been listed as priorities to 
receive label or permit registrations.

Growers will have to wait until permits or registrations are issued 
before they can use the chemicals. 

AgVet Collatorative Forum facilitator, Rohan Rainbow said 
priorities, solutions and registrant support could be amended through 
the AgVet grants application process for high priority pest issues 
identified on the priority list, for example, through changes from 
permit to label with written support from registrants. 

New Biosecurity Act 2015  
to strengthen and safeguard 
Australia 
Turf will fall under Australia’s new Biosecurity Act 2015, but 
for the most part, growers won’t notice a change or need 
to alter any of their activities. Liz Mecham looks at how 
the new Biosecurity Act 2015, which is seven years in the 
making, came into operation on June 16, 2016, and now 
replaces the century-old Quarantine Act 1908.

The Biosecurity Act 2015 sets-up new requirements and 
regulatory powers that will affect how the Department of 
Agriculture manages biosecurity risks associated with goods, 

people and items entering Australia. 
In regards to the new Biosecurity 2015 Act, turf growers will be 

most impacted by changes to the terminology used when describing 
biosecurity issues, events and staff. 

From a communication perspective, the Australian Department of 
Agriculture and Water Resources will no longer refer to ‘quarantine’, 
using ‘biosecurity’ in almost all instances. 

This includes the following: 
There are no longer Quarantine officers, they are to be replaced 

with biosecurity officers and biosecurity enforcement officers.
Imported cargo, plant and animal material, will now all be referred 

to as goods.
While the words aircraft, vessels and ships will still be used, so 

will conveyances, a new term defined by the Act that includes these 
modes of transport.

The words biosecurity risk will be used rather than quarantine.
There are no longer Quarantine Approved Premises or Compliance 

Agreements, which will be referred to as approved arrangements.
References will be made to about the ‘person in charge’.
Words like abandonment and forfeiture will be used, rather than 

seizing goods or conveyance.
References will be made to a Biosecurity Import Risk Analysis or a 

BIRA and not about an Import Risk Analysis (IRA).
Those growers or researchers who import turf varieties will need 

to understand the new arrangements in terms of importing plant 
species. 

This comes in the form of regulations around importing plant 
species, the way in which they are inspected, and the rules around 
biosecurity zoning of inspection premises.

Any turf growers who currently have Quarantine Approved 
Premises will have new arrangements and should contact the 
Australian Department of Agriculture and Water Resources for 
specific information.

In the event of a biosecurity outbreak, such as a disease or pests 
in the Turf industry, the Biosecurity Incident Management System 
(BIMS) has been developed to provide guidance on contemporary 
practices for the management of biosecurity incident response and 
initial recovery operations. 

BIMS takes an ‘all hazards’ approach, meaning it can be used 
in response to pests and diseases that affect animals (including 
aquatic), plants, the environment (including the marine environment) 
or in response to vertebrate pest incursions.

This has not changed with the introduction of the new Biosecurity 
Act 2015, as the BIMS rests under the auspices of the Emergency 
Plant Pest Response Deed (EPPRD). Plant Health Australia is the 
custodian of the EPPRD, which is a legally binding agreement 
between Plant Health Australia, the Australian Government, all state 
and territory governments and national plant industry bodies. 

Information about the new Biosecurity Act 2015 is available at  
W: www.agriculture.gov.au/biosecurity T: 1800 900 090 or  
E: newbiosecuritylegislation@agriculture.gov.au

THE ExERcISE HAS bEEN INSTRUMENTAL 
IN A NUMbER Of cHEMIcAL cOMpANIES 
LOOkING AT THEIR OvERSEAS TURf-
REGISTERED pRODUcTS AND pOSSIbLY 
fAST-TRAckING SOME Of THESE THAT 
cAN fILL GApS IDENTIfIED THROUGH THE 
fORUM cONSULTATION pROcESS.

Turf Australia agrichemical delegate, David Raison.
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Sydney’s Hawkesbury Valley region is a 
competitive one when it comes to growing 
and selling turf, but Liz Mecham learnt that 
for the Mifsud family operation, Rivers 
Edge Turf, start to finish service to clients is 
where you can create a point-of-difference.

A 
relative newcomer to the turf industry, Rivers Edge 
Turf began in 2009 as a joint investment between Jim 
and Mary-Doris Mifsud and their son, Jonathan.

In 2012 another son, Michael, joined the business 
team, bringing with him skills as a diesel mechanic 
having completed his apprenticeship with Mercedes 
Benz between 2007 and 2011.

The business operates as a family-owned and run operation, with 
Jim, Jonathan and Michael in charge of the turf production, and 
Mary-Doris managing the business financials and marketing.

The turf industry had no connection to the family, but agriculture 
did. The idea to invest in the turf industry, Jonathan said, came after 
seeing the industry developing and having potential to build-on their 
experience in the vegetable industry.

Jim has worked in agriculture for the last 45 years, including the 
vegetable industry. Jonathan’s retail skills were honed while working-
up to a management position in Woolworths between finishing school 
in 2004 until 2008, when the family’s turf idea began to take shape.

“We all decided on turf as it appeared to have growth opportunities 
and also, we all have the agricultural experience with growing things,” 
Jonathan said.

Full care service
Jonathan said the competitive nature of the turf industry in Sydney 

led the business to pursuing excellent customer service as their 
point-of-difference to other turf producers.

“We treat every job, whether it be residential or commercial, with 
the same care and professionalism, providing a whole start to finish 
package,” he explained.

The business services a whole range of markets, Jonathan said, 
including dealing with homeowners directly, and both commercial and 
residential landscaping clients, along with sporting field clients.

In regards to caring for their clients, Jonathan said having all of 
the information (about the job) at the start of the job was the key to a 
successful sale and installation.

“We like to make a point of getting the correct information required 
from potential clients, before they decide on a particular turf variety,” 
he said.

“These include questions like what is the size of the area, is it sunny 
or shaded, is there high traffic, and also the general turf aesthetics of 
what they are looking for, do they want a finer leafed turf, a spongy 
or thin finish … it all helps make sure the job is managed to what the 
customer’s expectations are.”

Jonathan added that: “Most turf types have their pros and con, 
and experience shows that factors other than a good price and/or 
availability of a specific turf type should be considered before being 
recommended to clients or potential clientele.”

The selection of turf on the farm has come from market research 
with what suits the largest range of clients, along with having the 
equipment to install a wide range of turf roll sizes.

“Our work also consists of supplying and installing turf to sporting 
venues and parks near and far from the Sydney area,” Jonathan said.

pROfILE

– providing service from start to finish

I WOULD REcOMMEND GROWERS 
GET ON bOARD WITH AS MANY 
pROGRAMS THAT ARE AvAILAbLE 
TO THEM - THEY ARE GREAT 
EDUcATIONAL AND pROfESSIONAL 
NETWORkING TOOLS fOR STAff IN 
THE INDUSTRY.
Rivers Edge Farm, Jonathan Mifsud.

Rivers Edge Turf

THE SELEcTION Of TURf ON THE fARM HAS 
cOME fROM MARkET RESEARcH WITH WHAT 
SUITS THE LARGEST RANGE Of cLIENTS, 
ALONG WITH HAvING THE EqUIpMENT TO 
INSTALL A WIDE RANGE Of TURf ROLL SIZES.



Winter 2016 31

Rivers Edge Turf

“Having the knowledge and equipment to carry-out larger projects 
is helpful.” 

The large area jobs, Jonathan explained, made use of the business’ 
ability to supply, deliver and install maxi rolls of turf.

“The maxi rolls of turf are much less labour intensive and allow 
us to be more efficient with our time. This in turn reaps client 
satisfaction,” he said.

Varieties to suit the job
The 20-hectare Rivers Edge Turf farm is nestled on the fertile banks 

of the Hawkesbury River in Western Sydney.
The farm currently grows Sapphire Buffalo (2 hectares (ha), Kenda 

Kikuyu (3ha) and standard Kikuyu (6ha) with the balance of the 
property currently under cultivation.

The plan for the business is to have the entire 20ha planted under 
natural turf within the next 15 months.

Jonathan said the choice of turf varieties had been dictated by 
market demands, and the need to grow turf varieties that suited 
Sydney’s changing urban backyard market.

“We have found the Sapphire Soft Leaf Buffalo to be a great 
success in the residential sector of the business,” he said.

“This is mostly due to its nice, fine looking appearance, and 
tolerance to wear and shade, which has been a big factor in the ever 
shrinking Sydney courtyards and backyards.

“And, most importantly (to clients), it is low maintenance.
“Kikuyu varieties are popular with the commercial sector, like parks, 

industrial sites and other general larger open high wear areas, due to 
its vigorous growing habit in full sun situations.”

Always learning
As part of the business’ drive to remain competitive in the Sydney 

marketplace, Jonathan said he had been continually learning how to 
make his business more so, from a retail and financial perspective.

“Turf Australia has run some very informative programs in the past 
few years which we have taken advantage of,” Jonathan said.

“The Cost of Production Calculator Workshop was very insightful 
and we are currently using it in our business. 

“We have found this to be of great assistance to help us be in the 
loop with our industry and to learn how to run our business in a more 
sustainable and profitable way.”

Continual learning is something Jonathan encourages other 
growers to do, with programs delivered by state bodies and Turf 
Australia integral to the wider turf industry.

“I would recommend growers get on board with as many 
programs that are available to them - they are great educational and 
professional networking tools for staff in the industry,” Jonathan 
stressed. 

“This will help the turf industry nationally to thrive and grow into 
the future. Every turf business is better off if the industry improves its 
professionalism.” 

SNApSHOT
Owners:  The Mifsud family – Jim and Mary 

– Doris Mifsud, with sons, Jonathan 
and Michael.

Property:  Rivers Edge Turf, Wilberforce, NSW.

Varieties:  Sapphire Buffalo, Kenda Kikuyu, 
Standard Kikuyu

Markets:  Homeowners, commercial and 
residential landscapers. Providing 
‘start to finish’ service on all jobs.

Above: Jonathon Mifsud laying Kikuyu on the 
family’s Rivers Edge property. 

Above right: Jim, Jonathon and Michael Mifsud.
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The QLD State Forum being held on Wednesday July 27, will 
provide an excellent networking opportunity for growers. The program 
of activities includes an afternoon of speakers and dinner and will 
be held at The Sebel, Pelican Waters, Caloundra. The day runs from 
12.30pm to 8.30pm and costs $55 for Turf Australia members, which 
covers lunch, afternoon tea and dinner. To register, contact Rachel Layt 
E: admin@turfaustralia.com.au or M: 0438 883 754.

On the promotional front, QLD growers will be visual at this year’s 
Ekka (QLD Royal Show) in August, with a turf display featuring 
dinosaurs to encourage families to see the benefits of turf.

For further information on the above projects visit www.qtpa.com.au 
or contact Jim Vaughan M: 0407 131 025 or E: jim@qtpa.com.au

turftalk infoRMaTion fRoM youR STaTe TuRf inDuSTRy aSSociaTionS.

Record attendance at Variable Rate Irrigation 
workshop

Queensland (QLD) turf growers have had a focus on new 
technology and innovation in recent months, with the roll-up at a 
recent workshop one of the biggest.

The May workshop featuring Variable Rate Irrigation 
Technology and Variable Rate Fertilising attracted one of the 
largest crowds ever seen at a Turf QLD event, with 90 people 
attending –travelling from as far afield as Sydney, Darwin and Cairns. 
The workshop featured the new Variable Rate Irrigator at Australian 
Lawn Concepts and the results of the Variable Fertiliser Spreading 
Work being undertaken at Golden Finch Lawns. The roll-up, 
highlighted the importance growers placed on learning about new 
innovation and technology. 

Similarly, using current technology and social media was an 
eye-opening experience for growers, who learned how they could 
better use the tools at a workshop earlier in the year (see story about 
wattsnext on page 20). The QLD Industry Development Officer has 
now become a prolific ‘tweeter’ since the workshops and has been 
engaging with a wide range of consumers and industries. It has 
provided an excellent platform to educate the wider public about 
the turf industry through small snippets of information, correcting 
misinformation, and providing images to support the industry and its 
growers through positive promotion.

The Rural Water Use Efficiency Irrigation Futures (RWUEIF) 
Program supported by the QLD Department of Natural Resources 
and Mines is now underway in north QLD with centre pivots and 
lateral irrigators and pumps now all tested so baseline readings can 
begin for six months. After six months, data will be analysed and 
tweaks made to the system to see if more efficiencies can be gained. 
The benefits of the program have already been noticed outside the 
turf industry, and it is hoped there will be an extension of the program 
past its current July 2017 end date.

Results and case studies from the southern RWUEIF test farms 
are now available to view online at www.qtpa.com.au and make for 
interesting reading. The reduction in water use and thereby water 
costs and energy costs shown in the data was expected, but not so 
much the significant yield gains which were achieved. A lot can be 
taken away from these case studies by growers who can now see the 
tangible benefits of investing in efficiencies through technology.

WA on-show this August
West Australian turf growers continue to put a solid foot forward 

to ensure the industry is recognised as a positive contributor to the 
environment and the social fabric of Perth.

Turf growers in the State will also be the feature of Turf Australia’s 
NxGen Conference, being held from August 28 - 30, and have a great 
networking opportunity immediately thereafter at the State Forum on 
August 31.

One of the most high-profile activities that the turf growers have 
been involved in is the launch of Western Australia’s (WA) Green 
Space Alliance (GSA) promotional video. The video highlights 
the importance of green space in cities and features well known 
horticultural identities and the development of a discussion paper.

The recently released discussion paper entitled Improving Urban 
Liveability, addresses how urban planning and water management policy 
in Perth impacts liveability, as well as an associated position statement.

GSA has the overarching vision of: “To live in a community that 
values green spaces at its core, which deliver benefits to everyone 
through improved health, wellbeing and liveability by using innovative 
water and urban planning solutions.”

GSA members include the Australian Institute of Landscape 
Architects (AILA), The Australian Institute of Horticulture (AIH), The City 
of Belmont, Landscape Industry Assn WA (LIAWA), Nursery and Garden 
Industry Assn WA (NGIAWA), Parke and Leisure Assn WA (PLAWA), 
Sports Turf Assn (WA) (STA (WA), Tree Guild WA  and Turf Growers 
Association WA (TGAWA). 

queensland

western australia

The May workshop featuring Variable Rate Irrigation.
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Soils providing important information for growers
New South Wales (NSW) is finally experiencing some winter 

weather after a very long summer and season for turf growers. 
Hopefully these cooler months will give growers a chance to 
recuperate from the busy season and, no doubt, have some much 
needed family time.  

The Turf Australia State Forum is heading to NSW on August 16, at 
Oakville House, Oakville, near Windsor. It will be a good opportunity 
for growers to obtain some great information and tips on improving 
business profitability. One of the subjects planned for the NSW 
Forum is a review of the results from the Turf Nutrition Project run 
by Turf NSW and Greater Sydney Local Land Services. This project 
was established as part of a Turf Capacity Building Program and, 
with a lack of turf farm nutritional research, it was felt this project 
would provide both growers and the general industry with valuable 
information. The project included soil and tissue testing on 17 turf 
farms in NSW with 34 samples collected. 

The results indicated that most sites displayed soil with a 
deficiency in Nitrogen reserves. Other deficiencies occurred, on a 
smaller scale, including Potassium. At most farms, tested pH and 
salinity were not identified as a problem.

Each farm involved in the Program will receive a detailed report with 
recommendations that assist in improving the soil and plant health as 
well as how to reduce the chances of leaching important nutrients.

Growers are also encouraged to continually review the health of 
their soil and turf as part of their business practices and continue to 
maintain correct nutrient levels, increase growth capacity and avoid 
problems. Dr Mick Battam, who was involved in the testing and report 
for the Project, will present results at the August 16 Forum.

The NSW Industry Development Officer recently attended the 
Australian Turfgrass Conference in Melbourne and heard some 
great presentations on techniques and advancements in sports turf 
management. The event also was a great networking opportunity.

With a focus on working with government bodies and industry 
groups, Turf NSW has also recently been involved in the Agvet 
Chemical Prioritisation Workshop held at Canberra as well as the 
NSW Bio Security Forum held at Sydney.  

A strong reminder is sent to turf growers to ensure that all 
requirements and regulations for pesticide use, storage and handling 
are adhered. Recently, the Environment Protection Authority NSW 
(EPA) issued fines and 44 official cautions to eight turf farming 
premises in the Hunter Valley, following completion of the Hunter 
Pesticide Compliance Program. Turf NSW continues to work hard to 
ensure members are informed and given opportunities for training 
in this area. We will also continue to work with the EPA to assist in 
providing the relevant information to our members, so please refer 
to the Turf NSW website at www.turfnsw.com.au or EPA website at 
www.epa.nsw.gov.au for more information and the regulations.

For more information contact Jenny Zadro M: 0408 441 119 or  
E: ido@turfnsw.com.au

Education high on the radar for Victoria
Ensuring turf and green space is included in any government 

planning has been high on the agenda for Victoria in recent months.
A submission supporting the State Government’s Department of 

Environment, Land, Water and Planning Water for Victoria discussion 
paper has been completed. The strategy lays out the ideology for 
how the Government looks at water use across the State. Pleasingly, 
there is the acknowledgement of the importance of water to users in 
agriculture and horticulture. It also identifies the importance of green 
space to mental health and community wellbeing and the importance 
of keeping them green. The submission supports the Government’s 
acknowledgment of this and suggests ways in which it can be even 
more supportive of the turf and nursery and garden industries.

Growers are encouraged to support the use of the Economic 
Framework for Green Infrastructure Document (highlighted in the last 
edition of the magazine) to help local governments value green space. 
The document helps put an actual value on green space, which is 
often hard to value as it has no direct economic benefit to the Local 
Government area, but is significantly valuable to the community 
aesthetics and health. Copies of the document can be viewed and 
downloaded from https://www.vu.edu.au/sites/default/files/cses/pdfs/
green-infrastructure-economic-framework-summary-report-fin.pdf

The Victorian State Forum for turf growers will be held on Thursday, 
August 18, at the RACV Healesville Country Club. The afternoon/
evening event is an excellent networking opportunity for growers to get 
together and hear from a range of speakers. The forum will run from 
12.30pm to 8.30pm and cost $55, which includes all presentations, 
lunch, afternoon tea, networking drinks and dinner. Further information 
about the event will be available via the eNews bulletins.

In the lead-up to the State Forum, the telemarking workshop with 
Kevin Kosky will be held on August 24. When held in other states, 
these workshops received rave reviews for giving the staff who 
answer customers enquires a variety of tools and a simple method to 
better interact with customers over the phone. To register contact the 
Victorian IDO at E: david@ngiv.com.au 

Also on the learning front, growers can take advantage of the Small 
Business Victoria workshop program being run in conjunction with 
the Nursery and Garden Industry Association of Victoria (NGIV). The 
workshops are an excellent avenue for gaining more business skills 

new south wales

victoria

infoRMaTion fRoM youR STaTe TuRf inDuSTRy aSSociaTionS.

for growers. On July 11, the workshop will focus on Employing people 
the right way, on July 21, Keep the Cash Flowing; August 17, Improve 
Your Time Management; and on September 5, Developing an Online 
Strategy. All workshops are held at the NGIV office in Malvern East.  
To book, contact E: ngiv@ngiv.com.au  

Promotional activities for turf in the future include growers 
participating in the Better Homes and Gardens Live Expo at the 
Melbourne Convention and Exhibition Centre on October 14 - 16, 
while the Victorian IDO will be on radio during August, spruiking the 
benefits of turf and green space on 3AW with Jane Edmanson.

For more information contact David Reid T: (03) 9576 0599 or  
E: idovic@turfaustralia.com.au

Observers and active participants include; The Department of 
Sports and Recreation WA, The Department of Water WA, Water 
Corporation, Horticultural Media Association WA (HMA WA) and The 
Urban Development Institute of WA (UDIAWA).

To view the GSA papers and the video go to  
http://www.parklandwa.org.au/1034/green-space-alliance

As previously mentioned, the State will be on show during August 
when the under 40 turf growers visit as part of the NxGen Conference.

Perth’s great stadiums – Domain Stadium and NIB stadium – will 
feature, along with some interesting speakers helping growers understand 
how to sell their turf into local government and the broader public through 
effective promotion of turf’s benefits and latest research and innovations. 

The event will be a great opportunity for young WA growers to 
network with their eastern state counterparts without having to leave the 
state. For more information on the NxGen Conference see pages 6-9.

Immediately following NxGen is the WA State Forum. Again, another 
great networking opportunity for growers to get together and catch-up 
while hearing from interesting speakers. More information about the 
event will be distributed closer to the date, but put Wednesday, August 
31 on the calendar. The day will run from 2.45-8.30pm and cost $55 
for TA members ($75 for non-members) includes all presentations, 
afternoon tea, dinner and networking drinks.

For more information contact Eva Ricci M: 0422 120 990,  
T: (08) 9437 2180 or E: idowa@turfaustralia.com.au
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INSIDE TURf
Richard Stephens

So, you think you know about turf?

Turf Australia has recently showcased the benefits 
of natural turf through presentations and exhibits at 
a variety of Landscape, Sports and Urban Planning 
conferences and conventions. What was obvious at 
these events was the majority of specifiers who had 
no idea of the many benefits of natural turf, or how to 
quantify these benefits. Richard Stephens, Business, 
Industry and Development manager, explains how the 
turf industry must now do a lot of marketing to “open 
these specifier’s eyes” to the virtues of turf. 

The fact that town planners, architects, property developers, 
urban designers and even some landscape architects are 
oblivious to the many benefits of natural turf only means one 
thing – the whole industry must turn some of its marketing focus 
to educate these groups.

It has potentially become one of the biggest marketing issue 
that the turf industry must address. 

As a result, Turf Australia will work with Horticultural 
Innovation Australia (HIA) to ensure that, some of the marketing 
funds are directed at educating and informing ‘specifier’s’ and 
healthy green open spaces do not get taken for granted.

In addition, individual turf business need to ensure all existing 
and potential customers are aware of the many specific facts 
and figures related to the benefits provided by turf. Specifiers 
need this information so they can justify the allocation of space 
to turf and, more importantly, be able to validate the purchase of 
the more valuable turf varieties.

So, as I did during my various presentations to these 
specifiers, I ran a Q&A. 

There are 25 questions among the dialogue below that 
demonstrate some of the many benefits of natural turf, 
the answers are provided at the end. Test yourself and all 
turf sales staff on the following facts and figures, and use 
these facts and figures when interacting with existing and 
potential customers.
The benefits of natural turf can be grouped into four (4) different 
areas:

1. The many environmental benefits of turf.
2. The social and community benefits of turf.
3. How consumers value turf.
4. How the cost of turf compares with alternative ground 

covers.

The many environmental benefits of turf 
Levy funded research has shown that there are four key areas 

where the environment benefits from natural turf: 
• Water quality
•	 Atmosphere	quality
•	 Land	quality
•	 Other

Natural turf improves water quality by: filtering and purifying 
ground water; reducing runoff, and; harvesting and trapping 
water to provide ground water recharge. 

Turfgrass has been proven effective for removing pollutants and 
chemicals from ground water runoff. Also, the turfgrass canopy 
acts as a sponge and can absorb large amounts of water and 
increase the rate of ground water recharge.

Question 1 (an easy one to start): 
Which of the following ground covers provides the highest levels 
of water filtration, purification and run-off reduction? 

a) Concrete
b) Synthetic grass
c) Pavers
d) Natural turf or lawn

Our atmosphere quality benefits from natural turf because: 

•	 As	a	living	plant,	turfgrass	absorbs	carbon	dioxide	and	generates	
oxygen. 

•	 Lawn	maintenance,	including	mowing,	uses	substantially	less	
carbon than the 1.2 tonnes of carbon sequestrated, per hectare, 
per year by turf or a healthy lawn.

•	 Turfgrass	also	reduces	air	pollution	via	entrapment.

Question 2:
How many m2 of healthy turfgrass provides enough oxygen 
for a family of four? 

a) 15m2

b) 30m2

c) 50m2

d) 75m2 

The land quality benefits provided by turfgrass include: 
•	 A	reduction	in	nutrient	movement,	such	as,	absorbing	nitrogen	

and phosphorous.
•	 Providing	an	effective,	cheap	and	durable	form	of	erosion	

control, because of the dense root system.
•	 Soil	improvement	and	restoration.
•	 Support	for	a	large	population	of	soil	flora	and	fauna,	

microorganisms and earthworms. 
•	 Providing	significant	alleviation	from	the	affects	from	urban	heat	

islands.
Turbidity is a measure of sediment loss or erosion from a dedicated 
area. Erosion Control Research conducted at Redlands Research 
Station in Cleveland, Queensland, compared the turbidity of the 
run-off from six plots with different sediment and erosion control 
options. Each plot, was 3 by 10m with an 8 per cent gradient. The 
plots consisted of: full turf; turf strips; coir logs; silt bags or socks; 
hydromulch (hydro spray grass) and; bare soil 

Questions 3 to 8: 
From the most amount of turbidity in the run-off to the least, 
or the most erodible to the least erodible, place the following 
in the correct order:

a) Full turf 
b) Turf strips
c) Coir logs
d) Silt bags or socks
e) Hydromulch (hydro spray grass) 
f) Bare soil 

An example of the erosion control capacity of turfgrass is in, and 
around, New Orleans, Louisiana in the United States (US). Three 
thousand miles of levee banks have been strengthened by Couch 
turf grown through reinforcement mats to ensure their integrity. This 
was following the catastrophic failure of the New Orleans levee banks 
during August 2005 after hurricane Katrina. 
Various levee bank strengthening options, including concrete, were 
trialled against each other. The sheer weight of concrete meant 
they sank into the soft Louisiana ground which reduced their overall 
effectiveness. Research carried-out at the University of Colorado, 
in the US, found Couch turf covered slopes, grown through turf 
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reinforcement mats, could withstand more than 12-hours of constant, 
high velocity, flooding without sustaining any damage.

Alleviation from the effects of ‘urban heat islands’
Natural turf has been described as nature’s air conditioner by 
reducing temperatures in two ways; providing shade of heat 
absorbing surfaces, and dissipating heat through evapotranspiration. 
Also, research from the United Kingdom found that turf coverage in areas 
more than 5000m2 can have a greater cooling effect than tree canopy.
Questions 9 to 12:
On a hot Summer’s day, place the following surfaces from 
hottest to coolest: 

a) Bare soil 
b) Concrete
c) Natural turf
d) Synthetic grass

Other	environmental	benefits	of turfgrass include: noise and glare 
reduction; fire prevention and; biodiversity and ecosystem services.

Question 13:
Based on US research, 21m of turfgrass near a roadside can 
abate vehicle noise by up to:

a) 10%
b) 20%
c) 30%
d) 40%

Social and community benefits of turf 
There are many social and community benefits of turf, including how 
open green space, promotes physical exercise, improves mental 
health and provides a pleasant and useable space for community 
interaction and engagement.

The Husqvarna Annual Global Green Space Report surveyed almost 
5000 respondents worldwide, and discovered: 

a) 88% consider access to green space is a human right.
b) 75% say getting some fresh air boosts their work performance.
c) Family; access to nature; plants and green space are the top 

three contributions to happiness and wellbeing.
Question 14:
The European Quality of Life survey of 21,294 residents showed 
that respondents who had good access to green areas had an 
improved mental health rating of:

a) 20%
b) 30%
c) 40%
d) 50%

How consumers value turf
Research shows Australian consumers value the many benefits of 
turf, because they believe it:
•	 Softens	the	look	of	the	home.
•	 Adds	value	to	the	home,	by	up	to	18	per	cent,	a	figure	that	was	

verified by a survey of LJ Hooker Estate Agents which showed 
that homes with a healthy lawn can receive 15-18 per cent more 
dollars.

•	 Provides	an	ideal	surface	for	the	family.
•	 Is	attractive	and	stylish.

Questions 15 to 19:
When 2000 Australian consumers were asked: “Do you know 
the cost of 1m2 of natural turf, supply only”, what percentage 
said:

15) Don’t know 
16) Less than $5
17)  $5 - $10
18) $10 - $15
19) More than $20.

Make sure you look at the answers to these questions because they 
may surprise you.

How the cost of turf compares with alternative ground covers
The Department of Sport and Recreation, in Western Australia, 
compared the total cost of natural turf and synthetic sports fields 
over 25 and 50 years. While natural turf requires mowing, fertilizing 
and irrigating, synthetic grass requires regular cleaning, moss and 
algae prevention, seam and joint inspections, infill monitoring and 
maintenance as well as watering to maintain a consistent moisture 
levels in the sub base material as well as to prevent overheating 
during the summer.

The Department’s cost comparison (installation and maintenance) of 
natural turf verses synthetic sports fields over 25 and 50 years found 
the following:
AFL/Cricket: Synthetic grass is more than triple the cost of natural turf.
Hockey: Synthetic grass is approximately 25 per cent more 

expensive than natural turf.
Lawn Bowls: Synthetic grass is approximately 10% per cent more 

expensive than natural turf.
Rugby: Synthetic grass is more than double the cost of natural 

turf.
Soccer: Synthetic grass is more than double the cost of natural 

turf.

Tennis: Synthetic grass is cheaper than natural turf.

The Guideline Schedule of Rate for Landscape Works, published 
by the Landscape Association of New South Wales and the ACT 
has enabled the comparison of the average cost of various ground 
covers, including allocations for: site preparation; underlay; soil; 
surface preparation; supply; install and optional finishing.

Questions 20 to 25:
Including site preparation, supply and installation for 100m2of 
ground cover, what is the cost range for:

20) Concrete 
21) Sandstone 
22) Synthetic grass 
23) Pavers 
24) Mass garden plantings 
25) Natural turf 

The bottom line is natural turf is the cheapest ground cover option, by 
a big margin. Even the high end of natural turf is cheaper than the low 
end of any alternative. 

Turf Australia developed a Ground Cover Area Calculator, which sits 
on our website www.turfaustralia.com.au enabling anyone to enter the 
proposed ground cover area.

To sum up, Natural Turf:
Has a cooling effect: Temperature on a lawn in midsummer 
can be 400C less than synthetic grass!
Is environmentally friendly: Improves water quality, absorbs 
carbon dioxide and produces oxygen. 
Promotes wellbeing: Open greenspace promotes physical 
exercise and improves mental health.   
Uses less water than you think: Drought-tolerant and water-
efficient options are available. 
Is a natural product: Self-replenishes, provides a natural fire 
barrier, reduces noise and can increase home values by up to 
18 per cent! 

For more information:
W: www.turfaustralia.com.au    E: bidm@turfaustralia.com.au 

Answers:

1=d: 2=a: 3 to 8=f, c, d, b, e, a: 9 to 12=d(40ohotter), b(20ohotter), 
a(10ohotter), c(natural turf): 13=d: 14=c: 15=55%: 16=4%: 
17=10%: 18=12%: 19=20%: 20(Concrete)=$8000 to $15,100: 
21(Sandstone)=$18,100 to $25,600: 22(Synthetic grass)=$5675 to $27,925: 
23(Pavers)=$14,300 to $21,600: 24(Mass garden plantings)=$4980 to 
$23,000): 25(Natural turf)=a measly $2520 to $3175.



STATE FORUMS

2016 
SAVE THE DATE  - Registrations now open!

State Forums are soon to rollout across the country with social media, variable 
rate irrigation, simple accounting techniques that improve profitability and the 
latest in turf’s nutrition programs all packed into the agenda. 

Hosted by Turf Australia and the State Turf Associations, all forums, except 
Western Australia’s (WA), will run from 12.30pm – 8.30pm. At $55 a head for TA 
Members ($75 a head for non members) this includes all presentations, lunch, 
afternoon tea, dinner and networking drinks and provides great value. 

Queensland (QLD) is the first to rollout on July 27, at The Sebel, Pelican Waters, 
near Caloundra.

With Social Media in some cases becoming as important as a grower’s 
harvester, at all State Forums, Cynthia Mahoney will spell-out the concept quite 
simply and explain how turf growers can generate more business by using it.

John Keleher from AHC will be at the QLD and Victorian Forums to give 
growers an insight into using variable rate irrigation for the first time on a 
turf farm and how savings can be made.

Mick Battam from AgEnviro Solutions will tell New South Wales (NSW) growers 
about the final results from the recent Turf Nutrition Program.

While accountant, Greg Sharpe will outline how simple accounting techniques 
can use your taxation figures to improve profitability at the QLD, NSW and 
Victorian Forums.

Growers will also hear how the invaluable turf levy is being used to make 
growing more profitable through the various research, development and 
marketing programs being managed by Horticulture Innovation Australia.

And most importantly, you will be able to catch up and network with fellow 
turf growers and colleagues from our great industry!  

FORUM DATES

State Date Time Venue

QLD Wednesday July 27, 2016 12.30pm – 8.30pm
The Sebel, Pelican Waters, near Caloundra  
(take advantage of the special corporate 
rates and spend the night)

NSW Tuesday August 16, 2016 12.30pm – 8.30pm Oakville House, Oakville, near Windsor 

VIC  Thursday August 25, 2016 12.30pm – 8.30pm RACV Healesville Country Club

WA  Wednesday August 31, 2016 2.45pm – 8.30pm Ambrose Estate, Wembley Downs

To register:  • Go online: www.turfaustralia.com.au
                    • E: admin@turfaustralia.com.au
 • T: Turf Australia (02) 4588 5735

For more information  contact Rachel Layt:
admin@turfaustralia.com.au

Mobile: 0438 883 754

Greg Sharpe

John Keleher

Cynthia Mahoney

Mick Battam

REGISTER 
NOW!
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Planning for the Industry’s future - high on Turf Australia’s agenda
Turf Australia’s recent program of activities has received a fantastic response from the 

Industry.
The State Forums were well attended and were a great opportunity for growers to get 

together, learn and network with one another about a range of business aspects.
The NxGen Forum and Field Day was another fantastic event and it was excellent to see 

so many young turf growers take the opportunity to see the Western Australian turf-growing 
experience.

Our Turf Australia board meeting in Western Australia was another good chance for the 
members of the board to see the industry in the west.

Following on from these events, Turf Australia has had a productive ‘Meeting of the Minds’ 
to bring together the industry’s ideas for the forthcoming development of the Turf Strategic 
Investment Plan.

Feedback from the State Forums was brought to the table at the meeting between Turf 
Australia’s board members, the Strategic Investment Advisory Panel, selected growers and 
Horticluture Innovation Australia’s (Hort Innovation) engaged facilitator, Pat Abraham.

Held in Sydney on October 24, the ‘Meeting of the Minds’ collated the ideas of growers and 
put them forward as project ideas to be implemented into the new Strategic Investment Plan, 
which comes into effect on July 1, 2017.

The Turf Australia executive is also formulating a plan to maintain industry development 
services at both the State and National levels into the future.

The project funding for some of the State Industry Development Projects ceased earlier this 
year but through the Turf Strategic Advisory Panel, funding was extended until December 31, 
2016. New funding through Hort Innovation may not become available until July 1 next year 
when the new Strategic Investment Plan comes into place. While the Industry has made it 
clear it wants State and National Industry Development services to continue, Hort Innovation 
has said the existing Industry Development Officer Projects cannot continue in their current 
format. As a result, Turf Australia will work with Hort Innovation to find a means for the 
Industry Development Services to continue in an acceptable way under the new Strategic 
Investment Plan. 

Turf Australia also continues to look at the way in which the marketing levy is being spent 
and how the industry can receive the most benefit from a limited budget.

Turf Australia’s aim, as always, is to continue to help growers sell more turf and make more 
money.

Ross Boyle, Rosemount Turf
Chairman, Turf Australia 
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EDITORIAL
Ross Boyle

Cover image: Horticulture Innovation Australia’s chief executive officer, John Lloyd speaking at the New South Wales Turf Australia State Forum.

“FEEDbAck FROM THE STATE FORUMS wAS bROUGHT TO THE TAbLE 
AT THE MEETING bETwEEN TURF AUSTRALIA’S bOARD MEMbERS, 
THE STRATEGIc INvESTMENT ADvISORY PANEL, SELEcTED GROwERS 
AND HORTIcLUTURE INNOvATION AUSTRALIA’S (HORT INNOvATION) 
ENGAGED FAcILITATOR, PAT AbRAHAM.”

Queensland State Forum.
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INSIDE THE NEwS 

AGM highlights 2015/16 
was a year of strengthening 
the Turf Industry
This was a year of strengthening the financial base and 
consolidating the role of Turf Australia within our great 
industry.” These were the positive opening words of the 
Chairman’s report at this year’s Turf Australia Annual 
General Meeting (AGM).

Held in August at Ambrose Estate in Wembley Downs, Western 
Australia (WA), Turf Australia’s Chairman, Ross Boyle also said that, 
turf levy collections had risen, membership numbers had increased, 
and the industry was developing a new relationship with Horticulture 
Innovation Australia (Hort Innovation) to ensure the needs of all 
growers were met.

While turf sales in the Eastern States had risen and turf levy 
collections were up by 20 per cent, Ross also mentioned that with the 
mining downturn, unfortunately there has been a drop in turf sales in WA.  

Ross added that “… a major reason the turf levy collections had risen 
was because 16 more growers were now paying the levy as a result of a 
successful Levy Compliance Program initiated by Turf Australia”.

“And, Turf Australia membership numbers also have increased 
to 147 in total, over the past 12 months with six new members in 
2015/16,” he said. 

Special Resolution 
passed

Turf Australia currently has a 
financial year, membership and 
reporting period from July 1 to 
June 30. However, this reporting 
period causes difficultly in 
providing audited accounts prior 
to the end of August each year, 
when the AGM is held.

Turf Australia members have indicated that the preferred 
time for a National Conference is in June or July. Therefore, in 
order to provide members with the opportunity to combine a 
National Conference and Turf Australia’s AGM in the month of 
June or July, a change to the Turf Australia reporting period 
was required.

Consequently a motion, that Turf Australia’s Turf 
Financial Year, Membership and Reporting Period be 
changed from July 1 to June 30 to April 1 to March 31 was 
unanimously endorsed. 

As a result, the reporting period for July 1 2016 to March 
31 2017 will be a shortened reporting period and any Turf 
Australia member who has already paid a full 12-month 
membership fee will be credited with three months of 
membership fees in the new 2017/18 reporting period.

In other AGM business, Turf Australia’s Chairman, Ross 
Boyle announced that Turf Australia’s Platinum Sponsor for 
2016/17 was Nuturf and Silver Sponsors were Bioactive Soil 
Solutions, STRI and 3D Accounting.

Ross also announced that the Turf Australia Board 
endorsed an allocation of $5000 from the Member Benefit 
Fund to one of the industry’s key participants, WA Industry 
Development Officer, Eva Ricci. 

Eva, whose dedication to the turf industry is well known 
by WA turf growers, has experienced considerable and 
unforeseen hardship with numerous medical issues and 
deaths within her family throughout 2016. 

Eva was overcome with emotion when the announcement 
was made and repeatedly thanked Turf Australia for “… this 
kind and very generous offer”.

“... TURF LEvY cOLLEcTIONS HAD RISEN, 
MEMbERSHIP NUMbERS HAD INcREASED, AND THE 
INDUSTRY wAS DEvELOPING A NEw RELATIONSHIP 
wITH HORTIcULTURE INNOvATION AUSTRALIA 
(HORT INNOvATION) TO ENSURE THE NEEDS OF 
ALL GROwERS wERE MET.”

Turf Growers and invited guests following the 2016 Turf Australia AGM & 
WA Forum. From left to right: Pat Abraham - Key-Link Solutions, Adrian 
Pitsikas - Greenacres Turf Group, Darren Kirkwook - West Coast Turf, 
Sarah Mason - Coastal Turf, John Vatikiotis - Hort Innovation, Leanne 
Pitsikas - Greenacres Turf Group, Russell and Sophie Cook – Ord Valley 
Turf, John Keleher - Australian Lawn Concepts.
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Of the approximate $500,000 of levy funds collected annually, 
around $400,000 (80 per cent) is spent on research and development 
(R&D) and $100,000 is dedicated to marketing. The R&D levy funds 
are matched dollar for dollar by the Federal Government, resulting in 
$800,000 being available for research & development investments.  

“It’s not a lot of money,” Pat said, “so it’s important to know where 
growers want their levy funds spent to get the biggest bang for their 
buck to return relevant information and projects to ensure the industry 
and its growers remain profitable into the future.”

Charged with collating that feedback, Pat said growers needed to 
be part of the process to ensure their ideas could be included.

“As part of this process we are looking to find what projects 
growers think will help keep the industry sustainable and profitable,” 
he explained.

Some of the most common themes identified at the forums for 
turf levy investment were “Determine the complete value - social, 
economic and environmental (triple bottom line) that turfed areas and 
lawns provide our communities” and “Get statistics on the size and 
overall value of the entire turf sector including growing, installation, 
maintenance, sports turf, etc.”

Pat said the turf industry was unique as the entire supply chain is 
essentially ‘on farm’. This requires different types of levy investments 
compared to other horticulture industries.

“We need to think about why we need to know the information 
a project might give the industry and then work on the ‘what’ and 
‘how’,” he stressed.

“What are the two or three key opportunities the industry needs to 

Turf growers asked to shape their industry

INSIDE THE NEwS 

Keeping the National Turf Industry profitable and sustainable 
are the main objectives of the Strategic Investment Plan (SIP) 
and growers currently have the opportunity to put forward 
their ideas as to how to achieve that over the next five years. 
Horticulture Innovation Australia has engaged facilitator Pat 
Abraham, from Key Link Solutions to manage the project, 
here he explains the reason growers need to “help shape 
their industry” to Liz Mecham.

In June 2017, the current SIP will expire and Horticulture Innovation 
Australia (Hort Innovation) is now seeking industry feedback on how 
to best invest the Turf Industry Levy to ensure the projects funded 
meet the industry’s and growers’ needs.

However, the industry only has until early December to put its ideas 
and comments for SIP projects forward.

Put simply, the Strategic Investment Plan – or SIP – is the roadmap 
that helps guide Hort Innovation’s oversight and management of levy 
industry investment programs. 

It lays the “foundation” for decision-making in levy investments 
with a very important function to make sure that levy investment 
decisions align with industry priorities. 

To gather feedback, Pat has hosted interactive workshops at each 
of Turf Australia’s State Forum events, created an online survey, and 
held meetings with the Strategic Investment Advisory Panel.

The ideas put forward by growers, from the forums and the online 
survey, will form the basis of how Hort Innovation allocates the levy 
funds under the new SIP when it comes into place from July 1, 2017. 
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capture to increase the profit and sustainability of the industry as 
a whole, and the growers within it, over the next five years?”

The interactive workshop sessions Pat held at the State-based 
Forums really pressured growers to look at what the industry 
needed going forward.

“There has been a good level of energy in the workshops and a 
lot of good points put forward – some common themes and some 
different views,” Pat said.

“But we need to ensure all growers have the opportunity to 
have their input.”

An online survey gave growers who missed out on the workshops, 
or who had additional ideas following them, the opportunity to have 
these included. The survey closed on October 1.

From all of this, Pat will collate a draft report on the Turf 
Industry’s suggested SIP projects and themes, which will be put 
out for public comment by late-October.

A final report will be given to Hort Innovation by early 
December. This report will be used as a guide by Hort Innovation 
when putting together funded projects and themes within the SIP, 
which will be released in early 2017.

While the SIP will set-out the funded R&D projects over the next 
five years, Pat was quick to point-out that the SIP was a flexible 
document, reviewed annually, to ensure it remained relevant.

“An annual review of the strategy and plan will ensure it stays 
relevant to the industry’s needs,” he stressed.

“These ideas we are putting together now affect the industry as 
it stands now.

“But as the industry evolves, the environment (both physically 
and commercially) changes over the years, it might be that some 
themes and projects within the SIP come to the front or move to 
the back, based on where the industry sits when the Plan has its 
annual review.

“The key to all of this, however, is growers and that is why they 
are an essential part of this planning process.” 

This project has been funded by Horticulture Innovation 
Australia Limited using the turf levy and funds from the 
Australian Government.

“PUT SIMPLY, THE STRATEGIc INvESTMENT PLAN  
– OR SIP – IS THE ROADMAP THAT HELPS 
GUIDE HORT INNOvATION’S OvERSIGHT AND 
MANAGEMENT OF LEvY INDUSTRY INvESTMENT 
PROGRAMS.”

INSIDE THE NEwS 

Facilitator Pat Abraham from Key Link Solutions gave growers 
who attended any of the Turf Australia State Forums the 

opportunity to make levy investment suggestions.

“IT LAYS THE “FOUNDATION” 
FOR DEcISION-MAkING IN LEvY 

INvESTMENTS wITH A vERY 
IMPORTANT FUNcTION TO MAkE SURE 

THAT LEvY INvESTMENT DEcISIONS 
ALIGN wITH INDUSTRY PRIORITIES.”

M:0414 377 133 T: (02) 9986 1547 
E: www.3daccounting.com.au

Would you like a fresh approach from your accountant?
Do you want an accountant that: 

• Talks in plain English?

• Is focused on providing a service that you want, as well  
as the big picture for you and your family?

• Ensures your business is a profitable as it can be?

• Reduces your tax liability wherever possible?

...please give me a call!   Contact: Greg Sharpe   
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INSIDE THE NEwS 

Turf Australia’s 2016 roadshow of forums attracted 
150 participants nationally and provided a range of 
informative presentations and interactive workshops 
covering social media, accounting for profit, precision 
turf farming, levy investments and identifying 
different personality styles to help improve how we 
communicate with colleagues, family members and 
customers. 

O
ne of the most important sessions was when growers 
had the opportunity to discuss the future direction 
of the National Turf Levy. The issue was debated at 
each state forum through an interactive workshop run 
by Pat Abraham from Key Link Solutions. These 
sessions allowed growers to participate in the 

process of deciding where the levy funds should be invested as part 
of the Industry’s Strategic Investment Plan for the next five years (see 
story page 4).

With Social Media becoming more effective as an efficient way to 
connect and engage with existing and potential customers, Cynthia 
Mahoney from Cynthia Mahoney and Associates provided some 
startling facts and figures and explained how turf growers could 
generate more business by using social media (see story page 14).

Knowing what aspects of your turf farm business is profitable 
and what aspects need to be ‘worked on’ was the focus of the 
sessions presented by Greg Sharpe from 3D Accounting. Greg 
showed how three simple accounting techniques could do this. 
•	 Creating	a Financial Scorecard System
•	 Calculating	your	Return for Effort
•	 Establishing	Effective pricing
John Keleher from Australian Lawn Concepts (ALC) 

presentations on Precision Turf Farming and how ALC has 
adapted and implemented the technology was of great interest to 
delegates. Many left asking more questions and eager to find out how 
precision technology could save on their bottom dollar.

Turf Australia’s 2016 Roadshow of Forums – A big success! 

At the New South Wales (NSW) Forum, Mick Battam from 
AgEnviro Solutions reported the final results from the recent Turf 
Nutrition Program, which involved an on-farm analysis from 19 
different turf farms (see story page 18).

John Vatikiotis and John Lloyd, both from Horticulture 
Innovation Australia (Hort Innovations), delivered sessions on 
how Hort Innovations was now overseeing the National Turf Levy 
Investments – research and development and marketing.  

To finish off each forum, Cynthia Mahoney ran an interactive 
workshop on identifying and dealing with different personality types 
in the workplace. According to the feedback received from the 150 
participants, this ‘Communication Styles’ workshop was a key highlight 
of every state forum, along with the networking drinks and dinner.

Turf Australia’s 2016 roadshow of Forums 
– a big success! 

Workshop feedback:
Social Media - Cynthia Mahoney

It made me think differently about social media.

I was not a Facebook or social media fan, but I have been 
enlightened. 

Accounting for Profit - Greg Sharpe

A 5 per cent increase in sale price can cover a 9 per cent 
decline in sale volume – Wow! 

A good presentation to highlight the importance of working 
with your accountant. 

Precision Turf Farming - John Keleher

Amazing!  ALC is so far ahead of the rest of us in turf farming 
practices. 

New age thinking.

Levy Investments - Pat Abraham

Pat’s session gave insight into our levy investments.

Good, I was happy to learn more about the levy.

Communication Styles - Cynthia Mahoney

Good, informative fun at the end of the Forum.

Great presentation. 

A good way to finish the day.
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Continued...

INSIDE THE NEwS 

Grower feedback:

A very helpful and informative forum, 
thankyou.

Good interaction among participants.

The program for the day was good, 
great for everyone who attended.

The enthusiasm of the participants, 
the speakers were engaging and the 
forum went smoothly.

It was a friendly open forum with 
well-chosen topics.

By being a State specific forum, 
it gave us a chance to strengthen 
connections within our region and 
talk about things relative to our state, 
growing conditions, etc.  

Having every second year within your 
own state also makes it more viable to 
travel each year and to stay connected, 
learn, develop and network (given 
the National Conference could be 
anywhere in Australia).

I enjoyed the Forum – definitely glad 
we came.  It was great to interact 
with such a positive and proactive 
group.

I think the forum went well and the 
half-day format with dinner was very 
good.

Now have a better insight into HIA 
(Horticulture Innovation Australia).

Grower learning and 
action items:

Social media, marketing and 
statistics.

Fertilizing programs based on plant 
stage/growth.

Personality identification.

Nutrition requirements through crop 
phases.

Assessment of personality types for 
better communicatio.n

Queensland

New South Wales
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Grower learning and 
action items (cont.): 

Don’t discount prices.

Soil nutrition.

Certainly in the future we will use 
Facebook and social media.

52 per cent of consumers are more 
likely to trust your brand if you are 
positive.

Start using social media. 

Implement personality types at our 
next staff meeting.

Try personality types with my wife.

Would like to get more people to 
these events.

Liked Mick’s talk on soil profiles and 
nutrition.

Liked the way Cynthia talked about 
being social on social media.

Learnt about needing a balance of 
personalities within a business.

Get to know customers more, find 
out about them and what their needs 
are.

Liked Pat’s session and listening to 
growers.

Greg’s presentation – do not cut your 
price!

Look at our figures more regularly.

Exciting to see how precision farming 
in the turf industry will go and how it 
can save/make more money.

Educating customers.

Future investment areas for HIA, 
especially the health benefits from 
turf.

Networking with growers.

Come up with a rate for my hourly 
value.

Western Australia

Victoria
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Continuing to educate customers about turf, making 
Turf Australia the authorative voice, social research 
and a flagship backyard cricket competition are the 
highlights of the 2016/2017 Turf Marketing Plan.

The strategy of using the $100,000 of marketing funds from the 
turf levy for activities based around social media has been 
a successful one for the last two of the three year Marketing 
Plan.

It has seen the Lawnspiration Facebook page grow from a few 
thousand followers to more than 22,000 in just over 24 months.

During the 2015/16 Marketing Plan, Horticulture Innovation 
Australia (Hort Innovation) used the levy to grow the fan base by more 
than 100 per cent through investing in Facebook advertising, having 
three engaging social posts a week, and using the knowledge of Turf 
Australia growers to answer customer questions online.

Over the next 12 months, marketing activities will continue to use 
that formula and base fun and engaging social media posts around 
seasonal activities, particularly along the lines of educating people 
about appropriate lawn care through visual infographics.

The main objective of the 2016/2017 Marketing Plan activities is to 
develop ‘lawn love’ among Australians by highlighting what can be 
done with and on your lawn, and how it can bring people together, all 
year round.

The structure of the program will match online activities with the 
promotion of existing assets like the turf calculator, and continue to 
leverage media coverage across Australia – particularly in regards to 
seasonal lawn care and issues relating to turf, such as; the natural 
versus synthetic debate, the importance of natural lawn from an 
environmental perspective, and looking for opportunities to work with 
other green sectors, such as the nursery industry.

Winter-Spring 2016
During the winter-spring period, activities centred on further 

educating lawn owners on how to best maintain turf coming into 
spring.

Having successfully educated a large portion of the Facebook page 
followers, the program tailored turf care information to both new and 
educated followers, through videos and infographics and promoted 
the Turf Australia website as a ‘go-to’ online resource. 

The Do-it-Yourself videos will be developed using a ‘backyard dad’ 
showing how to do things like raise the height of the mower, soil test 
etc, to give practical information to the page lawn owners.

With a broad range of knowledge among fans on the Facebook 
page, the videos and information targeted three levels; Backyard 
Beginner, Mid-Level Mower, and Turf Master.

Spring-Summer 2016/2017
Spring 2016 will have the highest profile activity of the 2016/17 plan 

with a backyard cricket theme.
Former Adelaide Oval curator, Les Burdett has been engaged to 

provide information on the best way to create and care for a backyard 
wicket and to promote an intrinsic link between Australia’s summer of 
cricket and natural turf.

Facebook fans will be encouraged to build their own backyard 
cricket pitch and share photos online from October through  to 
December in a competition to win tickets to the Australian cricket in 
January/February.

With summer the longest time people spent around turf 
environments and caring for them, and the media’s desire for 
seasonal information, the competition aims to be quirky enough to 
generate interest both on the Facebook page and general media.

MARkETING

Summer-Autumn 2017
Research will be the key component of the post-summer fun 

with research to be commissioned to seek insights into Australia’s 
shrinking backyards.

The new research will work well for leveraging media coverage 
and will reinforce Turf Australia’s message of the benefits of turf for 
physical health and wellbeing.

The research will provide an excellent ‘hook’ for media stories 
and generate discussion about the loss of the Australian backyard.  
While also providing the opportunity to cross-promote through real 
estate agencies about the increased value turf gives to properties, 
the 202020 Vision and existing tools like the ‘cost calculator’ which 
compare the cost of turf to other surfaces. 

This project has been funded by Horticulture Innovation Australia 
Limited using the turf marketing levy.

Consumers high on the radar in new 
2016/2017 Turf Marketing Plan
By Liz Mecham

Help industry promote Do-It-Yourself backyard 
cricket pitch competition this summer

Backyard cricket is a much-loved part of our sizzling 
Australian summers, a time when families can relax and enjoy 
their backyards. And this year, Turf Australia wants to celebrate 
the Do-It-Yourself backyard cricket pitch.

During summer, the handiwork of Australia’s many lawn 
lovers as they transform their backyards into their very own 
cricket grounds will be celebrated through a competition run on 
the Lawnspiration Facebook page from late October. 

Expert tips on how to make the perfect backyard cricket 
pitch from former Adelaide Oval curator, Les Burdett will be 
posted on the Facebook page. At-home pitch creators can then 
post a photo of their own backyard pitch to go in the running to 
win tickets to the Big Bash Cricket Final in 2017.

Turf growers can promote the competition to their customers 
by sharing the posts on their own business’ Facebook page – 
keep an eye on the Lawnspiration Facebook page for details.

www.facebook.com/lawnspiration
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2016 NxGen showcases turf’s significant role in urban development

Learning how turf can deliver significant 
benefits to urban areas, finding out the 
latest research developments and meeting 
fellow young growers were just some of 
the results of Turf Australia’s 2016 NxGen 
Forum and Field Day, held in August. Liz 
Mecham takes us through the program and 
speaker highlights.

T
his year’s 2016 NxGen Forum and Field Day was hosted in 
Perth with more than 40 young turf growers attending the 
two days. 

Turf Australia’s NxGen event was created five years ago 
with the aim to inspire and inform the next generation of turf 

farmers aged under 40. 
Growers were also able to see Western Australia’s (WA) premier 

sports stadiums, biggest public green spaces and learn how the 
WA growers were handling water restrictions while still growing top 
quality turf.

The program covered a wide range of topics including: 
•	 How	the	benefits	of	turf	can	be	promoted	in	the	wider	community	

through cooperative projects and innovative installations.
•	 Research	outcomes	which	can	help	manage	turf	and	save	water.
•	 New	industry	developments	such	as	hybrid	turf,	integrated	water	

storages and landscaping designs.

The Field trips were able to help growers understand the reality of 
managing sports turf in large stadiums and growing and selling turf in 
WA’s economic and environmental climate.

These included visits to:
•	 The	newly	re-developed	NIB	stadium	which	features	hybrid	turf.
•	 The	Domain	Stadium	(also	known	as	Subiaco	Oval)	which	hosts	

national and international sports events and rock concerts on a turf 
surface. 

•	 King’s	Park	–	Perth’s	famed	Botanical	Garden	which	has	huge	
expanses of turf which must be managed with limited water 
availability and the presence of sting nematodes.
An on-farm visit to WA turf producer, Bullsbrook Turf, highlighted to 

eastern-state growers the common and state-specific issues growers 
contend with across Australia.

Growers at the Forum took away some great ideas about how 
they can implement changes in their own business to help it develop 
and be more successful also, from more successfully growing and 
installing turf to promoting the benefits of it more widely.

Keynote speaker – Josh Byrne
One of the most popular speakers at the forum was landscape 

designer, television presenter and passionate green space 
supporter, Josh Byrne.

Josh, who operates the award-winning landscape design company 
Josh Byrne and Associates and who often presents on ABC television 
program, Gardening Australia, opened the NxGen Forum with an 
inspiring presentation on the many benefits and importance of open 
green space.

 His presentation included explaining how the turf, nursery and 
garden industries needed to work together to educate the community, 
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used innovative landscape design with trees, plants and turf to effectively 
transform baron concrete landscapes into thriving community spaces.

The Perth Cultural Centre redevelopment changed a former concrete 
carpark into a community asset which now, annually, hosts hundreds of 
community activities on the turf and within the garden surrounds.

The White Gum Valley Urban Green Initiative Project focussed on 
retaining trees and replacing tree canopy, as well as undertaking 
extensive understorey planning on the verges of a new residential 
development.

With integrated water management systems put into place, the area 
also features open green turf spaces as part of the development. 

Josh stressed that programs like 202020 Vision provided an 
excellent existing vehicle to promote turf.

He said as part of the 202020 Vision, surveys of Australia’s current 
urban green space was undertaken and showed a sobering picture.

The 2014 analysis of tree canopy in urban Australia across 139 local 
government areas (representing 68 per cent of Australia’s population 
but only 0.8 of Australia’s land mass) showed there was an average of 
eight per cent hard surface, 47 per cent grass or bare ground, 39 per 
cent tree canopy and six per cent shrubs in Australia’s cities.

Josh said it emphasised the importance of a program like 202020 
Vision, which has a goal of increasing the amount of green space in 
urban areas by 20 per cent by the year 2020.

government and urban planners on the triple bottom line benefits of 
green space. 

He also highlighted the importance of the recently formed Green 
Space Alliance (GSA), a group representing a number of WA 
horticultural industries that promote the benefits of green space and 
lobby for its retention, promotion and development.

He stressed that the GSA had the vision: To live in a community 
that values green spaces at its core, which deliver benefits to 
everyone through improved health, wellbeing and liveability by using 
innovative water and urban planning solutions. 

The group has a number of key principals it is focussed on, 
including:
•	 Improved liveability by placing greater prominence on green 

space in the planning process and prioritising the creation of 
sufficient, quality designed public open space.

•	 Prioritise water resources, improve water management practices 
and support ongoing research and demonstration of innovative 
urban water management solutions to sustain quality green space.

•	 Recognise Perth’s unique green space and enhance biodiversity 
protection and management practices.

•	 Recognise the value of the health and economic benefits green 
space generates for WA and ensure appropriate resourcing and 
funding.

•	 Promote ground-up engagement and communication across 
the community, industry and government to increase end-user 
involvement in urban green space, and support social equity 
outcomes.
Perth-orientated, Josh spoke passionately about how the turf 

industry working together with other ‘green’ industries could help 
bolster the community opinion and desire for open green space.  

He highlighted to growers, the projects in the Perth area which had 

2016 NxGen showcases turf’s significant role in urban development

JOSH SPOkE PASSIONATELY AbOUT 
HOw THE TURF INDUSTRY wORkING 
TOGETHER wITH OTHER ‘GREEN’ 
INDUSTRIES cOULD HELP bOLSTER 
THE cOMMUNITY OPINION AND 
DESIRE FOR OPEN GREEN SPAcE.”

Continued...

NxGen attendees listen to the keynote speaker, landscape garden designer and ABC television’s Gardening Australia presenter, Josh Byrne.
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But to do this, he said the program had a number of important 
aims, all of which could benefit Australia’s turf industry.

These aims include: 
•	 Put	urban	green	space	objectives	at	the	core	of	planning	policy	in	

every State, Territory and Local Government.
•	 Embed	urban	green	space	protection	and	enhancement	principles	

in existing National, State and Territory legislation.
•	 Improve	knowledge	and	the	delivery	of	green	space	through	the	

development of minimum standards for green space provision and 
management.

•	 Improve	streetscape	management	systems	and	policies	to	protect	
and enhance urban green space.

•	 Embed	the	provision	of	adequate	green	space	requirements	within	
urban land use and development policies.
His passionate presentation was one of the most well received 

by NxGen delegates who praised the speaker following the event for 
highlighting how turf can be promoted to benefit more than just the 
grower and the industry, while at the same time benefiting both. 

And while promotion of the turf industry and its benefits to the 
community was highlighted, growers were also able to take away some 
tangible knowledge to improve water management on their own farms.

Josh explained that a project which effectively used waste water 
to irrigate turf areas on a sports field could be taken away by growers 
and used on farm.

Other speakers
The speaker program for this year’s NxGen Forum was aimed at 

educating growers on how new innovations and research outcomes 
could help them when growing and installing turf. 

A presentation from Warren Stephens from the City of 

2016 NxGen showcases turf’s significant role in urban development (continued)

NxGen forum attendees at Perth’s famous King’s Park (above) and 
participating in the many activities as part of the event (below left).
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Belmont explained to growers the best way in which to approach 
local government-based jobs and how to be better prepared and 
successful when tendering.

John Forest, a researcher and lecturer from WA TAFE Turf 
Education and Research, focused on ‘best practice’ in turf growing 
and installation which aimed to show growers how this could benefit 
their businesses going forward.

Will Pearce from the Brisbane-based Sports Turf Research 
Institute (STRI), provided an outline on the current sports turf 
research projects being undertaken at the research property in 

Queensland, including the new ‘Blue2Green’ water retention system. 
The system, which features interlocking plastic moulded pods 

that are installed underneath the turf as it is laid, catch rainwater and 
hold it where the root system can reach and reuse the water and can 
negate the need for the installation of water tanks while significantly 
reducing the turf’s irrigation requirements.    

Dr Louise Barton, from the University of WA’s School of Plant 
Biology and Institute of Agriculture, explained in detail the many 
turf research trials undertaken by the University which, most recently, 
included understanding the most effective turf irrigation methods, soil 
nitrogen cycling and the use of soil amendments.

Field trips
As part of the Field Day Program, participants were able to tour 

some of Perth’s most spectacular venues for turf growing.
This included the city’s famed Kings Park, a 17-hectare botanical 

garden overlooking the city which features vast expanses of turf.
Landscape manager, Viny Kapur explained how the small 

soil-borne sting nematode was being managed effectively with the 
addition of compost to the soil profile and how the gardens and turf 
were being effectively irrigated when the city has been struggling with 
water restrictions.

The nematode has been an issue for the park for a number of 
years, and the use of compost to control the microscopic bugs is an 
industry-leading example of how to tackle the problem. 

Adrian Pitsikas, Director of Greenacres Turf Group, provided a 
detailed overview of the production and installation of hybrid turf at 
the recently refurbished NIB Stadium, which now hosts national and 
international games of soccer and rugby union.

Nathan Saville, curator of the Domain Stadium (also known as 
Subiaco Oval) explained to growers the challenges of managing WA’s 
premier sports turf facility when it hosts everything on the turf – from 
cricket and AFL football to  high profile rock concerts, which need 
seating, staging and mosh pit areas all on the turf surface.

A farm tour by Bullsbrook Turf’s Nathan Maas gave fellow young 
growers an idea of how WA turf growers coped and operated in the 
tough economic and environmental climate.

The family-run business has been developing and growing under 
the stewardship of Nathan and his father, John, and growers were 
able to hear first-hand how that development has taken place, the 
successes and learning experiences they have had when growing turf 
around a rapidly expanding urban area and how they have met and 
are managing the current market requirements. 

This project has been funded by Horticulture Innovation Australia 
Limited using the turf levy and funds from the Australian Government.

13

THE SPEAkER PROGRAM FOR THIS 
YEAR’S NxGEN FORUM wAS AIMED 
AT EDUcATING GROwERS ON HOw 
NEw INNOvATIONS AND RESEARcH 
OUTcOMES cOULD HELP THEM wHEN 
GROwING AND INSTALLING TURF. 

2016 NxGen showcases turf’s significant role in urban development (continued)

Making great sport happen

Call STRI on +61 (0)7 3488 2829, email info@stri.com.au  
or visit www.strigroup.com

We deliver world class:
 • Sports surface design
 • Tournament delivery
 • Project management
 • Turf consultancy
 • Performance assessment

 • Research & development
 • Product testing
 • Ecological solutions
 • Pioneering technology
 • Landscape design
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Using social media to engage with 
customers might not be as hard to 
implement as some turf growers assumed. 
But, it is important to understand the social 
media medium and to use it properly in 
order to reap the benefits. Liz Mecham 
explains.
Delivering educational sessions at each of 
Turf Australia’s State-based Forums, Social 
Media Practitioner and Leadership Coach, 
Cynthia Mahoney (left) helped explain to 
growers how to effectively use social media 
to boost business.

I
n a fast changing social media world where one social media 
platform can go from being the most popular to well down the 
pack in only a few years, Cynthia explained that knowing who your 
customers were and where they were using social media played a 
major part in the success of using the platforms for business.
Cynthia provided research statistics which showed 69 per cent of 

Australians use social media, with more than half of those checking 
their accounts up to five times a day.  

“Over three-quarters of people access social media via their 
phone so its vital for turf businesses to ensure their content is mobile 
friendly,” she stressed.

Facebook remains the most popular of social media platforms, 
with 91 per cent of people who use social media, on Facebook.  
Instagram and Snapchat are growing, with 31 per cent and 22 per 
cent respectively, with users also taking to YouTube, LinkedIn, Twitter, 
and Pinterest. 

All social media focus on visual images, which Cynthia said turf 
businesses could use to their advantage by photographing and 
videoing their visually appealing farms, turf, and projects. 

She said businesses should include content about how their 
products tap into their customers’ aspirations, dreams and concerns, 
and not just promote the ‘what’ and ‘how’ of growing and producing 
turf on websites and social media posts. 

“I’d like to encourage the industry to tell stories about the ‘why’ 
you do what you do. By this I mean the benefits your products add 
to people’s lives or the concerns or worries your customers have that 
your products help address,” Cynthia explained.

“One turf grower said her business ‘why’ was: “We make a house 
a home” so I’d encourage you to tell these types of stories and show 
images, testimonials, videos about these wonderful outcomes the turf 
industry delivers like creating happy homes, helping people spend 
more time with family, improving mental health, supporting healthier, 
more active lifestyles. 

“My question to turf producers is: “Do you know your customers’ 
aspirations and points of pain and does some of your content tap into 
these?”

She said turf businesses needed to do some background research 
into where their customer-base was focussed in the social media 
realm to get the most out of it.

While Facebook was by far the most popular of the social media 
platforms, she said, the Millennials generation of 18 to 25 year olds 
were also focussed on other platforms, like Instagram and Snapchat, 
while the video-based YouTube had a wide cross section of age 
groups online.

INDUSTRY DEvELOPMENT

Social media can take consumer engagement to ‘greater’ levels 

Source:	Sensis	Social	Media	Report	2016	

Who’s	on	Social	Media?	

bUSINESS & INDUSTRY DEvELOPMENT
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Social media can take consumer engagement to ‘greater’ levels 
“If your goal is to engage your customers through social networks, 

you would be wise to invest in Facebook and keep your eye on 
Instagram, Twitter and Pinterest, depending on your demographic,” 
she said.

“Facebook provides small and medium businesses with a powerful 
ability to directly target their posts to different customer segments. 

“It is a platform constantly changing its algorithm which determines 
who sees your posts. It is now a pay to play platform, so utilising 
Facebook ads and tracking their performance via Facebook analytics is 
vital, otherwise your content will be invisible to your target audience.

“Even though Facebook’s engagement numbers are impressive, if 
your customers are spending their time on LinkedIn or Twitter, that’s 
where you should be.”

Cynthia continued: “YouTube still remains highly relevant, newer 
video platforms like Snapchat, Vine and even Instagram are quickly 
becoming go-to places for short, funny clips although for younger 
audiences. 

“If you are targeting a mixed group in terms of age range, however, 
YouTube is also a great option, as it has retained appeal to most 
generations.”

She also explained while it was important to build social media into 
part of the business activities, growers needed to understand it was just 
one part of the business and it needed to be given enough time to be 
regularly updated for it to be effective, without consuming a lot of time. 

“If you are going to use social media to connect with customers 
then make sure you find someone in your business with the passion to 
do it and build it into their role,”  Cynthia said. 

“If that person isn’t there, then consider outsourcing it or bits of 
it, for example, find someone to help you with your strategy and to 
develop a plan. 

“Then give that to a member of your staff so they can get the 
content – but still it does need to be part of their job and supported by 
you for them to make time.”

It’s better to pick one or two platforms and get them right rather 
than spread your effort across multiple channels if you have limited 
resources. 

Cynthia said turf growers were already engaging in the media and 
had mixed results with outsourcing and keeping social media in-house.

“One turf producer told me they had outsourced it as they realised 
its changing all the time and they couldn’t do it themselves but they 
knew it’s the way of the future,” she said. 

“Another told me they had outsourced it but they didn’t feel the 
company was doing a good job. Their sister returned to the business, she 
has a passion for it, and she is now in charge which is working really well.”

A key thing Cynthia reminded growers of was not to be blindsided 
by the apparent low cost of social media.

“You often hear people say social media is great because it is 
cheap,” she said.

“It may well be to some extent dollar-wise – posts are free and you 
can possibly get by with starting to use Facebook ads for $10 to $20 
a week to help boost some of your posts, but it costs time…you can 
waste a lot of time on it if you’re not careful.”

Source:	Sensis	Social	Media	Report	2016	

When	we	socially	network	

Source:	Sensis	Social	Media	Report	2016	

How	o[en	we	use	social	media	

Source:	Sensis	Social	Media	Report	2016	

What	could	this	mean	for	you?	

The	SM	we	use	the	most	in	2016	

Whereas	in	2014……	

Source:	Sensis	Social	Media	Report	2016	

IF YOU ARE GOING TO USE SOcIAL 
MEDIA TO cONNEcT wITH 
cUSTOMERS THEN MAkE SURE YOU 
FIND SOMEONE IN YOUR bUSINESS 
wITH THE PASSION TO DO IT AND 
bUILD IT INTO THEIR ROLE.
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Do you know what aspects of your turf business are 
profitable and what aspects need to be ‘worked on’? 
Well at Turf Australia’s State Forum sessions Greg 
Sharpe from 3D Accounting explained how simple 
accounting techniques, such as, creating a ‘Financial 
Scorecard System’, calculating your ‘Return for Effort’, 
and establishing ‘Effective Pricing’ could make a turf 
farm more profitable. Liz Mecham finds out more.

T
aking a more business orientated approach to growing 
turf could result in higher profits, extra family time and 
less stress for growers, and using an accountant for 
more than just tax could be the answer to achieving 
this.

Accountant, Greg Sharpe from 3D Accounting in 
Sydney, has spoken at the New South Wales (NSW), 

Queensland (QLD) and Victorian State-based Forums in recent 
months and his message to growers has been a simple one – be 
more business savvy.

“Too often growers use their accountant purely for tax purposes 
and are not looking at the numbers,”  Greg said.

“Growers need to look at their business and get their minds around 
all of their actual numbers involved in producing turf and take a more 
business-like approach to it all.

“Once you get a handle on those numbers, the profits will follow.”
During his sessions, Greg presented business cases based on turf 

farms which clearly outline the costs and profits.
From that, he has discussed with growers how to crunch the 

numbers and look at the costs and where and how they could be 
reduced – from simply spending less to investing in more modern 
farming techniques.

“Too many turf businesses are just operating as they have always 
done and they’re not looking at where they can make cost savings or 
revenue improvements,” he explained.

“But when we lay it all out and look at it from a strictly business 
perspective there are questions like: Do I need to spend that much on 
fertiliser? Should I do a soil test to see if I need that much? Do I need 
four trucks for delivering turf when these days only two are busy all of 
the time? Do I need five employees?”

Greg suggests growers and their accountants separate costs into 
like categories which would then enabled them to set-up a ‘Financial 
Scorecard System’.

How does your financial scorecard look? 
This grouping together of costs then enables growers to identify 

and focus on the cost drivers within the business. 
Greg, who has been working with turf businesses as an accountant 

for more than 15 years, said growers often also failed to pay 
themselves appropriately and were sensitive about increasing prices 
to customers.

He said there was a perception in the turf industry – particularly 
evident in NSW – that the customer won’t pay for quality turf and the 
skills the turf grower brings when they install turf, which is not true. 

“Certainly it’s noticeable between states where turf growers in 
QLD receive 20 or 30 per cent more for their turf than in NSW,” Greg 
explained.

“There is an idea that the customer won’t pay a bit more for turf, 
when in reality, that’s underselling the skills a turf grower brings to the 
table when advising, growing and installing.

“Turf growers bring more to the table than they realise and 
customers will pay for that knowledge and skill.”

Greg’s presentation showed that a small increase in price – even 
only by 25 cents per square metre – could help a turf business be 
significantly more profitable and sustainable.

“A modest increase in price (25c) can not only make a business 
more profitable in a good year, but can also cover the cost of a nine 
per cent drop in sales in a bad year,” he stressed.

“And by adding that 25 cents it can help the business afford a 
‘return for effort’ payment – or a reasonable wage – to the grower.”

A business case outlined at the Forums showed how growers could 
factor in reasonable wage costs for their own time into their business 
operations.

“Again it comes back to being more business-like when operating 
a turf farm – you can’t work for free, you need a decent return for 
your effort, value your time and pay yourself a wage to know if your 
business is operating at a profit – it’s a false environment otherwise,” 
he added.

Greg said a good accountant could be a turf growers’ greatest 
asset when it came to looking at business development and profits, 
but also when looking at the cost effective pricing of turf on an 
individual business basis.

“Accountants aren’t or shouldn’t be all about tax,” he said.
“Don’t get me wrong, we will definitely help reduce your tax, but a 

good accountant should also advise a business so they can become 
more profitable.

“If your accountant won’t look at your business and question where 
they can help improve your business by crunching the numbers for 
you, find a new one.” 

TOO MANY TURF bUSINESSES ARE JUST OPERATING 
AS THEY HAvE ALwAYS DONE AND THEY’RE NOT 
LOOkING AT wHERE THEY cAN MAkE cOST 
SAvINGS OR REvENUE IMPROvEMENTS.

INDUSTRY DEvELOPMENTbUSINESS & INDUSTRY DEvELOPMENT
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AGRIcHEM & bIOSEcURITY  

Industry to review agrichemical 
pest management needs
By Liz Mecham

A review of the Australian Turf Industry’s agrichemical pest 
management needs and priorities should help industry 
streamline its pursuit of crop protection solutions in coming 
years.

The last Strategic Agrichemical Review Process (SARP) for the turf 
industry was completed in 2006 and a new review is now being undertaken 
by Horticulture Innovation Australia (Hort Innovation).

The project (MT10029) has been funded by Hort Innovation using the 
vegetable industry levy and across industry funds and funds from the 
Australian Government.

The SARP process includes a desktop audit and industry liaison through 
a survey to be sent out to growers to assess the importance of the diseases, 
insects and weeds (plant pests) that can affect a horticultural industry.

It also evaluates the availability and effectiveness of fungicides, 
insecticides and herbicides (pesticides) to control the plant pests; 
determines any gaps in the pest control strategy and identifies suitable new 
or alternate pesticides to address the gaps.

The results of the process provide the industry with pesticide options for 
the future that the industry can pursue for registration with the manufacturer, 
or minor-use permits with the Australian Pesticides and Veterinary 
Medicines Association (APVMA).

Rather than being a comprehensive assessment of all pests and control 
methods impacting on industry production in Australia, instead, the SARP 
report intentionally prioritises the major problems for each industry.

The current SARP will identify any other gaps in chemical registration 
which could then be pursued should the Agvet project continue in future 
years. 

This project has been funded by Horticulture Innovation Australia Limited 
using the vegetable levy and funds from the Australian Government.

RATHER THAN bEING A cOMPREHENSIvE 
ASSESSMENT OF ALL PESTS AND cONTROL 
METHODS IMPAcTING ON INDUSTRY 
PRODUcTION IN AUSTRALIA ... THE SARP 
REPORT INTENTIONALLY PRIORITISES THE 
MAJOR PRObLEMS FOR EAcH INDUSTRY.

...a new-look magazine that talks directly 
to the industry. 
To make a booking, arrange artwork or for advice 
on how to maximise your value from advertising 
in Turf Australia, or to tailor a package specific to 
your particular needs.

Trade Directory advertising is available in this 
magazine for the following economical rates:

Size Width Height Single Issue Rate

< 1 Unit 89.5mm 61.5mm $120 plus GST

2 Unit 89.5mm 127mm $230 plus GST

4 Unit 184mm 127mm $360 plus GST

For more information contact Advertising Coordinator: 
Rachel Layt  T: (02) 4588 5735  E: admin@turfaustralia.com.au

australiaturf
ADvERTISING OPPORTUNITY



18 turfaustralia

Understanding the way turf grows 
and its nutritional requirements over 
the various growth stages is the key 
to growing healthy turf on healthy 
soils. But Dr Mick Battam from 
AgEnviro Solutions has found that 
there is a significant lack of information 
available to growers’ that assists them 
in properly understanding their soil 
and turfs’ nutrient requirements. Liz 
Mecham spoke to Dr Battam following 
his presentation of research that has 
only highlighted this as an increasing, 
and in the long-term, major problem. 

A
n analysis on New South Wales (NSW) 
turf farms has shown and confirmed 
that growers need more information to 
better understand the way the plant uses 
nutrients. Most importantly, growers must 
understand how timely fertiliser application 
can support soils to grow good turf. But 
the problem is, turf growth patterns are 

highly under-researched in the industry and the information is 
not there for growers.

Dr Mick Battam, from AgEnviro Solutions, recently 
performed turf nutrient testing on 18 farms in NSW along 
with some initial research measurements on turf nutrient 
requirements.

While investigating soil health, Mick found a lack of 
available information regarding the turf plant’s growth cycle, 
which should influence the way in which fertiliser is applied by 
growers.

From the outset, the project looked at soil health and how 
it influenced turf growth on 18 farms across NSW – 12 in 
the Sydney area and six in other regions of NSW – in total, 
representing 36 soil samples.

Lack of vital nutrient information causes confusion
But as the research continued, Mick found growers were 

often unable to get the information they needed to properly 
understand their soil and turfs’ requirements.

“Growers need to understand how much nutrient the turf 
requires at each growth stage and then look at what their soil 
can supply,” he said.

“But we found a few issues with that – there is a lack of 
information available about what turf actually needs, and 
when, over its growth cycle.

“And even when growers are having their soils tested, the 
reports and information they are receiving in return aren’t 
complete or useful.”

In an almost laughable scenario, Mick – who presented his 
project results at the NSW State-based Forum in August – 
showed a soil test result sheet from one farm which displayed 
an analysis of the soil and recommendations for fertiliser 
application.

RESEARcH & DEvELOPMENT

Growers need to understand the nutrient requirements of their turf

kNOwING THE GROwTH cYcLE OF TURF 
cAN HELP wITH NUTRIENT MANAGEMENT 
AND ENSURE THE PLANT HAS NUTRIENTS 
AvAILAbLE AND REPLAcED wHEN NEEDED.
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“In the recommendations it suggested nitrogen should be 
added to the soil at a rate of 50 kilograms per hectare but if 
you look at the actual soil testing results, the nitrogen levels 
of the soil weren’t even tested, and at the stage of growth 
the turf was at, it actually needed closer to 200kg/ha,” Mick 
explained.

“It’s laughable that recommendations like that are being 
given because if the turf grower faithfully follows those 
recommendations, they aren’t likely to get the results they 
want and lose faith in soil testing being able to help their 
business.”

Turf’s nutrient requirements over various growth 
stages 

In Mick’s research, he also looked at turf’s nutrient 
requirements over various growth stages after examining how 
many nutrients were lost when turf was cut and transported 
off farm.

“So many nutrients are physically lost when the turf is 
delivered off farm – growers need to be aware that these 
nutrients need to be replaced,” he stressed.

“And then once they are replaced, what and when the turf 
needs to grow effectively so the nutrients are available in the 
soil when the plant needs it.”

Mick added that when a 16 to 20kg roll of turf is cut it 
removes 160 to 200 tonne/ha of turf with soil attached. If you 
wash the soil off then the remaining turf weighs about 4kg/roll 
of turf which is made up of 1.3kg/roll of dry vegetation (13t/ha 
is therefore taken off your farm).  
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Growers need to understand the nutrient requirements of their turf

…THERE IS A LAck OF INFORMATION 
AvAILAbLE AbOUT wHAT TURF AcTUALLY 
NEEDS, AND wHEN, OvER ITS GROwTH 
cYcLE.

AgEnviro Solutions, Dr Mick Battam.

Continued...

13,000 kg/ha (dry vegetation):

3.5% Nitrogen = 450 kg/ha

2.7% Potassium = 350 kg/ha

0.8% Calcium = 105 kg/ha

0.38% Magnesium = 50 kg/ha

0.38% Phosphorus = 50 kg/ha

0.31% Sulfur = 40 kg/ha

Table 1: Soil nutrient test results from 18 NSW turf farms.

Nutrients

Table 2: Nutrients lost per hectare per cut of turf.
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“That 13,000kg of dry vegetation is about 3.5 per cent nitrogen (N) 
(450kg/ha); potassium (P) represents about 2.7 per cent (350kg/ha) 
and calcium (Ca) is about 0.8 per cent (105kg/ha),” he said.

“Of course these numbers are less if we only cut a portion of the 
turf (for example, buffalo) but the nutrients that we are removing the 
most of are N, K and Ca, which need to be made available again to 
the turf through application of fertiliser or soil amendments, such as 
compost. The trouble is, growers need to make sure they are applying 
them at the right time to make them available to the plant and are not 
applying them and having them carried off farm at the next turf cut.”

What is the best time to apply fertiliser to turf?
To understand the best time to apply fertiliser, Mick needed to 

know the growth stages of the turf plant – information which is not 
readily available, so a small cross section of varieties from nine 
samples (three each in kikuyu, Sir Walter and Wintergreen) were 
examined to understand the growth stages. 
The first stage - cut from just 50 per cent ground cover, took about 
2.5 months in the growing season.

The second stage - cut from just 50 per cent ground cover to 90 per 
cent cover, also took around 2.5 months.

The final flush of growth - which saw turf paddocks thicken from 90 
per cent ground cover to the ready to cut stage, took just four weeks.

The length of these time frames will vary greatly between turf 
cultivars, but the grower can use the pictures (see images above) to 
assess what stage his turf is at.

At each of these stages, the nutrient requirements of turf changes 
dramatically, and while most soils in the project could support the 
plant requirements in the early stages of growth, the later stages of 
growth could be significantly delayed if the soil couldn’t supply the 
available nutrients.

Slow release fertilisers could provide enough nutrients over the 
first stage of growth and part way into the second stage if applied at 
a high enough level. However, soluble fertilisers were needed to give 
turf enough nutrients to finish off, Mick explained.

“Obviously growers look at their just cut turf paddock and can 
take an educated guess as to when their next cut should be ready to 
go, but if the nutrients aren’t available to the plant, then that next cut 
could be delayed for weeks or even longer,” he stressed.

An example of this can be seen in the nitrogen requirements of the 
turf which range from 50kgN/ha in the first growth stage (2.5 months), 
to 200kg/ha during the second stage (2.5 months) and another 
200kg/ha in the final four-week growth stage.

To ensure the plant is getting enough nutrients, Mick advocates soil 
and leaf testing rather than visual assessment, but he stressed they 
should be accurate and test the entire scope of the soil.

“Soil tests should measure total nitrogen, total carbon, nitrate and 
ammonium,” he said.

“And once you’ve got those results, overlay them with what the 
plant needs to grow that 13,000kg/ha dry vegetation it will have when 
it’s ready to cut.” 

TO ENSURE THE PLANT IS GETTING 
ENOUGH NUTRIENTS, MIck ADvOcATES 
SOIL AND LEAF TESTING RATHER THAN 
vISUAL ASSESSMENT, bUT HE STRESSED 
THEY SHOULD bE AccURATE AND TEST 
ENTIRE ScOPE OF THE SOIL.

Dr Mick Battam explaining turf nutrients at the NSW State Forum.

A turf plant’s requirement for nitrogen changes during the growing season and is most important in the final stages of growth.

Growers do not truly understand nutrient 
requirements of their turf (continued)

Cut 50% ground cover Almost full cover Ready to cut

Bioactive Liquid Turf Blend is a combination of 
ingredients, including a specific selection from the 
Bactivate® range, that has been formulated to perform 
on turf. Bioactive Liquid Turf Blend can assist in 
germination, root development and may decrease the 
use of chemicals and fertiliser applications on most turf.

Benefits

Bioactive Liquid Turf Blend is a 
complete liquid spray/drench. Our 
specific formulation, developed for 
the turf and golf industries, can:

   Increase root mass and 
development 

   Decrease chemical and  
fertiliser use

   Improve wear and tear

   Improve soil structure

Features

   Ready to use formula; no 
mixing required

   Also available in easy 20L, 200L & 
1000L concentrate

   Includes selected products from the 
Bactivate™ range

   Active ingredients include  
kelp, molasses, carbon,  
microbes and nutrients

Application Rates

1800 112 779   |   www.bioactivesoilsolutions.com.au

Apply Bioactive Turf Blend as foliar spray/drench at 10L – 20L per Ha (depending on soil type) and mix with 10L 
– 20L Bioactive Component Blend 1 every 2-4 months. Can be used in conjunction with Bioactive Component 
Special Blend chelated fertiliser (See Bioactive Soil Solutions expert for more information).
Must be used within 5 days of delivery. Bioactive Soil Solutions accepts no responsibility for the performance of any  
Bioactive Liquid products after 5 days. Application rates may vary due to soil profiles and existing conditions. Heavy clay and  
sandy soils will need heavier application rates. Store out of direct sunlight. Please consult your Bioactive specialist for advice.

Bioactive Turf Blend



Jump on

board.

Horticulture Innovation Australia Limited (HIA) uses 

grower levies, investor and government funds to 

invest in Research and Development (R&D) and 

Marketing for the Australian horticulture industry.

Membership is free and brings many benefits for 

business entities, individuals and the wider Australian 

horticulture sector.

Membership gives growers:

• greater direct influence in the future direction of  

HIA and how levy funds are invested

• a strong voice in a nationwide, multi-sector 

research and development organisation that works 

Have
your
say.

*Calls to this number are charged the cost of an untimed locacl all from fixed landlines. Calls from mobile phones 
will be charged at the rate as set by the caller’s mobile carrier. Callers from overseas should dial +61 2 8295 2395.

on cutting edge projects with the best researchers  

in the country 

• timely access to industry events, information and 

news that could be vital to the future success of 

growers’ businesses 

• invitations to express views via HIA’s regular 

consultation processes.

Ultimately it’s about giving growers the knowledge and 

services to build a profitable and sustainable business. 

A key feature of membership is that those members 

who pay levies have the right to vote at Annual  

General Meetings. 

Apply online: www.horticulture.com.au
Call: 1300 880 981* or 02 8295 2395

Email: membership@horticulture.com.au

JOIN HIA.
IT’S FREE
and only takes a few minutes.



22 turfaustralia

The first phase of the Rural Water Use 
Efficiency – Irrigation Futures Project 
has now been completed in southeast 
Queensland (SEQ). Here, Liz Mecham 
takes a look at what the three-year project 
discovered across three case study farms 
meanwhile in North Queensland (NQ) three 
more properties are part of the next three-
year phase of the project. 

RESEARcH & DEvELOPMENT

T
he Rural Water Use Efficiency - Irrigation Futures (RWUE-IF) 
Project was a collaboration between the Queensland (QLD) 
Government and Turf QLD to help irrigators improve on-
farm water use and increase productivity. It has two parts 
– SEQ and North Queensland (NQ) – and when completed 

will have covered a diverse range of soils, climates, rainfall and turf 
species across the state. The SEQ phase was completed late last 
year with the NQ-Far NQ phase scheduled for completion in 2017. 

Precision irrigation techniques could have many advantages in 
reducing costs and improving productivity in the turf industry but in 
order to quantify what these might be, baseline data was collected 
on water use, energy use, fertiliser use, fuel use, labour, turf yield and 
turf waste on the case study farms. They were then measured over 
the course of the project as a range of efficiencies measures were 
implemented.

Farm managers and owners enthusiastically embraced the results 
of the project. And, while some long-term efficiency improvements 
were more obvious than others, all of the case study farms will have 
improvements following 
the monitoring with 
this assisting in the 
development of their 
future Farm Management 
Plans.

Above: EM38 soil and NDVI crop mapping.

Practical information for growers 
from water efficiency project
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CASE STUDY 2 Project outcomes
Although no efficiencies were demonstrated in water use, 
energy consumption or fertiliser use during the project’s 

timeframe, changes were made to the irrigation system with future 
expectations being that water use efficiency improvements would 
occur, following the project’s completion. 

The farm also had overall a greater awareness of water, energy and 
fertiliser usage. 

The case study on the farm also highlighted issues that all turf 
farmers need to be aware of when considering fertigation.

As part of the project, the Farm Manager found irrigation hardware 
assessments, soil and vegetation mapping, data collection and waste 
assessments that were undertaken invaluable. 

While a rain logger was seen as potentially useful, a soil moisture 
probe wasn’t. There are practical and cost barriers to be overcome 
before implementing a Scheduling Irrigation Diary (SID) and 
Fertigation Programs. 

Follow-up by the Farm Manager in implementing recommendations 
and regularly undertaking soil tests will be critical to ongoing 
productivity and profitability improvements.  

Some outcomes attributable to the project beyond it’s term 
concluded, were improved record-keeping, changes to irrigation, 
understanding farm needs better through soil and crop mapping, and 
better communication with the fertiliser supply company through soil 
and water testing.

Property mapping assisted the planning phase, confirming the farm 
was on track with its production objectives. 

The monitoring of waste turf grass was new to the property and 
proved useful in confirming productivity gains could be made through 
intensive management practices. Waste monitoring was adopted 
across the farm for all harvests and affected areas are now managed 
to improve sod strength. 

Waste turf – a waste of water, energy and fertiliser inputs during 
production – is no longer accepted as “unavoidable” on the farm.  

Productivity improvements did occur during the term of the 
project, when compared to the previous year, with an increase in turf 
harvested per hectare and a reduction in waste and variable costs 
(improved economic performance). 

The implementation of waste monitoring, soil and crop mapping, 
and regular soil and water testing was undoubtedly of value, however, 
these can’t be directly linked to productivity outcomes.  

CASE STUDY 1 Project outcomes
The regenerated site at case study farm 1 utilised full farm 
mapping and had a planned approach to target the worst 

areas first in accordance with the available funding. 
Laser levelling increased the usability of the land and improved 

turfgrass growth as a result of much improved drainage. 
Selecting appropriate turfgrass varieties to match soil properties 

also improved productivity and profitability. Aeration was utilised and 
improved the infiltration of water at poorly drained sites. 

Regular soil testing proved to be a critical component of the Farm 
Management Program, particularly for the identification of nutritional 
needs, which were aligned with the installation of a new fertigation 
system. 

Advances in understanding gained from zoning soil and crop 
conditions using EM38 soil and NDVI crop mapping processes were 
welcomed by the farm owner and provided valuable information for 
the Farm Management Plan.   

The project at case study farm 1 clearly demonstrated 
improvements in production efficiency following modifications to the 
irrigation infrastructure, nutrition and an improved awareness of the 
problem of turf wastage, which arose from waste monitoring.

The overall farm plan, developed after the project, will help turn 
the farm into an effective and efficient turf production business, with 
a focus on, a mix of turf varieties that suit available soils, nutritional 
management and irrigation efficiency. Future savings through 
measuring and rectifying issues to do with turf wastage are also 
potentially available.

2

Upgrading filters and upsizing supply lines.

1

The farm, however, continues to have challenges with irrigation 
capability and considerable work is now being done in planning and 
funding appropriate strategies to rectify these issues. 

Participation in this project gave impetus to the construction of 
the Future Farm Management Plan. In the future, large improvements 
in water and energy use efficiencies and farm productivity are 
anticipated, with planning underway to move to Variable Rate 
Irrigation (VRI) and solar powered irrigation systems. 

In the longer term there are gains to be made on this farm with the 
move to precision irrigation, particularly if VRI is implemented. 

It is noteworthy that farms already running efficient systems have 
less to gain in the short term from changing to a new system. In the 
longer term they still stand to benefit from precision irrigation, as the 
culture of maintaining turfgrass quality and production performance 
continues to strive for the best outcomes from new technologies.  

Without risk to its short term operational imperatives, this project 
did not greatly fast-track the farm’s move towards incorporating 
precision agriculture into its long term management plans.

Rain logger and soil moisture probe installation.

Continued...
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CASE STUDY 3 Project outcomes
This farm had recently been purchased and modified from a 
lucerne farm to a turf grass farm, with the assessments taken 
on the first turf harvest.

Therfore, further productivity improvements are expected beyond 
the project timeline, such as shortened intervals between planting 
and harvest. 

The soil mapping provided a good indication that the farm was 
uniform in soil type under the centre pivot area and was suited to 
turfgrass production. 

This case study compared the efficiency of water distribution of 
a new centre pivot irrigator on a site with alluvial grey loam with the 
results from an existing hand shift irrigator on the old farm that had 
sandy loam soil. 

Unsurprisingly, the centre pivot system was found to have 51 per 
cent better Coefficient of Uniformity (CU) than the old system, which 
at 61 per cent CU was well below industry standards. The older 
irrigator had also caused the grower to add additional water to drier 
zones. 

As a new system was installed improvements were made to both 
water and energy efficiencies.

Soil testing as a result of EM38 mapping proved to be a critical 
component of the farm management program and identified soil 
nutrient status. This enabled more targeted fertiliser applications which 
met the needs of turf production. 

A number of soil tests were undertaken across the farm and, in 
conjunction with a fertiliser supply partner, a fertigation regime was 
established and implemented.   

Savings from measuring and rectifying issues with waste turf 
were also made and have been integrated into the future Farm 
Management Strategy Plan.

The project demonstrated the benefits and savings made by 
upgrading technology with changes to irrigation infrastructure and 

3

EM38 soil mapping.

Monitoring turf waste, and understanding why, enables better management and increased profitability.

THE SOIL MAPPING PROvIDED A GOOD 
INDIcATION THAT THE FARM wAS UNIFORM 
IN SOIL TYPE UNDER THE cENTRE PIvOT 
AREA AND wAS SUITED TO TURFGRASS 
PRODUcTION.

Practical information for growers from 
water efficiency project (cont.)

nutrition. Irrigation scheduling, using the irrigation scheduling tool 
SID, required better monitoring processes and further training.

A full breakdown of each efficiency measure has been detailed in 
the farm case studies which are now available on the Turf QLD website 
under the ‘fact sheets’ tab: www.qtpa.com.au/fact-sheets  



Spring 2016 25

SNAPSHOT
Owners:  Emma and Justin Burstall, Turfbiz

Property:  Wivenhoe Pocket, Brisbane region, 
QLD

Varieties:  Palmetto Buffalo, Wintergreen, 
Empire Zoysia, Aussiblue and Sir 
Walter Buffalo

Markets:  Wholesale turf growers for turf 
suppliers and other growers

With banking and finance and information 
technology backgrounds, Emma and Justin 
Burstall aren’t your typical turf growers. But 
by using their industry skills the couple and 
their young family are making their outer 
Brisbane region turf farm, Turfbiz, produce 
solid results as they look forward to making 
a valuable contribution to the industry.

w
hile their immediate backgrounds don’t indicate 
any turf experience, Emma grew up in the industry 
with her parents, Steve and Heather Sinclair, who 
operated a number of turf farms and businesses 
over the last 30 years.

At a time when generational change was 
looming its head, Emma and her two siblings were far from the turf 
farm, but an ‘out of the blue offer’ on the farm put the property 
squarely back on her radar.

“The offer on the farm to my parents was right out of left field and 
they thought, to be fair, they should offer it to the kids first before 
selling to someone else,” Emma explained.

“At that time Justin and I were in Brisbane commuting for hours 
to get to work in the city, we had a young family and the kids were 
in childcare from 6.30am until 5.30pm so we could work … when 
we thought about the lifestyle a turf farm could offer our family, we 
decided the move could be a great one.”

And it has been exactly that, with Emma and Justin enthusiastically 
embracing the lifestyle turf farming affords them.

Rather than opt for succession planning and a gradual transfer into 
farming, Emma and Justin bought the property outright from Emma’s 
parents.  

While a big investment for a young family, 12 months down the 
track, Emma knows it was the right decision.

“Buying the farm made it a very black and white business 
transaction,” she said.

GROwER PROFILE

wE SEE FRIENDS IN THE INDUSTRY 
AND OTHER INDUSTRIES wHO 
ARE STRUGGLING wITH GRADUAL 
TRANSFERS OR GREY AREAS OF 
SUccESSION PLANNING AND THE 
RIFTS IT cAN cAUSE IN FAMILIES … 
OUR TRANSITION INTO THE FARM 
AND MY PARENTS’ OUT, wAS vERY 
cLEAR cUT.
Turfbiz, Emma and Justin Burstall.

Enthusiastic young growers 
embrace turf lifestyle

Continued...



26 turfaustralia

“We see friends in the industry and other industries who are 
struggling with gradual transfers or grey areas of succession planning 
and the rifts it can cause in families … our transition into the farm and 
my parents’ out, was very clear cut.

“The benefit of doing it the way we did was ensuring my parents 
didn’t have their capital tied-up in an asset we were working so 
they could go and do whatever they chose to, while we retained 
the knowledge that Dad has from within the business because the 
transition was a seamless one.

“Now we have the benefit of being able to draw on the experience 
Mum and Dad have from years in the industry with our idea of going 
forward.”

From a personal perspective, their lives are much improved with 
the children – Jack (9) Samantha (8) and Flynn (3) – having the space 
to grow up on a farm and the benefits of catching the school bus from 
the gate, or spending the days on the farm.

“We used to drive hours to and from work … now we walk out the 
back door,” they said.

From a business perspective, they are reaping the rewards of being 
reliable, high quality wholesale turf growers - a business structure 
which suited their skill set perfectly.

“We looked at the business case pretty carefully before we took 
over,” Emma said.

“The farm operates as a wholesale only turf growing business, 
allowing us to supply other turf sellers with the varieties that we grow 
because they either don’t grow the varieties themselves, or require 
more than they are able to produce on their own farms.”

 The farm has been set up specifically to accommodate a range of 
turf varieties which have been laid out under a pivot irrigator, which 
suits the geographical location and allows for the efficient irrigation of 
the property’s irrigation allocation (the property itself has an irrigation 
title which accounts for one-third to one half of the property’s 
requirements, with Burstalls leasing the remaining water needs from 
other title holders).

Nestled into the flats of the Brisbane River in the Wivenhoe Pocket, 
an hour from the Brisbane Central Business District, the 81 hectare 
(200 acre) farm has five different varieties of turf which make up the 
69ha under active production.

The intensely managed, delicate growing Palmetto Buffalo variety 
is the farm’s biggest variety with around 22ha grown, followed by 
Wintergreen (16ha), Empire Zoysia (14ha), Aussiblue (10ha) and Sir 
Walter Buffalo  (6ha – grown under contract for another reseller).

“Our spread of varieties remains the same as when we bought the 
farm,” Emma said.

“Our business case to the bank was based on keeping it the same 
so we knew our returns and margins but we are looking at them now 
we’ve been growing them for a year and see where we might alter 
what we have.

“Certainly some  varieties, such as Palmetto, are delicate to grow 
and require hand chipping and are very labour intensive, but they are 
desired varieties, so it’s a process of learning what’s worth doing for 
us and assessing it all.”

However, the varieties grown also closely align the supply and 
demand of their suppliers and growers in the local area so Turfbiz 
remains a ‘one stop shop’ for a number of popular varieties.

Each turf variety is grown in 25,000 square metre sections under 
the irrigator. 

Year round, Turfbiz cuts twice a day (morning and afternoon)  with 
the aim of having 50,000m2 of each variety almost on the point of 
harvest immediately after the first 25,000m2 is cut. 

This layout means that at the end of the growing and peak 
season, the Turfbiz paddocks have all been cut and are regrowing in 
preparation for the next peak demand period.

However, when demand outstrips supply – as it has this year – the 
Burstalls can literally be sitting watching the grass grow, waiting for 
sections to regrow.

THE FARM OPERATES AS A 
wHOLESALE ONLY TURF GROwING 
bUSINESS, ALLOwING US TO SUPPLY 
OTHER TURF SELLERS wITH THE 
vARIETIES THAT wE GROw bEcAUSE 
THEY EITHER DON’T GROw THE 
vARIETIES THEMSELvES, OR REqUIRE 
MORE THAN THEY ARE AbLE TO 
PRODUcE ON THEIR OwN FARMS.
Turfbiz, Emma and Justin Burstall.

Enthusiastic young growers embrace turf lifestyle (continued)
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Continued...

“That’s slightly frustrating,” they joked, “but also 
a good thing.”

That down time has given them the opportunity 
to look at the spread of varieties as well as the 
farm and continue their steep learning curve.

“We are loving the learning aspect of the 
business – there is so much to learn about the 
industry and so much new technology and 
information coming into the turf industry that we 
can be part of,” Emma said.

“We are stunned at the development of varieties 
in the turf industry and the developing markets in 
the industry.” 

That even extends to how customers have 
changed the way in which they seek out turf.

“Even though we aren’t at the coal face of 
dealing with customers, you can see how it’s 
changed from just wanting any turf to customers 
coming to a turf supplier with a clear idea of which 
variety they want and need … customers are 
certainly doing their research these days,” Emma 
explained.

“It is also rewarding bringing an existing 
business up-to-date with new processes and 
putting into place new efficiencies to make a good 
business even better.

“It’s all very exciting.”
With Justin’s IT background the appeal of new 

technology cannot be understated. 
Currently, the farm is irrigated by one seven-

span irrigator with the 488-metre span (and corner 
arm) effectively irrigating the circular layout of the 
farm.

“But with things like variable rate irrigation 
technology now available, we can really look at 
putting some improvements in on the technology 
front to improve our efficiencies,” Justin added.

The other benefit to buying an existing turf 
business, Emma and Justin said, was the 
knowledge base that came with it.

While still having Emma’s parents, Steve and 
Heather, on call for advice, the business also 
came with four full-time staff and one part-time 
staff member who have been instrumental in 
helping the Burstall’s learn on the job about the 
farm.

“We are very lucky to have that experience at 
hand,” they both stressed.

“And the benefit of the way in which we came 
into the business means while we have Steve 
on hand as a consultant with his turf farming 
experience he isn’t bound to the business, as 
such.” 

IT IS ALSO REwARDING bRINGING AN ExISTING 
bUSINESS UP-TO-DATE wITH NEw PROcESSES AND 
PUTTING INTO PLAcE NEw EFFIcIENcIES TO MAkE 
A GOOD bUSINESS EvEN bETTER.

GROwER PROFILE
Enthusiastic young growers embrace turf lifestyle (continued)
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70,000m2 of natural turf 
helps win top WA awards

PROJEcT PROFILE

A multi-million dollar project to completely 
revamp a Perth regional sports complex 
with natural turf has paid big dividends for 
the local council, City of Gosnells, which has 
picked-up project design and sports awards 
for its Mills Park Centre redevelopment. The 
$47-million, 24 hectare project site included 
70,000 square metres of Village Green 
Kikuyu turf laid on two sporting ovals and in 
a number of other passive areas. The natural 
turf’s ability to thrive in high wear and 
tricky environmental situations has helped 
transform a sporting hub into an unrivalled 
community sporting complex.  Liz Mecham 
explains.

w
hen Western Australian (WA) local council, City 
of Gosnells, planned to consolidate ageing 
community sports grounds into a 24-hectare 
community sporting complex, it couldn’t have 
foreseen the enthusiasm in which the new hub 
would be embraced by the community and be 

recognised for its design, planning, and recreation capabilities.
The Mills Park Centre at Beckenham, about 20 kilometres south-

east of Perth’s Central Business District, is a sprawling sporting 
mecca featuring two, full-sized Australian Rules ovals turfed in Village 
Green kikuyu.

The redevelopment also included a 6-Star Green Star-awarded 
Community Centre – the first in Australia - nature play space, skate 
plaza, tennis courts, change rooms, cricket nets, barbecues, shade 
shelters, seating and path network, WA’s first synthetic turf soccer 
pitch, and increased the available active playing space on the site by 
37 per cent.

The project took 18-months to complete and the City of Gosnells 
has been rewarded for its vision of a multi-faceted community 
complex, recently picking-up a number of awards. 

For the first time in the history of the bi-annual Sport and 
Recreation Minister’s Award, an infrastructure project won the top 
Industry Excellence Award, with Mills Park taking home the top gong 
and the award for Planning and Design. The project has also received 
the Excellence in Civil Construction Award from the Civil Contractors 
Federation.

While hosting a number of sports, the complex’s two natural turf 
ovals are its most highly used, hosting senior and junior football 
games in the winter and cricket and tee ball games in the summer 
months.
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SNAPSHOT
Project:  Mills Park Community Precinct, City 

of Gosnells, Western Australia

Turf Fact:  over 70,000m2 of turf laid on two 
AFL ovals, amphitheatre, playground 
and lawn bridge

THE PROJEcT TOOk 18-MONTHS 
TO cOMPLETE AND THE cITY OF 
GOSNELLS HAS bEEN REwARDED 
FOR ITS vISION OF A MULTI-
FAcETED cOMMUNITY cOMPLEx, 
REcENTLY PIckING-UP A NUMbER 
OF AwARDS.

To limit the disruption to the football seasons, the playing ovals 
were developed in a staged approach. Mills 2 Oval was transformed 
with 27,000m2 of Village Green laid in September 2015 while the larger 
Mills 1 Oval area was redeveloped with 43,000m2 of Village Green 
laid in May 2016. Mills 2 Oval hosted football games during the 2016 
winter season, and Mills 1 began hosting summer sports in October.

“The original site has always been a sport ground, however it was 
very aged, there were 30 to 50 year-old facilities across the site,” City 
of Gosnells Coodinator Landscape Construction, Peter Madeley said.

“The new layout and design of the complex has maximised the 
space and attempted to increase the range of facilities offered at the 
site while still working within the environmental constraints of the site.”

These constraints included multiple Water Corporation drains 
through the site, limited irrigation capacity for natural turf and gardens, 
and a significant natural wetland area being rehabilitated on the site. 

These limitations, Peter said, along with positive experiences using 
the turf to repair other sports fields, were behind choosing Village 
Green kikuyu turf for the playing ovals and high use land bridge at 
Mills Park.

“Village Green was selected as the preferred turf due to the specific 
characteristics it presents when applied to active sports fields, or 
areas where wear or unfavourable conditions are present, such as 
shade or high traffic areas,” Peter explained. 

“It has the characteristic of maintaining a tight sward and exhibits 
the ability to maintain its health and vigour for an extended period 
compared to standard Kikuyu resulting in a turf that presents and 
plays well underfoot.” 

A restricted ability to water turf areas over summer also influenced 
the decision.

“The whole complex is irrigated via a surface water open drainage 
system which is collected and pumped to a storage holding dam. From 
there the ovals are irrigated through the night. The dam fill is solely 
reliant on the water availability in the drainage system,” Peter said.

“Each year the drain will dry completely leaving the site with no 
available water at the height of summer. 

“By selecting Village Green we are hopeful that it will endure longer 
periods of water stress, and respond more favourably once a regular 
watering regime is reinstated.” Continued...

The complexity of water availability on the site led to some 
signification sub-soil preparation prior to turf installation.

Peter said the area had a naturally poor draining, sandy clay soil, 
which had never previously been renovated, but that had now all 
changed. 

The subsurface of the site was completely overhauled – the clay 
base was contoured to improve drainage and ensure as much surface 
water could be collected within the main drain system for re-use as 
turf irrigation water.

Immediately beneath the turf is a layer of a blended compost 
specially designed for sports turf and other horticultural needs 
supplied by (organic compost company) C-WISE –– which has been 
rotary-hoe blended into the top 100mm of top soil across the site. 
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Peter said the imported top soil, a free-draining yellow sand 
which naturally occurs in the Perth region, had a higher silt and clay 
content than traditional sports field sand to improve the water holding 
capacity of the soil.

“Due to the limited water available to the site – especially during 
the summer months – it needed a soil that would be free draining 
in winter, but also held as much water as possible during the drier 
months, without becoming water logged,” he explained.

“Selecting the correct sand was important to ensure it handled the 
various demands placed on the grounds. The top soil had to be free 
draining to a point, resist compaction and still remain firm under foot and 
have the ability to sustain turf when water availability became an issue.”

This significant subsoil works were completed across the site prior 
to the turf been laid by Allwest Turf. 

Despite the size of the project, used traditional small turf rolls were 
laid on both ovals to allow for the most successful establishment over 
a two week installation period.

Ovals were given as much time as possible to establish before being 
subjected to active play, however, due to the staged development 
of the project, turf on Mills 2 Oval had to establish itself over the dry 
summer months and endured some restricted water availability. 

Despite this, Peter said the oval had held-up well to its first season 
of football, hosting its first game in March 2016.

“The oval and Village Green Kikuyu have performed well 
considering the large amount of continual use received. Generally, the 
winter sports are quite hard on the turf surfaces and the Village Green 
has with-stood this continual wear well,” he added.

Now the development aspect of the project has been completed, 
a full program of turf maintenance is being undertaken by the City of 
Gosnells, including mowing, fertilising and yearly maintenance work 
such as verti-mowing and verti-draining.

The turf is cut weekly between 20 and 30mm in height in summer 
for cricket and fortnightly in winter during the football season. 

“The City uses a Trimax Pegasus finishing mower for the majority of 
its active sports fields,” Peter said.

“This has proved to be reliable and presented a quality finish to the 
turf surface.”

Ovals are watered overnight, every second night, with a total of 30 
to 40mm of water applied each week, depending on availability.

Peter said fertiliser application on the ovals ranged between 100 
to 200kg of nitrogen per hectare annually, but this varied between 
brands and turf requirements.

“Generally a blended proprietary brand of fertilizer is used with 
Nitrogen in the form of Sulphate of Ammonia,” Peter said.

The council team also routinely undertakes foliar iron manganese 
application and will have two- yearly wetting agent applications to 
assist in the water-holding capacity of the top soil. 

“To ensure that the City is carrying out fertilizer applications at the 
most efficient rates, once a year leaf tissue analysis is also carried out 
to determine any nutrient requirements,” Peter said.

With the major development works now completed, and Mills 1 
Oval due to come into playing capacity in October, the investment in 
Village Green kikuyu by the City of Gosnells will be fully realised when 
both ovals host a full program of sporting fixtures this summer. 

 ...THE IMPORTED TOP SOIL, A FREE-
DRAINING YELLOw SAND wHIcH 
NATURALLY OccURS IN THE PERTH 
REGION, HAD A HIGHER SILT AND 
cLAY cONTENT THAN TRADITIONAL 
SPORTS FIELD SAND TO IMPROvE 
THE wATER HOLDING cAPAcITY OF 
THE SOIL.

70,000m2 of natural turf helps win 
top WA awards (continued)
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The day also allowed both Turf NSW and Turf Australia to interact 
with other organisations who work with the nursery industry and who 
could also be excellent contacts for the turf industry.

Keeping with collaborative projects, the NSW Industry 
Development Officer attended a field day, hosted by Local Land 
Services, on increasing connectivity and technology in the nursery 
industry. Again this proved extremely interesting and could yield 
much interest in the turf industry.

The field day promoted technology and how its implementation 
on-farm can help streamline processes, increase monitoring and 
awareness of water-use and reduce labour costs.

The Turf Industry Race Day held in July at the Hawkesbury 
Racecourse offered another forum for collaboration between the turf 
industry and the general public.

Sponsored by Evergreen Turf and Dad and Dave Turf, the event 
raised more than $107,000 for four charities – Father Chris Riley’s 
Youth off the Streets, Hogs for the Homeless, Coonamble Cancer 
Survival Trust and Peppercorn Services.

The event continues to be an excellent day to promote the turf industry 
and its support of the community in which so much turf is grown.

The Turf NSW Annual General Meeting will be held in early November. 
Programming for the next year will occur, including the planning of the 
March 2017 Field Day and Extension Projects.

For more information contact Jenny Zadro M: 0408 441 119 or  
E: ido@turfnsw.com.auTurf NSW out promoting and working with like-

minded industries
Turf NSW has recently had a proactive period of promotion with 

a number of events, meetings and networking opportunities taking 
place.

A meeting with the Hawkesbury Council, which has a large number 
of growers in the area, was positive and productive and helped open 
the conversation between the Council and Turf NSW.

Discussions looked at the community’s perception of the turf 
industry and Turf NSW was able to raise grower concerns with the 
Council. The result was a very supportive and productive meeting.

Similarly, a meeting was held with the Hawkesbury River County 
Council, a body funded by four local government areas along the 
Hawkesbury River, which looks after noxious weeds and pests.

The County Council is proactive in terms of educating the growers, 
along the river, about the appropriate use of chemicals and also 
identifying weeds. The meeting proved excellent in fostering a good 
working relationship between the industry and the organisation.

Building relationships with the nursery industry has continued with 
meetings between Turf NSW and the NSW Nursery Industry and the 
Australian Nursery Industry bodies.

Collaboration with these groups has happened previously with the 
development of the Greens Industry Group, however, the group had 
stalled and the meeting helped generate some momentum to inspire 
the group to work towards increasing turf’s profile within projects, 
such as 202020 Vision.

The turf and nursery industry often overlap with their peri-urban 
issues, however both industries can support one another to raise 
profiles.

Turf NSW and Turf Australia also had an exhibition stand at the 
recent NSW Nursery Industry Exhibition and Trade Day held at the 
Hawkesbury Showground.

The day attracted, not just nursery industry members but also, 
landscapers and aided in promoting turf for the use in projects with 
nursery products.

The response to turf from those at the day was extremely positive 
with a lot of interest generated through handing-out the contact 
information of Turf NSW growers. Hopefully this may lead to 
additional turf sales.

new south wales

turftalk

WA - hub for turf activities this year
Western Australia (WA) has recently been the focus of many Turf 

Australia activities, with the NxGen Forum, WA State Forum and Turf 
Australia Annual General Meeting all coming to the west.

The events gave WA turf growers a great opportunity to network 
with one another, with growers from interstate, Turf Australia board 
members and Horticulture Innovation Australia staff members who 
attended.

The line-up of NxGen speakers was particularly good and the 
presentations were well received by those in attendance. It also was 
great to be able to show-off some of WA’s great turf sites and growers.

Turfgrowers WA continues to work collaboratively with the 
landscape and nursery industries on activities and events to benefit 
all.

In recent months, a number of important meetings were held for 
Turfgrowers WA. The most notable being the Annual General Meeting, 
which occurred in September, and helped with forward planning for 
activities in the year ahead.

As many of the projects have wound-up, or will be completed within 
the year at the University of WA Turf Research Site, Turfgrowers 
WA met with the University to discuss future research project 
opportunities. 

The most important of these was looking at how water allocations 
will be reduced over the next 10 years and how alternative options 
for water sources were being pursued, along with how growers could 
work towards production and maintenance improvements to reduce 
water-use.

WA growers will again support the South Metro TAFE student 
awards in November with awards given from Turfgrowers WA and the 
WA Sportsturf Association to students who excel in turf maintenance 
and management courses.

For more information contact Eva Ricci M: 0422 120 990,  
T: (08) 9437 2180 or E: idowa@turfaustralia.com.au

western australia

The Turf NSW and Turf Australia exhibit at the NSW Nursery Industry 
Exhibition & Trade Day attracted considerable interest from Landscapers.

Continued on page 35...
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Cynthia Mahoney and Associates
Leadership, development and facilitation services for business
Ph: 0427 622 654
Email:  
cm_associates@live.com.au 
www.cynthiamahoney.com.au

INSIDE TURF
Richard Stephens

Do you know your 
communication style?

The benefits of your turf levy
The benefits provided to turf growers from all the 
turf levy funded initiatives are many and significant. 
In 2017, a process to review all horticulture levies, 
including the turf levy, will be initiated. Turf Australia 
hopes that the process will enable the facts and 
figures on the turf levy program to be complied and 
communicated to the industry.    

Turf Australia continues to work hard to be your national voice 
within the horticulture sector. We are working with Horticulture 
Innovation Australia (Hort Innovation) and the Voice of 
Horticulture to ensure we, as an industry, can get “the best bang 
for your buck” from the levy, and other investments. 

The Turf Australia Board consists of representatives from all 
across Australia and different business sizes and styles. This 
helps to ensure Turf Australia can provide the best representation 
of the turf industry as a whole. 

Over the past 10 years, the National Turf Levy has been a major 
contributor to the profitable and sustainable development of the 
industry and helped enable Turf Australia to meet the needs of 
the industry. The levy funds have also aided Turf Australia and the 
State Industry Associations to provide comprehensive industry 
development and industry communication services.

For example, the turf levy has funded many services, 
including: 
•	 The	regular	publication	of	this	quarterly	magazine
•	 A	fortnightly	E-newsletter
•	 An	up-to-date	industry	website
•	 The	recent	State-based	Forums	(see pages 6-9)
•	 Previous	National	Conferences	and	Field	Days
•	 The	Telephone	Sales	and	Farm	Profitability	Workshops
•	 The	NxGen	Forum	and	Field	Day	Program,	now	in	its	sixth	year	

(see story pages 10-13)
•	 State-based	Field	Days	and	Seminars
•	 Presentations	on	the	many	benefits	of	turf	at	landscaper,	local	

council, and urban planning conferences and exhibitions
...and much more.
To support the claim that these levy-funded initiatives are 

worthwhile, a Horticulture Innovation Australia contracted 
independent review, by Scott Williams Consulting and Miracle 
Dog, found: “Overwhelmingly, the Business & Industry 
Development Manager along with the State-based Industry 
Development Officer projects are highly regarded by turf 
growers within the industry …and they should continue.” (For 
more details on this independent review refer to page 22 in Turf 
Australia’s Summer 2015/16 edition.)

Without your support in paying the levy, Turf Australia and the 
State Industry Associations would have found it very difficult to 
bring you any of these services. We thank you. 

As well as enabling Turf Australia and the State Industry 
Associations to provide the many services listed above, the 
levy has also funded many other great projects and initiatives, 
including: 
•	 The development of the Cost of Production Calculator and 

training on its use 
•	 Research leading to the creation of an Australian Standard for 

using turf to control erosion 
•	 Various market research projects and marketing initiatives, 

such as the Lawnspiration Facebook page, Perfect Patch of 
Green and the Ground Cover Cost Calculator.

Communication is a skill that is vitally important 
for anyone running a business. A business whose 
employees are able to express ideas and information 
clearly and accurately to customers, clients, co-
workers, managers, shareholders, the community etc., 
creates trust, a professional image, better business 
relationships, and therefore a more successful business.

Remember that good communication skills are learned. No one is 
born an excellent communicator. In other words, anyone can learn 
the skills to communicate well, in both written and verbal messages.

Although all of us are complicated in our own attitude, perception 
and personality, the way we behave or express ourselves is usually 
fairly predictable and consistent. 

Each of us has a preferred communication style or behaviour 
which is partly inherited and partly learned. While there are many 
ways to analyse our preferred communication style, the DISC 
Communication Styles tool is one relatively simple way of better 
understanding the different ways we communicate and our 
underlying personalities. 

The DISC tool says there are four major communication or 
personality styles: 

•	 Direct	
•	 Influencing
•	 Stabilising
•	 Conscientious
People with different styles approach problems differently and 

relate to people differently. If we know our own style and are able 
to recognise the style of others, we are then able to interact more 
effectively with others.

To determine your preferred communication 
style, simply complete the Understanding Your 
Communication Style Questionnaire (right) > 

Grower action:
Following the series of Turf Australia State 
Forums, many Turf Farm owner/operators 
decided that they would ask all staff to 
complete this questionnaire and then 
discuss as group to improve their internal 
turf farm business communications.      

Turf Australia has more detailed notes and information on the different 
personality and communication styles. For a copy, please contact 
Rachel on phone T: 02 4588 5735 or E: admin@turfaustralia.com.au
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Understanding your communication style : Questionnaire     

Name:  . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .

Tick the sentences most like you. Add the number of ticks in each quadrant and the total for each.

QUADRANT 1
Gives priority to achieving results . . . . . . . . . . . . .
Seeks challenges  . . . . . . . . . . . . . . . . . . . . . . . . .
Approaches tasks and people 
with clear goals . . . . . . . . . . . . . . . . . . . . . . . . . . .
Is willing to confront  . . . . . . . . . . . . . . . . . . . . . . .
Makes decisions easily . . . . . . . . . . . . . . . . . . . . .
Is keen to progress . . . . . . . . . . . . . . . . . . . . . . . .
Feels a sense of urgency. . . . . . . . . . . . . . . . . . . . 
Acts with authority . . . . . . . . . . . . . . . . . . . . . . . . .
Likes to take the lead  . . . . . . . . . . . . . . . . . . . . . .
Enjoys solving problems . . . . . . . . . . . . . . . . . . . .
Questions the status quo  . . . . . . . . . . . . . . . . . . .
Takes action to bring about change . . . . . . . . . . .

QUADRANT 2
Gives priority to creating a 
friendly environment . . . . . . . . . . . . . . . . . . . . . . .
Likes an informal style . . . . . . . . . . . . . . . . . . . . . .
Approaches people and tasks with energy . . . . . .
Emphasises enjoying oneself  . . . . . . . . . . . . . . . .
Rates creativity highly . . . . . . . . . . . . . . . . . . . . . .
Prefers broad approach to details . . . . . . . . . . . . .
Likes participating in groups . . . . . . . . . . . . . . . . .
Creates a motivational environment . . . . . . . . . . .
Acts on impulse . . . . . . . . . . . . . . . . . . . . . . . . . . .
Willing to express feelings . . . . . . . . . . . . . . . . . . .
Enjoys discussing possibilities  . . . . . . . . . . . . . . .
Keen to promote change . . . . . . . . . . . . . . . . . . . .

TOTAL Q1 TOTAL Q2

QUADRANT 4
Gives priority to detail and organisation . . . . . . . .
Sets exacting standards . . . . . . . . . . . . . . . . . . . .
Approaches tasks and people with 
steadiness . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .
Enjoys research and analysis  . . . . . . . . . . . . . . . .
Prefers operating within guidelines . . . . . . . . . . . .
Completes task thoroughly . . . . . . . . . . . . . . . . . .
Focuses attention on immediate task . . . . . . . . . .
Likes accuracy. . . . . . . . . . . . . . . . . . . . . . . . . . . . 
Makes decisions on thorough basis . . . . . . . . . . .
Values standards procedures highly . . . . . . . . . . .
Approaches work systematically . . . . . . . . . . . . . .
Likes to plan for change . . . . . . . . . . . . . . . . . . . .

QUADRANT 3
Gives priority to supporting others . . . . . . . . . . . .
Enjoys assisting others . . . . . . . . . . . . . . . . . . . . .
Approaches people and tasks with 
quiet and caution . . . . . . . . . . . . . . . . . . . . . . . . . .
Has difficulty saying no . . . . . . . . . . . . . . . . . . . . .
Values cooperation over competition . . . . . . . . . .
Eager to get on with others . . . . . . . . . . . . . . . . . .
Willing to show loyalty . . . . . . . . . . . . . . . . . . . . . .
Calms excited people . . . . . . . . . . . . . . . . . . . . . .
Listens well/attentively  . . . . . . . . . . . . . . . . . . . . .
Prefers others to take the lead  . . . . . . . . . . . . . . .
Gives priority to secure relationships and 
arrangements  . . . . . . . . . . . . . . . . . . . . . . . . . . . .
Prefers steady not sudden change . . . . . . . . . . . .

TOTAL Q4 TOTAL Q3

© Cynthia Mahoney and Associates    Leadership, development and facilitation services for business    Ph: 0427 622 654     Email: cm_associates@live.com.au     www.cynthiamahoney.com.au

...now go to page 34 to see which style(s) best relate(s) to you >

Do you know your 
communication style?
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Q4. CONSCIENTIOUS:
Diplomatic
Instinctive organisers
“Do it yourself” managers – create and maintain 
systems
Strive for a logical, consistent environment
Conscientious
Evaluate the team’s progress
Ask important questions, maintain focus on tasks
Work analytically and systematically
Offer conservative approaches
Emphasise quality

Q1. DIRECT:
Bottom-line organiser
Places value on time
Challenges the status quo
Innovative
Drives results
Accept challenges
Take action
Decisive

Q2. INFLUENCING:
Creative problem solver
Great encourager
Motivates others to achieve
Positive sense of humour
Negotiates conflicts – peace maker 
Enthusiastic
Entertaining
Make a favourable impression
Group participation
Persuasive

Questioning:
•	 Result	focus
•	 Decisive
•	 Direct

D
Let’s get to the point

Accepting:
•	 Social	focus
•	 Teamwork
•	 Patient

S
Let’s not upset anybody

Accepting:
•	 Self	focus
•	 Enthusiastic
•	 Popularity

I
Let’s talk about it

Questioning:
•	 Process	focus
•	 Get	it	right
•	 Systematic

C
Let’s hear more details

Is this person moreResult-orientated People-orientated

Extrovert
• Fast change

• Assertive
• Louder speech

Introvert
• Slow change
• Thoughtful

• Softer speech

Q3. STABILISING:
Instinctive relaters
Participative managers – accomplish goals through 
personal relationships
Make others feel they belong
Show sincerity
Dependable, patient, calm  and loyal
Buy into team goals
Focussed and intuitive about people and 
relationships
Full of common sense
Creates harmonious environment

© Cynthia Mahoney and Associates    Leadership, development and facilitation services for business    Ph: 0427 622 654     Email: cm_associates@live.com.au     www.cynthiamahoney.com.au

Q1 = D   Q2 = I   Q3 = S   Q4 = C

INSIDE TURF (cont.)

Richard Stephens

Understanding your communication style : Which style are you?  

InfoRMatIon fRoM youR State tuRf InduStRy aSSocIatIonS.
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Through the Department of Natural Resources and Mines, the Rural 
Water Use Efficiency Irrigation Futures (RWUE-IF) project in far north 
and northern QLD now has three pilot case study farms set-up to gather 
data in the three different climate zones of the areas – the northern 
tropics (Cairns), the dry tropics (Townsville) and the tropics (Mackay). 
This follows on from the three pilot farms completed in southeast 
Queensland.

The six different climate, water and soil environments should give 
excellent information for turf growers in the northern regions and 
allow them to improve their on-farm efficiencies. The Case Studies 
will be on the Turf QLD website next August 2017.

The RWUE –IF project will continue monitoring and making 
efficiency improvements until June 2017.

For further information on the above projects visit www.qtpa.com.au 
or contact Jim Vaughan M: 0407 131 025 or E: jim@qtpa.com.au

Telesales Workshop roadshow winds-up in 
Victoria to a good response

Victorian turf growers were able to improve their over-the-phone 
sales skills at the Telesales Workshop held on October 24.

The workshop, presented by Kevin Kosky, aimed to improve the 
ability of staff to make effective sales over-the-phone, including 
business telephone answering techniques that engage the customer, 
how to ask the customer appropriate questions to ensure the correct 
turf is sold, how to be confident about turf pricing and values and 
potential for upselling.

Previous workshops held around Australia received positive 
feedback from growers and their business staff who have found 
simple techniques, like smiling when answering the phone or asking 
additional questions, can make a positive difference when customers 
contact the business.

The interactive workshop was aimed at turf business staff who 
often engage with customers over the phone and are the face of the 
business when customers call. 

Long-term planning for the retention of public green spaces with 
water planning has also recently been on the agenda for Turf Victoria.

Yarra Valley Water, the Victorian water authority for the areas south 
and east of Melbourne, has begun surveying local government areas 
and water users to determine the most important public spaces which 
need watering, like community gardens, sports ovals and passive 
recreation areas.

The water authority has been proactive in bringing people together 
to discuss the importance of allocating resources to green space with 
a view to ensuring their long-term retention in the community. 

Feedback from the survey will form the basis of Yarra Valley Water’s 
Plan for water allocations over the next 50 years.

Turf Victoria has given its feedback on the importance of green 
space as part of this process.

For more information contact David Reid T: (03) 9576 0599 or  
E: idovic@turfaustralia.com.au

victoria

Hands-on approach to WH&S offers benefits to 
QLD growers

Queensland growers continue to benefit from a proactive approach 
to workplace health and safety and other research projects.

The recent focus on workplace, health and safety, and health and 
wellness, has continued with on-farm visits to see at what stage turf 
farms are at in terms of implementing the ideas they may have heard 
at the workshops held during the past 12 months.

The on-farm visits help support the growers to develop an 
operational Workplace, Health and Safety Plan and will be repeated 
in six-months. This continued focus is supported by the Queensland 
(QLD) Department of Health and Safety.

A successful QLD State Forum gave an ideal opportunity for growers 
to learn more about precision agriculture and social media, as 
well as valuable accounting techniques, and doubled as a networking 
opportunity.

Work continues with the Great Barrier Reef Protection Authority 
(GBRPA) and the QLD Department of Environment, Heritage and 
Protection to promote the benefits of turf and its water filtering capabilities.

The GBRPA has recently released a Position Statement on the 
environmental health of our reef and how to protect it. Turf is able to 
play a role in this with its ability to filter water and control sediment 
loads into surface waterways and groundwater sources before it 
reaches the reef.

Natural turfgrass has been proven through many independent 
scientific programs, undertaken in QLD, to be an ideal medium to 
assist in the control of erosion, nutrient sediment movement and 
water quality into catchments.

Turf QLD is looking to work with the Department of Environment, 
Heritage and Protection to produce a booklet outlining these turf 
qualities to educate the specifiers who have the ability to include 
more turf in projects and thereby protect the Great Barrier Reef.

The Department of Agriculture and Fisheries’ Precision Agriculture 
Project relating to Variable Rate Irrigation has finished and another 
project relating to Variable Rate Fertiliser application is being 
pursued.

This project will look at the benefits of using a Greenseeker 
mounted on the front of a tractor through GPS and an in-cab 
tablet that provides information to a trailing variable rate spreader. 
Ultimately this will allow for better and more targeted fertiliser 
application, reducing waste and increasing yield.

queensland

This project has been funded by Horticulture 
Innovation Australia Limited using the turf levy 
and funds from the Australian Government.

Greg Sharpe from 3D Accounting explained how creating a 
‘Financial Scorecard System’, calculating your ‘Return for 
Effort’, and establishing ‘Effective Pricing’ can make turf 
farming more profitable at the Queensland State Forum.

turftalk InfoRMatIon fRoM youR State tuRf InduStRy aSSocIatIonS.

“THE wORkSHOP ... AIMED TO IMPROvE THE AbILITY 
OF STAFF TO MAkE EFFEcTIvE SALES OvER-THE-
PHONE, INcLUDING bUSINESS TELEPHONE ANSwERING 
TEcHNIqUES THAT ENGAGE THE cUSTOMER, HOw TO 
ASk THE cUSTOMER APPROPRIATE qUESTIONS ... , HOw 
TO bE cONFIDENT AbOUT TURF PRIcING AND vALUES ... “



Pre Emergent Herbicide 
+ Fertiliser Combination 

product for Turf Production

BENEFITS OF THE OXAMAX 
COMBINATION PRODUCT
 Labour saving, combining two 

treatments in one application
 Convenient to apply through 

granular fertiliser spreaders
 Eliminates spraying and the 

potential for drift
 Improves weed control through 

effective coverage and soil contact 
by the miniprill formulation

 Entirely leaf absorbed herbicide, 
oxadiazon is the most suitable pre-
emergent herbicide for use in turf 
production

Made in the USA.

METEOR PRE EMERGENT 
HERBICIDE FEATURES & BENEFITS
Up to three times safer on turf root 

development than Group D pre- 
emergent herbicides 

New generation pre-emergent 
herbicide

Group K herbicide – ideal 
rotational tool for use in 
conjunction with conventional 
Group D pre-emergent products

Reliable pre-emergent control 
of grassy weeds for up to three 
months

 Quality Australian made product.

www.nuturf.com.au     1800 631 008

Herbicide

Meteor®

Australia’s First Turf 
Registered Metolachlor, 

reliable weed control that is 
safer on turf roots
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As 2016 draws to a close it is pleasing to be able to report a productive 
and positive outcome from the Turf Strategic Investment Advisory Panel 
(SIAP) meeting held on November 22. The following topics were discussed 
at that meeting: 

Marketing Program
The Turf Industry Marketing Program for 2014-2017 is on track to deliver its original 

outcomes, being:
•	 Increase	purchase	incidence	(46	per	cent	to	51	per	cent)
•	 Increase	communication	awareness	(28	per	cent	to	35	per	cent)
•	 Decrease	perceived	barriers	to	purchase	–	high	price	and	cost	of	maintenance	(21	per	cent	
to	15	per	cent)

•	 Overall	the	communications	objective	is	to	make	turf	accessible,	practical,	and	relatable	for	
the consumer

•	 Build	Turf	Australia’s	(website)	as	the	go-to	for	all	things	turf
The	process	for	developing	the	new	Marketing	Plan	will	commence	early	in	early	2017	with	a	

review	to	identify	what	worked	well	and	what	could	be	improved,	conduct	research	if	required,	
gather	advice	from	industry	and	align	the	plan	with	the	new	Strategic	Investment	Plan	(SIP).

Strategic Investment Plan (SIP)
A	draft	2017-2021	Turf	SIP,	which	was	developed	based	on	advice	from	industry,	was	

reviewed	to	ensure	its	practicality	and	ability	to	measure	outcomes.	These	SIAP	observations	
will	be	incorporated	into	a	final	draft	which	will	be	placed	‘online’	for	industry	members	to	
comment	on.	Turf	Australia	will	advise	on	the	opportunity	to	provide	comment	once	the	final	
draft	is	made	available.	

Environmental Assessment of the Turf Industry
A	‘lifecycle	approach’	to	assess	the	environmental	credentials	of	the	turf	industry	by	

combining	pre-farmgate	and	post-farmgate	environmental	performance	assessments	
was	discussed.	A	revised	project	proposal	will	be	drafted	and	considered	by	Horticulture	
Innovation	Australia	(Hort	Innovation)	along	with	advice	from	the	SIAP.

Turf Industry Statistics
The Panel recognised the need for more accurate information on the size and 

characteristics	of	the	turf	production,	maintenance	and	sports	sectors	and	a	formal	
announcement	of	a	turf	industry	statistics	project	will	be	made	in	the	near	future.		

R&D Concept Proposals 
Several	research	and	development	(R&D)	concept	proposals	were	considered	by	the	

SIAP	and	once	the	new	Turf	SIP	is	finalised,	announcements	will	be	made	regarding	the	
procurement,	execution	and	delivery	of	new	key	early	R&D	projects.	
The	meeting	was	constructive,	and	the	industry	can	now	move	forward	with	confidence	as	it	

negotiates	it’s	way	into	2017	and	towards	the	new	SIP	Plan	coming	into	practice	in	July.
The	meeting	had	some	additional	attendees,	with	Anthony	Heilig	(Queensland)	and	

Darren	Kirkwood	(Western	Australia)	both	in	attendance.	Both	these	growers	are	to	be	made	
members	of	the	SIAP	Committee.	
Turf	Australia	(TA)	and	Hort	Innovation	worked	very	hard	to	get	extra	growers	on	the	SIAP	to	

ensure	national	representation	and,	I	thank	John	Vatikiotis	and	the	Hort	Innovation	team	for	fixing	
the	initial	issue	we	had	with	having	a	low	number	of	actual	levy	payers	on	the	SIAP.	We	now	have	
a	good	representation	of	levy	payers	from	across	Australia	to	help	drive	the	industry	forward.
The	November	SIAP	meeting	also	had	Anthony	Muscat	in	attendance	in	the	absence	of	

Sarah	Mason,	following	the	passing	of	her	mother.	Sarah’s	fellow	TA	board	members	extend	
their	condolences	to	both	Sarah	and	her	family	at	this	time.
Preparations	are	well	underway	for	the	TA	Annual	Conference	in	June	2017	at	the	Hunter	

Valley	and	we	look	forward	to	having	many	growers	attend.	Look	out	for	information	about	the	
conference	on	the	various	communication	channels	of	TA	including	page 3 of this edition.
Anthony	Heilig	and	I	will	be	attending	the	50th anniversary of Turf Producers International 

Conference,	at	Florida	in	late	February	and,	we	look	forward	to	bringing	back	some	new	ideas	
and	news	to	share	with	our	industry.
All	states	are	experiencing	a	very	busy	season,	which	is	great	to	see,	and	I’m	sure	everyone	

would	appreciate	some	rain	to	help	their	turf	along.
I’d	like	to	take	this	opportunity	to	wish	everyone	a	very	Merry	Christmas	and	prosperous	New	

Year	and	look	forward	to	seeing	turf	continue	to	be	a	productive	industry	in	2017	and	beyond.

Ross	Boyle,	Rosemount	Turf
Chairman,	Turf	Australia	
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from	its	content.
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DISCLAIMER:	Turf	Australia	(TA)	acknowledges	
contributions	made	by	private	enterprise	through	
placement	of	advertisements	in	this	publication.	
Acceptance	of	these	contributions	does	not	
endorse	or	imply	endorsement	by	TA	of	any	
product	or	service	advertised	by	contributors.	
Any	advice	provided	in	articles	contained	in	this	
magazine is intended as a source of information 
only.	Always	read	the	label	before	using	any	of	the	
products	mentioned.	TA	and	its	officers	do	not	
guarantee	that	the	publication	is	without	flaw	of	
any	kind	or	is	wholly	appropriate	for	your	practical	
purposes	and, therefore, disclaim all liability for 
any error, loss or	any	other	consequence	that	
may arise from you relying on the information in 
this	publication.	All	articles	and	other	material	
published	in	this	journal	is	TA	copyright	(unless	
otherwise	stated)	and	may	not	be	reproduced	in	
part	or	full	without the written permission of the 
authors and	publisher.

EDITORIAL
Ross Boyle

Cover image: Melbourne’s Botanical Gardens with turf and without - choose which option you would prefer when walking through these world class gardens. See	story	on	page	6.
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Precision farming the focus 
for the 2017 National Turf 
Conference and Field Day 
Growers should lock-in Monday to Wednesday, 5 to 7 
June, 2017 for the National Turf Australia Conference 
and Field Day to be held at The Sebel Kirkton Park in 
New South Wales’ (NSW) Hunter Valley. 
It’s	been	two	years	since	the	industry	has	had	a	national	

conference	and	field	day,	which	follows	on	from	the	success	of	the	
State	Forums	held	across	the	country	this	year.	
Presentations	on	precision	farming	and	turf	nutrition	along	with	

possibly	the	largest	turf	machinery	field	day	ever	held	in	Australia	
are	being	planned.	The	Master	of	Ceremonies	(MC)	will	be	‘Tony	the	
Turfman’	and	presenters	include	John	Keleher	from	Australian	Lawn	
Concepts	and	Dr	Mick	Battam	from	AgEnviro	Solutions.
The	Field	Day	will	be	held	at	nearby	Buchanan Turf, Bolwarra, NSW 

on	Wednesday	June	7. Buchanan Turf	is	the	home	of	Sir	Walter	Buffalo,	
which	was	discovered	growing	in	one	of	Buchanan’s	paddocks.	

The Sebel Kirkton Park is	approximately	one	hour	drive	from	
Newcastle’s	airport	which	has	regular	flights	to	and	from	major	
cities	on	the	East	Coast	of	Australia.	Alternatively,	Sydney	airport	is	
approximately	two	and	a	half	hours	drive	away.		
If	you	have	any	machinery,	product,	information	or	service	that	

could	benefit	turf	growers,	please	contact	Rachel	Layt	at	Turf	
Australia	on	T:	(02)	4588	5735	or	E:	admin@turfaustralia.com.au for 
exhibitor	and/or	sponsorship	information.
The	Hunter	Valley	has	many	attractions,	some	of	which	will	be	

incorporated	into	the	Conference’s	program.	We	look	forward	to	
seeing you there!

   Suppliers include: 

With over 60 years combined experience in the pumping 
and irrigation industry we partner with leading suppliers to 
deliver professional and prompt results for our clients.

Contact us:  web:  www.girrigation.com.au
                 email:  sales@girrigation.com.au
 tel:  (02) 4322 3333

R

NxGen Forum to be held in 
Canberra, April 30 to May 2, 2017 
CanTurf, in the Australian Capital Territory, is an 
innovative and progressive turf farm and will host 
the 2017 NxGen Forum. 
Canberra	is	one	of	the	few	places	in	Australia	that	grows	both	

cool	and	warm	season	grass	types	and	the	different	production	
methods	will	be	explored.	
In	addition,	Canberra	has	
many local attractions and 
high	calibre	speakers	that	
will	ensure	an	enjoyable	and	
informative	forum.
If	you	are	between	18	and	

40	years	old,	please	consider	
coming	to	the	6th	Annual	Turf	
Australia	NxGen	Forum.	These	
forums	are	widely	recognised	
and highly regarded, and the 
first	one	to	be	held	in	Canberra	
should not be missed!

  
 

Turf Australia’s 2017 Confernce & Field Day will be held at The 
Sebel, Kirkton Park in the Hunter Valley of New South Wales.

CanTurf is located literally a ‘stones throw’ 
away from Parliament House in Canberra.  

Andy Middleton is excited 
about hosting the 2017 

NxGen Forum and showing-
off Canturf’s cool and warm 

season turf production. 
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Horticulture’s Research and 
Development Corporation held its 
Annual General Meeting (AGM) on 
November 25, 2016 and welcomed 
two new members to its board.
Jenny	Margetts	and	Paul	Harker	

were	elected	by	Horticulture	Innovation	
Australia’s	(Hort	Innovation)	members.	

Jenny Margetts is	the	Business	
Manager	&	Consultant	with	P2P	Business	
Solutions	and	has	extensive	experience	
with	a	large	variety	of	horticulture	industries	
developing	solutions	for	business	growth	
and	increased	profitability.

Paul Harker has more than 20 years of 
retail	experience	spanning	store	operations,	
supply	chain,	and	buying	and	marketing,	
including	four	years	heading	up	the	fresh	
produce	buying	team	of	one	of	Australia’s	
largest	retailers,	Woolworths.
Following	the	Hort	Innovation’s	AGM,	

Selwyn	Snell	was	re-elected	for	a	further	term	as	Hort	Innovation’s	
chair	and	Northern	New	South	Wales,	grower	Mark	Napper,	was	re-
elected	Deputy	Chair.
Mr	Snell	said	Hort	Innovation	has	close	to	600	projects	in	the	

research	and	development	pipeline,	and	it	is	in	the	process	of	
delivering	more	than	100	marketing	projects.
Hort	Innovation	is	responsible	for	$120	million	in	research,	

development	and	marketing	activities	across	the	horticulture	industry	
with	funding	from	the	Australian	Government,	grower	levies	and	other	
sources.
Mr	Snell	welcomed	the	new	board	members,	saying	it	was	made-

up	of	individuals	who	have	a	wide	range	of	characteristics	and	
valuable	experience.	The	complete	board	comprises:
•	 Selwyn	Snell	(Chair)	 •	 Paul	Harker
•	 Mark	Napper	(Deputy	Chair)	 •	 Stephen	Lynch
•	 Prof	Rob	Clark	 •	 Richard	Hamley
•	 Sue	Finger	 •	 Jenny	Margetts
•	 Peter	Wauchope
Mr	Snell	thanked	retiring	former	directors	David	Moon	and	David	

Cliffe	for	their	hard	work	and	commitment,	wishing	them	the	best	of	
luck	in	their	future	endeavours.
Several	Hort	Innovation	constitutional	changes	were	made	at	the	

AGM,	one	of	which	now	enables	previous	Peak	Industry	Body	(PIB)	
Board	members	to	now	be	immediately	eligible	as	a	Hort	Innovation	
board	member.

Questions	from	the	floor	included:	“Why	‘farm	profitability’	was	
not	mentioned	in	either	HIAs	investment	framework	or	investment	
priorities;	the	need	for	HIA	tender	briefs	to	be	signed	off	by	SIAPs	
before	being	released;	and	for	Hort	Innovation	staff	to	be	advisers	or	
facilitators	only	at	SIAP	meetings.”
	Mr	Snell	said	these	issues	would	be	considered	and	addressed	by	

Hort	Innovation.

Voice of Horticulture ups its number of board members
Voice	of	Horticulture,	the	horticulture	sector’s	peak	body,	also	held	

its	AGM	on	November	25,	2016.	Tania	Chapman	was	re-elected,	as	
chair,	and	Pat	McNamara	was	also	re-elected	while	John	Dollinsson,	
deputy	chair,	Peter	Vaughan,	Doug	Phillips	and	Lisa	Rowntree	
remained	on	the	board.

This year, the board also decided to 
increase	director	numbers	from	six	to	
seven,	which	saw	the	election	of	vegetable	
grower	and	AUSVEG	board	member,	Will 
Bulmer	(right)	onto	the	board.
Speaking	to	members	at	the	meeting,	

Ms	Chapman	cemented	the	Voice	of	
Horticulture’	commitment	to	continue	to	
build	bipartisan	relationships	in	Canberra	
with	the	Coalition,	Labour	and	the	
Independents.
Ms	Chapman	also	stressed	that	the	vital	relationship	between	

Voice	of	Horticulture	and	Hort	Innovation	would	be	reinforced	and	
solidified.
	In	reflecting	on	the	past	12	months,	she	said	some	of	the	issues	

the	body	had	focused	on	were:
•	 Helping	Hort	Innovation	deliver	real	outcomes	to	industry
•	 The	Modern	Horticultural	Award
•	 A	strong	vocal	and	social	media	presence	in	terms	of	the	
backpacker	tax

•	 The	Horticultural	Code	of	Conduct
•	 Shaping	biosecurity’s	future	for	Australian	horticulture
•	 Reactive	discussions	in	and	around	Canberra
“We	are	constantly	ensuring	that	the	second	largest	and	fastest	

growing	agriculture	industry	in	Australia	is	heard	and	understood	by	
policy	makers,”	Ms	Chapman	said.
In	terms	of	how	the	Voice	of	Horticulture	has	supported	its	member	

bodies	and	its	25,000	to	30,000	levy-paying	growers,	she	added	that:	
“We	are	the	one	industry	in	Australian	agriculture	that	is	heavily	reliant	
on manual labour, and that is one of the biggest reasons for us all to 
be	together,	with	one	voice,	fighting	for	a	common	cause	–	preaching	
to	Australians	about	the	value	of	horticulture	to	the	country’s	
economy.”

AGM sees new Horticulture 
Innovation Australia board members

INSIDE THE NEWS 

Turf Australia welcomes our latest Platinum Sponsor, 
Lawn Solutions Australia (LSA). LSA join Nuturf as Turf 
Australia’s premier Platinum Sponsor supporters. 

Turf Autralia also welcomes our newest Silver Sponsor, 
AusGAP. AusGAP join Bio-Active, 3D Accounting and 
STRI as a Silver Sponsor and supporter of Turf Australia.

Together with our sponsors, Turf Australia is working hard to 
make Australia’s turf industry more profitable, sustainable and 
professional.

Thank you to all our sponsors.
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M:0414 377 133 T: (02) 9986 1547 
E: www.3daccounting.com.au

Would you like a fresh approach from your accountant?
Do you want an accountant that: 

• Talks in plain English?

• Is focused on providing a service that you want, as well  
as the big picture for you and your family?

• Ensures your business is a profitable as it can be?

• Reduces your tax liability wherever possible?

...please give me a call!   Contact: Greg Sharpe   

This	Australian	Standard	is	an	exciting	
opportunity	to	develop	new	markets	for	turf	
in	Australia.	To	be	known	as	‘AS	5181:201X’,	
the	draft	Australian	Standard	contains	
information on:
•	 Planning	principles
•	 Turf	selection
•	 Ordering	turf	supplies	and	site	preparation
•	 Installation	of	turf
•	 Monitoring	performance	and	maintenance	

of turf
•	 Contractual	sign-offs

The draft standard also contains several 
appendices,	including	Appendix	C	which	is	
a detailed, Turf Selection Guide. This guide 
provides	a	matrix	of	performance	attributes	
of	various	turf	species	in	relation	to	several	
different	climate	zones.	This	information,	
once	finalised	following	the	period	of	public	
comment, could be used for a variety of 
purposes	as	it	indicates	how	favourable	or	
tolerant	particular	turf	species	are	in	relation	
to	34	different	characteristics.
The	turf	species	covered	in	the	Turf 

Selection Guide are:	Blue	couch;	Broadleaf	
carpet	grass;	Buffalo	grass;	Green	couch;	
Kikuyu;	Zoysia japonica; Zoysia matrella;	
seashore	paspalum;	along	with	the	cool	
season	species	of	Ryegrass;	Kentucky	
bluegrass	and	Tall	fescue.
The	characteristics	for	which	each	species	

is assessed against includes: 
•	 Soil	type
•	 Soil	pH
•	 Soil	fertility

Expanding the turf market 
by controlling erosion
After considerable research and a lot of levy-funded and in-kind 
effort, an Australian Standard for The use and installation of turf as 
an erosion, nutrient and sediment control measure, has been drafted 
and is now out for public comment. The closing date for comment is 
February 6, 2017. 

•	 Soil	drainage
•	 Soil	salinity
•	 Slope
•	 Temperature
•	 Rainfall
•	 Extreme	cold
•	 Light	level
•	 Special	site	conditions
•	 Plant	growth
•	 Traffic	and	wear	tolerance
•	 Management
The	objective	of	this	Australian	

Standard	is	to	provide	land	owners,	
developers,	project	personnel	and	
contractors	with	requirements	on	how	to	
select, install and maintain turf in order to 
prevent	or	control	erosion,	nutrient	loss	
and	sedimentation.	 This	will	minimize	the	
adverse	impacts	of	development	works	and	
change in land use on the surrounding and 
downstream	environments.
Comments	are	invited	on	the	technical	

content,	wording	and	general	arrangement	
of	the	draft	standard.	The	method	for	
submission of comment on this document 
is	to	register	and	fill-in	an	online	form	via	
Standards	Hub	Website.	Instructions	and	
examples	of	comment	submission	are	
available	on	the	website.	Please	use	the	
following	link— https://hub.standards.org.au/
hub/public/listOpenCommentingPublication.
action and	search	for	turf.
While	a	copy	of	the	draft	standard	can	be	

found	via	the	Standards	Australia,	www.
standards.org.au,	or	the	Turf	Australia	website,	

www.turfaustralia.com.au, all comments must 
be	made	via	the	Standards	Australia	‘Hub’	
website.	Any	emails	or	forms	sent	by	fax	or	
mail	will	not	be	considered	by	the	Committee	
responsible	for	finalising	the	standard.
Please	place	relevant	clause	numbers	

beside	each	comment	and	please	provide	
supporting	reasons	and	suggested	wording	
for	each	comment.	If	the	draft	is	acceptable	
without	change,	an	acknowledgment	to	this	
effect	would	be	appreciated.
Once	you	have	registered	and	submitted	

your comments via the online form, 
comments are automatically submitted to 
the	committee	for	review.	Where	appropriate,	
changes	will	be	incorporated	before	the	
Standard	is	formally	approved.
If	you	know	of	other	persons	or	

organizations	that	may	wish	to	comment	on	
this	draft	Standard,	could	you	please	advise	
them	of	its	availability.	Electronic	or	hard	
copies	of	the	draft	standard	are	available	
from	the	Publisher	SAI	Global	at http://www.
saiglobal.com/

Turf has been proven to control erosion and we are now 
close to finalising an Australian Standard for this.
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URbAN  
GREEN  
RESEARcH  
pROjEcTS 
– where does turf fit in?

SINcE 2013, RESEARcHERS ... 
HAvE bEEN pROMOTING THE 
bENEfITS Of GREEN SpAcE 
AND HOW IT cORRELATES 
TO HEALTHIER cOMMUNITIES 
AfTER RESEARcH HAS pROvEN 
A LINk bETWEEN THEM.

As projects begin to roll-out under the 
Horticulture Innovation Australia Green Cities 
Fund and 202020 Vision banners, we take a look 
at how turf fits into their portfolio. While plenty 
of research is being undertaken, there are 
councils already putting urban green space into 
their streetscape development, creating urban 
forests with a living green carpet, and then 
reaping the benefits. 
Liz Mecham explains the benefits turf may 
reap from the various collections of “Urban 
Greening” projects.

T
wo	of	the	biggest	green	space	programs	are	rolling-out	across	
Australia	as	the	Horticulture	Innovation	Australia	(Hort	Innovation)	
-	funded	Green	Cities	projects	and	the	nationally	adopted	202020	
Vision	gains	more	support	at	the	grass	roots	level.
While	how	turf	fits	into	these	project	methodologies	is	still	being	

finalised,	it	would	seem	the	industry	will	benefit	from	various	project	outcomes.	
Recently,	Hort	Innovation	announced	a	range	of	projects	which	would	

be	funded	as	part	of	the	Green	Cities	program,	which	predominately	uses	
‘non-levy’	or	Pool	2	money.	Pool	2	funds	are	cross-industry	Research	and	
Development	investments	using	funds	from	co-investors	which	is	matched	
with	Australian	Government	funds.
Meanwhile,	the	202020	Vision	for	increasing	the	amount	of	green	space	

in	urban	areas	by	20	per	cent	by	2020	has	released	its	urban	forest	strategy	
and	rolled-out	a	series	of	workshops	and	documents	to	help	local	land	
planners	and	developers	plan	for	more	urban	forests.
While	the	Urban	Forest	Strategy	does	not	specifically	address	how	turf	

could	be	included	in	urban	forests,	the	benefits	of	turf	in	urban	areas	are	
documented	and	well	understood.	
The	difference	turf	makes	on	a	hot	day	under	trees	compared	to	hard	

surfaces,	such	as	its	evaporative	cooling	effects	plus	its	aesthetic	benefits,	
is	a	fact	that	could	and	should	be	highlighted	in	the	Urban	Forest	Strategy.
“The	benefits	of	turf	in	urban	forest	and	green	spaces	are	something	

urban	planners	should	take	into	account,”	says	Western	Sydney	University’s	
Professor,	David	Ellsworth,	from	Hawkesbury	Institute	for	the	Environment. 
“It	is	important	Urban	Greening	Projects	take	into	account	the	systemic	

nature	of	urban	environments,	where	a	balance	is	needed	between	different	
types	of	plants,	plants	of	different	form,	function	and	design,	and	the	overall	
need	for	effective	interaction	with	people	as	a	central	principle.”
An	‘effective’	landscape,	he	said,	takes	into	account	many	different	forms	

including	its	context	and	role	in	the	environment.	
“For	example	a	rooftop	garden	will	have	very	different	rules	of	what	is	

effective	to	that	of	open	established	parkland,”	he	said.
“Turf	is	often	used	to	balance	the	aesthetic	and	functional	parts	of	a	

landscape,	making	it	important	to	plan	for	current	and	future	uses	of	turf	or	
functional	grasses	when	creating	environments	that	provide	amenity	to	the	
local	community	and	greenspace	benefits	such	as	cooling	and	water	capture.”
Since	2013,	researchers	from	Australian,	the	United	States	and	the	

United	Kingdom	Universities	have	been	promoting	the	benefits	of	green	
space	and	how	it	correlates	to	healthier	communities	after	research	has	
proven	a	link	between	them. 
Turfed	areas	are	the	backbone	of	much	of	the	research	being	promoted	

by	the	researchers	who	have	linked	exposure	to	green	space	to	reduce	
stress levels, reduce crime rates and generally healthier communities, 
while	a	lack	of	access	to	green	space	has	been	linked	to	depression,	fatter	
communities	and	hotter	cities.
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Continued...

Some of the major projects recently funded as part of 
Hort Innovation’s Green Cities fund include:

1. A world-leading study into the health benefits of 
green space

2. Measuring Australia’s green space

3. An online program to help people choose plants 
for urban green spaces that are suited to  their 
environment

4. The benefits of green roofs and walls
Turf	will	play	a	role	in	some	of	these	projects	and	notably	as	a	

target	species	in	the	online	plant	selecting	program	and	the	health	
benefits	of	urban	green	space	and	the	outcomes	of	these	projects	
are	likely	to	encourage	more	turf	being	used	in	urban	planning	and	
landscape	design	in	the	future.
The	beneficial	flow-on	effects	for	Australia’s	turf	industry	will	

include	growers	being	able	to	use	research	outcomes	when	
promoting	turf	sales	and	installations.

Evidence of health benefits
An	Australian	and	world-first	study	measuring	the	actual	benefits	of	

green	space	has	also	recently	been	announced	and	will,	for	the	first	time,	
provide	measurable	evidence	of	the	health	benefits	of	green	space.
The	$3.2	million,	five-year	project	Greener Cities, Healthier Lives 

(GC15005)	has	been	funded	by	the	Green	Cities	fund	in	partnership	
with	the	Population	Wellbeing	and	Environment	Research	Lab	
(PowerLab),	which	is	part	of	the	Faculty	of	Social	Sciences	at	the	
University	of	Wollongong	(UOW)
It	will	provide	the	first	systemic	evidence	on	the	benefits	of	green	

space	from	birth	to	older	age	and	will	be	led	by	Associate	Professors,	
Thomas	Astell-Burt	and	Dr	Xiaoqi	Feng,	two	of	Australia’s	leading	
green	space	and	public	health	researchers.
The	aim	of	the	project	is	to	provide	industry	and	policy	makers	

with	evidence-based	research	on	the	minimum	amount	of	local	green	
space	–	parks,	gardens,	trees	and	turf	–	needed	for	favourable	health	
and	societal	outcomes.
“Parks	are	great	places	to	be	physically	active	and	meet	with	

friends	and	family,	both	of	which	we	already	know	are	important	for	
our	health,”	Associate	Professor	Astell-Burt	said.	

Green projects now underway

University Square water terrace, Melbourne.

Turf Hill at NaturePlay, Royal Park, Melbourne.

Leicester Street, Melbourne.

The Green, Melbourne.
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“But	we	also	theorise	that	green	spaces	help	provide	places	where	
we	can	find	relief	from	the	noise	and	air	pollution	associated	with	
heavy	traffic	in	our	cities,	as	well	as	locations	to	relax	and	recuperate	
from	stressful	things	that	occur	daily	in	our	lives.”
The	research	will	cover	five	key	themes:	pregnancy	and	perinatal	

health;	child	health	and	educational	attainment;	adult	mental	health	and	
chronic	disease	risk;	health	service	use	and	healthcare	costs;	and	green	
space	preferences	and	outdoor	recreation	among	seniors.	The	themes	
will	be	researched	through	the	following	key	research	questions:
•	 Does	a	greener	neighbourhood	buffer	the	harms	of	air	pollution	to	
promote	better	pregnancy	health	outcomes	and	give	children	in	
urban areas a healthy start in life? 

•	 Do	adults	in	greener	areas	stay	mentally	healthy,	keep	slim	and	
physically	active	over	time,	resulting	in	a	lower	risk	of	developing	
certain	cancers	and	cardiometabolic	diseases	such	as	Type	2	
diabetes?

•	 Do	adults	living	in	greener	neighbourhoods	visit	general	
practitioners	less,	take	fewer	medications,	stay	out	of	hospital	for	
longer	and	use	fewer	health	sector	dollars	as	a	consequence?

•	 	Does	more	green	space	translate	into	better	educational	outcomes	
because	children	are	healthier	and	have	spaces	to	grow	socially,	
interact	and	be	physically	active?	

•	 What	types	or	features	of	green	spaces	are	preferred	by	older	
adults,	how	do	these	preferences	vary	between	social	and	cultural	
groups,	and	how	do	they	manifest	in	terms	of	outdoor	recreation?

While	some	studies	to	this	effect	have	been	completed	in	the	
United	States	and	Europe	confirming	access	to	green	space	is	
associated	with	better	health	and	societal	outcomes,	this	project	will	
be	the	first	gathering	data	for	Australian	residents.	
Most	prior	Australian	research	on	green	space	and	disease-risk	

has been cross-sectional and no large-scale investigations of social 
and	cultural	differences	in	green	space	preferences,	or	use	in	older	
age,	has	been	conducted	to	date.	
Additionally,	and	interestingly,	not	one	study	internationally	has	

been	published	on	the	role	of	green	space	in	reducing	preventable	
hospitalisations	and	associated	financial	costs	to	the	health	sector.	
The	research	and	investigator	team	led	by	the	PowerLab	spans	

four	faculties	at	UOW	(Social	Sciences;	Science	Medicine	and	Health;	

Engineering	and	Information	Sciences;	Business).	It	also	includes	
investigators	from	the	Early	Start	Research	Institute,	the	Illawarra	
Health	and	Medical	Research	Institute	and	the	South	Western	Sydney	
Local	Health	District,	to	ensure	clinical	expertise	and	connections	to	
the	national	health	and	education	sectors.
The	team	anticipate	the	project	will	identify	a	recommended	‘green	

space	balance’	between	trees,	shrubs,	garden	beds	and	lawns	(or	
turfed	areas)	for	particular	or	certain	types	of	suburbs.

Measuring green space
Turf	levy	funds	will	contribute	to	a	University	of	Technology	Sydney	

(UTS)	researchers	to	find	out	what	tools	are	currently	available	to	
accurately	measure	Australia’s	current	levels	of	urban	green	space.
The	project,	Measuring Australia’s Green Space Asset	(GC15004),	

will	be	co-funded	by	UTS,	the	turf	and	nursery	industry	levies,	and	
the	Federal	Government	to	answer	two	main	research	questions:
•	 What	existing	tools	and	methods	are	available	around	the	World	for	
mapping,	monitoring	and	reporting	on	urban	green	space?

•	 To	what	extent	are	these	tools	suitable	for	application	in	Australia,	
and	what	modifications	would	be	required?
The	first	phase	of	the	project	will	consult	with	stakeholders	

through	interviews	and	focus	groups	to	establish	the	needs,	barriers,	
limitations	and	opportunities	that	exist	in	the	Urban	Green	Space	
Planning	and	management	tools	currently	available.	
Australian	and	international	scientific	literature	and	case	studies	on	

urban	green	space	mapping	and	monitoring	will	also	be	reviewed.
The	mapping	and	monitoring	methods	to	be	examined	include:

•	 Ground	tree	surveys	and	tree	mapping
•	 Urban	green	infrastructure	mapping
•	 Ecosystem	services	frameworks	and	models
•	 Geospatial	modelling	and	mapping	techniques
•	 Aircraft/satellite	mapping	of	for	example,	greenness,	heat,	wetness	
and	land	cover	type

•	 3D	LiDAR	and	radar	mapping	techniques
The	review	will	examine	performance	indicators	for	green	

infrastructure in three broad ecosystem services domains: 
•	 Environmental	(for	example,	climate	modification,	climate	change	
mitigation,	habitat	provision)

•	 Social	(for	example,	human	health	and	well-being,	cultural,	visual	
and	aesthetic)

•	 Economic	(for	example,	commercial	vitality,	property	values)
From	this,	a	set	of	urban	green	space	metrics	(measureable	units)	

will	be	proposed	for	Australia.
These	metrics	will	cover	both	the	demand	side	(experience)	and	the	

supply	side	(physicality)	of	services	from	green	space	assets.	
According	to	Hort	Innovation,	demand-side	metrics	may	include;	

a	real	extent	and	land	cover,	etc.,	whereas	supply-side	metrics	may	
include;	benefits	to	health,	local	economy	and	visual	amenity,	etc.	

URbAN GReeN ReSeARCH PRojeCTS (cont.)

... IT IS ExpEcTED THAT THE 
pLANT DATAbASE WHIcH WILL 
bE cREATED AS pART Of THIS 
pROjEcT WILL INcLUDE TURf 
AND GRASS SpEcIES.

Royal Park, Melbourne.
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MARkETING

Planning plantings online
Knowing	which	species	to	plant	where	when	developing	green	space	is	the	

targeted	outcome	for	one	of	the	202020	Vision’s	most	ambitious	projects.
The	project,	Which plant where, when and why database for growing urban 

green space (GC15002),	will	pull	together	information	about	which	plants	grow	
best	in	which	environments	to	ensure	the	successful	development	of	urban	green	
spaces.
It	was	identified	as	a	priority	project	by	the	202020	Vision’s	stakeholder	meetings	

and	will	now	be	completed	with	co-funding	from	Hort	Innovation,	Macquarie	
University,	Western	Sydney	University	and	the	New	South	Wales	(NSW)	Office	of	
Environment	and	Heritage.
According	to	Hort	Innovation,	the	project	is	the	first	of	its	kind	and	will	result	in	

an	interactive	online	program	which	will	map	the	distribution	of	suitable	habitats	
for	various	plant	species	across	Australia	both	now	and	in	the	future	as	cities	get	
hotter	and	climate	patterns	change.		
Users	will	be	able	to	select	from	a	range	of	filters	–	which	narrow	the	search	to	

choose	the	right	species	for	various	urban	areas	–	from	street	plantings	to	housing	
developments	and	open	spaces.	
Details	on	the	heat	mitigation	properties	of	various	plants	and	their	ecosystem	

benefits	such	as	pollination	and	improvements	to	soil	quality	will	also	be	available.	A	
National	Best	Practice	Technical	Design	Guide	will	be	developed	as	part	of	this	project	
to	demonstrate	best	practice	case	studies	of	species	selections	across	Australia.	

Professor	Ellsworth	said	the	project	would	put	considerable	emphasis	on	the	testing	
of	target	species	for	their	ability	to	function	under	current	and	future	climate	scenarios.	
“The	project	itself	doesn’t	specifically	propose	to	measure	the	differences	

between	turfed	or	grassed	surfaces	(which	might	include	ornamental	grasses	
which	are	not	usually	mowed),”	he	explained.
“However,	it	is	expected	that	the	plant	database	which	will	be	created	as	part	of	

this	project	will	include	turf	and	grass	species.” 

Green roofs and walls
Understanding	whether	the	benefits	from	installing	green	infrastructure	on	

temporary	buildings	outweigh	the	costs	of	installation	will	be	demonstrated	in	the	
Investigating the performance of green roofs and walls on temporary buildings 
(GC16000)	Project	being	researched	and	co-founded	by	the	Queensland	University	
of	Technology.	
This	project	will	overcome	a	research	gap	by	connecting	the	academia	with	

a	large	construction	company	(Lend	Lease)	to	investigate	the	benefits	of	green	
infrastructure	(green	roofs	and	green	walls)	on	demountable	buildings	by	installing	
nine	metre	square	research	roofs	and	walls	at	the	RAAF	Base	Amberley,	near	
Ipswich	in	NSW.	
Hort	Innovation	said:	“This	kind	of	‘real	data’	on	the	environmental	performance	

of	temporary	buildings	–	which	is	critical	to	creating	occupant-friendly	temporary	
workspaces	–	has	not	been	documented	before	and	will	provide	the	horticulture	
industry	with	information	to	design	and	implement	green	wall	and	green	roof	
solutions	in	temporary	building	contexts.”	

Local governments already taking 
the “green” plunge
While	research	continues	into	the	benefits	of	green	

space,	some	local	governments	are	already	taking	it	upon	
themselves	to	develop	projects.
Once	such	council	is	Hume	City	Council	in	Victoria,	

which	actively	creates	‘green	oasis’	areas,	according	to	
Manager	of	Parks	and	Open	Space,	Jason	Summers.
Hume	Council	assertively	tries	to	develop	irrigated	turf	

areas	where	possible	to	offset	hard	surfaces	in	densely	
populated	areas.
“Installing	turf	isn’t	going	to	work	in	every	area	we	

streetscape	like	on	road	traffic	islands,	but	where	we	can,	
we	create	passive	areas	with	irrigated	turf	under	trees,”	
Jason	explained.
“Trying	to	find	space	in	high	urban	areas	for	turf	is	

harder,	but	we	try	and	offset	that	by	using	turf	in	adjacent	
to	those	hard	surface	areas.
“We	also	have	premium	passive	turf	parks	where	it’s	

just	for	people	to	sit	on	and	be	cool	or	kick	about	on.”
Jason	said	the	natural	cooling	effect	of	a	shaded	irrigated	

turf	area	was	significant	and	obvious	on	hot	days.	
“People	retreat	to	those	irrigated	turf	areas	on	hot	

days,”	he	stressed.
“They	are	quite	literally	a	cool	oasis	to	escape	the	heat.
“The	combined	cooling	benefits	of	irrigated	turf	and	

trees	are	significant.
“They	both	provide	different	functions	-	shade,	

evapotranspiration	and	moisture	levels	in	the	soil	–	
and	together,	the	combination	provides	natures	air	
conditioners.”
While	water	use	is	always	an	issue	when	looking	at	

irrigating	turf,	Jason	said	Hume	City	Council	had	taken	
some	innovative	approaches	to	complete	that,	including	
using	water	caught	from	a	basketball	stadium	to	irrigate	
an	adjoining	turf	area.
Similarly,	the	cost	of	turf	was	often	raised	when	

development	discussions	took	place,	but	Jason	said	the	
benefits	outweighed	the	cost.	
“It	does	cost	money	to	install	and	look	after	irrigated	

turf areas, but you have to look beyond that and see the 
overall	benefits	to	having	them	–	the	cooling	effect	not	
just	for	individuals	on	hot	days,	but	also	the	heat	island	
effect	of	urban	areas,	and	the	environmental	benefits,”	
Jason	added.
“And	with	the	development	of	turf	varieties	and	hybrid	

turfs,	they	offer	greater	opportunities	for	turf	to	be	used	in	
more	high	wear	urban	areas.”
The	added	benefit	of	instant	turf,	Jason	said,	was	its	

transformative	qualities	for	a	previously	unkempt	civic	area.
“We	have	an	area	around	the	War	Memorial	which	was	

just	weeds	and	grass	and	we’ve	installed	instant	turf	and	
irrigation	and	it	now	looks	a	million	dollars,”	he	said.

Green space research finds benefits since 2013
Since	2013,	research	conducted	by	a	number	of	universities	–	from	within	

Australia	and	internationally	–	has	linked	the	importance	of	green	space	and	
turf	from	urban	planning	and	health	perspectives.	They	have	promoted	their	
findings	in	the	online	publication,	The Conversation,	for	years.

The research cited in The Conversation’s	stories	has	already	been	
conducted,	both	here	in	Australia	and	oversees,	and	is	the	reason	one	of	the	
biggest	longitudinal	health	studies	on	green	space	is	now	being	undertaken	
(see separate story on the new Australian project Greener	Cities,	Healthier	
Lives (GC15005) on Page 7 & 8).
To	read	more	on	the	research	already	undertaken	and	why	the	researchers	

are	promoting	urban	green	space,	see	 
https://theconversation.com/au/topics/green-space-5295

THE cOMbINED cOOLING bENEfITS Of 
IRRIGATED TURf AND TREES IS SIGNIfIcANT.

before after
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R
egulations	around	playground	surfaces	being	able	to	
safely	absorb	the	impact	of	a	falling	child	have,	in	recent	
decades,	seen	turf	and	green	plants	moved	well	away	
from	many	children’s	play	areas.
But	research	and	testing	on	turf	recently	has	seen	a	

combination	of	turf	and	a	soft	underlay	meet	and	exceed	
fall	zone	requirements	for	play	equipment.

By	meeting	the	Australian	Standard	AS/NZ4422:1996,	turf	can	now	
legally	be	used	by	landscape	architects	under	and	around	playground	
equipment	when	designing	parks,	gardens	and	community	areas.
Prior	to	the	research,	only	mulch,	artificial	turf,	and	a	number	of	

rubber-type	products	were	proven	to	meet	the	Australian	Standard.
The	research	and	testing	of	turf	varieties	and	the	specialised	

turf	underlay,	Living	SoftFall,	was	undertaken	by	Sydney-based	
landscape	architect,	Fiona	Robbe,	and	nursery	and	turf	breeders,	
OzBreed	between	2013	and	2016.
“It	came	about	after	we	tested	nursery	plants	for	the	same	

standard	so	that	Fiona	might	be	able	to	use	more	live	plants	in	and	
around	playground	equipment,”	OzBreed’s,	Todd	Layt	explained.
“It	was	a	natural	progression	after	we	had	tested	soft	wooded	

plants	that	we	should	also	test	turf.
“We	knew	turf	should	meet	the	standard	but	we	had	to	prove	it	so	

landscape	architects	can	specify	it	in	their	designs	and	have	confidence	
in	meeting	all	the	Australian	Standards	for	playground	design.”
The	decision	to	test	turf	came	after	Fiona	fielded	requests	from	

clients	for	which	turf	could	satisfy.
“I	had	requests	from	clients	who	wanted	a	more	natural	

appearance	for	playgrounds	and	child	care	centres,	not	‘acres’	of	
rubber	or	mulch,”	she	said. 
“I	also	had	requests	for	surfaces	which	can	be	kept	‘in	place’	but	

not	rubber	and	for	a	product	which	did	not	heat	up,	was	not	inviting	
to	cats,	or	drug	users,	felt	great	to	sit	on,	was	affordable,	could	take	
some	wear	and	was	quick	to	repair.
“There	were	requests	for	turf	itself,	too.”
Todd said before the safety standards had been met, if turf had 

been	used	in	playground	areas	it	had	to	be	tested	every	month	to	
ensure	it	complied	with	the	fall	standards,	meaning	it	wasn’t	viable	as	
a	playground	surface.
With	the	certification,	turf	and	soft	wooded	plants	(grown	with	the	

substrate/mulch	specifications)	now	only	require	testing	every	two-to-
three	years	–	the	same	as	other	rubber	and	mulch	playground	surfaces.
To	meet	the	Standard	requirements,	turf	had	to	be	able	to	absorb	

the	impact	of	a	falling	child	from	a	height	of	2.2	metres.
In	fact,	turf	and	live	plants	exceeded	that	requirement.	
“Turf	had	much	more	fall	attenuation	(absorbing	the	impact)	than	

we	originally	imagined,”	Fiona	explained.
Plants	grown	in	soft	fall	mulch	had	a	minimum	Critical	Fall	Height	

of	3.4m	and	turf	grown	in	Living	SoftFall	had	critical	fall	height	of	4	
metres	–	far	superior	to	safety	industry	standards	and	requirements	
of	playground	equipment	manufacturers.

Turf gets green light for playground standards 

Turf has been overlooked around 
playground equipment due to it not 
meeting critical fall zone requirements, but 
a combination of a soft substrate and turf 
grown through rubber mats has met and 
exceeded safety standards, meaning turf 
can now rightfully return to playgrounds.  
Liz Mecham speaks to the people involved 
in this innovative project.

... RESEARcH AND TESTING ON 
TURf REcENTLY HAS SEEN A 
cOMbINATION Of TURf AND 
A SOfT UNDERLAY MEET AND 
ExcEED fALL ZONE REqUIREMENTS 
fOR pLAY EqUIpMENT

RESEARcH & DEvELOpMENT
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Turf gets green light for playground standards 

Humics in your soil can be destroyed in 
less than 50 years by chemical agricultural 
practices. By adding only 1L of Bactivate 
BioBoost Plus to your herbicide per acre,  
you can reduce the amount of active 
chemical by 20%, improve the penetration 
and effectiveness of the active ingredient 
you are using while reducing the impact on  
your soil biology. Bactivate BioBoost  
Plus also assists to clean up the  
residues left behind in the soil.

Benefits

   Assists with herbicide knockdown

   Reduce herbicide by 20%

   Decreases microbial degredation 
through herbicide use

   Assists to remove toxins from  
the soil

   Stimulates microbial activity

Features

   Easy to use

   Mix with your herbicide at the time 
of spraying

   Contains activated humic 
substances

Application Rates

1800 112 779   |   www.bioactivesoilsolutions.com.au

Add 1L of Bactivate BioBoost Plus to the herbicide tank mix per acre. Herbicide can be reduced by 20%. 
Apply to each application of herbicide

Store in a cool, dark place. Keep out of sunlight and keep the lid on when not in use. Can be stored for up to 3 years.  
Please shake well prior to use as some ingredients may settle.

Bactivate BioBoost Plus
Herbicide Additive

“Now	live	plants	and	turf	are	legally	allowed	to	be	used	in	
playground	areas,	designers	have	another	tool	to	increase	the	
percentage	of	green	life	in	the	landscape,”	Todd	said. 
“It	has	been	a	time	consuming	and	costly	exercise,	but	a	necessary	

one	so	the	turf	and	nursery	industry	can	benefit	overall	in	the	long	
term.
“We	need	to	look	at	ways	to	use	turf	where	it	can’t	currently	be	

used	for	the	industry’s	future	prosperity.”
The	testing	process	took	more	than	two	years	to	complete.
Turf	had	to	be	grown	and	established	in	the	Living	SoftFall	–	a	mix	

of	stabilised	organics	and	a	soft	rubber	carbon	polymer	–	and	the	turf	
stabilising PlayMatta grass retention safety tiles for at least 12 months 
before	testing	could	start.

Once	established	and	tested	in	a	living	condition,	the	turf	was	
compacted	and	sprayed	to	kill	it	for	testing	in	its	most	dormant	and	
compacted	state,	to	accurately	reflect	a	playground	environment.
“Turf	grown	in	this	media	was	tested	and	passed,	both	when	the	

turf	was	alive	and	dead,	and	even	when	heavily	compacted	with	a	
compacting	machine,”	Todd	said.	
“The	testing	has	shown	that	the	Living	SoftFall	itself	cannot	

compact,	and	even	if	the	turf	dies	it	will	still	meet	soft	fall	regulations.”	
One	of	the	greatest	benefits	of	using	natural	turf	in	a	playground,	

Todd	said,	was	its	cooler	surface	temperature	on	hot	days. 
“Natural	turf	is	safe	even	on	a	hot	day,	and	a	child	will	not	burn	their	

feet	on	it,”	he	stressed.
Australian	Standards	testing	was	successful	on	the	turf	varieties	

Sapphire	Buffalo,	Kenda	Kikuyu	Turf	and	Nara	(a	native	Zoysia)	but	Todd	
said	there	was	nothing	in	the	Standard	certification	which	specified	
these	varieties	or	prevented	other	turf	varieties	from	being	used.
Fiona	said	from	a	design	perspective,	it	was	a	“relief”	to	be	able	to	

use	turf	in	many	more	areas	of	playgrounds.
“Playgrounds	can	have	a	more	natural,	relaxed	look,	especially	for	

long	items	like	flying	foxes	and	as	turf	is	a	cost	effective	product,	it	
frees	up	budget	for	more	play	items	and	equipment,”	she	said.
“Playgrounds	are	more	sustainable	and	it	is	a	relief	not	to	have	to	

edge	the	playground	(if	adjacent	to	turfed	areas).”
However,	she	did	note	that	some	children	may	assume	all	grass	was	

great	to	fall	on,	when	only	the	turf	underlayed	by	the	Living	SoftFall	met	
these	standards,	and	grass	used	in	high	wear	areas	(like	under	swings)	
would	need	additional	structural	support	like	the	PlayMatta	mats.	  

Above: Living	SoftFall is a mixed medium which will not 
compact under living or dead turf areas

Left and below: Turf growing through the stabilising 
PlayMatta mats under equipment.

... TESTING HAS SHOWN THAT THE LIvING 
SOfTfALL ITSELf cANNOT cOMpAcT, 
AND EvEN If THE TURf DIES IT WILL STILL 
MEET SOfT fALL REGULATIONS.
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pRODUcTION

kNOWING THE GROWTH cYcLE Of TURf 
cAN HELp WITH NUTRIENT MANAGEMENT 
AND ENSURE THE pLANT HAS NUTRIENTS 
AvAILAbLE AND REpLAcED WHEN NEEDED.

obscure seasonal conditions, extended 
periods of buying and a general uplift in 
turf’s popularity have all come together to 
see a national shortage of some varieties 
of turf. And, as consumers continue to 
want more lawn, the case has never been 
better for growers to move away from the 
traditional post-Christmas price drops. 
Liz Mecham speaks to growers across the 
country for an update.

T
he	“boom	and	bust”	cycle	of	turf	selling	for	growers	appears	
to	be	breaking	down	this	year	as	solid	sales	through	winter	
create	turf	shortages	around	Australia	much	earlier	than	
expected.
With	obscure,	extended	winter	conditions	also	playing	

havoc	for	turf	growth,	almost	every	state	is	now	heading	into	the	
traditionally	hectic	pre-Christmas	turf-selling	period	with	a	shortage	
of	at	least	one	type	of	turf.
It	has	also	thrown	the	issue	of	turf	discounting	back	into	the	

spotlight.	The	average	national	price	for	Soft	Leaf	Buffalo,	Couch	and	
Kikuyu	has	increased	by	5.6	per	cent,	8.1	per	cent	and	5.1	per	cent	
respectively	between	November	2014	and	October	2016.	However,	a	
recent	phone	survey	shows	some	growers	haven’t	raised	their	prices	
at all even though they have run out of stock and cannot deliver until 
sometime	in	the	future	(refer	Turf Facts No	11).		
As	growers	look	at	a	shortage	of	saleable	turf,	it	backs-up	Turf	

Australia’s	call	for	all growers	to	ensure	their	prices	reflect	the	current	
high	demand,	recognise	the	inherent	value	of	turf	and	to	hold	prices	
steady	rather	than	offer	discounted	turf	after	Christmas.

Turf shortages
A	strong	state	economy	appears	to	be	the	backbone	behind	a	

solid	winter	of	sales	for	New South Wales 
(NSW)	turf	growers	according	the	Turf	
NSW	chair,	Paul Saad	(right)	from	Southern	
Cross	Turf.
Such	an	economic	climate	has	led	

to	solid	developments	of	road,	housing	
estate	and	sport	field	development	and	
redevelopments,	meaning	turf	growers	have	
successfully	sold	and	installed	turf	all	winter	
–	traditionally	their	quietest	period.
“The	economy	is	performing	so	well,	

there	have	been	so	many	turf	jobs	over	the	
last	few	months	that	now	we	are	looking	at	a	shortage	coming	into	
the	spring,”	Paul	explained.
“It’s	a	good	problem	to	have,”	he	added,	“but	it	does	show	that	

there	has	been	a	move	away	from	that	boom	and	bust	cycle	turf	is	
used	to	having.”

Demand drives turf shortages …
Forcing average prices to rise and a call for turf 
prices to remain firm into 2017 and beyond

With obscure, extended winter conditions also playing havoc for 
turf growth, almost every state is now heading into the traditionally 
hectic pre-Christmas turf-selling period with a shortage of at least 
one type of turf.
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In Queensland (QLD),	a	mild	winter	with	timely	rainfall	in	southern	
growing	regions	has	seen	turf	shortages	in	A-grade	varieties	such	as	
couch	for	wholesale	jobs	become	apparent,	while	northern	growers	
battle	water	shortages.
Turf	QLD	chair,	Anthony Heilig	(right)	

from	GoTurf,	said	while	there	were	also	some	
short	supplies	of	some	PBR	varieties,	the	
mild	winter	had	seen	good	turf	growth	right	
through	the	coldest	months.
“While	there	is	traditionally	a	shortage	of	

turf	that	becomes	apparent	in	November	and	
December,	this	year	that	shortage	has	come	
early,”	he	said.
“There	have	been	good	sales	through	June,	

July	and	August,	and	growers	have	managed	
that	very	well,	and	it	has	been	helped	by	a	mild	winter	with	some	timely	
rainfall	through	the	winter	which	has	helped	the	turf	grow	well.
“But,	it	has	seen	a	traditionally	short	supply	come	on	a	bit	earlier	

than	normal.
“Up	north,	though,	water	shortages	are	really	playing	havoc	with	

turf	growers’	sales	...	the	domestic	market	is	really	being	impacted	by	
turf	shortages.”

It is a similar story for West Australian (WA)	growers,	who	are	
facing	the	challenge	of	native	plants	being	promoted	heavily	in	favour	
of	turf	in	both	back	yard	and	commercial	situations.
In	spite	of	this,	the	specification	change	to	kikuyu	from	couch	

for	many	council	and	school	jobs,	has	led	to	a	state-wide	shortage	
of	kikuyu	and	some	reported	shortages	of	buffalo	and	other	PBR	
varieties.
The	change	in	specifications,	however,	

has	meant	there	was	plenty	of	wintergreen	
still	available,	according	to	WA	Turfgrowers,	
Darren Kirkwood	(right)	from	West	Coast	Turf.
“The	winter	has	been	very	solid	with	kikuyu	

jobs	in	both	the	commercial	and	domestic	
markets,”	Darren	said.
“Coupled	with	a	long	cold	winter,	it’s	meant	

there	is	a	supply	shortage	of	turf	ready	to	go	
coming	into	the	spring	rush	period.”
He	said	the	ability	to	establish	turf	through	winter	had	meant	bigger	

landscaping	jobs	continued	through	the	traditionally	low	turf	sale	
season.	However,	it	had	also	allowed	turf	farms	to	catch-up	with	
supplying	the	WA	residential	development	boom.
But	one	of	the	biggest	issues	facing	growers	was	a	push	from	state	

authorities	away	from	turf.
“Water	restrictions	have	the	biggest	impact	on	our	residential	sales	

market,”	Darren	stressed.
“The	State	Water	Authority	is	limiting	the	amount	of	water	residents	

can	use	on	lawns	and	actively	promoting	native	gardens	and	native	
mulch	as	turf	alternatives.
“There	is	also	the	issue	of	native	plants	and	mulch	being	used	

instead	of	turf,	or	breaking-up	turf,	on	roadside	verges,	where	there	
once	would	have	only	been	turf.”
But	Darren	added	turf	growers	were	working	hard	to	ensure	the	

public	was	aware	that	retaining	turf	areas	with	available	water	was	as	
much	a	community	health	issue	as	it	was	an	industry	issue.

Victoria’s turf shortage has been brought on by an unseasonably 
long,	cold	and	wet	winter	with	limited	sun	for	turf	growth	in	the	early	
part	of	spring.
However	a	few	weeks	of	warm	weather	is	expected	to	alleviate	that	

shortage.

Anco	Turf’s,	Ryan Cotter	(right)	said	the	
benefit	of	the	long	winter	hindering	turf	growth	
was	that	it	also	impacted	developments	
needing	turf.
“While	we	haven’t	been	able	to	get	turf	

growing	or	cut	it,	the	weather	has	meant	the	
landscapers	haven’t	been	able	to	get	on	and	
do	their	jobs	either,	so	the	whole	industry	is	
behind	where	they	would	normally	be,”	he	said.
“But	once	we	get	that	spring	break	of	warm	

weather,	everything	will	catch	itself	back	
up	again	and	where	there	might	have	been	a	shortage	leading	into	
Christmas,	there	will	now	be	plenty	of	turf	around.”

Is it worth discounting?
In	QLD,	Anthony	Heilig	said	he	was	expecting	the	traditional	

post-Christmas	price	drop	to	occur	but	urged	growers	to	have	the	
confidence	in	their	produce	and	hold	firm	on	their	prices.
He	said	the	industry	was	aware	prices	often	dropped	in	the	New	

Year	but	urged	growers	to	not	be	sucked	into	that	commercial	reality	
of	customers	trying	to	beat	down	the	price.
“We	all	know	there	is	that	commercial	job	where	they	are	going	to	

try	and	talk	you	down	from	the	price	you	quote,”	Anthony	said.
“But	growers	need	to	have	the	confidence	in	their	product	and	their	

service	and	know	that	they	are	worthy	of	being	paid	that	original	price.
“It’s	having	the	belief	that	the	job	will	be	done	well	if	you	do	it,	and	

it’s	worth	that	commercial	customer	paying	you	the	right	price	for	it,	
rather	than	discounting	yourself.”
Anthony	said	growers	needed	to	understand	the	financial	benefits	

of	holding	their	prices	in	the	face	of	commercial	pressure,	but	said	he	
also	understood	the	reality	of	growers	having	turf	ready	to	go	in	the	
paddock	and	being	worried	about	not	being	able	to	sell	it.
For	NSW	growers,	Paul	Saad	said	the	current	climate	of	year-round	

sales	highlighted	to	growers	they	needn’t	‘panic	sell’	turf	post-
Christmas.
“There	will	be	turf	sales	year-round,	the	current	shortage	of	turf	is	

showing	that,	so	there	isn’t	that	need	for	growers	to	sell	turf	cheaply	
at	the	end	of	summer	in	the	fear	of	not	being	able	to	sell	it,”	he	
stressed.
“If	anything,	dropping	the	prices	of	turf	after	Christmas	might	

exacerbate	this	current	turf	shortage	by	carrying	it	through	to	
autumn.”
The	seasonal	price	drop	has	come	early	in	WA	this	year	according	

to	Darren	Kirkwood,	with	reports	of	extremely	cheap	pricing	being	
offered	on	commercial	jobs	by	growers.
“It’s	an	understandable	scenario	of	wanting	to	get	your	turf	into	a	

big	job,”	he	said,	“but	the	market	can	be	very	price	sensitive	and	once	
those	cheaper	prices	start	filtering	out	into	the	marketplace,	it’s	not	
long	before	all	prices	drop,”	Darren	added.
“We	have	had	a	good	period	of	solid	prices	and	we	are	hoping	we	

can	keep	that	stable	price	there	for	a	bit	longer,	it	has	taken	a	fair	
bit	of	work	to	educate	the	market	that	turf	is	worth	paying	for,	we	
wouldn’t	want	to	lose	that.”	

AS GROWERS LOOk AT A SHORTAGE 
Of SALEAbLE TURf, IT bAckS-Up TURf 
AUSTRALIA’S cALL fOR GROWERS TO HOLD 
THEIR pRIcES STEADY RATHER THAN OffER 
DIScOUNTED TURf AfTER cHRISTMAS 
WHEN THE NExT cUTS Of TURf ARE READY.
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INDUSTRY DEvELOpMENTMARkETINGYOUR LEvY AT WORk

In the latest Turf Australia marketing campaign, the 
industry is celebrating, with Facebookers, the DIY 
backyard pitch and the handy work of Australia’s many 
lawn lovers as they transform their backyards into their 
very own cricket ground this summer. Katie Fisher 
explains its popularity with Facebookers.

The Lawnspiration Big Bash Facebook Competition	has	been	going	for	just	a	month	and	
already	is	pulling	in	cricket	enthusiasts	who	are	eager	to	prove	they	have	the	best	cricket	
pitch	in	their	backyard.	
One	Facebooker’s	comment	on	the	Lawnspiration	website	said:	“The	beauty	

of	backyard	cricket	is	you	can	start	a	pitch	anywhere	you	like	as	long	as	you	have	
Lawnspiration	to	play.”
The	competition	has	proved	a	great	marketing	opportunity	for	turf	growers	who	can	

share	it	onto	their	Facebook	page.	It	offers	Facebookers	the	chance	to	win	tickets,	for	
them	and	three	friends	to	a	Twenty20	Big	Bash	game	in	their	closest	city.	There	are	five	
lots	of	tickets	to	give	away!
To	win,	Facebookers	just	share	their	own	unique	backyard	cricket	pitch	on	the	

Lawnspiration	page.	On	hand	to	help	the	Lawnspiration	panel	of	backyard	wicket	experts	
to	pick	the	“best”	pitch	is	Adelaide	Oval’s	former	curator	and	legendary	wicket	maker,	Les 
Burdett.	Les	tended	to	the	hallowed	turf	of	the	Adelaide	Oval	for	more	than	40	years	and	
knows	his	stuff.
On	the	Lawnspiration	page,	Les	also	shares	his	tips,	for	getting	a	backyard	cricket	pitch	

Test	Match	ready	for	this	summer.	

backyard Cricket Comp 
pulls in the Facebookers

WATER 2             : 1PAINT 

Head to www.turfaustralia.com.au to find your local turf grower for further advice
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FOR ALL 
GRASS TYPES

HOW?
WATER DOWN WHITE 
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                  good  wa
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                      Give it a 
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      PITCH

Four steps to a winning 
backyard cricket pitch
Les	first	explains	that:	“You	don’t	need	to	

be	a	turf	or	cricket	expert,	or	have	a	specific	
type	of	lawn	to	create	a	great	pitch.	
“The	only	tools	you	need	are	probably	

already lying around the house - a hose 
with	a	nozzle	and/or	sprinkler,	lawn	mower,	
spray	can	of	grass-friendly	acrylic	paint	and	
backyard	cricket	stumps,	such	as	a	garbage	
bin or esky!
“Taking	the	time	to	create	a	simple	

pitch	will	pay	off	in	countless	hours	of	
entertainment and fun for friends and family, 
especially	during	the	upcoming	holiday	
season.
“I’ve	been	privileged	enough	to	travel	

the	world	making	turf	cricket	pitches,	but	
nothing	is	quite	like	a	good	old	game	of	
backyard	cricket.”

So,	here	are	the	steps:

1.	Select	the	best	open	space	in	your	yard	
and	give	it	a	good	water.	Every	space	will	
have characteristics that give your cricket 
game	its	own	personal	character,	whether	
it’s	a	shed,	the	hills	hoist	or	an	established	
tree.	

2.	Mark	out	your	desired	pitch	and	mow	
the	grass	low.	Use	string	lines	for	a	
professionally	cut,	straight	pitch	and	
a	cylinder	mower	if	possible,	as	it	will	
provide	a	light	roll	and	a	beautifully	
manicured	pitch	surface.	If	the	grass	is	
thatchy,	lower	your	mower’s	cutting	height	
and	repeat	to	remove	more	grass.

3.	Mark	the	batting	and	bowling	crease	on	
the	grass	with	either	a	grass-friendly	spray	
can	or	create	your	own	appropriate	paint	
by	watering	down	white	water-based	
acrylic	paint	with	2	parts	water,	1	part	
paint.	Paint	onto	grass	with	a	25-50mm	
brush.	

4.	Place	your	backyard	stumps	into	position	
and	your	cricket	pitch	is	ready	to	use.

The	size	of	a	professional	cricket	pitch	is	a	
rectangle,	22	yards	(20.12	metre)	in	length	
and	10	foot	(3.05	m)	in	width	with	a	batting	
crease	of	1.22	m	in	front	of	the	stumps	at	
both	ends.	The	size	of	backyard	cricket	
pitches	should	vary	to	suit	both	the	space	
available	and	the	players	involved.	

For more information visit:  
turfaustralia.com.au or  
facebook.com/lawnspiration. 
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Reducing the workplace risks around hand-stack 
harvesters has yielded a possible solution for accidents. 
but simply putting a safety platform on a harvester 
does not eliminate or permanently fix the problem..
The	use	of	hand-stack	harvesters	is	still	reasonably	common	place	

in	the	turf	industry,	and	while	the	machinery	is	still	an	effective	and	
important	part	of	cutting	turf,	they	also	pose	significant	risk	of	death	or	
injury	to	workers	due	to	the	nature	of	their	design.
Finding	a	solution	to	this	risk	may	have	been	discovered	with	the	

creation	of	safety	platforms	by	New	South	Wales	(NSW)	turf	grower,	
Anthony	Muscat,	but	according	to	Prasad	de	Silva,	NSW	Worksafe	
State	Inspector	-	Hazardous	and	Registered	Plant	Management,	Plant	
and	Electrical	Team,	even	if	such	a	guard	is	put	in	place,	the	risks	still	
need	to	be	managed.

Speaking	at	the	Turf	NSW	Annual	General	Meeting	(AGM),	Prasad	
spoke	on	the	way	farm	risks	could	be	managed	and	reduced	in	
accordance	with	the	Work	Health	and	Safety	Act	by	developing	such	
platforms.
“The	requirements	of	what	is	‘reasonably	practicable’	are	important	

when	managing	risks	on	a	farm,”	Prasad	said.
He	said	the	development	of	the	platforms	was	an	excellent	example	

of	how	the	risks	associated	with	the	harvester	have	been	reduced.	
“The	best	control	would	be	to	use	automatic	harvesters,	which	

eliminated	the	risks	of	hand-stack	harvesters	completely,”	he	
explained.
“However,	the	use	of	automatics	may	not	

be	practicable	for	all	situations	due	to	many	
reasons.
“In	which	case,	the	duty	holders	(growers	

who	own	the	machines)	are	obliged	to	manage	
the	risks	and	if	the	proposed	side	platforms	are	
installed the risk of the hand stacker falling and 
being	run	over	will	be	reduced.”
Prasad	said	when	the	rear	platforms	were	

engineered they should be robust enough 
to	“not	fail	under	fatigue”	and	should	extend	
far	enough	to	line-up	with	the	edge	of	the	
harvester	to	avoid	any	risk	of	injury	with	limbs	in	
the	harvester.
“And	the	platform	should	be	large	enough	

for	the	operator	to	be	comfortable	–	they	can	
extend	further	back	than	the	prototype	to	allow	
enough	room	for	the	operator,	because	if	they	
are	comfortable,	they	will	use	it,”	he	stressed.
In	a	prototype	developed	by	Anthony	

Muscat,	a	hand	stack	harvester	had	two	
platforms	retro-fitted	–	one	on	the	side	of	the	
harvester	(to	avoid	falls	under	the	wheels)	and	
one	at	the	rear	(to	assist	with	stacking).
An	unexpected	benefit	of	the	rear	platform	

has	been	the	ability	to	deal	with	damaged	rolls	
from	the	harvester	–	previously	the	harvester	
had	to	be	stopped	when	a	damaged	roll	was	
generated,	with	the	platform,	the	roll	can	be	

stored	on	the	platform	and	the	harvest	continue	uninterrupted.
But	installing	such	platforms,	Prasad	said,	did	not	absolve	the	duty	

holder	of	responsibility.
“The	duty	holder	(grower)	should	prepare	a	procedure,	train	and	

supervise	the	worker	to	ensure	they	follow	the	procedures,	which	may	
include	using	other	items	such	as	tools	and	the	way	in	which	they	need	
to	exit	the	platform,	to	use	the	machine	in	a	safe	manner,”	he	said.
“Duty	holders,	such	as	growers,	cannot	absolve	their	responsibilities	

by	providing	a	procedure	alone.	
“Workers	should	be	trained	and	re-trained	as	required	and	

supervised	to	ensure	they	follow	procedures.”

WORkSAfE

HE SAID THE DEvELOpMENT Of THE 
pLATfORMS WAS AN ExcELLENT ExAMpLE 
Of HOW THE RISkS ASSOcIATED WITH THE 
HARvESTER HAvE bEEN REDUcED.

Finding a solution to a serious workplace risk may 
be answered with the creation of safety platforms.

Reduce the risks for safer workplaces

According to NSW WorkSafe, the development of 
safety platforms is an excellent example of how the 

risks associated with a harvester have been reduced.
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It’s been more than 20 years since chemical 
spray recording became regulated in Australia’s 
agricultural industries. Today, turf growers have a 
legal requirement to fill-out spray books and, as a 
new National Minimum Standard is in the works, 
not recording information comes with some big 
ramifications - on a number of fronts. Liz Mecham 
explains the details.

W
hile	record	keeping	requirements	for	recording	
spraying	activities	differ	slightly	between	Australia’s	
states,	turf	growers	have	no	excuses	for	not	
accurately	detailing	their	chemical	and	pesticide	
spraying	activities.

It’s	been	two	decades	since	spray	recording	came	into	practice,	
in	most	states,	for	agricultural	industries	and	the	importance	of	
these	documents	is	becoming	even	greater	as	urban	development	
encroaches	on	turf	farms.
And	with	a	new	proposal	under	the	Coalition	of	Australian	

Governments	(CoAG)	reform,	nationally	standardised	record	keeping	
requirements	are	likely	to	come	into	place	in	the	near	future.	This	will	
mean	no	turf	grower	will	be	able	to	apply	any	agricultural	chemicals	
without	recording	some	basic	information.
Turf	growers	should,	at	a	minimum	record:

•	 The	date	and	time	of	application

•	 Who	applied	the	chemical	(named	person)

•	 The	location	of	the	application

•	 The	chemical	applied

•	 The	rate	and	volume	of	application

•	 How	it	was	applied	(boom	spray/knapsack	etc…)

•	 The	weather	conditions	at	the	time,	including	temperature	and	wind	
speed

Currently	the	way	in	which	records	are	kept	is	not	mandated,	they	
just	need	to	be	accurate.
Queensland	(QLD)	has	the	strictest	rules	governing	chemical	

application	and	stipulates	requirements	for	environmental	changes	
to	be	noted	(if	conditions	change	during	application),	the	types	of	
additives	and	agents	added	to	chemicals	for	application,	and	spray	
maps	should	also	be	included	in	recorded	information.
People	applying	chemicals	in	QLD	must	also	hold	a	licence	to	do	

so,	with	licencing	fees	ranging	from	$30.95	to	$72.70	for	one	and	
three	year	licences,	respectively.
QLD-based	Liz	Smith	from	Horticultural	Training,	said	QLD	rules	

required	people	who	were	applying	chemicals	onto	land	they	do	

AGRIcHEM & bIOSEcURITY  

No spray records? No excuse

TOO MANY TURf bUSINESSES ARE jUST OpERATING 
AS THEY HAvE ALWAYS DONE AND THEY’RE NOT 
LOOkING AT WHERE THEY cAN MAkE cOST 
SAvINGS OR REvENUE IMpROvEMENTS.

AccURATE REcORD kEEpING ALSO 
HELpS pROTEcT THE AppLIcATOR IN THE 
EvENT Of AN ADvERSE ExpERIENcE, IN 
THAT THE REcORDS cAN bE USED TO 
SHOW THAT LAbEL DIREcTIONS AND 
RESTRAINTS WERE fOLLOWED.

NSW ePA, Kevin bodnaruk.
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not	own	to	be	licenced,	meaning	growers	
were	largely	exempt,	but	employees	and	
contractors	were	not.	
“Growers	only	need	to	be	licenced	if	they	

are	using	powered	equipment	on	land	they	
do	not	own,”	she	explained,	“usually	their	
employees	would	require	a	licence.
“In	a	chemical	safety	workshop	they	

achieve	three	units	of	competency	and	can	
apply	for	a	licence	as	necessary.”
Agriculture	Victoria’s	state	wide	specialist	for	

chemicals,	Steve	Field,	said	Victoria	didn’t	have	
a	legal	requirement	for	how	spraying	information	
was	documented,	as	long	as	it	was.
“Records	of	spraying	activities	need	to	be	

completed	within	48	hours	and	have	to	be	
kept	for	two	years,”	he	said.
“It	can	be	on	a	template,	in	a	book,	in	

a	diary,	on	a	computer	–	it	doesn’t	matter	
where	or	how	it	is	recorded,	as	long	as	it	is	
there	when	they	(farmers)	are	asked	for	it.
“And	the	old	stick	your	finger	in	the	air	to	

test	wind	direction	and	speed	doesn’t	cut	it	
anymore,	they	need	to	be	accurate.”

New	South	Wales	(NSW)	chemical	
specialist,	Kevin	Bodnaruk,	said	it	
was	a	similar	story	in	NSW,	where	the	
Environmental	Protection	Authority	(EPA)	
was	the	body	overseeing	correct	chemical	
application	requirements.
“NSW	EPA	has	responsibility	for	the	

enforcement	of	pesticide	regulations	and	
would	require	a	grower	to	produce	their	
spray	records	in	the	event	of	an	investigation	
or	an	audit,”	Kevin	said.
“Failure	to	do	so	would	result	in	a	fine	

being	imposed.
“There	is	no	set	format	for	recording	the	

required	details,	though	there	are	examples	
available	on	the	web	that	could	be	used	or	
adapted.”
A	notable	difference	between	the	States	

is	the	requirement	for	records	to	be	kept	–	in	
Victoria	and	QLD	records	must	be	kept	for	
two	years,	in	NSW	it	is	three	years.	
Steve	and	Kevin	both	said	accurate	record	

keeping	had	a	number	of	benefits	for	farmers.	
“If	you	keep	accurate	records,	and	wind	

in	particular,	it	is	a	good	way	of	combatting	
allegations	should	they	be	raised,”	they	both	
said.
Kevin	added:	“Accurate	record	keeping	

also	helps	protect	the	applicator	in	the	event	
of	an	adverse	experience,	in	that	the	records	
can	be	used	to	show	that	label	directions	
and	restraints	were	followed.”
They	also	said	growers	needed	to	be	

Pesticides: Example record keeping form
Note: It is not compulsory to use this format. If you use a short name for something in filling out this form,  
you must write the full name somewhere else such as a book or farm diary.

Pesticides application record sheet. Record the name, address and contact details of the owner or occupier of the land where the pesticide was applied:

Date, start 
and finish 
time

Operator 
details

Crop or place 
where pesticide 
was applied

Type of 
equipment 
used

Name of 
pesticide 
used

Amount of 
concentrated 
product used

Total 
quantity 
applied

Size of 
block 
sprayed

Order blocks 
were treated

Estimated 
wind speed 
and direction

Other weather 
details

(Records must be in English)* It is not compulsory to record the pest or disease but it is recommended as part of good operating practices. 
** A farm map is recommended because it would make recording this information easier.  

Speed  Direction

Name, 
address 
and contact 
details

Also record spray-
ing of fallow land 
and any pesticides 
used in and  
around crops*

Record all the 
pesticides you 
used. 

If you mixed two 
pesticides toge-
ther, you can 
record both on 
the same form.

Total amount of 
water, oil or other 
things mixed 
with concentrated 
product.

Refer to your 
farm map**

Write which 
block was 
sprayed first, 
second, third, 
etc.

If these conditions 
change signifi- 
cantly during 
spraying then also 
record the changes.

Only if they are 
specified on the label 
or Australian Pesticides 
and Veterinary Medicines 
Authority permit.

© State of NSW and Environment Protection Authority. 
Published by: Environment Protection Authority, 59 Goulburn Street, Sydney NSW 2000. PO Box A290, Sydney South NSW 1232.  
Phone: +61 2 9995 5000 (switchboard). Fax: +61 2 9995 5999. Phone: 131 555 (NSW only – environment information and publications requests) 
TTY users: phone 133 677, then ask for 131 555. Speak and listen users: phone 1300 555 727, then ask for 131 555. EPA 2013/0814.  January 2014

 

 

 
 
 

Record keeping template 
Agricultural chemical use 

Agricultural chemical application details Weather details    
(If product is being 
sprayed outdoors) 

Contact details 

Date of 
application 

Product trade name Application 
rate Crop/commodity 

treated OR situation 
product was applied 

Extent of use 
(area/volume 
/weight) 

Location where 
product was used 

Wind 
speed 

Wind 
direction 

Name and address of 
applicator and (if 
applicable) supervisor 

Name and address 
of person for whom 
the application was 
carried out 

          

          

          

          

          

          

Agricultural chemical details must be recorded within 48 hours of use.  
For pest animal baiting, use the ‘Poison Baits used for Pest Animal Control’ record keeping template. 

For details of your legal requirements when using agricultural chemicals visit: www.depi.vic.gov.au/chemicaluse 
  

aware	that	some	product	statements	on	
chemicals	listed	weather	conditions	for	
efficacy	and	were	legally	binding.
“Some	chemicals	have	wind	speeds	listed	

on	their	product	statements	these	days,	
too, meaning its illegal to use outside the 
specifications,”	Steve	said.
“Accurate	record	keeping	is	also	needed	

to	meet	quality	assurance	(QA)	scheme	
requirements,”	Kevin	said,	“so	inaccurate	
record	keeping	could	jeopardise	QA	
accreditation.”	
Liz	said	any	QLD	grower	or	employee	who	

had	undertaken	courses	(irrespective	of	
state	or	course	name)	should	have	received	
examples	of	record	keeping	templates.	

Examples	of	templates	growers	can	
use	for	chemical	record	keeping	are	
available online at:

http://agriculture.vic.gov.au/agriculture/
farm-management/chemical-use/
agricultural-chemical-use/record-
keeping-agricultural-chemicals

http://www.epa.nsw.gov.au/pesticides/
pestrecords.htm

QLD	regulations	can	be	found	at:

https://www.legislation.qld.gov.
au/LEGISLTN/CURRENT/A/
AgrChemDisA66.pdf

AND THE OLD STIck 
YOUR fINGER IN THE AIR 
TO TEST WIND DIREcTION 
AND SpEED DOESN’T cUT 
IT ANYMORE, THEY NEED 
TO bE AccURATE.

Sample record keeping templates from Agriculture Victoria (top) and NSW EPA (above).
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GROWER pROfILE

Teaching to turfing – how earl’s 
Turf grew into a family business.

School teaching is not a traditional feeder 
career for the turf industry, but for New 
South Wales (NSW) mid-north coast turf 
grower, Earl Stanley, it allowed for a 
business decision that may never have  
come about. Liz Mecham explains.

S
ome	33	years	ago,	when	Earl	Stanley	was	a	newly	qualified	
teacher	and	he	and	Jenelle	had	small	children,	a	lack	of	
continuous	work	led	him	to	find	a	job	on	a	turf	farm.
Working	on	a	local	turf	farm	filled	the	teaching	job	gap	

for	more	than	a	year.
When	that	grower	left	the	region,	Earl	found	himself	

without	a	job,	so	he	began	to	experiment	with	growing	
turf	himself,	igniting	a	business	idea	that	continues	to	thrive	today.	
Today,	Earl’s	Turf	grows	around	20	hectares	of	turf	and	services	

all	markets	in	the	local	area	–	predominantly	residential	turf	but	also	
large	scale	commercial	and	sporting	field	jobs	–	along	with	providing	
lawn	care	advice	and	services. 
Earl,	together	with	wife	Jenelle	and	son	Kai,	operate	Earl’s	Turf	

from	their	Taree	base	with	six	staff	members.
Their	property	is	situated	on	the	Manning	River	floodplain	and	their	

turf	is	sold	throughout	the	mid-north	coast	area	from	Coffs	Harbour	
in	the	north	to	Tea	Gardens	in	the	south.	
Earl’s	Turf	has	grown	from	being	just	Earl	and	Jenelle	growing	a	

couple	of	varieties	to	now	being	part	of	a	large	turf	grower	group	and	
producing	a	wide	variety	of	turf.
The	turf	industry	itself	has	changed	significantly	over	the	last	33	

years,	Earl	reflected.
“In	the	beginning,	only	Couch	and	Kikuyu	were	available,	so	there	

has	been	a	huge	increase	in	varieties,”	he	added.
“In	the	early	days,	Jenelle	and	I	would	be	out	harvesting	turf	with	a	

16-inch	Ryan	walk	behind	turf	cutter	and	hand	loading	trucks,	so	the	
mechanisation	over	the	last	33	years	has	certainly	made	turf	growing	
life	a	lot	easier.” 
Earl’s	Turf	is	a	member	of	the	Lawn	Solutions	Australia	group	(LSA)	

and	produces	five	different	varieties	of	turf	–	Sir	Walter	DNA	Certified,	
Sir	Grange	(a	new	Zoysia	variety	to	be	released	for	sale	in	Spring	
2017),	Eureka	Kikuyu,	Nullarbor	Couch	and	Platinum	Zoysia.
The	turf	varieties	have	been	chosen	for	their	performance	in	the	

local	conditions	with	Sir	Walter	DNA	Certified	their	best	performer.
“Earl’s	Turf	was	one	of	the	first	Sir	Walter	(now	Sir	Walter	DNA	

Certified)	growers,”	said	Earl.	

“IN THE EARLY DAYS, jENELLE AND 
I WOULD bE OUT HARvESTING 
TURf WITH A 16” RYAN WALk 
bEHIND TURf cUTTER AND 
HAND LOADING TRUckS, SO THE 
MEcHANISATION OvER THE LAST 
33 YEARS HAS cERTAINLY MADE 
TURf GROWING LIfE A LOT EASIER.
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“The	Lawn	Solutions	Australia	group	has	provided	educational	
opportunities	especially	in	research	and	development	of	new	
varieties,	along	with	sales	and	marketing,	which	has	helped	us	grow	
our	business	into	the	success	it	is	today.”
As	part	of	LSA,	Earl’s	son	Kai	said	the	business	could	tap	into	

resources	to	help	it	grow,	including	new	and	exciting	varieties,	quality	
assurance,	business	management	tools	and	techniques	along	with		
growing	practices	which	ensures	the	business	can	promote	itself	for	
guaranteed	quality	product.
With	the	marketplace	for	turf	in	the	local	area	having	several	

players,	Kai	said	that	quality	assurance	and	reputable	service	has	
helped	Earl’s	Turf	stay	ahead	of	the	competition.
“Earl’s	Turf	consistently	provides	the	best	turf	in	the	area	and	

as	part	of	LSA	we	offer	a	10	year	product	warranty	on	all	our	turf	
varieties,”	he	explained.	
“We	also	undergo	annual	testing	on	our	Sir	Walter	DNA	Certified	

turf	to	ensure	its	genetic	purity.”
Providing	the	market	with	quality	turf	is	where	Earl’s	Turf	focusses	

its	attention,	rather	than	on	installation	work.	
We	don’t	do	a	lot	of	installations	as	we	leave	this	to	our	many	

“accredited	and	reputable”	turf	installers/landscapers.
Earl	said,	”We	personally	are	confident	that	the	industry	will	

continue	to	grow	and	thrive.

“We	have	two	sons	who	are	part	of	our	‘succession	plan’	and	we	
would	like	to	ensure	that	they	and	their	families	have	bright	futures.
“As	for	a	third	generation	(see photo of Luen, below)	working	in	the	

industry,	as	small	as	they	are	today,	they	already	enjoy	‘farm	day’.	
Whether	they	continue	on	with	the	farm,	only	time	will	tell.”
Earl	added	that	“…	as	a	member	of	LSA	we	are	constantly	

researching	and	developing	new	varieties,	therefore	I	am	confident	that	
in	the	future	we	will	be	growing	turf	that	we	haven’t	heard	of	yet”.	  

SNApSHOT
Growers:  Earl’s Turf, Taree, NSW

Owners:  Earl, Jenelle and Kai Stanley 

Varieties:  Sir Walter DNA Certified, Sir Grange 
(to be released in Spring 2017), 
Eureka Kikuyu, Nullarbor Couch, and 
Platinum Zoysia

Markets:  All markets serviced in NSW mid-
north coast region. Turf production, 
delivery and planting, aeration and 
maintenance advice

TODAY, EARL’S TURf GROWS 
AROUND 20 HEcTARES Of TURf 
AND SERvIcES ALL MARkETS IN THE 
LOcAL AREA – pREDOMINANTLY 
RESIDENTIAL TURf bUT ALSO LARGE 
ScALE cOMMERcIAL AND SpORTING 
fIELD jObS ALONG WITH pROvIDING 
LAWN cARE ADvIcE AND SERvIcES.

Above left: Kai on the job (driving) with 
employee, John Drane (at rear)on the job. 

Top right: Earl’s Turf was one of the first Sir 
Walter (now Sir Walter DNA Certified) growers.

Below: Third generation turf grower, Luen 
Stanley is testing out the feel of ‘real’ turf.
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Finding a solution to one of the most widely 
found turf weeds in the world, Poa annua, 
might have taken a step closer after a 
research trial testing pre and post emergent 
herbicides on the plant.

v
ictorian	sports	fields	featuring	warm	season	grasses	
–	Kikuyu	and	Couch	–	are	badly	affected	by	the	weed	
and	researcher	John	Neylan	from	Turfgrass	Consulting	
and	Research,	with	David	Nickson	from	Grand	Prix	
Turf	have	spent	the	last	two	years	researching	the	
most	effective	control	and/or	eradication	methods	for	
the	Sports	Turf	Association	Victoria.

“Over	the	past	two-to-three	years	it	has	become	apparent	that	
controlling Poa annua	in	Couch	and	Kikuyu	is	becoming	more	difficult	
and	when	herbicides	are	applied	the	results	are	more	inconsistent,”	
the	final	report,	released	in	May,	said. 
“The	inconsistent	performance	of	any	herbicide	can	be	due	to	

numerous	factors	including;	weed	biotype,	enhanced	biological	
degradation	of	the	herbicide,	application	method,	weather	conditions	
at	the	time	of	application;	and	temperatures	post-application.	
“The	most	concerning	problem	with	Poa annua control is the 

growing	evidence	that	there	is	increasing	resistance	to	the	available	
registered	herbicides.”
Control	of	the	weed	is	also	difficult	due	to	the	large	seed	bank	of	

Poa annua	and	the	potential	for	year-round	germination	and	rapid	
seedling	growth.	 
Research	has	demonstrated	that	in	a	sports	field	dominated	by	

Poa annua	there	were	14,000	viable	seeds	per	metre	square	and	
these	were	present	to	a	depth	of	five	centimetres,	while	in	Poa annua 
dominated	golf	greens,	these	numbers	have	been	reported	as	high	as	
200,000	seeds/m2.
“Given	that	most	sports	fields	only	receive	one	to	two	herbicide	

applications	per	year	for	the	control	of	Poa annua	it	is	important	that	
the most cost-effective and agronomically advantageous method is 
employed,”	the	researchers	explained.
Trials	were	undertaken	to	study	the	effects	of	pre	and	post	

emergent	herbicides	on	a	Couch	and	a	Kikuyu	sports	field.	There	

RESEARcH & DEvELOpMENT

were	three	replicates	for	each	treatment	in	a	randomised	block	design	
with	each	plot	being	6m2.

Pre-emergent trial results
The	pre-emergent	trial	was	established	on	a	Couch	field	(Seaford)	

and	a	Kikuyu	field	(South	Frankston)	in	Victoria.		
The	results	of	the	pre-emergent	trials	indicate	the	following:

•	 All	the	pre-emergent	herbicides	are	effective	in	controlling	or	
minimising the germination of Poa annua.

•	 The	site	conditions	can	have	a	significant	effect	on	the	efficacy	of	
the	herbicide	treatments.

•	 High	soil	moisture	content	in	particular	appears	to	reduce	the	
efficacy	of	the	herbicides.	

•	 Timing	of	applications	in	relation	to	the	peak	germination	of	Poa 
annua	is	critical	for	effective	control.

•	 During	this	trial,	the	prolonged	dry	conditions	meant	that	the	peak	
Poa annua	germination	period	was	late	into	the	period	after	the	
herbicides	were	applied	and	some	were	close	to	the	end	of	their	
effectiveness	(for	example,	oxadiazon).	

•	 Repeat	applications	for	some	pre-emergent	herbicides	are	required
•	 The	results	should	be	viewed	in	terms	of	their	expected	activity	
and	at	168	days	after	application	all	of	the	herbicides	would	be	
expected	to	be	beyond	their	normal	period	of	effectiveness.

•	 Monitoring	conditions	is	critical	in	understanding	how	to	get	the	
best	out	of	the	pre-emergent	herbicide	program.

•	 At	the	Seaford	site,	where	the	conditions	are	drier,	the	pre-
emergent	treatments	appear	to	have	been	more	effective	while	
at	the	South	Frankston	site	the	relatively	wet	conditions	are	more	
conducive	to	a	higher	population	of	Poa annua.	

•	 It	is	also	assumed	that	the	high	soil/thatch	moisture	content	had	
reduced	the	efficacy	of	the	herbicides.

Turfgrass quality and density 
There	has	been	some	significant	difference	in	the	turfgrass	quality	

and	density	in	relation	to	the	application	of	pre-emergent	herbicides.	
However,	at	the	South	Frankston	site	there	was	an	obvious	
deterioration	in	the	plots	where	there	was	little	or	no	Poa annua	when	
compared	to	the	untreated	control.	
These	observations	indicated	that	on	poorly	drained	and	wet	

soils	there	may	be	a	case	to	be	made	for	sporting	fields	to	let	the	

Poa annua remains turf’s number one weed rival



Poa annua develop	over	winter	to	provide	some	
surface	protection	and	then	remove	it	in	the	spring/
summer.	

Post-emergent trial results
The	post-emergent	trial	was	established	on	a	

Couch	field	(Frankston	in	Victoria)	with	known	
herbicide	resistance.	A	site	was	also	to	be	
established	on	a	Kikuyu	field,	however,	no	sites	
were	suitable.

The	results	of	the	Frankston	post-emergent	trial	
indicated	that	at	this	particular	trial	location	there	
was	minimal	success	with	the	herbicides	trialled,	
indicating that the Poa annua	population	has	a	
proportion	of	herbicide	resistant	individuals.	
The	tank	mix	of	Tribute™	+	Destiny™	was	the	

most	successful	of	the	herbicides	used.	  

This above is an excerpt of the full report 
available at http://vicsportsturf.asn.au/press-
release-sta-vic-research-project/
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Poa annua remains turf’s number one weed rival

Table 1:  Pre-emergent herbicides 

Treatment Herbicides Product Application Rate 
(Product/Ha) 

Expected Life 
(Approximate)* 

T1 Oryzalin	 Embargo™	 5L/ha	 about 100 days 

T2 Pendimethalin Stomp	330™	 4.2L/ha	 about 70 days 

T3	 Prodiamine Barricade™	 2L/ha	 Up	to	150	days***	

T4 Oxadiazon	 Ronstar	Turf	and	Ornamental	Herbicide™	 200kg/ha	 about 70 days 

T5	 Dithiopyr	 Dimension	EW™	 3.5L/ha	 about	120	days**	

T6	 Untreated	Control	 - - - 

*Information drawn from the label or other company documentation. Always check the label. 
**Information drawn from general literature. ***In high infestations the label recommends repeat applications in 3 – 4 months.

cONTROL Of THE WEED IS ALSO 
DIffIcULT DUE TO THE LARGE 
SEED bANk Of pOA ANNUA 
AND THE pOTENTIAL fOR YEAR-
ROUND GERMINATION AND 
RApID SEEDLING GROWTH. 
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“The	composted	garden	organics	increases	the	fertility	of	the	soil	
(so	the	grass	grows	faster)	and	makes	the	soil	resist	compaction.”
Following	soil	amendment	Santa	Anna	couch	was	then	established	

at	the	site	from	turf	rolls.
“The	turf	has	survived	the	last	four	soccer	seasons	without	

any	need	for	turf	patching,	which	has	been	a	major	cost	saving	to	
council,”	Dr	Battam	said.	

RESEARcH & DEvELOpMENT

DR bATTAM SAID THE AMOUNT 
Of SpORT pLAYED ON THE fIELD 
WOULD cHALLENGE ANY SYNTHETIc 
SURfAcE, AND YET THE NATURAL TURf 
cONTINUES TO REGENERATE EAcH 
YEAR …

Above: EM38 soil and NDVI crop mapping.

one Sydney-region sportsground is proving 
that natural turf can withstand as much, if 
not more, sporting activity than a synthetic 
alternative and with a much smaller 
maintenance budget. Liz Mecham explains.

S
oil	scientist	Dr	Mick	Battam	from		AgEnviro	Solutions,	has	
assessed	about	900	sporting	fields	across	New	South	Wales	
and	Victoria	and	said	the	most	intensely	used	field	he	has	
come	across	is	the	Sydney	region’s	Gymea	Bay	Oval.	
This	site	has	two	soccer	fields	with	a	centrally	located	

wicket	and	through	the	winter	has	a	punishing	sport	schedule	run	
over	the	turf.
Dr	Battam	said	the	amount	of	sport	played	on	the	field	would	

challenge any synthetic surface, and yet the natural turf continues to 
regenerate	each	year	with	only	a	nominal	maintenance	budget	and	a	
clever	use	of	household	green	waste.
“Each	week	during	the	winter	sport	season	the	two	fields	have	

about	1700	players	training	on	them	and	then	16	hours	of	gameplay	
each	weekend,”	he	said.
“The	fields	are	also	used	for	school	sport	three	days	a	week	and	

are	used	routinely	by	personal	training	groups.
“To	top	it	off,	the	site	sometimes	hosts	a	3	day	soccer	carnival	in	

July
“These	usage	levels	are	so	intense	that	synthetic	turf	would	likely	

struggle	and/or	would	have	a	significantly	shortened	lifespan,”	Dr	
Battam	said.
Prior	to	2012	the	field	was	almost	completely	worn	out	each	year,	

with	large	amounts	of	turf	patching	required.	
Following	an	assessment	of	the	field	at	the	end	of	the	winter	sport	

season	in	2012,	Dr	Battam	recommended	the	soil	at	his	site	be	
amended	using	composted	garden	organics.
“This	is	a	recycled	material	made	from	household	green	bin	

collections	that	has	been	carefully	made	to	Australian	standards	to	
ensure	it	is	free	of	weeds	and	contaminants,”	he	said.	

Heavy-use sporting ground found natural turf can outperform a synthetic alternative

before after
THE END Of THE WINTER pLAYING SEASON 
bEfORE AMENDMENT Of THE HIGH USE GYMEA 
OvAL fIELD.
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Making great sport happen
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Heavy-use sporting ground found natural turf can outperform a synthetic alternative

“The	fields	become	thin	(but	remain	acceptable)	by	the	end	of	the	
winter	sport	season,	but	recover	rapidly	in	October	so	the	site	is	in	
much	better	condition	throughout	the	cricket	season.”	
Nutrient	trials	are	currently	underway	at	the	site	to	see	if	further	

improvements	in	turf	cover	can	be	achieved.
Dr	Battam	said	one	of	the	most	impressive	parts	of	the	Gymea	

Oval	was	the	cost	comparison	between	its	ability	to	withstand	such	a	
high	level	of	activity	each	winter	and	regenerate	with	such	a	nominal	
budget,	when	compared	to	the	cost	to	Council	if	synthetic	sports	
fields	had	been	put	in.
“This	council	is	doing	a	good	job.	In	2012	they	had	52	sporting	

fields	in	poor	or	very	poor	condition	but	at	the	end	of	the	2016	soccer	
season	they	only	had	15	fields	struggling.	
“With	most	of	their	budget	spent	amending	other	sites,	Gymea	Bay	

oval	has	been	maintained	with	limited	budget	with	just	one	yearly	
application	of	fertiliser	and	some	herbicides,”	he	said.	

“In	contrast,	two	side	by	side	synthetic	soccer	fields	would	cost	
about	$32,000	per	year	just	to	maintain,	and	with	this	level	of	use,	
the	whole	synthetic	surface	would	need	to	be	replaced	within	
seven	years,”	he	added.	“And	don’t	forget,	the	installation	of	new	
and	removal	of	worn	synthetic	fields	requires	significant	capital	
expenditure	and	has	adverse	environmental	outcomes”.	    

DR bATTAM SAID ONE Of THE MOST IMpRESSIvE pARTS Of THE 
GYMEA OvAL WAS THE cOST cOMpARISON bETWEEN ITS AbILITY 
TO WITHSTAND SUcH A HIGH LEvEL Of AcTIvITY EAcH WINTER 
AND REGENERATE WITH SUcH A NOMINAL bUDGET …

Above: Gymea Oval showing full Santa Anna couch turf. 

THE END Of THE WINTER pLAYING SEASON 
AfTER THE fIELD WAS AMENDED USING 
cOMpOSTED ORGANIcS. NOTE THAT DESpITE 
bEING bROWNED Off, THE cONSISTENT GRASS 
cOvERAGE HAS ENAbLED EvEN REGENERATION 
EvERY YEAR SINcE THE fIELD WAS AMENDED.
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SNApSHOT
Project:  Wyong Shire Council

Turf Fact:  Turf retained in staff car park using 
reinforced plastic mesh to protect 
turf and encourage more greenspace.

Keeping as much green space in the urban 
areas of Wyong Shire Council in New South 
Wales (NSW) led the Local Government 
body to a reinforced matting which has 
allowed its staff car park to retain turf 
parking bays. Liz Mecham explains.

Turf	car	parks	have	often	been	the	bane	of	local	shire	councils	
as	they	balance	the	need	to	retain	green	space	in	urban	areas	
and	the	maintenance	required	should	cars	damage	the	turf	
surface	after	rainfall	events.

But	Wyong	City	Council	in	NSW	found	a	solution	in	a	reinforced	
matting	material	to	ensure	its	staff	car	park	could	retain	its	turf.
The	car	park	has	a	gravel	central	roadway	but	the	Council	was	

looking	for	a	way	to	retain	the	turf	to	complement	its	Water	Sensitive	
Urban	Design	Strategy,	rather	than	opt	for	a	fully	hard	surfaced	area.
A	Grass	Reinforcement	Mesh,	GR14,	was	laid	in	the	carpark	which	

allows	natural	turf	to	grow	through	the	mesh	and	provide	a	stabilised	
base	for	vehicles	to	drive	over.
All	Stake	Supply	managing	director,	Richard	Mullen,	who	has	been	

selling	Grass	Reinforcement	Mesh	for	three	years,	said	the	Wyong	Car	
Park	was	a	great	example	of	how	the	urban	heat	island	effect	of	a	hard	
surfaced	car	park	can	be	overcome	by	retaining	soft	landscaping.

Richard	said	Wyong	City	Council	wanted	to	retain	the	green	spaces	
of	the	carpark	and	its	natural	catchment	of	drainage	and	storm	water	
without	having	the	maintenance	issues	of	wheel	ruts	and	turf	damage	
after	rainfall	events.
“Grass	can	only	cope	with	so	much	traffic,	which	is	why	the	main	

thoroughfare	of	the	car	park	is	sealed,	but	the	parking	bays	are	often	
only	used	a	few	times	per	day,		five	days	a	week,	meaning	they	can	be	
left	as	turf,”	he	explained.

GRASS GROWS THROUGH AND 
INTERTWINES INTO THE MESH, 
ENAbLING THE GRASS TO HANDLE 
REGULAR TRAffIc IN ALL-WEATHER 
cONDITIONS WITHOUT THE 
cOMpAcTION Of SOIL AND TYRE 
RUTS fORMING.

pROjEcT pROfILE

“Something	like	this	mesh	isn’t	an	option	for	a	shopping	centre	car	
park	that	is	used	constantly	every	day,	but	is	great	for	car	parks	which	
are	used	irregularly	like	overspill	car	parks,	universities,	cemeteries,	
etc.	Turfed	areas	where	people	park	after	it	rains	can	leave	wheel	
ruts	and	cause	damage	to	the	turf.	However,	a	reinforcement	mesh	
supports	and	protects	the	turf.
“Grass	grows	through	and	intertwines	into	the	mesh,	enabling	the	

grass	to	handle	regular	traffic	in	all-weather	conditions	without	the	
compaction	of	soil	and	tyre	ruts	forming.”
Wyong	City	Council	graded	the	site	so	water	ran	off	the	sealed	

main	thoroughfare	to	the	GR14	car	parking	bays,	enabling	the	water	
to	infiltrate	into	the	ground.
Richard	said:	“As	the	grass	grows	the	mesh	is	concealed	underneath	

so	it	cannot	be	seen	and	turf	maintenance	isn’t	impacted.”
“The	new	carpark	was	a	more	cost	effective	solution	than	a	

hardstand	carpark	and	satisfied	the	environmental	desires	of	local	
residents	and	council,”	he	added.
The	Grass	Reinforcement	mesh	has	three	options:

•	 GR	14	has	a	14	millimetre	thick	mesh

•	 GR	11	has	an	11	mm	mesh	for	lighter	vehicle-use	areas	like	street	
verges	and	street	parking,	

•	 TR4	has	a	4	mm	mesh	designed	for	occasional	vehicle-use	and	
backyard	environments	to	support	turf	growth.

“The	lighter	mesh	is	designed	for	the	homeowner	where	turf	needs	
the	structural	support	because	dogs	or	chooks	dig	up	and	wear	down	
grass,	or	vehicles	park	on	it	periodically,”	Richard	said.	  

Reinforcement keeps turf in car park
InfoRmatIon fRom youR State tuRf InduStRy aSSocIatIonS.
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Urban greening, turf awarded to schools and 
national media coverage
Urban	Greening	Projects	and	specifically	Urban	Forest	Projects	

have	been	the	focus	of	recent	activities.
This	has	included	meeting	with	Victorian	metropolitan	councils	and	

discussing	their	needs	and	understanding	of	what	urban	forests	are,	
and	how	turf	and	nursery	plants	could	be	included	in	them.

Information gathered from these meetings can then be fed back to 
the	turf	industry	to	help	growers	target	council	requirements	and	fill	
knowledge	gaps.
The	Nursery	and	Garden	Industry	of	Victoria	Schools	Awards	

were	announced	on	November	29	and	the	Turf	Victoria	Award	was	
presented	to	Antonio	Park	Primary	School,	Mitcham.
The	school	receives	300m2	of	Kikuyu	turf	and	preparation	and	

installation	advice	(the	School	is	responsible	for	installation	labour)	
from	HG	Turf.
Antonio	Park	Primary	School	was	chosen	for	its	overall	great	

garden	but	also	the	need	it	had	for	new	turf	near	its	oval.
Planning	is	also	well	underway	for	the	2017	Melbourne	International	

Flower	and	Garden	Show,	to	be	held	from	March	29	to	April	2.
This	year’s	event	will	have	an	urban	forest	focus	and	will	include	

urban	forest	designs	featuring	turf.
Excellent	media	coverage	for	turf	was	received	when	an	article	

appeared	in	The	Age	newspaper	(print	and	online	versions)	and	
then	online	through	syndicated	Fairfax	newspapers	around	Australia	
about	a	fantastic	lawn	in	Victoria	(go	to: http://www.theage.com.au/
national/lawn-envy-is-this-australias-perfect-lawn- 
20161110-gsmgvg.html)
The	story	was	an	excellent	opportunity	to	promote	the	Australian	

industry	and	instant	turf.
2016	has	had	its	trying	times	for	Victorian	turf	growers	trying	to	

negotiate	one	of	the	wettest	winters	in	a	long	time,	but	as	the	sun	
returns	and	the	grass	grows,	the	traditional	busy	season	is	looking	
bright.	
A	thanks	to	growers	for	their	support	of	Victorian	activities	during	

the	year	and	wishing	everyone	the	best	for	a	festive	season	and	
looking	forward	to	another	productive	2017.

For more information contact David Reid T: (03) 9576 0599 or  
E: idovic@turfaustralia.com.au

victoria

turftalk InfoRmatIon fRom youR State tuRf InduStRy aSSocIatIonS.

QLD wraps up 2016 after a full year of projects 
Despite	Queensland	(QLD)	being	70	per	cent	down	on	average	

rainfall	across	the	State,	turf	production	continues	to	be	in	full	swing	
in	the	lead	up	to	the	Christmas	Holiday	Season.
Growers	should	ensure	they	and	their	employees	have	appropriate	

work	health	and	safety	practices	in	place	over	the	height	of	summer,	
particularly	in	relation	to	the	‘Slip,	Slop,	Slap’	sun	protection	message	
and	dehydration.	QLD	has	officially	been	named	the	world	capital	
of	sun	cancer,	and	part	of	safe	workplace	practices	should	include	
sun	protection	and	attention	to	working	weather	conditions	to	ensure	
appropriate	hydration.
Planning	is	well	underway	for	a	“SafeChem”	safe	chemical	handling	

workshop	on	Wednesday,	February	22,	2017	at	Tinamba	Turf.	Growers	
and	their	employees	who	need	their	chemical	handling	certification	
or	update	should	attend	this	workshop	as	it	will	complete	three	units	
of	competency	and	allow	participants	to	apply	for	a	chemical	users	
licence.	Keep	an	eye	for	Turf	QLD	updates	early	in	the	New	Year.
Growers	should	also	check	out	the	videos	now	uploaded	to	the	

Turf	QLD	website	and	Facebook	page	in	relation	to	the	Rural	Water	
Use	Efficiency	Project	and	turf	production.	Some	of	these	videos	
are	appropriate	to	share	on	growers’	own	business	Facebook	pages	
to	show	how	quality	turf	is	produced	and	that	it’s	more	than	just	
watching	grass	grow.	This	is	especially	helpful	when	dealing	with	
specifiers	and	councils	to	promote	their	own	turf	production	and	that	
of	the	industry.
Work	continues	on	a	number	of	long	term	projects.	The	

development	of	a	‘Mowbot’,	an	automatic	mowing	machine	which	
could	be	programmed	to	identify	weeds	as	goes,	continues	to	take	
steps	forward	with	the	Emerald-based	engineering	firm	behind	it.	
Testing	of	a	prototype	should	occur	in	2017.	
The	Rural	Water	Use	Efficiency	Irrigation	Futures	Project	in	northern	

QLD	has	completed	its	first	harvest	and	data	collection.	Efficiency	
modifications	have	now	been	made	and	more	data	collection	will	occur	
at	the	next	harvest	in	early	2017	to	measure	gains.	This	project	will	run	
through	until	May	2017,	after	which	case	studies	of	the	properties	will	
be	available	on	the	Turf	Queensland	web	site.	Case	study	reports	on	
the	southern	QLD	farms	are	already	available	on	the	website.
A	thank	you	to	all	growers	who	have	supported	Turf	QLD	activities	

in	2016	and	looking	forward	to	a	profitable	2017	with	good	average	
rainfall,	prices	and	market	drivers.	A	Merry	Christmas	from	Turf	QLD.

For further information on the above projects visit www.qtpa.com.au 
or contact Jim Vaughan M: 0407 131 025 or E: jim@qtpa.com.au

queensland

Continued...

The Melbourne International Flower and Garden show is held annually 
at Carlton Gardens and the Royal Exhibition Building, pictured above. 
It will run from March 29 to April 2 in 2017.
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WA turf growers busy as water restrictions still 
hinder industry 
It	is	wonderful	to	report	that	business	across	

the	board	in	the	Western	Australian	(WA)	turf	
industry	has	picked-up	in	both	the	production	
and	maintenance	sectors,	with	some	growers	
reporting	they	are	as	busy	as	they	have	been	in	
almost	two	years.
Site	visits	to	turf	growers	down	south,	in	

Busselton,	have	been	rewarding	in	terms	
of	helping	growers	who	are	geographically	
isolated to the rest of our industry, but are no less 
important	contributors.	Both	Busselton	growers	are	very	progressive	
and	it	was	excellent	to	spend	time	out	in	the	field	with	them	and	assist	
them	with	their	business	management	and	marketing	initiatives.
Similarly,	isolated	but	no	less	a	part	of	the	WA	industry	are	the	new	

owners	of	Kununurra’s	Ord	Valley	Turf,	Sophie	and	Rusty	Cook,	who	
are	newcomers	to	the	turf	industry.	We	welcome	them	to	turf	growing,	
our	state	and	the	Australian	turf	industry	and	I	look	forward	to	helping	
them	develop	their	business.
The	WA	Turf	Industry	Awards	were	held	in	November	and	the	event	

had	excellent	support	from	industry	sponsors.	It	attracted	about	90	
people	and	it	was	a	wonderful	night	out	which	showcased	some	of	
our	future	industry	leaders.
Work	continues	with	the	WA	Department	of	Water	in	trying	to	

understand	and	better	distribute	water	allocations	in	the	face	of	
cutbacks.	A	south	of	the	river	Water	Users	Group	has	been	formed	
for	all	water	users	in	the	southern	corridor	of	Perth	to	cooperatively	
manage	allocations	and	innovations	with	the	Department.

As	2016	comes	to	an	end,	it	has	now	been	an	announced	that	
Horticulture	Innovation	Australia	will	discontinue	levy	funding	for	the	
WA	Industry	Development	Officer’s	(IDO)	position	once	the	project	
ceases	on	December	31,	2016.	The	turf	levy	was	contributing	20	per	
cent	towards	the	total	cost	for	the	WA	IDO	project.
However,	Turfgrowers	WA	has	indicated	it	would	like	the	IDO	position	

to	continue	in	some	form	and	an	announcement	about	this	is	expected	
early	in	the	New	Year.	A	warm	and	heartfelt	thank	you	is	extended	to	all	
WA	turfgrowers	for	their	long-term	support	of	Eva	in	the	IDO	role.
Irrespective	of	the	outcome	for	WA	industry	development	services	

in	2017,	2016	has	been	another	year	where	growers	have	continued	to	
support	state	and	national	activities	and	events.	
I	would	like	to	extend	my	wishes	to	all	growers	and	their	families	

and	here’s	to	a	safe	and	healthy	festive	season	-	a	Merry	Christmas	
and	a	Happy	New	Year.

For more information contact Eva Ricci M: 0422 120 990,  
T: (08) 9437 2180 or E: idowa@turfaustralia.com.au

western australia
Busy year ends with good grower attendance at 
a recent turf grower meeting
The	Turf	New	South	Wales	(NSW)	grower	
meeting	and	Annual	General	Meeting	(AGM)	was	
held	on	November	8	and	despite	being	a	busy	
time	for	growers	it	was	well	supported.	

David	Raison	presented	on	the	current	strategic	
analysis	and	review	of	chemicals	available	for	
turf	producers.	Growers	must	participate	in	this	
review	if	they	feel	they	need	more	access	to	
new	or	different	chemicals	for	turf	production	
so	the	steps	towards	having	them	registered	for	
use	in	turf	can	be	made.

Richard	Stephens	updated	members	on	Turf	Australia	news	including	
levy	collections,	Horticulture	Innovation	Australia	(Hort	Innovation)	
projects	and	the	Annual	Conference	and	Field	Day	to	be	held	at	the	
Hunter	Valley	in	June	2017.

Prasad	de	Silva	from	SafeWork	NSW	presented	on	a	safety	guard	
rail	which	has	been	developed	for	hand	stack	harvesters	on	Anthony	
Muscat’s	turf	farm.

Prasad	spoke	of	the	importance	of	understanding	how	risks	should	
be	eliminated	or	reduced	and	the	platforms	provided	an	excellent	
reduction	in	risks	associated	with	hand	stack	machines.

The	platforms	and	guard	rails	proved	most	interesting	for	growers	
and	SafeWork	NSW	has	indicated	it	is	happy	to	work	with	Anthony	
and	Turf	NSW	to	pursue	engineering	certificates	for	standard	
construction	and	acceptance	by	hand	stack	harvester	manufacturers	
of	its	after-market	fitting	(see story page 15 for more details on the 
platforms).

In	addition,	Turf	NSW	activities	were	reviewed	and	election	of	
committee	members	took	place.	A	‘Tools	of	the	Trade’	pack	will	be	
forwarded	to	all	Turf	NSW	growers	who	were	not	in	attendance	of	the	
AGM.	It	contains	relevant	information	growers	need	to	be	aware	of	in	
respect	to	safe	turf	farms.	Information	includes	general	safe	workplace	
information,	sun	safety,	forklift	safety,	tool	box	talk	information	and	
information	about	the	global	harmonisation	for	chemicals.

Planning	for	2017	events	is	still	being	undertaken	with	a	field	day	
being	proposed	for	early	August.	Despite	the	conclusion	of	the	Hort	
Innovation-funded	NSW	Industry	Development	Officer	position	at	the	
end	of	this	year,	some	form	of	extension	work	will	continue	thanks	to	
funding	from	Turf	NSW.

Attendance	at	a	Biosecurity	information	night	at	Penrith	recently	
proved	to	be	a	worthwhile	exercise.	The	meeting	was	designed	to	offer	
information	on	the	changes	to	the	NSW	Biosecurity	Act	and	how	that	
will	affect	growers	across	all	industries.	From	discussions	with	the	
Department	of	Primary	Industry	(DPI)	officials,	it	was	agreed	that	a	fact	
sheet	specifically	for	turf	will	be	developed	by	NSW	DPI	and	will	include	
industry	involvement.	In	addition	we	will	work	with	Hawkesbury	County	
Council	to	develop	a	best	practices	protocol	for	growers.

Despite	the	challenges	growers	have	experienced	with	supply	
shortages	and	the	busy	season	ahead,	I	hope	that	you	have	a	
wonderful	Christmas	and	we	look	forward	to	2017	being	a	prosperous	
year.	We	have	a	lot	to	be	thankful	for	and	a	lot	of	great	work	and	
projects	to	embrace	in	the	New	Year.

For more information contact Jenny Zadro M: 0408 441 119 or  
E: ido@turfnsw.com.au

new south wales

turftalk

Jenny Zadro

This project has been funded by Horticulture 
Innovation Australia Limited using the turf levy 
and funds from the Australian Government.

Eva Ricci

“... TURfGROWERS WA HAS INDIcATED IT WOULD 
LIkE THE IDO pOSITION TO cONTINUE IN SOME 
fORM AND AN ANNOUNcEMENT AbOUT THIS IS 
ExpEcTED EARLY IN THE NEW YEAR. A WARM AND 
HEARTfELT THANk YOU IS ExTENDED TO ALL WA 
TURfGROWERS fOR THEIR LONG-TERM SUppORT 
Of EvA IN THE IDO ROLE.”

“I HOpE THAT YOU HAvE A WONDERfUL 
cHRISTMAS AND WE LOOk fORWARD TO 2017 
bEING A pROSpEROUS YEAR.”
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INSIDE TURf
Richard Stephens

2016 provides a great stepping  
stone for of the Turf Industry 
Despite some challenges here and there, the 2016 year 
has provided a great building block for the professional 
and profitable development of the Australian Turf 
Industry. These include:
•	 A	significant	rise	in	the	average	price	of	the	major	turf	varieties	
across	Australia,	see Turf Facts 2016/12, The difference 
between the price and value of turf.

•	 An	increase	in	the	amount	of	turf	sold	across	Australia.
•	 A	20	per	cent	rise	in	turf	levy	collections,	due	do	a	rise	in	turf	sales	
and	a	higher	level	of	levy	compliance.

•	 A	reduction	in	levy	collection	costs,	due	to	closer	collaboration	
between	Turf	Australia	and	The	Department	of	Agriculture	and	
Water	Resources.		

•	 Increased	recognition	and	evidence	for	the	triple	bottom	line	
(environmental,	economic	and	social)	benefits	provided	by	green	
space	that	incorporate	natural	turf.

•	 The	creation	of	a	‘Living	City	Alliance’	to	promote	increased	areas	
of	green	space	in	urban	planning.

•	 The	development	of	a	draft	Australian	Standard	for	the	use	and	
installation of turf as an erosion, nutrient and sediment control 
measure	(See article on page 5).

•	 Creation	of	a	draft	Strategic	Investment	Plan	to	help	guide	turf	levy	
investment	in	2017	and	beyond.

•	 Formation	of	a	new	Strategic	Investment	Advisory	Panel	(SIAP)	that	
now	includes	five	turf	growers	from	across	Australia.

•	 Successful	industry	training	and	awareness	programs,	including	
several	Turf	Australia	State	Forums,	the	NxGen	Forum,	the	
quarterly Turf Australia Industry Magazine and fortnightly 
E-newsletters.			
These	are	all	significant	positives	for	the	Australian	Turf	Industry.	

Opportunities,	help	and	support	are	available	for	individual	growers	
to	increase	farm	profitability,	improve	their	business	management	
and,	collectively,	advance	the	professionalism	of	our	great	industry.
The	new	Strategic	Investment	Plan	for	the	industry	will	result	in	

new	projects	and	programs	being	initiated	in	2017.	The	existing	State	
and	National	Industry	Development	and	Communication	Projects	are	
coming	to	an	end	throughout	the	first	six	months	of	2017.	New	project	
and	programs	using	turf	levy	funds	will	be	contracted	by	Horticulture	
Innovation	Australia	(Hort	Innovation)	following	advice	from	the	SIAP.	
Turf	Australia	will	keep	you	informed	of	these	developments.				
The	long	list	of	benefits	provided	by	turf	helps	to	ensure	that	the	

customer	perceived	value	of	turf	is	high.		However,	customers	will	
always	try	to	buy	products	and	services	for	the	lowest	price	they	can	
get.	It	is	the	role	of	the	turf	grower	or	seller	to	remind	all	customers	
of	the	many	and	varied	benefits	provided	by	turf	and	to	discuss	how	
turf	will	improve	their	individual	situations.	If	this	doesn’t	happen,	turf	
and	the	whole	industry	is	undervalued,	limiting	our	ability	to	be	more	
profitable,		sustainable	and	professional.

So, what does 2017 hold for the turf industry?  Turf	Australia	
will	be	working	with	growers	and	encouraging	them not	to	drop	
prices	after	Christmas	as	this	significantly	undermines	their	
business	profitability,	has	the	effect	of	lowering	professionalism	
across	the	industry	and	reduces	the	perceived	consumer	value	of	
turf.		In	addition,	Turf	Australia	will	continue	to	actively	promote	the	
many	triple	bottom	line	benefits	of	turf	to	urban	planners,	councils,	
landscapers,	developers	and	landscape	architects.
Ensuring	a	high	level	of	levy	payer	compliance	and	lower	levy	

collection	costs	will	remain	a	high	priority	for	Turf	Australia	along	with	

working	with	Hort	Innovation	to	develop	new	projects	and	programs	
for	industry	extension	and	engagement	in	2017	and	beyond.
Finally,	in	2017,	Turf	Australia	will	be	hosting	a	fabulous	2017	

National	Turf	Industry	Conference	and	Field	Day,	from	June	5	–	7	at	
Kirkton	Park	in	the	Hunter	Valley,	New	South	Wales	and	a	NxGen	
Forum	in	Canberra	starting	on	April	31	through	to	May	2.		
The	National	Conference	and	Field	Day	will	have	a	focus	on	

‘precision	farming’,	including	the	use	of	satellite-based	technologies	
and	monitoring	equipment	to	measure	and	apply	farm	inputs	based	
on	identified	need.	The	NxGen	Forum	will	showcase	cool	and	warm	
season	turf	production	along	with	a	range	of	interesting	presentations	
and	field	trips	that	take	advantage	of	being	in	the	Nation’s	capital.
I	hope	all	readers	have	an	enjoyable	Christmas	and	New	Year	

break,	and	come	back	refreshed,	willing	and	able	to	capitalise	and	
build	on	our	many	achievements	in	2016.	

Merry Christmas from the Board and Staff of Turf Australia!       

Richard Stephens and Rachel Layt promoting the many 
benefits of turf at the National Sports Convention, Rosehill 

Racecourse, June 2016, despite being surrounded by 15 
different distributors of synthetic grass surfaces.    
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reliable weed control that is 
safer on turf roots
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 Quality pre-emergent herbicide plus controlled release   

 fertiliser

  Cost saving of two treatments in one application

  Convenient to apply through fertiliser spreaders

	 Eliminates spraying and the potential for drift to occur

	 Safer handling and application due to low active ingredient  

 concentration

	 Made in the USA

Australia’s favourite pre-emergent herbicide 
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extreme weather and ensuring strategic levy investments kick-off 2017
2017 has kicked-off with extreme weather conditions around the country. 
While Western Australia had a wet Summer – unheard of in recent times – much of the East 

Coast had long dry periods. But this was suddenly replaced by floods in early Autumn, with 
the exception of Townsville. 

The turf market in Townsville has been stymied over the past few years due to ongoing 
drought conditions. And to rub salt into the Townsville wounds, cyclone Debbie, which hit 
the Queensland Coast just south of Townsville, dumped up to 800mm of rain in parts of 
Queensland and Northern NSW, yet not a drop fell in the Townsville water catchment.

These variable weather conditions demonstrate the inherent challenges farmers continually 
face. It also highlights how informed and strategic farm management decisions when times are 
good, can assist in ensuring a turf farm business can remain profitable when times are bad. 

One of the best ways to stay informed and ensure your farm strategies will provide long 
term profitability is to attend the National Turf Australia Conference and Field Day.  This year 
the Turf Australia Board have created a great line-up of presentations and machinery displays 
from June 5 to 7 in the NSW Hunter Valley. 

The Sebel - Kirkton Park is luxurious and beautiful. And if growers book accommodation 
in advance, the turf industry will have the entire venue to ourselves. Also, a big thank you to 
Judy, Glen and the entire Mead family from the Hunter Valley’s AGTurf in Lorn for hosting the 
2017 Precision Turf Farming Field Day. 

The conference and field day theme is about the future of turf farming through the 
incorporation of precision agriculture technology and management practices. Precision 
agriculture has been operating in the broadacre sector for well over 20 years and has resulted 
in increased farm profits. Some of this technology is now being applied to turf farming and 
we will explore what Precision Agriculture is, how it could be used in turf farming, its potential 
benefits and provide some actual examples from within the turf industry (see pages 6 and 7).

In February this year, I was fortunate enough to attend the Turf Producers International (TPI) 
educational conference and field day in Tampa Florida. While 700 delegates attending a turf 
grower event was an eye opener and the range of technology and knowledge present was 
astounding, I can say Australia’s turf farm practices, on the whole, are world class. That said, 
I leant many interesting facts and new ideas to make improvements on my own turf farm. See 
pages 14 to 17 for an outline of 2017 TPI educational conference and field day. 

The Turf Australia Board and Staff have been working very hard with Horticulture Innovation 
Australia (Hort Innovation) to help ensure the turf levy investments will result in tangible, long 
term and widespread benefits for turf growers.  

Hort Innovation have a big task in looking after research and development and marketing 
investments for approximately 40 different horticulture industries. As a result, one of Turf 
Australia’s roles is to ensure Hort Innovation is not just aware of the unique nature of the turf 
industry, but that they also understand the ramifications of these unique characteristics.

Recently, Turf Australia Board members met with Hort Innovation’s chair, Selwyn Snell, and 
CEO, John Lloyd, to communicate some of these unique characteristics and improve clarity 
in regard to Hort Innovation turf levy investment processes. One of the issues raised was 
ensuring the Strategic Investment Advisory Committee (SIAP) has appropriate turf grower 
representation on it and as a result, Hort Innovation will be advertising for additional turf 
growers to become SIAP members.

I encourage all turf growers to consider applying for SIAP membership and can assure you 
that by being on these advisory committees, you will gain valuable knowledge, information 
and networks that will help your business while at the same time, you are helping to develop 
the entire turf industry.

I look forward to seeing you at the 2017 National Turf Australia Conference and Field Day!

Ross Boyle, Rosemount Turf
Chairman, Turf Australia 
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EDITORIAL
Ross Boyle

“ONE Of THE bEST wAYS TO STAY INfORMED AND ENSURE YOUR 
fARM STRATEGIES wILL PROVIDE LONG TERM PROfITAbILITY IS 
TO ATTEND THE NATIONAL TURf AUSTRALIA CONfERENCE AND 
fIELD DAY.  THIS YEAR THE TURf AUSTRALIA bOARD HAVE CREATED 
A GREAT LINE-UP Of PRESENTATIONS AND MACHINERY DISPLAYS 
fROM JUNE 5 TO 7 IN THE NSw HUNTER VALLEY.“
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Cyclone Debbie dumps much 
needed rain and plenty of 
floodwaters on turf farms
a few short weeks ago, Queensland’s (QlD) turf growers were lamenting 
the lack of rain and making management decision based on fast 
dwindling dam water supplies.

But many of them could not have anticipated the way in which their desire for rain would 
be delivered at the end of March.

When Cyclone Debbie made landfall in northern QLD at the end of March it was a 
Category Four tropical cyclone. And while the destruction from the winds was fierce to the 
impacted areas, it was the transition into a slow moving tropical low pressure system which 
brought the most pain – and relief – to turf growers.

In a matter of hours, turf farms had hundreds of millimetres of rain dumped on paddocks 
and the fertile river flats used by so many to grow their turf became inundated with metres of 
floodwaters as rivers struggled to handle the deluge.

Unfortunately for some growers, this didn’t just mean their turf went under water, so did 
machinery and farm infrastructure.

Reports from turf farmers in the south-east area range from 120mm in Gympie, 150mm at 
Beerburrum on the Sunshine Coast and 195mm at Gatton – all gratefully received after dam 
supplies leading into March were seriously low.

Further north, growers had even higher tallies, with Mick Newton at Gladstone receiving 
511mm of rain and reporting his paddocks had received “one hell of an unwanted top 
dressing”.

Mackay and Proserpine turf farm copped plenty of rain (between 160 and 250mm) and 
like many other growers, had farms flooded but recorded no damage other than turf being 
submerged. 

Damage to pumps and irrigation infrastructure submerged in the floodwaters, along with 
damage to sheds, machinery and general farm infrastructure will be tallied in coming weeks 
as growers take stock of the rainfall and flooding damage.

And while much of the state’s turf growing region received plentiful rainfall from the 
system, Townsville in the far north, completely 
missed out on a single millimetre of rainfall, 
meaning its drought-stricken farmers continue 
to deal with the woes of water shortages.

For northern New South Wales (NSW) 
growers, riverside farms had plenty of advance 
warning about the floodwaters as they and the 
associated rain system worked its way south.

Properties south of Tweed Heads reported 
more than 1100mm falling in less than 48 hours. 
Again, while machinery and buildings felt the 
damage the turf fared the worst well and is now 
being harvested.

   Suppliers include: 

With over 60 years combined experience in the pumping 
and irrigation industry we partner with leading suppliers to 
deliver professional and prompt results for our clients.

Contact us:  web:  www.girrigation.com.au
                 email:  sales@girrigation.com.au
 tel:  (02) 4322 3333
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New board member 
welcomed as long 
serving one departs

Neale Tweedie 
(right)from Grech’s 
Turf, Atlas Turf and 
Hawkesbury Valley 
Irrigation in NSW has 
been appointed to the 
Turf Australia Board. 
Neale replaces the 
long-serving and 
well respected Turf 
Australia Board member, Anthony Muscat 
from Greener Lawn Supplies.

At his last Turf Australia Board meeting, 
Anthony was recognised for his wealth 
of industry knowledge and expertise. 
Anthony had been on the Turf Australia 
Board for eight years and during that time 
was President from 2013 to 2015. 

Turf Australia’s Business and Industry 
Development Manager, Richard Stephens 
said that the industry benefited significantly 
from the time and effort Anthony had given 
to building a better, more profitable turf 
industry. 

“There is no doubt that I can say, on 
behalf of all Turf Australia members and 
the entire industry, thank you Anthony for 
your support, dedication and guidance 
over the last eight years,” Richard added.

At the same time, Richard welcomed 
Neale to the Board and looked forward to 
working with him. 

“Neale’s involvement in the turf industry 
goes back a long way with Atlas Turf 
and, more recently with Grech’s Turf. 
Neale also has considerable irrigation 
expertise and knowledge, gained from 
running Hawkesbury Valley Irrigation, and 
his strategic input into developing the 
turf industry will be greatly appreciated,” 
Richard said.  
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Turf Growers have the opportunity to participate in a new 
program to help them become better leaders and how to 
inspire others in their workplaces and industry.

The Green Industry Growing Leaders Program is a Turf and Nursery 
Industry levy-funded program that will help develop leaders from both 
industries.

Delivered by David Hanlon and Jill Rigney from The Right Mind, 
the agenda is based on their award-winning leadership development 
program but tailored to the turf and nursery industries.

The program has a number of elements involved and includes 
two face-to-face workshop sessions, which David fondly refers 
to as  a “boot camp to understand and develop your leadership 
style”, packaged with a workplace project, one-on-one sessions, 
and specific webinar-delivered sessions to re-enforce participant’s 
knowledge and skills.

“The program is designed for people to improve their leadership 
skills for themselves, their team, their organisation and the wider 
industry in which they work,” David said. 

“It’s about working through the process of leading yourself and others.
“The program includes learning about, understanding and 

unique program to  
inspire industry leaders

INSIDE THE NEwS 

“THE PROGRAM IS DESIGNED fOR PEOPLE 
TO IMPROVE THEIR LEADERSHIP SkILLS fOR 
THEMSELVES, THEIR TEAM, THEIR ORGANISATION 
AND THE wIDER INDUSTRY IN wHICH THEY wORk.”

Liz Mecham 
Turf’s place in the national Which plant, where, when 
database for growing urban green space project is 
now being identified and growers can be part of the 
conversation by engaging with the project and its 
workshops. 

The first six months of the five-year project will be spent 
undertaking workshops to engage with green industries and 
those who deliver green space to better understand the needs 
and practical applications of the project outcomes.

Following on from the workshops, a consortium of researchers 
and industry partners will investigate the suitability of various 
plant species under current and future climate scenarios 
and in various urban areas, from street plantings to housing 
developments and open spaces, to create a database useful to 
end users. 

Project lead, Leigh Staas said: “To ensure that our research 
and outputs are relevant to end-users, we will be holding 
a number of interactive workshops across Australia, bringing 
together various stakeholders including nursery and turf 
growers, practitioners, developers, landscape planners 
and designers, state and local government representatives.”

growers invited to engage 
in the “Which plant, where” 
database project

GREEN INDUSTRY GROWING LEADERS PROGRAM

Australia’s green industry (nursery and turf sectors) are working harder than ever, with 

nursery now worth $1.13 billion annually and more than 45 million square metres of turf 

produced each year.
This unique course provides leaders and aspiring leaders with the skills required to 
ensure their business remains positioned at the forefront of this growth.
Funded by Horticulture Innovation Australia using nursery and turf industry levies 
and funds from the Australian Government, this is a not-to-be missed opportunity for 
business representatives across the nation. The program is open to nursery and turf levy payers and members of their respective 
supply chains.

identifying your own and 
others’ communication 
styles, how to manage 
conflict, how to set 
and meet priorities 
for yourself and your 
business, how to 
manage risk and 
understanding your 
customers’ needs 
among others.

“It is a program 
based on our Rural 
Leader’s Bootcamp we 
run but with modules 
containing real life turf 
and nursery industry 
examples which will 
ensure analytical 
skills are tailored to 
the participants own 
industry.”

The first workshop of the program will 
be held in Sydney on May 30 and 31, and a second workshop in 
Brisbane on August 1 and 2.

The program is open to all turf and nursery industry levy payers 
and members of the supply chain.

There is no cost to participate in the program, however travel costs 
to the workshop destinations and accommodation are at participant’s 
expense.

Interested growers and industry members can log onto The Right 
Mind’s website for more detail and the application form. Any 
specific enquiries please E: info@therightmind.com.au. 

She said the aim of the workshops was to not just provide 
information about the project, but also to bring together relevant 
stakeholders to be part of it.

“These workshops are about connecting with growers, 
industry, practitioners, researchers and government agencies 
working in this area and identify collaborators and possible 
demonstrations sites for the project,” Leigh said

“We are also trying to develop an appropriate species list for 
testing and research for the project, understand any barriers for 
the project and identify further opportunities.”

A key part of the project is to put a business case together for 
an online tool to help people identify the right plant for any given 
scenario.

Leigh said feedback had already shown it wasn’t so much 
the variety of the plants which needed identifying, but the 
maintenance requirements of plants which needed more 
information, together with regular updating of the available 
information.

“We need to put together a business case for the online tool, 
and as part of our discussions we have discovered there is a 
plant selector available, but it isn’t regularly updated, which 
definitely needs to be included in the business case to ensure any 
app created is relevant,” she said.

A steering committee for the project has been established with 
representatives from the turf industry. For more information 
on the project visit https://www.westernsydney.edu.au/hie/
research/research_projects/green_cities_which_plant_where or 
contact Leigh Staas E: leigh.staas@mq.edu.au
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a new project trying to accurately identify turf production 
and end user data is now underway, and growers have been 
given the opportunity to help with data collection.

The turf levy, along with matched funding from the Federal 
Government has funded the Turf Industry Statistics and Research 
project (TU16001) and Horticulture Innovation Australia (Hort 
Innovation) commissioned Western Research Institute (WRI) to collate 
data for the turf industry to assist with industry planning in the future.

Hort Innovation and Turf Australia identified that the current data 
for the industry had some gaps, and there was not a complete picture 
of where turf was being used in terms of application and customers – 
such as sports fields, commercial projects, residential etc.

WRI senior research consultant, Alistair Maclennon said the project 
was still in its infancy and currently reviewing existing data and 
identifying where research needed to take place.

“The project team are currently reviewing current turf production 
data and undertaking stakeholder engagement to better understand 
industry issues and information needs,” Alistair explained.

“Existing industry data, particularly concerning production and end 
market channels lacks the level of detail that is required for good business 
planning and the ability to measure industry structure and performance.”

Alistair added that: “The project was working closely with 
stakeholder groups and growers to develop reliable data on the value 

and area of turf production, changes in turf markets and provide 
insights that will assist a strong, viable and sustainable turf industry, 
with the aim of developing more profitable turf businesses.”

A core component of the project is a national survey of growers 
which will take place in August, following a pilot survey which will be 
conducted in April 2017.

This survey – to be conducted by Hort Innovation and WRI – will 
identify how much turf is being grown, where it is being grown, what 
types of turf is being grown, and the markets into which it is sold.

“We encourage growers to get involved in the project and assist 
their industry to better understand turf markets and changing 
production trends,” Alistair said. 

Information on the survey and how it will be conducted will be 
circulated to growers as the project progresses.

INSIDE THE NEwS 

M:0414 377 133 T: (02) 9986 1547 
E: www.3daccounting.com.au

Would you like a fresh approach from your accountant?
Do you want an accountant that: 

• Talks in plain English?

• Is focused on providing a service that you want, as well  
as the big picture for you and your family?

• Ensures your business is a profitable as it can be?

• Reduces your tax liability wherever possible?

...please give me a call!   Contact: Greg Sharpe   

Statistics project set to help industry better 
understand markets and changing production trends 
By Liz Mecham

“wE ENCOURAGE GROwERS TO GET INVOLVED 
IN THE PROJECT AND ASSIST THEIR INDUSTRY 
TO bETTER UNDERSTAND TURf MARkETS AND 
CHANGING PRODUCTION TRENDS.”
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Taking technology to turf on show at 
2017 Turf australia Conference & field day
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The future of the turf industry through precision 
farming practices, robotics and a greater use of 
technology will be the focus of this year’s Turf 
australia national conference and field day.
The three-day event from June 5 to 7 will be held in the 
new South Wales (nSW) Hunter Valley and includes an 
extensive program of speakers addressing new technology 
developments in turf farming, incorporating the principles 
of precision agriculture, using facts and figures to promote 
the many benefits of turf and learning how to build personal 
resilience in staff.
Conference participants will be some of the first in Australia 
to see an unmanned robotic turf mower which is currently 
in development by Queensland’s (QLD) robotics company, 
Swarmfarm.  
The robotic platform, which is guided by GPS around 
paddocks, can mow turf paddocks with two-centimetre 
precision and could signal a huge leap forward in 
technological advancement for the industry when it 
becomes commercially available.
Technology already on the market – including variable rate 
technology and nutrient matching– and how an investment 
in them can improve the overall profitability and production 
output of a turf farm will also feature at the conference, 
along with a session on turfgrass certification.
key elements of the speaker program also include a panel 
discussion “arm Yourself – how to combat the rising 
trend of synthetic turf”. The panel discussion will include 
input from sports physician Dr Leigh golding, Sports Turf 
research Institute’s Will Pearce and Bec Sellick from The 
Lawn Doctor and aims to give growers some tangible and 
useable information about why natural turf is so superior 
to synthetic turf so they can mount clear and concise 
arguments against councils and other specifiers from 
installing it.
The discussion will include comparisons between the surface 
from a health and safety perspective for players on sports 
fields, actual costs of installation and maintenance and the 
environmental cost and benefit between the two surfaces.

The importance of mental health will also be a key topic at 
the conference with James greenshields from the Centre 
for resilient Leadership presenting his program ‘Put Your 
Hand up’ which specifically addresses the importance of 
knowing about, understanding, identifying and assisting 
good mental health in yourself, colleagues and employees.
Conference delegates will also gain an insight into the wine 
industry, with a rotating program of winery visits included in 
the conference activities which will highlight the technology 
used in wine grape growing and winemaking including 
blending, bottling and labelling.
agTurf will host the field day for the national event, with a 
huge line-up of industry-leading equipment on show and 
being demonstrated.
A highlight of the field day will be the anticipated 
demonstration of the robotic turf mower by Swarmfarm – 
one of the first times it will be seen working.
However, newly released machinery from a number of 
leading companies will also be demonstrated on the day. 
Growers will be able to actively discuss the equipment with 
company representatives at the field day which will run 
from 9am until 2.30pm on Wednesday, June 7.
The field day will be followed by the Turf australia annual 
general meeting, which is expected to be a short meeting 
as it is not an election year.
The biennial event will also include the induction of industry 
leaders into the Hall of fame and the Turf Industry charity 
auction which supports growers in times of need.
Registrations and a full program of information is available 
online at www.turfaustralia.com.au with the program also 
on page 8 of the magazine (overleaf).

If you have any machinery, product, information or 
service that could benefit turf growers and you would 
like to be an exhibitor at the 2017 Turf australia 
conference & field day, please contact rachel Layt at 
Turf australia on T: (02) 4588 5735 or  
e: admin@turfaustralia.com.au for exhibitor and/or 
sponsorship information.

Turf Australia have negotiated significantly discounted accommodation rates at The Sebel, Kirkton Park if 
bookings are made prior to 19 April. The Mead family will host the Field Day at AGTurf at nearby Lorn.



8 turfaustralia

To find out more, contact Rachel on T: (02) 4588 5735 or E: admin@turfaustralia.com.au 

Turf Australia membership is only $550 per annum, includes State Association membership  
and provides many benefits, including discounts on conference and field day registration. 

https://www.turfaustralia.com.au/associationnews/turf-australia-conference-and-field-day-2017

r e g I S T e r  o n L I n e

day 1 : Monday 5th June 2017

11.00am - 5.00pm Scenic Helicopter Rides

1.00pm - 5.00pm Dik Murphy Golf Tournament

7.00pm Welcome Dinner

day 2 : Tuesday 6th June

9.00am
John keleher:  
Precision Turf Farming is the future and it 
is here now

9.30am
Mick battam: 
Knowing your turf nutrient requirements 
is a vital part of your business profitability

10.00am Nick Dorney: 
The benefits of turf grass certification

10.30am Morning Tea

10.50am
Panel discussion with Dr Leigh Golding:  
Arm yourself; how to combat the rising 
trend of synthetic turf

11.40am Andrew bate: Turf Farm Robotics

12.10pm James Greenshields: Put your hand up

1.00pm Lunch

2.00pm - 5.00pm Vineyard and winery Tours

6.00pm Conference Dinner

6.50pm Richard Stephens: Turf hall of Fame

7.40pm Dinner Speaker: Tba

8.30pm Ross boyle: Members Benefit Auction 

9.30pm After Dinner Drinks

day 3 : Wednesday 7th June

9.00am bus departs the Sebel kirkton Park and 
travels to AGTurf

9.50am Richard Stephens: Welcome

10.00am Morning Tea

10.15am Robotics demonstrations 

10.45am Mowing demonstrations 

11.15am harvester demonstrations

12.00pm Spraying demonstrations 

12.30pm Lunch

1.30pm Quad bike, buggy and farm vehicle 
demonstrations

2.00pm irrigation demonstrations

2.30pm field Day ends

2.40pm Turf australia annual General Meeting

Lock-in the dates June 5 to 7 for this year’s national Turf 
australia conference and field day to be held at The Sebel 
Kirkton Park and agTurf in new South Wales’ (nSW) 
Hunter Valley. 

Presentations on precision farming and turf nutrition along 
with possibly the largest turf machinery field day ever held in 
Australia are planned. 

The Master of Ceremonies (MC) will be ‘Tony the Turfman’ 
and presenters include John keleher from Australian Lawn 
Concepts and Dr Mick battam from AgEnviro Solutions.   

The field Day will be held at nearby AGTurf, Lorn, NSw on 
wednesday June 7. AGTurf are owned and operated by the 
6th generation of the Mead family.

Turf Australia’s 2017 Conference will be held at The Sebel, 
Kirkton Park in the Hunter Valley of New South Wales.

5 - 7 June • The Sebel, KirKTon ParK • aGTurF • hunTer Valley, nSW

The future is in your hands : 2017 Conference & field day 

ProGraM
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John Keleher
australian Lawn Concepts
Managing director of 
Australian Lawn Concepts 
(ALC), John keleher, 
bought his first turf farm 
in 2004 at Ipswich. Since 
then, John - an agronomist 
by trade before his step 
into the turf industry - has 
developed his farm into one 
of Australia’s leading turf 
suppliers and user of precision agriculture 
and innovation. ALC now produces more 
than 150 hectares of warm season grasses 
and has embraced innovations in 
irrigation, fertigation, harvesting and on-
farm management. In 2016, ALC installed 
the first variable rate irrigation system in the 
Australian turf industry. ALC continues to 
drive investment in its own and the wider turf 
industry to improve the best practice of turf 
growing and promotion, recently announcing 
it was the chosen supplier of Platinum Zoysia 
and Nullarbor Couch turf on a 105-hectare 
master planned community, The Heights, in 
Pimpama on the Gold Coast. 

dr Mick Battam 
agenviro Solutions
Mick is principal author of 
the footprint Calculator app 
for sports field managers 
and the Sydney Water 
Best Practice Guidelines 
for Holistic Open Space 
Turf Management . He is a 
certified irrigation designer 
and a certified irrigation 
agronomist. In 2014 he 
was presented with an award by AORA for 
‘Outstanding contribution to organics 
market development by an individual’. Mick 
has 20 year’s experience in the fields of 
soils, irrigation and landscape assessment, 
and a Doctorate in Agricultural Science 
(Soil Science) in soil water movement and 
TAfE certificates in Urban Irrigation and 
building Contracting Management. Mick 
has presented many soil workshops to assist 
farmers to better understand their soil, 
including the positives and negatives of using 
poultry manure, compost, and knowing the 
real value of fertilisers.

nick dorney
ausgaP
Nick was born and raised 
in the Upper Hunter 
Valley on his parents’ beef 
and broad acre farming 
property and he worked as 
a jackaroo in the Northern 
Territory. He went onto 
complete a bachelor’s 
degree in Agriculture at the 
University of New England 
in 2004. Nick worked underground for 12 
years between tunnelling in Sydney and coal 
mining in Queensland and New South wales. 
He was a compliance officer for the last seven 
years underground overseeing production 
and safety in part of the mine. Nick joined 
AusGAP in early 2016 and has since been 
running the program and processing the first 
applicants to bring them up to compliance 
standards.

andrew Bate
founding Director, mD & Ceo
The vision to develop 
robotic farming technology 
came from innovative 
grain and cattle farmer 
Andrew bate. Andrew 
has spent a life time in 
agriculture; he has trained 
as an agronomist, and 
farms near Emerald, Central 
Queensland. Andrew is 
passionate about ensuring 
the future generations of farmers have a 
vibrant, economic, and sustainable future in 
the cropping industry. He graduated from 
the University of Queensland with an Assoc. 
Dip App Science – Agronomy and is a mentor 
on the westpac Business of Tomorrow 
program.

James Greenshields
Director and Co-founder  
of the resilient Leaders  
foundation
James Greenshields,
Director and Cofounder 
of the Resilient Leaders 
foundation, is a husband 
and father of two girls, who 
has been to the depths of 
human existence, chosen 
to change his life, and 
now assists others to do the same. James 
gained extensive leadership, organisational 
and training experience in his 17 years as an 
Army Officer. Amongst other positions, he 
led a Combat Team of over 100 personnel 
in Iraq during 2006 – 07. Later he completed 
Australian Command and Staff College 
in 2008 where he graduated at the top of 
his trade stream. James has had personal 
experience with both trauma and depression. 
Upon leaving the military James gained 
qualifications as an Emotional Intelligence 
facilitator, trainer and coach with the ANZI 
accredited organisation, beyond Success, 
Neural Linguist Programming Practitioner, 
Institute Of Success Dynamics and Certificate 
IV workplace Training and Assessment, Dept 
of Defence.

Conference program includes site visit  
and demonstrations at AGTurf.
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High profile turf will be a feature of this 
year’s NxGen Forum being held in the 
Australian Capital Territory from the evening 
of april 30 to May 2.

Some of the most recognisable turf in Australia – that which covers 
Australia’s Parliament House – will be part of the tour program of 
the two-day event, which has a focus on delivering new ideas and 
fostering comradery among our next generation of turf growers.

Forum participants will  visit the Australian War Memorial and 
the Royal Canberra Golf Club to see the visually spectacular cool 
season variety, bentgrass (See Project Profile story page 25).

This year’s farm tour will be held on Canturf, one of Australia’s 
most visible turf farms, only 4kms from Parliament House with the 
Monaro Highway carrying 40,000 cars a day in and out of the nation’s 
capital passing over the top of its production paddocks.

Andy Middleton, Canturf manager, will host the farm tour and 
highlight how the farm has capitalised on being in such a high profile 
location, including having the public create their marketing slogans 
and operating a shop front for turf – complete with a ‘try before you 
buy’ area for customers to get the feel of the turf under their feet  
(See Grower Story pages 22-24).

Understanding how managing different aspects of a turf farm can 
lead to better performance, from both staff and the turf, will also be 
covered during the speaker sessions at the forum.

The high calibre NxGen speakers include: 
James Greenshields from the Centre for Resilient Leadership, 

who will show delegates how to foster the optimal performance from 
their staff; 

Grant Thomas, NuTurf, on the best agronomic management 
practices; 

Jill Rigney, the Right Mind International, covering the essential 
components of good leadership; 

Michelle Dickinson from the Sports Turf Research Institute on 
turf diseases; 

Simon Adermann from Lawn Solutions Australia discussing 
farm health and safety; and, 

Paul Spencer, from Greenway Turf Solutions, explaining the 
components of a complete turf farm management system.

Registrations for the NxGen Forum are now open and a full 
program of speakers and conference activities is shown opposite 
on page 12, with a registration form in this edition on page 13, or 
online at www.turfaustralia.com.au

Sun 30 April  – Tues 2 May 2017 • Canberra ACT
OPEN TO YOUNGER TURF PRODUCERS (40 & UNDER)Register at www.turfaustralia.com.au or call 02 4588 5735

Be a part of your future
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NxGen takes delegates to 
Parliament House and the most 
photographed turf in the country
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registration form

Date/Time Activity

Tuesday 2 May

7.30am Breakfast

8.30am Bus departs hotel for Parliament House

8.45am Parliament House Gardens Tour  
with Curator Paul Jannsens

10.00am Royal Canberra Golf Club
with Superintendent Ben Grylewicz

11.00am The Canturf Story
with Canturf’s Manager Andy Middleton

12.30pm Lunch at  Canturf

1.45pm National War Memorial tour

3.30pm Bus departs National War Memorial and 
returns to QT Canberra and/or airport

venue and cost details

Date/Time Activity

Sunday 30 April

Afternoon/Evening

Delegates arrive at hotel
QT Canberra 
1 London Circuit, Canberra ACT 2601
P: 02 6247 6244

6.00pm Welcome Dinner
QT Cahoots Bar

Monday 1 May

7.30am Breakfast

8.30am
Richard Stephens
Turf Australia
Welcome

8.45am

Simon Adermann
Lawn Solutions Australia
Farm health & safety - it’s more important 

than you think

9.15am

Grant Thomas
NuTurf
Using the best agronomic management to 

create turf efficiencies  

9.45am
Jill Rigney
The Right Mind International Pty Ltd
Growing Green Industry Leaders 

10.15am Morning Tea

10.35am

James Greenshields
Resilient Leaders Foundation
Fostering the optimal performance from 

your staff 

11.15am
Michelle Dickinson
Sports Turf Research Institute
Do you know all the turf diseases? 

11.45am
Paul Spencer
Greenway Turf Solutions
Turf Farm Management

12.30pm Leave hotel and travel to Paintball Sports

1.00pm Lunch at Paintball Sports

1.45pm Team Building Activity - Paintball Sports

4.15pm Return to QT Canberra

4.30pm - 6.00pm Free Time

6.30pm Forum Dinner 
QT Canberra, Capitol Bar & Grill 

7.30pm Dinner Speaker 

venue: QT Canberra, ACT

when: Sun 30 april  – Tues 2 May 2017  
FLY INTO Canberra airport Sunday 30 April - allow 15 minutes to QT Canberra.
FLY OUT of Canberra Airport after 5.00pm Tuesday 2 May

cost: See details in registration Form on page 13

Parliament House

Canturf

Paintball
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Jill Rigney  
– The Right Mind International 
(Growing Green Leaders)

Jill Rigney grew up on 
a mixed farming business 
west of Goondiwindi, 
QLD. Professionally she 
commenced her career in 
business support and in 
this role managed national 
benchmarking projects in a wide range of 
industries. 

Her extreme perceptiveness has resulted 
in her now being recognised as a national 
leader in group facilitation and leadership. 
She is able to deftly recognise and work 
with the needs of each individual during her 
training or meeting sessions. 

Jill’s training activities include the co-
design of The Rural Leader’s Bootcamp, 
SteppingUP and most recently she 
completed a two-year series of internal 
training programs in Communication and 
Leadership for 130 staff in a publically listed 
company. She is a presenter of the Australian 
Catholic University’s Graduate Certificate in 
Negotiation. 

She is also highly sought after as a 
facilitator of Family Business Meetings 
to ensure continuity in succession. Jill is 
a Certified Professional member of the 
Australian Human Resource Institute and a 
member of the Australian Institute of Training 
and Development. 

James Greenshields  
– Resilient Leaders Foundation
Director and CoFounder of the Resilient 
Leaders Foundation

James Greenshields is a 
husband and father of two 
girls, who has been to the 
depths of human existence, 
chosen to change his life, 
and now assists others 
to do the same. James 
gained extensive leadership, organisational 
and training experience in his 17-years as 
an Army Officer. Amongst other positions, 
he led a Combat Team of more than 100 
personnel in Iraq during 2006 – 07. In 2008, 
he completed Australian Command and Staff 
College where he graduated at the top of his 
trade stream. 

James has had personal experience with 
both trauma and depression. Upon leaving 
the military James gained qualifications 
as an Emotional Intelligence facilitator, 
trainer and coach with the ANZI accredited 
organisation, Beyond Success, Neural 
Linguist Programming Practitioner, Institute 
Of Success Dynamics and Certificate IV 
Workplace Training And Assessment, Dept 
of Defence.

Simon Adermann  
– Lawn Solutions Australia

Simon Adermann has 
been involved in various 
aspects of the turf 
industry over the past 33 
years. He commenced his 
career as an Apprentice 
Greenkeeper in 1979 
progressing but remaining in this part of 
the industry for 14 years. In 1995, he became 
Territory Manager for the then Chemspray 
Company and in 2002 was offered the 
position of QLD State Manager where he 
serviced turf farms throughout south-east 
QLD. Then in 2007 Simon was offered the 
position of National Sales Manager for Nuturf 
where he was responsible for 23 sales staff 
and an annual budget of $30 million. In 2013, 
he commenced work as Business Manager 
for Lawn Solutions Australia where he works 
with some of Australia’s best and most 
experienced turf producers who have come 
together under the one banner.

Grant Thomas  
– Nuturf (Agronomy Services and 
Product manager)

Grant Thomas has worked 
in the turf industry for 15 
years. He has significant 
experience within a number 
of turf industry markets, such 
as production, construction, 
renovation, consultancy, 
sales and marketing along with his formal 
qualifications of Grad. Dip Turf Management 
(Sydney University).

He spent eight years working with a 
successful turf farm business in south west 
Sydney as Operations Manager and 12 
months ago he was employed by Amgrow 
Pty Ltd to work inside the professional turf 
/ technical services side of the business, 
primarily for Nuturf. 

Grant is based primarily at the Nuturf - 
Sydney Head Office, however he is available 
to assist the Territory Managers and clientele 
when required to undertake the demands 
of the Agronomic Position. At the NxGen 
Forum, Grant will discuss some soil nutrition 
options for grower’s businesses, by utilising 
a premium soil reporting system and 
customised nutrition blends.

Paul Spencer  
– Greenway Turf Solutions

Paul Spencer has worked 
in the professional turfgrass 
industry for 21 years in 
various technical, product 
development and consulting 
roles within Australia and 
the Asian Pacific Region. His 
areas of expertise include; nutrition agronomy, 
developing turf maintenance programs, 
irrigation water quality, and turfgrass 
management. Paul’s current role is Chief 
Agronomist for Greenway Turf Solutions.

Michelle Dickinson  
– Sports Turf Research Institute (STRI)

Michelle began within 
the Sports Turf Industry 
some 25 years ago as an 
apprentice greenkeeper 
within South Australia. 
Her dedication, passion, 
knowledge and commitment 
to this industry has been apparent in her 
successful achievement of a Master’s 
Degree by research in Agricultural Science 
(Sports Turf Management) from the 
University of Sydney. She has also worked 
and consulted to various top venues ranging 
from golf, football, soccer, cricket, lawn 
bowls, horse racing tracks, tennis, schools/
private colleges and turf farms in addition to 
managing a soil microbiological laboratory.

Michelle was fundamental in the discovery 
of a new pathogen to warm season 
turfgrass which has since been named and 
published as Magnaporthe garetti (Adelaide 
Patch) and also identified Phialocephala 
bamuru pathogen within bowling greens in 
Victoria and began a monitoring program 
based on soil cation/nutrient and biology 
with the aim of reducing the severity of 
disease symptoms in the absence of a 
known chemical for control. She is interested 
in Research and Development within the turf 
industry and has a passion for soil biology, 
chemistry and plant nutrition and formulating 
programs for the benefit of the turf manager.  

Ben Grylewicz 
– Royal Canberra Golf Course

Ben Grylewicz grew up in 
Albury New South Wales and 
completed his apprenticeship 
at the Howlong Country 
Golf Club NSW.  Following 
its completion, he travelled 
to the USA to be part of the 
Ohio Program of greenskeeping, beginning 
at Harbourtown, South Carolina.  10 months 
later he changed to cool season grass at the 
famous Muirfield Village Golf Club. owned 
by Jack Nicklaus.  Ben completed two years 
at Muirfield Village and was then appointed 
assistant superintendent at Pinnacle Golf 
Club in Ohio to complete a ‘grow in’ of the 
newly constructed course.

After 12 months Ben made the move back 
to Australia to lead a project to construct 
the new Ballarat Golf Course in Victoria, 
followed by a move two years later to a role 
in Sydney at The Ridge Golf course where 
he constructed and ‘grew in’ the course. 
After eight years at The Ridge course, Ben 
was appointed head superintendent at 
Royal Canberra Golf Course where he has 
overseen the redevelopment of the course, 
which included the research into fairway turf 
varieties, leading to the decision to plant 
bent grass on all 18 fairways.
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OPEN TO YOUNGER TURF PRODUCERS (40 & UNDER)

BUILDINGOUR FUTURETOGETHER

BUILDINGOUR FUTURETOGETHER

BUILDINGOUR FUTURETOGETHER
registration form

13

Turf australia membership is only $550 per annum, includes State association membership and provides many benefits.  
To find out more, contact rachel on 02 4588 5735 or email admin@turfaustralia.com.au

(Fly into Canberra airport - allow 15 minutes travel time to QT Canberra) 

Please complete one form for each delegate (payment may be made on one form)
Registration details:
Title:....................  First Name: ...................................................................... Surname: ............................................................................................

Job Title: .......................................................................................................... Organisation: ......................................................................................

Ticketing Name/Title (if different from above): ................................................................................................................................................................

Postal Address:

Number/Street: .................................................................................................................................................................................................................

City/Suburb: ................................................................  State: ......................................  Postcode: .................... Country: .......................................

Contact Details:

W Phone: ...............................................................  Mobile: .......................................................... Fax: ........................................................................  

Email: ................................................................................................................................................................................................................................

Special Requirements: Access / Dietary Requirements / Other: ....................................................................................................................................

Forum options and costs:
This great-value forum and activity package has been generously sponsored and heavily subsidised  
by Horticulture Innovation Australia using the turf levy along with other turf industry supporters.

FOruM OpTIONS (please circle appropriate costs and total)
Member Cost* 

*A Member is a current financial 
member of Turf Australia 

Non Member 
Cost

Full reGISTrATION 
& ACCOMMODATION pACkAGe
Includes 2 nights shared accommodation 
Sunday 30 April & Monday 1 May, 2017 and 
all forum sessions, meals & activities. 

EARLY BIRD REGISTRATION  
(must book by Friday 7 April) $380 $450

NORMAL REGISTRATION  
(after Friday 7 April) $420 $500

SINGle rOOM upGrADe     Upgrade to a single room. + $200 + $220

DAy reGISTrATION OpTIONS

WelCOMe DINNer (Sunday 30 April) - QT Interactive Food Cart and Drinks $100 $110

DAy 1 ONly (Monday 1 May) - Speaker Presentations and Paintball Team Building $160 $180

FOruM DINNer (Monday 1 May) QT Bar and Grill Feast $120 $135

DAy 2 ONly (Tuesday 2 May) - Parliament House, Royal Canberra and CanTurf Tour $90 $100

TOTAl pAyABle (all prices include GST)

Credit card payment:
Total number of delegates to be processed on this payment:   

I hereby endorse Turf Australia ltd to debit this credit card to the value of:   $ .......................

Card Number:                     
   

 

Card Type :   Visa    Mastercard   

              Expiry:  
            

 

Cardholders Name  
(as it appears on card) ........................................................................................................

Signature .....................................................................  Date ................................................  

Payment method:

  By Cheque:
 I’ve enclosed a cheque made 

payable to Turf Producers  
Australia Ltd.

  By Credit Card: 
Check this box and complete  
credit card payment details (right).

Send to:
Mail:  Turf Australia, PO Box 92, 

Richmond NSW 2753

phone: (02) 4588 5753

Fax:  (02) 4588 5613

email:  scan forms and email to: 
admin@turfaustralia.com.au

BOOkING CONFIrMATION: Once your booking and payment is processed, you will be 
sent a confirmation of your booking via mail or email, and a receipted Tax Invoice for your records.

Sun 30 April  – Tues 2 May 2017 • Canberra ACT

Verification No:  
(last 3 digits on card rear)
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The 50th annual Turf Producers international 
(TPI) Educational Conference & Field Day 
was held in Tampa, Florida from Monday 
February 20 to Thursday February 23 2017. 
attracting more than 700 participants, 
this milestone event was a huge success. 
Richard Stephens reports first-hand on the 
key messages delivered at the event.

The 50th Annual TPI Field Day provided a vast array of turf 
machinery demonstrations and agronomic services. From 
the latest high tech turf harvesters proving they can harvest 
in wet conditions to Jerry Brouwer driving around in his first 

mechanical turf harvester prototype that he developed back in 1966. 
SMR Farms, where the field day was held, consists of 32,000 acres 
(13,000 Ha) that produces Buffalo, Zoysia and Couch turf as well as 
beef cattle, a citrus orchard and mature landscape trees.

At the TPI Educational Conference, there were a wide variety of 
formal presentations covering the latest in turfgrass genetics, how to 
conduct successful media interviews, understanding the five different 
generations in both the marketplace and workforce, developing 
alliances with landscape architects and contractors, turf farm case 
studies and much more.

Tom Morrison from Tom Morrison & Associates provided an 
interesting perspective on Uberisation, a euphemism for today’s 
electronically mobile world. Today’s customers will talk with your 
previous customers before they buy.  So, having a social media and/
or electronic platform for customer to review is vital. 

Every business should be conscious about what your customers 
will say about your products and services. Be aware of the changing 
demographics shifts in the market place, as outlined above. And 
finally, to maximise your business potential, assess the effectiveness 
and efficiency of your business in the following five areas:
•	 People

•	 Machines

•	 Processes

•	 Technology

•	 Data					

Dr Edward Wright’s presentation on Common Sense Strategic 
Planning provided a refreshing breath of practicality to a business 
improvement process that is, unfortunately, often made overly 
complex and/or too bureaucratic.

“Strategic planning is not absolutely necessary, but it does improve 
the likelihood of your business being successful into the future,” 
Edward stressed to delegates.

“The aim of strategic planning for your business is to identify and 
understand your competitive advantage, create a picture or vision of 
what you want your business to look like in the future, outline how you 
will achieve this vision and finally to ensure these plans align with you 
and your staff’s values.”   

To better understand how your business can be successful, 
simply write down the political, economic, social, technological and 
ecological factors that may affect your business and then assess 
each of these factors for having either a positive or negative influence. 

Edward told delegates that: “A business’s success largely depends 
upon three factors: 1. The industry it is in; 2. The market it serves, and 
3. Its competitive advantages.  

To improve your understanding of your business’s competitive 
advantage: 
•	 Go	through	every	step	of	your	business	processes	

•	 Figure	out	what	it	is	that	truly	adds	value	(which	is	usually	
the	result	of	a	competitive	advantage)

•	 Determine	what	it	is	that	the	customers	are	actually	willing	
to	pay	for.”

A one page strategic plan 
It is possible and desirable to summarise your strategic plan onto 

one page  (see Graphic 1). Part of the strategic planning process is 
to ensure everyone is working in the same direction in a coordinated 
way. This is much easier to achieve if your strategic plan is on 
one page so that it easier for everyone to read, understand and 
implement.

To create a one page strategic plan:
•	 Identify	vision,	mission,	and	core	values	

•	 Identify	generic	and	grand	strategies	

•	 Identify	major	programs	(may	have	to	reduce	or	summarize)	

•	 Identify	major	goals	that	can	be	measured

•	 Create	a	first	draft

•	 Combine,	reduce,	remove	all	extraneous	words

•	 Do	second	draft

•	 Repeat	drafting	until	done.	
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TODAY’S CUSTOMERS wILL TALk 
wITH YOUR PREVIOUS CUSTOMERS 
bEfORE THEY bUY. 
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Graphic 1: A one page strategic plan template

     
   
For more information, refer to A guide to Strategic Planning, 

authored by Dr Edward Wright and Dr Drake Fowler.
Matthew Beaudreau from The Centre for Generational Kinetics 

delivered a powerful presentation on Unlocking the Power of 
Generations to Grow Your Business. 

Matthew defined a ‘generation’ as a segment of a geographically 
linked population that experienced similar social and cultural events 
at roughly the same time in their maturation (see Graphic 2).  

Members of the same generation tend to share similar:
•	 Beliefs

•	 Buying	patterns

•	 Priorities

•	 Communication	habits

•	 Preferences

•	 Workplace	styles

Graphic 2: Crossing the generational divide. For the first time 
ever, there are five generations in the workforce and in the 
marketplace.

 

Gen Y
The ‘Millennials’ or ‘Gen Y’ are wealthier and more influential than 

you think. For example, 2017 will be the first year in which Gen Y 
outspend any other generation.  So, understanding Gen Ys is vital for 
your business. 

“As employees, Gen Ys have a lot to offer. However, you need to 
know how to communicate with them and understand their beliefs, 
priorities and workplace preferences. Most importantly, research 
shows there are two distinct types of Gen Ys,” Matthew explained.

The 1st type of Gen Ys consists of those who have received an 
education, have a work history and are improving their own lives. 
The 2nd type of Gen Ys are those who are not yet able to produce real 
world outcomes and often have a sense of entitlement. 

The 1st type of Gen Ys are more productive workers and often 
they will leave a workplace if too many of the 2nd type of Gen Ys are 
employed.”   

Do	Gen	Ys	have	a	sense	of	entitlement?	
Gen Ys, as a whole, are often described as having an unrealistic 

sense of entitlement. However, entitlement as a behaviour, is 100 per 
cent learned. 

It was the Baby Boomer parents who commonly said: “We want life 
to be easier for our children than it was for us”, and “As long as you 
go to college or university, we will help you out”. 

Continued...
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TOO MANY TURf bUSINESSES ARE JUST OPERATING 
AS THEY HAVE ALwAYS DONE AND THEY’RE NOT 
LOOkING AT wHERE THEY CAN MAkE COST 
SAVINGS OR REVENUE IMPROVEMENTS.

As a result, Gen Ys have the most number of qualifications and 
have an extraordinary high level of educational debt.  

The average Baby Boomer at 27 years of age, was married, had 
children, had already purchased their own home and had established 
a career path. In other words, they were already making important life 
decisions. 

In comparison, the average Gen Y at 27 years old was/is not married, 
doesn’t have children, is possibly still living at home with his or her 
parents and commonly was/is still without an established career path. 

Generally speaking, many important life changing decisions are 
now being made at a much older age than in the past and the wisdom 
and experience gained from such decision-making is also being 
pushed backed to later in life.

Full colour, mobile technology is not new to the Gen Ys, it is all they 
have ever known. It is for that reason that text messaging, pictures 
and videos are most effective in communicating with Gen Ys. 

Also, Gen Ys use social media to determine the suitability of the 
culture within a potential work place and if they are willing to support 
a business by buying their product or services.  

Connecting	with	Gen	Ys
Gen Ys have grown up constantly being told that they are unique 

and special. So, if you want to connect with a Gen Y staff member, 
talk about their ‘unique set of skills’. To connect with a Gen Y 
customer, talk about their ‘unique situation’.  

In addition, Gen Ys trust people, not brands.
Some Gen Ys consider telephone calls as an invasion of privacy 

and may actually be uncomfortable with face-to-face contact. Often, 
they are much more comfortable with text messaging and emails, and 
the most important part of any email is the subject line.

Gen Ys don’t think linearly, are visual learners, tend to skip large 
swaths of text, will turn to YouTube for help and are outcome, not 
process, focussed.  If Gen Y’s are not asking questions, they are not 
really engaged. If they do ask questions, validate them by saying “that 
is a great question”.  

And finally, a potential catch-cry from the Gen Ys: ‘if we can’t have 
fun doing it, we won’t do it’.

Gen X
The Gen Xs are currently aged from 41 to 52 and are the most ‘loyal 

to people’ generation. They:
•	 Are	naturally	sceptical

•	 Want	to	see	the	data

•	 Don’t	like	surprises

•	 Want	to	be	informed	in	advance	of	any	delays

•	 Are	comfortable	with	innovation	as	long	as	appropriate	
research	is	conducted

Baby Boomers
Currently aged from 53 to 71, the Baby Boomers are finally starting 

to lose the title of being the most influential generation. Generally 
speaking, Baby Boomers:
•	 Are	comfortable	with	delayed	gratification

•	 Taught	to	measure	work	ethic	in	hours	per	week

•	 Are	linear	thinkers

•	 Believe	there	are	no	short	cuts	to	getting	the	job	done

•	 Do	not	believe	in	working	from	home

•	 Like	reading	magazines

Gen Z 
Born from 1996 to the present day, Gen Zs are just starting to enter 

the workforce and the marketplace. While their characteristics are still 
being formed, research indicates Gen Zs will:
•	 Have	a	strong	work	ethic

•	 Be	technology	dependent

•	 Be	good	at	multitasking

•	 Choose	cheaper	education	options

•	 Leapfrog	the	2nd	type	of	Gen	Ys		

•	 Want	to	be	given	a	chance			

Come Alive Outside 
Come Alive Outside was the title of presentation from Andy Paluch, 

Director for Come Alive Outside, a non-profit organisation that works 
closely with partners in the landscape profession to create the awareness, 
intention and opportunity for people to live healthier lives outside.  

Andy believes as turf producers, we have a significant role to play 
in informing the community that we are in the business of making 
better landscapes and improving people’s lives. 

Unfortunately, the health of our community is suffering from 
outdoor activity being replaced by indoor entertainment. The time 
spent outside per week by six to 17 year old’s has dropped to well 
below 50 minutes from a high of 100 minutes per week back in the 
1980’s. The average hours of media exposure per day for eight to 18 
year old’s has risen from seven in 1999 to 12 in 2009 and video game 
industry revenue more than quadrupled from 1999 to 2008.

GEN Ys HAVE GROwN UP 
CONSTANTLY bEING TOLD THAT THEY 
ARE UNIQUE AND SPECIAL. SO, If YOU 
wANT TO CONNECT wITH A GEN Y 
STAff MEMbER, TALk AbOUT THEIR 
‘UNIQUE SET Of SkILLS’. TO CONNECT 
wITH A GEN Y CUSTOMER, TALk 
AbOUT THEIR ‘UNIQUE SITUATION’.
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Childhood obesity has tripled in the last 30 years and American 
kids now know 1000 corporate logos, yet on average only know six 
native species. And for the first time in two centuries, children are 
expected to live shorter lives than their parents. This is serious stuff!

The good news is, the answer is simple; get kids (and adults) to 
spend more time outside. And that is where turf growers come into 
play. In both Canada and the US, ‘pop up parks’ have been created 
in urban streets to create outdoor play areas and increase awareness 
of living healthier lives outside. Many towns have instigated these pop 
up parks as annual events and higher profile pop up parks on major 
bridges are planned. And often, these ‘pop up parks’ have been 
instigated by a local turf farm.   

An example of a ‘pop up park’ in the US and Canada.         

Minimise the damage and maximise the 
message

Ralph Egües, who also presented at the 2016 TPI educational 
conference, was back to tell us some interesting opportunities now 
with Donald Trump in the White House. Donald Trump owns many 
golf courses where turfgrass has been used very effectively to 
control erosion. This is a leverage opportunity to get turfgrass into the 
mainstream media and then communicate some of the other many 
benefits of turfgrass.     

Ralph continually works with government officials, and has come 
to the realisation that while bureaucratic processes are designed to 
ensure nothing bad happens, unfortunately, the outcome often is that 
nothing happens. So, in order to initiate bureaucratic change, you 
need to ‘minimise the damage but maximise the message’. 

Bureaucrats (and most of the community) simply don’t know all 
the good things about turfgrass. There are plenty of people out there 
pushing their own barrow and saying bad things about turfgrass. 
And while we could label them as ignorant, the bureaucrats making 
decisions won’t know the truth if we don’t tell them. 

If we, the turf industry, have conviction of the many benefits 
of turfgrass, we need to use and leverage every opportunity to 
communicate and show these benefits in a positive way, and then 
expand on the message. If we can show the bureaucrats how 

turfgrass does and can stop ‘bad things from happening’, they 
can then use turf grass to do their job. Once that happens, we can 
leverage the opportunity and maximize the message.

Best Management Practices for Turf 
Production 

Dr Bryan Unrah claimed that Best Management Practices 
are, effectively, a shared language between the practitioner, 
the bureaucrats and the community. They enable a two-way 
understanding of how things need to be done that satisfies everyone. 
And if your State hasn’t yet got Best Management Practices for turf 
production or lawn maintenance, it won’t be long. 

Bryan said here are several reasons why here in the State of 
Florida, turf farms and golf courses are required to implement Best 
Management Practices for turf production and lawn maintenance, 
respectively. They include the increasing demands on Florida’s fresh 
water supply and the (unjustified in many instances) concerns over 
nutrient runoff from lawns maintenance and the use of pesticides.

Florida currently has 1300 golf courses a massive net immigration 
with 1000 people moving to Florida every day. The exponential strain 
this places on resources is significant and, as a result, politicians 
are being forced into ‘taking action’ to protect the State’s resources. 
Unfortunately, however, being seen to take action is often more 
important than taking the most appropriate action. 

For instance, it may be far more cost effective to reduce water 
consumption in Florida by changing household practices or improving 
the sewage systems. However, politicians are very aware of the 
‘disruption effect’ that many of these more cost-effective resource 
saving initiatives have, making them unpopular to individual voters. 

As a result, other resource saving initiatives are often created that 
are perceived as more palatable to individuals, but often they are not 
very effective for the community as a whole. This is why we need the 
entire community to be aware of, and believe in, the many benefits of 
turfgrass.

What is TurfMutt?
TurfMutt is an environmental program for American Kindergarten 

to Grade 5’s that aims to help children, their teachers and families 
understand the importance of living landscapes and how to take 
better care of the green spaces around them.

TurfMutt was created by Kris Kiser, President and CEO of Outdoor 
Power Equipment Institute, after he adopted a dog called Lucky.  
After bringing Lucky home, Kris realised that Lucky didn’t have a 
yard, so he had to compensate. It made Kris realise that people need 
to be thinking about how important the green environment was. 

“After all, grass isn’t bad,” Kris said. “But often how we manage it is 
bad. Planting grass in the wrong place with poor site preparation, for 
instance. I wanted to get this message out to kids.”

In 2009, TurfMutt was first introduced into 1800 schools. By 2010, 
the program had grown to 20,000 schools. 

For more information:  Website www.turfmutt.discoveryeducation.
com  Facebook www.facebook.com/turfmutt  Twitter https://twitter.
com/turfmutt  or Youtube www.youtube.com/user/TurfMutt  
Web Page: www.turfmutt.discoveryeducation.com  
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1. Delegates stretch their arms to loosen up during the ‘Come Alive Outside’ presentation. 2. The mobile ‘Agronomy Laboratory’ services turf farmers in the USA. 3. Gerry 
Brouwer on his original 1966 turf harvester, the first of its kind. 4, 5 & 6. Field day turf harvesting demonstrations. 7. First timers at at TPI conference. 8. TPI Trade show.

Turfgrass Producers international – 50 & Fabulous! (cont.)
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MARkETING

understanding just how much australians 
love their lawn is a perennial issue for the 
turf industry when trying to measure its 
reach into the community. liz Mecham 
explores how social media may provide a 
pivotal solution.

While sales figures can tell one side of the story, social media 
might help growers and the industry understand the emotional 
attachment Australian home owners have with their lawns.

The explosion of social media in the last decade is giving the turf 
industry a new marketing tool for its products and growers have 
embraced it, particularly through the turf-levy funded Lawnspiration 
Facebook page.

But it is the organic growth of lawn appreciation sites which has 
proven to be a surprise. 

In January, News Limited websites around Australia and New 
Zealand carried a story about backyard enthusiasts who love their 
lawn and spend countless hours on social media debating with fellow 
lawn enthusiasts about the best way to tend to their turf.

The story, syndicated into every major metropolitan city, discussed 
the online world of backyard lawn enthusiasts trading tips and advice 
with one another in the perennial quest for the perfect lawn.

It also pointed to a ‘Lawn Porn’ Facebook page, which regularly 
posts images of backyard lawns from around Australia, and those 
larger turf area followers can appreciate and aspire to, thanks to a 
shared love of lawn by their followers.

With an internet search, three separate ‘Lawn Porn’ Facebook 
pages exist.

The original Lawn Porn Facebook page (facebook.com/lawnporn), 
started in November 2013 and has 7311 followers. 

Like many organically created pages on Facebook, the original 
page “started three years ago after a long night on the beers at a 
mates place, talking about our lawns coming up with new ways to 
make it greener, more uniformed, discussing irrigation systems and 
fertilisers …” and grew from there.

Following the News.com story, the page grew exponentially, and 
created new similarly named pages, like another Lawn Porn Facebook 
page (facebook.com/lawnporn1) which has 19,844 followers.

Created much later in 2016, the second lawn porn Facebook page 
boasts itself as “a place for the proud punters to post photos of their 
lawns” and as a personal blog, however, some of the posts indicate 
there may be commercial affiliations behind the page.

It is a similar story for a third Lawn Porn page (facebook.com/
lawnporn0), also created in 2016 by South Australian lawn enthusiasts, 
which encourages its 31,052 followers to “get your lawn on”.

Irrespective of when the pages were created, they highlight the support 
for turf as a product from tens of thousands of Australians, who have a 
deep-seated love of good-looking lawns in their back and front yards. 

They also serve as reminders to turf growers the power of social 
media – and how images of turf and advice about how to keep it well 
maintained, can be used for the benefit of the wider turf industry.

The Horticulture Innovation Australia-administered Lawnspiration 
Facebook page, which is funded by the turf marketing levy, has also 
consistently grown since it was created.

The page is ‘ghost written’ by Bite Communications and is squarely 
aimed at consumers.

It uses Turf Australia’s resources (including board members and 
growers) along with levy-funded infographics and competitions to 
generate informative discussions with lawn lovers and is by far the 
most popular Australian social media page about lawn with more than 
40,000 followers. 

Is social media a key tool in finding 
out who and why people love turf?

Try ViSiTinG...
http://www.news.com.au/lifestyle/home/outdoors/aussie-
lovers-of-lawn-have-united-and-its-glorious/news-story/4c75e
5d18b2d3cd6bca5d8ea8ce24b28

https://www.facebook.com/lawnporn

https://www.facebook.com/lawnporn1

https://www.facebook.com/lawnporn0

bUT IT IS THE ORGANIC GROwTH Of 
LAwN APPRECIATION SITES wHICH 
HAS PROVEN TO bE A SURPRISE.
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Above left: Kai on the job (driving) with 
employee, John Drane (at rear)on the job. 

Top right: Earl’s Turf was one of the first Sir 
Walter (now Sir Walter DNA Certified) growers.

Below: Third generation turf grower, Luen 
Stanley is testing out the feel of ‘real’ turf.

Humics in your soil can be destroyed in 
less than 50 years by chemical agricultural 
practices. By adding only 1L of Bactivate 
BioBoost Plus to your herbicide per acre,  
you can reduce the amount of active 
chemical by 20%, improve the penetration 
and effectiveness of the active ingredient 
you are using while reducing the impact on  
your soil biology. Bactivate BioBoost  
Plus also assists to clean up the  
residues left behind in the soil.

Benefits

   Assists with herbicide knockdown

   Reduce herbicide by 20%

   Decreases microbial degredation 
through herbicide use

   Assists to remove toxins from  
the soil

   Stimulates microbial activity

Features

   Easy to use

   Mix with your herbicide at the time 
of spraying

   Contains activated humic 
substances

Application Rates

1800 112 779   |   www.bioactivesoilsolutions.com.au

Add 1L of Bactivate BioBoost Plus to the herbicide tank mix per acre. Herbicide can be reduced by 20%. 
Apply to each application of herbicide

Store in a cool, dark place. Keep out of sunlight and keep the lid on when not in use. Can be stored for up to 3 years.  
Please shake well prior to use as some ingredients may settle.

Bactivate BioBoost Plus
Herbicide Additive

Three years ago, the Turf Strategic 
Marketing Plan initiated a social media 
strategy to make turf and its benefits more 
accessible to consumers. The Facebook 
page Lawnspiration was created to provide 
practical, reliable and inspiring information 
to demonstrate the benefits of natural 
grass, build the profile of Turf Australia as 
the ‘go-to’ for all things turf and ultimately 
inspire australians to choose turf in their 
yards over other ground covers or surfaces.

Investing in a robust social media strategy has been a resounding 
success. In three years, Lawnspiration has gained over 40,000 fans 
and this year alone has reached 4.6 million people. A highly engaged 
community of lawn lovers now exists and there are now several other 
lawn lover social media sites. 

All of these lawn lover social media sites highlight and promote the 
many benefits of lawns, which is fantastic for our industry! 

The turf marketing levy funded Lawnspiration Facebook page is 
complete with engaging content including: species information; how-
to videos and infographics; competitions; and a tailored question and 
answer service for fans through the page’s private message portal. 
Lawnspiration has the highest number of followers among the various 
‘Lawn Lovers’ social media sites. 

Recent Galaxy Poll research conducted by Horticulture Innovation  
Australia on behalf of the turf industry, which saw 1000 people 
sampled, shows that turf is a valued asset to any home.

Among many insights determined from the research, it has 
reiterated that more than 99 per cent of Australian parents with 
children 0-12 would like to raise their kids with a backyard, and the 
ideal backyard for them is grassed (87 per cent), with just five per 
cent saying their ideal backyard would be paved, and three per cent 
tiled.

The new research will work well for leveraging media coverage and 
will reinforce Turf Australia’s messaging on the benefits of turf for 
physical health and wellbeing, and its value to the home, and provide 
an opportunity to promote the ‘ground cover cost calculator’ and 
cross-promote within the 202020 Vision. Watch this space…

If you have any thoughts, ideas or comments on the turf marketing 
program please do not hesitate to contact Craig Perring, Horticulture 
Innovation  Australia, on (02) 8295 2342, or  
E: craig.perring@horticulture.com.au.  

INDUSTRY DEVELOPMENTMARkETINGYOUR LEVY AT wORk

over 100,000 lawn lover 
followers on Social Media! 

SnaPShoT...
Lawn lover social media 
websites - number of 
followers:
lawnspiration  40,061
lawn Porn  7,311
lawn Porn 1 19,844
lawn Porn 0 31,052
lawn envy 7,982
TOTAL =  106,250

ALL Of THESE LAwN LOVER SOCIAL 
MEDIA SITES HIGHLIGHT AND 
PROMOTE THE MANY bENEfITS Of 
LAwNS, wHICH IS fANTASTIC fOR 
OUR INDUSTRY! 
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AGRICHEM & bIOSECURITY  

Chemical labels contain a series of statements that should be 
followed in order to maximise the benefits and minimise the risks 
of chemical use.

Many label statements are instructional in that they guide users to 
undertake a certain activity, for example ‘Apply to actively growing 
weeds’.

This statement addresses efficacy, meaning that the chemical 
is likely be more easily taken-up by the weed and therefore more effective if it is 
applied when the weed is actively growing.

prohibitive label statements often address the same issues by giving an 
instruction not to undertake a certain activity.

Prohibitive label statements are also commonly referred to as ‘DO NOT’ 
statements, and can be found in various sections of chemical labels, for example; 
critical comments, restraints, protection of crops, natives and other non-target 
plants, etc.

Complying with prohibitive label statements is required by law in each State 
or Territory, however, each government controls the use of chemicals slightly 
differently. Users are encouraged to contact their local State or Territory 
government agency.

Using a chemical contrary to a prohibitive label statement increases the risk of 
an unintended result occurring, and depending upon what State or Territory the 
user is in that may be illegal. 

For example, a prohibitive label statement may restrict use to when the wind is 
between three and 15 kilometres per hour. Spraying at wind speeds greater than 
this could cause spraydrift damage to neighbouring crops or pasture, which is an 
offence in some jurisdictions.

Examples of prohibitive statements included on agricultural chemicals 
commonly used on turf include the following:

Nufarm Broadside Herbicide (ApVMA 49908) - ‘Protection of crops, natives 
and other non-target plants’ section: ‘DO NOT apply this product on or near 
desirable trees or plants or in locations where the chemical may be washed or 
moved into contact with their roots’.

Merit Turf and Ornamental Insecticide (ApVMA 59696) – ‘Protection of 
livestock’ section: ‘DO NOT spray any plants in flower while bees are foraging’.

pennmag Turf Herbicide (ApVMA 69865) – ‘Restraints’ section: ‘DO NOT 
apply using spraying equipment carried on the back of the user’.

The above prohibitive label statements address a wide range of risks, including 
damage to plants, livestock and users.

Prohibitive label statements may be noticeably different when comparing 
chemicals. It is critical chemical users read and understand the label prior to 
their use to ensure they make the best decision about what the most appropriate 
chemical is to use in a specific situation.

Users are encouraged to contact their local State or Territory government 
agency for more information on agricultural chemical use. 

A full list of the relevant agencies can be found at  
http://apvma.gov.au/node/3190   

Understanding chemical labels  
– prohibitive label statements
By Agriculture Victoria Statewide Specialist – Chemicals, Steven Field

USING A CHEMICAL CONTRARY TO 
A PROHIbITIVE LAbEL STATEMENT 
INCREASES THE RISk Of AN UNINTENDED 
RESULT OCCURRING, AND DEPENDING 
UPON wHAT STATE OR TERRITORY THE 
USER IS IN THAT MAY bE ILLEGAL.
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on-farm safety must come first

wORkSAfE

Turf growers looking to improve safety through 
modifications to their machinery need to ensure the overall 
risk has reduced and more severe risks are not introduced. 
liz Mecham reviews what has become a very topical and 
important issue for the turf industry.

Significant interest has been generated from growers since 
a safety rail and platform for a manual harvester was 
constructed by New South Wales turf grower, Anthony Muscat 
from Greener Lawn Supplies.

The interest in the platform and subsequent desire to improve 
on-farm safety is a pleasing outcome, however, growers need to 
understand that modifications won’t absolve them from investigation 
or fault in the event of an accident. 

The safety rail and platform set-up, which has attracted the interest 
of growers, is installed on to the side and rear of a manual harvesting 
machine to reduce the risk of an employee being injured by a fall from 
or under the machinery.

SafeWork NSW has seen the platform and advised Anthony that 
while it appears to be an appropriate modification, growers wishing to 
replicate the rail and platform modification need to understand some 
basic rules with any machinery modification.

SafeWork NSW inspector, Prasad de Silva said it was difficult to 
give blanket statements about machinery modifications, mostly due 
to the fact each and every modification and accident has different 
circumstances involved.

However, generally speaking, Prasad said growers could take a 
number of steps to ensure that they had shown their commitment to 
improving the safety of their farms when modifying machinery.

In the instance of the safety rail and platform, that includes 
ensuring the structure is designed and built correctly.

While this is a reasonably simple modification, the design, 
construction and installation must be undertaken by a competent 
person. Ideally the modifications should not fail in use including due 
to fatigue causing an injury. In any case regular inspection may be 
required to prevent unexpected failures.

There are two parts to the design (safety rail and platform set-up), 
functional requirements such as dimensions of the platform and 

rails and details of the structural members and how they are put 
together. The attachment points on the harvester also may have to be 
strengthened, where necessary.  

Growers should note, a person adopting a design from another 
harvester also may assume the responsibilities for the design.

If growers do not have experience in such manufacturing, they 
should seek out someone who does.  For example, an engineer to 
design and a boiler maker to fabricate and install. 

Growers seeking an engineering certificate should get the 
competent person to certify both the design and installation including 
the anchor points are suitable for the purpose, for example the 
maximum load. 

Growers can build their own platform based on what they have 
seen, as long as they take appropriate steps to make sure it fits the 
situation, it is constructed correctly, and it reduces the risk associate 
with the machinery.

In the Muscat example of the safety rail and platform, the risk of 
injury had been reduced and the modification itself did not create 
another large safety risk.

All duty holders are reminded they are obliged to manage the risks 
so far is reasonably practicable in all farm activities.   

*Turf NSW is currently working with Greener Turf to have the 
platform certified by an engineer to allow the design and 
construction plans be shared with growers.*

THE INTEREST IN THE PLATfORM AND 
SUbSEQUENT DESIRE TO IMPROVE 
ON-fARM SAfETY IS A PLEASING 
OUTCOME, HOwEVER, GROwERS NEED 
TO UNDERSTAND THAT MODIfICATIONS 
wON’T AbSOLVE THEM fROM 
INVESTIGATION OR fAULT IN THE EVENT 
Of AN ACCIDENT. 

Safety platforms added to harvesters need to comply with a number of safety standards 
and growers should be aware of their responsibilities when modifying machinery.
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GROwER PROfILE

Drive over farm shows-off  
all the good things about turf

blending seed varieties to grow turf 
suited to cool climates and making the 
most of a high-profile geographical 
position are pivotal to the success of 
the Australian Capital Territory turf 
farm, Canturf. liz Mecham speaks to 
the innovative and progressive grower 
who will also be also be hosting the Turf 
Farm Tour at this year’s NxGen Forum.
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SNAPSHOT
Business:  Canturf, Canberra

owners:  The Davy family. manager: andy 
middleton 

Varieties:  Canberra Blend, Sir Walter Buffalo, 
Santa ana Couch, Penturf

markets:  residential markets in Canberra, 
Queanbeyan, Southern Highlands 
and nSW Ski field areas

C
anturf’s property is split by the Monaro Highway, 
the main road for traffic entering and exiting the 
nation’s capital.

The four-lane highway carries 40,000 cars a day 
and the farm is located only five kilometres (as the 
crow flies) from Parliament House.

Having such a location is mostly considered 
a blessing, according to Canturf manager, Andy 

Middleton, who said it also brings with it a lot of responsibility.
“We have hundreds of thousands of cars passing over our farm 

every day,” Andy explained.
“It means we have easy access to customers for advertising and 

we have roadside billboards promoting our turf.
“We run a very successful competition with passers-by to get them 

to contribute the next slogan for the billboards.”
Successful slogan suggestions, which are then used on the 

frequently updated billboards, yield the contributor $250 cash.
“It’s a hugely successful advertising medium for us,” he added.
“Website traffic generated by the billboards is massive and the 

slogan competition is very popular – it’s been running a long time 
now and never gets old.

“But being so high profile means we also have to take a lot of care 
and consideration for how our farm looks to the general public.

“Therefore, we are very conscious that our turf farm is an 
advertisement to the public for the entire turf industry and we need to 
make sure it’s presentable every single day of the week, every week 
of the year.”

However, it’s not such a bad thing, Andy said, and the staff take 
both pride and have some fun.

“Our guys take that responsibility pretty seriously, especially our 
mowing man,” he said.

“He makes a point of striping up the turf in different directions 
every day to keep people looking at his freshly mown turf.”

The high-profile growing location also means Canturf operates one 
of the only turf shopfronts in Australia. 

Customers can pull off the highway, enter the farm and be greeted 
with a turf shop, where they can walk on and test out the different 
varieties available. They can also pull their cars up to covered stacks 
of turf and load their own purchases.

Andy said it was all another hugely popular benefit to the farm’s 
location.

“It’s not unusual for us to do 1500 square metres of sales from the 
shopfront on a busy weekend,” he said.

“And most of our customers are people who want to come and 
load their own turf purchases.

“Even though we offer a delivery service, and have four trucks to 
do it with, 90 per cent of our customers are residential turf sales and 
they want to come, try out the turf, choose the turf, pick it up and lay 
it themselves.”

The shopping experience for those at Canturf also differs from 
many other turf farms because of the varieties on offer.

Canturf grows just under 200 acres (80Ha) of turf, 90 per cent 
of which is cool season varieties, due to the farm’s location and its 
customer base.

The variety blend known as Canberra Blend – made up of 75 per 
cent Tall Fescue, 25 per cent Kentucky Blue Grass (with the option 

IN 2017, CANTURf wILL HOST THE 
NxGEN fORUM AND fIELD DAY 
ATTENDEES, wHICH ANDY SAID 
SHOULD GIVE THE YOUNGER 
MEMbERS Of THE AUSTRALIAN 
INDUSTRY A GOOD LOOk AT THE 
UNIQUE GROwING AND SELLING 
OPPORTUNITIES Of THE bUSINESS.

of five per cent O’Conners Strawberry Clover) – is by far their biggest 
seller, accounting for about 90 per cent of their sales.

Andy said customers were ensured lush lawns largely because the 
blends contained a number of different cultivars of the varieties.

He added that Canturf and its sister company, Cleanseed, had a 
strong affiliation with Turf Producers International and the National 
Turfgrass Evaluation Program, which assisted them in identifying 
and importing the latest and most improved cultivars from the United 
States (US). 

“At Canturf we are constantly monitoring seed trials at Cleanseed 
to see if we can reinvest these into our turf,” he explained.

While the Canberra Blend is the company’s most popular turf, the 
balance of sales is made up of Sir Walter Buffalo, Santa Ana Couch 
and another blended variety known as Penturf (80 per cent Perennial 
Rye Grass, 20 per cent Kentucky Blue Grass).

The blends, Andy said, were best suited for the cooler geographical 
locations of Canturf’s customers and ensured year-round sales.

“We sell turf predominantly to the Canberra and Queanbeyan 
areas, but also the Southern Highlands and the New South Wales ski 
field areas around Thredbo and Jindabyne,” he said.

“Our sales are pretty consistent through the year and we do 
advise a winter establishment of our turf to reduce the amount of 
water needed, so while we do have a peak selling period between 
September and March and most notably on long weekends and 
around Easter, we can afford to have a consistent workforce of eight 
to 10 throughout the year.”

Turf is cut daily at Canturf, starting at about 3am and finishing by 
7am, ready for the shopfront to open and for turf deliveries to take 
place.

The staff, all long time employees of the company, all contribute to 
the business and take-on a variety of roles, from cutting to deliveries 
to irrigating and sales.

Irrigation is through five centre pivot irrigators, which access a 540 
megalitre surface water licence from the Molonglo River - the same 
river which provides water for Canberra’s Lake Burley Griffin.

Continued...
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In 2017, Canturf will host the NxGen Forum Turf Farm Tour, which 
Andy said should give the younger members of the Australian 
industry a good look at the unique growing and selling opportunities 
of the business. 

“We are pretty unique in the way we sell our turf and I think it will 
really give the growers – who were probably all too young to come to 
the last field day we held in 2008 – some ideas to take back with them 
and use in their own businesses,” Andy said.   

Turf is cut with four manual harvesters, which Andy said, for more 
than 50 years, had been the most successful option for the farm.

The owners of Canturf, the Davy family, brought the first Brouwer 
turf harvesting machine to the southern hemisphere in 1972. It was 
the twelfth machine off Brouwer’s Canadian production line.

“We toyed with automatic harvesters,” Andy said, “but reduction 
in labour times compared to the cost of parts and repairs to the 
machines didn’t add-up, so we have stuck with manual harvesters 
(Brouwer 1560 and 1570 models).”

That commitment to ensuring the turf farm was using the right 
machinery for the job started right back when the Davy family began 
their foray into the Australian turf industry in 1967. 

After visiting their first turf farm while on a trip to the US in 1962, 
the family joined Turf Producers International as member number 162, 
as they saw a future for turf in Australia despite their relative lack of 
experience in the industry.

Cattle farmers by trade, having farmed in the Bungendore area 
since the 1830s, the Davy family continue to run their businesses in 
the area as a family company with a commitment to turf, among other 
industries.

The original turf farm at Bungendore has now been converted into 
a cattle farm and produces Lucerne under central pivot irrigators. 
There is also a truffle farm, and in 2001, they added another turf farm, 
a block known as “Nats Farm” at Fyshwick.

Such commitment to the agricultural industry, and in particular turf, 
has seen Canturf host the 2008 National Turf Producers Australia 
Field Day, and a Turf Producers International contingent.

wE ARE PRETTY UNIQUE IN THE wAY 
wE SELL OUR TURf AND I THINk IT 
wILL REALLY GIVE THE GROwERS 
– wHO wERE PRObAbLY ALL TOO 
YOUNG TO COME TO THE LAST 
fIELD DAY wE HELD IN 2008 – SOME 
IDEAS TO TAkE bACk wITH THEM 
AND USE IN THEIR OwN bUSINESSES.
Canturf, Andy Middleton.

Drive over farm shows-off all the good things about turf (cont.)

Canturf is located just five kilometres from Parliament House (above) and 
exclusively use manual harvesters, Brouwer 1560 and 1570 models (below).
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Golf course fairways aren’t usually the place 
players will find themselves hitting golf balls 
from green-like surfaces, but those at the 
Royal Canberra Golf course do.

All the fairways at the course feature bentgrass, a fine leaf 
cool climate grass almost solely restricted to use on the 
greens of golf courses around Australia, giving the course 
both a unique and premium playing surface.

When the course began completely reconstructing its 18-hole 
course in 2015, research into the best fairway turf played a big part in 
the development.

Course superintendent Ben Grylewicz said research into the best 
grass for the fairway was based around Canberra’s unique climate.

“Our winters are very cold, but we can get hot in the summer,” he said.
“Traditionally couch grass is grown on fairways but we undertook 

extensive research to see if that was the right turf when we had the 
opportunity.

“Bentgrass is usually restricted to greens on courses south of Port 
Macquarie, mostly due to the high levels of upkeep with chemicals 
and fungicides it requires in some environments.”

But Ben said some specific factors around Canberra’s climate 
and the course’s specific natural environment came into play when 
selecting bentgrass as the fairway turf variety. 

The course itself is within a tree arboretum (the ACT Tree 
Conservation Arboretum) meaning it is heavily treed and fairways are 
heavily shaded, Ben said.

“We extensively researched both couch and bentgrass to see 
which has the shortest window of poor performance in our unique 
environment, he said.”

bENTGRASS IS USUALLY RESTRICTED 
TO GREENS ON COURSES SOUTH Of 
PORT MACQUARIE, MOSTLY DUE TO 
THE HIGH LEVELS Of UPkEEP wITH 
CHEMICALS AND fUNGICIDES IT 
REQUIRES IN SOME ENVIRONMENTS.

PROJECT PROfILE

That research showed bentgrass had a poor performance window 
of between eight and 10 weeks during the peak of summer, while 
couch grass had a window of up to four months in the winter where it 
was not in optimal condition.

“It is certainly unique to have the bentgrass, but it also provides an 
exceptionally high quality playing surface which we are striving for,” 
Ben said.

The first nine holes of the course were planted to bentgrass 
2.5 years ago, with the second nine holes following immediately 
afterwards. 

All 18 holes on the course were back open for playing in November 
2016.

“There is still a way to go to get it up to the standard we are 
wanting, but that will come as the grass matures and develops on the 
fairways,” he said.

“But when our fairway bentgrass is in peak condition, it is an 
outstanding playing surface.”  

Royal Canberra Golf Course will feature as one of the site visits of 
the NxGen Forum where Ben will give a presentation and tour of 
the course and its unique fairway surfaces.

bentgrass a fairway 
winner in Canberra
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Paul said across the board, turf shortages continued to be an issue 
as buyers were still trying to access supplies.

“I can’t see the state’s economy slowing down any time soon and 
I can’t see that demand slowing any time soon either, which is good 
news for the industry,” he added.

Queensland
Queensland (QLD) growers are similarly battling turf shortages, but 

some are still battling the issue of water shortages while others have 
recently been flooded. 

“Some growers are just running out of water,” Turf QLD chair, 
Anthony Heilig said.

“There are reports of farm dams drying-up and growers just being 
unable to water their turf, so while the demand is there, the shortage 
is coming from not being able to water the turf properly.”

Anthony said growers were doing their best to manage a tricky 
situation, and the ‘hit and miss’ rainfall growers were receiving was 
only adding to their frustration.

“We’ve had some growers down south only get 10 millimetres of 
rain in a fall, and another grower get 110mm, the rainfall this summer 
has been very fickle and it has made it very challenging for growers,” 
he explained.

“And up north, some growers have been battling water shortages 
for a long time.

“We really need a good winter with plenty of run-off rain and cool 
conditions to turn it around.”

However, a positive note for growers was the summer sales, which 
showed both an increase in overall sales with prices holding firm.

“We really haven’t seen that January price drop like we often do,” 
Anthony said, “so if there is a benefit out of the shortages, it is showing 
growers they don’t need to discount their prices and can continue to 
sell their turf at appropriate prices and customers will still buy it.”

Another positive for northern QLD was an economic turnaround, 
with significant mining investment coming into the region.

“The blokes up there have struggled with the economic downturn 
with the closure of mines so to see there is a bit of economic 
stimulation coming back is a good thing,” Anthony said.

PRODUCTION

Sales up but water issues  
causing havoc across the board

GROwERS HAVE HAD A CRACkER 
SEASON IN TERMS Of SALES OVER 
SPRING AND SUMMER … 
Turf nSW chair, Paul Saad.

The hangover of turf shortages coming into 
spring and summer continues to play havoc 
with growers around australia as they enjoy 
increasing demand for their products.  
liz Mecham reports.

A
cross the board, every state has enjoyed a pick-up in turf 
sales and orders during summer, a welcome scenario for 
the industry, however, the weather continues to be the 
defining factor in the foreseeable market future.

The upturn in sales has come despite ongoing water 
issues, which will see some growers struggle to overcome the turf 
shortage until at least 2018, and the reality check of stagnating state 
development.

At the time of publication, northern New South Wales (NSW) and 
much of Queensland had experienced torrential rains.

Victoria
Victoria has had a reasonably mild summer in terms of a growing 

season, on the back of a long, cold and wet winter which saw 
spring greening delayed by up to 12 weeks, meaning growers were 
scrambling to get turf maturing.

Lawn Solutions Australia’s, Simon Adderman said while the 
growing conditions had been less than ideal, the selling conditions 
had been superb.

“Victoria recorded a significant upturn in sales at the end of last 
year and January was up five or six per cent on the same time last 
year,” he said.

“But that came on the back of a 40 per cent drop in turf production 
due to the weather (in the fourth quarter of 2016).

“The recovery from the turf shortages we are seeing in Victoria 
now, could take at least 12 months to recover from.”

New	South	Wales
It is a similar story for NSW growers, who are also enjoying a surge in 

demand for turf, but who battled extreme hot weather during summer.
“The development of new housing in Sydney is just phenomenal,” 

Turf NSW chair, Paul Saad said.
“Growers have had a cracker season in terms of sales over spring 

and summer … Everyone is still very busy getting orders out and 
finishing off jobs, which is great to see later in the season.

“This season it has been tricky to manage input costs, through, the 
extreme hot weather in January took its toll on growing turf … there 
was a significant increase in costs of power, fertiliser and water to get 
turf through that period.”
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THE LINDSAY ADVANTAGE

IRRIGATION SOLUTIONS THAT INCREASE YOUR PROFITS

Growsmart® Precision VRI 

FieldNET™ Wireless Irrigation Management

Stay informed and make adjustments 
on the fly with FieldNET by Lindsay.

FieldNET integrates with Precision VRI 
to provide complete remote irrigation 
management, with VRI control, 
monitoring and reporting.

The innovative easy-to-use tool  
saves time, energy, labour and water.

Grow high quality, even turf with less irrigation water – increasing 
revenue at a reduced cost and environmental impact.

How you ask? Growsmart Precision VRI controls every individual 
sprinkler removing the limitations of traditional blanket 
irrigation. Optimise the use of resources by delivering irrigation 
only where is needed and reduce environmental impacts such 
as nutrient leaching and run-off.

“Precision VRI gives us the ability to salvage areas not previously 
harvestable, I think a 15% increase in harvest will be achievable” 
says John Keleher from Australian Lawn Concepts, “There will 
be many more benefits of this technology to our turf operation, 
I can see it paying for itself in 12 months.” 

For more information talk to your local Zimmatic® by Lindsay 
dealer or visit www.growsmartprecisionvri.co.nz. 

0458 967 424
infoaustralia@lindsay.com

Western	Australia
The weather has played less of a part in sales figures for Western 

Australian (WA) growers when compared to the near halting of the 
state’s residential development.

WA Turfgrowers chair, Darren Kirkwood said summer sales had 
been solid for most growers across all varieties, with Kikuyu stocks 
selling out before Christmas.

Coupled with very strong sales for Wintergreen and Buffalo 
leading-up to Christmas, Darren said a shortage of available turf 
meant prices held firm right through the summer.

However, he said looming large on the horizon for WA growers 
was the forecast for the domestic market slowing down as the state 
comes to terms with the rationalisation of the mining industry. 

The mining boom has driven incredible residential development 
over the past decade but has almost completely stopped in the last 
18 months.

“Turf is probably 18 months behind the market in terms of feeling 
that mining bubble burst,” Darren said.

“Until now, growers have been servicing the developments created 
as part of that boom in the last three to four years, but now, there are 
fewer new developments so as those existing development jobs are 
filled, I’d expect the market to tighten-up because there are less new 
ones around.”

Darren said the WA industry also continued to battle against a 
negative image of turf in the state, with the state water corporation 
continuing to drive a message of turf being a large consumer of 
water to its customers, and the impact of smaller back yard sizes in 
residential developments.

“The residential market isn’t going to be as solid as it was three 
or four years ago,” Darren said, “and in the next six-to-nine months 
we’d expect it to quieten down a fair bit, but there are some big 
commercial jobs still going around, and the future isn’t all bleak.”  

UPDATE
Extreme weather in QLD 
and NSW
In mid March, many turf growers 
in Queensland were managing fast 
dwindling water supplies. However, 
by late March, Cyclone Debbie and 
its subsequent tropical low pressure 
system, dumped extraordinary rainfall 
in many parts of Queensland and 
NSW, mostly between 150 millimetres 
and 600mm, but going above 800mm 
in some places. 

Read about how turf growers fared 
with the flooding on Page 3.
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Using robots to spray or mow turf paddocks

Having the ability to mow turf paddocks 
without leaving the office sounds like 
something out of a science fiction movie, but 
the industry has taken a huge leap forward 
in the practical reality of this scenario 
thanks to a robotics company based in 
emerald, Queensland. and improvements 
in technology could also mean that robotic 
spot-spraying of weeds in turf paddocks is a 
distinct possibility within a few years.

T
he idea of an unmanned robotic mower has been 
tossed around the turf industry for more than a 
decade, but the knowledge, skills and funding have not 
come together to make it possible.

That was until Emerald-based agricultural 
robotics company, SwarmFarm Robotics, took up 
the opportunity to convert one of their broadacre 
SwarmBot robots into a turf mowing machine.

RESEARCH & DEVELOPMENT

“The conversion is actually relatively easy,” SwarmFarm director, 
Neville Crook, said.

“The SwarmBots have been quite successful in the broadacre 
industries where they have been used to undertake spraying jobs. We 
have contract sprayed between 2000 and 3000 hectares now with 
our robots.

“The SwarmBots used in broadacre have had some challenges to 
overcome with washouts, rocks, large tractor wheel ruts and other 
unseen obstacles in paddocks covered with stubble. Turf farms, by 
comparison, are obstacle free because they are generally flat open 
areas, which makes the application of using robots on turf farms 
quite appealing. 

“Any known obstacles such as power poles and irrigation hydrants 
are easily detected.

“We also understand cutting turf at night is desirable and the 
industry could gain some big efficiencies by using more technology 
like GPS. Robots don’t mind working through the night, unlike 
humans, and have accuracy to two centimetres,” he said.

Neville said the use of a SwarmBot in a turf farming scenario would 
be trialled within weeks using an “off the shelf Sammut turf mower” 
fitted to an existing SwarmBot platform and tested at Emerald Green 
Turf.

Progress from this trial will be reported on at the Queensland 
Turf field day in May and then results will be presented at the Turf 
Australia national conference, and the Swarmbot on display at the 
field day, in the NSW Hunter Valley in June.

“Our knowledge isn’t in turf mowing so we have just bought a turf 
mower like growers do to pull behind a tractor, added a hydraulic 
motor so it powers itself, and attached it to one of our robotic 
platforms.

“Our knowledge is in getting the robot to drag the mower around 
and cut the turf, but the mower could pretty simply be replaced with a 
boom spray, a fertiliser spreader or other pieces of equipment the turf 
farmer uses,” Neville said.

Technology is advancing at such a rate, he explained, that the 
SwarmBots could already be used to identify and spot spray weeds 
in fallow paddocks (green-on-brown technology) and research was 
underway for that to become green-on-green detection which will be 
very useful in the turf industry. 

“This will detect grass and broadleaf weeds in turf and have the 
robots spot spray very accurately.”

Additionally, research into variable rate fertiliser application, and 
the ability for the robots to identify crop deficiencies and adjust their 
application accordingly was underway.

Neville said there are always questions raised about whether a 
robot can ‘go rogue’ and leave its work area, but he explained that 
was highly unlikely thanks to a number of internal systems.
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Using robots to spray or mow turf paddocks
“The robots are geofenced into a boundary with GPS and 

structures and trees identified, inertia movement units and wheel 
encoders together with other technology is also used so even when 
GPS signal drops out the robots know where they are,” he said. 

“Obstacle detection cameras are installed with the ability to 
recognise when there is something in front of them so the robot will 
stop or drive around the obstacle.  Bumper bar sensors cause the 
robot to lock up instantly on any contact.

“We are often asked what happens if they ‘go rogue’ but I have 
more confidence in one of the robots than I do with a human driving a 
tractor – people fall asleep, or get distracted texting or talking on their 
phones. The robots have a lot more back-ups than a human.”

Neville said SwarmFarm had proven the robot’s ability to negotiate 
around paddocks unmanned and with a self-propelled mower added 
to them. The conversion to the turf industry was limited only by the 
interface used to control them.

“We currently use our SwarmBots with one of our (Swarmfarm) 
guys operating the system.

“For it to be applicable to the turf industry, it is critical we get a 
good graphic user interface (GUI) between the operator and the robot 
to a level where we can train farm staff to use it, and make it a user-
friendly system so farmers can use it on their tablet or smart phone.”

All of this is absolutely possible and will be a reality this year, 
Neville said, and the benefits to the turf industry will be great.

“The Swarmbots have guidance systems accurate to 2 centimetres, 
so the efficiencies to be gained from this alone could be huge for 
growers,” he said.

“Robots aren’t going to take all the jobs from people, we are just 
getting rid of some of those mind-numbing, mundane, manual jobs 
that have to happen and no human wants to repeatedly do.

“People will still be needed to monitor the robots, but we are 
bringing such precision and technology into the industry it is going to 
attract the smart kids to turf and to agriculture. 

“Robots with more precision allow farmers to treat each square 
meter of turf individually. When this can be done “Big Data” can be 
used along with more specialised agronomists to improve production 
and quality of turf.

“The smart kids aren’t coming back into agriculture to sit on a 
tractor and hardly touch a steering wheel. But we can draw them 
back by increasing the technology, research, productivity, precision 
and profitability of agriculture and, therefore, increase the skilled 
workforce within our rural industries,” Neville said.  

PEOPLE wILL STILL bE NEEDED TO 
MONITOR THE RObOTS, bUT wE ARE 
bRINGING SUCH PRECISION AND 
TECHNOLOGY INTO THE INDUSTRY 
IT IS GOING TO ATTRACT THE SMART 
kIDS TO TURf AND TO AGRICULTURE.
Swarmfarm, Neville Crook.
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Victorian government takes steps to protect the 
backyard

Victoria’s place as a leader in valuing green space has taken a giant leap 
forward with the development of a document which protects backyards 
and places greater emphasis on green space in urban development.

The Plan Melbourne document, released mid-March, legislated a 
minimum size for backyards and places a focus on the urban heat-
island effect with the importance of green space in reducing it.

Direction 6.4 of the plan is: “Make Melbourne cooler and greener’ 
and makes specific mention of the heat island effect and its cost to 
the city, along with how it can be improved with more green space:

“Within the City of Melbourne alone, the urban heat-island effect 
is projected to result in health costs of $280 million by 2051. Urban 
intensification will add to the urban heat-island effect unless offsetting 
measures are implemented. Greening the city can provide cooling 
benefits and increase the community’s resilience to extreme heat 
events. Temperature decreases of between one degree Celsius and two 
degrees Celsius can have a significant impact on reducing heat-related 
morbidity and mortality … To mitigate the impacts of increased average 
temperatures, Melbourne needs to maintain and enhance its urban 
forest of trees and vegetation on properties, lining transport corridors, 
on public lands, and on roofs, facades and walls. Other methods of 
cooling the city include the use of special heat-reflective coatings for 
dark building surfaces to reduce the amount of heat absorbed.”

Further information about the Plan Melbourne document can be 
found at  www.planmelbourne.vic.gov.au

Another key document development for turf growers to be aware 
of is Melbourne Water setting-up a working group to further develop 
its approach to greening Melbourne as part of daily practice. Early 
discussions with the Department of Environment, Land, Water and 
Planning have been undertaken with the aim to protect both turf and 
nursery industries and the consumer from experiencing Millennium 
Drought restrictions again.

The biggest nursery and garden industry event on the Victorian 
calendar, the Melbourne International Flower and Garden Show 
(MIFGS) will take place from March 29 until April 2 at the Royal 
Exhibition Building and Carlton Gardens.

The Green Industries lunch will bring together all of the key stakeholders 
in the industry and Turf Australia will be represented at the event.

The virtues of turf will be presented each day on the Nursery and 

victoria

Water may be tight in QLD but turf still being sold
Queensland’s (QLD) turf growers might be having a less than ideal 

start to 2017 but, there are plenty of activities to keep them engaged 
with the industry, irrespective of the weather.

The state’s biggest project, the Rural Water Use Efficiency project, 
which moved from south-east QLD farms to northern QLD farms in 
June last year and two of the three pilot farms, will be unable to be 
completed as expected thanks to the weather.

Case study farms are located at Cairns, Mackay and Townsville, 
but only the Mackay farm will provide complete data as the Townsville 
farm has suffered from drought and has no water, while the Cairns 
farm has been inundated with too much water, restricting the needed 
data gathering.

To be completed, the pilot case study farms were to have 
assessments in regard to water use and delivery made in a normal 
growing year, have management agreed to changes undertaken, then 
be reassessed 12 months later to see what efficiency improvements 
have been achieved.

While the data from the Mackay farm will still prove valuable to 
growers, it is yet to be determined whether a second assessment can 
take place on the Cairns and Townsville farms.

The impact on the project highlights the tough growing conditions 
QLD growers are facing this year, with the vast majority of the state 
suffering drought conditions. The project was all about identifying 
different climate and soil conditions in north and far north QLD.

Growers on the Sunshine Coast are the latest to face water 
shortages, with many running out of water and already looking toward 
winter to replenish dry dams. 

However, turf sales have been a bright light for QLD. All of the turf 
growers were able to produce was sold through the spring and summer 
season. As is always the case, when it’s dry installers are working.

A successful SafeChem field day was held on February 22 
at Tinamba Turf. All growers in attendance passed the required 
chemical application test on the day which was pleasing to see.

The next major Turf QLD event will be held on Tuesday, May 9, 
with a field day and workshop focussed on Precision Agriculture it 
will be held at Golden Finch Lawns outside Gatton. It is hoped that 
the prototype Swarmfarm “Mowbot” will be at the field day for a first 
viewing along with talks on innovations in fertiliser and chemicals, 
irrigation and drone technology demonstrations. Please RSVP Jim 
Vaughan for catering purposes.

queensland

Garden Institute of Victoria stage by landscaper Jason Hodges.
For more information see www.melbflowershow.com.au
A key levy-funded project is currently in the early stages of 

development. It aims to uncover opportunities for the turf industry to 
reduce waste and reduce environmental impacts, while making better 
use of resources and saving the turf business money. It will do this by 
examining growing losses on site, determining process efficiencies 
and relating these to best international practice. 
Participating growers will gain, at no cost, an assessment of their 
environmental impacts and a series of opportunities to reduce 
waste while saving costs. Growers will also gain a detailed lifecycle 
assessment of turf they can use to promote turf benefits. 

The project will be completed by John Cumming at Infotech 
Research, who will be present during the upcoming Victorian turf 
growers meeting to discuss the project and gain growers feedback.

The Turf Australia Victorian turf growers meeting will take place on 
May 3, from 10am until 1pm at the Nursery and Garden Industry 
Victorian office, Unit 3/307 Wattletree Road, East Malvern. Growers 
are encouraged to attend to learn about industry projects and 
future development.

For more information contact David Reid T: (03) 9576 0599 or  
E: idovic@turfaustralia.com.au

The Melbourne International Flower and Garden Show will take place 
from March 29 until April 2.

This project has been partially funded by 
Horticulture Innovation Australia Limited using the 
turf levy and funds from the Australian Government.
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Green Space Alliance continues to promote the 
benefits of public green space 

Western Australian(WA) turf growers might have some tricky 
economic conditions to deal with, but it has not stopped a full 
program of activities for growers being undertaken and planned.

With the collapse of the mining boom, much of the economic 
development of the state has stalled and turf growers are feeling the 
brunt of that, as well as water restrictions over recent months.

However, Turf WA continues to drive the industry forward with the 
development of cross-industry groups like the Green Space Alliance 
to promote the benefits of public green space to the WA community.

The production of infographics were provided to WA politicians 
prior to and following the state election on March 11 to better inform 
them about the benefits of green space in future planning for the 
state’s economy and communities.

The WA Turf Seminar is planned for Wednesday, May 31, with a full 
day’s program of speakers including Dr Josh Byrne, the Green Space 
Alliance team, and research about sting nematodes, sports turf 
projects, soil amendments and more.

Running from 8am until 3pm, the day will be held at Tompkins on 
Swan, 632 Canning Highway, Alfred Cove.

A full copy of the program is available online at www.tgawa.com.au. 
Growers are asked to RSVP to Eva (please note new contact details 
below) to register their interest.

Turf WA is also in the process of developing best practice information 
videos for turf owners to help them look after their turf using the 
information from research projects to get the best form their lawns.

western australia

Industry development services continue
The start of Autumn has seen New South Wales (NSW) turf farmers 
enjoying cooler weather and rain which is a great relief to the extreme 
heat that has plagued them during a very busy and hot Summer in NSW. 

Hort Innovation funding for the NSW Industry Development project 
came to an end on December 31 but Turf NSW continues to fund 
industry development services while investigating other funding 
sources to ensure members and the industry as a whole are kept up-
to-date with changing regulations, general industry information as well 
as organising field days etc.

NSW road rules around loading is becoming an issue for some NSW 
growers, particularly those around exceeding load limits and the 
expansion of turf during travel. Investigations are underway to have 
turf included in the oversized agricultural commodity exemption with 
Roads and Maritime. At the moment products such as hay, straw, 
wool and cotton may exceed the statutory width limit of 2.5 metres 
to a maximum of 2.7m. This rule allows for expansion of the product 
after loading and during travel. In conjunction with Turf Australia, Turf 
NSW will work with the Roads and Maritime Authority and the National 
Heavy Vehicle Regulator to have turf included in this list. Growers will 
be kept updated on the progress.  

Safety around hand stack turf harvesters is another issue growers 
are dealing with as new requirements will come into place on January 
1, 2018. SafeWork NSW have approved a prototype railing system 
for hand stackers to prevent injury to workers.  As of January 1, 2018 
it will be a requirement for all machines to be fitted with a control 
risk measure, such as the proposed railing system. Whilst safety is 
paramount, this does create some concerns for growers in respect 
to machinery manufacturers approving the additions to the machines 
and any liability issues as well as producing a fully engineered railing 
system. Turf NSW will endeavour to work with manufacturers and 
SafeWork NSW to provide growers with a suitable solution. 

The promotion of turf and educating the end user is a project that Turf 
NSW plans to develop this year and is looking at a field day to bring 
end users to a turf farm and educate them on turf species and the 
importance of selecting the right turf for the job, soil preparation and 
maintenance, ordering and delivery protocol along with a range of other 
turf related areas. It is hoped landscapers, landscape architects, home 
lawn maintenance groups, sports turf maintenance sector and local 
government members will attend.

We encourage all NSW turf growers to get in early and register for the 
Annual Conference being held in the Hunter Valley from June 5 to 7. 

Contact Jenny Zadro at Turf NSW on M: 0408 441 119 or  
E: info@turfnsw.com.au

new south wales

The event will lead into the National Conference in June to be held 
in the New South Wales’ Hunter Valley. 

Growers are encouraged to attend, and hear and see informative 
specialty speaker sessions and on-farm demonstrations, with also a 
great networking opportunity with other growers from around Australia. 

QLD growers should be aware of the new biosecurity requirements 
around Fire Ants which came into effect on July 1, 2016. This impacts 
growers in the growing and delivery of turf with Three Fire Ant 
Biosecurity Zones in place.

This is of particular note to growers in the Fire Ant zones around the 
Ipswich, Lockyear Valley, Gold Coast, Logan City and Brisbane shire 
council areas. 

A field day on March 22 helped growers understand their biosecurity 
responsibilities but more information can be found at www.daf.qld.gov.
au/plants/weeds-pest-animals-ants/invasive-ants/fire-ants

Turf growers should also ensure their Workplace Health and Safety 
obligations to themselves and their workers are being met after 
WorkCover QLD advised it would come down heavily on workplace 
safety breeches. 

The regulator has recently had three high profile cases where it was 
successful in industrial prosecutions against businesses in QLD who 
breeched Occupational Health and Safety laws.

For further information on the above projects visit www.qtpa.com.au 
or contact Jim Vaughan M: 0407 131 025 or E: jim@qtpa.com.au

The short videos will be directed at residential lawn owners and 
public open space lawn caretakers and include information about 
installation, irrigation, the use of wetting agents and more.

The videos will be accessible via a YouTube channel the WA Sports 
Turf Association(STA) is setting-up and will be available for turfgrowers 
to use to help their customers enjoy the best from their turf.

WA growers also hosted Turf Australia business industry 
development manager, Richard Stephens, in March, where he 
reported on the process of the Turf Strategic Investment Plan, future 
project collaboration options with Horticulture Innovation Australia, 
along with hearing feedback from growers.

In other events, the annual social day at Ascot Races hosted by the 
WASTA was held in January and served as an excellent networking 
opportunity for growers with partner sponsors of the turf maintenance 
sector.

Contact Eva Ricci, Turf WA executive officer M: 0422 120 990 or  
E: eva.ricci@turfwa.com.au
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INSIDE TURf
Richard Stephens

Informing	the	Specifiers		
While participants within the turf industry generally know of the 

many and varied benefits provided by natural turf, the majority of 
people in the community and many ‘turf specifiers’ are simply not 
aware of these benefits.

As a result, natural turf is – more often than not – taken for granted. 
The reality is, if the lack of awareness is to change, it will be up to 

us in the turf industry to change it.
Having been a presenter at ‘turf specifier’ conferences (i.e: 

conferences aimed at town planners, architects, property developers, 
landscapers, urban designers and/or landscape architects) it is 
frighteningly obvious that many ‘specifiers’ are unaware of the many 
and varied benefits of turf. 

For those who do have some awareness, the vast majority cannot 
quantify any of those benefits.

Luckily, the industry now has a lot of facts and figures on the 
many benefits of turf in formats which can be distributed to these 
specifiers. We all can, and should, provide these facts and figures 
when dealing with our customers, both verbally and by directing them 
to these resources like the Turf Australia website and facebook page. 

Don’t make the mistake of assuming your regular clients are aware 
of the many benefits provided by turf, as they are likely to not be able 
to quantify many (or any) benefits.

In the Winter 2016 Edition of the Turf Australia Industry Magazine, 
pages 34 and 35, there were 25 questions and answers on the many 
benefits of turf. These questions and answers provide a variety of 
facts and figures on the many benefits of turf, all of which you and 
your sales staff should know.

Turf Australia produced Turf Facts – available online at www.
turfaustraia.com.au – also offer a large amount of practical 
information growers can download and use to back up these benefit 
claims.

An	Australian	Standard	for	the	use	of	turf	as	an	erosion	
control	measure

By June this year, natural turf should have achieved yet another 
breakthrough by acquiring an Australian Standard for use as 
an erosion control measure. This has the potential to open up a 
whole new market for turf growers. But again, it will be up to us 
as a collective industry to ensure ‘specifiers’ are aware of this 
development.

The Australian Standard is the culmination of more than 10 years 
of research, much of it funded by the turf levy, and an initial concept 
that was first floated by Lynn Davidson from Jimboomba Turf. Lynn 
not only came up with the concept of researching the erosion, 
sediment and nutrient control properties of turf, he personally 
invested considerable time and money into ensuring the research 
was carried out and more recently, was a member of the Standards 
Australia Technical Committee for the development of this Australian 
Standard. 

Thankyou Lynn for your foresight, ability and commitment to 
ensuring an Australian Standard for the use of turf as an erosion 
control measure is a reality! 

THANkYOU LYNN fOR YOUR 
fORESIGHT, AbILITY AND 
COMMITMENT TO ENSURING AN 
AUSTRALIAN STANDARD fOR THE 
USE Of TURf AS AN EROSION 
CONTROL MEASURE IS A REALITY! 

Turf australia, along with the State Turf associations, 
continue to work hard to enable more people in the 
community appreciate the many benefits of natural turf. The 
difference is huge, as can be been in these before and after 
photos, and it is not just aesthetic

bEfORE

AfTER

bEfORE

AfTER
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How the levy is driving the  
future of your Turf Industry  

Continued...

Turf Facts has been funded by HAL using 
the Turf Levy and matched funds from the 
Australian Government.

For more information please  
contact Turf Australia on 

 P: (02) 4588 5735   
E: admin@turfaustralia.com.au 

www.turfaustralia.com.au 

Developing more profitable business 
practices, researching new and more efficient 
production methods and ensuring the 
community is aware of the benefits of turf is 
vital to the ongoing viability of the Australian 
turf industry.  
Even though natural turf has a wide range of benefits and 
advantages over other ground cover options, such as synthetic 
grass and pavers, ensuring the community understand this is a 
never ending process. 

The long term future of the Australian Turf Industry depends on the 
industry’s collective ability to maintain individual business profitability, 
research and develop production efficiencies and effectively market 
the benefits and inherent value of natural turf. To help enable the 
industry achieve this, a national turf levy was put in place in 2006.

This Turf Facts describes some of the benefits already realised from 
the turf levy, how the levy system works, how individual levy payers 
can have a say on levy expenditure and where to go for further 
information.             

          

The Levy has funded a series of professional turf marketing 
photos, all of which are available to levy payers, free of charge, 
via the Turf Australia Website, www.turfaustralia.com.au.

The next generation of turf growers. Our turf levy investment ensures they have got a good future.

Brought to you by the turf levy
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Knowing how much it 
costs you to produce turf

Continued...

Patches of poor quality turf 
identified during harvest 
adds to the overall cost  

of turf production.

Turf Facts has been funded by HIA using 
the Turf Levy and matched funds from the 
Australian Government.

For more information please  
contact Turf Australia on 

 P: (02) 4588 5735   
E: admin@turfaustralia.com.au 

www.turfaustralia.com.au 

BacKground:

Today’s consumers recognise the 
benefits of naTuraL TurF and are 
willing to pay for it, despite marketing 
campaigns that promote alternative 
ground covers, such as synthetic turf 
or pavers.

This has been seen clearly in recent 
market research, where consumers:

•	 Want natural turf around their 
home and near their work place

•	 recognise that lawns add between 
10% and 15% to the value of a 
home 

•	 Believe natural turf provides an 
ideal surface for, and softens the 
look of, a home 

•	 do not know the actual cost of 
natural turf but, on average, are 
willing to pay $15 per square metre 

In addition, independent contract 
landscaping rates show that, when 
compared to pavers, synthetic turf, 
sandstone, concrete and mass garden 
plantings, natural turf is the cheapest 
ground cover option. This ncludes site 
preparation, supply and installation 
costs.   

So, despite all the facts pointing 
to consumers being willing to pay 
good money for natural turf, out of 
all australia’s capital cities, only in 
darwin does turf sell for a price that 
matches consumer expectations of 
$15/m2. 

Because the majority of australia’s 
turf producers sell directly to 
consumers, growers have control over 
the market price. 

The opportunity, therefore, exists for 
australia’s turf industry to considerably 
improve its professionalism and 
profitability by ensuring all customers 
recognise and pay for the real value 
and benefits of natural turf.

Understanding how consumers value turf, the variable 
price for turf across Australia and the costs of alternative 
ground covers are an important part of running a 
profitable turf business. 

The other important part is knowing your actual turf 
production costs, including overhead and variable costs, 
and understanding which varieties are more profitable.
To help growers achieve this, Turf Australia developed a Turf Cost of Production 
Calculator. The Calculator is a simple Excel-based spreadsheet which enables growers 
to calculate the costs to grow, deliver and/or install turf. 

The Gross Margin part of the Calculator analysis asks for information on: 

•	 Production	estimates	(area	planted)

•	 Variable	costs:
O Fuel and oil
O	 Machinery	(repair	and	maintenance)
O Fertiliser, chemicals
O Soil conditioners
O Seed or stolons
O Irrigation costs

•	 Yield	and	price	assumptions	for	up	to	10	varieties

Continued...

Turf Facts has been funded by Horticulture Innovation 
Australia using the Turf Levy and matched funds 
 from the Australian Government.

For more information please  
contact Turf Australia on 

 T: (02) 4588 5735   
E: admin@turfaustralia.com.au 

www.turfaustralia.com.au 

Continued...
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Your lawn needs less 
water than you think 

Sometimes lawns, or natural turf, is criticised for 
using too much water. However, how much water 
does a healthy lawn, or a sporting field, actually 
need? What can we do to minimise water use on 
lawns and sporting fields? What are the benefits 
from having lawns and natural grass sporting fields 
and do they outweigh the disadvantages?
Australian and international research has found that: 

•	 The	majority	of	home	owners	do	not	know	how	much	
water	a	heathy	lawn	needs.

•	 Overwatering	of	lawns	and	sporting	fields	is	common.

•	 Many	new	turf	varieties	use	significantly	less	water.	

•	 There	are	a	number	of	water	saving	practices	and	
technologies	now	available.

How much water does my lawn need?
It may surprise you to learn that many turf species, in particular 
warm season turf varieties, have been proven to be water wise. 

Extensive levy funded market research on 2000 consumers 
conducted in both 2007 and 2010 by independent 
strategic, branding and marketing company, ‘Brand Story’, 
found more than half (57%) believed that, irrespective of 
the cost, turf was the best surface for their garden or yard. 

In addition, the majority believed a house with a lawn was 
worth 10% to 15% more than the same house without 
a lawn. This was reinforced by a real estate survey, 
compiled by L.J. Hooker that indicated a lawn could 
increase house sale prices by up to 18% (or $75,000). 
When consumers were asked by the marketing company: ‘Do you know the real cost of 
turf?’ In 2007, 53% did not know and in 2010 the figure increased to 59%. Interestingly, 
the majority of those who said they did know quoted the cost of turf as between $10 
and $20 per square metre (supply only), while 20% of consumers thought the cost of 
turf should be more than $20/m2!

Diagram 1: Consumers Perceived Cost/Value of Turf. (source Brand Story 2010)

Turf Facts has been funded by HIA using 
the Turf Levy and matched funds from the 
Australian Government.

For more information please  
contact Turf Australia on 

 P: (02) 4588 5735   
E: admin@turfaustralia.com.au 

www.turfaustralia.com.au 

Background:

Today’s consumers recognise the 
benefits of naTuraL TurF and are 
willing to pay for it, despite marketing 
campaigns that promote alternative 
ground covers, such as synthetic turf 
or pavers.

This has been seen clearly in recent 
market research, where consumers:

•	 Want natural turf around their 
home and near their work place

•	 recognise that lawns add between 
10% and 15% to the value of a 
home 

•	 Believe natural turf provides an 
ideal surface for, and softens the 
look of, a home 

•	 do not know the actual cost of 
natural turf but, on average, are 
willing to pay $15 per square metre 

In addition, independent contract 
landscaping rates show that, when 
compared to pavers, synthetic turf, 
sandstone, concrete and mass garden 
plantings, natural turf is the cheapest 
ground cover option. This ncludes site 
preparation, supply and installation 
costs.   

So, despite all the facts pointing 
to consumers being willing to pay 
good money for natural turf, out of 
all australia’s capital cities, only in 
darwin does turf sell for a price that 
matches consumer expectations of 
$15/m2. 

Because the majority of australia’s 
turf producers sell directly to 
consumers, growers have control over 
the market price. 

The opportunity, therefore, exists for 
australia’s turf industry to considerably 
improve its professionalism and 
profitability by ensuring all customers 
recognise and pay for the real value 
and benefits of natural turf.

Brought to you by the turf levy
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How consumers 
value turf

Continued...

 Under $5   4%

 $5 - <$10          10%

 $10 - <$20             12%

 $20+                        20%

 Don’t know                                                                    55%

 All 2000 respondents

53% did not know in 2007
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Turf Facts has been funded by HIA using 
the Turf Levy and matched funds from the 
Australian Government.
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The environmental  
benefits of turf grass 

It is a well-known fact that turf grass 
possesses many qualities that improve 
the environment and plays a critical role in 
urban environments and ecosystems. 
A recent Review of the Environmental Benefits of Turf sources scientific 
evidence from Australia and overseas and provides a comprehensive 
list of the many environmental benefits of turf grass. These include 
benefits to the atmosphere, land, water as well as many others. 

Atmosphere quality benefits
Oxygen generation

Turf grass like all other plants uses carbon and light to undergo 
photosynthesis. Energy for the growth of turf grass is generated 
from this process and oxygen is released into the environment as a 
byproduct. 

As turf grass is so abundant, particularly in urban and suburban 
environments, it plays an important role in maintaining our air quality 
by generating oxygen. 

Carbon sequestration and sinks

Turf grass can be used to mitigate climate change as it has 
the potential to capture and store carbon, known as carbon 
sequestration. Turf grass absorbs carbon dioxide (CO2) as an input 
for photosynthesis which reduces carbon in the atmosphere and 
releases oxygen. 

Appropriately maintained turf grass can sequester carbon at a 
rate that makes it a net carbon sink. In other words turf grass can 

capture, convert and store more carbon in the soil than is produced 
to maintain it (i.e. mow, irrigate and fertilise).  

Recent studies from the United States suggest that turf can 
sequester an average of 1.2 tonne of carbon per hectare, per 
year for as much as 30 to 40 years. Some studies suggest this 
figure might be substantially higher, depending on the climate and 
maintenance regime in place. 

Dust prevention and stabilisation

Dust (particles of soil or other matter small enough to be moved and 
carried by the wind) can have a harmful impact on human health by 
aggravating asthma and eczema conditions and also contributes to 
environmental problems such as water pollution and sedimentation. 

Turf grass captures and suppresses dust by slowing the wind 
velocity allowing dust to settle as well as preventing dust particles 
from becoming detached and airborne in the first place. Dust 
particles that are caught by turfgrass are moved via rainfall to 
become part of the living soil system. 

Air pollution control/air quality improvement

Air pollution is the release into the atmosphere of chemicals, 
particulate matter or other materials that cause harm to humans or 
other animals. Air pollution can have serious human health implications 
and can lead to incidences of respiratory, heart and lung diseases 
which are estimated to contribute to two million deaths worldwide 
every year. Air pollution can also have serious environmental impacts 

Open turf spaces not only reduce noise and glare, they also act as a fire barrier 
and significantly lower the ground surface temperature on hot summer days.
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Setting-up a new or expanding an existing 
turf farm without good planning is a recipe 
for disaster. 

With most viable turf growing land in 
Australia costing $20,000 or more per 
hectare (ha), a grower cannot afford to 
make mistakes – they must first do their 
homework.

To understand and justify your turf business 
development you will need to undertake 
significant research, including:
•	 Understanding	your	market

•	 Growing	the	right	turf	varieties

•	 Knowing	the	characteristics	of	your	soil	and	site

•	 Environmental	considerations

•	 Local	community	expectations	

•	 Water	use	requirements

•	 Knowing	your	state	and	local	government	rules	and	
regulations	

•	 Familiarising	yourself	with	new	growing,	harvesting	and	
transporting	techniques	

•	 Effective	marketing	and	pricing	strategies

This edition of Turf Facts can help a turf grower plan for a profitable 
and environmentally sustainable new property or expansion, meet 
council requirements (where applicable as these vary across 
Australia) and maintain a ‘social licence’ to operate into the future. 

Land use planning for turf farms
Different state governments and local councils have different 
planning requirements for sustainable agricultural development, 
including turf, on rural lands. A grower may need to address certain 
requirements with local consent from authorities (local council or 
state government) through a Development Application (DA).

The DA can be used to help identify areas most suited to 
agricultural development, ensure ongoing support for long-term 
agricultural investment and help determine land use regulations 
along with water allocations.

Refer to Appendix 1 for information required in a DA. Further land-
use planning information and turf farm development requirements 
should be sought from your local council. 
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The actual price of 
turf across Australia

Continued...

In November 2014, a regular ‘Secret Shopper’ phone 
survey was conducted on 247 turf growers and suppliers 
– a true representation of Australia’s turf suppliers.

The survey found that the average price of Soft Leaf 
Buffalo in Australia was $10.80 per square metre. However, 
the price varied by up to 123% across Australia, from 
$7.06/m2 being charged by New South Wales metro 
growers to $15.75/m2  in the Northern Territory. On 
average, 53% offered free delivery (see Table 2)
While 74% of NSW metro growers didn’t charge for delivery in November 2014, this was 
an improvement on April 2014, when all NSW metro growers provided free delivery. 

The free delivery in NSW metro is difficult to understand when you consider delivery 
costs in metro NSW are the highest in Australia, due to expensive toll charges and the 
longest delivery times. 

Also, due to high real estate values, Sydney-sider’s have the greatest opportunity to 
financially benefit from turf, but they pay significantly less than elsewhere in Australia!
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BAckground:

Today’s consumers recognise the 
benefits of nATurAL TurF and are 
willing to pay for it, despite marketing 
campaigns that promote alternative 
ground covers, such as synthetic turf 
or pavers.

This has been seen clearly in recent 
market research, where consumers:

•	 Want natural turf around their 
home and near their work place

•	 recognise that lawns add between 
10% and 15% to the value of a 
home 

•	 Believe natural turf provides an 
ideal surface for, and softens the 
look of, a home 

•	 do not know the actual cost of 
natural turf but, on average, are 
willing to pay $15 per square metre 

In addition, independent contract 
landscaping rates show that, when 
compared to pavers, synthetic turf, 
sandstone, concrete and mass garden 
plantings, natural turf is the cheapest 
ground cover option. This ncludes site 
preparation, supply and installation 
costs.   

So, despite all the facts pointing 
to consumers being willing to pay 
good money for natural turf, out of 
all Australia’s capital cities, only in 
darwin does turf sell for a price that 
matches consumer expectations of 
$15/m2. 

Because the majority of Australia’s 
turf producers sell directly to 
consumers, growers have control over 
the market price. 

The opportunity, therefore, exists for 
Australia’s turf industry to considerably 
improve its professionalism and 
profitability by ensuring all customers 
recognise and pay for the real value 
and benefits of natural turf.
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Effective weed management is 
an ‘essential’ for high quality turf

Taking a long-term view and adopting an 
integrated weed management system are the 
most effective weed management options for 
growers wanting to reliably produce high quality 
turf, according to results of a recent industry 
project.
Ben Baudinette, Eurofins Agrisearch, has spent 12 months undertaking 
the Controlling Weeds in Turf Production (TU13032) project which released 
results that show how understanding the problem at hand was essential for 
growers to be successful in treating it.

“Weed management requires a long term integrated approach that 
commences prior to planting turf and continues through harvesting and 
eventual cultivation,” Ben said. 

“Understanding modes of herbicide action is integral to the long term 
success of any weed control program,” Ben said, “as successful rotation of 
herbicide groups can reduce the risk of herbicide resistance developing.” 

“And by understanding the components of an integrated weed control plan, 
and then conducting all activities at the right time, successful long-term 
weed control can be achieved.”

According to Ben’s research, there were a number of critical success factors 
in integrated weed management: 

•	 Timely	implementation	of	tactics

•	 Rotating	herbicide	groups

•	 Closely	following	herbicide	label	
recommendations

“Often the timeliness of a weed control operation has the 
largest single impact on its effectiveness,” Ben said. 

Modern boom sprayers need to be used correctly, which includes rotating chemical 
groups, and calibrated regularly in order to provide effective weed control.

Nick and Joe Muscat from Greener Lawn Supplies assess 
root health following a trial of various turf herbicides.
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A phone survey conducted on 194 turf 
growers and suppliers across Australia 
found that the average prices of the three 
main turf varieties increased by up to 60 
cents per metre square.

The survey conducted in October 2016, 
is the latest in a series of ongoing Secret 
Shopper surveys to correlate accurate 
figures on the actual price of turf across 
Australia. 

The survey found that the price of:

Soft Leaf Buffalo in Australia was, on average, $11.40 per square metre 
in October 2016, which is up from $10.80 in November 2014. 

The average price for Couch was $6.78/m2, up from $6.27/m2

Kikuyu was now selling for $6.99/m2, up from $6.65/m2 back in 
November 2014.

A glance at the Sydney market
The Sydney turf market price is still the lowest in Australia despite 
an 18 per cent increase in the price for Soft Leaf Buffalo from New 
South Wales (NSW) metro growers since November 2014. 

In addition, the price charged for turf delivery in NSW is not covering 
delivery costs in Australia’s largest and most congested city.
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For a different perspective, the industry 
has compared the cost of alternative 
ground covers to natural turf using figures 
from the Landscape Association of 
New South Wales and ACT. These 
figures come from the 15th Edition of 
the Guideline Schedule of Rates for 
Landscape Works, which was published 
in 2013, and is revised every two years. 

The bottom line is that natural turf is the 
cheapest ground cover option, by a big 
margin. Even the high end of natural turf is cheaper than 
the low end of any alternative ground cover option.
The Ground Cover Area Calculator, found at Turf Australia’s  
website www.turfaustralia.com.au, allows anyone to enter a proposed ground cover 
area and to determine the cost of six different types of ground covers.

Table 5 shows the detailed costings behind the ground cover area calculator and 
provides a range from low to high for each of the six ground cover options.

The Ground Cover Area Calculator includes figures for: site preparation; underlay; soil; 
surface preparation; supply; installation and optional finishing.

 

Guideline Schedule of 
Rates for Landscape 

Works, 15th Edition

More on Natural Turf 3 
and it’s true value and profitability
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Background:

Today’s consumers recognise the 
benefits of naTuraL TurF and are 
willing to pay for it, despite marketing 
campaigns that promote alternative 
ground covers, such as synthetic turf 
or pavers.

This has been seen clearly in recent 
market research, where consumers:

•	 Want natural turf around their 
home and near their work place

•	 recognise that lawns add between 
10% and 15% to the value of a 
home 

•	 Believe natural turf provides an 
ideal surface for, and softens the 
look of, a home 

•	 do not know the actual cost of 
natural turf but, on average, are 
willing to pay $15 per square metre 

In addition, independent contract 
landscaping rates show that, when 
compared to pavers, synthetic turf, 
sandstone, concrete and mass garden 
plantings, natural turf is the cheapest 
ground cover option. This ncludes site 
preparation, supply and installation 
costs.   

So, despite all the facts pointing 
to consumers being willing to pay 
good money for natural turf, out of 
all australia’s capital cities, only in 
darwin does turf sell for a price that 
matches consumer expectations of 
$15/m2. 

Because the majority of australia’s 
turf producers sell directly to 
consumers, growers have control over 
the market price. 

The opportunity, therefore, exists for 
australia’s turf industry to considerably 
improve its professionalism and 
profitability by ensuring all customers 
recognise and pay for the real value 
and benefits of natural turf.

How the cost of natural 
turf compares with 
alternative ground covers

Continued...
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Safety culture pays off
Research is continuing to show that safety-
minded businesses tend to be more profitable 
and an onfarm safety culture provides many 
benefits, aside from reduced fatalities and 
injuries. So what can you as a grower do to ensure 
your safety culture pays off?
Improved onfarm safety not only reduces the number of tragic deaths and 
injuries, but with it leads to better productivity and improved returns for farm 
businesses. 

Backing-up this statement are several studies that have shown a farm’s 
safety culture can improve the quality of communication between 
management and employees. It can also help by reducing time devoted to 
continually carrying out unnecessary safety-related paperwork.

“Developing a culture where safe work practices are deeply embedded is 
critical to the future of primary industries, particularly in relation to attracting 
and retaining workers,” that’s according to Gordon Gregory, chairman of the 
Primary Industries Health and Safety Partnership Advisory Committee.

Each year in Australia, the farming and transport industries record the most 
deaths and injuries across all workplace incidents and, unfortunately for the 
turf industry, turf production faces a great deal of daily exposure to both of 
these practices.

While there is debate on the level of paperwork required to work alongside 
a culture of safety in any business, any records-based system must 

ultimately satisfy the requirements of a state’s current safety 
legislation.

Chris Howell, Work, Health and Safety Advisor to individual 
businesses, Lawn Solutions Australia and members of 
the Independent Lawn Mowing Contractors of Australia, 
provides practical advice to many turf farm businesses 
about the need for continued ‘excellence’ in record keeping, 
worker consultation, safety culture and risk management.

Ensure all protective guarding on machinery is in place and 
functional, warning or safety signs are in place.

Ensure all protective guarding on machinery is in place and 
functional, warning or safety signs are in place.
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Continued...

Precision farming – the new 
agricultural revolution for turf

In the past 10 years precision farming has moved 
from good science to good practice and has 
become agriculture’s new revolution prompted by 
the adoption of many new technologies, such as 
high precision positioning systems, smart sensors 
and a range of Information Technology (IT) 
applications combined with high-tech machinery.
Put simply, it is about accurately managing production variations in the 
field, such as soil and water, to produce more but using fewer resources 
and reducing production costs. Growers, such as turf farmers, are now 
recognising the benefits in adopting precision farming and how it can 
improve both production and profitability on a turf farm.

Why is precision agriculture important?
Precision Agriculture results in improved production efficiencies, higher 
profitability and minimises any adverse environmental impacts of farming. 
While Precision Agriculture has been used successfully by Australia’s 
broadacre cropping farmers for well over 20 years, the use within the turf 
industry has been almost non-existent. This, however, is changing!

In this Turf Facts, we explain what Precision Agriculture 
is, how it is currently used in Australian agriculture, how 
it could be used in turf farming, its potential benefits and 
provide actual examples from within the turf industry. This 
information is likely to inspire those growers who have not 
yet looked at precision agriculture to seriously consider 
adopting some of the technologies.

35

An	end	to	the	current	turf	Industry	Development	and	
Communications	programs

June 2017 marks the end of the current Turf Industry Development 
and Industry Communications projects.

Collectively, these projects have enabled:

•	 The	publication	and	quarterly	distribution	of	the	Turf	Australia	
Industry Magazine and Turf Facts 

•	 The	Turf	Australia’s	Growers	Facebook	page	

•	 A	fortnightly	E-newsletter

•	 A	regularly	updated	industry	website	turfaustralia.com.au

•	 Many	industry	workshops,	seminars	and	forums

•	 Management	of	national	industry	conferences,	field	days	and	
NxGen Forums

•	 Industry	collaboration	with	various	‘green	industry’	organisations	
and projects

•	 Support	for	and	collaboration	with	various	turf	researchers			

•	 Significant	improvements	with	turf	levy	compliance	and	a	
substantial reduction in the costs involved in collecting the levy 

•	 Strategic	input	into	the	turf	industry	strategic	investment	plan

•	 Industry	input	into	a	variety	of	research	and	development	
projects  

•	 Compilation	of	facts	and	figures	and	promotion	of	the	many	
benefits of turf

•	 Direct	engagement	with	turf	growers	and	turf	industry	
organisations 

•	 Access	to	and	dissemination	of	international	best	practices	and	
knowledge throughout the turf industry.      

Hort Innovation is currently finalising the new turf industry strategic 
investment plan and new projects will be contracted by Hort 
Innovation to meet future industry communication, engagement and 
extension needs. It is envisaged new projects will begin in July 2017.

The many outcomes from the current Turf Industry Development 
and Industry Communications projects were only possible through 
the commitment of many dedicated personnel and Turf Australia 
Board members. 

The	turf	industry	has	been	very	lucky	to	attract	the	following	
competent	and	enthusiastic	personnel:

Rachel Layt – Turf Australia Marketing & Event Coordinator 

Katie Fisher – Turf Australia Communications & Managing Editor

Liz Mecham – Turf Australia Journalist

Grant Nelson – Grant Nelson Design

Dave Raison – Turf Australia and Turf Growers NSW

Jenny Zadro – Turf Growers NSW  

Jim Vaughan – Turf Queensland

David Reid – Turf Victoria

Eva Ricci – Turf Growers Association of WA 

A big, well deserved thank you to all those listed above as well as 
the current and past members of the Turf Australia Board.

At the time of publication, the details of new industry 
communications, engagement and/or extension projects that will 
receive turf levy funding are not available. However, Turf Australia 
and the Strategic Investment Advisory Committee (SIAP) continue 
to work with Hort Innovation to ensure the current and future 
needs of turf growers are met.   
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The future is in your hands

2017 ConferenCe & field day 
5 - 7 June • The Sebel, KirKTon ParK • aGTurF • hunTer Valley, nSW

P r e c i s i o N  T u r f  f a r m i N g

OPEN TO YOUNGER TURF PRODUCERS (40 & UNDER)

FORUM & FARM TOURS

BUILDING

OUR 

FUTURE
TOGETHER

BUILDING

OUR 

FUTURE
TOGETHER

BUILDING

OUR 

FUTURE
TOGETHER

Sun 30 April  – Tues 2 May 2017 • Canberra ACT
OPEN TO YOUNGER TURF PRODUCERS (40 & Register at www.turfaustralia.com.au or call 02 4588 5735

Be a part of your future

Don’t miss these valuable 
2017 Industry Conferences...

EVENT, PROGRAM 
& REGISTRATION
DETAILS INSIDE...

Brought to you by the turf levy

2014 01
turffacts
marketing

The real differences 
between natural turf 
and synthetic grass
 

Whether you’ve just built your dream home and 
are about to develop a new garden or, you are 
improving an already established garden, one of 
your questions could be:
“Should I choose natural turf or synthetic grass?”
It’s a big decision, so it’s a good idea to think 
carefully about the answer.
Similarly, there are significant differences between playing sport, 
such as football, on natural turf compared to artificial surfaces. 
Concerns over the likelihood of injury and long term exposure to the 
components of artificial grass are not new, but what does current 
research tell us?      

Natural turf has many “natural” advantages over synthetic grass, 
and some of these may surprise you. 

Turf Facts has been funded by HAL using 
the Turf Levy and matched funds from the 
Australian Government.

For more information please  
contact Turf Australia on 

 P: (02) 4588 5735   
E: admin@turfaustralia.com.au 

www.turfaustralia.com.au 

Continued...

To provide shock absorbency, rubber granules are 
commonly used in synthetic grass, as seen here at 

an artificial sports field in Northbridge, NSW.

19 issues 
of Turf 
magazine

13 editions of Turf facts



www.nuturf.com.au     1800 631 008

Australia’s First Turf 
Registered Metolachlor, 

reliable weed control that is 
safer on turf roots

FEATURES & BENEFITS

 Quality pre-emergent herbicide plus controlled release   

 fertiliser

  Cost saving of two treatments in one application

  Convenient to apply through fertiliser spreaders

	 Eliminates spraying and the potential for drift to occur

	 Safer handling and application due to low active ingredient  

 concentration

	 Made in the USA

Australia’s favourite pre-emergent herbicide 
now in granular form

DithioMAX 19-0-5 
Fertiliser Plus

DIMENSION HERBICIDE
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